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No. 8813-R. Borkit set of 13 Speedbor “88"’ wood bits with 14” power 
drill shank and Irwin's exclusive hollow ground point for up to 5 times 
faster boring. Durable and colorful red Duran plastic borkit adds extra 
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irwin Bit Sets Sell Big 


Step-up unit sales by dollars more 
with these Irwin quality 62T and 
Speedbor “88” wood bit sets. 

Easily sell the advantages of buying 
nationally advertised and precision-made 
Irwin wood bits. Easily sell the conven- 
ience of handling and storing. Easily sell 
the popular size ranges and pride of 
ownership offered by these attractively 
packaged and modestly priced units. 

Remember, too, that Irwin bit sets make 
colorful and inviting displays in your 
store, build extra spot purchases. Irwin bit 
sets sell big as all-occasion gifts for home 


craftsmen, professional woodworkers and 
industrial arts students. 

Hardware and building supply dealers 
are selling more Irwin wood bit sets than 
ever before . . . and stepping-up unit sales 
by dollars more. Be sure you are getting 
your share of this growing market. Check 
your Irwin bit stocks. Order from your 
Irwin wholesaler today. 


IRWIN 


every bit as good as the name 


THE IRWIN AUGER BIT COMPANY, AT WILMINGTON, OHIO, USA, SINCE 1885S 








* 


“eye and buy” appeal. Rolls and ties into a compact unit for easy handling 
and storing. Irwin Borkit sets also available in 4 and 6 bit assortments and 
moided plastic case. Be sure to stock all of these Irwin best sellers. 


IRWIN DM SET: 13 highly polished 62T 
solid center hand brace bits in attractive 
and durable hardwood chest. Wood speci- 
ally selected and rubbed for extra beauty. 
Irwin patented spring steel clips hold bits 
firmly in place. Comes in colorful gift box. 
Also available in hardwood chest and bor- 
kit roll assortments of 6, 10 and 13 bits. 
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THE 
NEW 


QUIET 
ToRFMASTER 


MOWER 


THAT 
PRACTICALLY 
SELLS 

CLF 











This quiet new mower has what it takes to catch your 

customers’ eyes. The Briggs & Stratton engine is 

completely enclosed . . . the silhouette is low and ~’ 
handsome ... and it’s much quieter than conven- MORE NEW PROFIT-MAKERS FROM TURFMASTER! 
tional mowers! Show the new Quiet Turfmaster Get the facts on the new The new Turfmaster Tillers: 


Mower! You'll sell more... and you'll profit more! Turfmaster Riding Mower: tops in performance and turn- 
medium price range . . . out- over. Get details from your 
Standing profit-maker! wholesaler today! 


Nationally Advertised in Leading Home Magazines 


unemasteR §=DilleaM Guire “cs cn 


LAWN MOWERS 
"The World's Stendard Mower Since 1874" 


See us at the National Hardware Show Booth 71100 October 10-14 at the New York City Coliseum 








40,000,000 PUPILS WILL GO TO SCHOOL THIS SEPTEMBER...TAKE ADVANTAGE OF 


YALES 


BACK-TO-SCHOOL 
PROMOTION ON 
COMBINATION 
PADLOCKS 


Yale combination locks at special 
back-to-school prices. Both 515 
and 516 combination padlocks 
offer the security of three- 
tumbler dialing and 10,000 
possible combinations. 515 is a 
plain dial lock. 516 has the 
added feature of key control 
which permits emergency or 
periodic opening without time- 
wasting con- : 
sultation of 

records. Both 

locks are ideal 

for school or 

other institu- 

tionaluse 

where locker 

security is re- 515 


qu ired. wiTHOUT 
_-« CONTROL KEY 


YALE & TOWNE 


YALE -REG. U.S. PAT. OFF. 
Contact your jobber or write: 
The Yale & Towne Manufacturing Co. 
Lock & Hardware Division 
White Plains, N.Y. 





Want more facts? Circle 120, p. 277 
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VERY PROFITABLY YOURS FOR 1961 


The balanced, simplified line that satisfies every 
customer need with smaller, simplified inventories! 
Backed by more BFG national advertising than ever before! 


NEW packaging <x 
NEW sizes & lengths | BEGoodrich 


NEW col ] eenlaiales i} 
NEW 0 fH G AR D E N a QO S 


FLEXIBLE 
NEW oe LT FE mn LIGHTWEIGHT 
local advertising tif 4 , 


materials I] : om 
NEW EVERYTHING /} QO%ey 
j ) A GOOD Name REGeedra he 
TO HELP YOU SELL! / 


ETO GRow WITH 


j 


This awning stripe display 
carton FREE with all BFG 
Koroseal and “‘Garden Club” 
hose shipments. 


New 1961 catalogue, yours FREE! 
For full details about garden hose for A good name to grow with B.EGoodrich 


1961, contact your distributor, or 
write: B.FGoodrich Industrial Prod- 
ucts Company, Akron 18, Ohio. 


Want more facts? Circle 121, p. 277 
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ASSORTMENT NO. 38 


7 types and sizes of 
welded and weidiess chain 


your cost $9180 
Your prorit $10745 4 


By Popular Demand-a 
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ASSORTMENT NO. 46 


4 popular sizes of 
proof coll chain 


your cost $878° 
your profit $5070 
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ACCO Proof Coil Chain Salesmaker 


® You asked for it, now here it is—the new ACCOo 
Proof Coil Chain Salesmaker. The perfect companion 
to the popular Welded and Weldless Chain Sales- 
maker, this new rack display lets you round out floor 
stock with the four sizes of proof coil chain that your 
customers most frequently ask for. Side by side, both 
self-service units consume less than 5 square feet of 
floor space. But best of all, they put chain out where 
customers can see it...feel it...and buy it! 


And when they buy it, you make money! Take the 
new Proof Coil Chain Salesmaker. You pay just 


ORDER FROM YOUR DISTRIBUTOR 


Contact your American Chain 
distributor for complete infor- 
mation about these items or write 
York, Pa., office for free litera- 
ture DH-377 and DH-79 


$87.80 for four reels of chain (sizes—%%, 14, 5%, 3%) 
and get the display rack FREE! Sold at suggested re- 
tail prices, your investment produces a $50.70 profit. 
You have three different assortments to choose from 
—(No. 46) Self-colored chain, (No. 46A) Extra-Bright 
Zinc-plated, (No. 468) Hot Galvanized finish. 


Put new life into your chain sales by ordering an 
acco Proof Coil Chain Salesmaker from your ACCO 
distributor now. And if you don’t already have an 
AccO Welded and Weldless Chain Salesmaker, order 
one at the same time. 


| AMERICAN CHAIN 


American Chain Division * American Chain & Cable Company, Inc. 
Bridgeport, Conn. * Factories: *York and *Braddock, Pa. 
Sales Offices: *Atianta, Boston, *Chicago, *Denver, Detroit, *Houston 


*Los Angeles, New York, Philadelphia, Pittsburgh, *Portiand, Ore., *San Francisco 
*indicates Warehouse Stocks 


TRADE 
MARK 


Want more facts? Circle 122, p. 277 
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Editorial 


by W. A. Phair 


Buyer versus salesman... 


“T can’t waste time on salesmen. All they ever do is cry about how 
little business we give them.” 


This complaint, voiced by a buyer for a fairly large wholesale house, 
reflects, I am afraid, the viewpoint of quite a few buyers. It is an 
unfortunate viewpoint, because it does an injustice to a great many 
salesmen. 


It is important to understand that there are all kinds of salesmen 
calling on buyers. Some are good salesmen; some are poor. But this 
situation is no different than you will find in any business. There are 
also poor buyers, as well as good buyers. 


There is always great danger in tagging all salesmen with a reputa- 
tion deserved by only a few. It is short sighted to set up rules affect- 
ing all salesmen, because there are a few who do waste a buyer’s 
time. 


When a buyer cuts himself off from salesmen, he may be conserving 
a little time. But he is also cutting himself off from a great many use- 
ful ideas that are brought in by good salesmen. And, as a buyer for 
a very large wholesale house once said, you can never predict where a 
good merchandising idea will originate. 


Most buyers have a keen appreciation of the help a good salesman 
can give them. But there appears to be a growing tendency for more 
restrictions on salesmen’s hours, and a tightening up of a salesman’s 
opportunity to actually visit with a buyer. 


We recognize that there are two sides to this problem and our only 
purpose in this discussion is to point out that too many restrictions 
on salesmen’s calls could be harmful. This is a big, wide world we 
live in and none of us is in a position to know everything about every- 
thing. We all have big, gaping holes in our knowledge, holes that can 
be plugged by the knowledge of others. And for a buyer, one of the 
best sources of information and new ideas is the manufacturers’ sales- 
men who call on him. 


There may be a few salesmen who do not bring ideas, but instead 
come to complain. These can be handled on an individual basis. We 
shouldn’t penalize everyone, for the weaknesses of a few. 


Over the years, I have had an opportunity to spend time with some 


HARDWARE AGE, September 22, 1960 © 7 











Editorial 


continued 


of the really big buyers in this business and I am always impressed 
by their accessibility. The bigger the buyer, it seems, the easier it is 
to see him. 


I asked one of these buyers why he took time to see so many sales- 
men. His reply was, “Whenever I look good to the boss, it is because 
some supplier has helped me lick a problem.”’ 


This statement contains a thought that might be a useful guide for 
all buyers. 


No more salesmen... 


In this life of ours, there is never effect without cause. If we find 
some buyers have a low opinion of salesmen, it may be because some 
salesmen don’t deserve better consideration. 


It seems to me that it would be quite important, if I were a sales- 
man, to make certain that I made my calls on buyers worthwhile from 
their viewpoint. 


A good salesman understands that a buyer’s time is limited, and he 
will not make a call just to pass the time of day or to comment on 
general business trends. A salesman should have at least one construc- 
tive thought to pass along when he makes a call. 


In the development of good relations between buyers and salesmen, 
salesmen also have a responsibility. If they want a buyer’s time, they 
must make their calls worthwhile to the buyer. 


Our industry is undergoing many changes; the role of the salesman 
is changing, also. I suspect that some salesmen do not understand this. 


The successful salesman of today is more of a marketing expert, 
than a salesman in the old sense of the word. It is not enough that 
he sell goods to the distributor. He must also be prepared with ideas 
that will help the distributor move the goods. 


Some of the older salesmen may not like the idea of changing their 
methods. But the change is necessary, if they intend to continue sell- 
ing goods. A salesman can not remain aloof from the changes that 
are taking place. He must keep pace with them, if he is to survive 
them. 


We will always have need for salesmen, but not in the old sense. 
And when a buyer is critical of salesmen, I think what he really means 
is that he objects to men who do not understand that conditions are 
changing and that selling methods are also changing. Have you looked 
at your own selling habits lately? 
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ROYAL lines FIT together... 
WORK together... 
SELL together... 
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WIRE and CABLE Fast-working, flexible Royal 
wire and cable cut job time and trouble. Rubber, 
neoprene, plastic-jacketed portable cords, lamp 
and fixture wires, thermostat cables, and more 
—all put up in easy to handle, clearly- 
labeled packages. 





WIRING DEVICES Designed for rugged duty 
and fast, simple wiring—a complete line of 
Royal unbreakable PVC caps and connectors, 3 
to 2-wire adapters, range and dryer receptacles, 
switches, wall plates. Longer-lasting, too — just 
can’t be beat for stamina and dependability. 








*, 
Write for catalogs, giving your wholesaler’s name. UL) 
ROVAL ELECTRIC CORPORATION, PAWTUCKET, R. I. 
Want more facts? Circle 123, p. 277 
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A SUMMARY OF EVENTS THAT WILL AFFECT YOUR BUSINESS 


Watch your deductions... 


Be careful about money deposited in mutual insurance exchanges. 
Deposits covering areas such as flood insurance, which can be 
withdrawn later, may not be deducted from income taxes. The 
Internal Revenue Service says these funds are not a legitimate 
business expense since the taxpayer may withdraw them from a 
program at any time. IRS says that you may deduct only that 
money which is held in a reserve fund by the exchange, for a 
reserve fund usually is not withdrawable. Such insurance plans 
are common among small businessmen. Understanding the ruling 
should help avoid costly mistakes on tax returns. 


1961: brighter for consumers... 


There’s sympathy for consumers in the outlook in congress for 
1961. Despite a conservative trend in the now adjourned 86th 
congress, most of the issues calling for increased federal controls 
in many phases of private enterprise will be reintroduced. Support 
for these will be more solid and powerful than ever before. Law- 
makers will reconvene under a new president. His veto, whether 
he’s a Republican or Democrat, will not be as great a threat as 
this year. 


Sell imports as they are... 


Dealers can stop worrying about re-labeling imported items. Presi- 
dent Eisenhower vetoed the relabeling bill too late for a two-thirds 
majority in congress to override. The bill would have required new 
wrappings on foreign products to carry a label showing the country 
of origin. It could have meant costly headaches for hardware men 
who stock imported tools, and building materials such as screws, 
bolts and nails. The President said the bill ran contrary to a key 
foreign policy aim, reducing unnecessary trade barriers. 


There'll be some changes made... 


Tighter controls are in the wind. Federal agencies controlling 
freight rates and advertising practices, are facing renewed pres- 
sures for reform and reorganization. Both parties agree that some 
reshaping is needed in agencies such as the Interstate Commerce 
Commission, Federal Trade Commission and Federal Power Com- 
mission. The President soon will call a “conference on administra- 
tive procedure” to study changes. The move has support of con- 
gressional leaders and many of the agencies. 
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TRENDS AND FACTS TO HELP YOU PLAN FOR THE FUTURE 


Business outlook good... 


Business for the remainder of this year will be good, but no sharp 
upturn is expected. This is the opinion of the nation’s purchasing 
agents, based on the August survey by the National Assn. of Pur- 
chasing Agents. Results of the survey are encouraging, with new 
orders and production showing increases from the preceding 
month. Of the agents surveyed, 35 percent reported new order 
gains, while 23 percent reported reductions; the remainder had 
no change. In contrast, the July survey showed 24 percent re- 
porting higher orders and 36 percent lower. These buyers cite 
continued reductions in inventories and employment as the major 
drags on the economy. 


Christmas promotions pay off... 


Now is the time for a final check of your plans for the coming 
Christmas selling season. Retail stores do from 17 to 20 percent 
of their business between Thanksgiving Day and Christmas. You 
can increase this figure by starting early on special promotions. 
For instance, a good layaway program will get you early shop- 
pers, and provide a good opportunity to add more sales as they 
return to make repeat payments on accounts. (For data on lay- 
away aids available, write HARDWARE AGE.) Consumer mail- 
ers and newspaper ads are also big traffic builders. 


A prime hardware market .. . 


Hardware dealers should experience a sizable increase in future 
purchases of interior hardware and do-it-yourself items. The 
reason: A growing popularity of a prime hardware market—shell 
houses. A shell house is one that’s erected on an owner’s lot. 
It is finished on the outside, but unfinished on the inside. Thus, 
a maximum of finish hardware, decoration and trim will be re- 
quired. According to Housing Trends, published by Living for 
Young Homemakers, shell houses will be put up at a rate of about 
50,000 a year in the 60’s. 


Capital outlays revised ... 


Some business firms have changed their plans on future spending 
for new plants and equipment. The change is downward, though 
slight. At the year’s start, industry planned to spend at an annual 
rate of $37 billion. However, lower than expected profits and below 
capacity production have caused some firms to cut outlays, and 
thereby the total expenditure. The July-August survey conducted 
by the Commerce Dept. and the Securities and Exchange Commis- 
sion shows the expected outlay now to be just under $36.4 billion 
for the year. This would be 2 percent less than earlier expected, 
but still a healthy gain on 1959’s outlay. 

... turn to page 338 for more news of How’s the Hardware Business 
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Mr. Buyer, During the Hardware Show Oct. 10th-14th 


Be Our Guest 
for FREE! 


Breakfast, Lunch “see pa Dinner 
and for Snacks during the entire day 


Catered by World-Famous Stampler's of New York City 
See an amazing new item... a natural for Hardware Stores .. . 
an item never before offered. An item sure to be the most talked- 
about during 1960-61. Come in during the Hardware Show. Be 
our guest for FREE breakfast, lunch and dinner. We're 
diagonally across the street from the Coliseum! 


5 86 


1g42. BROADWAY 


Building with 
Coca-Cola Sign 


6/* Street 








SEE 





the famous 


Lober Power 
Mowers! 


New Features! Big New Volume! 
Big Profits! Top Quality! 
At The Right Price 


Write or Call for Our Big Fall Specials! 


ORDER NOW. ... Start Making Big Money Rig ht Away! Remember, Only Lober 
Gives You Guoronteed Sales and Guaranteed Ping Satistaction! No Other 
Menufacturer Can Make This Statement! 


Mm UCU LL? 


AND ASSOCIATES 
Shipping Point: Richmond, Ind. 


n 
Shipments made within 5 days of receipt of your order. 


a2 S822 2 eee oe oe oe 8 MAIL COUPON i) LELELLLELIELeLeer 
M. LOBER & ASSOCIATES H-9-22-60 
7 Central Park West, W. Y. C. 23 
Gentlemen: YES! | want guaranteed sales and guaranteed customer 
satisfaction! Please rush me full information, immediately. 


| a 


Ee a Be 
Address .... 


Telephone Number .. | oP balse 
G. W. DAVIS, Manufacturers since Svae 

The World's Largest Producers of Power Mower Bets aan bodes 03 i“ ¢  RROSE, EE 

7 CENTRAL PARK WEST, N.Y.C. 23,  dUdson 6-2117 L_ ananaaaeeuaseuseseutieoseneeeoconnane 
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MERCHANDISING 


newsletter 


A REPORT TO HELP YOU MAKE BETTER LONG RANGE PLANS 


DON'T FOLD UP LAWN AND GARDEN DISPLAYS NOW! You've still got a month 
or more to sell seeds, feeds, and fertilizers. Competition's 
waning fast. Nationally, lawn and garden sales figure on a 60-40 
basis in most lines: 60% in Spring, 40% in the Fall. Besides the 
organic products, Indian Summer is a prime time to sell rakes, 
lawn sweepers, trash burners, transplanting and pruning tools, 
spreaders, and mower service. If stocks are low, call suppliers 
now. Display, promote through October. 

















DRAPERY HARDWARE PRICES HEADED UP. Drapery hardware, a growing and high- 
profit dealer line, is in the throes of general price increases 
of from 5=-15%. Trade spokesmen see across-the-board price rises 
averaging about 10% within a few months on most drapery items. 
In general, suppliers see little consumer sales resistance to 
higher prices. In fact, sales gains are seen by many wholesalers 
who carry large drapery assortments. Sales this year are as good 


or better than last year, largely the result of continuing design 
improvements. 


























FLOW OF EXTRA CASH WILL BE CIRCULATING SOON. Plan now to get your 
Share. The nation's Christmas Clubs and bank clubs will pour out 
more than $1.5 billion in cash to more than 35 million club mem- 
bers during the first weeks of November. Average account: $115. 
Some $500 million of the outflow will be spent on gifts. Depart- 
ment store ads and chains’ catalogs are timed for this market. 
Historically, dealers have learned that gift ads aimed at 
Christmas Club members early in November pay off handsomely. 


























SALES REPORTED IN FALL FIREPLACE PROMOTIONS. Good sales gains are 
being posted by dealers in the ripe Fall marketplace for fire- 
place goods. And the season is just warming up. The right prices, 
teamed with strong promotions, will produce heavy big-ticket vol- 
ume through the holidays. Best selling sets reported so far are 

in the $40 price range. Promotional sets at $27-$30 having a bang- 
up year. Custom firescreens in $30 range may have best year ever. 
Luxury $100 ensembles meeting little resistance. Among acces- 
sories, scissor tongs at $2-$6 a leader. 
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Bright new star with a sky-high future! 7 @ B® that gives stainless permanent deep-down 


Wattacke STAtint.esse 


Here’s the budget stainless with the million- ae me lustre. Careful craftsmanship ensures 


i ‘ere 


dollar look—and the multimillion-dollar market! L *Seeeraee ‘io perfect balance (never bowl-heavy), perfect 


© fea om ormet Gow 
The sky’s the limit to your sales of North Star ;/ | s uniformity in every piece. Plus smart-set 
Ra BNSE ar @\\\_ 8 


by Wallace—for here is Wallace beauty... Ly oar, < (eee. packaging that really puts gift sales 
Wallace quality...Wallace workmanship. Bril- 4 Jaga 3 y Lo Ly ‘oR into orbit! Stock up on new Wallace 
liant contemporary pattern is enhanced by : | North Star with Hi-Lyte Finish today! 
Wallace’s dazzling new Hi-Lyte Finish , i 


24-PC. SET. Service for 6 only $10.95 Retail In Display Gift Box 


VVALLACE wl STAINLESS 


A DIVISION OF WALLACE SILVERSMITHS AT WALLINGFORD, CONN. SINCE 1835 
Want more facts? Circle 126, p. 277 
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_ AMES 
SHOCK BAND 


means less 
handle breakage! 


AMES:SHOVELS ARE 
TOUGH WHEN THE 
GOING IS ROUGH 


here’s 
the 
difference... 


Ames shovels feature the exclusive 

shock band construction, eliminating 

rivets at end of socket. There are no 

vertical rivets to break important wood 

fibers in handle. You get all the strength 

nature built into fine Northern Ash. Ames 

shock band means a circle of steel surround- 

ing and supporting the handle, a full 3” above 

ONE horizontal rivet. Laboratory tests prove 

Ames handles are stronger — stronger than 
government or railroad specifications. 


, << SELL and PROFIT with AMES 
pray : SHOVELS 
AMES) finer produill Uw higher Mamdards — Santrann 


: METAL HOUSEWARES 


O. AMES CO. PARKERSBURG, WEST VIRGINIA 


Want more facts? Circle 127, p. 277 
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PROVED (E38) 
WHERE 3 

PROFIT DEPENDS 

ON PERFORMANCE 


FIRESTONE, THE LOW-COST-PER-MILE TIRE FOR ON-TIME HARDWARE DELIVERIES! 


Firestone tires’ low-cost-per-mile is reflected in performance records of 
thousands of trucks across the country. That’s because 425,000,000 tire miles 
a year in Firestone’s own tire testing program prove Firestone truck tires 
are your best buy! This vast tire testing program resulted in Firestone 
Rubber-X, the longest-wearing rubber ever used in Firestone truck tires. 
it also resulted in Firestone Shock-Fortified cord which means extra miles 
of service out of every tire. Get performance proved Firestone truck tires, 
on convenient terms if you wish, at your nearby Firestone Dealer or Store. 


Firestone 


<_< 


BETTER RUBBER FROM START TO FINISH 


Copyright 1960, The Firestone Tire & Rubber Company 











. a ce a 
ond a nage os : ap xt 
ona Ra da — ca Sao ee eh in eS 
: ‘ sccm eg. he GRRE Big Se ae 
“an — ? Rag ee Ne ee ae 
~ : . ; 7 a ine ae 
a 


ne _ ocr. 
5 ARO AOU, A A ee hi 


Want more facts? Circle 128, p. 277 
HARDWARE AGE, September 22, 1960 © 17 


Re Sea Atte 








MODEL 52 








‘Lhe best name in shooting 


KA OLIN MATHIESON » WINCHESTER-WESTERN DIVISION - NEW HAVEN 4, CONN. 
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ut any Winchester into a 


customer’s hands and your 
sale is half made. 


« « e If he’s already a shooter he knows he’s 
holding the finest gun made; there only re- 
mains to determine the action, caliber or 
gauge he prefers... 


. « - Ifhe’sa beginner, he automatically rec- 
ognizes the name Winchester as a house- 
hold word synonymous with quality... 


«+. If he is a buyer of quality, he will 
instantly recognize the superiority of 
Winchester and you need say nothing... 


- » If it’s a bargain he wants, what greater 
value is there than the better balance, bet- 
ter materials, better appearance and life- 
time of trouble-free pleasure built into 
every Winchester? 


WIN CHES 7; ER, Remember: when you sell quality your store 


not only makes money, it makes friends. 


8 OCUIN MATHIESON + WINCMESTER-WESTERN DiviSiON - MEW MAVEN 4 CONN 


indicate your choice of full color 25” x 36” 
Winchester and Western charts. 


[0 WINCHESTER FIREARMS CHART. 
[0 WINCHESTER AMMUNITION CHART. 
() WESTERN AMMUNITION CHART. 


sells shooters best o- 


STREET. 








CiTy 
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NEW! FROM CLAYTON & LAMBERT 


A COMPLETE PROPANE PORTABLE LINE 
FOR HANDYMEN, CAMPERS, MECHANICS 


fast turnover, full profit ... famous 
customer-satisfying C & L quality 


NEW C & L TORCH CHEST 


Complete solid brass torch and accessories in sturdy metal 
carrying case. New C & L Deluxe Torch, featuring C & L porous 
metal filter and easy-acting thumb control, precision-built for 
years of perfect performance; with pencil-flame and big-brush- 
flame burner heads, plus flame spreader, soldering tip, flint 
spark lighter, disposable propane cylinder, and sturdy metal 
chest. Colorful self-selling display card fits in the open lid, shows 
numerous home uses. Appeals as gift item. 


RETAILS FOR ONLY $9.95 


GENERAL PURPOSE TORCH KIT aes _ DELUXE TORCH IN DISPLAY 
C & L Deluxe solid brass torch with pencil- ft oe fF: — CARTON 


flame and big-brush-flame burner heads, 
plus flame spreader, soldering tip, and 
disposable propane cylinder and flint 
spark lighter in appealing three-color 
display carton. 


._.. $8.83 Gael... °6.95 


Solid brass torch with pencil- or brush- 
flame burner head and disposable 
propane cylinder in colorful carton. 


NEW PORTABLE EVEN-HEAT STOVES 
Sell on sight the year round 


Tap this big new market with the best! 
Eye-catching in bright red . . . sturdy, 
self-locking, stable legs make it table- 
top safe. Fuel cylinders included at 
these low prices . . . exclusive two-ring 
burners for even heat... safe, rigid, 
leak-proof fuel tubes .. . built-in fuel 
filters . . . folds into handy metal case 
with comfortable carrying handle. 


SINGLE BURNER $12.95 


(Iwo Cylinders) 24. OB 





DISPOSABLE CYLINDER 
for all products. rerai > 1. 4 | 





Write for illustrated literature on entire C & L heat tool line, propane and gasoline 
for homeowners and professional craftsmen. 


Want more facts? Circle 130, Dp. 277 
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We stamp a catalog number on every 
major Warren-Teed tool. (We 

think we’re the only company that 
does this.) After bulk is broken, 

this number is the only sure way to 
identify the tool’s weight and type. 


We stamp this number on 
Warren-Teed tools — not because tool 
buyers or users demand it, but 
because we know it should be there. 
We know it can make your inventory 
easier. Buyers will always get the 
right tool, not something that happens 
to look like what they ordered. 

Even inexperienced warehousemen 
can fill orders without guesswork. 


We doubt this number would be 
greatly missed if we were to eliminate 
it. It would make our job easier — 
but yours tougher. 


That’s why it will stay there. 


WARREN-TEED TOOLS 


WARREN TOOL CORPORATION, WARREN, OHIO 
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this 1s NEW ond NEWS for you! 


presenting the handsome, powerful 


Jacobsen Chief 


HOME TRACTOR 


Although Jacobsen is best known as the fastest growing 
name brand in power mowers, it has a wealth of experi- 
ence in small tractor production. For more than 40 years 
its Worthington tractors have been preferred equipment 
on golf courses, parks, school grounds and highways. 


To meet the demand for a sturdy lawn and garden 
tractor, Jacobsen tractor engineers have developed the 
new Chief—versatile, well built, strictly in keeping 
with Jacobsen known quality standards. 


Here is a new, year-’round seller for you that can put 
profit in your cash drawer every day. Note these out- 
standing features: 


LAWN TOOLS 


36 inch rotary mower 
attachment available. 


e Big 7 hp engine with rewind starter. Electric starter at 
extra cost. 


e Automotive transmission—3 forward, 1 reverse speed. 
e Easy steering, low center of gravity. 


e Overall length, 61 inches; overall width, 33 inches; wheel- 
base 42 inches. 


e Over a dozen lawn and garden attachments, built to 
Jacobsen specifications for extra sales. 


e Nationally known name, powerfully advertised. 


Selective distribution franchises now available. One more 
reason why you'll ring up more sales with Jacobsen. Send 
for details today. 


GARDEN TOOLS 





~ Zor 5 gang 
Roller reel mowers 











Snow plow, 


Disc harrow bulldozer 


Spike tooth harrow 














OB 
ef $s 


> 
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Laws 


Jacobse 


1961, Our 
40th Power 
Mower Year 


MANUFACTURING COMPANY, Dept. HAS « Racine, Wisconsin 
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TWO WAYS T0 MAKE 
MORE MONEY ON 
WATER-SOFTENER SALT 


Here’s a business opportunity no one should 
overlook! The market for water-softener salt is 
profitable . . . it’s equally strong winter and 
summer .. . and it’s growing by leaps and bounds 
in hard-water areas everywhere. 


The best way to get your share of this booming 
market is to sell the salt that does the best job of 
regenerating all types of home water softeners— 
Sterling Water-Softener Salt. Either of the methods 
described below will help you make extra money on 
this fast-moving product. The method you choose will 
depend on the number of softeners in your area. 


I. Delivery. Where many of the homes in your area 
have water softeners, you can profit by setting up a 
“milk route” for salt. With a definite number of homes 
needing salt week after week throughout the year, you 
can sell a lot of Sterling Salt on a regular basis. This 
home-delivery system, by enabling you to visit cus- 
tomers at regular intervals, will also help you sell 
many other items. 


(Note: Sterling Water-Softener Salt products for home 
delivery are available in tough, multi-wall 100-, 50- and 
25-lb. bags. All can take a lot of punishment... all 
are easy to store and handle.) 

II. Display. In areas where the water-softener market 
is less developed, you can make a good profit by 
establishing your store as the community headquarters 
for softener salt and service. How to accomplish this? 
Here are a number of merchandising ideas that have 
proved successful many times. 


First, use the selling power of the colorful bags 
themselves by arranging a Sterling Water-Softener 


Service and research are the extras in 


STERLING .ci-nce SALT 


softener 


INTERNATIONAL SALT COMPANY 


“STERLIY 


aint & 


Salt display in your store. Then, choose from the 
variety of free sales aids available from International 
Salt Company. You can brighten your display with 
compelling posters, tags and counter pieces . . . tell 
passing motorists that you stock this popular product 
by posting an “Authorized Dealer” sign outside your 
store .. . place Sterling Salt ads in your local newspaper 
...or send mailing pieces to key customers in your area. 


What Sterling Sait product should you carry? 


Different softener manufacturers sometimes recom- 
mend particular types of salt to regenerate their units. 
You don’t have to carry all these types! The Sterling 
representative in your area can advise you on which 
Sterling Salt product will do the best job of regenerat- 
ing the particular softener units in your area. This man 
can also supply you with the one or two products you 
need—from the full line of quality Sterling Water- 
Softener Salt products. Clip the coupon for more 
information. 


25-ib. bag of Brine Buttons, with its own 
carrying handle, is a fast-moving item! 


Department HA-960 
Clarks Summit, Pennsylvania 


[| Have a Sterling representative contact me with 
further profit data. 


Name 





Company 





Address 





State 
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#4] PARCEL POST o_ 
| TWINE [ow 


ART. 514 


PARCEL POST TWINE 


FAST SELLING ITEMS! 


Parcel Post Twine is one of our leading items. Our 12 ply, 
27 |b. test is an original feature as is our bleached white 


Art. 537-B which is a MIKE exclusive. 


Art. 514—12 ply 
Natural, 80 ft. cored ball, 
27 |b. test 


Art. 537—12 ply, 
250 ft. cored ball, 27 Ib. 
test. 


Art. 537-B—10 ply Met rances post 
Bleached, 250 ft. cored 4 \ . TWINE 


ball, 24 lb. test 


Put your confidence in 
the QUALITY LINE... 


Vinyl Weather Stripping Mop Heads 

Wood Glue Wrapping Twines 
Braided Nylon Line Kitchen Lines 

Seine Twines Express Twines 
Seine Cords Chalk Lines 

Trot Lines Parcel Post Twines 
Staging Polished India Twines 
Venetian Blind Cord Piastic Clothes Lines 
Sash Cords Jute Twine 

Ciothes Lines Nylon Casting Lines 
Mason Lines Manila Ropes 

Fishing Lines Masking Tape 
Starter Rope Freezer Tape 

Jump Rope Polyethylene Ropes 


l PARCEL POST 
TWINE 


ART. 537 


Orders of $75.00 or more, freight 
prepaid. Orders of less than $30.00 

f. o. b. Mill, Lawndale, N. C., Van Nuys, 
Calif., Marietta, Minnesota, Dallas, Texas, 
or Waynetown, Ind. Orders of $30.00 to 
$75.00 freight allowed to $1.00 per cwt. 
Freight prepaid does not include extra 
charges incurred outside carrier’s 
regular zone of delivery. 


* 
ccrscusveo ers GleVEland Mills Company ....0.:...- 


14346 Bessemer St., Van Nuys, Cal. @ Marietta, Minn. © 3104 Gaston Ave., Dallas 26, Texas @e Waynetown, Ind. 
Want more facts? Circle 134, p. 277 


24 ¢ HARDWARE AGE, September 22, 1960 





wy am 
We don’t like to brag BUT :...we told you so > ae 


the NEW | 
U.S.ROYVAL ~; 


~ CHAIN 75 


is getting chain-lightning acceptance: 




















| 


The new U.S. Royal Chain 175 is really taking 

hold. The famous Royal Chain tread in middle- 

weight size adds new speed and pedaling ease 

to the original proved Chain features. NEW U.S. ROYAL NYLON BIKE TIRES 


Fast Sure Traction. The built-in skid chain hows boon daltel to the Royal line 
digs in and gives real traction for fast starts 

... Louch’’ Control Steering... Smooth, 

controlled safe stops. 


Backed by National Advertising 


Full page color ads in leading youth =f L: 

magazines and comics will carry the fi The Reval Super Rider — 2.125, in black or 
, : white sidewalls. 

announcement in September issues The Nobby Nylon and Nobby Middleweight Nyion 


a : + “*h *k , Nylon construction adds extra stamina to these 
e us y or a . 
I im d J st ight f C to | workhorse tires. Write for the new U.S. Royal 


school’’—tire replacements. . y Bike Tire Catalog. 


Your U.S. Royal Jobber is ready 
to ship your order. Why not 

’ Made of butyl. Hol 
phone or write him today and 4, prey aoaleagy os 
be ready when your customers : mere Seer seennat 


than natural rub- 


. a . : ‘eA ber tubes. Firmly 

ask for the New Chain 175. ee Ba ges We = 
valve assures air 
tight vaive seal. 


U.S. ROYAL AIRTITE TUBES 


CYCLE TIRE DIVISION e 549 East Georgia Street ¢ Indianapolis 6, Indiana 
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Product: Today, as when we pioneered plastic garden hose 
15 years ago, Supplex is absolute tops for quality. A complete 
line. NEW: 1” ID hose and double knit reinforced hose. 


Package and Display: Beautifully and colorfully packaged 
for quick, easy “pick-me-up” selling. New free displays 
available through your jobber. 


Price: Priced to give honest value to your customers. You 
can sell Supplex with confidence. 


Profit: A sound profit structure that you know you can rely 
on at all times...Supplex is always working for your profit 
protection. 

Your loyal support has enabled Supplex to keep on growing 
with you. We shall do all in our power to continue to warrant 
this support and to provide you with products you can sell with 
pride and profit. Your Supplex jobber’s salesman will give you 
full information and full cooperation. 


SUPPLEX 


GARDEN HOSE © SPRINKLERS 


SUPPLEX COMPANY, Garwood, New Jersey, Division of Amerace Corporation 
Want more facts? Circle 136, p. 277 
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80,000,000 


| ayear market 


Get your share with 
the World’s fastest selling 
chain saw—McCULLOCH! 


Here's the tool for your trade! Home owners, 
gardeners, farmers, builders, vacationers, anyone 
and everyone who spends time out of doors and 
time in your store is a ready customer for a light- 
weight McCulloch chain saw. This versatile power 
tool makes tough jobs easy... cuts firewood, clears 
weeds and brush, trims trees and hedgerows, digs 
holes, does hundreds of other jobs. And McCulloch 
means more profit for you because it’s the only pro- 
fessional quality chain saw at an economy price. 
Get your share of the multi-million dollar chain saw 
market by stocking the fastest selling chain saw on 
the market — McCulloch! 

Professional features, 1 AG" 


economy price, high profit. wa 
with full 16” bar 





McCULLOCH PROFIT FACTORS! ® Versatile McCulloch accessories add advertising campaign, a full dealer co-op 


extra profit to every sale. 
@® Number One in World Sales—a pref- P ry 


erence you can’t beat. @ New Super Pintail® chain is the best 
chain available and it’s exclusive with 


@ increased discounts make it easier 


than ever to boost your profit marginon McCulloch dealers. 


advertising program, store displays and 
hard-seilling product brochures. 


® McCulloch product line includes seven 
chain saw models, accessories, new 
Super Pintail chain and championship 


fast selling McCulloch products. @® McCulloch backs you with a national kart engines. 


—— 


| 


' 
} 


McCulloch Shas 


NUMBER NE IN WORLD SALES 


McCulloch Corporation, Los Angeles « Marine Products Division (Scott Outboards), Minne- 
apolis » McCulloch of Canada, Ltd., Toronto - McCulloch International inc., Los Angeles 


socoos LEADERSHIP THROUGH CREATIVE ENGINEERING 


—~——-—---—-------4 


McCULLOCH CORPORATION 
6101 W. Century Bivd., Dept. HA-1 
Los Angeles 45, California 


Please send full information on the advantages and profit 
potential of a McCulloch dealership. 


Name 





Address 





City 
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“Gates Truflex Belts 
are one of the top lines 
in my profit picture!” 


says Harold Freitag, Freitag Hardware, 
Arlington Heights, Illinois 


; 


TRUFLEXx 


-V-BELT 


**T sell from 50 to 60 belts a month since taking on the 
Gates Truflex V-Belt line,’”’ says Mr. Freitag. ““Top 
quality construction and a wide range of sizes plus the 
support of a complete merchandising program make 
Gates belts easy to sell. Turnover is high with the re- 
sult that the line is one of my top profit items.”’ 


Put Gates Merchandising Program to work for you—Join the | Put more f#i¥ 

growing list of hardware dealers who are enjoying in your mower! 
greater profits with the help of Gates Truflex Merchan- : 
dising Program. In addition to a top-grade line of belts, 


you get... 


Complete merchandising assistance . . . attractive displays, 

banners, posters, handout folders, V-belt merchandisers, 

catalogs, seasonal popularity charts... plus an up-to- 4B, V-BELT on.) 
date V-Belt Replacement Guide to tell you in seconds sar ~ e 
the correct belt for home appliances, workshop tools, 
home and lawn power equipment. 


lf you want more turns ... more profit, find out how Gates 
dealer-proved merchandising program can build your 
sales. Contact your nearby Gates wholesaler today. 
He’ll tell you how easy it is to change over to Truflex 
V-Belts . . . without losing a penny on your present stock. 


Replace that worn, slipping belt 


witha New Gates V-Belt 


~ — ieee * a ne — 
a i i i he i ih ae 


° * “ 
os oo eur crm - 
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OTHER GATES 
HARDWARE 
PRODUCTS: 
World’s largest 


maker of V-Belts 
The Gates Rubber Company, Denver, Colorado 


Gates Rubber of Canada Ltd., Brantford, Ontario  rea-si04 
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WRAP-ON 
Guarantee 


INSURES 
SATISFIED 
CUSTOMERS 


Every WRAP-ON Product 
is guaranteed on a free 
replacement basis without 
time limit. This guarantee 
holds even when the user 
admits failure was entirely 


his fault. 


No dealer ever has to de- 
cide between holding the 
bag or losing a customer 


when he sells WRAP-ON. 


Think how it builds up the 
reputation of your store 
when customers realize 
you sell products of such 


Weak echaat a Gilead. Wak 


THREE DISPLAY CARTONS INSURE FAST TURNOVER 


Every one of these three lines is packed in an attrac- 
Every carton con- 
tains hand out circulars—ad mats and free advertising 
Notice how greatly our promotional lines have 
been reduced and simplified. You can now serve ALL cus- 
tomer requirements with a minimum investment. 


tive self-seller counter display carton. 


coupons. 


AUTOMATIC TAPES 


GUTTER CABLES 


TRADE PROTECTION POLICY. You can never get stuck with 
slow moving products because any WRAP-ON product—re- 
gardiess of age or shop-worn condition will be replaced at 
the factory for equal list price value of any other product 
of our manufacture. We even pay the postage on the return 
of the replacement te you. 


WRAP-ON INSULATION 
































15 AUTOMATIC TAPES ASSORTED IN 
PROPORTION TO SALES. $4.00 FREE 
AD COUPONS INCLUDED—LIST $73.50 


Offering a complete assortment is 
essential because there is only 
one proper tape length for any 
given length of pipe. 

These superior automatic tapes 
took the market in 1959. They 
are field proven and trouble free. 
The built-in automatic thermostat 
simplifies the installation. 





| Watts | Length | Retail | 














PPIS mien Pack—I5_ piece 
asst. $73.50 (| T3T, 3 TéT, 4 T9T, 








3 TI3T, 2 TIGT, | T24T, | T30T) 





5 GUTTER CABLES ASSORTED IN 
PROPORTION TO SALES. $4.00 FREE 
AD COUPONS INCLUDED—LIST $50.50 


Here is a tremendous potential 
market that is worth cultivating. 
Every building in the frost zone 
faces the petential hazard of an 
ice dam foi mation that will back 
up roof drainage water and ruin 
walls and ceilings. Only WRAP- 
ON offers a market proven prod- 
uct with the essential lead core 
for stiffening and weighting. The 
two shorter lengths are also ideal 
for poultry trough heating. 





Cat | Watts Length | 


5 | 4) Sf 
834 | 70 z 
20 160 | 
GC 40 320 | 
GC 80 640 | 80 ft | 


GC 50-50 Five cables in display 
ctn. $5050 (2 GC 20, 2 GC 40, 
1 GC 80) 


Retail 
$ 3.00 
400 
6.25 


10.25 
17.50 























12 PACKAGES—$2.00 FREE AD 
COUPON INCLUDED—LIST $12.00 


Be proud to recomm :nd WRAP- 
ON Insulation—it 1s a “best 
buy.” WRAP-ON actually pays 
25% more than any competitor 
for the glass fiber in their pack- 
age. We deliver ¥" thick glass 
—not 4/8" ('/"). It is the thick- 
ness of glass that determines the 
insulating value. Only WRAP-ON 
offers electronically melted supe- 
rior quality fibers that are splinter 
and bead free—that do not pull 
apart during installation. 





©WO Standard WRAP-ON— 
25 ft of 3" x ¥" fiber glass 
with 30 ft of 2" vapor seal 

tape—retail $1.00 | 


e*WOJ Jumbo WRAP-ON— 
25 ft of 6" x %" fiber glass 
with 30 f of 4" vapor seal 











tape—retail $2.00 





YOU NEED OUR PROFIT TWINS TO MAKE MONEY 


—PROFIT MARGIN 


sell price cutters. 


TURNOVER 
unless you get turnover. 


Wrap-On insists that the 
dealer keep his full margin of profit. We do not 


tei 


Mark up does not build profits 
You are sure of a rapid 
turnover with WRAP-ON for the two reasons given 
in the heading of this ad—namely—the self-seller 
counter display cartons to sell your regular store 
trade and the local ads over your name to bring 
in new customers—all paid for by WRAP-ON. 


Want more facts? Circle 139, p. 277 
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one 


wee “OB THE EASY WAY 
== F FOR HARDWARE STORES 


Keep your name before your trade with consistent 
local newspaper advertising. 
mats and free advertising coupons that are in- 
cluded in every display carton. 
poy your advertising bill. 


Use Wrap-On ad 
Let WRAP-ON 
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Ma. Dab: 


CAMPBELL CHAIN OFFERS YOU 
BETTER PRODUCTS, BETTER SERVICE 
... AND MORE SALES! 











1 it a 


CAMPBELL 
SELF-SERVICE DISPLAY cm 
MERCHANDISERS — 630 


e Attractive Reel Display Units—Cost you 
nothing—help you earn over 100% mark-up! 
They invite self-service: load iin front; 
tilted for better display; new chain cutter; 
handy chain-end holders; interchangeable 
welded and weldless reels; convenient bins for 
accessory items. 


e Cam-Pails: Available 2-ways. 
All-steel, water-resistant — 
clearly marked for identification 
of contents. Easy to stock and 
display. Proof Coil and BBB 
available as follows: *¢”—250’; 
4”—150'; %”—100’; %”’—75’ 
or in 100 lb. packs. 
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NEW “MEASURE-MARK’” CHAIN 
originally introduced by Campbell 


Marked exactly every five feet...so that you can 
make quick and accurate measurement. It saves 
you time and labor! ‘‘Measure-Mark’’ Chain is 
color-coded for instant identification of chain 
grade—and the inventory-controlled labels are 
color-coded, too. Green—Proof Coil; Red—BBB; 
Blue—High Test; Orange—Cam-Alloy. 


CAMPBELL “HALLMARK”® CHAIN 
permanently identified ! 


“‘Hallmark”’ Chain is permanently identified in 
relief BY GRADE: the grade mark is on alternate 
links so that it serves as your permanent grade 
identification. And ‘‘Hallmark’”’ Chain is identified 
BY MAKE: you will find the Campbell “C” on 
every other link. 


CAMPBELL 
DOG CHAIN 
MERCHANDISER 


Styled for beauty, 
wear and practicality! 


e Features: colored 
plastic handles; nickel- 
plated chain; safety 
swivel snaps. Colorful 
displays. 


e Three different dis- 
plays: #102 (illus- 
trated)—12 pieces, 
sash chain, #101—12 
pieces, Inco halter 
chain, metal handles 
only; #100—12 pieces, 
Inco chain. 

















STRATEGICALLY LOCATED 
FACTORIES AND WAREHOUSES 


You are assured the best delivery and service 
from Campbell’s three plants—now located in 
the East, Mid-West and West. And back-up 
stocks are maintained in Campbell’s nation- 
wide network of warehouses. 


brings you the best 


delivery and service! 


Specifications are available for all Campbell items 
from your Campbell wholesaler, or write direct. 


CAMPBELL CHAIN Company 


FACTORIES: York, Pa.; West Burlington, lowa; Union City, Calif. 
WAREHOUSES: East Cambridge, Mass.; Atlanta, Ga.; Dallas, Texas; 
Chicago, Ill.; Portland, Ore.; Seattle, Wash.; Los Angeles, Calif. 
Makers of Famous CAMPBELL Jiffy Lug-Reinforced TIRE CHAINS 
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Self-sellers all! These Plymouth rope merchandisers 
make it easy to stock, display, dispense and se// rope. | 
Whatever emphasis you put on rope sales, whatever 
your customers’ needs—Plymouth gives you the right 
combination of ropes and the right display. You can 
choose one or a combination of units—even have a 
complete rope department in only 2 square feet of space. 
Cash in with the Plymouth line—write or call: Plymouth 
Cordage Company, Plymouth, Massachusetts. 


AARAAARRARRBARARARAAAABAALLSLSASSAASSSae 


SQUARE CARTON — Feeds from top or front. Rope is 


Reddy-Measured—marked every ten feet. Marking does 
not disfigure rope. All hardware and boating rope sizes 
up to 34" diameter. 


ROPE DEPARTMENT RACK— A compact money- 


maker. This rack comes free with dealer purchase of 
3 cartons of standard sizes from 4” to 344” diameter plus 
one carton of 50’ or 100’ HandyPaks. Rack takes up less 
than 2 square feet of floor space. Top basket holds 
smartly packaged Plymouth items including starter 
ropes and water ski tow ropes. 





“ AUCAVTARABARALLLAVLAASSSSVSLaAasesaaaaeeaaess’ 


HANDYPAKS—Here’s the one that originally brought 
rope up from the basement—rope in attractively packaged 
50’ and 100° coils for impulse sales. Ideal for counter, 
window or floor display. Available in Plymouth Ship 


Brand, Sisal Rope, Plymouth Nylon, Goldline and 
Dacron. 


ABUAUARBARAALLAAVVA AVL SL PLIlSVd LAV AALS VrslrLa less Sacaaaaaar 


SALESRAK — Designed for the dealer with steady rope 
volume who wants to build up impulse buying. Com- 
plete display and dispensing rack free when ordered 
with initial purchase of SalesRak 11l-spool unit. Rope 
sizes available are most wanted hardware and boating 
rope sizes. Dispenses 4” and %"” diameter ropes in 
lengths up to 300’, and 4" diameter ropes in lengths up 
to 200’. Five famous Plymouth Boating Ropes are also 
offered in SalesRak put-up—Goldline, Nylon, Dacron, 
Diamond Braid Polyethylene* and Ship Brand Manila. 


*Not available in 4" diameter. 


AWARUAVULBARULVVALAALAALSLLLLAALSSSSSUAAAAAae 


Plymouth Cordage Company 


Plymouth, Massachusetts 


Want more facts? Circle 142, p. 277 
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More Sales- Power 


for You from 
Southern Screw! 


Now, the familiar NRHA insignia adds impact to the 
popularity and salespower of Southern Screws. The 
approval of Southern’s “EZ to C’’© label means that 
Southern’s color-coded label system meets the recom- 
mendations of the Association. 

Another big plus in sales-power is Southern’s hand- 
some new stand-out package which makes product 
identification easier and quicker than ever before— 
for you and your customers! ... With NRHA’s label 
approval, and with Southern’s handsome new pack- 


Sold Through Leading Wholesale Distributors in Your Area 


Wood Screws * Stove Bolts * Machine Screws & Nuts 
Carriage Bolts * Tapping Screws * Wood Drive Screws 


Warehouses: New York * Chicago * LosAngeles * Dallas 


Want more facts? 


by \? 
Ake YT io 


“NRHA APPROVED INFORMATIVE 
COLOR CODED LABEL” 


age, standardize your entire screw line on Southern 
for profit. Put Southern Screws in your want book now! 


Stock ‘em today—sell 'em by the box tomorrow—for 
faster turnover, quicker profits, and more satisfied 
customers who know and demand Southern quality 
screws! 

Ask your distributor for Southern’s new ACTUAL SIZE 
CHART FOR MACHINE SCREWS AND TAPPING 
SCREWS. Available through Southern distributors only. 


I 4 SCREW COMPANY 


STATESVILLE + . MORTH CAROLINA 


Circle 143, p. 277 
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S/ender designed with sales in mind... 


V/A, 
The All New Louw So. nd 


Health-o-Meter Line for 1960 


* lilies,” °° * * Here's a new “low look’ to bring new selling power to 
America’s prestige line of scales. The silhouette’s the 

Styled to lowest ever, the sales appeal’s the highest in history. Six 

sell in ‘60 completely new models, all with Health-o-Meter’s sleek, 

Only 1%” modern low look, capture every customer's fancy. This is 
the line that will sell in '60. You watch and see. Full 


mark-up and complete selling aids mean this is 
the line that'll make profits in ‘60. 
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Model 47—High style plus professional pre- 
cision. Pastel two-tone platform mat. Magni- 
fying dial and easy lift handle. 

Retail Price: $8.95 


Model 57—At the head of the line. Dazzling beauty and extreme accuracy. Embossed 
gold top. Built-in handle and magnifying dial. Retail Price: $10.95 


Model 37—Designed for the economy minded. 


America’s Weight Watcher Since 1919 . With convenient carrying handle, two-tone 
On oan embossed mat, magnifying lens. 


oo ~> 
* Guaranteed by “ . Retail Price: $6.95 
Good Housekeeping CONTINENTAL SCALE CORPORATION : 


52" 45 apyeanistd ered CHICAGO 36, ILLINOIS ; All prices slightly higher in Denver and west. 
Want more facts? Circle 144, p. 277 A Want more facts? Circle 145, p. 277 > 
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GUARANTEED G, 


PROFITS 


», how 
youll nevet = . 
you re stocking an 


customers know they can trust t 
t 


be unles® 


' se 
d selling Swan garden hose. That § becau 


he products made by Swan... 





SWAN-LITE 


e Fully guaranteed ¢ Transparent virgin vinyl 
in five beautiful colors 


e Lightweight, easy to handle 





NO. COLOR SIZE PACKAGING UNIT SHIPPING CARTON 





25-ft. coil coupled 
Kelly Green (not available in 
Light Green Full 7 display box) 5 coils per 125-ft. carton 
Cherry Red fot Mn 50-ft. coil coupled 
Amber aie: in Rainbow 
Aquamarine display box 5 coils per 250-ft. carton 
#8700—$4.95 Retail, 50 Ft. 250-ft. coil uncoupled * 1 coil per 250-ft. carton 








*Continuous length on Kelly Green only 


SWANSEAL 


¢ Fully guaranteed ¢ Low temperature plastic 
won't stiffen in cool weather 


e Remains soft even when temperature drops to 50° 








NO. COLOR SIZE PACKAGING UNIT SHIPPING CARTON 





Full 7/ 25-ft. coil coupled 5 coils per 125-ft. carton 
8360 Green wars + 50-ft. coil coupled 5 coils per 250-ft. carton 
Lee, 250-ft. coil uncoupled 1 coil per 250-ft. carton 











#8360—$3.95 Retail, 50 Ft. 


SWANSEAL Supreme 


¢ Fully guaranteed ¢ Heavy wall thickness for 
greater bursting strength ¢ Low temperature plastic 
remains soft and flexible in chilly weather 





NO. COLOR SIZE PACKAGING UNIT SHIPPING CARTON WT. 








Full 25-ft. coil coupled 5 coils per 125-ft. carton 15 Ibs. 
Y, 50-ft. coil coupled 5 coils per 250-ft. carton 28 Ibs. 
inch I.D. 75-ft. coil coupled 3 coils per 225-ft. carton 26 Ibs. 
250-ft. coil uncoupled 1 coil per 250-ft. carton 28 Ibs. 


#8500 — $4.95 Retail #8501 — $4.95 Retail 





Full 25-ft. coil coupled 5 coils per 125-ft. carton 15 Ibs. 
Y, 50-ft. coil coupled 5 coils per 250-ft. carton 28 Ibs. 
inch 1.D. 75-ft. coil coupled 3 coils per 225-ft. carton 26 Ibs. 
250-ft. coil uncoupled 1 coil per 250-ft. carton 28 Ibs. 





Full 25-ft. coil coupled 5 coils per 125-ft. carton 22 Ibs. 
5 50-ft. coil coupled 5 coils per 250-ft. carton 43 Ibs. 
sects Oi 75-ft. coil coupled 3 coils per 225-ft. carton 39 Ibs. 
250-ft. coil uncoupled 1 coil per 250-ft. carton 43 Ibs. 





Full 25-ft. coil coupled 5 coils per 125-ft. carton 32 Ibs. 
50-ft. coil coupled 5 coils per 250-ft. carton 60 Ibs. 


3 
#8640 — $6.75 Retail #+60—$9.95 Retail a b 75-ft. coil coupled 3 coils per 225-ft. carton 55 Ibs. 
50 Ft. 50 Ft. ners 250-ft. coil uncoupled 1 coil per 250-ft. carton 60 Ibs. 





SWAN NYL-CORD 


e Fully guaranteed ¢ Reinforced with nylon cord 
e Won't burst under pressure even in hot sun 
e Remains soft and flexible even at low temperatures 





NO. COLOR SIZE PACKAGING UNIT SHIPPING CARTON 








Full 25-ft. coil coupled 5 coils per 125-ft. carton 
8530 — Y, 50-ft. coil coupled 5 coils per 250-ft. carton 
Inch 1.D. 75-ft. coil coupled 3 coils per 225-ft. carton 

250-ft. coil uncoupled 1 coil per 250-ft. carton 








Full 25-ft. coil coupled 5 coils per 125-ft. carton 

% 50-ft. coil coupled 5 coils per 250-ft. carton 

Inch LD. 75-ft. coil coupled 3 coils per 225-ft. carton 
250-ft. coil uncoupled 1 coil per 250-ft. carton 





Full 25-ft. coil coupled 5 coils per 125-ft. carton 


; ¥, 50-ft. coil coupled 5 coils per 250-ft. carton 
INSO 95.58 Ratan #8600—$11.95 Retail , 75-ft. coil coupled 3 coils per 225-ft. carton 


50 Ft. 50 Ft. inch 1.0. 250-ft. coil uncoupled 1 coil per 250-ft. carton 








SWAN Pressure-Mesh 


¢ Fully guaranteed ¢ Transparent 100% virgin vinyl cover 
¢ Reinforced with nylon cord 
e Won't burst under pressure even in hot sun 








NO. COLOR SIZE 


PACKAGING 


UNIT SHIPPING CARTON 





Full 
8760 Green 6 


inch 1.D. 


8860 Green 


Inch 1.D. 


Full 
% 


Inch 1.D. 


25-ft. coil coupled 

50-ft. coil coupled 

75-ft. coil coupled 
250-ft. coil uncoupled 


5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
3 coils per 225-ft. carton 
1 coil per 250-ft. carton 





25-ft. coil coupled 
50-ft. coil coupled 
75-ft. coil coupled 


250-ft. coil uncoupled 


5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
3 coils per 225-ft. carton 
1 coil per 250-ft. carton 





25-ft. coil coupled 
50-ft. coil coupled 
75-ft. coil coupled 


250-ft. coil uncoupled 


5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
3 coils per 225-ft. carton 
1 coil per 250-ft. carton 





+8860 —$7.45 Retail +8960 —$10.45 Retail 
50 Ft. 50 Ft. 


SWAN Heirloom 


¢ Fully guaranteed for 20 years 

e Finest hose ever built 

e Practically indestructible under even the most adverse conditions 
¢ New heavy duty octagon nut coupling deluxe nickel plated 

® Made with wonder du Pont Hypalon 


NO. COLOR SIZE 





PACKAGING SHIPPING UNIT WT. 





32 Ibs. 
60 Ibs. 
52 Ibs. 


Full 25-ft. coil coupled 
% 50-ft. coil coupled 
Inch 1.D. 75-ft. coil coupled 


5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
3 coils per 225-ft. carton 


Fairway 
Green 


8170 








+8170—$13.95 Retail, 50 Ft. 


SWAN Single Braid Black 


¢ Fully guaranteed ¢ Smooth seamless inner tube 
reinforced with strong rayon cord 


e Durable black rubber cover 








NO. COLOR SIZE PACKAGING SHIPPING UNIT WT. 





22 Ibs. 
43 Ibs. 
43 Ibs. 


25-ft. coil coupled 
50-ft. coil coupled 
250-ft. coil uncoupled 


Full” 
165 Black Y% 
Inch 1.D. 


5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
1 coil per 250-ft. bale 








+165—$6.95 Retail, 50 Ft. 


SWAN Single Braid Green 


¢ Tough, long-wearing rubber cover 
¢ Fully guaranteed ¢ Smooth seamless rubber inner tube, reinforced with strong rayon cord 


i , 
. om 


- A COLOR SIZE 


— sueeeeseen 
aeeece Full 25-ft. coil coupled 
ne a | = — 


N 
\ == }] Green Wi 50-ft. coil coupled 
\ ‘a5 a inch 1.D. 250-ft. coil uncoupled 











PACKAGING SHIPPING UNIT WT. 





5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
1 coil per 250-ft. bale 





25-ft. coil coupled 

50-ft. coil coupled 

75-ft. coil coupled 
250-ft. coil uncoupled 


5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
3 coils per 225-ft. carton 
1 coil per 250-ft. bale 


Full 
% 


Inch 1.D. 





+8051 —$7.95 Retail 
50 Ft. 


78100—$9.95 Retail 
50 Ft. 


ople: buy: 
than any other brand 





+8101—$10.95 Retail, 50 Ft. 


Ft. 


+205—$16.95 Retail +206—$25.00 Retail 
50 Ft. 50 Ft. 


+20—$4.98 Retail 
O Ft. 


Free Display Unit 
with every 6 coils 


$2.49 Retail 
24 Ft. Coil 


~ eet * & 


9 


2. 


SWAN Super-Cord 
Single Braid Red 


¢ Fully guaranteed ¢ Reinforced with TYREX tire cord 
e 25% greater reinforcement strength guarantees greater service and longer life 
e New heavy duty octagon nut coupling deluxe nickel plated 





NO. COLOR SIZE PACKAGING SHIPPING UNIT WT. 





25-ft. coil coupled 
run 50-ft. coil coupled 
8101 


% 
inch 1.D. 


5 coils per 125-ft. carton 
5 coils per 250-ft. carton 
3 coils per 225-ft. carton 
1 coil per 250-ft. bale 


30 Ibs. 
57 Ibs. 
51 Ibs. 
57 Ibs. 


75-ft. coil coupled 
250-ft. coil uncoupled 





TYREX (Reg. U.S. Pat. Off.) is a collective trademark of Tyrex, Inc. for tire yarn and cord. 


SWAN Double Braid 


e Fully guaranteed ¢ Reinforced with two plies of strong rayon cord 
e Long-wearing, tough rubber cover ¢ Heavy duty couplings 





NO. COLOR SIZE PACKAGING SHIPPING UNIT 





25-ft. coil coupled 5 coils per 125-ft. carton 
50-ft. coil coupled 5 coils per 250-ft. carton 
75-ft. coil coupled 3 coils per 225-ft. carton 


250-ft. coil uncoupled 1 coil per 250-ft. bale 


Full 
8190 Ye 


Inch 1.D. 





Swan Heavy Duty Garden Hose 





Full 25-ft. coil coupled 
205 Black %, 50-ft. coil coupled 
inch 1.D. 250-ft. coil uncoupled 


Full 1 
206 Black inch 1D. 


5 coils per 125-ft. bale 
5 coils per 250-ft. bale 
1 coil per 250-ft. bale 


48 Ibs. 
92 Ibs. 
92 Ibs. 


2 coils per 100-ft. bale 52 Ibs. 
1 coil per 250-ft. bale 130 Ibs. 





50-ft. coil coupled 
250-ft. coil uncoupled 





SWAN Sorinkler-Soaker 


e Super strength virgin vinyl ¢ Large triple- tube construction 
gives wider spray with lower pressure ¢ Holds shape under pressure 
e Lies flat © Swan exclusive triple tube coupling 





STYLE LENGTH PACKAGING WEIGHT 





No. 25-ft. 


10 Sprinklers to carton 
20 50-ft. 


10 Sprinklers to carton 


15 Ibs. 
29 Ibs. 





SWAN All-Plastic GRASS STOP 


e Won't corrode, lasts indefinitely ¢ No sharp edges to cut hands or bare feet 
e Eliminates trimming once and for all 


e Prevents soil washouts ¢ Easily installed 





STYLE NO. DESCRIPTION PACKAGING WEIGHT 





24x4 24 Feet x 4” wide 
24x6 24 Feet x 6” wide 
40x4 40 Feet x 4” wide 
40x6 40 Feet x 6” wide 
40x8 40 Feet x 8” wide 


Six coils per display carton 20 Ibs. 
Six coils per carton 30 Ibs. 
Six coils per display carton 32 Ibs. 
Six coils per carton 47 Ibs. 
Six coils per carton 62 Ibs. 





For prompt delivery on all Swan plastic and rubber garden hose and 
plastic grass stop, call your wholesaler or write: 


SWAN RUBBER COMPANY: Bucyrus, Ohio 
You can trust the products...made by SWAN 


Printed in U.S.A. 





6 New Ways to save your time... 
speed sales of 6-E — 
CHRISTMAS LAMPS 


NEW FACTORY-PACKED DISPLAYS . . . WITH PRICE-MARKED PACKAGES 


Just set up and sell! 
NEW 4285 COUNTER DISPLAY 


Just slide from outer case and lock together . . . no need to 
spend time arranging stock . .. or pricing it. Stocked with 285 
lamps... in the three most popular types . . . with quantities 
keyed to average user buying... 75 C6, 180 C7%, 30 D14...all 
in 5-bulb packs, assorted colors. Go after more impulse sales 
Suggested retail price $ 38.04 . . . with displays at several points in store. Shipping weight 


i ‘ lier today. 
Suggested dealer price $25.51* 6 lbs. Order from your G-E Christmas lamp supplier today 
Your profit $ 12.53 


Takes only 13” x 17” 
of counter space 


#1565 FLOOR DISPLAY 


Tested and proved a sellout in hundreds of 
stores with high volume traffic. Takes only 
3 sq. feet of floor space yet it holds 1565 
General Electric Christmas lamps in 5 fast- 
selling sizes .. . all in 5-bulb packs except 
“Lighted Ice’’. Set it up anywhere in 5 to 10 
minutes. No stock to shift ... you’re in business 
right away. Saves ordering time too, since 
stock is balanced to average user demand. No 
need to figure how many of each type to order. 
Shipping weight 31 Ibs. 
Suggested retail price $241.13. Suggested dealer price $161.67* 
Your profit $ 79.46 


NEW #915 FLOOR DISPLAY 


Sets up anywhere .. . in five minutes or less... 
with stock all in position and priced. Think of 
the time you save—and how easy to display. 
No need to shift other items. Takes only a 
little more than 2 sq. ft. of floor space. Holds 
915 G-E Christmas lamps in 5 fast-moving 
types. (All in 5-bulb packs except “Lighted 
Ice”) .. . 90 D30, 180 C6, 75 D14, 120 D26, 
and 450 C7. Shipping weight 23 Ibs. 


Suggested retail price $146.25. Suggested dealer price $98.04* 
Your profit $48.21 


4 ” 4 ” 
*All prices include Federal excise tax 20° « 15" x 58" high 25” x 17" x 60" high 





MORE ON NEXT PAGE 


GENERAL €@ ELECTRIC 





a NEW G-E TWIN-LAMP PACK 
Sells two bulbs at a time instead of one 


. twins of same color. Saves work...steps up “loose bulb” sales! 
Will help double sales over single lamp bulb displays. Already price-marked 


7 FOR 


ty / : INDOOR-OUTDOOR 29¢ at NEW LOW PRICES... no need to stamp each bulb or put on stickers. 
Clearly marked “G-E” so customers know at a glance the quality they’re 

getting ... and you get full advantage from G-E advertising. Each customer 
selects .. . just the colors he wants. Easy to display . .. dump in bin or basket 
. or use shipment tray. Available in solid or assorted colors in all types 
except Lighted Ice, Snowball or D25...in new 100-lamp tray units or in 
500-bulb case. Order from your General Electric Christmas lamp supplier. 


TRANSLUCERT 


CHRISTMAS 
LAMPS 


Special SNOWBALL Assortment Deal 


Your customers will like this new General Electric Snowball lamp (for 
C7% strings) . . . especially when they see it in this lighted display. Snow- 
balls are snowy white ’til they light . . . in soft, non-glaring colors. Beautiful 
indoors or outdoors. . . and they decorate day and night! 120 of these new 
lamps in 20 cartons (assorted colors) plus free lighted display with 
6-socket string set and price card in one case. 


Suggested retail price $42.00 Suggested dealer price $26.84* 
Your profit $15.16 





#226 G-E LAMP ASSORTMENT 
CHRISTMAS, 


o: “@ Includes FREE lighted display that attracts and demonstrates. Comes 

— — . . . . - . 

pmiemntineeae with special 14-socket string set plus price card all in one case with 
DEPENDABLE & these quick-selling new lamps: 96 D30; 80 D15 and 15 D27. Order 


LONG Lite 


COOL-suRMiNG | either or both assortments from your supplier and attract more 
attention to ALL your G-E Christmas lamps... and string sets, too! 


Suggested retail price $54.26 Suggested dealer price $36.45* 
Your profit $17.81 


*All prices include Federal excise tax 


. 
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SNOWBALL D26 LIGHTED ICE 027 


TWINKLE TWINKLE. 


New Low Prices on 7 of 9 bulb sizes... advertised to nearly 50,000,000 homes this Christmas 
to help you sell. Miniature Lamp Dept., General Electric Co., Nela Park, Cleveland 12, Ohio. 


GENERAL @@ ELECTRIC 
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For the millions of Fall campers, hunt- 
ers, football fans and traveling families, 
outdoor products by THERMOS have 
exclusive quality features for unbeatable 
sales appeal. Big space national adver- 
tising and attractive display materials 
will spotlight your own Fall Outdoor 
sales promotion and bring you extra 
sales volume. 


THESE SALES alos FREE 


INOOF : SIRAIE | Write for etal streamers and store signs to build store traffic 
Multimillion circulation to create the desire and need for and impulse sales on THERMOS brand outdoor specialties. 
products featured in your own display. 


fermen, 


iese Products in Your Fall Displays 


VACUUM BOTTLES OUTING KITS PICNIC JUGS 4&4 ICE CHESTS CHILLYBIN ICE CHESTS OVAL COOLERS 
with new 


STRONGLAS*™-*- 
fillers 


THE AMERICAN THERMOS PRODUCTS COMPANY, NORWICH, CONNECTICUT 


Piants In Anaheim, California and Macomb, Illinois 
Canadian Thermos Products, Ltd., Toronto - Thermos, Ltd., London 


OF LEADERSHIP IS ON PRODUCTS BY THERMDs 


< Want more facts? Circle 146, p. 277 : Want more facts? Circle 147, p. 277 A 
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sini It pays to sell 


COP-R-LOYE | 





SETS 


> ie America’s most complete 
=. line of quality ware! 


Here’s the ware line that offers you everything you 
want... everything your customers want. Just look! 
1. Top-quality Hand-Dipped Ware—Wheeling Hand- 
Dipped Ware is always coated with Wheeling’s exclu- 
sive Dura-Zinc-Alloy® after forming. This process 
is designed to seal every seam against leaks and 
to prevent rusting. 

2. Top-quality Galvanized-Sheet Ware—Wheeling 
Galvanized-Sheet Ware is always made of famed 
SOFTITE® Galvanized Steel. Because SOFTITE’s rugged 
coating cannot flake or peel, your customers are 
assured of ware that’ll keep its good looks and give 
long, economical service. 

3. Wide choice of specialties—You can fill every ware 
need, because Wheeling’s line runs all the way from 
calf pails to gasoline cans. 


4. Proven customer acceptance—Wheeling’s famous 
red label has been the hallmark of superior galva- 
nizing for over half a century. More than that, 
Wheeling Ware is advertised in leading national mag- 
azines such as Living For Young Homemakers. 

Be sure you sell... and feature... the ware line 
that gives you the most—Wheeling Ware! Get com- 
plete details from your Wheeling man this 

week. Wheeling Corrugating Company, > \ 























Wheeling, West Virginia. W, 





WHEELING CORRUGATING COMPANY - IT’S WHEELING STEEL! 


WHERE TO FIND THE KANSAS CITY RICHMOND 
NEAREST WHEELING 820 Atlantic Street 1600 Jefferson Davis Hwy. 
WAREHOUSE: North Kansas City 16, Mo. Richmond 24, Va. 
Grand 1-4141 Belmont 3-6936 
BOSTON 


2 Thompson Square LOUISVILLE ST. LOUIS 


Charlestown District 1424-1436 S. 15th St. 722 S. Vandeventer Ave 
Boston 29, Mass. Louisville 10, Ky. St. Louis 10, Missouri 
Charlestown 2-4770 Melrose 4-0541 


Jefferson 1-3900 
BUFFALO MINNEAPOLIS 


1722 Walden Ave. 340-400 S7th Ave.. N.E. 


Buffalo 25, N. Y. sae oan Minn. SALES OFFICES: 
Keystone 7444 





NEW ORLEANS ane . 

: 1013 Wm. Oliver Bldg. 
1560 Tchoupitoulas St. Atlanta 3, Georgia 
New Orleans 1, La. Jackson 4-0866 
Jackson 5-2291 


COLUMBUS o 1303 Prudential Bld 
47-04 Van Dam Street a &. 

1100 Steelwood Road + pee Island City 1, N. Y. 1100 E. Holeombe Blvd. 

Columbus 12, Ohio Stillwell 4-8580 Houston 25, Texas 

Hudson 6-4318 Jackson 8-2692 
PHILADELPHIA 

DETROIT rd and Bristol Streets WHEELING 

6410 Miller Road Nicetown Station 1134-40 Market St. 

Dearborn 1, Mich. Philadelphia 40, Pa. Wheeling, W. Va. 

Luzon 4-2005 Davenport 9-1600 Cedar 3-2200 


CHICAGO 


2547 Arthington St. 
Chicago 12, Ill. 
Seeley 3-5700 


Want more facts? Circle 148, p. 277 
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again 


with sparkling, 


advanced design 


in three new 
Weighmaster 


scales. 


All Hanson bath scales have the exclu- 
sive equalizer bar mechanism that en- 
ables the scales to indicate accurate 
weight on carpet as well as any hard 
floor. No rust, cork feet will 
not mark floor. Can be hung 
on the wall without screws. 


Write for 

triple bonus offer 
with free display 
merchandiser 
and advertising 
allowance 


HANSON SCALE CO. 
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Weighmaster Diana 
Model 200 


Hunt no further, our new Diana is 
the answer to what you have been 
looking forina bath scale. A stream- 
lined beauty with a sharp new look 
never before attained in a scale at 
this popular price, to retail at $7.95. 
A value your customers cannot 
resist. Enamel body, chrome handle 
and stainless steel trim. Over size 
3” dial with large numerals you can 
see and be sure. Six colors, white, 
pink, black, blue, yellow and green, 
with matching DuPont “Mylar” mat. 


Weighmaster Venus 
Model 255 with Starview Dial 


A new electric, ‘‘Light-up-dial’’ 
scale. Concealed fold down handle 
leaves platform unobstructed. Only 
1%” high. Choice of six colors with 
matching DuPont Mylar mat, chrome 
trim to retail at $9.95. The high 
power transistor type battery and 
simplified efficient circuitry in both 
Model 255 and 244 will outlast over 
2000 weighings. 


Venus Model 244 with 
Starview electric 
Light-up-dial 


Truly a Goddess of beauty and form, 
the star of our modern line of bath 
scales. All chrome body and trim 
with white DuPont “Mylar” gold em- 
bossed mat. To retail at $11.95. All 
gold body and trim $12.95. A true 
luxury scale to top any line. 


(Est. 1888) Northbrook, tll. U.S.A. 
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TODAY 


ON NBC-TV 


GARROWAY 


WONDERFUL 


ALL NEW, ALL VINYL, STICK-ON PLASTIC @R_4 


DECORATES 
ANY THING! 














WB cling is available in 12 and 24-yard bulk rolls. It is 18” wide, 
’ and retails for 49¢ a yard. 12 and 24-yard rolls permit a broader 
Why is I] f/ assortment of patterns per inventory dollar. No minimum order 
required. 
Cling can be combined in any quantity ~ ) 
so good? with other Columbus products for full pay- 


ment of mill shipping charges on all orders 
CLING STICKS BETTER, WEARS LONGER. totaling 150 lbs. or more. 


3 years of intensive research yield a spe- 
cial formulation of adhesives and films far 
stronger than other self-sticking products. 
Cling sticks to any clean, dry, smooth surface. 


CLING RESISTS DIRT— CLEANS EASIER. 


It’s waterproof and easy to scrub. A clear 


vinyl Super-Surface coating over the print 7 oe 
protects against fading and color rub-off. y/ SELLING AIDS 


Choice of five handy floor or wall fixture combinations 
CLING IS VERSATILE, HIGH~-STYLE. to display your entire stock at once. Rack headers and dis- 


play banners draw traffic, telegraph this brand new dec- 
More than 75 patterns and colors to choose crating story fast. Free pattern guides show all styles 


from, all created in Columbus Coated’s illustrated in full color, help your customers make fast, 
Design Center, where famous Wall-Tex, easy selection. And colorful consumer folders show dozens 


. , of end-use applications, give easy step-by-step application 
Colovin and Columbus Oil-Cloth are instructions. Contact your local distributor; or write or call 
designed. collect, Consumer Products Div., Columbus Coated Fabrics. 


BY THE MAKERS OF §=\Vor)clerfii] Vashable Wall-léx! 


COLUMBUS COATED FABRICS CORPORATION e§ COLUMBUS 16, OHIO 
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Worthington named No.1... again! 


Wins top Hardware Week wholesaler listing 
for 3rd consecutive year! 





national retail hardware association 


sociations and ada 
l hardware associations and can 
HAR DWAR ised of thirty-seven state and regiona nese gy ap ae aa 
| E aia ; indianapo ls ind 
STORE yy 964 north pennsylvania street 


managing director 
* 


Si@vicg _ RUSSELL R. MUELLER 


August 3, 1960 


Mr. N. F. Luekens 
The Geo. Worthington Co. 
802 St. Clair Avenue, West 


Cleveland 1, Ohio 





Dear Norm: 


Congratulations: 
Worthington Co. as No. | 


i he Geo. 
dealers have again selected T 
i in support of Hardware Week 1960. 


i i i i ade by votes cast by 
ou know, this determination is m 
slag coltrane dealers during the Hardware Week event. 


The special Hardware Week Certificate of Recognition will 
be forwarded to your attention very shortly. 





Thank you very much for your efforts, and essa il of 
our industry activities program IS much appreciated, 


Z Lop Ten Wholesalers 


RUSSELL R. MUELLER ae Participating in H 
Managing Director ington Co. 


rdware W ome 
, Cleveland, O. € Week voted The Geo 


the most helpful wh 
r the annual nation. piut Wholesaler in 

ma 10 wholesalers were selected fans Promotion event. The 

€ retailers to NRHA ores submitted by h 
° ° ° ‘ O es . 
Keeping pace with progress since 1829 jas espe peared on the list—Harper 
Worthington for the past 9 years has received ; are other 9 companies were ah 
NRHA citations for outstanding Hardware Week ete — Positions o¢¢ 

° ° ° 3; 

service to retailers. And, in 1960, for the 3rd con- 
secutive year, dealers have voted The Geo. Co., Cleveland, 0 6. Hibbard, Spencer & Bart. 
Worthington Co. “the most helpful wholesaler in . r OMA ; pe Evanston, Il]. 
preparing them for the annual promotional event.”’ Memphis, Tenn, | "ur Own Hardware Co, 


Min 
Modern, aggressive, practical promotion of the es a Prin Mfg. 8. Pa peg . 

same type offered by Worthington for Hardware . W. Bingham on ae Ply Co., Pittsburgh, Pa. : 
Week is available to Worthington dealer cus- land, O. Svar °. Oy. & McIntire Co. 
tomers every day . . .52 weeksa year. The Worth- , postwick-Braun Co., To. 10. Saianer vias ss 
ington sales staff of 143 experienced hardware xo Co., St. Paul, Mian. 
specialists . . . the Worthington promotional de- , 
partment . . . the Worthington dealer service "WARE RETAMER, July, 1966 
program—all are at your call . . . available for 


| ar 
our use. We’d like to be most helpful to you, too! THE : 
y PI od lopainne POGEO WORTHINGTON N 


THE GEO. WORTHINGTON Co. 


CLEVELAND 1, OHIO 





ard 
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Why aren't all filters WHITE? 


Honestly, we who make AMER-glas filters don’t know why all filters 
aren't WHITE! But then AMER-glas is the only nationally 
distributed filter made by filter specialists. Result: an engineered air 
filter of the highest efficiency. White and clean looking, free of prickly 
slivers, and with a built-in longer life. 


AMER-glas ... made by men who know how to make filters best, and 
how to help hardware dealers sell more of them. 


‘AMER-G/dS FURNACE AND AIR CONDITIONING FILTERS 


AAR ; eo Ai Litter COMPANY, INC., LOUISVILLE, KY. © WORLD'S LARGEST MANUFACTURER OF AIR FILTERS 
Want more facts? Circle 152, p. 277 





thousands of dealers are cashing 


ELECTRIC RUG BRUSH 


You can, too... 


Mr. Dealer! Let Glamorene show you an 
arithme-trick or two that adds up to new 
steady income...more old and new de- 
lighted customers for you! One Glamorene 
Electric Rug Brush and...youw’re in a 
brand new business with no additional 
overhead! 


It’s simple arithmetic! 
Each Glamorene Electric Rug Brush 
gives you a profit of more than $5 
on every daily rental: 


Daily Rental Charge 2.00 


Average Rental sells 2 gallons 
Glamorene Dry Cleaner for Rugs— 3 18 
with 40% profit for you = 


Your average gross profit per rental 5.18 
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The Glamorene Electric Rug Brush 
Rental Program gives you... 


e the only appliance that professionally dry-cleans rugs for 
home, office, club, motel, etc. 


the easiest new source of steady income you’ve ever known! 
Already hundreds of dealers are keeping 2 to 3 Rug Brushes 
in constant daily rental use. 


a complete eye-catching Rental Promotion Kit supplied by 
Glamorene for your store: window streamers, lapel buttons, 
folders, advertising mats... plus a colorful, self-selling 
display stand—PLUS TV, Radio, and local co-op newspaper 
ads with dealer listings! 


The Glamorene Electric Rug Brush weighs only 14% lbs.— 
performs like professional equipment weighing up to 250 lbs.... 


dry cleans a 9 x 12 carpet area in minutes! Full 12 month warranty. 


DEALER COST, MODEL 404, ONLY $39.95—RETAILS FOR $59.95 


Glamorene Dry Cleaner for Rugs 


e the world’s most famous, most efficient dry cleaner for rugs... 
cleans thoroughly without wetting. 


rated tops by Reader’s Digest. Rated best for home use after 
1,000 tests of 100 products by York Laboratories. 


FREE DISPLAY! 


This traffic-stopper HOME 
RENTAL SERVICE dis- 
py unit...tells the whole 

lectric Rug Brush 
RENTAL STORY—sells 
the rentals for you, with no 
effort! 


CENT-Sational! 
1¢ Rental Offer! 


You can stir up plenty of 

excitement, store traffic and 
| seRINKit OM extra business with a 7-day 
2 BRU 


3 vacuus OFF , <= om special offer of 1l¢ PER DAY 
em : RENTAL of the Glamorene 

: Bi we! on Tay Electric Rug Brush (write 

My for details) ...and still make 


wom your full profit. 


SERVICE 


FREE MERCHANDISE! 


BONUS-OFFER NO. 1 


With purchase of Glamorene Electric Rug 
Brush... you get a FREE bonus of a full 
case of Glamorene Dry Cleaner for Rugs, 
gallons. (list price $15.92) 


BONUS-OFFER NO. 2 


With purchase of any 5-case assortment 
of Glamorene Dry Cleaner for Rugs, Glam- 
orene Oven Cleaner, Glamorene Liquid 
Shampoo, Glamorene Rug Shampoo’er (6 
er case), Glamorene Upholstery Clean- 
ing Kit... you get a FREE bonus of a full 
case of half gallon size Glamorene Dry 
Cleaner for Rugs, (list price $14.94). 


GLAMORENE, INC. ¢ 175 ENTIN ROAD « CLIFTON, NEW JERSEY 
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) MAINTENANCE MEN VOTE PAINTBRUSHES TOPS ON THE JOB/] 


FOUR COMPANY WAS SUCCESSFUL BIDDER FOR PART OF ONE 
OF THE BIGGEST MAINTENANCE JOBS IN THE COUNTRY— PAINT- 
ING THE NEW YORK CITY SUBWAYS. AS YOU MIGHT EXPECT, 
THE CITY'S TOP MAINTENANCE EXPERTS PULL NO PUNCHES. 
THEY DEMAND THE BEST... AND EXPECT TO GET IT! 

















I CALLED OUR PAINT CREWS To- | |"THE TRANSIT AUTHORITY OPERA 
GETHER BECAUSE PLANNING AND TRAINS DAILY IN NEW YORK CITY ON 725 
oe TEAMWORK ARE IMPORTANT. THE MILES OF TRACK, AND SOME 485 
. | WORK HAS TO BE PERFECT 


AND | | STATIONS! IT'S A BIG JOB BRIGHTENING 
MOVE ALONG WITHOUT A HITCH. | | SUBWAY FACILITIES AND PROTECTING 
HAD EQUIPMENT. 




















es i . 7 
ha. ! 
oe , ’ Ps 


“THE SUBWAYS CARRY MORE THAN 42 MILLION “THAT'S WHY TRANSIT AUTHORITY 
PASSENGERS To WORK AND HOME AGAIN SPECIFICATIONS CALL FOR THE BEST— 
EVERY WEEKDAY. CONSTANT ABRASION CAN TOP PERFORMANCE PAINTS, APPLIED THE JOB IS 
WEAR PAINT DOWN QUICKLY, EXPOSING BARE WITH QUALITY BRUSHES. MAINTENANCE WELL UNDER WAY 
METAL, WOOD AND CONCRETE. EXPERTS EVERYWHERE — IN MUNICI- | WITH PAINT TEAMS 
——— a i |PALITIES AND INDUSTRY—KNOW QUALITY gto WORKING WHILE 
i BRUSHES INCREASE A PAINT JOB'S THE CITY SLEEPS. 
i} DURABILITY. THEY CAN COUNT ON FULL gg gen og ie 
VALUE FROM EVERY DOLLAR SPENT.” 7 ae 
- ‘rsa , PAINTBRUSGHES IN 
THE HANDS OF 
EXPERIENCED MEN 
ARE ON THE JOB 
BRIGHTENING THE 
SUBWAYS— ONE 
OF THE WORLD'S 
BIGGEST 
MAINTENANCE 
JOBS 



































This advertisement is sponsored by 


e American Brush Manufacturers Association Paint Brush Division 


in the interest of better brushes for better painting. 
MR. DEALER: CUT OUT AND POST THIS AD WHERE CUSTOMERS CAN SEE IT. 
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You’ll say it’s the most profitable 
4% square feet in your store! 


Your Rust-Oleum return per square foot is __ Rust-Oleum is completely different! Specially- 
nearly twice that of most lines you handle! And _ processed fish oil vehicle enables Rust-Oleum’s 
you can merchandise your Rust-Oleum depart- |§ famous 769 Damp-Proof Red Primer to be ap- 
ment in just 4% — feet of spaceinthishand- _ plied right over sound rusted surfaces! Attrac- 
some metal display—featuring both brush and __ tive top coats in sixteen colors, including pleas- 
spray containers. Place it UP FRONT where __ ing pastels, provide maximum rust prevention 
powerful Rust-Oleum national and local adver- _in a wide array of smart colors. And remember 
tising will tie up with this colorful display for | — Rust-Oleum has over 35 years of industry 
fast turnover and high profit! proof behind it. Get the facts, today! 


RUST-OLEUM. 


- 
=—S=. 
8 


ge oo ee ATTACH TO YOUR LETTERHEAD oe cme mm = 


Rust-Oleum Corporation 
2572 Oakton St., Evanston, I!linois 


- Gentlemen: 
a me at Please send me complete details on 
Thess aut Eetietions how my store can profit from a long- 
but only one Rust-Oleum. ® margin Rust-Oleum dealership. 
It is distinctive as , & 
: . © 74 


your own fingerprint. 
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BRILLIANT 
WHITE, NEEDS 
NO PAINT 


oo 


AYS 
A 
7 wore 
. ~ ‘ oe 


These high quality, popular priced, compounds 
have earned a “preferred” rating with your > 
customers, resulting in repeating sales, due <1 

to their dependable performance. 


PLASTI-GLAZE BRILLIANT WHITE— 
for general use. Easy to handle. Sets tough 
and elastic. Stays “‘live’’ for years. Packaged 
24, 1 tb. cans per carton. 


NEW PLASTI-GLAZE ALUMINUM GRAY— 
a specially formulated and colored compound 
for use on aluminum sash. Ready for use, in 
double-tight cans. 


STAZON CAULKING COMPOUND— 


use inside or outside. White or gray—no price 


penalty. Easy to use. Packaged ten 1/10 gal. NEW A 
foil-seal cartridges with dripless plunger, in LUMINUM 


display carton. COLOR MATCHES 


ORIPLESS | eee 
SHORTSTOP «¢ § 
n/t «i 


PLASTIC PRODUCTS COMPANY Main Office and Laboratory 
6475 Georgia Ave. + Detroit 11, Mich. 





Factories: Detroit ¢ Chicago « Jersey City ¢ Richmond, Va. 
Manufacturing Subsidiaries: Oakland * New Orleans « Kansas City 
Tampa °* Toronto 
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here’s the package 
that’s outstripping them ail! 





AS ADVERTISED IN 


eaders 
Digest 


New, amazing Savogran Strip Pak with miracle Jetsol and 
special Strypeeze strips furniture 4 times faster than any other 





method! First major breakthrough in paint removing!.. . 
ORDER TODAY! mepeee Savogran’s colorful, self-selling 


Strip Pak comes in 3 sizes... 
edie? pints, quarts or gallons. 


(SAVOGRAN) 
NORWOOD, MASSACHUSETTS 
T +4 Lom & AV © o Fe A ht Cc © * Addison, illinois 
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ALL THE BRUSHES YOU NEED 


In One Compact Unit! 


Seamoue Be Silwer Crest Brushes 


Hanlon & Goodman’s complete do-it-yourself line. Beauti- 
fully packaged in their sparkling silver foil wraps, these 
blue and silver beauties displayed on the fresh white panel, 
make sales a snap. A brush for every need, every price. . 
on the smartest merchandiser ever designed! Just look at 
this assortment... 


3-6”, 24-4”, 4-314”, 21-3”, 12-214”, 24-2”, 24-2”, 21-1144” and 
18-1” brushes in their foil Protect-a-Wraps. The assortment 
includes wall, varnish, trim and angular trim types. 


BOOST 
PAINTING-TOOL 
SALES WITH THESE 
PROFIT-PROVED 
Bright blue and silver with DISPLAYS! 


white background pegboard panel. 





ALL THE ROLLERS YOU NEED 


la Bare Compact Walia 


71's @ SPREADMORE ROLLERS 


Hanlon & Goodman’s new roller plant is going full-steam 
and turning out high quality, competitive rollers that 
make assortments like these possible. This unique two- 
way unit holds every roller you'll ever need — a real 
roller department at small deal cost! Look at the display 
— read the assortment, and get in on the best roller deal 
ever offered. 


9-9” and 8-7” Spreadmore Tension-Cage Rollers, 3-7” Metal trays to hold 
Slim Jims, 3-3” Tiny Tim Trim and 3-142” Edging rollers: Natural wood 
Rollers — 102 covers of various sizes in Dynel®, lambs- acon ge s 
wool and mohair — 18 pans in two sizes plus six ex- white top sign. 
tension poles. 


SEE YOUR H&G DISTRIBUTOR ... 
OR CONTACT HANLON & GOODMAN TODAY! 


HANLON & GOODMAN CO. 


2-12 MAIN STREET + BELLEVILLE 9, N. J. Derr. Pp 
FAMOUS FOR EXCELLENCE SINCE 1867 


For the Painting Contractor 
ml 
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THE MULTI-PURPOSE 
FINISH THAT INCREASES 
YOUR WORKING CAPITAL 


.--and dries in 15 minutes! 


Dealers who only stocked 
JET-DRI because of the 
overwhelming demand for 
this remarkable paint de- 
velopment ...are now JET- 
DRI’s biggest boosters. 


it didn’t 
take JET-DRI 
dealers long to ; | . The fameus 
discover that a : 
JET-DRI does a ‘ JET-DRI 
better job than .* 
these 10 other j PAINT CENTER 
types of paints ‘ for all 
they normally or 
stocked. Ben painting 


Pe] 


a” * sok ds 
a i ph > wae 
ha my 
s 
¥ 
& hue 
4 


Bi; 
pe 


le 


(@ 


© \ 1 — Interior-Exterior 
oe floor-deck enamel 


, 2 — Interior-Exterior 
“fast-dry” enamel 





~~ \ 3—Interior wall enamel 
~~, 4 — Non-yellowing white enamel Ce es ee é The only line of spray cans 
S ~. Nenteide bubpensmel er ee ee featuring matching colors to a 
; ee en regular paint line. 
6 — Clear finishes 


7 — Aluminum paint 


}~febtaplaianeie RESULT! 


‘ | . . o a 
pean STE ORK! G CASH! More profit with mini 
ADVERTISED : num investment for faster turnover! 


10 — Spray enamels 





Attention Live-Wire Distributors 
Would you like to service hundreds of estab- 
a eg lished JET-DRI Paint Centers in your area? 
Write today for your JET-DRI Paint Center. Bete Wire Franchise Manager. 


CONSOLIDATED CHEMICAL & PAINT MFG. CO., Inc. 
DEPT. HA-9, 456 DRIGGS AVENUE, BROOKLYN 11, NEW YORK 
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‘Older hands put me on the 


“After representing a hardware distributor for 
several years, I decided to get into the retail 
end of the business. Naturally, I had a lot to 
learn, so I turned to older hands for advice. 


pointed out that L-O-F is the easiest cutting 
window glass on the market. They said it was 
less brittle, too. And that it’s the best known 
label on window glass. 

‘“T was surprised to learn that these experienced 
hardware men had a definite preference in win- 
dow glass. They advised me to stock L-O-F. 
They spoke highly of its uniform quality, and 


“So, of course, I took their advice. Now I’m 
finding out there’s still another advantage—the 
wonderful service and merchandising help my 


L-O-F Distributor gives me.” 


SELLING AIDS FOR THE FALL SELLING SEASON 


Order from your L‘O’F Glass Distributor (listed under ‘‘Glass”’ in the Yellow Pages). 


oth 


none eel 
a 


WG-54 Window glass-rack sign made of WG-2 Press-sure-seal® envelope for enclos- 
lightweight aluminum, with bright red, _ing small items such as glazing points, 
blue and white colors. Size 24’ x 6”. _ etc., sold across the counter. Size 5” x 3”. 


WG-23 Do-it-yourself stuffer tells custom- 
ers how to replace window glass, and 
how it is made. Attractive. Iwo colors. 


eel 


es — 


* 
~~ 


WG-24 Decalcomania (red, white and 


blue) for store window or door. Size 
10” x 54%”. 


WG-20B Booklet for dealers about window 
glass; ways to stock and merchandise it. 


WG-49 Colorful sign with Kleenstik, top 
Contains glass-rack designs. 16 pages. 


and bottom, for easy application on 
window or door. os aes 


LIBBEY’ OWENS * FORD WINDOW GLASS 


The glass that cuts easier, snaps clean 


TOLEDO 1, CGHIO 
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right path!” 


says Arvid D. Nord, dr. 


Laurel Hardware, iInc., Brunswick, Ohio 
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Big in size... Big in sales! 


Machined undercut 
- = channels...smooth 


working, can’t slip 
under any load. 


Re-enforcing 
rib for added 
strength 
where you 
need it. 


Your best tool customers—home owners, servicemen, mechanics of 
all kinds—have been asking for a CHANNELLOCK plier big enough 
for big jobs . . . compact enough for easy handling. Here is the answer 
... the CHANNELLOCK No. 430 BIG CHAMP. This handy plier has 

a full 2”’ parallel jaw capacity yet can be carried easily because of 

its compact design. Best of all, BIG CHAMP has the terrific 
gripping power. . . the unique undercut, non-slip tongue and 

groove channels ... the patented reinforcing rib... in short, 

all the exclusive features which have made CHANNEL- 


LOCK the fastest selling pliers in America. And you’ll 
Display It... And They'll 


Buy It! Pliers packaged in . . sell these new BIG CHAMPS faster because they’re 


jitcucaa q | . packaged in a compact, colorful display carton you can 


LENGTH 10” 
CAPACITY 2” 


WT. PER DOZ.10 LBS. 


CHAMPION DeARMENT TOOL COMPANY ¢ MEADVILLE, PENNSYLVANIA 
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ell Pe Here’s How You Can Attract 
°. -- 
_ tes 406 i Sage Finteres the Trade of 


0-1” Satin Chrome he shape for : , , 
mike with eosy-to- accurate align.  Quality-Conscious Professional 


clean black frame. ment on carpen- and Amateur Craftsmen 


This technical age has tripled the 
number of tool-using skilled crafts- 
men — men who own and use fine 
ee Mee oe tools on the job. Millions more 

Eyeglass Screw Driver ee : leisure-time tool users have learned 
Perfect for eyeglasses, electric razors, “Satin Chrome” Steel Rules to know and want the best for hob- 


other small screws. Blade telescopes with no-glare, easy-reading, rust and .~ : a 
into body. iaanteceiiie. Galle a Ponte bies, home workshops and home im 
Fractional or decimal graduations. provement projects. 


In Starrett tools like those shown 
se. 068 Beatin’ , here you have a line that appeals to 
Protractor UES “Tee 9 & all tool buyers. Stock them, display 


Graduated 90° both e 9 them and you will win the patronage 
be ways, reads to 1/12 u ; 
3 








degree by Vernier. , | of quality-conscious craftsmen — 


Quick-setting ; the best customers your store can 
design. All No. 11 Combination Square 
stainless with square ond center heads. - have. 


Sizes from 4” to 24”, Starrett Catalog No. 27 shows a 
complete line of fine tools that will 
aL help build traffic in your tool center. 
No. 596 Pencil Divider : Send for it today. Address Dept. A, 
A Serre Sanneates y The L. S. Starrett Company, Athol, 
resi oh gta age Massachusetts, U. S. A. 

3% inches. 











PRECISION TOOLS 


World’s Greatest Toolmakers 
PRECISION TOOLS « DIAL INDICATORS « STEEL TAPES « GROUND FLAT STOCK « HACKSAWS + BAND SAWS « BAND KNIVES « HOLE SAWS 
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ANOTHER ROCKET | 
IN ORBIT | 

FLINT ROCKET 

ATA 


- WOOD- HANDLE 


’ 
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PURPOSE TOOL SET 


HANDLES 


Nuts, Screws, Bolts — Recessed- 
head, slotted, square or hex. 


NO. 1 STANDARD SOCKETOOL 
IN GIFT BOX 


Contains 


Universal Ratchet Handle 

8 Square and Hex Sockets 

Screwdriver Bits for slotted or 
recessed head screws 

Adapters for straight or offset 
use. 


Retail $2.98 


NO. 4 SOCKETOOL KIT 
in attractive roll-up vinyl case 
Similar to standard Socketool 
but also contains extra screw- 
driver blades, awl point and 


tack lifter Retail $3.98 


NO. 3 SOCKETOOL 
SCREWDRIVER KIT 


Same as No. 4 but with no 


sockets ~ Retail $2.98 


HOLIDAY PACK 
If specified, shipped for Christ- 
mas in assorted gay multi- 
color sleeves. 


* Patent applied for 
Want more facts? Circle 164, p. 277 
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NEW 
SELF-SELLING 


DEMONSTRATOR 
PROVES 


Three-color demonstrator stand includes fittings and water 
container. Add one Balanced-Flow and it’s ready to sell. 


SPURTS 











, z 
" * 
ben fe ' / 
5 RRO 





Your customers can see for themselves 
how Goulds Balanced-Flow adjusts 
capacity automatically. Noshock, vibra- 
tion, Lr pounding when a second faucet 
is turned on . . . and no change in 
pressure! 

Goulds new demonstrator stand is 


sturdy and attractive. It can be dis- 





played anywhere, even in a corner of 
your show area. Comes complete with 
fittings and water container. 

Put this dramatic demonstrator in 
your store. You'll find that it not only 
sells Balanced-Flows, but the complete 
Goulds line. Send in the coupon today. 


GOULDS © PUMPS 
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GOULDS PUMPS, INC. 
Department HA-90, Seneca Falls, New York 


Enclosed is my check for $9.95—please 
the Balanced-Flow demon- 


send me 


Reem 


WITH GOULDS BALANCED-FLOW 


strator stand. 


Name 
Company 
Address 


SPLASH 


ques que come cues eee eee eee cee eee ee oes oe A 


an amenunean amamseant 





CRESTOLOY END CUTTING NIPPERS 


Each an d eve ry No. 72, 6”. Also in 7” size. 


CRESTOLOY PLIER is 


<= individually tested! 


CRESTOLOY HEAVY DIAGONAL 
CUTTING PLIERS 
No. 542, 7” size only. 


CRESTOLOY LINEMENS’ SIDE 
CUTTING PLIERS 
No.1950, 8”. Also in 6” and 7” sizes. 


CRESTOLOY LONG NOSE SIDE 
CUTTING PLIERS 


~<a 





This Pher 


is made 0’ 
RE/STOLOY } 
STEEL CRESTOLOY DIAGONAL CUTTING 
PLIERS 
No. 942,6". Also in 4’ and 5” sizes. | 


| eee eee ae 








When you choose a CRESTOLOY . . 

PLIER you know you are getting top ee Ltd Nene woven 10d — 
value and proven performance. After ‘i ) Gee bus sides aieiiaiiadee neatie 
rigorous factory testing for ease of cut- yl & Designed for wall, counter, table 
ting, hardness of blades and strength, Mn >). \. WAN of Papert display, they can si 
each tool that passes these tests is tagged woaoeE ? ME aie pe pone sore ence tyr he 
with the certifying tag reproduced 

above. CRESTOLOY PLIERS are 
available in more than a score of pat- 
terns including the five popular types 
illustrated. 


CRESTOLOY PLIERS are CRESCENT TOOLS — 
““Your Fingers of Steel” Cive Wings Lo Work — 








Sign of lhe. 0frlisan 
Syl of Excellence 


Crescent is our trade-mark, registered in the United States and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and mc co ~"'y by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 


Want more facts? Circle 166, p. 277 A Want more facts? Circle 167, p. 277 «>» 
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Here is aCGomplete ~ ; . 
os BLADE 


Department For You y 


MAKES ANY TAPE 
EASIER TO READ 


Thie Colortul 
Ctu rdy, 
Cteel Dispenser 


a 


| 


4 Money- Making Advantages 
in this K&E Package Offer! 


i POT ee 
ELT OCO ON Tt 
a aes 
OAL LEEPOOEOE OEE & 
ee a 
grey eey LF we 
PEE PELI EY 


OT eee ee Modern 2-color blades — Fit all standard U.S. mace cases. 
jalasahertasalatabalecl Foot marks in red at every inch; stud marks every 16 inches. 
is Graduated in feet, inches, and 16ths on upper edge; con- 

@ Feet, inches & 16m sia alain tinuous inches and 16ths on lower edge. Only K&E has this 


2-color replacement blade. 
@ Foot marks in red 
g Stud marks every 16 ever Space-saving vertical dispenser type unit—No counter 
room needed for this eye-catching display rack. Just hang 
va INCH < it on the wall. It’s compact — only 5™e inches wide, 22% 

inches high—and designed to spark impulse sales. 


Correct inventory — Dispenser contains a realistic assort- 
ment of the most popular sizes of replacement blades: 


Quantity Width 
1/2" 
1/2” 
1/2” 
1/2” 
3/4" 
3/4" 12’ 


$12.00 profit in this fast-moving, 2-color, replacement 
blade assortment. The permanent, colorful steel dispenser- 
display is yours at no cost. 


Take advantage of this chance 
to set up a compact, replacement blade department free. 
Call your jobber today. 


KEUFFEL & ESSER CO. -: Hardware Division 
Cape May Court House, New Jersey 
Since 1867... the leading manufacturer of engineering supplies 


Want more facts? Circle 168, p. 277 
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OW) from the makers of 


the world’s safest power saw... | : 
WRIGHT. 


this new all-purpose 


Deilablo, power Saw 


oe 
£ : * 
bla 
# me 
a P 


OPENS UP A RICH, UNTAPPED MARKET FOR YOU! 


Look at your new sales opportunities! 


@ Home Owners @ Farmers @ Gardeners @ Hobbyists @ Countryside Residents 
@ Do-it-yourselfers @ Resort Owners @ Landscapers @ Custom-work @ Contractor 
@ Orchardists @ Outdoorsmen @ Nurserymen 


...GET STEADY PROFITS 
THROUGHOUT THE YEAR! 


At last! ...you’ve got a 
compact power saw you can 
recommend and sell to 
anyone! Sells for no more 
than a power mower and 
there’s no “‘closed season”’ 
on sales! Offers every 
advantage of Wright’s 
exclusive power-blade 
action—easiest to use 
—always smooth and 
dependable—no hazard 
from a whipping, kicking 
chain. Take advantage of 
the complete dealer helps 
and counter display . . . free. 
Get your share of the big, 
new sales—now! 


“WRIGHT MAKES IT FUN 

TO GET THINGS DONE—SAFELY!”" 

—it’s Wright's national advertising 

theme, to be seen by millions in 

Farm Journal Popular Science 

Successful Farming Popular Mechanics 

Sunset Outdoor Life 

Field & Stream Sports Afield 
Progressive Farmer 


WRIGHT /S =m 


Want more facts? 


$13950 


nationally 
advertised 
retail price 


Complete with 
16” blade. F.O.B. 
Sheboygan, Wis. 


THOMAS INDUSTRIES InC. 
W right Saw Division, Dept. WHA-9 
207 E. Broadway, Louisville 2, Kentucky 


RUSH ME THE FACTS! 
See that | get complete product and price information on 
the new, compact Wright 2016 Power-Blade Saw... pronto! 


COMPANY____ 





ADDRESS 
CITY 
YOUR NAME 





ZONE STATE 











Circle 169, p. 277 
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Heres a 
Do-It-Yourself-Aluminum idea 


that’s fun to make 


...and 
Make Your Own Aluminum.-Glase 


SHOWER DOORS downright practical, 
FOR UNDER °35 tog! 


As advertised in 


POPULAR 
MECHANICS 
0 a 7 
——— POPULAR 
=~ BRRepAe> 
Aluminum Projects, os 
MECHANIX 


: sum HowTo Gn with PREE chowe dom ; ILLUSTRATED 
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Free plans available here 











| 
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USEFUL ITEMS 


Mail coupon for point-of-sale signs with reprints of Reynolds DIYA ads. 
They sell your customers the fun and practicality of making things 
with aluminum. Hang this strong point-of-purchase material on or near 
your DIYA rack... put them on your counter... near the register...or in 


your window for the impulse sales that add to your volume and profit. 


Want more facts? Circle 170, p. 277 
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KYNOLDS 
ADVERTISING 


to increase sales 
of 
Do-It-Yourself 
Aluminum 
and profitable 
related items! 


38 million Do-It-Yourself Alumi- 
num ads reaching 114 million 
readers in one year’s time make 
the aggressive kind of advertising 
it pays you to merchandise. 

Why? Because each Reynolds 
ad talks directly to customers 
who buy at your store to make 
things at home... the men who 
read Popular Mechanics, Popular 
Science, Mechanix Illustrated and 
True Magazine. 

This advertising is moving 
people to buy. Proof? Over 16,000 
men took time to write for free 
plans on the first two ads alone. 

The ideas illustrated on these 
two pages show how retailers 
like yourself use Reynolds Do-It- 
Yourself advertising for more 
sales, more profit. How about you? 


Free Sales Aids- Write Today! 


Please send the following materials. 


[] Go Cart 

[] Shower Doors 
[] Patio Lights 

[] Storm Windows 


Point-of-Purchase 
Display and Reprints 
Newspaper Ad Mats 


Project Sheets, No’S: .....csecesesseseesees 


**How To Use Aluminum’’ Booklet:........ 


Want 

















hese semble oll the moter iols 
ute the opening ard cut 


Seg: Be oF ie 
gee Sippy £¥ 


ie 


monthly m 


Reynolds Metals Company e Richmond 18, Va 


Oa s's coms cho nln bavene cooks deeeSeksetbkeeens biloo ce ce 


COGRDOAAG ov:40:0.00 siete nGxsccccecccgessscdenetaestdbucs 


e 


oe rT ere TS a = — 
more facts? Circle 170, p. 277 
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put yourself in the... 


Shetland 


PROFIT PICTURE 


Soames — > 

















with 
consumer accepted Shetland 
FLOOR & RUG CARE APPLIANCES 


that give you ° increased store traffic 
prices that sell (at full profit ) 
minimum selling time 
fast turnover 
satisfied customers 


© | / | wi th > minimum inventory 
economical investment 
the complete SHETLAND line: 


55 compact $25.88 T-27 $29.95 





RUG CLEANING FLOOR POLISHERS 


a 
VACUUM CLEANER 
e 


FLOOR-WASHING VACUUM CLEANER 


Shetland 


For more information, write 


SHETLAND HOME CARE INSTITUTE MODEL 700 MODEL 702 


SHETLAND INDUSTRIAL PARK — SALEM, MASSACHUSETTS $32.95 $49.95 
Want more facts? Circle 171, p. 277 
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Hardware Age 


feature articles 


Sept. 22,1960 Vol. 186, No. 6 


Credit advocate Reed (left) explains Golfcrest’s budget plan to a couple. 


Credit swings a sale 


Credit has meant survival and 

gains to a dealer who has seen 
discounters and chains spring up all 
about him in an almost overnight 


change in the trading area 


Picture the tired husband, shoes off, curled up with 
Friday evening’s newspaper. In his mind is the specter 
of a big lawn to mow on Saturday morning, and he 
has about decided to buy that larger rotary mower 
at last. 

His eyes scan the ads. His mind is on an ever- 
tightening budget. 

“Big 24 in. rotary (‘sorry we can’t tell you the 
name’) mower, sale priced: $49.95,” says the ad of a 
major discount house. 

“Buy a quality mower, backed by full service war- 
ranty for just $15 a month. When the season’s over 
you’ll own one of America’s finest mowers,” says a 
hardware dealer’s ad. 

To the average man on a budget, and this is nearly 
every man these days, the terms of the second ad 
above must have an instant appeal. And to a man 
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A suggestion to charge account customers 





HAR 


5206 TELEPHONE ROAD 


Dear Customer: 


costs. 


of $50.00 or less. 


May we serve you? 





o- 


‘= 1 ATH 


DWARE 
eH a 


HOUSTON, TEXAS 


Heard about our "A-B-C" Plan ? 


Our "Automatic-Budget-Charge" plan makes it easy 
for you to CHARGE on a 30-day account or BUDGET your 
purchases without any red-tape. 


Each month when you receive your statement, it may 
be paid in full, or pay as little as one fifth (1-5th) of the 
amount due and automatically carry the balance forward. 
A small service charge will be added to cover bookkeeping 


Minimum payments of $10.00 are required on accounts 


Also, for your convenience, we have a Term Contract 
for terms up to 24 months--and a Lay-A-Way plan. 


GOLFCREST HARDWARE 


This reminder about budget accounts is sent to charge customers with monthly statements. Has proven 
very fruittul. 


Credit swings a sale 
(Continued ) 


who thinks there has to be a price placed upon quality 
and service, both very important in the purchase of 
his mower. 

To the thinking man, the credit terms and quality 
image offered by the dealer’s ad will clinch a sale. 
When this man gets into the family car for his Friday 
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evening trip downtown, he’ll head right for the hard- 
ware store with his mind made up to buy. 

Had the ad called for cold cash, it might be a dif- 
ferent story. The tired husband might find some way 
to rake up $49.95 in cash. Here is where credit can 
make the difference between sale and no-sale. 

If you have to fight stiff competition from discount 
houses and shopping centers, think about credit. If 
you want to hold a steady volume of business and show 





Evidence of all transactions 





5206 TELEPHONE ROAD 


PLEASE ENCLOSE THIS STUB WITH YOUR CHECK TO ASSURE PROPER CREDIT. 


STATEMENT 


Golfercst HARDWARE 


MI 9-2735 


HOUSTON, TEXAS 


AMOUNT $ 








SIGNATURE 


DATE TRANS. NO. NEBIT OR CREDIT 























14) 





15 





16 





17 





18 





19 





20 














GOLFCREST HARDWARE 


21 














LAST AMOUNT IN 
THIs COLUMN Is 
THE BALANCE DUE 


This statement is sent to budget account customers each month. Whenever, during the previous month, 
the customer has made a purchase or a payment, the amount is witnessed by a signature in left 
hand column. All posting and bookkeeping is done on a cash register posting machine. 


increases despite stiff competition, think about credit. 

This advice comes from Ralph L. Reed, co-owner 
of Golfcrest Hardware, Houston, Texas. 

Mr. Reed switched to selling on credit six years ago. 
He found that he could buck the competition from dis- 
count houses and shopping centers in his area, hold a 
steady volume of business, and even show a slight 
increase. 

The trend toward selling on credit became apparent 


to Mr. Reed 10 years ago. He found that either he 
had to start financing lawn mowers through his bank 
or not sell any at all. He chose to get his feet wet in 
time-pay selling.. It paid off. 

“Then, more and more customers asked for credit,” 
says Mr. Reed; who points out that he had to buck 
family feeling on this score. ““My father, who founded 
this business, was always a pretty strict cash-and- 
carry man.” (Continued on next page) 


HARDWARE AGE; September 22, 1960 © 73 














; F 
; : 
é f 


The young housewife fills out an application, subject to The husband buys big-ticket tools. 
immediate checking. 
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Credit swings a sale 
(Continued) 


However, things had changed since the elder Mr. 
Reed established his hardware store “in an area where 
competition wouldn’t come.” It came, and it came in 
the form of several discount houses, several small 
shopping centers and the biggest shopping center in 
the South just a half a mile away. 

“Now, there’s lots of competition around _here,”’ 
voung Mr. Reed says. 

There came a time for decision. Mr. Reed and his 
brother Philip, also active in the store, made the deci- 
sion. They established credit for all the customers 
who wanted it. 

“Today, 20 percent of our gross volume sales is on 
credit,” says Mr. Reed. 

There are three kinds of credit accounts given to the 
customers of the Golfcrest Hardware. They are: 

(1) The 30-day budget account. 

2) Time payment for larger purchases. 
3) The Texas National Bank plan. - 2 ._ alli 

“On the latter, the bank uses a card which enables 4 he 
depositors to charge at stores listed. The bank bills a A 
the customer and pays the merchant, which means | v 
we get cash,” says Mr. Reed. 

The budget plan is the one that is gaining the great- 
est popularity at Goldcrest Hardware. This calls for 
the customer to pay 20 percent of his balance each 
month, plus a small carrying charge. Of course, the 
customer can pay all cash if he chooses. 

In order to obtain more credit accounts, Mr. Reed 
has done much promoting: 

(1) Sent a letter to all prospective customers. a 

(2) Announced credit on Sunday radio spots. — es : : it 

(3) Announced credit in newspaper advertisements. Two generations of Reeds check out a new customer, who 

(4) Sent reminders in monthly statement mailings. might have gone to a discounter but for credit. 

(5) Handed out reminders over the counter. 

“All the phases of this advertising tell how our 
budget plan works. I believe that credit selling is Reed. He adds that he spent a great deal of time in 


the plan of the future for the hardware business. observing this trend before he came to any decision 
“Shoppers buy where they can get credit,” says Mr. (Continued on page 326) 


i Thank You | aswiee = 
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Credit customers buy more! 


by Dean Ashby 
credit sales manager 


The Fair 
Fort Worth, Texas 


Some business men fear credit. This fear is as un- 
founded and as outmoded in our modern world as the 
anxiety of the ancients over an approaching comet. 
It is based, as is all fear, upon a lack of knowledge. 

If merchants who fear credit would think back over 
their credit losses, they would realize that the losses 
were incurred because credit was extended without 
knowledge, without the summary of the customer’s 
credit qualifications. 

The profitable extension of credit is always based 
on facts, enough facts to eliminate all uncertainty 
and fear of loss. These facts—this knowledge—are 
available to you through your credit bureau. 

Within the memory of those living, there was a 
time when cash was king. The greater portion of all 
retail business was transacted on a cash basis. 

Things have changed. While many large retail con- 
cerns continue to sell only for cash, the great depart- 


Editor’s Note—These comments are excerpts from an 
address by Mr. Ashby before the National Retail Mer- 
chants Assn. at Phoenix, Ariz. 


ment stores, for example, now sell more than twice as 
much on credit, as they do for cash! The figures 
for open charge and instalment accounts run about 
68 percent, as against 32 percent in cash sales. There 
are many reasons for this. 

By extending judicious credit, merchants usually 
increase their sales. The increased sales volume, in 
most instances, warrants the credit-risks that are 
taken. Thus, credit has gradually won allegiance 
despite previous prejudices. 

Years ago, many businessmen took the attitude 
that they owned the town just because they owned a 
25-foot front on the main street. They also thought 
that they owned their customers, and it was not un- 
common to rebuke a customer for not having been 
in the store recently. 

Today this has all been changed. 

The bigger your business, the more humble you have 
to be so that people will not think that it has gone 
to your head. The customers own the town and your 
place of business too, and you are just a humble 
servant. 

In fact, you have to cater to old friends and en- 
deavor to make new friends just as though you were 
running for office. Only you have to do it ‘constantly 
as your elections are being held every day. 

The question today is no longer “how’s business?” 

(Continued on page 329) 
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How tomake money in the basement 


Your basement may contain spare space that is ideal for an 


expansion of present lines, or addition of new sections. 


If you’ve got a basement area that is largely or 
partly going to waste, you may have the makings for 
a new source of profit. Many dealers have found the 
expense of conversion to be a profitable outlay. 

A 25 x 60 ft lower-level conversion to a gift shop is 
a standout traffic and volume-building attraction at 
Waters Hardware, Lawrence, Kan. 


There's money to be made in the basement with unusual 
gitts, like this mask held by Store Owner William Waters. 
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With a location in a suburban shopping center, sur- 
rounded by homes in the $12,000 to $35,000 bracket, 
Bill Waters, owner, is capitalizing on the potential for 
decorative and practical gifts. 

The recent conversion of the lower level of the one- 
year-old store into a large gift department has proved 
a wise investment in several respects. 

“Tt’s extra volume merchandise with good profit. It 
has prestige building value. The rent is free. It stim- 
ulates feminine traffic which might not otherwise visit 
the store. 

“The downstairs location is no handicap,” Mr. 
Waters says. “In fact, customers seem to like the idea 
of shopping in a separate area, free of interruption 
from other traffic. The location encourages browsing. 
A sign at the top of the staircase leading to the gift 
shop identifies the department. 

“By stocking only finest quality gifts,” Mr. Waters 
says, “we are developing a reputation as a prestige 
store. The trade can buy junky gifts anywhere. We’re 
attempting to grow by stocking nice, unusual] items. 
As result, we’re drawing steady patronage from a 
growing trade for showers, parties, weddings, etc.”’ 

The Waters’ Bridal Registry typifies the modern 
methods used to build gift volume. 

Brides-to-be are encouraged through newspaper 
advertising, telephone calls, and personal notes to come 
in and register their preferences in china, flatware, 
and crystal patterns. 

After brides register, friends and relatives come in 
and select gifts preferred by the young women. The 
store records each item bought to eliminate duplica- 
tion. 

Some 25 brides registered the first spring the ser- 
vice went into effect. As an extra attraction, Kathryn 
Brickner, gift shop sales supervisor, acts as counselor 
to brides. 

Other popular services which have helped stimulate 





™~ 


There's money to be made in the basement with a dinner- 
ware section. 


gift shop traffic are free gift wrapping and a party 
centerpiece rental service. 

The free gift wrapping, which requires no minimum 
order, provides a selection of 40 different ribbons, 
8 different qualities and patterns of wrapping paper 
and gift boxes in a variety of sizes and shapes. 

Gift shoppers had indicated a need for distinctive 
centerpieces for various occasions. The store now 
stocks a couple of dozen fancy centerpieces suitable 
for use at children’s birthday parties, wedding par- 
ties, showers, patio parties, and going-away parties. 

For children’s parties there are king-sized Indians, 
clowns, etc. For bridal showers there is an elaborate 
centerpiece made of ribbon and net. For going-away 
parties, the store rents a large ship. Most of the items 
rent for $1 or $2 per party. The store also has two 
large punch bowls, which rent for $2.50. They are out 
on rental most of the time. 

“Our party rental service helps make ours a com- 
plete gift shop,” says Mr. Waters. “It attracts persons 
who are good prospects for all sorts of giftwares. The 
fact that we have four or five centerpieces suitable 
for children’s birthdays brings in customers who even- 
tually buy party favors, paper goods and other items 

(Continued on page 322) 


There's money to be made in the basement with a paper 
goods section. 





The store stands alone on a large lot with room to park cars, room to expand. 


ow to plan your future 


Which is best for the future—downtown store, outlying 


store, shopping center store? Here is one dealer’s analysis 


For three and a half years Jim McManus operated 
a profitable hardware store in the central shopping 
district of San Mateo, Calif., a city of 70,000 persons. 

Business volume was satisfactory. The store seemed 
to be growing with the community, but the end to 
growth was in sight. 

Five years ago Mr. McManus gave up his down- 
town location and moved to one of the city’s outlying 
districts. He knew in advance that the move would 
cause the store to suffer a loss in volume. And he was 
aware of the headaches and expense involved in trans- 
ferring a thriving retail business from one location 
to another. 

Mr. McManus could have stayed where he was, but 
he made the shift deliberately because he foresaw 
long-range advantages. 

The expiration of his downtown lease set the owner 
thinking. Did he really want to renew the lease and 
remain there? He was paying higher rent than he 
thought the place warranted. There were other con- 
siderations, too. 

The monthly rental would probably go higher, he 
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surmised on the basis of experience. He resented hav- 
ing to pay out a percentage of his gross profits to the 
landlord. 

Parking facilities were none too good. In fact, the 
downtown parking problem seemed insoluble. The 
store itself, containing 1800 sq ft of space plus a 
mezzanine, was too small to handle an increase in 
volume. In newspaper advertising, as well as in 
window-dressing, the downtown hardware store had 
to compete for attention with all the other retail busi- 
nesses around it. 

Adding it all up, Mr. McManus said to himself, “I’ve 
had it.” 

The big question, once this dealer decided to leave 
downtown, was where to go. First of all he ruled out 
the $70,000,000 local shopping center with nearly 100 
retail stores. 

Rentals would be too high, and there would be an 
even bigger percentage of profit to share. Advertising 
would be compulsory and Mr. McManus knew he would 
have even less control over the affairs of his business 
than if he remained in the city center. As a clincher, 








A key factor in the growth of volume is much expanded 
lawn and garden department neor front of store. 


of why he relocated, and how his vision is paying off. 


Dealer McManus features fireplace goods in window 
when damp weather hits. 
he would be forced to compete with Sears and some of 
the other stores. 

That left only the outlying areas of San Mateo to 
locate in. Knowing the city well, Mr. McManus chose a 
district which has a lot of older homes, many new ones 
going up within a reasonable radius, provision for ex- 
pansion of light industry into the area, and very few 
other retail enterprises. 

Equally important, dealer McManus was careful to 
choose a secondary through-street that did not have 
high-speed traffic. 

Mr. McManus had determined to build his own store, 
tailored to the particular needs of his operation. He 
selected a piece of land 100x200 ft, with 100 ft front- 
age on two streets. A two-story building was erected, 
providing 3750 sq ft of space on each floor. 

All of the ground floor is devoted to hardware and 
housewares. The se ond floor is divided into space for 
four office suites, which go a long way toward helping 
defray costs. The offices have their own entrance on a 
side street, and the store has an entrance on the traf- 
fic street. (Continued on next page) 





Impulse and seasonal goods flank the checkout register, pay off in sales. 


How to plan your future 
(Continued ) 


The term traffic needs some explaining. There is 
practically no foot traffic. Auto traffic was clocked by 
Mr. McManus at an average during the day of 60-70 
vehicles per hour. This is far below the volume of 
traffic he could have had by choosing a highway site, 
about one percent, in fact. 

But, points out the owner, the cars that do pass his 
store are slow-moving and it’s easy for them to stop if 
outside or window displays arouse interest. 

If a driver does want to stop there is always plenty 
of parking at the curb in front of the store. To pro- 
vide for the time when there may not be, Mr. Mc- 
Manus placed his building, which is 50 ft wide, along 
one side of the property line, thus giving an area 
50x200 ft for parking. That, at least, was the original 
plan. 

Mr. McManus now is contemplating converting that 
space or leasing adjoining property for the display 
and sale of lumber, plywood and building materials. 

The store is located as near as possible to the geo- 
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graphical center of the city, about midway between 
downtown and the giant shopping center. There is 
vacant property on either side so that the store stands 
out prominently. 

Signs have been painted on the sides of the building, 
as well as on the front, to take advantage of its prom- 
inence. A large illuminated “McManus Hardware” 
sign stretches across the facade. 

Building, of course, takes capital. Mr. McManus 
financed his construction venture by setting up a sepa- 
rate corporation, to which the business pays rent. Not 
only is the rental lower than downtown, but at the 
same time he is building up an equity. 

Cost of construction averaged about $10 per sq ft. 
If offices had not been added upstairs the cost could 
have been held to $6-$7 per ft. 

Store selling area has been more than doubled. There 
is no provision for warehouse space, since Mr. Mc- 
Manus is following the mass merchandising trend of 
placing everything on display. 

The entire contents of the store are clearly visible 
from the street through an all-glass store front. The 
interior is sprinklered and the store has a burglar 
alarm. (Continued on page 318) 





What would you do? 


. . - to help a competitor who is going out of business 
so you can get the local hardware market back to normal. 
The hardware industry is full of 


many wonderful things, when a 
competitor can lend a helping hand 


e i os" |; =e i= ; : 
business. It was considered a' Net changes: 30 inds up 5.61; | “°T® Sen. Silas” Wright of wow | In 
temporary affair in a troubled 20 rails off 0.47: 15 utils up 1.38; | York in 1844 and Frank Lowder | 4.00 
situation. 65 stocks up 1.61. of Illinois in 1924. the 


to a competitor. 

Take the case of what happened 
this summer in Carlsbad, N. M. 

Smith Hardware was a store that 
served the community for 55 years. 
Now it was going out of business. 
The final step was a liquidation 
sale. 

Now a liquidation can disrupt a 
market, some dealers believe, di- 
verting dollars out of their stores. 
Carlsbad Hardware, a neighbor of 
Smith Hardware down the street, 
did not feel this way about the 
liquidation sale. 

Laurence Merchant, president of 
Carlsbad Hardware Co., regretted 
the passing of a competitor. But 
he saw in the liquidation sale an 
opportunity to extend a helping 
hand to a competitor, to the com- 
petitor’s customers, and an oppor- 
tunity to help himself. 

Mr. Merchant realized that sell- 
ing some lines of merchandise in 
a liquidation sale, especially if ser- 
vice later on is a factor, can be 
difficult. What he did, helped Smith 
Hardware and its customers over 
this hurdle. 

Carlsbad Hardware published a 
quarter page advertisement in the 
local newspaper. 

The headline, in Spanish, read 
“Until we meet again and good 
luck to Smith Hardware.” 

Carlsbad Hardware had this mes- 
sage for customers buying mer- 

(Continued on page 316) 


An advertisement that paid tribute 
to a departing competitor, guaran- 
teed service on goods bought at a 
liquidation sale, and helped get a 
market back to normal. 


' 
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Hasta la Vista y Bueno Suerte 
Para 
Smith Ferreteria 


A worthy competitor, a good friend, has announced 
the closing of a business that has been in our town for 55 
years. All this time it has been owned and operated by fine 


people. 


Begun as Finlay-Murray Hardware Co., Inc., then Fin- 
lay-Pratt, Inc., this followed by Pratt-Smith, Inc., and finally 
Smith Hardware, Inc.; such change occurring as an ower 
passed away or left Carisbad. 


We knew them all, but well! The policy of the business 
has always been one of honest dealings, fair treatment and 
full responsibility. 


This ad is to wish Mr. and Mrs. W. Frank Smith, Mrs. 
W. E. Smith (widow of the late W. E. Smith), and the people 
in their organization the best of luck in any venture they 


may pursue. 


Smith Hardware has given our business its principal 
competition. But this competition has been invariably clean, 
honest and fair. 


To assure the customers of this firm that Frank's liqui- 
dation sale is a REAL SALE, on quality merchandise of stand- 
ard makes, we offer the facilities of our store to honor the 
manuracturer's quarantees on the merchandise you are now 
buying. Simply keep a record of the purchase date and the 
manufacturer's customary 12 months guarantee will be ef- 
fective thru our store, Carlsbad Hardware. 


You will not be purchasing an “orphan,” nor gambling 
on the gucrantee. We will gladly honor-the obligation for 
you. 


To a corporate friend — Hasta la vista, 


carlsbad hardware 








™ 
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Pipe rack displays .. . 


®@ Growing in favor 


@ Easy, cheap to build 


®@ Portable, simply dismantled 


Dealers with tight display budgets need not do 
without useful and decorative fixtures to improve 
sales of impulse and staple lines. 

Ordinary galvanized pipe is growing in favor as an 
aid to building low cost displays. It can be used 
straight or bent to suit your needs. Fittings are 
mostly stock items. 

Three types of displays using pipe are illustrated 
here by their designer, hardware consultant James 


Fig. 1 Permanent main aisle display 


Kiley. Each of these types is in use in stores in vari- 
ous parts of the country. There are numerous advan- 
tages to home-built displays using galvanized pipe: 


@ They are quick and cheap to build. 


@ They can be temporary or permanent, are quickly 
portable. 


@ They can be styled to fit limited space require- 
ments. 
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Using 1 in. pipe, % in. plywood, and 2 x 4 framing, you 
can build this main aisle display to meet any require- 
ments of width and length. A third shelf can be adapted 
with additional pipe and plywood to replace card- 
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holder frame. This kind of counter holds small impulse 
goods in bins or loaf pans on top. Bulky items or backup 
stocks are stored on base. Finish with several coats of 
hard enamel or sheet plastic. Can be built in a few hours. 





Fig. 2, Portable, for shelf goods 
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Have a metal shop shape and join the 1 in. pipe frame 
to a length and height based on your needs. Frame angle 
should be 45-70 deg. Measure off shelf heights, and drill 
frame to take wood block supports for shelving. Space 
shelves, and measure their widths, to suit your needs. 


Fig. 3 Portable, for carded items 


Bottom shelf should be widest, and not more than 20 in. 
off of floor. Paint frame silver or black. Confine dis- 
plays to lightweight impulse goods such as toys, gifts. 
This makes a good spot display for traffic location, pro- 
viding height is kept at 48 in. or lower. 
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This modern gondola for carded and shelf goods gets 
its main support from shaped 7 in. pipe. Determine the 
length and width you need, then have metal shop shape 
pipe end supports so that the centers of angled shelves 
(5 in. plywood) fall at the right height. The shelves 


can be used for samples, or be binned with glass or 
divided loaf pans (as shown). Shelf angle should not 
exceed 15 deg. A center board above top shelf, and 
headers at either end feature perforated paneling to 
hold stocks of carded goods. 
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The growing importance of toys is re- 
flected in this sign at Wilmot's. 


A birthday card sells toys 


How to get traffic is problem for year round toy sections. Here is an idea 


for your store: mail greeting card before birthdays to suggest toy purchase. 


Mrs. Smith steps out on the porch to get the morn- 
ing’s mail. Her thoughts have been on an event three 
days away. But today’s mail ties in with her thoughts, 
and can be the beginning of a sale in your toy section. 

The event three days away is the second birthday of 
her daughter. The item in today’s mail is a birthday 
greeting card from your store. Put the two together, 
and this can be the first step towards Mrs. Smith’s 
visit to your store to buy a toy for the birthday cele- 
bration. 

This idea is making sales for the toy department of 
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Wilmot’s Hardware, Rosewell, N. M. Mrs. Tom Stapp, 
manager of the department, believes advertising and 
promotion have been leading factors in boosting toy 
volume. 

The most profitable promotion was started nearly 
three years ago, and led to the birthday greeting card 
program that still sells toys. Mrs. Stapp advertised 
that she would give a free photograph to each child 
under 12 who came to the store. She set up lights, 
chairs, and a camera that takes and prints a picture 
in a few minutes. 





Manager Stapp gift wraps a toy, 
finds this little extra a sales clincher. 


Selected toys stand on this table at 
the head of stairway leading down 
to basement toy level. 
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More than 1000 children took advantage of the offer. 
The crowds attracted by the promotion increased sales 
almost enough to offset the cost of the picture taking. 

Mrs. Stapp got each child’s name, age, and birthday 
and filed these facts according to the dates on which 
birthdays fell. Now she pulls the file daily. Three or 
four days before each child’s birthday, she sends a 
birthday card. 

Since the first promotion, Mrs. Stapp has picked up 
many other names of children visiting the store for 
the first time. 


“This was one promotion that really paid off,” Mrs. 
Stapp says. “We got acquainted with parents, which 
helped increase business in our other departments.” 

Toys have become one of the top money-making de- 
partments at Wilmot’s Hardware, Roswell, N. M. Pri- 
marily a basic hardware store for many years, this 
firm has been branching out into household goods, gift- 
wares and toys. 

The toy department was started about three years 
ago. The firm set up a basement room 22 ft wide and 
about 75 ft long. The entrance is a stairway which 
comes down from the middle of the main floor. 

As customers come down the steps they must pass 
within a few feet of the cash register desk. The reason 
for this is that everyone must go out the same way. 
[It reduces shop-lifting. “We may have some stealing, 
but not much,” says Mrs. Tom Stapp, manager of the 
department. 

Mrs. Stapp is sold on year round toy merchandising 
and strong promotions. 

Mrs. Stapp believes in letting children touch the 
toys. A little girl, she says, wants to hug a doll to get 
the feel before she buys it. A boy wants to try out a 
tractor or gun before making up his mind. 

If youths linger too long without buying, or become 

(Continued on page 320) 
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CAN YO U 


make money 


selling karts @ 


Karting is an expanding market, but 
there are many angles to the business. 
Here are some experiences that may help 


you decide what to do. 


The sputter and buzz of small engines you hear next 
Saturday morning may not be power mowers at all. 
What you may be hearing is the sound of the country’s 
newest sports interest—karts. 

This new sports interest started just about three 
years ago. It has grown rapidly. An estimated 100,000 
to 200,000 karts are now in use. This figure may double 
by the end of 1960. 

The Wall Street Journal estimated the 1959 market 
at $3.5 million. The American Kart Manufacturers’ 
Assn. estimates the 1960 market to show $10 million 
total business. 

Karting revolves around midget motorized karts. 
They are powered by an engine similar to that of a 
power mower. They are manufactured in various sizes 
and styles, from plain steel bar chassis to race-car 
designs. 

The low-end kart, a coaster type without motor, re- 
tails for about $40. Motorized karts start at about 
$130, and run as high as $500. Extra parts and acces- 
sories will run the cost higher. 

The teen-age bracket is where the biggest interest 
lies. But, there is also a big sales potential in other 
age groups. For example, the First National Sweep- 
stakes of Karting was held last year in California. 
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This is a kart. Karts are made in various sizes and styles 
and sell anywhere from $50 for a coaster-type without 
motor, to $500 for a complete miniature racer. 


The average age of participating drivers was 35. 

There is still an added potential in the pre-teen or 
kids market—the smaller karts geared for less speed. 

The law in most states does not allow karts to be 
driven on roads or highways. This forces kart drivers 
to use school yards, supermarket and shopping center 
parking lots as tracks for the karts during off hours 
and on Sundays. 

But this is not completely satisfactory. Some karting 
enthusiasts are putting up their own tracks on a dirt 
strip, some on hard-top strips. 
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This is karting. It offers the average person the enjoyment of big- 


time racing thrills at a low cost. 
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$15-420 MILLION 


1960 
$10 MILLION 
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.. 1989 
$3.5 MILLION 
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Since the industry is still young, obtaining exact market figures is difficult. 
Some industry sources set the market as follows: The 1959 market—$3.5 
million; the estimated 1960 market—$10 million; the estimated 1961 market 


—$15-$20 million, or higher. 


Why does karting hold such interest? The biggest 
reason is that it offers the average person the chance 
to enjoy big-time racing thrills at a low cost, with a 
minimum of danger. 

Now, the big question: 


Can you make money selling karts? 

First, you must understand that this is a new and 
growing market. There is confusion in some trade 
practices, in the price structure, etc. 

Much remains to be done to improve the parts and 


service picture. But, these conditions are typical of a 
young and expanding field. 

At the same time, there are a number of well estab- 
lished, serious firms in the business who are working 
hard to solve these problems. 

As a hardware dealer, you have certain advantages 
and disadvantages in selling karts. It depends largely 
on the type of store you are now operating. 

It appears at this time that the way to make profits 
in karts is to go into the business with both feet. 

You must be prepared to carry a good variety of 
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CAN YOU 


make money 
selling karts'¢ 


(Continued ) 


models. You must be prepared to 
carry parts and to do a substantial 
amount of service work. You must 
understand how they are used, and 
the local problems involved in 
their use. 

In short, experience to date is 
that profits in karts come from 
specializing. Putting in one model, 
and expecting to be finished with 
the sale when the kart is delivered, 
will lead to disappointment. 


Here are some experiences of 
dealers selling karts. They may 
help you decide if this source of 
big-ticket sales will mean profits 
for you. 

One of the principal factors to 
be weighed is service. Some hard- 
ware dealers have found that after 
selling the karts, they get frequent 
service calls for repairs to the en- 
gines and basic frames. This has 
an effect on profits. 

If you are a dealer who does not 
now have an ample service set-up, 
you will have to determine how 
you will handle complaints and 
routine requests for service, and 
if you can do so and still make a 
profit. 

On the other hand, if you are a 
dealer who now maintains a ser- 
vice department for power lawn 


mowers, you are in a good position 
to sell karts. Your present equip- 
ment will handle most of the ser- 
vice jobs. 

Dealers should also investigate 
warrantees, and be careful of 
their own personal guarantees be- 
fore offering karts for sale. 

Another factor you should con- 
sider is freight charges. Some 
dealers find that selling karts at 
nationally advertised prices, after 
paying freight and assembly 
charges, doesn’t leave enough 
profit. 

Safety is another factor. The 
safety of the karts is an area that 
has received much attention. The 
karts can be dangerous to both 
driver and pedestrians. 

The National Safety Council op- 
poses the use of karts by drivers 
under auto licensing age. The 
Council claims that since karts are 
designed primarily for use by 
children, there is little or no con- 
trol over their use on private 
property. 

According to the Council, three 
children have been killed in Indi- 
ana alone in accidents involving 
miniature motor vehicles. Others 
have been injured, sometimes in 
speed events sponsored by adults. 

At least one dealer in New Jer- 
sey stopped selling karts and with- 
drew his support from the local 
club because of strong public ob- 
jection as to the safety of karts. 

On the other hand, karts can be 
run with comparative safety if 
they are used on a well designed 
track, with adequate adult super- 
vision. The quarter midgets have 
demonstrated this. 

A dealer needs to take an active 
role in helping kart users to find 
proper places to race. Sponsor- 


ship of a local karting club is an 
excellent means of tackling this 
safety problem. 

There are several other factors, 
perhaps not as important, but still 
worthy of consideration. Depend- 
ing on your own situation, these 
might be a few: 

Overhead costs — Depending on 
the type kart you sell, you might 
need special tools or equipment to 
service the power heads on some 
karts. These extras increase your 
overhead costs. 

Inventory requirements—lIf you 
are thinking about selling karts, 
first check to see what parts and 
accessories you’ll have to stock, 
and how much money you have 
available for these items. Some of 
these items can be pretty slow in 
turn-over. But, if promoted, extra 
accessories can also mean extra 
profits. 

In considering karts for your 
store, bear in mind that no line of 
goods ever produced profits with- 
out effort. Karting represents a 
new source of big-ticket sales. The 
market is expanding, a great many 
karts are being sold, and will be 
sold in the future. 

If your market area is suitable, 
and you understand the problems 
in selling gas engine equipment, 
and more specifically the demands 
of karting, then give karts consid- 
eration. 

The dealer who wants to make a 
financial success of this venture 
must be ready and able to handle 
service calls. He must be willing 
to promote and participate in or- 
ganizing local karting clubs, and 
support rigid safety rules for the 
club. He must also work to set 
himself up as a specialist in his 
community. *End. 





Plastic draft curtain 


is fuel expense saver 


A plastic curtain controls the 
air flow along the high ceiling at 
Corken Hardware, Hiawatha, Kan. 

In summer the moving air be- 
tween the sales floor and the rear 
warehousing section felt good. In 
winter the warehouse seemed to 
gobble up all the heat, especially 
when the loading door was open. 

The plastic curtain is strung on 
a wire tight to the ceiling directly 
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above the rear partition of the 
sales floor. It has sufficient body 
and weight to resist any but the 
strongest drafts. And it can be 
quickly pulled against the wall in 
warm weather. 

When closed the curtain insures 
a 10 to 15 deg difference in tem- 
perature between sales floor and 
warehouse. 


< 


A few yards of plastic sheeting saves 
a big electric bill. 





Want more facts? Circle 172, p. 172 > 





Black s. Decker 
GOLDEN 


ANNIVERSARY 
PROGRAM 


Top-quality MAN-GIFTS” 
for home, shop & farm 


HARDWARE LINE POWER TOOLS 








IXKIT 


_ A Beauty of a Gift! 


Features a beautiful, gold-finished 1/4" Utility Drill, 
with a practical, basic assortment of quality ac- 
cessories that expand its usefulness to sanding, 
polishing, buffing, grinding and mixing paint. 
Handsome, steel Kit Box keeps everything handy 
and convenient for to-the-job toting. Drill has 14" 
hele-drilling capacity in steel (!/2°° in hardwood) 
and is backed by B&D’s standard guarantee of 
quality and workmanship. 


CONTENTS: No. U-400 14” Utility Drill (Gold 
Finish), 5 Twist-Drill Bits (4.6", %40°, Ve", %e", 
\/4,‘"), Polishing Pad, Rubber Backing Pad, 12 As- 
sorted-Grit Sanding Discs, Wire Wheel Brush, 
Grinding Wheel, Cotton Buff, Wheel Arbor, Hor- 
izontal Drill Stand, Paint Mixer, Steel Kit Box with 
hinged lid & handle. 
Cat. No. U-405 

(A full $29.95 Value) 


$24.95 


ower Driver with 


1/,"" Deluxe Drill 


A top-quality 1%" Drill, 

built for superior power 

and performance. Drills 

faster in all materials; pro- 
vides that reserve power needed for 
driving major attachments that mul- 
tiply its usefulness. Net Wt.—3!/ lbs.; 
Capacity—up to 14". diameter holes 
in steel, 1/2". diameter in hardwood; 
Speed—2250 r.p.m.; Includes geared 
Chuck, Key, 3-Conductor Cable. 
Cat. No. U-3 


Saw Attachment 


Today's most versatile Tool, plus its most 
popular Attachment, at a big saving! 
Power Driver is geared to correct torque 
and speed for driving all B&D 14" Drill 
Attachments with top efficiency—drills 
holes up to 14" diameter in steel (1/2" in 
hardwood), sands, polishes, buffs, etc. 
Saw Attachment “harnesses” this en- 
ergy for economical power sawing to 
1346" depths, and is fully adjustable for 
varying depths, or bevel-angles to 45°. 
Cat. No. U-1160 


SAVE $7.95 (Against buying separately.) 





VERSATILITY 


@e Cuts practically any material with proper 
blade—wood, sheet metal, plastics, composi- 
tion, heavy cardboard, leather. Includes 4 
FREE Blades for sawing many materials. 

@ Makes pocket cuts, such as for plumbing or 
electrical installation, without a guide hole. 

® Follows intricate pattern lines and small radii 
curves for finer scroll work. 

@ Is light and well-balanced for maximum com- 
fort and work-ability. 

@ Includes Combination Rip Fence and Circle- 
cutting Guide at no extra cost, for added ver- 
satility and accuracy. 

® Special tilting-shoe action facilitates bevel 
sawing; shoe is clearly calibrated at 15°, 30° 
and 45° with a quick, positive locking device 
for fast, sure blade-setting. 


POWER & SPEED 
@ Special B&D-built JIG SAW MOTOR packs 
maximum sawing power in minimum space 
to give amazing capacity in a saw this size. 





DELUXE 


CAT. NO. U-40 


Here’s real WORKING PROOF that small size 
can mean BIG CAPABILITY! Completely new 
from blade-tip to cord, this B&D Deluxe JIG 
SAW is a feature-packed “handyman” for all 
your jig and sabre-sawing jobs .. . powered for 
continuous operation in 34" thick hardwood, 1” 
soft wood. Capable of sawing enough panel- 
ling for a 9’ x 12’ room in less than 10 minutes! 
Speeds trim work and cut-off sawing—follows 
intricate pattern lines accurately—ideal for rip- 
sawing light lumber, fancy scroll work, bevel 
cutting from 0° to 45°. Light, compact, easy to 
handle and control, yet amply powered for 
years of dependable service—helps you turn 
out hundreds of projects for pleasure and profit. 


@ Exclusive “cycloid” blade-action moves out 
and away from material being cut on the 
“down”-stroke, clearing each tooth for maxi- 
mum cutting efficiency on the “up”, or actual 
cutting-stroke. This cycloid action enables 
each tooth of the blade to take its fullest pos- 
sible bite out of the material being cut. 
Narrow “throat’’ around blade facilitates sheet 


metal scroll sawing by reducing vibration for 
faster, easier pattern-following. 


CONVENIENCE & SAFETY 


Large “Top-control’’ Handle—an integral part 
of the Jig Saw housing, provides maximum- 
control with minimum effort. 

Extra-large shoe provides better balance and 
an easier “lead” into cutting line. 

Powerful air-flow, directed along blade-edge, 
keeps cutting line clear and visible. 

Efficient fan and ventilating system, coupled 
with proper positioning of handle, make for 
cool, comfortable operation—even over pro- 
longed periods of use. 


@ Blade makes 3200 strokes per minute, with a e 3-conductor cable allows proper grounding of 


3g" forward thrust. 


SPECIFICATIONS 


Capacity: (A) recommended for con- 
tinuous operation—up to 1” in soft- 
wood; 3%," in hardwood. (B) for in- 
termittent operation—up to 2” in soft- 
wood; l"’ in hardwood. Net Wt.: 41/4 
lbs. No-load speed, 3200 strokes per 
minute. Motor: B&D-built for 115 or 
220 v., A.C. or D.C. Length—7"- 
Width—2!/."; Height—67/9"". Standard 
Equipment includes ‘Instant-release” 
Trigger Switch with locking pin, Hex 
Wrench, 4 Jig Saw Blades (1 metal 
cutting, | fine-tooth wood cutting, 
1 coarse-tooth wood cutting, | taper- 
ground), Combination Rip Fence and 
Circle-Cutting Attachment, 3-conduc- 
tor Cable and Plug. 
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unit for maximum safety while operating. 


EXCLUSIVE 
BLADE-ACTION 


CYCLOID saw- 
ing actionclears 
blade on each 
stroke for extra- 
smooth cutting 
power. 





Big Capacity and Top Saw Quality at low cost 
—with all modern performance and safety fea- 
tures! Powerful B&D Saw Motor drives 714"" Blade 
thru the tough spots to make fast, accurate cuts 
and speed your home building or repair projects. 
New Features include calibrated depth and bevel 
adjustments and special sawdust ejector, which 
is part of guided air-flow system that keeps cut- 
ting line chip-free and visible. Maximum cutting 
depth: at 90°—2%."; at 45°—2”". No-load speed: 
5000 R.P.M. Motor: B&D-built for 115 v., A.C., 
domestic use only. Includes “Instant-Release” 
Trigger Switch; 714'° Combination Blade. 

Cat. No. 437 714" Utility Saw 


Genuine Black & Decker Saw-Quality at its low- 
est price ever! Special features include a new 
Sawdust Ejector and a calibrated Depth Adjust- 
ment—plus all modern safety and operating 
features. Maximum cutting depth: at 90°—2%40"; 
at 45°—1]1%.". No-load speed: 5500 R.P?.M. Motor: 
B&D-built for 115 v., A.C., for domestic use only. 
Net Wt.: 104% lbs. Includes “Instant-Release” 
Trigger Switch; telescoping Blade-guard, 6!/2” 
Combination Blade. 

Cat. No. 430 61/2” Utility Saw..... | ...$49.95 


Complete, professional saw-power, built for 
continuous heavy-duty use. Rips thru 
2x4's at 45°; takes the tough spots in hum- 
ber without slowing down or overheating. 
Feature-packed from its rugged die-cast 
housing that withstands hard usage and 
abuse to its B&D-built Saw Motor, ball- 
bearing mounted for years of dependable 
service. Maximum cutting depth: at 90° 
—2%o0"; at 45°—17/". No-load speed—5500 
R.P.M. Motor: B&D-built for 115 v., A.C. or 
D.C. Includes “Instant-Release” Trigger 
Switch; 61/°° Combination Rip and Cross- 
cut Blade; 3-conductor Cable and Plug 

Cat. No. 63 61/2" Heavy-duty Saw____$69.50 


All Black & Decker Saws are fully 
adjustable to make every normal 
building cut; and a wide variety of 
B&D Kro-bide Saw Blades enable 
you to cut practically any building 
material. 





Black s Decker DELUXE FINISHING SANDERS 


Put an end to tiresome hours of monotonous hand-sanding; yet get a professional, 
Satin-smooth finish every time, on any surface. Ideal for all finish-sanding from finest 
cabinet work to simple repaint jobs. A choice of two capable and efficient models to 
Suit your specific sanding needs. Both models have high-speed platen-action that 
permits sanding with or across wood grain without danger of swirl marks or scratches. 





tee - 





CAT. NO. U-66 CAT. NO. U-44 


Covers more area in less time. Applies over 40 Light-weight, convenient to use. Especially handy 
square inches of rapidly moving abrasive surface onvertical surfaces and overhead work. Knob handle 
to speed satin-smooth finishing on all your sand- may be located at most comfortable position for 
ing jobs. Trigger Switch may be locked “ON” for _ either left or right-hand use. Net Wt.: 5!/2 lbs. Paper 
continuous operation. Net Wt.: 7 lbs. Paper Size: size: 35/g" x 9”. 

Aly," x 11". 

Cat. No. U-66 Deluxe Finishing Sander.....$49.95 Cat. No. U-44 Deluxe Finishing Sander $39.95 


DUST-COLLECTING 
ATTACHMENTS 


B&D Deluxe Finishing Sanders can be quickly and Fully equip B&D Finishing Sanders for Dust-less Sand- 
easily converted for Dust-less sanding with the addi- ing. Both Attachments fit all standard» household or 
tion of a Dust-collecting Attachment (listed at right). commercial vacuum cleaners. Each Attachment in- 
Enables you to sand even in your “Sunday best’— cludes dust-collecting skirt, 5 ft. flexible hose and 
eliminates dirt and dust for clean, healthful sanding. coupling, metal hose adapter and universal fitting. 
Also increases sanding efficiency and paper-life by Cat. No. U-1066 (illustrated) for No. U-66 Sander....$8.50 
keeping abrasive clean and sharp for better results. Cat. No. U-1043 (not shown) for No. U-44 Sander 


FORM NO. 6050 Prices herein subject to change without notice. PRINTED IN U.S.A. 





i-Impact MERCHANDISING 


Colorful Finishing-Sander Display Stand 
gets attention fast and points out many 
features at eye-level. 


4 QUAI LiTy rr 
DESIGNED ror Ai 
“HOME, SHOP Fitting 

t De fer GOLD DR 


Attractive FIXKIT Display makes a sales- 
getting counter-presentation of this beau- 
tiful and profitable gift item. 


ENTIRELY NEW, 
Blacks Decker Do Luxe NG SAW 


CYCLOID 
ll BLADE ACTION 


Animated Jig Saw Display stops custom- 
ers to do a dynamic “'silent selling job.” 


Colorful signs and banners for 
effective wall or window display. 


Ls 


LITERATURE—Consumer booklets and stuffers 
for dealer use to arouse interest, explain tools, 
pre-sell your customers. 
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Black s Decker 








a Black s& Decker world’s largest maker 


of portable electric tools 


1 COLOR ADS for top attention 


in America's Top Consumer Magazines 





J FULL-PAGE, FULL-COLOR ADS IN READER’S DIGEST, LIFE, SATURDAY EVENING POST 


/ FULL-PAGE, ONE-COLOR ADS IN TRUE, POPULAR MECHANICS, POPULAR 
SCIENCE, MECHANIX ILLUSTRATED 


J PLUS... THE BUILD-UP OF 36 BIG SPACE ADS FROM JAN. TO SEPT., 1960 


FREE Dealer Ad Mats 
A complete local ad pro- 
gram to fit the needs of . POPULAR on a variety of B&D Tools. 
mew, MECHANICS jg 


14 Black & Decker ADS +» 7 Magazines 
125- MILLION LOCAL READERS 


OCT. - NOV. - DEC., 1960 


FORM NO. 605 PRINTED IN U.S.A. 


THE BLACK & DECKER MFG. CO., TOWSON 4, MARYLAND, U.S.A. 
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> THE PLACE... COLISEUM—NEW YORK CITY 


> THE TIME... OCTOBER 10-14 


What the show means to you..........................005 


Here are quick facts Summary of show facts. ...............ccccccsccscsccsceseses 


about the 1960 Highlights of Mid-America Show 
National Hardware Show Your at-home show preview 


eeeepeeeeeeeeeeeeeeeeeeee 


National Hardware Show Directory............. te ies 
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Show Preview 


The NATIONAL HARDWARE SHOW 


... What it can mean to you 


The biggest hardware show in history is coming up, and it 


will be more than a mere review of new lines. 


It offers 


aggressive buyers many opportunities to lay the groundwork 


for more profit, strong promotions, more attractive stores. 


When the last buyers leave the halls of New York’s 
Coliseum on Oct. 14 the pace of the hardware market 
will have been set for well into 1961. 

Careful attention to the National Hardware Show 
is in order for every buyer, whether he shops the show 
in person or through the pages of this Pre-Show Issue. 

This 15th annual National Hardware Show is not 
just another exhibit. This is a pacesetter. It’s the 
big show, where big deals get to churning and where 
the all-important 1961 lawn and garden market takes 
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an Po ae ~~ 


PUBLIC NOT ADMITTED 


definite shape. It’s a big show where buyers visit 
major suppliers to talk over better selling techniques, 
co-op ad dollars, and display and trim aids. It’s a 
once-a-year opportunity. 

The buyer who hurries blithely through this show 
without seeking out new faces and new ideas hurts 
himself. Old contacts are important and must be kept 
up. But the new exhibitor in the far corner may have 
the buy of the year, and you can be first with it in 
your town, if you’ll give him the time to make his 
pitch. 


HARDWARE SHOW SECTION 





Admittedly, it is difficult for buyers to find time 
to visit every booth. Actually, it would take some 
100 hours of show time to spend six minutes in each 
of the more than 1000 booths. 

But each buyer should try to figure out a schedule 
that will permit him to spend one day sizing up the 
show as a whole. This is when he notes new exhibi- 
tors, new products and ideas that deserve a follow up. 
Once the general picture is formed, the specific visits 
with key suppliers can begin. 

With some 7 acres of displays, and more than 45,000 
other visitors seeking attention, you'll have to plan 
a schedule of important stops in advance or risk losing 
a lot of time in the confusion of the crowds. 

Such planning is one of the main purposes of this 
Hardware Show Buyers’ Guide. In these pages you'll 
find exhibitors listed alphabetically. You can plan 


visits by floors by checking booth numbers. You can 
organize all of your “must” calls to save time. 

Also, you will find in these pages a special section 
which contains a concentrated listing of all exhibitors 
who are advertisers in this issue. These advertise- 
ments are your show preview. They represent your 
opportunity to look over new products and new ideas 
of specific manufacturers, and help you form opinions 
that will save time at New York. 

The pre-show advertisements in this issue have 
another important value. They give the stay-at-home 
buyer a good working knowledge of what’s ahead in 
the way of new products, promotions, and merchan- 
dising ideas. 

Products, promotions, sales aids, and displays ... 
you will see them all at New York and in this issue 

(Continued on next page) 
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Show dates, hours: 


Oct. 10—11 a.m. to 6 p.m. 
Oct. 11—10 a.m. to 6 p.m. 
Oct. 12—10 a.m. to 10 p.m. 
Oct. 13—10 a.m. to 6 p.m. 
Oct. 14—10 a.m. to 3 p.m. 


Show location: 


The Coliseum, Columbus Circle, 59th and Broadway, 
New York. 


Planned attendance: 


More than 45,000. Absolutely no persons under 18 
admitted. Strict co..trol of registrations ensures a 
bona-fide assemblage of hardware men and women. 


Number of exhibitors: 


More than 1000, of which more than 300 will show 
on the lawn and garden (3rd and 4th) floors. 


HARDWARE SHOW SECTION 


Advance registrations: 


Pre-registration will save you time and trouble. All 
requests to: National Hardware Show, 331 Madison 
Ave., New York 17. Requests for hotel rooms and 
theater tickets will also be handled here. 


How to find booths: 


Check booth numbers of exhibitors in the Show 
Directory that follows in this issue for floor location 
to plan your floor-by-floor tours. 

Booths 1-212, first floor; booths M1-M65, first floor 
mezzanine; booths 301-699, second floor; booths 701- 
961, third floor; and booths 1001-1469, fourth floor. 


Your headquarters: 
Be sure to visit HARDWARE AGE booths 45-46 when- 
ever you want to chat, rest, meet a friend, store a 


package, leave a message, or make a ’phone call. You’re 
welcome! 
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Show Preview 


of HARDWARE AGE. And these are the keys to new 
business in the months and year ahead. 

“Preview to profits” is the theme of this year’s 
hardware show. 

“Buyers, will preview next year’s profits when they 
visit our more than 1000 exhibitors. They will see 
thousands of new products and concepts among the 
50,000 items that will be shown,” says show director 
Frank M. Yeager. 

“The top two floors of the Coliseum will be jammed 
with lawn, garden, farm, and outdoor living products, 


highlighting the booming importance to buyers of 
this basic hardware line,” Mr. Yeager says. 

“Also, the trend toward rentals will be especially 
watched at this year’s show. Rentals are a slumbering 
giant in the hardware field, just beginning to stir,” 
Mr. Yeager says. 

A well planned show visit, using the scores of pages 
in this Show Buyers’ Guide as an aid, will pay off 
in a much more profitable and efficient visit to New 
York next month. 

And next year? That will be more profitable, too. 





2nd Edition: 





Mid - America Lawn, Garden and Outdoor Living Trade Show 


Where? Navy Pier, Chicago 
When? Nov. 13-15 
Target ? *“‘Profit at the Pier”’ 


“This will be the largest showing of outdoor prod- 
ucts ever held in the Midwest,” says managing director 
Frank M. Yeager, of the Mid-America Lawn, Garden 
and Outdoor Living Trade Show. 

The show, Nov. 13-15, at Navy Pier, Chicago, is 
in its second year. It will have more than 200 manu- 
facturers that represent a market estimated at $7 
billion a year. 

“The timing of this show is calculated to give the 
Midwestern dealer a complete merchandise showing so 


The MID-AMERICA 


TRADE SHOW «Ae the tant om 
OCDE FF cK 
st POD AEE EI OAL EPP 
cS FEL COMER OSE CORR PO FE 
hi ANA AA I OBA: 5 OEP 


that he can intelligently plan his futures orders for 
1961, in addition to satisfying immediate needs,” Mr. 
Yeager says. 

New lines will be emphasized this year. For ex- 
ample, karts and karting equipment will get a big 
play. Rentals will be in the limelight. 

Dealers may register in advance for this show by 
writing to Mid-America Show Headquarters, 331 Mad- 
ison Ave., New York 17, N. Y. Hotel reservations may 
also be made through this office. 





Pre-View of 


Save yourself time; 


Check this pre-view 


National Hardware Show 


A pre-view of the 1960 National Hardware Show—that’s what the pages of 


this issue will give you. 


Many exhibitors of the show have advertisements in this issue that highlight 
the products they will introduce at this year’s show. The listing below gives the 
page number of show exhibitors with helpful advertisements in this issue. 

By checking these informative ads, you can quickly spot the exhibits you want 
especially to visit. Make a note of the booth numbers and plan to visit these 


booths as soon as you arrive at the show. 


If you will not be at the show, these advertisements will give you a quick 
pre-view of what’s new in products and merchandising ideas. 


Page num- 
Show booth bers ad in 
numbers __ this issue 


Exhibitors 


Ajax Wire Specialty Co 
Allison Co., Inc., David 
American Biltrite Rubber 

SG Suu aoe ee bee oe 668 1012, 1013 
American Biltrite Rubber Co., 

Inc., Boston Woven Hose & 

Se Gee who od cba e ea 476, 477 
American Plastic Products, Inc....M-51 
American Power Tools 

Div. American-Lincoln Corp. ...... 49 
American Saw & Mfg. Co. ......... 944 
pn ERTL cele ora ae 7: 1007, 1008 
Arrow Fastener Co., Inc. 

Arrow Metal Products Co. 
Arvey Corp 
Atlantic Industrial Corp. 
Atlas Tool & Mfg. Co 

780, 781, 782, 783 
eM) Et ae a oe M-45 
Baltimore Brush Co. 
ee GK, 84 0 bebe ole sduces. bkRRK 163-A 
mena a meee mes Gy Ge dss ck Sdav oes 23 
Black & Decker Mfg. Co. ........... 97 
Bonney Forge & Tool Works 
Borden Chemical Co. 

A div. of The Borden Co 717, 718 
Briggs & Stratton Corp. ............ 746.... 
ee SI, WE ee a 8 0 aa en olbine 

433, 434, 435, 436 
Buxbaum Co., The 


Cable Electric Products, Inc. ....... 345 
CY SS os ais Wien Bins 961 
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Page num- 
Show booth bers ad in 
numbers ___ this issue 


Exhibitors 


Chemical Products Co., Inc. (Kwik) . .674 
Chicago Expansion Bolt Co. ........... 

433, 434, 435, 436 
Church, C. F. 

Div. of American Standard ..... eS «aa o.0% 238 
Clarke Floor Machine Co. ...... Geer e 6 cscs 136 
Cohn-Hall Marx Co. 

Comark Div. 
Colorite Plastics of New Jersey, Inc..733 
Commonwealth Plastics Corp. ..... ee 204 
Congress Drives Div., Tann Corp.. .53, 54... .234, 235 
Cordomatic Div. Vacuum Cleaner 

Corp. 
Dalton Mfg. Co. 
Delta Power Mfg. Co. 

Rockwell Mfg. Co. 
Reb ye see EP ROGMEED CO. ..ncciccccceves M-34 
Diabolt Mfg. Co. 
Diamond Expansion Bolt Co., Ine 


Dille & McGuire Mfg. Co. 


E-F 


Empire Brushes, Inc. ...... 321, 322, 323 
Ennis Mfg. Co. 
PU UN IG. a ditn's oo ok ose ob ccle we 76... .162, 163 
Faultless Caster Corp. ............. 92 
Ferry-Morse Seed Co. 

Gro-Cart Div. 
See Sy MIO «ened 0 oe o eee 511, 512 
PF OOOMOrmROTEy. CGO. cc vwccccnccéeowenn 55... .230, 231 
Foley Mfg. Co. 
Forest Interiors Corp 
Foxcraft Products Corp. .......... 1469 
Franklin Metal & Rubber Co... .378, 379... .165, 175 
weeer Sees GU, BOG wb sc icvtistekess 70 
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Page num- 
Show booth bers ad in 
numbers _ this issue 


Exhibitors 


G-H 
GRP Turbo Co. 
Gering Products, Inc. ......... 793, 794....125, 177 
I en eee a ow enn Ge. cece eek 210 
Graham & Co., John H. 


Gulton Industries, Inc. 

Hahn, Inc. 

Hanson, Henry L. 

Hercules Chemical Co., Inc. 

Horton Equipment Co. .......... 466-A 

House of Fiske Co. ......... M-28, M-29........ 229 
ns ME as Sk bra wes oe eee  & . Se 279 
Hy-Ko Products Co. ‘ 204 


SE at ee 180 
Indestro Hand Tool Div. 

Duro Metal Products Corp... .187, 135 
Jefferson Screw Corp. ............. 186 
Jordan Industries, Inc. ............356 261 
Se A OE, 5. a 6 's0 0s ote po 6 0 0k 365 250 
ig os se eee ww ee 574 142 
King-O-Lawn, Inc. 

Kitchen-Quip, Inc. 

Foodco Appliance Div. .......... M-4 
Knape & Vogt Mfg. Co. ............ 159 
Lauson Engine Div., Tecumseh 

Products Co. ....... 812, 813, 814, 815 
Lawn Boy Div. 

Outboard Marine Corp. 

Lincoln Metal Products Corp... .5 
M-N 

Macklanburg-Duncan Co. 

Magic Iron Cement Co., Inc.....399, 

McGraw-Edison Co., Toastmaster 

ns sok bee ee ENR aS 194, 195, 
Melnor Industries, Inc. ............ 
Metal Ware Corp. .............560, 6 
Millers Falls Co. 

a Re eS err re eee ro 
National Brush Co. ......:..... ; 

New England Carbide Tool Co. a 
New York Wire Cloth Co. .......... 175 
Newell Companies, The 

Norfolk Products Corp., Circle Sink. .32....3 
North American Press, Inc. ........ M-2 


O-P-Q 
Ohio Wire Products Co., Inc. 
Osrow Products 189 
Ox Fibre Brush Co., Inc. ............ 98 132 
eo ca ct cam 658 161 
Panzer Products, Inc. ......... 735, 736 255 
ee ee ee So i ns bbc hws s 150 155 
Pioneer Gen-E-Motor Corp. ........ 745 , 215 
Portable Electric Tools, Inc. ........ 4... ta 1 
Peritan Cordame DELS ... 2. 00 occ ec hFO. ccc cee 164 
Quality Steel Products, Inc. ........ 58 
Gusek Bite. EMC. 2.2.22. 714, 715, 716-B.. 
Quickee Products, Inc. .............559 
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Page num- 
Show booth bers ad in 
numbers _ this issue 


Exhibitors 


Red Devil Tools 
Rhodes & Co., James H. 
I I Se eae wk @ 170, 171, 172 
ee ER. Fo i cata es bee tines 626, 627 
Rockwell Mfg. Co. 

Deita Power Tool Div. ......-s.2. 37 
Roe & Sons, Inc., Justus 
Rosenberg Bros. & Co. ........ 413, 414 
eR NE GOs ss cL Waicb-e a oi 4. wren 805 
Rupp Mfg. Co., The 


Savage Arms Corp., Firearms Div... .705 
Savage Arms Corp. 

Lawn Mower Div. 
Security Storm Lock & Hardware 

Co. 
Sheffield Bronze Paint Corp. ....117, 118 
oe BE OS, | a | eer 771... .202, 203 
Simonds Saw & Steel Co. .......... A 137 
Berayes FPreGucts, IMC. ......cecses iis i os ne 156 
Standard Products Co. ......... > 2. Aaa 249 
Stanley Works 

129, 180, IS], 333 . 105, 138, 
139, 141 


Swingline, Inc. 
Tann Corp. 

Vonsress Drives Div. ......... 68, 84....% 
Ree Gp Ra, Ts Grek koe he eens 467 
eee ss occ Sieaee eu 178, 179 
Tecumseh Products Co. 

Lauson Engine Div.. .812, 813, 814, 815 
Tools, Ince. 


Union Steel Chest Corp. ............ 96 


U. 8S. Metal-Plastics Co. ......1170, 1171 
Sy eG, BGs cc kc eo bb waar 144 
Upson Chemical Corp. 
I I ee en es 14 
Warren Dado Sawing Washers Co..197-A 
Waterbury Lock & Specialty Co..610, 611 
Werner Beectrie COP. «2 6 csescckcces 504 
Wen Products, Inc. 
Werner Co., Inc., R. D 
Westclox Div. 

General Time Instrument Co.. .578, 580 
Western Tool & Stamping Co........... 

788, 789, 790, 791, 792 

White Metal Rolling & Stamping 

Co. 
Wickwire Brothers, Inc. 
Woodhill Chemical Co. ............ 478 
Yale & Towne Mfg. Co. 

Lock & Hardware Div. ........ 18, 137 
Wee Be As Kee eis eee ee 517-A 
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National Hardware Show Exhibitors 


Mh. mer 


~ 


For a more profitable visit, try to see every booth and examine new products. 


The following list of exhibitors and booth numbers is a complete alphabetical listing 


as of press time. Every effort has been exercised to make this list complete and accu- 


rate, but HARDWARE AGE assumes no responsibility for omissions or errors. 


Booth No. 


A. & A. Mfg. Co 
Gurdon, Ark. 


1060-A 


PSC > ee M-46 
60 Skidmore La. 
Brooklyn 36, N. Y. 


Aceline Products Corp 
27 Gorham St. 
Rochester, N. Y. 


Ace Manufacturing Co 
Chestnut & Hamilton Sts. 
Chalfont, Pa. 


Booth No. 


Acme Brass Mfg. Co.........1410 
212 Fifth Ave. 
New York, N. Y. 


Acme Quality Paints....... 716-A 
8250 St. Aubin Ave. 
Detroit 11, Mich. 


The Acme Shear Co............ 99 
Bridgeport 1, Conn. 


Action Products Co......... M-18 
2nd & Dryden St. 
Odessa, Mo. 


Adams Engineering Co.... 
19300 Biscayne Blvd. 
Miami, Fla. 


HARDWARE SHOW SECTION 


Booth No. 


Aero Stop-Nut Corp.........M-57 
171 Fabyan PI. 
Newark, N. J. 


Affiliated Can Co 
2700 N. Paulina St. 
Chicago, Ill. 


Aircapitol Manufacturers .... 
1618 S. Mead 
Wichita, Kan. 


Ajax Wire Specialty Co 
324 Canal St. 
New York 13, N. Y. 


Akro-Mils Inc. 
Box 989 
Akron 9, Ohio 
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Booth No. 


Alert Mfg. 
130-138 Powers St. 
Brooklyn 11, N. Y. 


Allegretti Mfg. Co 
7232 Fulton Ave. 
North Hollywood, Calif. 


S. L. Allen & Co 
5th St. & Glenwood Ave. 
Philadelphia 40, Pa. 


W. D. Allen Manufacturing 
Co. 

650 S. 25th Ave. 

Bellwood, III. 


f 


Booth No. 


Alreco Products 
3701 N. Broad St. 
Philadelphia 40, Pa. 


Alston’s Manufacturing 
Division 

2243 Pleasant Ave. 

Hamilton, Ohio 


Aluminum Hardwares 
7301 W. Harrison St. 
Forest Park, Il. 


SL rs oi RO oe 470 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


Amchem Products 
Ambler, Pa. 


ae 


The HARDWARE AGE Message Center is part of booth 
Nos. 45-46, your headquarters at the show. Meet friends, 
send and receive messages, and rest tired feet at the 


HA booths. 


Allied Aluminum Products... .328 
1800 W. Fulton St. 
Chicago 12, III. 


Allied Basket 
429 Grand St. 
Brooklyn, N. Y. 


Allied Wheel Products 
27 Broadway 
Toledo 1, Ohio 


David Allison Co 
Roosevelt, N. Y. 


Allway Manufacturing Co 
1513 Olmstead Ave. 
Bronx, N. Y. 


104 © HARDWARE AGE, September 22, 1960 


The American Agricultural 
Chemical Co., Specialty 
Fertilizer Div. ........ 846, 847 

Carteret, N. J. 


American Biltrite Rubber Co. 
1012, 1013 

22 Willow St. 

Chelsea 50, Mass. 


American Brush Co 
3 Edgewood St. 
Roxbury 19, Mass. 


American Brickstone Co.....1444 
130-15 89th Rd. 
Richmond Hill, N. Y. 


Booth No. 


American Brush Corp 
Franklin & Elm Sts. 
Chicago 10, Ill. 


American Exporter 
386 Fourth Ave. 
New York 16, N. Y. 


American Ladder Corp 
225 Dixon Ave. 
Amityville, Long Island, N. Y. 


American Landscape 
Products 

612 Mesquit St. 

Los Angeles, Calif. 


American Leather Specialties 
Corp. 

148 Lafayette St. 

New York 13, N. Y. 


American Plastic Products 
Co. 

8745 Conant Ave. 

Detroit, Mich. 


American Power Tool Div... .49 
American-Lincoln Corp. 

518 S. St. Clair St. 

Toledo 3, Ohio 


American Saw and Mfg. Co.. .944 
67 Boylston St. 
Springfield, Mass. 


American Sponge and Chamois 
Bt es CS a es og al egies M-3 

47-00 34th St. 

Long Island City 1, N. Y. 


American Steel & Wire Div., 
United States Steel Corp..15, 16 

525 William Penn PI. 

Pittsburgh 30, Pa. 


American Tack Co........57, 58-A 
Flatiron Building 

175 Fifth Ave. 

New York 10, N. Y. 

American Tape Co............598 
4058 Beaufait 

Detroit 7, Mich. 


AMGAR, Division of 69th St. 
Community House Corp... .1030 

413 McClatchy Bldg. 

Upper Darby, Pa. 


Ansan Tool & Manufacturing 
Co. 

2542 Lincoln Ave. 

Chicago 14, Ill. 


Anthracite Specialties Corp..1231 
Box 173 
Pottsville, Pa. 
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HS54 HEDGE SHEAR 


New Stanley Handyman Garden Tools Qy 275:2:-~_ 
Give You The Best 1961 \\ 
> ging Line On The Market! =:-<c @ 


SHEAR $3.69 


4 Forged carbon steel 
yw 8 \ 
‘/ y., * >, Ay ny es 


a ~~ | 2 & s a 2 y “~ Ces '- f 4 


<< 


S at 2 pocsiene Bese price § 


* até 
Oe Lon 
a. 4 ran Y Pe tL 
”” A ¢, x > ft, ~~ o> ree 
‘ mole AS oe 2 “go 
C “~~ = : oan 4 ~K'e 
is " . GS39 GRASS 
SHEAR $1.39 


Plus... the nationally advertised \\Q@am cos" 
Stanley line of lawn and garden 
tools famous for quality design 


NEW! “TRIM CENTER” 


GS38 GRASS 
SHEAR $1.89 


Comfortable handles 
—easy action 


Now ...a complete new Stanley Uni-Rack TRIM CENTER gives 

you a compact, self-serve “headquarters” for garden tool sales. Low 

prices on new HANDYMAN line are plainly marked—spur fast 

impulse sales. 

@® Gives you price range of trimming tools to meet all your cus- 
tomers’ requirements. 


@ Includes promotion package shipped with unit. 


@ Sets up in minutes—permits easy stock control. Use on counter 
or mount on wall. 


PLUS...EVERY SALES AID YOU NEED! 


A complete merchandising package is ready to help you get the 
jump on Spring business... free 24-page, fully illustrated “How- 
to-Hints” booklets—Stanley Pruning Guides—envelope stuffers— 
newspaper mats, etc. 

See your wholesaler for full details on the 1961 line of Stanley 
Lawn and Garden Tools, or write Stanley Tools, 3809 Elm St., a 1$42 LOPPING SHEAR $3.95 
New Britain, Conn. 22” handles designed for high strength 

BETTER WITH STANLEY 
hardware ® automatic door controls © pom windows © stampings 
strapping 
* coatings © strip steel © steel —made in 24 plants in the United States, Canada, England and Germany. 


REG. U.S. PAT. OFF. CANADIAN PLANTS: HAMILTON, ONTARIO AND ROXTON POND, P. Q. 


Want more facts? Circle 173, p. 277 
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Booth No. 


Apollo Ad Service............ 446 
York, Pa. 


Arcadia Rose Co 
Newark, N. Y. 


Ardmore Specialties 
Box 188 
Ardmore, Pa. 


Araor Manufacturing 
611 S. Washington St. 
Royal Oak, Mich. 


Ck i ee mS 
3 Park Row 
New York 38, N. Y. 


MR ies os katt 1007, 1008 
109 Calumet St. 
Brillion, Wis. 


Arlen Industries 
444 - 12th St. 
Brooklyn 15, N. Y. 


Armour Agricultural Chemical 
Co. 

Box J 

Carteret, N. J. 


ee GA oh os ks ke koe ce 43 
Coated Abrasives Div. 

16123 Armour St., N. E. 

Alliance Ohio 


Arnold-Dain Corp. ........... 908 
Mahopac, N. Y. 


Arrow Fastener Co 
One Junius St. 
Brooklyn 12, N. Y. 
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Booth No. 


Arrow Metal Products Co... ..582 
421 W. 203rd St. 
New York 34, N. Y. 


Artistic Latex Form Co 
762 Third Ave. 
Brooklyn, N. Y. 


A: ke Do bee N <0 vb 391 
R-V-Lite Div. 

3500 N. Kimball Ave. 

Chicago 18, Il. 


Arway Mfg. Corp...........M-30 
1041 Utica Ave. 
Brooklyn 3, N. Y. 


Ashby Metal Forming Co... .1417 
175 Fifth Ave. 
New York, N. Y. 


The H. J. Ashe Co 
Taylor-Reed Building 
Glenbrook, Conn. 


Astra Trading Corp... .M-25, M-26 
175 Fifth Ave. 
New York 10, N. Y. 


Ataco Steel Products Co.. .902, 903 
1040 Ninth Ave. 
Grafton, Wis. 


Atkins Saw Div., Borg-Warner 
a 5 oN E OE KK BIS 24, 25 

402 S. Illinois St. 

Indianapolis 25, Ind. 


Atlantic Industrial Corp 
91 W. Runyon St. 
Newark, N. J. 


Atlantic Tubing & Rubber 
Co. 
Cranston 5, R. I. 


Booth No. 


Atlas Tool & Manufacturing 

eG eee cn soe G 780, 781, 782, 783 
5147 Natural Bridge Ave. 
St. Louis 15, Mo. 


The Atlas Vac-Machine Corp.. . 306 
1732 Hudson Ave. 
Rochester, N. Y. 


Automatic Service Supply Co..444 
17225 Sherwood 
Detroit 12, Mich. 


B 


2 Se OS Gb ee M-45 
784 Memorial Dr. 
Cambridge, Mass. 


Babcock Manufacturing Co... .193 
5632 Shafter Ave. 
Oakland 18, Calif. 


The Baird Machine Co..1152, 1153 
1700 Stratford Ave. 
Stratford, Conn. 


eS > a 149 
83 Grand St. 
New York 13, N. Y: 


Baltimore Brushes .........M-16 
2 Northampton St. 
Boston 19, Mass. 


Bar-B-Bowl Div., Keystone Lamp 
EE 1076 

230 Fifth Ave. 

New York 1, N. Y. 


Barco Manufacturing Co..825, 826 
119 Dewey St. 
Worcester 10, Mass. 


Barnes & Smith Corp......... 
250 N. 12th St. 
Milwaukee, Wis. 


Barrett Sales & Mfg. Corp.... 
2612 Barry Ave. 
Chicago, IIl. 


ey ns Koad ea 163-A 
3045 Fairfield Ave. 
Bridgeport 5, Conn. 


Bay State Forge Co 
50 State St. 
Boston, Mass. 
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GARDEN HOSE 
SPRINKLERS ~ 
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BOSTON VINYL HOSE The BOSTON brand gives you 

... gleaming transparent everything you need to do an all-out 

or double-extruded opaque selling job! You get the sales pull 

of a long-established, highly 

regarded name... the best-looking, 

most complete line ... sparkling 

modern self-sell packaging .. . pow- 

BOSTON NYLON-REINFORCED HOSE Me we Seen 3 

a dene dt a... aera prompt service that builds your 

“takes care of itself” . = , a business and profits when the 
a ; » selling’s hot. 





BOSTON TRIPLE-TUBE 


SPRINKLERS 
BOSTON RUBBER HOSE ... every feature 


... growing in demand ae EO your customers want 
year by year 


AMERICAN BILTRITE RUBBER COMPANY 


CHELSEA SO. MASSACHUSETTS 


Also makers of Biltrite Garden Hose and Sprinklers 
AT THE NATIONAL HARDWARE SHOW, BOOTHS 1012-13 
Want more facts? Circle 174, p. 277 
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Hardware Show Exhibitors 





Booth No. 


Beh Housewares Corp... . .651, 652 
1150 Broadway 
New York, N. Y. 


Belf & Lustig, Inc 
46-20 76th St. 
Elmhurst 73, N. Y. 


Bellaire Industries 
562 Wortman Ave. 
Brooklyn, N. Y. 


680, 681 


Bellevue Products Co........ 1445 
200 Fifth Ave. 
New York, N. Y. 


Benson Products Co 
12076 Woodbine 
Detroit, Mich. 


Benton-Kirby, Inc. ........... 953 
445 N. Broadway 
Milwaukee 2, Wis. 


How fo get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to 
the Show. To get your badge 
in advance fill in the coupon 
with the National Hardware 
Show advertisement in this 
issue of HARDWARE AGE and 
send it to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y. 


Berbro Manufacturing Co... .1420 
156 Fifth Ave. 
New York, N. Y. 


132 Nassau St. 
New York, N. Y. 


Berg Selector Co 
400 8th Ave. 
New York, N. Y. 


C. L. Berger & Sons, Inc 
37 Williams St. 
Boston, Mass. 
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Booth No. 


Ee GO icc ce ve wceet 36 
Driving Park & Ramona 
Rochester 13, N. Y. 


Bersted Manufacturing Div., 
McGraw-Edison Co. 
194, 195, 196 


Jefferson City, Mo. 


Bevin Bros. Manufacturing Co. .27 
Box 60 
Hampton, Conn. 


Welles L. Bishop Co 
1245 E. Main St. 
Meriden, Conn. 


M. Black Manufacturing 

ae Out. «pala oo dca eee 302, 303 
300 N. Third St. 
Philadelphia 6, Pa. 


Black & Decker Mfg. Co 
617 Pennsylvania Ave. 
Towson 4, Md. 


Black Leaf Products Co 
6147 N. Broadway 
Chicago, Ill. 


J. & I. Block 
1225 Broadway 
New York 1, N. Y. 


Blue Ribbon Metal Products 
Co. 

309 E. 22nd St. 

New York, N. Y. 


H. Boker & Co....... 119, 120, 121 
101 Duane St. 
New York 7, N. Y. 


Bolens Products Div., Food Ma- 
chinery & Chemical Corp.. .747 

215 South Park 

Port Washington, Wis. 


Bonney Forge & Tool Works.. .35 
2400 N. Rockhill Rd. 
Alliance, Ohio 


Boonton Molding Co. ....487, 488 
Boonton, N. J. 


The Borden Chemical Co., Div., 
Borden Co 717, 718 

350 Madison Ave. 

New York 17, N. Y. 


Boston Woven Hose & Rubber Co. 
Div., American Biltrite Rubber 
kk wens shoo keke ewee“e 476, 477 


Box 1071 
Boston 3, Mass. 


Booth No. 


Where to meet 
your friends 


Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
messages for your friends, 
store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
convenience. So make booths 
Nos. 45 and 46 your head- 
quarters. 


Boyer Chemical Co 
1611 Church St. 
Evanston, I[Il. 


Boyle-Midway Div., American 
Home Products Corp.. .835, 836 

22 E. 40th St. 

New York 16, N. Y. 


The Bradson Co 
2165 Kurtz St. 
San Diego 1, Calif. 


B.R.B. Process Co 
29 Jumel PI. 
Washington Heights, N. Y. 


The Bready Tractor & Implement 
Co. 
Solon, Ohio 


Briggs & Stratton Corp 
2711 N. 13th St. 
Milwaukee 1, Wis. 


Bright Star Industries 
600 Getty Ave. 
Clifton, N. J. 


W. R. Brown Corp. 

433, 434, 435, 436 
2701 N. Normandy Ave. 
Chicago 35, Ill. 


Buck Bros., Inc 
Millbury, Mass. 


Buckeye Div., Mardigian 
Corp. 

PO Box 392 

Wooster, Ohio 


Burgess Vibrocrafters 
Grayslake, [l. 


SIL I 1408 
777 Saw Mill River Rd. 
Yonkers, N. Y. 
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UNION ANNOUNCES 
NEW LINES, NEW TOOLS, 
NEW SALES DISPLAYS 


Early order guarantees price protection 
up or down, earns an extra 5%. 


Green Thumb has more than ever 
to offer you this season . . . more new 
tools wanted by home gardeners, new 
floral rakes, serrated edge hoes, new 
lawn rakes, many other profitable new 
items . . . Five new self-service mer- 
chandisers, national advertising. 

Send for new Catalog 30, showing 
complete garden and farm tools, 
RAZOR-BACK and new RAZOR- 
LITE shovels, new line of UNION 
and ATLAS industrial tools. Order 
Spring needs from your wholesaler be- 
fore Nov. 15 for biggest guaranteed 
profit. 


GTR-30 ‘SPOT’ MERCHANDISER 
ideal for small space: 


Displays 30 fast 
turnover tools in 2 x 
3 ft. space. 
Complete with 30 
Green Thumb tools, 
as shown. Ask your 
wholesaler for our 
special price. 
YGR-30: Same rack, 
in Yard ‘n Garden 
colors, with 30 Yard 
'n Garden tools. Ask 
your wholesaler for 
our special price. 


GTW Profit Make 


Hangs on either end 
of large TI-52 Mer- 
chandiser or on peg- 
board wall, or stands 
on counter. Self- 
serves 36 Green 
Thumb small tools. 

Complete with bal- 
anced stock of small 
tools, as shown, at 

a special price. Ask your wholesaler. 


GTC DISPOSABLE ‘‘SELF-LIQUIDATOR’’ 
in white gloss craftboard display, with 36 
small tools, also available. 


PLACE YOUR 


Green Thum 


ORDER NOW 


THE UNION FORK & HOE CO. 
Columbus 15, Ohio 


\\ 







































































NEW No. TI-52 MERCHANDISER WITH 52 LONG-HANDLE GREEN THUMB TOOLS, AS 
SHOWN ABOVE. PROVIDES A BALANCED BASIC STOCK AND THE DISPLAY THAT GUAR- 
ANTEES MULTIPLE SALES — ALL AT A SPECIAL PRICE. ORDER FROM YOUR WHOLESALER. 


Newest and best. Self-services up to 
80 long-handle garden tools in 2% x 
4 ft. Also provides space to hang new 
GTW rack of 36 small tools at either 
or both ends...The unit is mobile and 


Want more facts? Circle 175, p. 277 


stable. Tools “stay put” when the dis- 
play is being moved. Every tool is easy 
to see and easy to remove. Promotes 
impulse buying and multiple purchases 
of matching Green Thumb tools. 
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Suggested 
5) sCRetail 
= $2.39 


i eri _ - 
INDOOR-OUTDOOR HOME BELL 


Gleaming, polished 
aluminum bell, with satin 
black ship's wheel bracket. 


Suggested 
Retail 
\ $4.79 


BARBECUE BELL 


Good luck horseshoe bracket, polished 
aluminum bell with a clear, lasting tone. 


—} = 


Suggested 
Retail 
$6.98 


PATIO-GARDEN BELL 
Beautiful, fully polished brass bell 


...@ big seller everywhere, anytime. 
* Complete Line 
* High Profit 
* Big Volume 


Display packaged, full price range, 
on all year ‘round sellers. Perfect for 
a hundred uses at home or away 
...@ big gift item. 


Send for the Bevin Catalog 

















EVIN BROS. 
MFG. COMPANY 
East Hampton, Conn. 


Sales Representatives 
John H. Graham & Co. Inc. 
105 Duane Street, New York 8, N. Y. 











Want more facts? Circle 176, p. 277 
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Hardware Show Exhibitors 





Booth No. 


et 1201, 1202 
Louisville, Ga. 


W. Atlee Burpee Co. ......... 777 
Hunting Park Ave. & 18th St. 
Philadelphia 32. Pa. 


ME “eg 4} Ser Reeeeoer te 1230 
276 N. Main St. 
Manchester, Conn. 


gE a ese eRe EY 49] 
1212 7th St., S. W. 
Canton 2, Ohio 


C & H Air Conditioning Fan 
Co. 

1591 DeKalb Ave., N. 

Atlanta 7, Ga. 


Cable Electric Products......345 
234 Daboll St. 
Providence 7, R. I. 


The Cal-Dak Co..........357, 358 
1150 Broadway 

Room 1807 

New York 1, N. Y. 


California Spray-Chemical 
Corp. 

133 Kings Highway E. 

Haddonfield, N. J. 


Camp Chemical Co. ..........532 
Second Ave. & 13th St. 
Brooklyn 15, N. Y. 


Campro Products ........ 494, 495 
Box 911 
Canton, Ohio 


Capitol Products Co 
Winsted, Conn. 


Cardinal Foundry & Supply 
Co. 

2177 Scranton Rd. 

Cleveland, Ohio 


Carey-McFall Co. 

1136, 1137, 1138 
2156 E. Dauphin St. 
Philadelphia, Pa. 


Booth No. 


Carlisle Manufacturing Co. 

799, 800, 801 
109 Meeker Ave. 
Newark 5, N. J. 


Cart-Wright Industries. .: 
74-80 W. Sheffield Ave. 
Englewood, N. J. 


Casco Products Corp.....! 
512 Hancock Ave. 
Bridgeport 2, Conn. 


Casualite Div. 
Harris-Hub Co. 

666 Lake Shore Dr. 
Chicago, Ill. 


Central Chemical Co......... 906 
Hagerstown, Md. 


Central Stamping & Manufactur- 
840, 841, 842 

900 S. Division St. 

Polo, Ill. 


Central States Paper and 
ne ae 6 

5221 Natural Bridge Ave. 

St. Louis 15, Mo. 


Century Drill & Tool Works Div.., 
Avildsen Tools & Machines 158 

100 Lafayette St. 

New York 16, N. Y. 


Chair-Loc Co. 
Lakehurst, N. J. 


Chamberlain Corp., 
Dobbins Div. 
Waterloo, Iowa 


Channel Master Corp. 
1434, 1435, 1436 
Ellenville, N. Y. 


John Charles Co......... 496, 497 
1513 Plaza Del Amo 
Torrance, Calif. 


Charleston Industries. .1446, 1447 
30x 6073 
Charleston, S. C. 


Chatham Brass Co. Div...441, 442 
Spartan Electric Radiator Corp. 
Maspeth, N. Y. 


Chatham Glass Co 
4801 Dell Ave. 
North Bergen, N. J.% 


Chattanooga Wheelbarrow 
Co. 
1311 E. Main St. 
Chattanooga, Tenn. 
(Continued on page 114) 
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YOUR CUSTOMERS SEE 
LIFE LITE® RECHARGEABLE FLASHLIGHTS ON TV 


... BUT WILL THEY SEE IT IN YOUR STORE? 


LIFE LITE, the flashlight that never needs batteries has 
everything your customers ever wanted in a flashlight! 
As a result, Life Lites sell just about as fast as we can 
make them. When you add the extra push of our satura- 
tion TV spot campaign behind the demand, you can 
see it’s essential that you place your order for Life Lite 
as soon as possible and avoid the risk of not having 
merchandise on hand this Fall. Just check this list of 
Life Lite plusses:mg LIFE LITE is a terrific gift item 
which accounts for its multiple selling power! g LIFE 
LITE is handsomely made and packaged in two sizes: 


the Super ‘200’ Power Model with 200-yard beam and 
the Galaxy, a pocket model, conveniently palm sized. 
LIFE LITE also comes in a motorist package with an 
auto charge adapter. @ LIFE LITE counter and win- 
dow displays are specially designed to do the selling job 
for you! g# LIFE LITE TV advertising reaches con- 
sumers in key markets throughout the nation. gm LIFE 
LITE merchandising aids help make your store the 
prime local resource for LIFE LITE rechargeable flash- 
lights. ADD THEM ALL UP AND YOU’LL KNOW 
IT’S WISE TO ORDER NOW AND ORDER BIG! 


Contact your LIFE LITE distributor at once, or write 
GULTON INDUSTRIES, INC., Alkaline Battery Division, Dept. HA-922, Metuchen, New Jersey 


© o i 
QO RECHARGEABLE 
FLASHLIGHT 
> 


= 
. 


- 4 


Auto Charge AJapters 
Super '200’ Model Galaxy Model in a size for each model 


See us at the National Hardware Show, New York Coliseum, Booth #390—October 10 to 14 
Want more facts? Circle 177, p. 277 
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The BIG plus you get with 


Savage 


...the instant 
that gives 


Just a touch of your 
the cutting height 


@ Quicker starting in heavy grass! 


@ Split-second adjustment for 
rough ground or overgrown areas! 


@ Close-cropped cutting for velvet lawns! 


mecca! ~ voor MOM 1 MS: 


PUT A LIFT IN 


See them at the Hardware Show 





Savage mowers are 





is TIP-TOE-MATIC! 


cutting height adjustment 
a lift to your profits! 





toe raises or lowers 
instantly: provides... 


@ Instant, easy seasonal adjustments 
for spring, summer and fall! 








@ Safest height adjustment 
on any rotary mower! 


ee i. aya 
YOUR SALES by featuring i mowers in’61 


— ask your distributor — or write to Savage Arms Corporation, Lawn Mower Division, Chicopee Falls, Mass. 


precision engineered and fully guaranteed by the makers of world-famous Savage firearms. 


The Savage line is complete... the right mower 
at the right price for every prospect! 











6 SAVAGE Super 
Chief models 

19” and 22” rotaries 
with TIP-TOE-MATIC. 
22” self-propelled rotary 
with TIP-TOE-MATIC. 
18” and 21” reel type. 
26” rotary rider. 


9 SAVAGE models 
19”, 22”, and 24” rotaries. 
22” self-propelled rotary. 
18” and 21” reel type. 
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Hardware Show Exhibitors 





Booth No. 


Chemical Products Co 
PO Box 111 
Aberdeen, Md. 


John A. Chew, Inc 
60 E. 42nd St. 
New York 17, N. Y. 


Chicago Expansion Bolt Co. 
433, 434, 435, 436 

1338 W. Concord St. 

Chicago, Ill. 


Chicago Specialty Manufacturing 
8 PRR PRES = ae pe rE 698 

2954 W. Lawrence Ave. 

Chicago 25, II1. 


Cc. F. Church Div., American- 
EERE SSE ea gr 638-B 
Holyoke, Mass. 


Circle Research Laboratories 
658-A 

855 Bloomfield Ave. 

Glen Ridge, N. J. 


Citation Housewares 
25 Elm Ave. 
Mt. Vernon, N. Y. 


vie eee 5 oe 


ame J. BR. Clore Ce.......... 33-A 
Spring Park, Minn. 


Clarke Floor Machine Co. 408, 409 
30 E. Clay Ave. 
Muskegon, Mich. 


Clark Industries, Div., Clark Grave 
IG 6 oe iw ewok 1163-A, 1164 

275 E. Fifth Ave. 

Columbus 1, Ohio 


Clinton Engines Corp 
Maquoketa, lowa 


Clinton Nurseries, New Era 
Products Div. ........... 1245 
Clinton, Conn. 


Coastal Abrasive & Tool Co.. .52: 
40-22 23rd St. 
Long Island City 1, N. Y. 


Se Ge LA oss Keele es KOON 
89 Market St. 

Lockport, N. Y. 
Cohn-Hall-Marx Co......653, 
40 W. 40th St. 

New York 18, N. Y. 
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Booth No. 


Coles & Co 
102 N. Moore St. 
New York 13, N. Y. 


A. M. Collot Supplies........ 1217 
3960 Ravenswood Rd. 
Dania, Fla. 


Colonial Knife Co 
Oak & Agnes Sts. 
Providence 9, R. I. 


Color Craft Co 
802 E. Market St. 
Indianapolis 2, Ind. 


B a a 
| Sua 


Vs 2am 


i 
$ 


- 


nw. % 


Colorite Plastics of 
New Jersey 

50 California Ave. 

Paterson 3, N. J. 


Columbus Iron Works........ 910 
Columbus, Ga. 


Comet Industries...... 1064, 1065 
801 Elm Place 
tichmond, Ind. 


Commonwealth Plastics 
Corp. 
Leominster, Mass. 


Compressor Div. 
Johnson Service Co. 
507 E. Michigan St. 
Milwaukee 1, Wis. 


George Garden Tools Div.., 
Community Industries..... 722 

811 S. Hamilton St. 

Sullivan, Ill. 


o 


Booth No. 


Concord Woodworking Co... .1229 
10 Beharrell St. 
West Concord, Mass. 


Congress Drives Div., 

- eee See 
3750 E. Outer Drive 
Detroit 34, Mich. 


Continental Drill Corp 
555 W. Adams St. 
Chicago 6, Ill. 


Continental Motors Corp.... 
12800 Kercheval 
Detroit 15, Mich. 


‘wr 61TLFiN Vag 


Cerceoram Mife@. Ve........... M-65 
1379 Gladys Ave. 
Long Beach 4, Calif. 


Cordomatic 
1724 W. Indiana Ave. 
Philadelphia 32, Pa. 


Cornet Aluminum Manufacturing 
as sc pd eae 0 Oe 

885 Sheffield Ave. 

Brooklyn 7, N. Y. 


Corona Clipper Co 
14200 E. 6th St. 
Corona, Calif. 


Craftools, Inc. 
396 Broadway 
New York 13, N. Y. 


SMe RS paper tree 199-B 


Craftwood Corp. 
PO Box 87 
Oconomowoc, Wis. 
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“After the 
tremendous 
year 
they had, 
Melnor r hy 
wouldn't dare i,  £ > “Or 
ch ange 7 3 6, rugs . 
their line they 


4 


fe + ‘ 


Find out at Booth 709-National Hardware Show! 


a IVE TES En Pe CES. America’s best known, best advertised, best selling line of 
“ lawn and garden equipment. MELNOR INDUSTRIES, INC., Moonachie, New Jersey 


Want more facts? Circle 179, p. 277 
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Hardware Show Exhibitors 





Booth No. 


Crown Sanitary Products ... .515 
601 Van Sinderen Ave. 
Brooklyn 7, N. Y. 


Cummins Portable Tools Div.. 
John Oster Mfg. Co. ........ 17 

5055 N. Lydell Ave. 

Milwaukee 17, Wis. 


The Custanite Corp. ......... 631 
1228 Utica Ave. 
Brooklyn 3, N. Y. 


Cutlers Guild, Ltd. ........... 82 
1776 Broadway 
New York 19, N. Y. 


The Cyclone Seeder Co. ..... 1088 
Urbana, Ind. 


D 


RS aS ain a-o a 'eédelas ae 642 
220 Church St. 
New York 13, N. Y. 


Dalton Manufacturing Co. ... .639 
30 S. Central Ave. 
St. Louis 5, Mo. 


i eg. ne M-41 
53 Northboro St. 
Wooster, Mass. 


Py ere ee 625 
Montgomery, Pa. 


Dee Manufacturing Corp. 
46 Oliver St. 
Newark 5, N. J. 


...1426 


Decorative Displays ...... 1442-D 
57-57 63rd St. 
Maspeth, L. I., N. Y. 


Delta Power Tool Div., Rockwell 
DT heise ca ust c 0 kote 

400 N. Lexington Ave. 

Pittsburgh 8, Pa. 


DeLuxe Aluminum Ladders. . M-12 
6812 S. W. 8lst St. 
South Miami, Fla. 


Demert & Dougherty, Inc. ....412 
5000 W. 4ist St. 
Chicago 50, Ill. 


Booth No. 


Dennis Mitchell Industries 

385, 386, 387, 388, 389 
4424 Paul St. 
Philadelphia 24, Pa. 


Dependable Electric Manufactur- 
Me Ma. « «4 Sake a a bike ee 588 

537 Johnson Ave. 

Brooklyn, N. Y. 


Desert Ray Products 
201 International Rd. 
Garland, Texas 


How fo reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 


Desmond Brothers ....... 691, 692 
1526 W. 228th St. 
Torrance, Calif. 


Destruxol Corp., Ltd. 
495 8S. Arroyo Parkway 
Pasadena, Calif. 


I kk ss owns of 428 
Danvers, Mass. 


Booth No. 


Sub., Black & Decker Mfg. Co. 
Fountain Ave. 
Lancaster, Pa. 


De Witt Products 
5860 Plumer St. 
Detroit 9, Mich. 


| RSE SIREN 
5455 Randolph Rd. 
Rockville, Md. 


Diabolt Mfg. Corp. ........ 638-A 
2445 North Western Ave. 
Chicago 47, Ill. 


Diamond Expansion Bolt Co. 

447, 448 
500 North Ave. 
Garwood, N. J. 


Dille & McGuire Manufacturing 
Co. 

13th & N. “F” 

Richmond, Ind. 


Disston Div., H. K. Porter Co..189 
Unruh & Milnor Sts. 

Philadelphia 35, Pa. 

Bo Be are 65 
Kingsbury and Huron Sts. 
Chicago 10, Il. 


Dremel Manufacturing Co. 

433, 434, 435, 436 
2420—18th St. 
Racine, Wis. 


Donald Durham Co. .......... .526 
203 School St. 
Des Moines, lowa 


Douglas Products Co. . 
Wyandotte, Mich. 


.. .833, 834 


Dundee Aluminum Products 
Co. 

7521 Intervale 

Detroit 38, Mich. 


Dupli-Color Products Co. .604, 605 
2440 S. Michigan Ave. 
Chicago 16, Ill. 


E. I. Du Pont de Nemours & 
a, re 
Wilmington 98, Del. 


E. I. Du Pont de Nemours & 

Be ees a tae eS 726, 727 
Industrial & Biochemicals Dept. 
Garden Chemical Div. 
Wilmington 98, Del. 
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PRODUCT 
_IMPACTS 


MAMOLE UP 


ieee 
Se eee 
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at Ghee 
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proved by hardware dealers nation wide 
increased brush sales! 


Some products have it — others 

don’t. Baltimore Brushes have it 

1920 & 1930 because package and product are 
Back when selling was “person- designed by hardware merchan- 


to-person”, Baltimore was serving dising leaders who understand 
hardware stores with top quality | 


; 

brushes that assured real satis- today's self senate and impulse 

faction, built repeat sales. selling. Experience counts! And 
Baltimore Brushes are backed by 
a long history of hardware store 

1940 & 1950 merchandising experience. 

Then came “open bin selling” PUT BALTIMORE'S 


and Baltimore again set the pace 

helping hardware stores gather GREAT NEW ADVANCE IN 
bigger shares of total paint brush SALES - POWER MERCHANDISING 
market — with attractive, eye- 
catching brushes that built sales VO WORK FOR YOU! 
through self-satisfaction. 

















Great sales building 


1960's | portner of 

p ° . * th h- ° 

Today, your self-service profits "ay hse oa saan 
ve. 4 x ' | ome Baltimore's famous 

depend on product impact! [ie im = 

That’s why Baltimore’s merchan- gue PRISTLE CROWN PAK 

dising experience and leadership 

is the key to building your paint 

brush sales. 





* Package Pat. Pend. 





Write direct for further information . . . 


BALTIMORE BRUSHES, INC. BOSTON 
2 Northampton Street, Boston, Mass. 
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At the Hardware Show 
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BOOTH M-2 


| * Catalog Service Division: the 
catalog plan officially approved 
by wholesale hardware associa- 
tions .. . acclaimed by manufac- 
turers .. . and operated by the 
world’s largest producer of 


wholesale hardware catalogs... 


the NORTH AMERICAN PRESS 
7128 North Seventh Street 


Milwaukee |, Wisconsin 


Hardware Show Exhibitors 





Booth No. 


Duramatic Clutch Co. ....... 1232 
4152 W. 11 Mile Rd. 
Berkley, Mich. 


The Durst Manufacturing Co. 684 
409 Lafayette St. 
New York 3, N. Y. 





E 


E Z Paintr Corp. .. . .628, 629, 6390 
4051 S. lowa Ave. 


_ 


Milwaukee 7, Wis. 


E-Z Snap Pads Div. .........M-7 
Padco Mfg. Co. 

27 Schuyler St. 

New Brunswick, N. J. 


Eclipse Co. 
139 S. Easton Rd. 
Glenside, Pa. 


The Eclipse Lawn Mower Co... 
Box 67 
Prophetstown, III. 


Edward Can Co. .........523, 5 
6260 N. Northwest Highway 
Chicago 31, Ill. 


Bernard Edward Co. .957, 958, 
5252 S. Kolmar Ave. 
Chicago 32, Ill. 


Electro Engineering Products 
Co. 

609 W. Lake St. 

Chicago 6, Ill. 


Elite Fabrictors 
Emmorton Rd. 
Bel Air, Md. 


Eller Manufacturing Co. .....! 73 
733 Livonia Ave. 
Brooklyn 7, N. Y. 
Empire Brushes 321, 322, 323 
200 William St. 

Port Chester, N. Y. 


Emsco Screen Pipe Co. of 
Texas 

Box 14446 

Houston, Texas 


Engineering Products Co. ... .806 
915 Niagara Court 
Waukesha, Wis. 
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HARDWARE SHOW SECTION 














More than 1,000 leading manufacturers of hardware, housewares and allied 
items ... lawn, garden and outdoor living products invite you to a spectacular 
“preview to profits’’. Pilar now to attend the most complete and diversified 
trade show in America. Fill out and mail the coupon now for your 
free badge of. admission. 


a 


NATIONAL HARDWARE SHOW 

Suite 1103, 331 Madison Ave., New York 17, N.Y. 

Please check below if you wish us to make hotel reservations for you. 
(Please Print) 


| NAME TITLE 


NATIONAL FIRM 


| STREET 


I 
: 
{ 
. 
HARDWARE SHOW s§™ im : 
! 
| 
[ 


g 














| TYPE OF BUSINESS 


Executive Offices: 331 Madison Avenue : | Please check below the classification of your business. 
New York 17, N. Y., MUrray Hill 2-4802 y Ly Wheteonter | Retailer |_| Dept. & Chain Store Buyer 
P| . °; ae ‘ 





Importer-Exporter | Mfgrs. Agent | | Manufacturer [| Other 
| Please send us your hotel reservation blank. 
| Minors under 18 ye of age will not be admitted under any circumstances. 


ee mes ene mem soe : . a i a | 


Want more facts? Circle 182, p. 277 


HARDWARE SHOW SECTION HARDWARE AGE, September 22, 1960 © 119 


: 


PLEASE FILL OUT COUPON AND MAIL > 











SAF-T-MASTER 
TUBULAR 
PLATFORM 
LADDER 


ing ae etitive; ins y= 
: ' Series © Priceg foes 


The 260 Series feature a sturdy work plat- 
form; unique self-folding, spill-proof pail 
holder; pinch-proof spreader bars; red viny! 
hand grip; black rubber safety feet. Avail- 
able in 4, 5, and 6 ft. models. Investigate the 
new Werner Saf-T-Master line, Werner 
general purpose step and extension ladders, 
and Werner Chromtrim today. 


[]! am interested in Werner NEW 260 Series 
(Saf-T-Master Platform) ladders. 


[}Chromtrim [] Send complete information 


WERNER 
ALUMINUM 


Name _ 





Company __ 
Address 








ee cscititenitetincans ES 





—— 


R. D. WERNER CO., INC. + 315 OSGOOD ROAD + GREENVILLE, PA. 
Want more facts? Circle 183, p. 277 











Hardware Show Exhibitors 





Booth No. 


Ennis Manufacturing Co. ....335 
Sth & Oley Sts. 
Reading, Pa. 


Erie Mop & Wringer Co. ..... 401 
Girard, Pa. 


The Erie Tool Works 
735 W. 12th St. 
Erie, Pa. 


Esco Chain Works 
309 E. 22nd St. 
New York 10, N. Y. 


a Sn oe oo , t 1046, 1047, 
1048, 1049 

100 W. 2nd St. 

Dubuque, Iowa 


The Bepeme Ce. ......-ss08: 1247 
Box 431 
Millville, N. J. 


Kesex Graham Co. .......08: 464 
2717 S. Troy St. 
Chicago, Ill. 


Essick Manufacturing Co. .450, 451 
1950 Santa Fe Ave. 
Los Angeles, Calif. 


Ethical Products 
2351 Bedford Ave. 
Brooklyn 26, N. Y. 


Etna Twist Drill 

6 a 433, 434, 435, 436 
34 Court St. 
Taunton, Mass. 


EE LT 76 
400 Trumbull St. 
Elizabeth, N. J. 


(Continued on page 124) 
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ASO SERIES COUNTER DISPLAY 
measures just 27” high, 27” 
wide ... promotes over 11 dif- 
ferent items. Sturdy metal con- 
struction. Stands on counter, 


hangs on pegboard, or swings 
out from wall. 


A30O SERIES FLOOR DISPLAY 
shows off practically every paint 
sundry you sell, but uses only 
22” x 23” of floor space and is 
54” high. Big 2-sided pegboard, 
generous bottom shelf. Sturdy 
metal construction. 


Zoom your sales 9g 
tools. It’s easy ay: 


YOU E 2 One Red Bevii Ago Floo¥ Merchan- 
diser Assortme@ (Cost to you — 
$90.82) 


OR .. » One Red Devil A50 Counter Merchan- 
diser Assortment (Cost to you — 


$49.74) 


YOU GET FREE: 
WITH THE A3O — the display stand 
ALSO, six Red Devil WT! Window 
Tools, retail value .... 


AND, six Red Devil UK55 Utility 
Knives, retail value. . . 


YOU MAKES Total retail value of FREE tools . . $13.14 
On the tools you buy 
A total of 
$73.94 profit on your investment of $90.82 
is BETTER THAN 80% MARK-UP! 


YOU GET FREE: 
WITH THE A50 — the display stand 

ALSO, twelve 9A Red Devil Sandpaper 
Holders, retail value 

YOU MAKE: On the tools you buy 

Nim . A total of 
SANDPAPER 2 . $41.04 profit on your investment of $49.74 
hat / is BETTER THAN 80% MARK-UP! 


In either display series, you have your choice of 8 differ- 
ent assortments of our fastest-moving merchandise. And 
remnember—the free merchandise also consists of high- 
turnover, impulse-sale items that build volume and profit. 

This is a real bargain. Each display assortment is a 
complete, compact, self-contained “Painters’ Tool De- 
partment,” and you can choose the one that best suits 
your trade. 

When you display everything together, every sale moves 
additional items. You save space, and inventory is made 
easier. Turnover increases and the extra profits are 
whopping big! 
| | This promotion runs from Sept. 1 to Nov. 30, 1960 
| | Mail the coupon now! 














es 


See us at Booth +155 National Hardware Show 1 “Red Devil Tools. Dept. HA-9, Union, N. J., U.S.A. 


World’s Largest Manufacturer of . I want to make over 80% mark-up. Please send me detailed cate 
Painters’ and Glaziers’ Tools —Since 1872 —_ log pages on the “INCREASE-YOUR-PROFIT” drive. 


Red Devil Tooks.! == 


i 
i 
i 
Address } 
i 
: 











City State 
My Regular Jobber Is 
2066R ER Lee ER OR SR SE SS AE Se cE ae 
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UNION, N. J., U.S.A. 








RWR Pi oe 6 Be 





More Profits to Sock Away 


be e ; 


Nore Vabue-More 


For your Christmas stocking, Shopmate—the 
big name in power tools—presents the Big 8. 
This selection includes the most wanted Christ- 
mas items—carrying the most wanted brand 
name—Shopmate. 
And Shopmate brings you an added Christ- 
mas bonus—gleaming, appealing Mirror Fin- 
pied Salles 6h Seiler, Selete ateteh: 7 enetmnatiee ing wee ish on five tools never before offered in this 


ing black blade cuts 22” at 90°, full 2 x 4 at 45°. Instant release i j 
trigger switch. Turbo-internal fan for cool operation. 5,000 rpm, no §$ Qs8 rugged, tough finish with extra eye-appeal. 


or mirror finish. Suggested Retail, SC-7100M Mirror Finish, $40.98, Every Shopmate tool is job-tested to assure 
pectvinielin rica csascnetaAds Pi eee EA ee customer satisfaction—and priced to move fast 
for the holiday trade and the year around. 
Clip the coupon right now. Put Shopmate’s 
Big 8 to work for plus profits at Christmas. 





MODEL KU-138 TWIST-LOCK DRILL-SANDER-JIG SAW KIT 
includes Shopmate 740-CG 1%” Electric Drill plus two Twist-Lock at- MODEL K-39 40-WATT SOLDERING IRON KIT 

tachments. Change tools in seconds—no straps, chucks, washers— ¥% inch chisel tip. Fast heating element delivers full 40 watts. Easy- 
just one quick twist is all! Oscillating Sander has 25 sq. in. sanding to-grasp handle has flared design, black finish. Kit includes scraper, 
surface, patented knurled roller locks, 9 abrasive sheets. Jig Saw chisel tip, 3 abrasive sheets, coii of solder, stand in plastic bag. Every 
cuts 2 x 4’s, has full 45° oo 3 free blades. er Retail, home workshop and professional shop needs this general purpose and 
in display-storage carton . . . . , radio iron—a real Christmas leader! Suggested Retail 





oe 
‘ 
bs 
€ 
’ 


MODEL K-280CM OSCILLATING SANDER MODEL 748CM %” ELECTRIC DRILL 


Universal AC-DC 115-Volt Motor: 4,000 oscillations per minute. 14” Precision-built; 3%” capacity in steel, 3%” in wood. 50% more torque 
sponge rubber platen, oil and grease resistant. Patented, positive than 1%” drills. Die-cast aluminum alloy ‘‘split-half’’ housing is com- 


locking knurled rollers hold abrasive sheets. Die cast aluminum hous- pact, well-balanced; accurate alignment with gears and Powerful 
ing design permits unobstructed view of pad front. Push-button vase D488 Series 2.6 amp motor securely fixed in one rigid ‘half.’ 1,000 rpm )A°* 
switch. Suggested Retail, K-280CM Mirror Finish, — 48, K-280C no load, 600 rpm full load. Suggested Retail, 748-CM Mirror Finish, 
Silver Lustre. . . ai ; $25.48, 748-CG Silver Lustre ... “ae ie ee cae ed ae 
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From Your Christmas Stocking 


MATE. 
Quabity. Aquced ho how! 


PORTABLE ELECTRIC TOOLS, INC. “ores se tine: 


MODEL KSG-125-1 SOLDERING GUN KIT MODEL K-740CG-71 4” ELECTRIC DRILL KIT 


includes all-new SG-125 1.3-amp instant heat soldering gun Powerful Series 115-Volt AC 2.6-amp motor: 2,000 rpm with 
transformer type with rigid single pole, 4” reach, directed no load, 1,400 rpm full load. 30% more working torque 
beam light, hand-grip, soft-action trigger, shatterproof, than any other drill in its price range. Kit includes 3 drill 
flame-resistant Nylon housing plus wire bristle cleaning bits: 4.”", Ve", Va”. Takes all attachments including Twist- 
brush, joint cleaner, wire twister and all-purpose solder. Lock for sanding, drilling, sawing, etc. Suggested Retail, 
Extensions available. Suggested Retail, in display- $ 95 K-740CM-72 Mirror Finish, $19.48, 

storage carton er a, ee ae . eee 8 Silver Lustre —— 











USE THIS EASY ORDER FORM for Shopmate's Big 8 


PORTABLE ELECTRIC TOOLS, INC. 
320 West 83rd Street, Chicago 20, Illinois 





3, Ontario 
Portable Electric Toots Ltd., 452 Birchmount Road, Scarborough | 
mn Please rush the following Big 8 Items: 
nt Model No. 7 
pre SC-7100 SHOPMATE ” Circular Saw . 
ew 05S VAOLE ___ $C-7100M Same—Mirror Finish 
yor Mined Bench. work. $995 — K-280C SHOPMATE Oscillating Sander 
; - Same—Mirror Finis 
Se Og E op SHOPMATE Jig Saw and Scroll Saw. Att. 
re K-2100BM-21 Same—Mirror Finish 
* TABLE . 

SHOPMATE Yq” Electric Drill, 3 Bits 

Same—Mirror Finish. 
SHOPMATE 40-watt Soldering iron Kit 
SHOPMATE Soldering Gun Kit 
TWIST-LOCK Drill Kit 
Y%” ELECTRIC Drill 

Same—Mirror Finish 


in Ca 





MODEL K-2100BM-21 JIG SAW KIT 

WITH SCROLL SAW ATTACHMENT AND SAW STAND a 
Powerful Series type 115-Volt AC motor cuts full 2” dressed lum- Your Name 

ber, thin sheet metal, bevels 45° either side, cuts 17” circle. Air 

jet, 5%” stroke, 3,050 strokes per min. Slide-type switch. 3 jig— ce ue acemceaoegaaneaamanaaae 
3 scroll blades free, plus exclusive new attachment to convert $ City .._..-------- res. 
to scroll saw. Suggested Retail, K-2100BM-21 Mirror Finish $30. 48, «99 g 4 8 Preferred Distributor . = 
K-21008-20 Silver Lustre ‘Sor tee 
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Hardware Show Exhibitors 





Booth No. 


Evergrip Products Corp. ..... 461 
265 Canal St. 
New York 13, N. Y. 


Exact Level & Tool Manufac- 
es ic ne ee vee 197 
High Bridge, N. J. 


Fabcraft 
Frenchtown, N. J. 


Faesy & Besthoff Inc. ........ 779 
25 E. 26th St. 
New York 10, N. Y. 


Conrad Fafard, Inc. ........ 1163 
Box 774 
Springfield, Mass. 


Fairbanks, Morse & Co., Magneto 
& Engine Accessories 


Ra 6 leas citdin wba 942, 943 
Beloit, Wis. 


Falco Products Co. 

369, 370, 371, 372, 373 
1100 W. York St. 
Philadelphia 33, Pa. 


Fama Manufacturing Co. ..... 640 
96-11 222nd St. 
Queens Village, Long Island, N. Y. 


Fast Chemical Products Corp. .676 
965 Nepperhan Ave. 
Yonkers, N. Y. 


Fastway Fasteners 
1676 E. 28th St. 
Lorain, Ohio 


The Fate-Root-Heath Co. .. 
Plymouth, Ohio 


Faultless Caster Corp. ........ 92 
1421 N. Garvin St. 
Evansville 7, Ind. 


Federal Electronics Sales 
Div. 

Fedtro 

Federal Electronics Building 

Rockville Centre, N. Y. 


Federal Tool Corp. ..........535 


230 Fifth Ave. 
New York, N. Y. 
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Booth No. 


Feldmann Engineering & 

i oo» « 6wheeanwae- con 1236 
Box 226 
Plymouth, Wis. 
Ferncase Publishing Co. ...772-B 
145 E. 18th St. 
Costa Mesa, Calif. 


Ferry Manufacturing Co. .....: 
3116 Spring Garden St. 
Philadelphia, Pa. 


Ferry-Morse Seed Co. ........ 804 
14161 Rosemont 
Detroit, Mich. 


Ee Sg. oc kk vewes 201, 202 
815 E. 136th St. 
New York 54, N. Y. 


Filex Steel Products Co. 
Ossining, N. Y. 


Filter Air Corp 

Box 1444 

College Park Station 
Detroit 21, Mich. 


Five M Nurseries 
Lindale, Tex. 


1442-A 


Flash Manufacturing Co..511, 512 
169 Murray St. 
Newark 5, N. J. 


How to reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 


Booth No. 


The Fletcher-Terry Co. .......59 
Forestville, Conn. 


Flightways 
Box 95 
Geneva, Ill. 


Foley Manufacturing Co. ....748 
3300 N. E. 5th St. 
Minneapolis 18, Minn. 


Follows & Bate, Ltd. ........ 798 
Manchester, England 


Forest Interiors Corp..M-61, M-62 
325 Minor Ave. N. 
Seattle, Wash. 


Fred V. Fowler Co. .......... 697 
200 South St. 
Stoughton, Mass. 


Foxcraft Products Corp. ....1469 
Box 128 
Huntingdon Valley, Pa. 


Fox Howard/Roberton 

SE Ey ae pane 858, 859 
3500 Touhy Ave. 
Skokie, III. 


i el UR Re 820 
Box 266 
Somerset, Pa. 


Bernard Franklin Co. .......33-B 
Hedley & Bath Sts. 
Philadelphia 37, Pa. 


Franklin Lock & Pulley Mfg. 
Co. 

993 Clarkson Ave. 

Brooklyn 12, N. Y. 


Franklin Metal & Rubber 

Sith. so dbo bck ce ee Ce ee 
Jacksonville Rd. 
Hatboro, Pa. 


Fredonia Seed Co. .......... 1126 
183 E. Main St. 
Fredonia, N. Y. 


404, 405 
128-32nd St. 
Brooklyn, N. Y. 


Frisch & Co. ...... 
88 East llth St. 
Paterson 4, N. J. 


I a eee bg oe 70 
3522 Webster Ave. 
New York 67, N. Y. 


(Continued on page 127) 
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VISIT BOOTHS 793—794 NATIONAL HARDWARE SHOW 


Make Sales 
5 Nos SOAR! 


SELL-ON-SIGHT QUALITY Boosts turn- 


over for larger profits! 


A BRAND FOR EVERY NEED Now new 
TURF GARDEN HOSE joins 
Gering, Garden Queen and Mer- 
cury—names that mean rapid 
sales, greatest profit! 


S cadpbehey 2 hth ALL-NEW HOSE LABELING Strong eye- 
3 appeal with major emphasis given 
. nein —— to these sales-building seals — Seal 
* Guaranteed by “\ of Quality, Good Housekeeping, 
Good Housekeeping / | ita! 


| BS 4: soem 
MOST POPULAR LPA BOOSTER INGREDIENT Assures 


VINYL PLASTIC! | | added Life, greater Performance, 
rouic a. | superior Appearance! 


JARDEN HOS! A EE | WRITTEN UNCONDITIONAL GUARANTEE 


~ ww e é All spelled out — nothing hidden! 
STRONGEST * | 


REINFORCED GARDEN HOSE! 
CLOSE WEAVE 
NYLON TIRE-CORD 


3) 








Write for full details on why you 
should make a GERING brand the 
one in ’61! 


ALL NEW — TURF 


\ \ bid s? % , 
promaion ontea: = REK | GERING 
bi ) oe \ — 


GARDEN HOS! | Re LASTICS emu 
\ 


4 Division of STUDEBAKER-PACKARD CORP. 
Kenilworth, W. ). 


Garden Hose @ Reinforced Hose *#« 3-tube Sprinkler Hose e Lawn Soaker and Sprinkler Hose 
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LYALL IRKSULP TOW US ISR. 


time to ring up do-it-yourself sales 
One-Hand-Operated 


TACKERS 





No. T-50 All-Purpose STAPLE GUN 


Powerful . .. jam-proof ... shoots a 
staple wherever a nail can be driven! 
The dependable, all-purpose gun pre- 
ferred by professional contractors and 
do-it-yourselfers alike for 1001 heavy 
duty nailing jobs! Uses 6 staple sizes 
up to 9/16”, including CEILTILE — 
the Arrow staple especially designed 
for ceiling tile. 























No. HT-50M Heavy Duty HAMMER TACKER 


Rugged ... fast... hammers a staple 

home with every blow! Perfectly bal- 

 { # anced design permits stapling for hours 

‘| without strain! Saves time and effort 

' when applying batt insulation, roofing 

. felt, shakes and other building mate- 

rials. Loads two full strips, (170) T-50 
staples in 4 sizes up to %”,. 





No. JT-21 Junior STAPLE GUN 


Light . .. compact .. . economy-priced 

staple gun to appeal to the mass house- 

hold market! Handy for lining shelves 

and closets, repairing upholstery, mak- 

ing valances and scores of light duty 

7 tacking chores! Comes in attractive 

SNE | ™~ ie colors. Ideal for housewife and hobby- 

Price: $4.95 ist. Uses both 44” and 5/16” staples. 


ARROW TACKERS SPUR “RELATED ITEMS” SALES, TOO! — Nationally Advertised in 


Like many successful dealers everywhere... you’ll find it pays to display and |SORLAR 
feature Arrow Tackers together with insulation, ceiling tile, wire mesh, SCIENCE 
screening, fibre glass and other remodeling materials. They’re a natural com- 
bination for tie-in sales! Your “do-it-yourself” customers know that Arrow 
Tackers are famous for quality and dependability ... have seen them adver- 
tised month-after-month in leading national consumer magazines! So, cash 
in on this sure-fire merchandising formula — it means multiple sales for you! 





























SOLD ONLY Write for details on — 
mm PRROW FASTENER COMPANY, /[NC. a 
NEVER DIRECT TO - e Arrow’s Dealer Co-Op Advertising 


THE CONSUMER! 1 JUNIUS STREET © BROOKLYN 12, N. Y. Program 


“PIONEERS AND PACESETTERS FOR OVER A QUARTER CENTURY” e Arrow’s Dealer Registration Plan 
Want more facts? Circle 187, p. 277 
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Hardware Show Exhibitors 





Booth No. 


G 


Garden Hose Spray Co. ...... 1212 
7 Upland Rd. 
Cambridge 40, Mass. 


Gardencraft 
4876 W. Armitage 
Chicago, Ill. 


Gardex, Inc. 
500 N. Carroll Ave. 
Michigan City, ind. 


Gardner Manufacturing Co. 
2828 Harriet Ave. South 
Minneapolis 8, Minn. 


eee GEG... > vec cxcwavia 632, 633 
1164 Broadway 
New York 1, N. Y. 


We a ne ee a 1209 
North Wales, Pa. 


Booth No. 


Giant-Vac Manufacturing Co. 1120 
South Willington, Conn. 


Gilson Brothers Co. ......... 1004 
Box 47 
Plymouth, Wis. 


EE OT Peet. 1432 
135 S. LaSalle 
Chicago, Ill. 


Glaser Products Corp 
912 N. Market St. 
St. Louis 6, Mo. 


Booth No. 


Felix Glatz Import Co. .....M-13 
27 E. 22nd St. 
New York 10, N. Y. 


III 5 oo + ce edecdeoes 834 
250 N. 12th St. 
Milwaukee, Wis. 


Globe Rubber Products Corp.. . 
1017 Lafayette Bldg. 
Philadelphia 6, Pa. 


(Continued on page 135) 





COPPERHEAD 


I Mek-mreolalh ami /e-t-selala 


Fastener line that 
offers you: 


GUARANTEED SALES! 
EXTRA HIGH PROFITS 


AAAS SOA NAAN 


GUARANTEED 


6674 to 82% 


The Copperhead line is guaran- 
teed to sell. If after 90 days you 
aren't completely satisfied with 
the sales results return all or any 
part of the remaining stock and 
you will be fully reimbursed. 
Gencrel Appliance Manufacturing You can’ t lose. 
\) }{ 

Co. 7 HOODOO OOD 
30th & F St. 
Omaha, Neb. 


eew rs eee &* 26° Gers © Cee + ee Se Se oe) eee oe ee & eo 





Geigy Agricultural Chemicals ace ee eS U6 SES ee ee ee es ss Se ewe 6+ SS Se! ee TS eS aoe 


30x 430 
Yonkers, N. Y. 


eK OU Oe. OD Oe DD Ue Ue UR UG OU 


i WAAAY ] NY u\V WV vy 


Nf ' WV WW ' i OY 


THE ONLY COMPLETE MASONRY FASTENER DEPARTMENT— 


YOUR COST—ONLY $60.90 


Each of the 27 items in the Cop- 
perhead line is packaged in a 
blister or skin pack for self ser- 
vice. Every package is complete 
with screws, necessary tools and 
instructions. A real sales aid. 


General Fiber 
2260 Centinela Ave. 
Los Angeles 64, Calif. 


General Hardware Manufacturing 
RR Se 3 til ons og ck cel eee ewe 71 

80 White St. 

New York 13, N. Y. 




















General Mower Corp. .. . . 869, 870 
3333 Princess Anne Rd. 

Norfolk 2, Va. The entire Copperhead line may 
be displayed on an attractive, full 
color merchandiser. This mer- 
chandiser is FREE. it may be 
used as a countg or island dis- 
play—or panels detach and may 
be hung on your wall or peg 
board. 


Let this silent salesman take over 
your education and selling job. 


Gerber Wrought Iron Products 337 
1510 Fairview 
St. Louis, Mo. 


ABABRR 
PRA BARC 


The Otto Gerdau Co. 
82 Wall St. 
New York 5, N. Y. 


..1428, 1429 





Sure I'm interested in the Copperhead Line. Send 
complete details. 


Gering Plastics Div., Studebaker- 

Packard Corp. ........ 793, 794 
N. 7th St. & Monroe Ave. 
Kenilworth, N. J. 


CHICAGO 
EXPANSION BOLT CO. 


Since 1890 —The originators of the 
expansion bDoit Address___ 


Gestetner Duplicator Corp..M-66A City 
216 Lake Ave. | 
Yonkers, N. Y. 


HARDWARE SHOW SECTION 


Name. 











Jobber 





1326 W. Concord Place, Chicago 22. Ill. 
Want more facts? Circle 188, p. 277 
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REPEAT EVENT FOR” WLLL SELLING 


, Deluxe Drill Set Display 


No. CP 4113 


Christmas comes early for Hanson dealers. Now, the 
finest, fastest selling drill set has taken on special 
Christmas trimmings to help you to sell more as gifts. 
The Hanson No. 113 Drill Set includes 13 High Speed 
Steel Drills from 14," to 44” in the finest drill case ever 
designed. From now until Christmas each set will have 
a colorful gift wrapper, and the Self-Seller Hanson 
11” x 14” Christmas display card will stimulate im- 
pulse buying. Both the display and Christmas wrappers 
are Hanson extras—no charge, of course, to you. 


a <> 


La 


Fe A” 
+s 


ge gO ST 
Pp 


cecceneeennmennnnemnanten. tt, _— — ~ 


sT 4° 
Retail Value $25.00 


The Display and Christmas Box 
Wrappers are FREE 


~~ Ace Super-Set of Taps and Dies 


With Special Christmas Display Insert 


No. CP 614 Special Price for 
Here’s another money making idea for 


Christmas selling . .. Hanson’s Super-Set Christmas Promotion 
No. 614, containing 39 top quality taps, YOUR COST 
dies and tools, in the finest of cases is 

ready as a Self-Selling Christmas gift ST 677 
item. All you have to do is lift the cover 

and let the attractive Christmas insert 

do the rest. Every Super-Set shipped be- SUGGESTED 
fore Christmas will contain a display RETAIL $27.95 
insert. It’s a Super-Set for mechanic or 

handyman ...a Super-Seller for you. 


AVAILABLE FROM THE LEADING HARDWARE WHOLESALERS 
See these Hanson Christmas Promotions 


at Booth No. 156-National Hardware Show 


HENRY L. HANSON COMPANY 
25 UNION ST., WORCESTER 8, MASS., U.S.A. 





Want more facts? Circle 189, p. 277 A 


Want more facts? Circle 190, p. 277 > 
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Here’s why! 


Every Brush and Sweep a Best Seller 


Field-proven for fast turnover with 
minimum attention. 


The Right Styles at the Right Prices 


Stocked and priced in accordance with 
NRHA Merchandising Laboratory and 
Turnover Handbook recommendations. 


Attractive, Space-Saving Displays 
Versatile units take a minimum of space, 
are easy to set up, are permanent in 
construction yet flexible in use. 


Best Values, Best Profits 


Consumers get famous Oxco quality at 
attractive prices; you get full-profit markups. 


3312 Household Brush Merchandiser 
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$” Guaranteed by > 
Good Houscheooping 


Or as AdveaTist® ase 























Your Oxco Jobber has more reasons 


Ask him. He also has the #25 
Household Brush Merchandiser for 
larger volume stores, and the Floor 
Sweep Display #1 if you do a higher 
percentage of commercial business. 

Best idea, order one of these units and 
start planning your vacation. There’ll be 
a lot less work for you to do. 


And just like everybody else, we have a 
booklet “How to Merchandise and 
Display Cleaning Supplies for Profit’, 
written in cooperation with the NRHA 
and yours free for the asking. Just write. 


xXEO 


OX FIBRE BRUSH COMPANY, INC. 
fvlablished 


FREDERICK /E§¢ = =maRYL AND 


THE LINE THAT 
MOVES 







See our complete line in HARDWARE RETAILER CATALOG SERVICE 





| never 
sell brushes 
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vailable Now !! 


NEW — AUTHORITATIVE — COMPLETE 


HARDWARE AGE 


BUILDERS’ HARDWARE 
HANDBOOK 


by Adon H. Brownell, A. Hi. C. 


v 
. 





GUNVTH JEUMUGaTH . 


All the basic facts about Builders’ Hardware presented in 
simple, easy to understand language. 


S) 
~ 


Detailed descriptions of functions — applications — specifica- 


tions and estimating. 


A time saving, profit making reference for 


234 pages 
385 illustrations 
81/2” x 11” clothbound 





Check this table 
of Contents 


Architects * Hardwaremen °* Teachers 
for 9 helpful sections 


* Students *° Contractors 


Section I—How to use this Handbook 


Skillfully organized and easy to understand, this exclusive hand- Senitndinen: te Sinitet 


book provides the information necessary to operate a basic Ten Basic Rules of Conduct 
builders’ hardware business at a profit. Not since the publi- a ee ane 
cation of ''Taking the Mystery Out of Builders’ Hardware" by 

Mr. Brownell, in 1940, has there been made available in one Section Il—Metals and Finishes 


source so much practical, down-to-earth information about the Section Ill—The Hinge Side of the Door 
builders’ hardware business. 


Section |\V—The Lock Side of the Door 


Recommended by Section V—Other Door Hardware 


Door Closers, Silencers, Stops, 


National Builders’ Hardware Association Holders. Cabinet, | Sliding Door 
and the American Society of Section Vi—Window Hardware 
Architectural Hardware Consultants Double Hane, Cosement, Transom, 


Shutter and Screen. 


Mail This Coupon Today Section Vil—Hardware for Specific Types of 


Buildings and Other Hardware 





Hardware Age, Dept. Al Please send me ...... copies of HARDWARE AGE Matters of tafesest. 
56th & Chestnut Sts BUILDERS' HARDWARE HANDBOOK by Adon H. Specialty Items that Build Plus 
Philadelphia 39, Pa. Brownell, A.H.C. 1 will send payment upon receipt Sales. 
of the invoice in the amount of $8.00 per copy, plus Lock Security and Keying 
45 cents handling and postage. Proprietary Key Systems 
Section Vill—Specifications— 
Name Le Sales and Service—Biue Prints. 
ting, Selling, Servicing, 
Address = isos —_ 
City ae | re | Zone State Section 1X—Management 


(Sales Potential, Gross Profit, 


. . ° ° ti 
Check here if sending payment with order, saving you the 45 cents ee See ene ion for 


handling and postage charge. 




















The World’s FINEST 





Masonry Bits... 


CC hii 








Carbide-Tipped 


Rotary 


OW 


SKIN-PACKAGED 
for MORE SALES 





MASONRY BITS | MORE PROFITS! 


for DRILLIAG 
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Put your stock of Cyclo-twist Ma- 
sonry Bits out on display and get 
FASTER TURNOVER! Every bit is 
skin-packed on colorful cards that 
catch the eye and prompt impulse 
sales. Eliminates out-of-sight bin stor- 
age and old-fashioned paper envel- 
opes. Provides at-a-glance inventory 
control. Customers SEE what they 
are buying together with bit size and 


price. Instructions for use and re- 
sharpening on back. HERE’S MOD- 
ERN PACKAGING FOR THE 
WORLD’S MOST MODERN 
METHOD OF MASONRY DRILL- 
ING! 

Professionals and those who want 
the best prefer Cyclo-twist Masonry 
Bits because of these exclusive fea- ¥ 
tures: 


.. Ground cutting edges. 
. . Carbide tip is copper brazed for 
longer bit life. 

.-- Spiral flutes for each cutting 
edge assure positve dust re- 
moval. 

.. No carbide hangover. 
..Made of heat-treated, high 
quality alloy steel. 


. with a minimum investment in this “balanced 
stock"’ of fast moving Cyclo-twist Bits. Contains 16 
Bits in the most wanted sizes — 


This CTPB-60 
PEG BOARD MERCH 
with EASEL 


ANDISER 


4 each 3/16” — 1/4” — 5/16” 
2 each 3/8” — 1/2” 


Ree: RETAIL VALUE $<3 586 


(Subject to your discount) 


CUTS SELLING COSTS ... UPS PROFITS ... ORDER YOURS TODAY! 


Meu Euglaud Carbide tooi company, INC. 


55 COMMERCIAL STREET MEDFORD 55, MASS. 





‘| A NATURAL FOR YOUR 
HOUSEWARES SECTION 


CARBIDE JEWELED 


KAWFE SHARPEWER 


Here’s a fast moving, nationally advertised item, espe- 
cially packaged for self-service. A valued kitchen aid, 
the Aladdin Sharpener is made with long-lasting carbide 
jewels — has no moving parts to get out of order. 


The Aladdin gives the dullest knife a keen edge in a jiffy. 
For regular and hollow ground or stainless steel blades. 
Sold with a money-back guarantee, it retails for only 
$1.95. Available in six kitchen decorator colors: Red, 
\ * = Yellow, Pink, Green, Blue and Grey. 
x ~ = Aladdin’s “SELL-ON-SIGHT” eye-catching packaging 
A sae ; and space-saving counter displays will increase your sales 
— make inventory control and display easy. Four differ- 
ent assortments are available: an 8” x 15” Peg Board- 
Easel Display with 12 sharpeners, your choice of 2 
Counter Display Cartons containing either 6 or 12 sharp- 
eners in various colors, or a dozen individual card- 
AS PB-59 | . > ae mounted sharpeners in mixed colors. 





No. 112 $-12 No. 112 AF 

12 Sharpeners individually mounted | 12 Sharpeners in colorful counter 
on colorful cards with transparent | display box. 3 each red, yellow, pink; 
protectors. 3 each red, yellow, pink; | 1 each green, blue, grey. 

1 each green, blue, grey. List Price $23.40 

List Price $23.40 


AS PB-59 

FREE Self-dispensing Peg Board- 6 Sharpeners in colorful counter dis- 
Easel Display. 12 Sharpeners, colors | play box, 1 each color. 

as in 112 S-12. | List Price $11.70 

List Price $23.40 | 


You have sold other knife sharpeners — 
NOW SELL THE BEST! 


ORDER YOUR STOCK OF 
Aapacictawe KNIFE SHARPENERS 


TODAY! 
uglaud Carkide 1001 Co., INC. 


55 Commercial Street, Medford 55, Mass. 














Hardware Show Exhibitors 





Booth No. 


G. M. Manufacturing Co. ..... 203 
43-10 21st St. 
Long Island City 1, N. Y. 


Goldblatt Tool Co. ............ 94 
1910 Walnut St. 
Kansas City 41, Mo. 


Goodall Manufacturing Corp. . 1090 
3300 N. E. 5th St. 
Minneapolis 18, Minn. 


I Ue hae ee $52 
Antrim, N. 


Goulard & Olena, Inc. 
Skillman, N. J. 


ahead 1is5 


Granite State Mowing Machine 
Co. 
Hinsdale, N. 


The Great Lakes Tractor 
Co. : 

Suite 510, Hanna Bldg. 

Cleveland 15, Ohio 


Great Neck Saw Manufac- 

168, 169 
165 E. 2nd St. 
Mineola, N. Y. 


R. Greenspan & Co. ........ M-60 
39 Ainslie St. 
Brooklyn, N. Y. 
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Nice display, Fenson, now you can 
stay all night and guard the mer- 
chandise.”’ 


Booth No. 


Green Spot By Otto Bernz Co..818 
Driving Park & Ramona 
Rochester 13, N. Y. 


of a ae ine oe ee ae 
tena N. H. 


Griswold Mfg. Co. Div., Wagner 
ns MR ai oi int 437 
30x 261 


Sidney, Ohio 


Booth No. 


Grove Plastic Products ...1162-A 
4245 Belle Aire Lane 


Downers Grove, Ill. 


Growers Supply Co. ......... 1124 
33 N. Staebler Rd. 
Ann Arbor, Mich. 


Gulton Industries ...........390 
212 Durham Ave. 
Metuchen, N. J. 


The INSIDE STORY of 


INDESTRO “INSIDE QUALITY" 


There is a definite extra quality built into every Indestro tool. 
This is demonstrated by superior quality you will find in every 
Indestro socket—a quality based on: 


HOT BROACHING 
assures smooth and clean 
wall surfaces, free from 
stresses, tears and cracks 
that eventually shorten 
socket fife. 


UNIFORMLY THIN WALLS 
No weak spots. Sockets have 
incredible strength, yet are 
lightweight and compact, for 
getting into those “tight” 
places. 


REINFORCING NUT STOP RING 


holds nut in socket so that 
contact with bolt is easily 
established with only one 
hand. Also provides added 
strength. 


FINEST HIGH ALLOY STEE 


The best steel for every 
function is used throughout. 


CHAMFERED BEVEL 


on both openings of socket 
facilitates the guiding of the 
fitting into sockets and 
socket onto the nut. 


KNURLED GROOVE 

around outer wall of socket 
provides firm grip, even 
with greasy, slippery fin- 
gers, when attaching socket 
drive handle, or taking 
apart. 


4 WAY POSITIVE “LOCK-ON” 
No fumbling to find wall 
with retaining groove. Sock- 
ets stay securely attached 
to drive handle. 


POLISHED CHROME PLATED FINISH 


Another reat INDESTRO “Leader” 
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30 pc. SOCKET SET 


One of the most popular of all 
Indestro sets because it contains 
a wide range of sockets and fit- 
tings to satisfy professional or 
homeowner needs—including set 
of 6 pt., 8 pt. and 12 pt. sockets, 
5%" extension bar, 15%" Swing 
Head Handle, 9” Cross Bar, 175¢” 
Speeder and Reversible Ratchet. 
Large sturdy metal box, with tote 
tray, allows ample room for addi- 
tional tools. 

World’s Most Complete 
Line of Hand Tools 
The Indestro line includes: Socket 
Wrenches, Open End Wrenches 
and Sets, Box End Wrenches, Pliers 
for all purposes, Screw Drivers, 
Punches, Chisels, Hammers, Body 
and Fender Tools, Refrigeration 

Service Tools. 


Send for free copy of catalog No. 22M showing entire assortment of Incestro sales-making displays 


INDESTRO ... xxx:... 


MANUFACTURING CORPORATION Duro-chrome. Hand Tools 
2649 N. KILDARE AVE. ¢ CHICAGO 39, ILL. 


of 


Duro Power Tools 


Want more facts? Circle 192, p. 277 A 


< Want more facts? Circle 191, p. 277 
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Hardware Show Exhibitors 





Booth No. 
H 


H-P Tool Manufacturing Corp. .63 
124 E. Cumberland St. 
Philadelphia 25, Pa. 


PR no eS oe 1082, 1055 
2000 N. Sixth Ave. 
Evansville 12, Ind. 


Booth No. 


Hall Industries 
20 W. Jackson Blvd. 
Chicago 4, Il. 


Hamilton Import Corp. ....... 208 
132 Front St. 
New York 5, N. Y. 


Hamilton-Skotch Corp. ........ 64 
11 E. 36th St. 
New York, N. Y. 





...another reason why 
Clarke is preferred 
by rental dealers 


You know you can’t make money renting 
a machine that is “out of order’’. That’s why 
fast, dependable repair, parts and accessory 
service is so important— because only a work- 
ing machine is a money-making machine. 


And because service is so important, 
Clarke maintains a nationwide network of 
factory-owned sales and service branches— 
one right near you. Like Clarke’s Chicago 
office, each branch is efficiently organized, 
staffed with experts and completely stocked 
with factory parts and accessories. The stra- 
tegic location of Clarke branches in every 
section of the country assures fast repair 
service and quick delivery of repaired 
equipment as well as parts, accessories and 
new equipment. 

Only Clarke offers such extensive, 
company-owned facilities ready to provide 
complete service on all Clarke machines 
—service that makes it easy for you to 
make more money. 


Ask for complete details about Clarke 
rental equipment. 


eS # 


RUG SHAMPOOER UPHOLSTERY SHAMPOOER FLOOR EDGER 


FLOOR SANDER 


The Best Known Name In Rental Equipment 


309 Clay Ave., 
Jmele) ae tS.ii,|meaeme Muskegon, Mich. 
Authorized Sales Representatives and Service Branches in 
Principal Cities. IN CANADA: Clarke Floor Machine Company, 
(Canada) Ltd., 21 Advance Road, Toronto 18, Ontario 


TYPICAL SERVICE FACILITIES 
OF A CLARKE BRANCH 


Chicago Sales and Service Branch has large main 
office and display area, is staffed by experienced 
sales and service personnel. 


In parts and accessories department, orders are 
put up, packaged and shipped without delay 


Repair is handled by experts — schooled in oper- 
ation of Clarke machines — who take meticulous 
care to assure like-new performance 


Machines are thoroughly inspected and tested 
before going to shipping department for quick 
delivery 


Want more facts? Circle 193, p. 277 
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Booth No. 


Hancock Gross Manufacturing 
392, 393 

135 S. Second St. 

Philadelphia 6, Pa. 


Handy Folding Pail Co. 1216 
106 Spring St. 


New York, N. Y. 


Handy Tool Co. Div., Tar-Gon 
Products 

224 W. Huron St. 

Chicago 10, III. 


Henry L. Hanson Co. ........ 15 
25 Union St. 
Worcester 8, Mass. 


Hardware Age 
Chestnut & 56th Sts. 
Philadelphia 39, Pa. 


Hardware & Housewares 
7300 N. Cicero Ave. 
Lincolnwood, Chicago 46, Ill. 


Where to meet 
your friends 


Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
messages for your friends, 
store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
convenience. So make booths 
Nos. 45 and 46 your head- 
quarters. 


Hardware & Industrial Tool 
Co. 

1605 N. 20th St. 

Philadelphia 21, Pa. 


Hardware Products Co. .... 
250 Elizabeth Ave. 
Newark 8, N. J. 


Hardware Retailer 
964 N. Pennsylvania St. 
Indianapolis 4, Ind. 


Harlane Products Co. 
1157 Glencoe Ave. 
Highland Park, Ill. 


Harvic Mfg. Corp. 
760 St. Anns Ave. 
New York 56, N. Y. 


Harwood Co. 
Farmingdale, N. J. 
(Continued on page 140) 
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Dependable they're All Yours 


“imover when you 
STOCK and SELL the 


Portia — SIMONDS Quality LINE 


The Simonds Hardware Line, well-known for 
years to Jobbers and Retailers for its high quality 
and ready customer acceptance, offers even greater 
value and profit opportunities now with the recent 
addition of popular price Chrome Plated Si-Clone 
Circular Saws (the most complete line on the market) 
and the special design Rotary Mower and Garden 
Tool File..Both of these items have popular appeal, 
a tremendous market potential (over 13 million 
rotary mowers alone are now in use), and are offered 
to you at the full hardware discount. 





Get the complete story on all items in 
Simonds high quality Hardware Line 
from the Branch Office and Warehouse 
nearest you. 





f+ “RED END” HACKSAWS ROTARY MOWER 
CHROME-PLATE SI-CLONE SAWS & GARDEN TOOL FILES 








“CROSS-CUT” SAWS AND “BLUE-TIP”’ BITS & 
BUCKSAW BLADES “RED CIRCLE” SHANKS 


ct 


- SIMONDS 


Factory Branches in Boston, Chicago, Shreveport, La., San Francisco and Portiand, Oregon | SAW AN 9) STE E L ao} | 
Canadian Factory in Granby, Que., Simonds Division: Simonds Steel Mili, Lockport, N. Y. — — 
Heller Tool Co., Newcomerstown, Ohio, Simonds Abrasive Co., Phila., Pa., and Arvida, Que., Canada same’ 


VISIT OUR BOOTH #163 AT THE SHOW FITCHBURG, MASS 
Want more facts? Circle 194, p. 277 


HARDWARE SHOW SECTION HARDWARE ACE, September 22, 1960 © 137 








Stanley introduces another new 





FALL SPECIALS PROMOTION 


STANLEY HAS THE FINEST SALES AIDS 


PALL SPECIALS 
& eho Mot = 
POPTLAR 

SCENE 


TRAFFIC-STOPPING WINDOW DISPLAY KIT WORTH $7.50 FREE! 
EYE-APPEAL...BUY-APPEAL...here’s a window display second to none! Just look at what you get 
75"-wide THEME BANNER e 1 each EASEL-TYPE WINDOW DISPLAYS for hand tools and electric 
tools e attractive die-cut CENTERPIECE e 4 large vertical PRODUCT BANNERS e POST and LIFE 
STREAMERS e TENT PRICE CARDS e Ten 20-page ‘‘IDEAS’’ BROCHURES—value 50¢ each (addi- 
tional copies available for only 10¢ each) e INSTRUCTION FOLDER for window set-up. 


FOR YOUR COMPLETE WINDOW TRIM KIT... write: 


Stanley Advertising Services Dept., 3809 Elm St., New Britain, Connecticut. 


STANLEY HAS THE FINEST ADVERTISING 
... reaching an audience of 65 million! 


Stanley has gone all out to make this the best year 
yet in FALL SPECIALS. A walloping-good advertising 


y Po Campaign in leading consumer magazines attracts 
POS’ OPUTA customers your way. Look at this schedule . . . 
eggs et Po necnalies Full page in LIFE, Oct. 3 issue 


home ” Full page in the SATURDAY EVENING POST, Oct. 8 issue 
CRAFTSMAT se SCIENG E 2 full pages in POPULAR MECHANICS, Oct. issue 

Full page in POPULAR SCIENCE, Oct. issue 

2/3 page in HOME CRAFTSMAN, Oct. issue 


COMING... wide-scale Christmas advertising on all these specials 
Want more facts? Circle 195, p. 277 











IDEAS Booklet 


Available free to customers 
purchasing any Fall Special 
item. Booklets are supplied to 
you without charge, in limited 
quantities, with the Window 
Kit, Hand Tool X10 Unit, and 
with Electric Tools. 
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Everything you ever wanted to rack up more sales! 


_e ELECTRIC TOOL SPECIALS 


$5.00 off on 1%" drill! NEW! Finishing Sander... only $34.95 Heavy-duty sabre saw—only $46.95 
Fall Special . . . only $19.95 PLUS ...2 packs of sanding sheets—FREE! PLUS 7 assorted blades worth $4.90 FREE! 





MODEL DEALER REG. FALL 
NO. ITEM cost LIST SPECIAL 





H75 Sabre Saw $32.87 $46.95 
H131 0%” Drill 13.97 24.95 
37 Finishing Sander 24.47 34.95 
H268 61%” Builders Saw 38.47 54.95 
H634 V4 hp Bench Grinder 32.87 49.95 





NEW ‘4 hp bench grinder at special Heavy-duty builders saw... now $54.95 
price of only $46.95". (Reg. $49.95) with $2.65 comb. rip/crosscut blade FREE! 


e HAND TOOL SPECIALS 


**Free merchandise as listed above 


*Includes 2 grinding wheels and 2 special tool rests 


WOODWORKER’S VISE... NOW $7.50 SWIRLAWAY SANDER... REG. $3.29— $4.35 SAVINGS ON STANLEY MITRE BOX 


GIFT PACKED .. . Vise, camp axe, spiral NOW $2.98 WITH SAW ... REG. $44.30—NOW $39.95 
screwdriver, plane, keyhole saw and Steel- 
master hammer are all attractively packaged 
with removable sleeves. Perfect suggestions 
for Christmas layaway or your Fall Specials 
sale. (See list of hand tools below). Prices slightly higher in Canada © Subject to change without notice 


includes FREE woodcraft plans by Steve 
Dohanos, famous POST cover artist. 


X-10 UNIT... Dealer Cost: $40.93 RETAIL VALUE: $61.40 FALL SPECIALS 


DEALER COST LIST 
NUMBER ITEM (each) (each) NUMBER ITEM "EOsT 


FALL 
ST SPECIAL 














xST1i' 2 Steeimaster Hammers $3.50 $5.25 XH145S ‘‘Swirlaway”’ Sander Kit $ 2.00 
xsciy, w/Ss 2 Camp Axes (with sheath 5.13 7.70 x60 MB Mitre Box 26.67 
X175C 2 Keyhole Saws 2.33 3.50 x404 Corner Clamps (set of 4 5.33 
2 Spiral S drivers . 4. 

~~ am ang ’ oo By @ Check with your Stanley Wholesaler about sales helps for dealers 
Xx700 1 Woodworker’s Vise 5.00 7.50 and distributors, and for details of terms, shipping, billing, etc. Or, 
write Stanley Advertising Services Dept., 3809 Elm St., New Britain, 
All items also available from open stock) Connecticut, for any additional information you need. NOW IS THE 
X-10 Unit includes special 4-color WINDOW DISPLAY and 5 “IDEAS” BOOKLETS (value TIME TO ORDER! 

50c each)... free. Each tool individually gift packaged with removable sleeve. 


PLUS... Free 6-month customer subscription to WORKBENCH MAGAZINE with purchase CALL YOUR STAN LEY WHOLESALER TODAY 


of any hand tool listed here. 








AMERICA BUILDS BETTER AND tives BETTER WITH STANLEY 
STA N | t Y This famous trademark distinguishes over 20,000 quality products of The Stanley Works, New Britain, Conn.—hand tools © electric 
tools * builders hardware © industrial hardware © drapery hardware * automatic door controls © aluminum windows © stompings 
* springs * cootings * strip steel © steel strapping—made in 24 plants in the United States, Canada, England and Germany. 
REG. U.S. PAT. OFF CANADIAN PLANTS HAMILTON, ONTARIO AND ROXTON POND. P.O 


Want more facts? Circle 195, p. 277 
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Hardware Show Exhibitors 





Booth No. 


Haveg Industries 
900 Greenbank 
Wilmington, Del. 


Hayes Spray Gun Co. ....... 1060 
98 N. San Gabriel Blvd. 
Pasadena, Calif. 


EOD MOMs kk os ce ce 1091, 1092, 
1093, 1094 

7530 Forsythe 

St. Louis 5, Mo. 


William Heller Co. Div. ....M-31 
Stanley Electric Mfg. Co. 

3700 Beale Ave. 

Altoona, Pa. 


Henderson Manufacturing Co. . 93: 
Box 395 
Fisher, Il. 


Herculean Products Co. ...... 795 
1150 Broadway 
New York 1, N. Y. 


Hercules Chemical Co. ...... .551 
416 Broadway 
New York 13, N. Y. 


Herman’s Novelty Manufacturing 
EN OA AM ee 

476 Knickerbocker Ave. 

Brooklyn 37, N. Y. 


Hershey Estates, Extraction 

Div. 831, 830 
9 W Chocolate Ave. 
Hershey, Pa. 


Hewitt Bros. Mfg. Co. ....... 1411 
Box 43 
National City, Calif. 


Booth No. 


Hild Floor Machine Co. ....199-A 
1217 W. Washington Blvd. 
Chicago 7, Ill. 


S. Hiller & Co. ........ M-20, M-21 
29 E. 22nd St. 
New York 10, N. Y. 


a Ee 
910 E. 188th St. 
New York 54, N. Y. 


I in dc vs sa gexoaeee 1148 
411 N. 8th St. 
Richmond, Ind. 


Holbrook Housewares Corp. . .314 
156 Flushing Ave. 
Brooklyn 38, N. Y. 


Home & Industry Tool 
Distributors 

27 W. 46th St. 

New York, N. Y. 


Homelite Div., Textron 

1010, 1011, 1016, 1017 
57 Riverdale Ave. 
Port Chester, N. Y. 


Be sure to visit 
HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 


Booth No. 


Horton Equipment Co. ..... 466-A 
5634 Harvey Wilson Drive 
Houston 20, Tex. 


House of Fiske 
1237 W. 47th St. 
Chicago 9, Ill. 


M-28, M-29 


House & Garden 
420 Lexington Ave. 
New York, N. Y. 


Hubbard Mfg. Co., Div. 
EES, <a ear eer 720 

2668 Territorial Rd. 

St. Paul 14, Minn. 


H. D. Hudson Manufacturing 
Co. 

589 E. Illinois St. 

Chicago 11, Ill. 


Hue Chemical Corp. ........ 1413 
1609 Kings Highway 
Brooklyn, N. Y. 


The Huffman Manufacturing 
Co. 

108 Davis Ave. 

Dayton, Ohio 


Hunter Div., Robbins & Myers, 
ch nig «cede ah eh oh + « 6 185, 186 

2500 Frisco Ave. 

Memphis, Tenn. 


Hunter Metal Industries ....M-33 
230 Fifth Ave. 
New York 1, N. Y. 


Hunter Tools 
9851 Alburtis Ave. 
Santa Fe Springs, Calif. 
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e OUTLASTS OTHER BLADES 3 TO 1! 
e TOUGH, ABRASIVE-PROOF! 


*Dy Pont trademark for 
its polyester film 


Exclusive Stanley FIRST... Fast Sales for You 





Exclusive “LIFE GUARD” Blode MYLAR*—the amazing new miracle plastic—covers every 

7: Seren enremrn oa inch of Stanley’s new LIFE GUARD rule blades, safeguards 

ts + 100d, smoothes? ectics ; , ° . . . “= s . , 

SELF-SERVE — EE against solvents, oil, alkalis, acids—practically anything! 
SALES CENTER als Pe Black-on-yellow, most visible of all color combinations, 
TR24D UNI-RACK | makes this blade far easier to read than any other rule! 


Fea. ures balanced assortment 

of 24 Stanley rules: 2 each 
LIFE GUARD rules in 6, 8, 10 
and 12 ft. lengths, 2” wide 
MYLAR coated biedes; 1 each 
in 10 and 12 ft. lengths, 4“ 
wide MYLAR coated blades; 3 
each Stanley white rules in 6 
and 8 ft. lengths; 2 each in 
10 and 12 ft. lengths, 2” 
wide blades; 2 each Stanley 
Glide-O-Matic rules in 8 end 
10 ft. lengths, 2” wide blades. 


Dealer Cost $28.75 
RETAIL PRICE $42.90 
Rack is FREE! 


See these exclusive LIFE GUARD rules in the Stanley Tool 
Booth at the National Hardware Show in New York! 


Passes Abrasive Test with Flying Colors 
Rugged? You bet! This new blade withstood more than 
10,000 passes with an abrasive eraser—without affect- 
ing legibility. 

Ask your Stanley Wholesaler about merchandising aids 
and advertising support now ready to help you rack 
up fast sales with new Stanley Rules with LIFE GUARD 
blades. Be sure to check the profitable Uni-Rack, too! 


Stock and Sell the complete quality line of Stanley Tape Rules. 


RiCA BUILDS BETTER AND LIVES BETTER WITH STANLEY 


st ached trademark distinguishes over 20,000 quality products of The Stanley Works, New Britain, Conn.—hand tools © electric 
“oes * builders hardware ® industrial hardware * drapery hordwore * automatic door controls * aluminum windows * stampings 
prings * coatings © strip steel © steel strapping—made in 24 plants in the United States, Canada, England and Germany. 


CANADIAN PLANTS: HAMILTON. ONTARIO ANO ROXTON POND, P. Q. 


Want more facts? Circle 195, p. 277 
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Hardware Show Exhibitors 





Booth No. 


ae eee ae 47 
New Britain Machine Co. 

Box 1320 

New Britain, Conn. 


Hyde Bird Feeder Co. ........ 853 
56 Felton St. 
Waltham 54, Mass. 


Hyde Manufacturing Co. .. .7: 
54 Eastford Rd. 
Southbridge, Mass. 


Booth No. 


Hy-Ko Products Co. ..........562 


6813 Wade Park Ave. 
Cleveland 3, Ohio 


Ideal Rubber Products Co. .. .5 
273 Van Sinderen Ave. 
Brooklyn 7, N. Y. 





A tested, proven seller in mar- 
kets all over the country, the 
new Kidde Jet King Butane 
Blow Torch gives 3500° of pin- 
point heat, solders, brazes, 
loosens frozen nuts and bolts, 
peels paint, starts barbecue fires 
~-all this in a handy tool the 
size of a screwdriver! Skin- 
packed on cards for space- 
saving display, the Jet King 
gives one-half hour operation, 
turns on and off. Butane 
charger replacements at two for 
49¢ mean a profitable repeat 
business, more store traffic for 
you. Backed by national adver- 
tising, Jet King is available as 
a single unit or in complete 


New $2.25 Blow Torch sells itself — 
brings in profitable repeat business | 


PULLS IN 
PROFITS! 


soldering kit. Order now or 
write for more information. 
Sample at $1.00 on letterhead 








f BUTANE 
ee ee : 
: « * ; 
= ia h. 
pond ) 
,” 
willl. Ynliitg 
Ce 7 I 
‘ 
; | 
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—S.  manoetane 7 
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’ 


wow } 


—A ectlionenee 


Left: Jet King Blow Torch with one 
charger. Retail $2.25. Right: Jet 
King Soldering Kit, with Blow 
Torch, two chargers, solder and 
tip. Retail $2.95. 

















Booth No. 


Illinois Bronze Powder Co. ... .66 
2023 S. Clark St. 
Chicago 7, Il. 


Illinois Lock Co. .........506, 507 
800 S. Ada St. 
Chicago 7, Ill. 


Illinois Water Treatment Co.. .667 
840 Cedar St. 
Rockford, Ill. 


meee 450M, oc ee ose 207, 207-A 
85 Avenue E. 
Rochester 21, N. Y. 


Imperial International Corp., Div., 
Imperial Knife Associated 
Companies ....... 83, 103, 104 

1776 Broadway 

New York 19, N. Y. 


Independence Hall Seed Co. .. 
2700 Block Wilmarco Ave. 
Baltimore, Md. 


Indestro Manufacturing 

RING -c Sorate > owen os 6 0 187, 
2649 N. Kildare Ave. 
Chicago 39, Ill. 


Indus Corp., Wheel & Bearing 
Ms 6 oud cokes Steen 1111, 1112 

1815 Madison Ave. 

Indianapolis 25, Ind. 


Industrial Plastic Co. ........ 945 
216 Tingley Lane 
Metuchen, N. J. 


The Ingraham Co. ......... 21, 22 
Bristol, Conn. 


International Harvester Co. 

1067, 1068, 1069, 1070 
180 Michigan Ave. 
Chicago 1, Ill. 


How to get into 
the Hardware Show 
You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to 
the Show. To get your badge 
in advance fill in the coupon 
with the National Hardware 


Show advertisement in this 
issue of HARDWARE AGE and 
send it to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y. 


KIDDE MANUFACTURING COMPANY, INC. 


901 Farrand Street, Bloomfield, N. J. 
Visit the Kidde Booth +574 
National Hardware Show, N.Y.C., Oct. 10-14 
Want more facts? Circle 196, p. 277 
142 ¢ HARDWARE AGE, September 22, 1960 











HARDWARE SHOW SECTION 





BUILD MORE 


MASTER BUILDER CONVERTIBLE 
TRANSIT-LEVEL — Model 320 


22-power telescope: coated optics, 
3-ft. short fecus. Horizontal circle and 
vertical are read to 5 min. Sliding 
bar-type level lock. $229.50 


BUILDER 


———— 
WITH 


BERGER 


HEAVY DUTY 12” DUMPY LEVEL 
Mode! 150 


24-power coated optics. Dust pro- 


tected horizontal circle and vernier 


reads te 5 min. Rugged, accurate cen- 
ter constrection. $174.95* 


SPEED-A-LINER DUMPY LEVEL 
Model 190 
Internal focusing 11°42” télescope. 


Cirele reads in degrees. Bullit-in sun- 
shade. 4-screw fully enclosed, dust- 


USINES 


SPEED-A-LINER BUILDERS 
TRANSIT-LEVEL — Model 200 


New brilliant optical system. Hori- 
zontal circle: vertical are. Plate and 
telescope fine motion controls. Buiilt- 
in sunshade. $112.50* 


SERVICE DUMPY LEVEL 
Model 110 


12-power. Horizontal circle reads in 
degrees. Micrometer tangent screw 
and clamp for ‘‘on target’’ pointing. 
Undersieng level vial. $59.95* 


BUILDER 


SERVICE TRANSIT-LEVEL 
Model 143 
Reinforced one-piece yoke frame. 10- 


power. Fine motion controls on hori- 
zontal circle and telescope. Telescope 


proof leveling head. $69.95* yx and plate vial. $99.95* 


, 


INSTRUMENTS 


m@ At National Hardware Show—Booth 23 


*Prices include stiff leg tripod, plumb bob and case—F.0.8. Factory 


Other Berger low-cost, easy-to-use instruments include: 
DUPLEX Tilting Level $79.95; SIGHT ‘‘n’’ SURFACE Pocket Level $3.85 


C. L. BERGER & SONS, INC., 55 Williams St., Boston 19, Mass. ‘| 
Send me literature on 

12” Dumpy Level [ | SPEED-A-LINER Transit-Level [| 

SPEED-A-LINER Dumpy Level [ | Service Transit-Level [|] 

Duplex Tilting Level [} Pocket Level [ | 


mail coupon for the how and why 


Cadel Convertible [_] 
THE BEST IN IS 





Service Dumpy Level [ | 


BERGER! 


ENGINEERING AND SURVEYING INSTRUMENTS... SINCE 1871 City Zone___State 





(Please print) 











ern eae ian tans cin ean can me it eats eniicibb tn alin dticem in ae ane ual 
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SO A OS MO ke LL Hardware Show Exhibitors 


i DOES IT 
i 





AGAIN |! iz Booth No. 
be 


International Plumbing Manufac- 
OU I os ok oc ces 575, 576 

45 Murray St. 

New York 7, N. Y. 


. the hottest item ; 
a Aah International Shear Corp. ... .824 
for the sizzling sixties. 530 Crestmont St. 


SKIN PACKED i| aire: 
in Irolite Finishing Co. .........537 
STANDARDS and BRACKETS (fH icons 


IN THREE DECORATOR COLORS New York 13, N. Y. 
- EBONY + GOLD ~ SILVER 




















| STARTING KIT bs J 


LIST 546.44 
DEALER COST 27.86 


FREE! 
DEALER PROFIT $18.58 | Jackson Manufacturing Co. . .7 
DISPLAY INCLUDED Box 9 


4" bracket $79 pr. SEE US AT THE SHOW . . BOOTH 58 | Harrisburg, Pa. 
6"" bracket 85 pr. 
| SELF ALIGNING STANDARDS 








8"' bracket 99 pr. . 
Rstrnt 115 pr. The Jacobs Manufacturing 


12" bracket 1.29 pr. Choice territories available for Co. 5, 116 
15"* standard 79 pr. Mfg. Reps. See us at the show or write , West Hartford 10, Conn. 


ALITY STEEL PRODUCTS ING. Be tinge el A. G. Jacobus’ Sons, Inc. ..... 162 


770 Bloomfield Ave. 
eS £2 1 EE Het fh a a a a Verona, N. J. 


Want more facts? Circle 198, p. 277 





egy 


Jamick Manufacturing Corp. 
429, 430 





351 Atiantic Ave. 
Brooklyn 17, N. Y. 


pe ES ee M-35 
14 W. 23rd St. 
New York, N. Y. 





Jefferson Screw Corp. ........ 649 
691 Broadway 
New York, N. Y. 


Jensen-McLean Co. ......... 1222 
Smith Tower 
Seattle, Wash. 


Jerrold Stephan Co. 

1130, 1131, 1132 
430 First Ave. 
Minneapolis, Minn. 
Jiffy Enterprises ............558 
150 N. 13th St. 


THE MARK OF QUALITY TOOLS Philadelphia 7, Pa. 


Stevens Walden offers you the largest Jiffy Pot Co. of America Div. .1243 
most complete lines of all types and Geo. J. Ball 
styles of wrenches — quality tools, West Chicago, Ill. 


popular priced for volume selling. Johnson Service Co 


Compressor Div. 
STEVENS WALDEN, INC., Worcester, Mass. 507 E. Michigan St. 
SEE US AT THE NATIONAL HARDWARE SHOW Milwaukee, Wis. 
BOOTHS 80 AND 8! ° OCT. 10-14 (Continued on page 147) 
Want more facts? Circle 199, p. 277 
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GRP TURBO MOWS 
= aN 7 ew At last! A power mower you can recommend to your 
FAST AND CLEAN ees customers as SAFE. Revolutionary design principle 


90 SAFE A CHILD CAN USE IT! means hands, feet cannot get into cutting mechanism 


during normal operation. Ends danger of injury from 


flying stones, sticks, etc. 


Gives clean cut in delicate grass; is no sissy in the tall 


SEEING IS stuff, either. Trims within %” of trees and walls. Ad- 
BELIEVING! justable cutting height, self-leveling action. 


SEE GRP TURBO | 
DEMONSTRATED AT 
THE HARDWARE SHOWS! | 
NEW YORK: 
Booth No. 1121 


CHICAGO: 


ee ee GRP TURBO COMPANY ies a et en 
Want more facts? Circle 200, p. 277 
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Help yourself to more sales! 














In stainless steel or bronze. Packaged 
sets, each complete for one door, mean 
eosier handling for you... easier 
installation by your customer 


\md jy.4 FOLD-BACK 


DOOR WEATHER STRIP 


- QUALITY BUILDING PRODUCTS 
for weather-snug homes 


Economical packaged set for standard 
doors. Automatically spaces itself 
when properly placed against door 
stop. In aluminum or bronze... with 
any M-D door bottom or threshold 
desired 

















ad) EXTRUDED supseneens 


In yr emanri or Anodized Albras—with replaceable vinyl insert. Calking 
strips under each leg may be removed if Nu-Calk Calking Compound is 
preferred. 


Combination 
md) 


DRIP CAP AND 

DOOR BOTTOM 
In one unit. Style DCV, for all exterior 
swinging doors, combines extruded 
aluminum drip cap that sheds water 
with vinyl air-baffles that stop drafts, 


dust, etc. Also excellent os garage 
door bottom. 





) DOOR WEATHER STRIP 


Extruded aluminum and durable viny!. 
For wood or metal doors. Packaged 
with necessary strip, nails, screws and 
instructions. Available with or without 
DV-1 Door Bottom. 


imd | GARAGE DOOR 


WEATHER STRIP 


Sturdy, extruded aluminum with durable 
vinyl strip of exclusive design. Seals 
out rain, dust, etc. For overhead doors, 
but may be used on almost every type 
gorage door. Packaged sets in poly 
tubing. 





‘Md | CASEMENT 
WINDOW WEATHER STRIP 


Easy to install on steel or aluminum 
casements. Slips over window flange. 
Style No. 1 is used on head and lock 
side or swinging edge of window. 
Style No. 2 is used on hinge side and 
the sill 


























BOTTOMS 


M-D Numetal door 
bottom. Wool felt and 
heavy gauge steel, 
brass or aluminum. In 
standard lengths. 


felt door 


ard lengths 


Extruded aluminum and 
bottom in 
Alacrome or 3 Ano- 
dized finishes. 





SEALS ALL 
4 SIDES! 








In stand- 


M-D extruded alumi- 
num and vinyl door 
bottom in Alacrome or 
Anodized Albras, in 


standard lengths. 





ee Automatic 


DOOR BOTTOM 


F Made especially for doors where bot- 

fm tom must clear carpet or rug. For all! 

§ doors. Available with silvery-satin or 
Albras finish ... won't rust or tarnish 
Standard lengths, 28, 32, 36, 42 & 
48 in 


RAISES —when door opens! | 
LOWERS—when door closes! 





(md) md) i 


= On-GARD coil 
mm WEATHER STRIP 


WEATHER STRIP 


The ‘original 


All-metal strip in handy rolls. 8 
widths in stainless steel or bronze 
Has built-in tension, embossed nai! 
zone and hum-proof edge. 


coil metal and 
wool 
weather strip. Available in 17-ft. roll 
packaged with nails, and instructions. 


felt 





Md |e Koil 
WEATHER STRIP 


Features tough, durable vinyl bulb combined 
with flexible, lifetime aluminum. Won't rust or 
corrode. Lasts indefinitely in any climate. Viny! 
bulb makes airtight seal. Easy to install. Pack- 
aged in 17-ft. rolls 


oooe 
oa 
winedOw 











md, 
SPEED LOAD 


CALKING COMPOUND 


Now in loads with or with- 

out new plastic nozzle that , 

can be clipped to 4 differ- | 

ent size openings. Also in 
hand squeeze tubes or |g 


% pt. to 55-gal. drums. SB | 


WNu-Glaze 
GLAZING a 


“Seas to rubber-like con- 
sistency. Clean, easy 
to handle. Use and 
recommend with com- 
plete confidence that 
it ‘stays put. 


GLAZING 


Compound 








Hardware Show Exhibitors 





Booth No. 


Dick Joiner and Associates. .M-48 
101 Lllinois St. 
Lemont, Ill. 


Jordan Industries ...........356 
3030 Northwest 75th St. 
Miami 47, Fla. 


Judson Nurseries 
Bristol, Ind. 


K 


K & S Manufacturing Co. .. .926-A 
Box 421 
Fort Worth, Tex. 


EE a ce 750 
1107 Broadway 
New York 10, N. Y. 


Kason Display Hardware 

661, 662, 101 
71 Wallabout St. 
Brooklyn 11, N. Y. 


Kaufman Manufacturing Co.. 
Garden Sales Div. .........829 
Manitowoc, Wis. 


Kay Products 
1 Vesey St. 
Newark, N. J. 


Kay-Ess Corp. 
810 North St. 
Danbury, Conn. 


NS Ra ae 753 
222 W. Third St. 
Kansas City, Mo. 


i i % > 
Charlestown, N. H. 
Kelcey Manufacturing Co. ...1141 
1687 McDonald Ave. 

Brooklyn, N. Y. 


Kensico Manufacturing Co. ...719 
Hubbells Rd. 
Mt. Kisco, N. Y. 


a eT oe 1167, 1168 
830 Monroe St. 
Hoboken, N. J. 


Kerr Chemicals 
Box 189 
Des Plaines, III. 


< Want more facts? Circle 201, p. 277 


The Kerr Wire Products Co.. .3: 
933 N. Cicero Ave. 
Chicago 51, Il. 


Kester Solder Co. ............094 
4201 Wrightwood Ave. 
Chicago, Ill. 


Keystone Bolt & Nut Corp. ... 
125 Church St. 
New York 7, N. Y. 


Keystone Brass & Rubber 

DM waae ole ehs oa eho ee 
Jacksonville Rd. 
Hatboro, Pa. 


Kidde Manufacturing Co. ....: 
35 Farrand St. 
Sloomfield, N. J. 


Kiltie Manufacturing Co. .... 
5160 W. Thompson St. 
Philadelphia 31, Pa. 


Kitchen-Quip Div. ..........M-4 
Foodco Appliance Corp. 
Waterloo, Ind. 


Cc. eee ekawes 454 
8915 Northend 
Ferndale 20, Mich. 


Knape & Vogt Manufacturing 

GR. 25 6 os a eee we Bok be 159 
658 Richmond St., N. W. 
Grand Rapids 4, Mich. 


Knapp-Monarch Co. ......... 126 
Bent and Potomac Sts. 
St. Louis 16, Mo. 


Knickerbocker Metal Guild 
687 Broadway 
New York 12, N. Y. 


ES SES RRS ae GP pie aA 1053 
Kohler, Wis. 


Come hoe preg 2 Peeters ny fr 





“OR GES tag wwe ere 


e. 


King Cotton Cordage 
105 Duane St. 
New York 8, N. Y. 


King O’Lawn Sales 
5216 Chakemco St. 
South Gate, Calif. 


err ee 764-A 
Box 1191 
Iron Mountain, Mich. 


Kingsford Ornamental Building 
Products Div., Comaco 

Box 9536 

Pittsburgh 23, Pa. 


HARDWARE SHOW SECTION 


Felt, eel 


I et 1166, 1169 
2323 Ellis Ave. 


St. Paul 14, Minn. 


Kord Manufacturing Co. ..... 317 
4510 White Plains Rd. 
New York 70, N. Y. 


no, ea ae M-37 
Englewood, N. J. 


Victor J. Krieg, Inc. ......... 589 
611 Broadway 
New York 12, N. Y. 
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Another 
FULLER 


Super Deluxe 


MASTER , ae 


ADJUSTABLE 


fit 
MERCHANDISING | WRENCHES 


“FIRST” 


Fuller products are made in 
U.S.A., England and other coun- 
tries, of the highest quality ma- 
terials, by skilled craftsmen ... 
designed for service ... and 
rigidly inspected to preserve Fuller 
Quality and Reliability. 


See us at the Show 


BOOTH #70 


WRENCH 
Assortment No. 1000 


Drop forged, Rockwell tested stee! 
for perfect hardness. FULL TOP- 
TO BOTTOM CHROME, GROUND, 
POLISH. 2 ea. of 4 sizes, 6'', 8", 
io", 12". . . fast sellers at $1.80 
to $4.20. Values to $5.70. Carded, 
pre-priced, on FREE stand-up or 
hang-up metal display rack. These 
belong up front! 


ORDER TODAY! 





Hottest New Item in 
the Hardware Field! 


a 
nl 


\ 


= 2 2 | 


PACKAGED STEEL 
SHELVING UNITS 
FOR HOMES 


Yes, there are others on the 
market. But nobody comes 
close to Foxcraft in low 
price, construction features, 
flexibility of sizes! Judge 

for yourself! 


N 


NN 


y 
| | 


iy 


yy 


i\ IN 7 





America $ At the National 


te Line of 


Carriers 


Hardware Show . 
for over the: 


BOOTH 1469 


| ot Also Fast-Selling New 
“ WHEEL BARROWS! 
LAWN SPREADERS! 


‘Carri-All’ ’ 
Most Comple 


Auto Top 


counter > 


Foxcraft Products Corp. 
Box 128, Huntingdon Valley, Pa. 


Want more facts? Circle 203, p. 277 
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Hardware Show Exhibitors 





Booth No. 


Kursh Products .............o04l 
3148 W. 32nd St. 
Cleveland 9, Ohio 


L 


The Lafayette Brass Manufactur- 
BN: a scace Sale ward 927, 928, 929 

409 Lafayette St. 

New York 3, N. Y. 


Lambert Inc. .. .808, 809, 810, 811 
519 Hunter Ave. 
Dayton 4, Ohio 


Lancaster Pump & Manufacturing 
Co. 

Manheim Pike 

Lancaster, Pa. 


Lasko Metal Products... .367, 368 
438 W. Gay St. 
West Chester, Pa. 


Lawn Boy Div., Outboard Marine 
Corp. 

Waukegan, IIl. 

The Lawnmaster Co. ......... 871 

610 S. “H” St. 

Richmond, Ind. 


Lawrence Products Corp. .204, 205 
2145 Pitkin Ave. 
Brooklyn 7, N. Y. 





HARDWARE HUMOR 
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"Il was glad you asked for a demon- 
stration; | could use a cup myself.” 
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WITH THE 








“oe 08 4 ium, a 


Y Gearenteed by. > 
Good Housekeeping 


wr 4s sove ated —_ 


Now! Offer your customers true cafe styling at any window with Newell 
matching traverse and cafe rods, the newest idea in window treatments! 
Send coupon below for full details... 


it's Rounded for 

Cafe Styling, yet has 
silken-smooth traverse 
action. Newell Gold-Tone 
Brite Brass permanent 
finish or white. 


os DY-lele) g-h4e) aa a dele lale 
TRAVERSE ROD 


Q Perfect Malek 
os DI-vole) a-hce) am 
CAFE ROD 


GET DETAILS NOW ON THE 


DRAPERY HARDWARE 


7-POINT Gelthe Jock MERCHANDISING PROGRAM 


SO A SO EI LE CT ERK NR RSREN ERNE 
a Date Dept. HA-9 


Please send me information on the “Decorator” Twins and 
on the following: 





7") Newell's “Automatic” Stock Control 


') How to display Drapery Hardware 





\? 
ery. ASSO" [}) What | need for a complete Drapery Hardware Department 


APPROVED lcanassign []7-1/2feet [] 10feet _ feet 
MERCHANDISING 
PROGRAM 


Hardware Department. 


Store Name 





BOOTH 140 ® NATIONAL HARDWARE SHOW 
THE NEWELL COMPANIES 
Fifty-seven years of manufacturing experience 


Newell Mfg. Co. Wester’ Newell Mfg. Co. Drapery Hardware Mfg. Co. 
Ogdensburg, N.Y. Freeport, Ill. Monrovia, Calif. 


WAREHOUSES: Your Name 
Atlanta; Cleveland; Dallas; Detroit; North Bergen, N.J.; Seattle; Woonsocket, R.I. ce A A A SM A aN REIN nm 


Want more facts? Circle 204, p. 277 
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Street Address— 





City and State 





: -) Please have service man call to help me plan my Drapery 








Hardware Show Exhibitors 


—< 





Booth No. 


The Leathercraft Co. ........ 41] 
Preston & Filbert Sts. 
Philadelphia, Pa. 


Lebanon Chemical Corp. 
Lebanon, Pa. 


Lee Silver Service 
13561 Helen Ave. 
Detroit, Mich. 


Geo. S. Leiner & Co. .........394 
1250 Brook Ave. 
New York, N. Y. 


Leipzig & Lippe, Inc. ........ 1150 
307 Railroad Ave. 
Bedford Hills, N. Y. 


The Lenk Manufacturing Co.. .105 
Franklin, Ky. 


Leon Chemical Industries 
862 Grandville Ave. S.W. 
Grand Rapids, Mich. 


...M-63 


Stuart M. Lerner, Inc. ....... 459 
855 Sixth Ave. 
New York 1, N. Y. 


The Lewis Engineering & Manu- 
Pe NS ia. swig vo cw 710 

1255 S. Mahoning Ave. 

Alliance, Ohio 


Lewis Research Labs. 
202 S. Dean St. 
Englewood, N. J. 


.. .606, 607 


Liberty Hardware Manufacturing 
Eee PO ee 

44-39 Purvis St. 

Long Island City 1, N. Y. 


Liberty Industries 
908 Kent Ave. 
Brooklyn 5, N. Y. 


Liberty Steel Chest Corp. .....520 
Dowling Place 
Rochester 5, N. Y. 


a nee 1146 
Junction Routes 3 & 46 
Clifton, N. J. 


Lincoln Metal Products Corp. 
913, 514 


225—42nd St. 
Brooklyn 32, N. Y. 


Lith-O-Ware Products .. 


2700 N. Paulina St. 
Chicago 14, Il. 
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Booth No. 


Littlestown Hardware & Foundry 
Bs rit is ao o cee eb 153 
Littlestown, Pa. 


Little Wonder Div., Schiller- 

760, 761, 762 
1028 Street Rd. 
Southampton, Pa. 


Lockset Screening Co., Div., 
Joseph M. P. Ott Mfg. Co... .181 

87 Sabin St. 

Pawtucket, R. I. 


Lockwood Hardware Manufactur- 
ing Co 

35 Daniels St. 

Fitchburg, Mass. 


How fo reach 
your friends 
ai the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 


!.oma Industries ......... 619, 620 
3000 W. Pafford St. 
Fort Worth, Tex. 


Pc ED Is 2d KS wks 503 -B 
288 Flushing Ave. 
Brooklyn, N. Y. 


M. Lowenstein & Sons, Inc... . 492 

Wamustta Mills and Pacific Mills 
Div. 

Sth Floor, 1430 Broadway 

New York 18, ae. e 


Booth No. 


The Lufkin Rule Co. ...... .39, 40 
Saginaw, Mich. 
Luper & Sundberg 1424, 1425 
Avon, Ill. 


Lustig Distributors 
495 N. Woodland St. 
Englewood, N. J. 


Lynwood Laboratories ....... 637 
Norwood, Mass. 


M 


McDonough Power Equipment 
1034, 1035, 1044, 1045 
McDonough, Ga. 


McGraw-Edison Co..194, 195, 196 
Jefferson City, Mo. 


McHutchison & Co. ......... 125: 
695 Grand Ave. 
Ridgefield, N. J. 


Macklanburg-Duncan Co..123, 125 
Box 1197 
Oklahoma City 1, Okla. 


Magic Hostess Corp. 
36th & Bennington 
Kansas City 29, Mo. 


Magic Iron Cement Co... .399, 400 
5403 Bower Ave. 
Cleveland 27, Ohio 


Magla Products 
412 Halsey St. 
Newark, N. J. 


Magnolia Products 
Box 2025 

East End Station 
Columbus, Miss. 


Mallory Battery Co., Div., P. R. 
Mallory Co. 547 

1300 Athens Ave. 

Cleveland 7, Ohio 


Mallory Plastics Div., P. R. 
Mallory Co. ..........545, 546 

3670 N. Milwaukee Ave. 

Chicago, Ill. 


Mandeville & King Co. ...... 1977 
1255 University Ave. 
Rochester, N. Y. 


(Continued on page 154) 
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DRILL ATTACHMENTS Baiea. 


fanaa 
ar 
AND OTHER FAST-SELLING TOOLS Se Show 


BOOTH 
BIGGEST VARIETY — only partial listing shown below 


SMARTEST, -EYE-CATCHING PACKAGING — for impulse sales: No. 582 
CONSISTANT NATIONAL ADVERTISING — to pre-sell your customers’ 
EVERY TOOL A PROFIT-MAKER — no ‘‘duds’”’ in the line! 





“ARCO | BRAND NEW TOOLS FOR 
H 


SCREW-MATIC” rahe 98¢ COUNTERS 


— | e Smartly packaged for 
mpulse sales 
r e Exceptional vaiues 


= i e ALL MADE IN U.S.A 

<a> 
“ARCO HOLE-SAW” 
| i Circular Saw- 


biades— 
smash hit on 








- 


“ARCO JIG-SAW” he ie 
ig oar ™“ 





“ARCO 2-SPEED =~ 
ANGLE-DRIVE” 


Screw-Drills — 
4 sizes, for 
every wood- 
screw. Drills, 
countersinks, 
counterbores 
in 1-operation. 
ubblie- 
packed. 








AE i. = Dowel Centers — for 
, a) e * a : matching dowel holes 
“ARCO js ) ae ‘ } 


| — fast, accurate. 
BORE-BIT 


Knife & Scissor Sharp- 
— — fits any Elect. 
rill. 


“ARCO-SAW” 


. SUM xits'—6 different 
ARCO 2-Speed ANGLE-BUFFER gt ee 
ers on 98¢ coun- 

ters. 








“ARCO STAND” 


a; > 





A 
é. 


% t 


iffy-Rack — holds 29 tools, uten- 
CIRCULAR SAWBLADES sils, brushes, etc. Lowest priced 
rack for quantity it holds! 


4 PLUS MANY OTHERS 
5. WRITE TODAY for CATALOG & DEALER PRICES 


ARROW METAL PRODUCTS CO., 421 W. 203 ST.. New York 34. NY. 
Please rush Catalog & Dealer Price List. 
ORDER TODAY FROM YOUR LOCAL JOBBER 








Your Name | : | | 4 
ARROW METAL PRODUCTS CO. Company Name ........ AE PEA. Ee NE St F 


REELS PRA ae art SE MNT SRD, PR ee Be SA 
421 WEST 203rd ST. * NEW YORK 34, N. Y. | SR a . Zone ........ State 


& 
Be RMN RR KREMER eee |. 
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DELTA HOME 


DOUBLES YOUR 


Circular Sow 


om ee 
2) ®; Cat. No. 34-005 
. ; - Delta Homecraft 9” Tilting Arbor 


To help you cash in on the coming 

Fall and Christmas power tool buy- 

ing season, Delta hangs a special 

| price tag on two of the hottest items 

@ a | in its famous Homecraft line! You 

Kes can offer your customers real value 

and big dollar savings on doth units 

eo and still make full profit on every sale. 

| 95 re P| This new Delta promotion has a 

‘ce $144 Mea ‘ ° ag broad appeal that will stimulate 

Reg. Pri aa i | plenty of buying interest among 
Yo i a - » : hobby and home remodeling enthusi- 

S Ave Price > ee asts—attract new power tool pros- 
= 05 a) 2 pects—help you build extra sales of 
5°72 ; Delta tools that create potential 

mer Save sales for motors, accessories and the 


Cysto 


Don’t miss this profit promotion... backed by aggressive 
... colorful in-store promotion material ... local ads 


BE READY TO DISPL, AV -+. PROMOTE... PROFITL 
Visit Delta in Booth #37 at the National Hardware Show. 


Want more facts? Circle 206, p. 277 
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WORKSHOP SALE 


PROFIT OPPORTUMTY 


Cat. No. 49-576 
Delta Dust Collector 


many items you carry that a busy 
workshop uses. 


LIMITED TIME ONLY! 


From October 1 through Decem- 
ber 31, 1960 you can sell the 9” 
Circular Saw to new customers who 
want to start (or improve) a home 
workshop—sell the new, improved 
Dust Collector to regular customers 
who want the general utility it pro- 
vides (or for convenient use with 
Delta tools they already own). Plan 
to stock these sale-priced units for 
double sales and double profits! 


Prices ond savings slightly higher west of the Rockies 


national ad campaign... hard-hitting direct mail 
and publicity to support your efforts! 


DELTA POWER TOOLS 


Call your Delta wholesaier NOW* enother ine proauct by 
*or write direct to: Rockwell Manufacturing Company, Delta iad O ¢; K W/ - & L 


Power Tool Division, 680J N. Lexington Ave., Pittsburgh 8, Pa. 





BE SURE TO REGISTER AND VOTE 
Want more facts? Circle 206, p. 277 
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Hardware Show Exhibitors 





Booth No. 


Manhattan Tool Manufacturing 
BMS ont te ap Gee. Dieta. os bo a 431 

38 Van Buren St. 

Newark 5, N. J. 


Manning Bowman Div. 


194, 195, 196 
McGraw-Edison Co. 
Boonville, Mo. 


Mark Manufacturing Co. .....342 
Box 191 
Owosso, Mich. 


Your headquarters 
at the show 


Make the HARDWARE AGE 
3o00oths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWARE AGE Message 
Board if you expect messages 
while at the show. 


Markel Electric Products ....603 
129 Seneca St. 
Buffalo 3, N. Y. 


Marnet Products Co. ........ 1220 
407 3rd Ave. 
Brooklyn, N. Y. 


Marshall Metal Products ..... 686 
409 Lafayette St. 
New York 38, N. Y. 


Martin Plastic 
555 Linden Ave. 
Linden, N. J. 


Marvel Lamp Co. ............ 689 
95 River St. 
Hoboken, N. J. 


Masonite Corp. ............51, 52 
111 W. Washington St. 
Chicago 2, II. 


Master Manufacturing Co. .. .671 
9200 Inman Ave. 
Cleveland 5, Ohio 
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Booth No. 


Mechanical Mirror Works ... .675 
661 Edgecombe Ave. 
New York 32, N. Y. 


Mechanical Products ........ 254 
1824 River St. 
Jackson, Mich. 


Melard Manufacturing Corp. 


2926 White Plains Rd. 
New York 67, N. Y. 


Melnor Industries 
Moonachie, N. J. 


Mercury Heat Sealing Equipment 
Co. 

2601 N. Howard St. 

Philadelphia 33, Pa. 


Merry Manufacturing Co. 

1143, 1144, 1145 
c/o Gwin, White & Prince, Inc. 
Box 1835 
Seattle 11, Wash. 


The Metalart Co. ........ 687, 688 
166 Valley St. 
Providence 9, R. I. 


Metal Cabinets Manufacturing 
Corp. 

3 Lexington Ave. 

Brooklyn 38, N. Y. 


Metalcraft Manufacturing Corp. 


Bent & Potomac Sts. 
St. Louis 16, Mo. 


The Metal Ware Corp... . .560, 561 
Two Rivers, Wis. 


Metropolitan Vacuum Cleaner 

Be ea ea a 6 ONS O's 0a ee 638 
4143 Third Ave. 
New York 57, N. Y. 


Fred Meyer of California .346, 347 
1499 Potrero Ave. 
San Francisco, Calif. 


Henry F. Michell Co 
3rd and Spruce Sts. 
Philadelphia, Pa. 


Eg Sareea 759 
67 W. 44th St. 
New York 36, N. Y. 


Mid-Ohio Metal Products. ... .7: 
567 Hudson 
Columbus 11, Ohio 


Midwest Plastics 
208 Bates Ave. 
St. Paul 6, Minn. 


Booth No. 


Millburn Manufacturing 
SRA 1452, 1453, 1455, 1456 

130 Coit St. 

Irvington 11, N. J. 


Maneourn Peat Co............. 819 
111 N. Wabash Ave., Suite 1815 
Chicago 2, Ill. 


Miller Chemical & Fertilizer 

SEBS BIS SLSR NS OE Fag el ge 904 
3006 W. Cold Spring Lane 
Baltimore 15, Md. 


Miller Moderms ............. 960 
Box 26 
Orangeburg, S. C. 


Millersburg Reamer & Tool Co. 
433, 434, 435, 436 
Millersburg, Pa. 


aes 13 
57 Wells St. 
Greenfield, Mass. 


E. Miltenberg, Inc 
43 Great Jones St. 
New York, N. Y. 


Milwaukee Tool & Equipment 

SERRE LGR ARR MCs Ts RNG PNR 138 
2773 S. 29th St. 
Milwaukee 46, Wis. 


Minit Manufacturing Corp..306-A 
137 - 26th St. 
Brooklyn 32, N. Y. 
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"The salesman from Apehed Tack 
said he left a reminder for you to 
call him.” 


HARDWARE SHOW SECTION 








UNION makes the only complete line of 
Fiberglas, Plastic* and All-Steel Tackle Boxes 
available today! That’s why we say, “if you want 
to attract more customers and make more sales 
.. . Stock and feature the entire UNION line.”’ 


*Tackle Box illustrated is new ““PLAYBOY”’ Plastic 
Box available in 2 and 3 tray models. 


® MECHANICS TOOL CHESTS ® UTILITY CHESTS 
® FISHING TACKLE BOXES @ UTILITY CABINETS 


® CASH AND SECURITY BOXES ® PERSONAL FILE 
CHESTS @ SPECIAL CHESTS AND BOXES 


\ / See the i 

JOBBERS ! Box and the PLAYBOY” py 
N co last 
DEALERS ! N ™Plete UNION jin, '2¢kle 


Ne at the 


l 
The Coleeun WARE SHow 


OCTOBER toy “tity 


th 
SOOTH No, 96 


————S 


be = 
ea 
UNIO LE ROY. NEW YORK 


Want more facts? Circle 207, p. 277 
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F Write for Catalog 


- and Prices on the 
complete UNION line. 


aoe 





ofline the UNION sus | 








, 
34 years in the business 
he KNOWS a sure seller 


“This new VISE-GRIP display 
rack sure helps create 
those impulse sales’ 


says Cecil Davis 
Sharp Hardware Co., Dallas, Texas 


Here’s the Vise-Grip display rack that’s attracting 
customers all over the country. It’s compact and 
convenient for both you and your customers. Takes 
only 14 inches of store space! And it’s designed so 
that each Vise-Grip model can be easily removed 
when a sale is about to be made. Ads now running 
in Life, Saturday Evening Post, Popular Science, 
Popular Mechanics and Farm Journal feature the 
Vise-Grip display rack. Better order your free 
display rack now—have it up and working for you 
when prospects come in. Simply write direct (or 
ask your jobber), for your free Vise-Grip display. 





| eT POP . 
Requiresa | s VISE-GRIP . 
minimum of 


space 


Prices and 
4 models are 
_ Clearly 
indicated. 
Easy to 
put up. 
Fits on peg ‘ | 
board or , - oe S, a | Bright 
wall space. " — yellow 
and biack 
, with 
, @asy-to-read 
Features the al , | ; ta ; sales 
complete 3 2 er, ; =z ee message. 
Vise-Grip y + 
line. 


PETERSEN MFG. COMPANY 
Dept. HA-9 + DeWitt, Nebraska 
Want more facts? Circle 208, p. 277 
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your guide to 
trouble-free 
aerosol paints 


NON-CLOG DESIGN 
IDEAL SPRAY PATTERN 
NO FINGER FATIGUE 


Look for 

the plastic top 
with this 
distinctive profile 
»».it identifies 
THE EXCLUSIVE 
SPRAYON 
“DANVERN"” 
AEROSOL VALVE 





When you stock self-spraying 
paint, this famous valve means 
dependable performance and 
happy customers. You'll find it 
on the aerosol cans of many of 
the nation’s best-known paint 
manufacturers*. Engineered 
specially for paints, the Sprayon 
“Danvern” valve has no parts 
that “age” on the shelf and is 
virtually foolproof in opera- 
tion. It is clean and easy to use | 
and always works. Be sure the | 
aerosols you stock have it. | 


* Names furnished on request. 


Hardware Show Exhibitors 





Booth No. 


Mirror-Tech Manufacturing 

a ee a eee og ee 
111 Cedar St. 
New Rochelle, N. Y. 


Modern Tool & Die Co... .914, 923 
5389 W. 130th St. 
Cleveland 11, Ohio 


Modern Wire Co............. M-8 
39-30 Review Ave. 
Long Island City 1, N. Y. 


oo 6s dee wees 100 
230 N. Fifth St. 
Reading, Pa. 


Tom Moore Tractor 816, 817 


Mantua, Ohio 


The Morgan Sign Machine Co. . M-6 
4510 N. Ravenswood Ave. 
Chicago 40, Il. 


Morse Metal Products Co... .. .355 
3851 Lyme Ave. 
Brooklyn 24, N. Y. 


a as SM, eS cic owe es ce sue 
550 N. Hobbie Ave. 
Kankakee, [1]. 


The Moto-Mower Div.. 

Detroit Harvester Co.. .743, 849 
625 S. “G” St. 
Richmond, Ind. 


Consumer Products Motor 
ETE, o's. ow 9 '0'bu uno 741 

701 E. Saginaw 

Lansing 3, Mich. 


Mountain Boy Products 
Corp. 

1020 Marietta St., N. W. 

Atlanta 18, Ga. 


Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 


Booth No. 


Mr. Bartender Products . 1239, 1240 
21801 S. Western Ave. 
Torrance, Calif. 


R. Murphy Co 
Ayer, Mass. 


Mystik Adhesive Products... .596 
2635 N. Kildare Ave. 
Chicago 39, Il. 


N 


Nappe-Smith Manufacturing 
EE eS ae 492, 493 

Southard Ave. 

Farmingdale, N. J. 


1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


National Aluminum Products 
Co. 

703 Pressley St. 

Pittsburgh, Pa. 


National Bird Control 
Laborateries ............. 1101 

5315 Touhy Ave. 

Skokie, Il. 


National Brush Co........343, 344 
101 Illinois Ave. 
Aurora, Ill. 


The National Cash Register 
Oe Ua Foe eek ree 406, 407 
Dayton 9, Ohio 


National Engineering Sales 
AES oa repay Pe ee 617 
Sixteenth & Lamine : 
Sedalia, Mo. 


National Silver Co 
241 Fifth Ave. 
New York 16, N. Y. 


Nelson Industries 
115 E. Carson St. 
Pittsburgh 19, Pa. 


...990, 591, 592 


L. R. Nelson Manufacturing 
Co. 

1725 S. W. Washington St. 

Peoria, III. 


Nesco Industries 
Bent & Potomac Sts. 
St. Louis, 16, Mo. 


SPRAYON PRODUCTS, INC. | 


2071 East 65th St., Cleveland 3, Ohio 


Want more facts? Circle 209, p. 277 
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- * Bex - 
a ae -_ 


_—_—— 


- ees . 
Tn, " . ef : . 7 
te W"\4 rl ~- ae wen - ‘yt 
Lay ry hii ANY ee a Ha 
. WY MU JS ) + td ut A ae We : 





Be sure to visit the 


‘Cleap Legit, Gles —_ 


FOR any wooo suRFACct 
"Tinos gx rewot 


| e > 
8 ee Company. Cenbrdr* 


CHEMICAL CONiPANY 


HERES WHY: 





2 Peimar: Shane 
® 


Perma fhane The fabulous “Liquid 
* 


Pema, Shane 
. 


~~lrwe that makes Invites distributors, man- 
ical Other wood finishes ob- ufacturers” agents, poten- 
week : frst fait ecve®, into its tial dealers to come, see 
as first full year with power- peg yaar sew 
ful promotional Plans! Profits for 1961... at 
our National Hardware 

Show Booth! 


Product “ B 7 
citi »new.-- 
is exciting!y ! ce 
already achieved omnes 
tional sales results: 





Gf 
PLEASE SEND ME INFORMATION ON THE NEW . Crma--/hane FINISH 


NAME 
COMPANY 
ADDRESS 





TITLE 
CITY 
|_] DISTRIBUTOR |_| DEALER |_]| MFR'S AGENT HA-1022 
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this Christmas, 
go all the way...take 


Discounters and price cutters are not allowed aboard the ‘““American Express.”’ 
Protect your profits by promoting the only line of quality tools with a sales 
policy that protects you! We sell direct to you. 






$4250 
SAVE $500 


SAVE $700 





FY | Melae(-le-Mrel-\ ary Christmas oF ilale 


Check on additional profit discounts 
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7'2" regular pricetS%9.50 
CHRISTMAS SPECIAL 


6'2" regular price $67.50 
CHRISTMAS SPECIAL 







patented safety clutch 
hall and needle bearings 
halanced design 


free rip guides 



















regular price $44.50 
CHRISTMAS 
% : SPECIAL 











Converts your American 
614 or 1% saw into 
sturdy multi-purpose 
tilting arbor precision 
bench saw. Top is 20 
sq. in., height 20 inches. 


i 


AMERICAN 
PO 
SAW TABLE’ a 





4%" DELUXE =, \ 
DRILL KIT 


regular price $49.95 
CHRISTMAS 
SPECIAL 


Complete Do-It-Yourself workshop. High quality 
drill, steel tool box fitted with wire wheel brush, 
paint mixer, polishing bonnet, twist drill set 


and six other accessories. 


AMERICAN 


Write today for the Amer- 
ican Profit Story or stop at 


Booth 49, National Hard PF 
ware Show. October 10-14. | OWER 


New York Coliseum. 





y OOL company 


pmo) & 4 > fom Pao] ire 







OIA AL-3he)) OO) ee 40 -e a heonw-4) a ann, heneolml, Motel -i-lel-s-malel. IN BUSINESS SINCE 1903 
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Hardware Show Exhibitors 





Booth No. 


Nevco Wood Products Co. .324, 325 
500 Nepperhan Ave. 
Yonkers, N. Y. 


New Britain Machine Co 
Husky Tool Div. 

South St. 

New Britain, Conn. 


Newell Mfg. Co 
Ogdensburg, N. Y. 





FORECAST: 
SNOW and 


Sno-Chase 


PROFIT 


a. Falling snow means rising 


stock up now on fast-selli 
SNO-CHASERS! NA 
only NATIONAL makes 
— America’s fay, 
brush! Customers li 
hardwood handle, th 
filling. And now, 
ever plastic ice 
useful snow ga 
aks the first 
*“ NATIO 
Packed 2 ¢ 


= ready to go with 
of snow — order the 
1400 (1212) Sno-Chaser. 
8 pounds) per package. 


Booth No. 


New England Carbide Tool 

RM Gaskhe ee eeeaaes sss s ose 
55 Commercial St. 
Medford 55, Mass. 


New Hermes Engraving Co... .445 
154 W. 14th St. 
New York, N. Y. 


New York Association for 
the Blind 

36-20 Northern Blvd. 

Long Island City, N. Y. 





xh 3 


— 


~~ 
se ? 
ie 
~ 
~. 
~. 


~. 
~ 

~ 

i 

~ 
~~ ; 

~, 
aw 
A 


— if you 


IONAL 
AL, because 


O-CHASER® 
auto snow- 
ong-reach 3K 

ble plastic bristle 


PLUS: a bigger-than- 
r complete with 


Durable filling of 
brilliant red, qual- 
ity plastic bristles. 








Customized display 

ox. Shows, sells 
two dozen Sno- 
Chasers! 








SIE Re BRC 
New, larger ice 
scraper made of du- 
rable, red plastic. sos 
Sno-gauge marked 
for extra convenience. 





Booth No. 


New York Wire Cloth Co 
441 E. Market St. 
York, Pa. 


Nicholson File Co 
667 Waterman Ave., East 
Providence l, R. I. 


Nip-Co Manufacturing 
200 Main St. 
New Rochelle, N. Y. 


Noma Lites 
55 W. 13th St. 
New York 11, N. Y. 


Norfolk Mfg. Corp 
1307 W. 25th St. 
Norfolk, Va. 


Norfolk Mfg. Corp.............32 
Norfolk, Conn. 


North American Philips 

OM Coes bey 6ees cee ee 
100 E. 42nd St. 
New York 17, N. Y. 


North American Press....... M-2 
Box 2039 
Milwaukee 1, Wis. 


North American-Viking Drill 

BS oano 0 4.3 +See oe 84, 85 
470 Kittson St. 
St. Paul 1, Minn. 


Norwood Industries 
Norwood Park, Ill. 


Nott Manufacturing Co. ..... 713 
Poughkeepsie, N. Y. 


(Continued on page 164) 
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NATIONAL BRUSH COMPANY 
AURORA, ILLINOIS 
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"Henry has decided to exchange it 
| for an electric mixer.” 
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NOW ® | fame lubricants 
NEw! 


USE DISPENSERS 


| 
1h | Ory WHITE 
| WUBRICANT 
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SALESPACKAGED 


+ 


PA es E a MANUFACTURING CO., Inc. 


See us at Booth 658 at the National Hardware Show 116 E. Walnut St. 
Milwaukee 1, Wisconsin 


ORDER 
FROM YOUR 
JOBBER NOW 

OR WRITE 


Want more facts? Circle 213, p. 277 A Want more facts about the ad on pages 162-163, Circle 214, p. 277 > 
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SWANS launches a 


nationally advertised line of 


MOOD RULES with 


this history-making offer!” 


(Offer restricted to a limited time only.) 


Evana first revolutionized the steel tape 
market 10 years ago... AND NOW 


EVANS DOES IT AGAIN... 
WITH THESE WOOD 
FOLDING RULES! 


EVANS No. X40 ‘Gold-Tip,”’ 
Boxwood Finish Extension Rule 


EVANS No. 060 ‘'Silver-Tip,’’ Snow White 
Professional Quality Folding Rule 
{Both available in inside reading) 


During the past decade EVANS made steel 
tapes Ga mass market item by pioneering 
product improvements, new packaging and 
merchandising .. . made them fast-moving, 
volume hardware store items. 

And now EVANS is doing it again — for 
WOOD FOLDING RULES! 


Never before so many features — so much. 


FS aide Me Zelitl-MroMeIh7-Mal-Sommihi-MacommiolicilileMaell- 
sales! 


We acquired our own Rock Maple trees oTare! 
designed and built our own lumber mill in 
Maine. In Elizabeth, N. J. we constructed 
and equipped the world's first factory de- 
signed specifically.and exclusively for the 
elaelel reailels mel Mm acolelo mio) lollile mate 

We have made a product with all the 
“pluses” that EVANS is noted for and now 
in addition — for a limited time only — we 
present this special introductory offer . 


“INTRODUCTORY OFFER: :timites time only. 


7 Rule (PLS EE with every sia! / 


‘GOLOD-77/P" Extension Rule 
You buy 6 only X40 (or X40F) na- 
tionally advertised at $2.50 each, 
and you get an extra one free! 
Your total cost (per box) $10.00 
You sell for 


YOUR PROFIT 
43% PROFIT! 


‘“SILVER-T/P” Folding Rule 
You buy 6 only 060 (or 060F) na- 
tionally advertised at $1.80 each 
and you get an extra one free! 


Your total cost (per box) $ 7.20 
You sell for 
YOUR PROFIT 


43% PROFIT ! 


Gentlemen: 
Please send me immediately: 
Quantity Circle which number 
Y2 doz. box No. X40 (or X40F) Rules (and 
1 free) @ $10.00 per box 
...va doz. box No. 060 (or O060F) Rules (and 
1 free) @ $7.20 per box 
.... Introductory Display offer No. 12 (or 12F) 
(12 rules plus two free with display rack) 
@ $17.20 each. 


EXTRA! 


GET A FREE PEG- 
DISPLAY UNIT 
PLUS 2 RULES 
FREE... BY OR- 
DERING THE IN- 
TRODUCTORY 
DOZEN! 


Display 
No. 12 
You buy 6 only 
X40 and 6 only 
060, with two free rules, one of each. 
(Specify 12F for inside reading.) 


Your total cost with display .......... $17.20 
You sell for . ” .. $30.10 
YOUR PROFIT ..... ances EO 


43% PROFIT ! 


Ship and bill through: 
JOBBER 
MY FIRM NAME 
ADDRESS 
a 


Mail this coupon to: 
EVANS RULE CO., 400 Trumbull St. © Elizabeth, N, J, 








Here is the QUALITY LINE of : 
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4 EVANS EXCLUSIVE! Brass 
nameplate on all rules, plus full set 
SPRING 5 of ‘A to Z"’ metallic finish initials. 
Customer can personalize his rule 
quickly .. . easily. 


EVANS EXCLUSIVE! Al! rules marked in inches 
plus feet-and-inches for quicker reading. STUD MARKS 
every 16 inches. FLAGS" at every foot. 


EVANS EXCLUSIVE! 


ilt-in gr t tise ~ 
tinin oradvcted rou OE dans exctusives 2:40 
=e, and X40F models only) FREE 
vinyl holster with metal clip — 
fastens to belt, keeps rule handy. 


rules, for accuracy, 
protection. 


EVANS EXCLUSIVE! EXTRA HEAVY SLATS BRASS EXTENSION, mo- 
Newly developed pat- of quarter-sawn maple for chine graduated with black cali- 
ented spring joints for long life, greater rigidity brations for inside measurement. 
absolutely rigid locking (On X40 and X40F only} 

when open. 
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EVANS EXCLUSIVE! MANUFACTURER'S REPLACE- 
MENT AND REPAIR SERVICE! In addition to the 
standard guarantee of materials and workmanship, 
Evans will repair their folding rules broken by misuse 
or accident for a handling charge of only 30¢. 
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No. 060 ‘sv.ver-77/P’ No. X40 ‘coro0-7P" 
FOLDING RULE EXTENSION RULE 
Finest Professional Quality with RULE HOLSTER and Belt Clip 
Triple-Dipped White Finish Finest Boxwood Finish 
Nationally Advertised, $1.80 each p[olitelalelibaweteha-18it 1-10 MEN. eel OM Tefal» 
Available in Regular Reading (060) Po Aeliceloli-Mism.c-1¢lliclat.d-telellsle Mm @ © 10n 
oTaleMalolm.d-telellale MGOlo 10) a oTaleMimolm@.d-selellilem @.@- 10) 
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Hardware Show Exhibitors 





Booth No. 


Nu-Lite Products 
212 Fifth Ave. 
New York 10, N. Y. 


O 


O-Cedar Div., American-Marietta 
BiG .s:cbtte we oe 318, 319, 320 

2246 W. 49th St. 

Chicago 9, IIl. 


Booth No. 


Ohio Rubber Co 
Willoughby, Ohio 


Ohio Wire Preducts Co. ... 
1025 E. Fifth Ave. 
Columbus 3, Ohio 


The Stanley Oliver Manufacturing 
Co. 

1001 S. California Ave. 

Chicago, Il. 





100% Customer Satisfaction! 


CORDELLE 


CLOTHESLINE | 


; j bil) ‘ # wr af * 


The plastic clothesline that’s guaranteed 


Wire added to reduce stretch 


Reinforced with high-tensile rayon cord 


Cleans easily with damp cloth 


Ties easily—won’t slip or stiffen—won’t 


stretch or sag 


Will not rust—Will not stain clothes 


PURITAN CORDAGE MILLS, INC. 


Louisville, Kentucky 


World’s most complete line of cordage products 
Want more facts? Circle 215, p. 277 
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Booth No. 


Edward O’Malley Valve Co... .176, 
11948 S. Halsted St. 
Chicago 28, IIl. 


Organic Compost Corp..1113, 1114 
Germantown, Wis. 


Organic Gardening & 
Farming 
Emmaus, Pa. 


Organic Growth Products 
Co. 
Farmingdale, N. J. 


Orman Industries........ 396, 397 
7113 Emlen St. 
Philadelphia 19, Pa. 


Osborne Kemper Thomas... .833 
Cincinnati, Ohio 


Osrow Products Co. ......... 465 
Hazel St. 
Glen Cove, N. Y. 


RS ae 657 
1133 Broadway 
New York 10, N. Y. 


Outboard Marine Corp 
Engines & Equipment Div. 
500 Pershing Rd. 
Waukegan, III. 


Outboard Power Equipment 
Institute 

Mills Bldg. 

Washington 6, D. C. 


Ox Fibre Brush Co 
Frederick, Md. 


Oxwall Tool Co., Ltd..108, 109, 110 
401 Park Ave. South 
New York 16, N. Y. 


How to get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to 
the Show. To get your badge 
in advance fill in the coupon 
with the National Hardware 
Show advertisement in this 
issue of HARDWARE AGE and 
send it to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y. 


HARDWARE SHOW SECTION 





N Ey rom FRANKLIN 
_THE HOUSE OF KLAMPON 


uri ine Hold everything till you see MR. RAIN—The greatest, new line 

KLAMPON MENDERS AND COUPLINGS, “FLIP of lawn sprinklers to hit the market in ages! They’re fitted with 

NOZZLES, ZIP-ON CONNECTIONS — THESE AND the finest Professional Impulse Heads ever made. Every one of 

OTHER GREAT NAMES CONTINUE IN THE them will outlast and outperform any oscillating sprinkler ever 

1961 GARDEN LINE made ... will cover twice the area—at a MUCH LOWER 
COST! (List —$3.50 to $6.75.) 


AND—don’t buy 3-arm or 2-arm sprinklers till you see STAR- 
JET and STAR-MIST. They are fabulous promotion values! 


BIG PROFITS in Sprinkler System Accessories 


MR. RAIN Line of Accessories for Sprinkler Systems opens up 


Prmannn | VISUAL-PACKED FOR a whole new market for you. Sprinkling systems, both lawn and 
MR. RAIN IMPULSE SALES agricultural, are being installed everywhere. You can get the 
IMPULSE SPRINKLER HEAD accessory business—both new and replacement—in your area 

—— Nearly every item with MR. RAIN Impulse Heads, Pop-Up Heads, Regular Heads, 
in the 1961 Gar- Nozzle Inserts and Pipe Risers. All items are visual-packed. 
den Line is visual- Display Racks are available. 
packed. Self- 


service is encour- SEE THEM AT BOOTHS 378-379 


aged. Sales time 


and money are NATIONAL HARDWARE SHOW 
saved. NEW YORK COLISEUM—OCT. 10 TO 14 INCL. 


-") ASK YOUR JOBBER OR WRITE US 
FRANKLIN METAL & RUBBER CO., HATBORO, PA. 
Want more facts? Circle 216, p. 277 
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Improve your profit picture 


3 ways with 


= t < ON as t - 


x try egies 4 La ay 
“*Weeesnennicidhaneranmnnsittionouner 


eel 


Want more facts? Circle 217, p. 277 A 
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BRANO 


HARDWARE CLOTH 


Standard and heavy grades, uniformly 
woven for easy cutting; heavily galvan- 





ized. Good for dozens of uses around | 


home, farm and factory: gutter guards, 
tree guards, machinery protection, sky- 
lights, window guards and rat-proofing, 
to name a few. 


@ Standard widths from 24” to 48” 


@ Furnished in 100’ rolls © 2, 3, 4 and 8 mesh | 
@ All-welded wire cloths also available in 2”, | 


%”, %” and 1” meshes 


POULTRY NETTING 


Strong, corrosion-resistant hexagon net- 
ting made from top-quality electric fur- 
nace steel. 


Galvanized before or after weaving 
Available in continuous twist or Lock-Twist 
%"", 1” and 2” meshes 
Standard widths from 12” to 72” 
@ Heavy Animal Pen Netting also available 
@ Furnished in 150’ rolls 


WELDED WIRE FABRIC 


Exceptionally strong because points are 





electrically welded with no loss of zinc | 
protection. Meshes are uniform, wires | 
straight, and fabric lies flat when un- | 
rolled for easy handling and cutting. | 


Galvanized Before Welding. 


« aad x vr. , a xX tod and a” xX od meshes 
@ Standard widths 


@ Other meshes, widths and wire gauges avail- | 


able on special order, galvanized or plain. 


| 


Hardware Show Exhibitors 





Booth No. 


Ozark Nursery Co........... 1414 
Tahlequah, Okla. 


‘ 1467, 1468 
3120 Olentangy River Rd. 
Columbus 2, Ohio 


Pacific Mills Industrials... .. 402 
1430 Broadway 
New York, N. Y. 


Paimer Brothers ............. 89 
Box 31 
Harmonsburg, Pa. 


Palmer Tool & Forging Co...... 79 
Box 459 
Meadville, Pa. 


Panef Manufacturing Co......658 
102 E. Walnut St. 
Milwaukee 1, Wis. 


Panzer Products Div.... . 735, 
Virginia Metalcrafters 

1010 E. Main St. 

Waynesboro, Va. 


Paragon Manufacturing Co... .200 
200 E. Dowland St. 
Ludington, Mich. 


Parker Metal Goods Co... .332, 333 
85 Prescott St. 
Worcester, Mass. 


Parker Sweeper Co 
91 Bechtle Ave. 
Springfield Ohio 


Parkway Plastics 
Stelton Rd. 
New Market, N. J. 


a ee ee enn 648 
601 W. 26th St. 


New York 1, N. Y. 


Patco Products Co.......... M-36 
858 Grand St. 
Brooklyn, N. Y. 


Patent Novelty Co 
Fulton, Ill. 


Patio Products Co. ......... 1223 
15 New York Ave. 
Newark 5, N. J. 


(Continued on page 174) 
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ower Fun! 


ower Dependability 


ower Versatility! 
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Springtield 


SUBURBAN TRACTOR 


Here’s a mower with muscles! Rugged 
construction and a 5% h.p. engine make 
t capable of doing tough jobs in and around 
the yard and garden. With its twin-blade 

rotary mower attachment it makes 

quick work of large lawns. * broad range 

of other attachments make it a man’s best 
friend 12 months of the year, doing 
every yard task, and all gardening jobs 
from planting to harvest. Bulldozing and 
snow plowing, too. For a heavy-duty 
machine that can do it all, do it right, 


and do it dependably, this Springfield is it! 


A. TWIN BLADE CONSTRUCTION. Up-draft blade 
design creates powerful suction that lifts grass for 
easy cutting, assures “manicured” look for your lawn. 
B. SEPARATE BLADE CLUTCH. Safety-smart 
Springfield features a separate fingertip-control blade 
clutch, so that you can stop blade action while mower 
is moving. Ratchet lever height adjustment lets you 
vary cutting height from 2 to 22, 3, 32 or 4 inches 
without use of tools, and even while mowing. 

C. SAFE-T-KEY STARTER. Optional electric starter 
requires use of key (like automobile ignition) for 
safety from accidental starts. Recoil starter standard. 
D. AUTOMOTIVE-TYPE TRANSMISSION. Same 
rugged dependability as transmission on your car. Full 
gear, with three speeds forward and one reverse. Full 
differential axle prevents lawn damage on short turns. 
E. SINGLE PEDAL CONTROL. Operates both clutch 
and Springfield's positive-action automotive-type 
drum brake. Assures safe, fool-proof operation. 


Model 61TM 





ad 
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_ Springtield 


RIDING MOWER 



















Large lawns mowed... beautifully ...in jig 
time, with this Springfield-rugged riding A. TWIN BLADE CONSTRUCTION. Up-draft blade 
rotary mower. Two-fisted 5% h.p. engine. design creates powerful suction that lifts grass for 
| Springfield-exclusive controls easy cutting, assures ‘‘manicured” look for your lawn. 
uX fo) , a oP , 4 , 4 . 

An automotive-type transmission B. SEPARATE BLADE CLUTCH. Fingertip-control 
; blade clutch permits stopping blade action while 

mower is moving. 
C. PUSHBUTTON HEIGHT ADJUSTMENT. Permits 


changing cutting height from 1% to 2, 3 or 3% inches 


powers big, pneumatic-tired rear wheels. 
This Springfield is a machine 
designed to make its user happy— 


. ° . nn’? _ . aha 
happy with its wide 32° cut, its without bother, and without tools. Tap your toe, flick 
performance, and its dependability. Lots of vour finger, and the adjustment is made. Full-floating 
attachments make it a versatile labor-saver. mower deck prevents “scalping”, yet maintains pre- 


set cutting height! 

D. AUTOMOTIVE-TYPE TRANSMISSION. Out- 
standing for performance and dependability. Exactly 
like the transmission on your automobile. Heat- 
treated gears running in oil, anti-friction bearings. 3 


oo 


speeds forward (2, 342, 5 mph), 1 speed in reverse. 
E. SINGLE PEDAL CONTROL. Operates both clutch 
and Springfield’s positive-action automotive-type 
drum brake. Assure’s safe, fool-proof operation. For 
Psy? further safety, there’s a separate fingertip-control 
a blade clutch, so that you can stop blade action while 


mower Is moving. 


Models 61D & 61DE 
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Springtield 


As capable, as hard-working as its 
bigger brothers. Little wonder this is 
America’s most popular riding mower! 
Loaded with Springfield features, built 
with the skill that comes from experience 
as the country’s No. 1 manufacturer 

of riding mowers. Husky 4? h.p. engine 
powers three speeds forward, one in 
reverse, while cutting a big 25” swath. 
Springfield makes lawn-mowing fun! 
Springfield’s engineering experience 


assures dependability. And work-saving 


attachinents make Springfield versatile! 





A. AUTOMOTIVE-TYPE TRANSMISSION. Just like 
the transmission on your automobile. Identical to 
transmission on its “big brother’ 32° Springfield. 
Three speeds forward, one in reverse. Outstanding 
for ruggedness and dependability! 


B. PUSHBUTTON HEIGHT ADJUSTMENT. No more 
wrenches, pliers and aggravation when you want to 
change cutting height. Simple gear and ratchet de- 
vice adjusts height from 1% to 2, 2%, 3 or 3% inches 
as easily as opening a car door. 

C. SEPARATE BLADE CLUTCH. Fingertip-control 
blade clutch permits stopping blade action while 
mower is moving. More smart Springfield safety en- 
gineering! 

D. SINGLE PEDAL CONTROL. Operates both clutch 
and Springfield's positive-action automotive-type 
drum brake. Assures safe, foolproof operation. For 
further safety, there’s a separate fingertip-control 
blade clutch, so that you can stop blade action while 
mower Is moving. 


Model 60A 





A 
Springtield 
Model 
for 
Every Need! 








Gang Mower 


3 reel-type units, with 
hitch, cut 60” swath. 
Heavy-duty for estate-size 
jobs. Wide-tread, semi- 
pneumatic tires for posi- 
tive traction. 


Plow 


. 8” turning plow with coul- 
_ ter attachment. Adjustable 
depth. No. 61TP, for Su- 
burban model only. Also 
available for this model 
only, Disc Harrow (61TD), 
Wheel Weights (61TW), 
Cultivator (61TC). 





36” Suburban Tractor 


Engine: 
Starter: 
Transmission: 
Clutch: 


Speeds Forward: 
Speed Reverse: 
Cutting Width: 

Cutting Heights: 

Rotary Attachment: 
Brake: 

Steering: 

Wheels: 


Turning Radius: 


Tires: 


Wheel Base: 
Height: 

Ground Clearance: 
Overall Width: 


Frame: 


Shipping Weight: 


Seat: 


Model 61T 


4 cycle, 5.75 h.p. Briggs and Stratton 
Model 143702 closed breather system 


Recoil type or Electric Starter Unit 
Safe-T-Key Switch, optional, extra cost 


Full Gear, Automotive tvpe, three forward 
and one reverse, differential axle 


Separate control for Mower Blade, 
and Tractor 


2, 4 and 6 mph 
One—3 mph 
Rotary Mower Attachment, 


Twin 18.5 inch Blades, 
full 36 inch cut with side discharge 


2”, 2%2",3",3% , 4” adjusted 
by Ratchet Lever 


Full Floating attachment, will always 
return to preset cutting height position 


Drum type brake, mounted on each rear 
wheel, controlled by one 
combination brake and clutch pedal 


13 inch steering wheel, gear ratio 3 to 1 


4 wheels, Floating ‘’Knee-Action”’ 
front end suspension 


6’ radius 
Front Tires—4.50 x 8”, Diameter 16” 
Fully Pneumatic Rear Tires—6.00 x 12”, 


Diameter 22” Agriculture 
Tread, Fully Pneumatic 


44” 
34” 
B” 


-Overall Length 63” 


34” without Rotary Attachment 
38” with Rotary Attachment 


Welded Box Type, 10 gauge steel 


450 lbs. with 36 inch Rotary Attachment 
360 Ibs. without 36 inch Rotary Attachment 


Bucket Type 


Mower Versatility with Springfie! 








Spreader 

For seed, fertilizer, etc. 

Adjustable discharge slots. 

Lever-controlled from 

mower, 36° width. No. 
_ 61AS, for all models. 
<< fF 


+ 


Snow Blade 


Lifting lever operates from 





mower. No. 60ASB, 30” 
width for 25” and 32” 
models. 61ASBT, width 


42” for Suburban Tractor. 





32” Riding Mower 


Models 61D & 61DE 


Engine: 4 cycle, 5% h.p. 


Starter: Recoil type, or Electric Starter 
unit, Safe-T-Key Switch, 
option, extra cost 


Transmission: Full Gear, Automotive Type, 
three forward and one reverse, 
differential axle 


Clutch: Separate Controls for Blade 
and Tractor 


Speeds Forward: 2,32 and 5 mph (at 3600 engine rpm) 
Speed Reverse: One—3 mph 
Cutting Width: Full 32” cut—Twin 16” blades 
Brake: Drum type, foot operated 


Cutting Heights: 1'2", 2”, 2%2",3”",3%2”" Push Button 
Cutting Height Adjustment 
Rotary Attachment: Full floating attachment will always 
return to preset cutting height position 
Steering: Handlebar, tubular steel 


Wheels: 4 Wheels, Floating “Knee-Action”™ 
Front End Suspension 


Turning Radius: 26” 
Tires: 2—4.00 x 12 Pneumatic Tires (rear) 
2—-3.50 x 10 Pneumatic (front) 
Frame: Welded box type, 10 gauge steel! 
Wheel Base: 34” 


Bearings: Timken thrust type and 
needle bearings 


overall length 46” 


Seat: Bucket type, 19” high 
Shipping Weight: 300 lbs. 


Packing: Tractor and mower complete 
in one carton. 
Only assembly: handlebar 


25” Riding Mower 


Model 60A 


Engine: 4 cycle, 42 h.p. 


Starter: Recoil type, or Electric Starter unit, 
Safe-T-Key Switch, optional, extra costs 


Transmission: Full Gear, Automotive Type, 
three forward and one reverse, 
differential axle 

Clutch: Separate Controls for 


Blade and Tractor 


Speeds Forward: 2, 32, and 5 mph 
(at 3600 engine rpm) 
Speed Reverse: One—3 mph 
Cutting Width: Full 25 inch cut 
Brake: Drum type, foot operated 
Cutting Heights: 1%", 2”, 2%2”",3",3%”", push 
button cutting height adjustment 
Steering: Handlebar, tubular steel 


Wheels: 4 wheels, Floating ‘““Knee-Action” 
Front end suspension 


Turning Radius: 26” 


Tires: 2—4.00 x 12 Pneumatic Tires (rear) 
2—2.5 x 10 Semi-Pneumatic (front) 


Frame: Welded box type, 10 gauge steel 
Wheel Base (Inches): 34”—Overall length 46” 
Bearings: Timken thrust type 
Seat: Bucket type, 19” high 
281 Ibs. 


Packing: Tractor and mower complete 
in one carton. 
Only assembly: handlebar 


Shipping Weight: 


Since the latest design in engineering advances are con- 
stantly being adapted to Springfield powered lawn and 
garden equipment, specifications may change without notice. 


SPRINGFIELD a product of Quick Mfg., Inc., Springfield, Ohio 


“The House of Power’ 


field Work-Saving Attachments 


Aerator 


Springfield Mower Guarantee 


Each Springfield Power Mower is guaranteed 
free from defect in material or workmanship 
for one year from date of purchase. Engine car- 







Roller 


All-steel, water-filled, 24” 
width. No. 60AR for all 
models. 


Cart 


) Ideal for hauling hose, 
fertilizer, anything hard to 
carry. All steel, 4 cu. ft. 
capacity. No. 60AC, for all 
models. 






Form No. 100 


Lawns need it! Heavy- 
duty spikes, with shelf for 
weights if needed. No. 
60AE, for all models. 


Dual Wheel Kit 


Converts rear wheels into 
duals. Complete with 
mounting studs, No. 60- 
ADW, for 25” and 32” 
models only. 


Universal Hitch 


No. 61STH for use with 
plow, disc harrow, and 
cultivator, for Suburban 
model only. 


ries engine manufacturer's guarantee. 


All Springfield Mowers conform to safety speci- 
fications of the American Standards Association, 
Ins. (Spec. B71 1-1960) 


Get on the Glad. 
Springfield Ty » bandwagon 


Fabulous prizes, fabulous profits for the dealer 
who features Springfield in 1961. Take advan- 
tage of national ads pulling prospects into your 
store for a profit-making premium. Glad Ride 
sweepstakes for dealers, too. Ask your distribu- 
tor or write us, today! 





Printed in U.S.A. 
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Here is the exciting 1961 line of pace setting lawn and garden 
products from U.S. Metal- Plastics. Use this guide to order 
your stock from your jobber now — and visit our booth at the 
Hardware Show in October. | : 


THE LINE 


Plastic bonded to steel products—will not rust or chip 

















Assorted colors and 
stripes, they present an 
eye striking appear- 
ance, and are packed in 
attractive Car- 
tons. Holds beverage 
cans, bottles and glasses. 


THE 


Moderately priced of the finest outdoor plastic dip coating 





Trellis 
Ornamental and useful folding 
Trellis. Its attractive design ' 
sees Hn. Seedy temas | | U.S. Metal-Plasties products will 
en _ be featured in the October — 
> ASK ABOUT OUR COMPLETE DATING 1171-1172. : 





Hardware Show Exhibitors 





Booth No. 


CUT YOUR INVENTORY 
DOUBLE YOUR TURNOVER iSeeeemne 


Se sv eWaweben cess ess 766, 767 


3 H & Luzerne St. 
Philadelphia 24, Pa. 
| . : Penn-Akron Corp. ........... 182 
82-01 57th St. 
Woodside 77, N. Y. 


I TS 6s idee Oxo e'cee% 1401 
Novo Industrial Corp. 

9705 Cottage Grove Ave. 

Chicago 28, Il. 


Pennsylvania Power Mower Div., 
American Chain & Cable 
Bh 6s ce eke ae eb 724, 725 
929 Connecticut Ave. 
Bridgeport, Conn. 


Pennsylvania Saw Corp 
810 Broad St. 
Newark, N. J. 


Percival Manufacturing 
SS. oi sels cdeawene 1448, 1449 


NOW POSSIBLE... =~ 1440 Walnut 


i Des Moines, Iowa 
because there is a wire screening that combines the best 


advantage of all types of screening. aa teen ‘in 


St. Louis 6, Mo. 
OPAL VINALUME —the moderately priced, high quality pes . 


all-purpose insect screening of vinyl-clad aluminum that 
stands up under all types of weather... even salt air. 


OPAL GALVANIZED —the low-priced wire screening that HARDWARE HUMOR 


meets the demand for inexpensive screening. 





Stock Two—Not Many ... It’s Better Business 


Ask your Wholesaler for Opal—the 
leading name in screening—Alumi- 
num, Galvanized, Vinalume and Bronze. 




















NEW YORK 
WIRE CLOTH COMPANY 


York, Pennsylvania 





“Everything is fine so far. Now is 
the work very hard?” 
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IT SWIVELS! Made of 
olen Je) nam hAmel. 


PLASTIGLIDE “SMOOTHIES” 


For all wood and metal furniture legs 





A COMPLETE LINE FOR EVERY REPLACEMENT WEED 


SWIVEL-LOK GLIDES NAIL-OWN SWIVEL Nothing like PLASTIGLIDE “SMOOTHIES” has ever been 
GLIDES sold in retail stores before! Nothing can compare with this 
sensational new line—in modern styling; in beautiful, new 
materials that are more durable than any ever conceived be- 
fore; in new processes that end all rust and corrosion prob- 
lems; in new, self-levelling, swivel features; in ease of instal- 


CHAIR AND TABLE TIPS TWIN-LEG TIPS ling; in long life; AND IN LOW COST. 


GS A Vast Replacement Market is Waiting 


pty ral il for twin-leg tables end chairs PLASTIGLIDE “SMOOTHIES” open up a whole new 


world of sales and profits! Millions upon millions of furniture 
legs need “‘Smoothies’’: in homes, restaurants, auditoriums, 


= schools, stores, hotels, offices. 

a5 a5 The line is complete; there’s a ‘““Smoothie”’ for every need, for 
for wood furniture for wood furniture, chests, etc. both wood and metal furniture. 

TINY TACK GLIDES TACK BUMPERS SEE THEM AT BOOTHS 378-379 


do do do My, ds NATIONAL HARDWARE SHOW 


for drawer rails, as 
thumb tack, etc. for chest lids, hampers, etc. 











for metal furniture for wood furniture 








TACK GLIDES TWIN-TACK GLIDES 








TINY TIPS DOORSTOP BUMPER TIPS 


od «6©| 3S 


for small metal legs to replace worn out bumpers 


SPIKE CASTER CUPS REGULAR CASTER CUPS 


for soft-pile rugs and carpets linoleum and tile floors 





ASK YOUR JOBBER OR WRITE US 


FRANKLIN METAL & RUBBER CO., HATBORO, PA. 
Want more facts? Circle 221, p. 277 
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LIGHT AND POWER== = 


where it’s wanted, when it’s wanted! 


with 


OREO 


AUTOMATICALLY RETRACTING ELECTRIC CORD REELS 
Get all the facts at Booth 583A, National Hardware 


Show 


ferent, desirable. 
Don’t miss Cordomatic’s newly designed display bexes 
Terrific impulse sales stimulators in your market place 


Aeteiatdily | 
RETRACTING HANDY-LITE REEL 


. . . light and power when and where 
it is needed automatically, indoors or 
outdoors, home, workshop, patio, 
garage, all around the house. Cord 
locks at any desired length, retracts 
automatically into case; built-in electric 
outlet in pistol grip handle; UL ap- 
proved; Model 500. e $8.95 list 


Saal 
py 


Automatically 


RETRACTING PORTABLE OUTLET REEL 


. . a happy solution to electric outlet 
shortage problems in every work area 
—house, basement, garage, attic or 
patio. Just plug in cord 3-way 
outlet permits operation of 3 appliances 
or electrical equipment at one time. 
Cord pulls out to any desired length up 
to 15’ . . . cord automatically retracts 
into reel case after use. Model 510E. 
e $8.95 list 


. . Cordomatic’s complete line—unique, dif- 


Automatically 


RETRACTING CLOTHESLINE REEL 


.. . brings automatic new convenience 
to laundry, basement, outdoors. Unique 
Lock Ring keeps line taut under heavy 
loads. Line retracts automatically into 
weather-resistant aluminum case after 
use. 2 Models—CR-20, 20’ and CR-40, 
40’ of long life 300 Ib. test plastic line. 
CR—20, $3.95 list; CR—40, $6.95 list 


Automatically 


RETRACTING MOBILE-LITE REEL 


completely portable illumination 
and power anywhere around the house 
... basement, garage, patio, etc. Built- 
in electrical outlet provides power for 
tools and appliances. Simply plug in 
and carry Mobile-Lite to point of use. 
Swivels in any direction; cord locks to 
any desired length up to 20’. Accom- 
modates 150W flood, spotlight or incan- 
descent bulb. Model 505.¢ $10.95 list 


® 


17th and Indiana Ave., Philadelphia 32, Pa. 
America’s leading manufacturers of electrical reels for 


industry since 1928 
Want more facts? Circle 222, p. 277 


176 «© HARDWARE ACE, September 22, 1960 


Hardware Show Exhibitors 








Booth No. 


Pesco Products Div. 
Borg-Warner Corp. 
24700 N. Miles Rd. 
Bedford, Ohio 


Petersen Manufacturing Co.. .150 
De Witt, Neb. 


R. E. Phelon Co. 
70 Maple St. 
East Longmeadow, Mass. 


Philip La Gana 
50-61 97th St. 
Corona, N. Y. 


Phillips Drill Co. 
Rte 12 
Michigan City, Ind. 


Pickett Products 
1111 S. Fremont Ave. 
Alhambra, Calif. 


Outboard Marine Corp., Pioneer 
Div. 701 
Waukegan, III. 


Pioneer Gen-E-Motor Corp... .745 
5841 W. Dickens Ave. 
Chicago 39, Ill. 


Plantabbs Corp. 
1101 Maryland Ave. 
Baltimore 1, Md. 


Plasticover Inc. 
72 Commerce St. 
Brooklyn 31, N. Y. 


Plastic Woven Products 
51 Camden St. 
Paterson 3, N. J. 


Plas-Ties Co. 
Box 27 
Santa Ana, Calif. 


Poloron Products 
165 Huguenot St. 
New Rochelle, N. Y. 


Portable Electric Tools 
320 W. 83rd St. 
Chicago 20, Ill. 


Porter-Cable Machine 

Co. 1028, 1050 
700 Marcellus St. 
Syracuse 4, N. Y. 


Power Equipment Co.. .1086, 1087 
Box 427 
Cicero, Ind. 


(Continued on page 180) 
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SYMBOLS 
THAT 
cok 


SP Guaradieed by" by 
Good Housekeeping 


Lf Ny 
ST AS ApvenTistD TESS 


CONFIDENCE HELPS CUSTOMERS DECIDE 
TO BUY... TIDY-MAT QUALITY 
BRINGS THEM BACK AGAIN AND AGAIN! 


is uF ° at os 3 oe = | 
Fab Ww LIFE 
ALL-PURPOSE 


RIBBED POLYETHYLENE MAT “ a 


Salesmaker all the way! Valuable 13-piece Measuring Set Offer on removable 
display backboard spurs customers to buy! Self-shipping display adapts to mass, 
end-counter and other groupings. Order Tidy-Mat today—always a brisk seller! 

@ PRE-PACKAGED, PRE-PRICED ROLLS 6-ft., 9-ft., 12-ft.—all 30-in. wide! 

@ VOLUME-BUILDING BULK ROLLS 50-ft., 100-ft.—in dispensing carton! 

@ 4 POPULAR COLORS: Pearl Gray, Sea-Foam Green, Sand, Natural-Clear! 

@ ALWAYS LOOKS GOOD Whisks clean with damp cloth, trims with scissors! 
@ 1001 USES Carpet protectors, closet floors, laundry floor, pet feeding pads! 


Samples and literature on request. Write Dept. HA-6 


GERING .,,..“: 
HARDWARE Show 


Booths 


division of STUDEBAKER-PACKARD CORP., 793-794 
Kenilworth, N. J. 


Garden and Sprinkler Hose « Super Mat « Tidy-Cov’r 
Want more facts? Circle 223, p. 277 
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‘that’s my boys) 
have solved the loose- 
nut problem witha 
oreat new addition to 
your favorite fix-it line,” 


Savs Mis. N. J. Freeman. 
Vic Gelbs ever-loving 
erey haired mother-in-law 





MOTHER knows best. . . and the best is always yours from Woodhill 
Chemical. Now her boys have come up with another natural for you 
. . . LOCK-it, the liquid lock washer. One drop seals and secures 
any wood or metal fastener. The bubble package is so pretty that it 
even brought tears to her eyes . . . and it'll bring customers to your 
store. Your jobber has LOCK-it in stock NOW. SHOW and SELL the 
complete line featuring the famous, much imitated — but never 
duplicated —- DURO-PLASTIC ALUMINUM. 


And Don't Forget to See Us at BOOTH #478 NATIONAL HARDWARE SHOW 














Sal’ PLASTIC 
le) 1440) 12.41 














CONSISTENTLY ADVERTISED IN LIFE, POPULAR MECHANICS AND GOOD HOUSEKEEPING MAGAZINES 
Want more facts? Circle 224, p. 277 
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SAVE MONEY... FIX IT YOURSELF 


PLASTIC 
ALUMINUM 


FOR THIS AMAZING 
METAL IM PUTTY FORM! 


‘My husband said it couldn't 
be done, so | did it myself.”’ 


“.. stuck on a country road 
with a leaky radiator and a tube 
of Duro-Plastic Aluminum.” 


orm..§ 


“*_.. fixed my false teeth with your product.”’ 


EST THINGS 


... says VIC GELB 


SALES MANAGER 
WOODHILL, CHEMICAL CO. 





ALUMINUM” 


-{ wish you could see all the letters 
that we have received from satisfied 
consumers since we introduced Duro- 
Plastic Aluminum five years ago. 
They’ve used it for just about every- 
thing imaginable . . . and then some.” 
That’s the testimonial from Vic Gelb, 
sales manager of Woodhill Chemical 
Co., Cleveland, Ohio. 

“Here’s a sampling: *...stuck ona 
country road in W.Va. with a leaky 
radiator and a tube of Duro-Plastic 
Aluminum.’ ‘. . . fixed my false teeth 
with your product and saved the day 
because my dentist was away.’ ‘My 
husband said it couldn’t be done, so 
I did it myself with Duro-Plastic 
Aluminum.,’” 


» Hardware men all over the country | 


say that here’s one of the fastest sell- 


ing specialty items in years. Made 
with ALcoa® Aluminum Powder and 
identified with ALCoa’s famous label, 
Duro-Plastic spreads like paste, dries 
metal hard in three hours. 
Aluminum putties like Duro- 
Plastic are money-makers because 
they have so many uses—for home, 
auto, boat or shop. Users say they 
seal, solder, bond, repair—adhere to 
virtually any surface. They apply cold, 
just as they come from the tube. 
ALCOA does not make alumi- 
num putties, but ALcoa Aluminum 
Powders are used in the best brands. 
They adhere to metal, wood, plastic, 
glass or concrete . . . are not affected 
by water, oil or gasoline . . . can be 
burnished to a luster or even painted. 
Send coupon for more information. 
Want more facts? Circle 225, p. 277 


Warcoa actuminum 


A 


For exciting drama watch “Alcoa Presents” 
every Tuesday evening—ABC-TV 





PIGMENTS, PASTES AND POWDERS 


Aluminum Company of America 
1744-J Alcoa Building, Pittsburgh 19, Pa. 


| am interested in selling cold solders made 
with Alcoa Aluminum Powder. Please send 
more information. 


Name 





Company__ 


Address 





City 





(ss SER 
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Booth No. 


B. G. Pratt Co. 
204 Twenty-first Ave. 
Paterson 3, N. J. 


Precise Imports Corp. 
32 W. 20th St. 
New York, N. Y. 


Precision Products Inc.. . .935, 936 
2415 S. Grand, East 
Springfield, II. 


Booth No. 


Precision Ware Products Div. .644 
Foster Grant Co. 

1 Sundial Ave. 

Manchester, N. H. 


Premier Peat Moss Corp 
535 Fifth Ave. 
New York 17, N. Y. 


Prior Products Corp 
545 Fifth Ave. 
New York, N. Y. 





THERE IS NO OTHER 
DOOR CLOSER LIKE THIS 

















IT 1S FILLED WITH 
HYDRAULIC FLUID... 
not air! Sealed for a lifetime. 





NEVER A BOUNCE... 
NO HEEL CATCHING... 
always a gliding close. 


MORE POWER 
AGAINST THE WIND... 
No slam! No bang! 





3 



































POSITIVE DOUBLE 
LATCHING POWER... 
Pulls door tight! 


REINS oO 


NEVER REQUIRES HEAVIER ROD 
ADJUSTMENTS... FASTENS TO DOOR... 
anywhere, anytime. 


better pulling power 





es eke . 
Ss 























SAME CLOSING A 
AS IN COMMERCI 
Expensive closers. 


ee 


CTION 
Tae 





15 YEAR GUARANTEE 


ALL STEEL HEAVY 
T IS CALLBACK INSURANCE.. 


DUTY PARTS... 
with Baked Enamel Finish. 


ae 
NEW! NEW! 


GLIDRAULIC MODEL 10 GLIDRAULIC MODEL 15 GLIDRAULIC MODEL 20 

for Storm and Screen Doors for 1%” - 1%” Jalousie and designed for interior doors in 

up to 1%" thick.. retail $595 Hollywood Doors. retail $595 offices, homes, schools, etc. 
Similar to Models 10 and 15. 


| retail $795 
Write now for catalog and specifications 


THE ILLINOIS LOCK CoO. 


Manufacturers of Cabinet Locks, Padlocks and Glidraulic Closers. 


301-11 W. HINTZ ROAD © WHEELING, ILLINOIS 
Want more facts? Circle 226, p. 277 
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Booth No. 


The Proctor Silex Corp. .531, 531-A 
700 W. Tabor Rd. 
Philadelphia 20, Pa. 


Proen Products Co. 1076-A 
Ninth & Grayson Sts. 


Berkeley 10, Calif. 


Prolon Plastics, Pro-Phy-Lac-Tic 
423, 424 

221 Pine St. 

Florence, Mass. 


Propulsion Products Co. 

785, 786, 787, 787-A 
311 Marion Ave. 
South Milwaukee, Wis. 


How to reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 


Puritan Cordage Mills 
1205 E. Washington St. 
Louisville 6, Ky. 


Q 


Quaker Industries. . .359, 360, 361 
2500 - 60th St. 
Kenosha, Wis. 


RE PP et mee 798 
Victory Rd. 
Derby, England 
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COMPACT is the buy-word 
for the new 1961 HAHN 


POW-R-BOY GG Rotary TILLERS 


Design makes the difference. Gear box and engine mounted right over and slightly 
forward of the tines — weight where you need it to pulverize even hard-packed soil and 
grassy sod without jerking or bouncing. Low center of gravity and perfect balance for 
easy handling. 


Instantly detachable ten-inch wheels and instantly adjustable depth bar mounted close to 
gear box for a sweet-looking, compact tiller that outperforms much heavier models. 


Up to 34 h.p. engines — each with power to spare, thanks to 35 to 1 gear ratio. Over- 
P - P > & . . po al . >. 
power with spring tension idler roller and belt drive cuts maintenance costs and in- 

creases engine life. 9 models, 16” to 24” width. Extension tines. up to 48” width. 


RUGGED — 
POWERFUL 


EASY TO HANDLE , My nae 


AVAILABLE 


COMPETITIVELY Ye 'MQvoAd wm 
PRICED / ><" UNIVERSAL 





6” AND 8&8” 
FURROWER 
ATTACHMENTS 
OPTIONAL 


SEE US AT 

NATIONAL HARDWARE SHOW 
Booths 1082-1055, Coliseum, 
New York, Oct. 10-14 


Distributorships open in a few areas. 
Mail coupon today for details. 


rd 


4 AHN ING DEPT. HA-960 

; e EVANSVILLE, INDIANA 
Send me confidential trade information about the new 
1961 HAHN Pow-R-Boy Rotary Tillers (check type of busi- 
ness): 


[) DEALER [] DISTRIBUTOR 











Want more facts? Circle 227, p. 277 
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THE BIG “= MONEY MAKERS 


FROM FOODCO 


e = 
Duncan Hones FOOD AND VEGETABLE CUTTER with 


| SIX MICRO KEEN 
CUTTING CONES 
AVAILABLE 





*Trademark of Hines-Park Foods, Inc. 
lihaca, N.Y. Kitchen-Quip, Inc., Licensee j 








ee ee 


AMERICA’S MEALTIME MINUTE SAVER 


The Duncan Hines Food and Vegetable Cutter gives you an opportunity 
for tremendous profit in the food appliance field. Every feature is a 
selling point. High markup ... no service ... 10-year guarantee... 
best quality material and construction. Leads all others in the vast 
home food-cutting equipment market. 


A eS omnes —— 


This amazing kitchen utensil cuts vegetables and fruit in many appetite 
appealing ways. It grates, shreds, slices, peels, waffles, strings, crumbs 


and chops food with ease, speed and safety. 
PRICED RIGHT FOR SALES APPEAL AND HEALTHY PROFITS 


FOODCO AQ 
PASTRY CUTTER-SERVER on 


Cuts-n-Serves CAKE—PIE—ICE CREAM— 
JELLO—MEAT LOAF—ETC. A unique, eel aed ae 
fast moving, top impulse item. Highest 
quality stainless steel blades. Jet black 
durez handles. Washable. Beautifully 


packaged for finest gift quality. RETAIL 


$2.98 


FOSSSSSSSSSSSSSSSHSSSSSSSSSSHSSSSSSSSSHSSHSHSESESESESEHS 


FOODCO HAMBURGER PRESS 


Makes every meat patty uniform .. . speeds quantity 
pressings for stacking or freezing. Fun for bar-b-q chefs 
or homemakers. One second disassembly for easy wash- 
ability. Stores flat. A “must” in every home. Sells on 
sight for fast profit. 


CHROMIUM PLATED $2.98 RETAIL 


MORE FACTS: Write factory for catalog and price sheet 
or call your nearest jobber. 


Want more facts? Circle 228, p. 277 





Hardware Show Exhibitors 





Booth No. 


Quality Steel Products 
187 Gardner St. 
West Roxbury 32, Mass. 


Quick Manufacturing 
714, 715, 716-B 


Springfield, Ohio 


Quickee Products 
141 Woodworth Ave. 
Yonkers, N. Y. 


Quickie Manufacturing Corp. .376 
20th and Oxford Sts. 
Philadelphia 21, Pa. 


R 


Rab Electric Mfg. Co 
605 E. 132nd St. 
New York 54, N. Y. 


Radio Steel & Manufacturing 

REM. atin ac kia 1071, 1072, 1073 
6515 W. Grand Ave. 
Chicago 35, Ill. 


I eS aed 421 
Box 192 
Southington, Conn. 


Rain Drain 
116 Commercial! St. 
Bangor, Wis. 


Ram Tool Corp 
411 N. Claremont Ave. 
Chicago 12, Ill. 


ye, ee 1127 
88 Ossian St. 
Dansville, N. Y. 


The Rawlplug Co 
200 Petersville Rd. 
New Rochelle, N. Y. 


Ray-O-Vac Co., Div., The Electric 
Storage Battery Co 

212 E. Washington Ave. 

Madison 10, Wis. 


Red Devil Tools 
2400 Vauxhall Rd. 
Union, N. J. 


Reed & Prince Manufacturing 
Co. 

1 Duncan Ave. 

Worcester 1, Mass. 


(Continued on page 186) 
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‘* 


~ 


more. 


Result : Swingline $4.95 Staple Guns outsell 


all others combined. 


*Exclusive push-button loading... built-in staple extractor... handle lock. 


a — ® 
FOR COMPLETE INFORMATION. ae NIG.LONG ISLAND city 1. NEW YORK 


in Canede: Saxon Office Equipment, Ltd., 156 Evans Avenue, Toronto 14, Canada 


Want more facts? Circle 229, p. 277 
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More quality products 
... More quality fea- 
tures... more adver- 
tising support for you 
Toastmaster gives you 
everything you need to 


make the sale! Ex- 
ample: the Toastmaster 


reputation for unsur- ° 


passed beauty and de- 
pendability! Example: a 
complete line that enables 
you to trade up from one 
product to another when 
necessary! Example: 
Dramatic, colorful ads 
in leading national maga- 
zines. All this plus a con- 
tinuing program of sales- 
building promotions, 
deal opportunities and 
local advertising. 


NOW A TRULY COMPLETE LINE! 


“STAR-MIX” 2-SPEED BLENDER 
A. Model 10A1C (white) 
Model 10A1 (chrome) 


RADIANT “INSTANT” HEATER 


B. Model 9C2 $14.95* 


AUTOMATIC “INSTANT” HEATERS 
C. Compact Model 981 
D. De Luxe Model 9A2 


FULLY IMMERSIBLE FRY PANS 


E. Model 8C1 (stainless)... . ..$22.95* 


F. Model 8D1 (aluminum) 
(Control & Covers extra) 

DE LUXE ALUMINUM FRY PANS 
with built-in thermostat 

G. Model 8A1 (11”) 

H. Model 8B1 (12”) 
(Fry Pan covers extra) 





3-SLICE TOASTERS 

J. Model 1C4 Powermatic 

K. Model 1C5 Automatic 
CUP-A-MINUTE COFFEE MAKER 
L. Model 5D1 

GRILL AND WAFFLE BAKER 
M. Model 2D3 

STEAM AND DRY IRON 

P. Model 4B2.......... 
“FEATHERWEIGHT” IRON 

R. Model 4A4 

2-SLICE TOASTERS 

S. Model 1824 Automatic 

T. Model 1821 Automatic 

U. Model 1816 Powermatic. ... 


$ 


SOwew meer ennn § 


oR 
feresanw | 
4 


BAC Jeet ; 
vedi ddd, 


& ; ; 
a A ek’, oo 4AM, 


HOME HAIR CUTTING SETS 

V. 6 Piece Set (13A1-6S) $10.95* 

W. 12-Pc. Set (13A1-12S) 17.95" 
9-Pc. Set (13A1-9S not 


“PORTABLE PLUS” MIXER 

X. Model 17A1 Hand Mixer only $19.95* 
Model 17 A1-A3 Mixer & Stand $29,.95* 

ELECTRIC CAN OPENER 

Y. Model 22A1 (white). 

Model 22A}1 (chrome) 

PUSH BUTTON “INSTANT” HEATER 

Z. Model 9D1 and 9D2 








ern ~- o 
mo iia PO OGD OA OP RIE REE OR 


Want more facts? Circle 230, p. 277 
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The TOASTMASTER"Cup-a-minute” Coffee Maker 





INCREDIBLY FAST! STARTS PERKING 

IN JUST 20 SECONDS. MAKES DELICIOUS, 

FULL-FLAVORED COFFEE AT THE 

RATE OF A CUP A MINUTE. 

Know the features that make the sales . . . and you’ll close more sales 

at better profit! Let’s look at the way this beautiful Toastmaster 

Automatic Coffee Maker is made! It’s loaded with exclusive features, 

convenience features, quality features... all helping you sell! 
ee VER” 


SYSTEM 





BREWS UP TO 10 CUPS 
OF DELICIOUS COFFEE 
Fast... quviet...and it 
makes up to 10 cups of 
coffee, mild, medium or 


strong, according to indi- dcimuntin | 
idval pref . i 

vidual preference POURING 

Automatic Coffee Maker LIP 


Model 5D] $9995" 


STYLED LIKE FINE STERLING | | 
Graceful, gracious design that any | a 4 - On COPPER INNER e 
woman would be proud to have on 4) qa 3 ee CONSTRUCTION | 

her table. 10-cup capacity. | 4 2 Expensive copper | 





CONTOUPED POURING LIP—Scien- 
tifically designed and contoured 
pouring lip makes ‘‘no-drip” pouring 
@ reality. 


“AIR-FLOW" SPOUT—Engineered 
with dual ports to prevent “air-lock.” 
Made of easy-to-ciean stainless steel. 


BEAUTIFULLY FINISHED INSIDE—The 

quality of this coffee maker is imme- | 

diately apparent when you look in- . 2 | 3 Ba | 

finish there, as well as on the outside. i . -f a Distributes perfectly heated water 

5-POINT STAINLESS STEEL CONSTRUCTION ~~ |_| — 2 possible ran bi " 

Quality crafted with Flavor Dome, spovt, ; 4 

pump, inner base and well all made of easy- ne a PRECISION-BUILT “INT ATE” 

to-clean stainless steel. No metallic taste. ' a. oa® 3 we 7 SSS 
> : is built to exacting .006 tolerance to — 

TWO HIGH-WATTAGE HEATING ELEMENTS g Se | insure faster, steadier pumping et ail — 

One heating element controls brewing cycle. ' times. “ise 

Separate heating element.for warming. ra : ae 

Both elements thermostatically controlled. i eoaeee SOUD WIRE LEADS—Durably con ae 
— structed in the Toastmaster tradition 

SILVER-SOLDERED CONNECTIONS AND TERMINALS— Ane wih sod wie nea fr ret ongth 


ees 
ok 
> Se 
Sh 
* ¥ 
oa 
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Use this ad to train your salespeople. 


TOASTMASTER’S "INSIDE STORY” SELLS FOR YOU For anlee: copies; sete: delta aad, AAR 
Toastmaster’s “inside story”’ is the strongest selling story 

an appliance salesman can tell a customer. It’s a story of M oO F $ F he qe # ee ry 
exclusive features, superior construction, and matchless 

quality that no other appliance manufacturer can dupli- Sib li Mb Sled. Somes 


cate. This is the sort of product ammunition that makes Agunsemnneunt” to 0 veattuned tdntinditses Seaiaananei laine 
sales! This is the way you can offer your customer proof nee: ye 
> *,* . , WCB AM <n > 
of Toastmaster s Traditional Quality. Use Tosstmaster’s TOASTMASTER DIVISION MM, Saramined by 
inside story’’ to work sales magic in your store! McGRAW-EDISON COMPANY [uuu 2s sorearae EF 





Want more facts? Circle 230, p. 277 
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JEFFERSON 


is your 


ONE-STOP SOURCE 


for 


SCREWS, NUTS 
AND BOLTS 


for Every Industry! 


STEEL © BRASS 
COPPER © NAVAL BRONZE 
SILICON BRONZE 
STAINLESS STEEL 
MONEL ¢ ALUMINUM 


Industry's Easiest-to- 
Use Catalog places all 
your Fastening needs at 


your fingertips! Large, 

clear listings, helpful " 
illustrations. Use your 

Jefferson catalog today 

and every day. Additional / 


copies free on request. 


© Jefferson's Service Desk speeds 
your mail, phone or telegraph order 
to our stockroom within minutes 
after it arrives . . . for same-day 
shipment of most orders. You can't 
beat Jefferson service — anywhere! 


JEFFERSON 


SCREW CORPORATION 
691 BROADWAY * NEW YORK 12, N.Y. 
SPring 7-8400 











See us at Booth 649 





Hardware Show Exhibitors 





Booth No. 


Regent-Sheffield, Ltd. ......... 69 
3545 Webster Ave. 
New York 67, N. Y. 


Reliable Metal Products Co... .522 
25 Elm Ave. 
Mt. Vernon, N. Y. 


Rembrandt Hardware Manufac- 
IG eet a 481 

739 Fairfield Ave. 

Kenilworth, N. J. 


Remington Hardware Co. .552, 553 
102 Greenwich St. 
New York 6, N. Y. 


James H. Rhodes & Co 
48-02 29th St. 
Long Island City, N. Y. 


M. H. Rhodes, Inc. ........... 673 
30 Bartholomew Ave. 
Hartford 6, Conn. 


NSE oe CE BE 1206 
10804 Burbank Blvd. 
North Hollywood, Calif. 


The Ridge Tool Co... .170, 171, 172 
400 Clark St. 
Elyria, Ohio 


Rival Manufacturing Co.. .626, 627 
36th & Bennington 
Kansas City 29, Mo. 


The Roberts Co 
600 N. Baldwin Park Blvd. 
City of Industry, Calif. 


Robeson Cutlery Co 
40 Main St. 
Perry, N. Y. 


M. W. Robinson Co 
Rockfall, Conn. 


Robinson Sponge Co 
1805 Atlantic Ave. 
Brooklyn 33, N. Y. 


Rocco Products .59-A, 60, 61, 50-A 
2916 Fourth Ave. South 
Minneapolis 8, Minn. 


Justus Roe & Sons 
1 Roe Ct. 
Patchogue, L. I., N. Y. 


Rona Plastic Corp 
1525 Blondell Ave. 
New York 61, N. Y. 


338, 339 


Booth No. 


Root-Lowell Corp., Div. Root- 
Lowell Mfg. Co 

445 N. Lake Shore Drive 

Chicago 11, Il. 


Rosenberg Brothers & Co..413, 414 
Smithtown, Long Island, N. Y. 


Ross Daniels 
207 Court Ave. 
Des Moines, Iowa 


Roto-Broil Corp. of America 

1438, 1439, 1440, 1441 
32-14 Northern Blvd. 
Long Island City, N. Y. 


Roto-Hoe & Sprayer Co..1014, 1015 
Box 65 
Newbury, Ohio 


Rowe Tool Co 
312 S. Palm Ave. 
Alhambra, Calif. 


Roxhall Time Corp 
43 W. 24th St. 
New York 10, N. Y. 


Royal Merchandise Corp... .. 
14-41 33rd Ave. 
Long Island City 6, N. Y. 


Rubbermaid, Inc 
200 Fifth Ave. 
New York, N. Y. 


549, 550 
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"b think we should transfer Gomley 
to another department." 


Want more facts? Circle 231, p. 277 
186 «© HARDWARE AGE, September 22, 1960 


HARDWARE SHOW SECTION 





56 Biol ig DS 


iv 


a 57 Pa 59 


———_ PN 











SURE-PROFIT WINNER AGAIN IN 60! 
FOAMFLEX 


the exclusive ‘offset’ design doorstrip 


PRE-SOLD FOR YOU AT FULL LIST $2.29 © YOU GET A FULL 40% DIs- 
COUNT * YOU MAKE A WHOPPING 91¢ PROFIT ON EACH UNIT SOLD 


xmrngpor 
xarantpor 
xearngtpo 

xaragtpor 


(Compare this profit story with any door weatherstrip . . . see for yourself why 
it “‘pays to push the nationally advertised Mortell line’). 


Dealers cashed-in in ’56... they did it in ’57...in’58...in ’59... and 
you'll profit with this sales-maker again in 1960! 


You just can’t lose! Foamflex, the No. 7 doorstrip gives you... 
[x] PRE-SOLD, NATIONALLY ADVERTISED PRICE 


[X] FAST TURN-OVER, FINEST QUALITY 
[X] BIG, SURE PROFIT 


166 million advertising messages to move Foamflex for you, profitably / 


Want more facts? Circle 232, p. 277 
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Let convenience 
and easy 


movement make 


MORE CASTER SALES 
FOR YOU! 














A Bassick Diamond Arrow 
Caster Series ‘‘68’’ 


Diamond-Dart For Household 
Furniture Series ‘‘26”’ yw 











Suggest Bassick Casters for furniture, 
toy boxes, home tools, appliances and 
dozens of other things around the 
house. Tell how they save work and 
time, then follow through with these 
easy-to-use sales points — 

Won’t mark floors! Choice of soft 
tread wheels for wood and tile... hard- 
tread wheels for rugs and carpets. 
Heavy duty steel construction plus 
case-hardened ball-bearing races mean 
long life and unusually easy swivelling. 
Stock and display Bassick Casters — 
they’re both easy to sell and profitable. 


THE BASSICK COMPANY, Bridgeport 
5, Conn. In Canada: Belleville, Ont. 


©o.20 


Bassick |Ey 


TEWART-WARNER CORPORATION 
Want more facts? Circle 233, p. 277 
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Hardware Show Exhibitors 





Booth No. 


J. Rubenstein & Sons 
278 Johnson Ave. 
Jersey City, N. J. 


622, 623 


The E. T. Rugg Co... 
1 Sisal St. 
Newark, Ohio 


.948, 949, 950 


Rupp Manufacturing Co., 
8 a eine pik 1437 

1776 Airport Rd. 

Mansfield, Ohio 


W. J. Ruscoe Co 
483 Kenmore Blvd. 
Akron 1, Ohio 


417, 418 


ae id 622, 623 
278 Johnson Ave. 
Jersey City, N. J. 


The J. J. Ryan Tool Co 
Southington, Conn. 


S 


Sabin China Co 
Box 421 
McKeesport, Pa. 


Safeguard Corp. 
Lansdale, Pa. 


rs 383, 384 


The Salem Tool Co 
767 S. Ellsworth Ave. 
Salem, Ohio 


Harry Sall & Co 
958 N. Eighth St. 
Philadelphia 23, Pa. 


Samson Cordage Works 
470 Atlantic Ave. 
Boston 10, Mass. 


Sanjo Utility Manufacturing 
Co. 


43 Grand St. 
Brooklyn 11, N. Y. 


Savage Arms Corp 
86 Broadway 
Chicopee Falls, Mass. 


Sawhill Tubular Products .... 
Sharon, Pa. 


Sawyers 
Box 490 
Portland 7, Ore. 


Booth No. 


—— Metal Manufacturing 


1805 ‘Ss. 55th Ave. 
Chicago 50, Ill. 


Science Products Co. 
1180 E. 68rd St. 
Chicago 37, Ill. 


Scranton Aluminum 
Manufacturing Co. 

1011 Capouse Ave. 

Scranton, Pa. 


Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWARE AGE Message 
Board if you expect messages 
while at the show. 


Seaboard Seed Co. .......... 1032 
701 S. Front St. 
Philadelphia 47, Pa. 


Seacoast Laboratories 
156 Perry St. 
New York 14, N. Y. 


Security Storm Lock & 

Hardware Corp. ........... 177 
1515 Hart Place 
Brooklyn 24, N. Y. 


Select-A-Spring Corp. 
61 E. 11th St. 
New York 3, N. Y. 


Semmes Nurseries 
Semmes, Ala. 


Seymour Mfg. Co. 
Seymour, Ind. 


Seymour of Sycamore 
220 Lucas St. 
Sycamore, III. 


(Continued on page 191) 
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amis (~ Eo) Revolutionary 


WHIRL-A-WAY 


ma kee Sv7er WHIRL-A-WAY 


l CAR and HOME WASHER 
with pistol grip handle and built-in 
it whirls...it swivels...it telescopes 
Just in time for the National Hard- wai gue pe 
ware Show—a standard 3 ft. Whirl- 


dialamatic sudser control. 
A Way equipped with the very same it dials ...it washes like no other car 


dialamatic control and swivel head : ' 
as our Super model. Defies compe- h did }) 
tition at any price! Stock up now! Was er ever 69 or ever WI 7 


Yes, Osrow’s all-new Super Whirl- 
A-Way is truly revolutionary — and it's 
loaded with features that make it the 
finest car washer on the market today 
... Pistol-grip handle with new diala- 
matic sudser chamber features 4-posi- 
tion fingertip control for heavy suds, 
light suds, clear rinse and full shut-off. 
And a high-impact polystyrene sudser 
chamber unconditionally guaranteed 
against detergent corrosion. Of course, 
the Super Whirl-A-Way telescopes from 


i ; 2 to 4 feet and locks at any position. 
18K Gold Plate with your monogram in addition, both the brush and tube 


Repeated by Popular Demand 2 swivel a full 360° to completely elim- 
The Sensation of the Atlantic inate twisting and kinking of the hose. 
City Housewares Show... 


Watch this one sell $ 9 5 
To all the buyers® who visit Still only 
OSROW at Booth No. 465 | 
AT THE 


during the National Hardware SEE IT AND A HOST OF OTHER 


Show, October 10-14. EXCITING OSROW PRODUCTS 
“Offer limited, First come, first COLISEUM 


served 


STAY AT HOMES 

Even if you can't get to the 
Hardware Show, you can still take 
advantage of our SPECIAL SHOW 
STOPPER offer! Write, wire 

or phone for details. 





OSROW PRODUCTS CO., INC. 


HAZEL STREET, GLEN COVE, L.!I., NEW VORK 


Printed in U.S.A. ©1960 Osrow Products Co., Inc. i o~ P~ 
Want more facts? Circle 234, p. 277 
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Seat No. 150-D 


A bathroom 
innovation with all 
the quality features 
of the entire line 

of APPCO seats. 


APPCO AMERICA 


—— ene ee eee ee ee 


Meet us at the N 


Want more facts 
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Hardware Show Exhibitors | 





thre leader mY Tye cabinet 


Booth No. hardware at the 


Shaf Mfg. Corp. .....M-53, M-54 


1018 Germantown Ave. Re)’, {3 ad 4 OF 


Philadelphia, Pa. 





# 410 PULL COLONIAL, HAND FINISHED, ANTIQUE COPPER EMBOSSED, 
Shakespeare Co. ........ 419, 420 also available in: BLACK, ANTIQUE COPPER, SMOOTH 

241 E. Kalamazoo Ave. ae and ANTIQUE BRASS 

Kalamazoo, Mich. 4. 


Sharon Bolt & Screw Co. 
Box 239 - 
Norwood, Mass. Send for 
a complete line of latest 
Shaw Manufacturing Co. .... .8: HINGES - PULLS - CATCHES ix COLONIAL literature 
372 Dublin Ave. MODERN - CONTEMPORARY - PERIOD see us at to 
Columbus 15, Ohio BOOTH 672 DEPT. HA 
1° NATIONAL _ — 
Sheffield Bronze Paint Corp. | HARDWARE SHOW 
117, 118 “Ee. ! Se 
17814 Waterloo Rd. ‘ 
Cleveland 19, Ohio 46 4 ; N. Y. COLISEUM 


OCT. 10-14, 1960 





Shepherd Casters 
Benton Harbor, Mich. 


H. B. Sherman Manufacturing 

i nsink 6 3 hale FOS «ec ee 771 
22 Barney St. 
Battle Creek, Mich. 


Ee re 1431 
1107 Broadway 
New York 10, N. Y. 


OE 5 5) oc.s's 0h ios ee MR. RETAILER... 


425 W. 203 St. i . 
New York, N. Y. special dating program 


Simonds Saw & Steel Co. ....163 in effect NOW! 











470 Main St. 
Fitchburg, Mass. 

















Simonsen Industries 
1414 South Michigan Ave. 
Chicago 5, Ill. 


Simplex Mfg. Corp.....1402, 1403 
540 N. Carrollton Ave. 
New Orleans, La. 








] a 
Hotel accommodations SEE your wholesaler now for Horton’s special dating program. 


The National Hardware Ring up extra sales. Take advantage of another Horton profit-building 
Show management has made service. 


arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- PP. AE ST TER AO, iP, T= 
: rol Tot? " See your wholesaler, or write: w 
tions write to National Hard HORTON EQUIPMENT COMPANY ¥ @ ay oS sg <y wa 
ware Show, 331 Madison P. O. Box 2611 * Houston, Texas Vee at a - mat on elo} me a - 5 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 


steal, tale SEE US OCTOBER 10-14 at the NATIONAL HARDWARE SHOW, BOOTH 466-A. 


1% gal. to 25 gal. available ¢ Individually packed « Origi- 
nators of the recessed spigot - Riveted handies - Sanitary rounded 
inside bottom 








Want more facts? Circle 237, p. 277 
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Hardware Show Exhibitors 
Booth No. 





Simplicity Manufacturing Co. 
1001, 1002, 1003, 1022, 1023, 1024 

5480 Spring St. 

Port Washington, Wis. 


MN, ss ose eek soba. on. 38 
5033 Elston Ave. 
Chicago 30, Ill. 


The Slip Seal Co 
1325 Redondo Ave. 
Long Beach 4, Calif. 


Booth No. 


D. B. Smith & Co 
Smith Bldg. 

414 Main St. 
Utica 2, N. Y. 


Seymour Smith & Son, Inc.... 
100 Main St. 
Oakville, Conn. 


Smith-Douglass Co. ......... 1242 
Norfolk, Va. 





DOOR KNOB JEWELRY by 


'Blele) ae Gale) elm 1ale Mates) -100-1- lets 
and Sold Separately 


TULIP 
etete) .. 
fed -F— 


AND 
SUPER-SIZE 
ROSETTES 


NOW A REALLY PROFITABLE 
WAY for your customers to glam- 
orize their doors . . . The new 405 
Series Knobs, in satin and pol- 
ished brass and polished chrome, 
will replace old, shabby. door 
knobs in a minute, and. . . the 
brand new oversize R5 Series 
Rosettes —a full 3” in diameter— 
designed to cover old paint marks 
and worn out screw holes... 
a ‘‘Natural’’ with every door 
knob sale... . 


KEEP YOUR EYE) ON TAYLOR LOCK 


Booth No. 


The Smith-Gates Corp 
Farmington, Conn. 


Smith-Wolff Co. ............ 1218 
261 Broadway 

New York, N. Y. 

Sc icakck cae nes 510 
Elmsford, N. Y. 


Southern Fabricators Corp. .. .! 
Box 8 
Steelville, Ill. 


Southern Hardware 
806 Peachtree St., Northeast 
Atlanta 8, Ga. 


Southland Mower Co. ....... 1237 
29 N. Division St. 
Selma, Ala. 


Spartan Electric Radiator 
Corp. 

52-55 74th St. 

Maspeth 78, N. Y. 


Spartan Marine Co. Div. 
Spartan Electric Radiator 
 “swetakevins ceo 441, 442 
Maspeth, N. Y. 


Specialty Hardware Co. ...... 307 
18 Warren St. 
New York 7, N. Y. 


The Specialty Manufacturing 
Co. 
2356 University Ave. 
St. Paul 14, Minn. 
(Continued on page 196) 
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$+ PLEECTRICAL APPLIANEES 





TAYLOR LOCK COMPANY, PHILADELPHIA 32, PA. 
MFRS. OF NIGHT LATCHES, PADLOCKS, DOOR KNOBS, KEY BLANKS AND BUILDERS’ HARDWARE SINCE 1922 
Want more facts? Circle 238, p. 277 
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“Now this will throw the toast at 
your husband's newspaper!” 


HARDWARE SHOW SECTION 








Presenting... 


Calld 


ABINET HARDWARE 
if 
-»2iINn NEW DECIMAL PAC 


aster shipment to you 
setter display 
Greater sale 
e Easier ha 
e Space-sc 


nlus 
AMEf 


OFIT 


* ™ 
} - 
| 


s ii 


—_ 
ai 


£ 
as ‘ 
300 Po" 


f, 


~ oo - 
~~ all 


- = - “a , 
‘ ; tiz,. - Z f 
Ry, , ae | — j 
Ay ; Rs Uf j 


COMET SERVA PACK | * fexczzezetze | AMERICANA SERVA BOX 


thru polyethylene bags... 
stay attractive, new 


ooking Self-dispensing! 
Illustrated End Labels! 
| 7 7 compete win screws. | [[lustrated End-Labels! 
Each piece or pair packaged com- 


plete with screws in see-thru Poly tise: annie easiness Each Americana Serva Box contains 25 
Bag. Master Carton contains 100 of cabinet hardware individually packaged pieces or pairs, 


Poly Bags, bulk packed. (Full —a—_ complete with screws, in see-thru Poly 
cases only.) Bag. Each Master Carton contains 4 


* Made to Star's famous Americana Serva Boxes (total 100 pieces 
high quality standardsi or pairs). Only Soll: eaman Shipped. 




















SEE US AT THE SHOW— BOOTH 212 


' ‘These tough, no-tear see-thru Poly Bags 
“keep your stock new, fresh and 
attractive looking, insure against 
loss of screws and parts. 


Write Today for New Complete Price List Catalog Keep ‘em up front... 
; e STAR wera PRODUCTS CO. for more self-starting sales... 


380 BUTLER STREET, BROOKLYN 17, N.Y. bigger profits! 
Want more facts? Circle 239, p. 277 
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MEET US AT THE 
NATIONAL 
HARDWARE 
4 »SHO 


FUM e NE *." am | 


BOOTH NO. 746 


LEADERSHIP IN SALES 


is traditional at Briggs & Stratton. No secret about our success either... 
these 4-cycle engines vitalize your power equipment with special “‘sales 
appeal.’’ They’re in heavy demand with the public. And your product starts 
out half sold, thanks to the hallmark of quality and dependability the 
engine displays. 


LEADERSHIP IN SERVICE 


. service blanketing the world. Help from Briggs & Stratton is always 
nearby. Fast, forthright, proved through decades of faithful performance. 
People trust the guarantee that ‘‘bends over backwards”’ to please. 


LEADERSHIP IN SATISFACTION 


woos new friends and old alike, capturing their imaginations with exciting 
developments in engine features (ask about the new ones for ’61 at the 
National Hardware Show). It’s the reason why now, as well as historically, 
Briggs & Stratton 4-cycle engines consistently outsell every other make by 
a wide margin! 


® Get 1961 sales off to a solid start — choose equipment powered by the 
engines with ‘“‘built-in leadership!”’ 


| 
\ 


\ 


‘ Ay 


\ ¥ 


Most respec 


ted name in power 


f 
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QUICKEE S$ 


GREATEST NATIONAL 
ADVERTISING CAMPAIGN 


to OVER 


60,000,000 
People! 


Tne namene og 


SPECIALIZED TO cums pest) 


NEW! 
MITY-POP* 
SALESMAKING 
MERCHANDISER 


Packs a powerful 
impulse sales punch and 
successfully solves the 
space problem. It’s 
Store-Tested and dealer 
approved. Efficiently 
stocks * Displays ® Tells 
and Sells QUICKEE’S 
SPECIALIZED 
CLEANERS without 
effort in 4%" of space. 


: | ae : 


EZ 


Stain remo’. Ie pet Rs 


*(Point-Of-Purchase) 


FREE MITY-POP* Packed with each 
1 DOZ. Waterless HAND CLEANER (14 oz. can) 
1 DOZ. FLOOR TILE CLEANER « w. cam 

% DOZ. WALL TILE CLEANER (1 quart cam 


Be Sure to See Our Newest Selling Sensation! 
VISIT BOOTH 559 
National Hardware Show, Coliseum, N. Y.—Oct. 10-14 


QUICKEE PRODUCTS, INC. 
40). 1.44.0) ee 
Want more facts? Circle 241, p. 277 
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Hardware Show Exhibitors 





Booth No. 


NT ec 533 
7308 Associate Ave. 
Cleveland 9, Qhio 


Speedway Manufacturing Co., 
Div., Thor Power Tool Co... .11 

1421 Barnsdale Rd. 

La Grange Park, Ill. 


Sponge Specialties Mfg. Co... .669 
1378 Utica Ave. 
Brooklyn, N. Y. 


Sprayers & Nozzles 
2575 Twenty-Eighth Ave. North 
St. Petersburg 4, Fla. 


Sprayon Products 
2075 E. 65th St. 
Cleveland 3, Ohio 


Sprinkle-Minder Div., Barclay 
Engineering Corp. ........ 1156 

1234 W. Fulton St. 

Chicago 7, Ill. 


Sprunger Brothers 
Gerber St. 
Ligonier, Ind. 


942, 543 


The Stadler Fertilizer Co. 

», 197 
1010 Denison Ave. 
Cleveland, Ohio 


Standard Can Corp. ..... 498, 499 
Ohio River Blvd. 
Leetsdale, Pa. 


Standard Fasteners 
2724 Clybourn Ave. 
Chicago, Il. 


Standard-Keil Hardware 
Manufacturing Co. ......... 381 

2581 Atlantic Ave. 

Brooklyn 7, N. Y. 


The Standard Products Co. 
612, 613 
Port Clinton,Ohio 


Stanley Oliver Mfg. Co 
1001 S. California Ave. 
Chicago, IIl. 


The Stanley Works 
129, 130, 131, 132, 133, 134 
New Britain, Conn. 


Stantex Corp. ........ M-22, M-23 
42 N. Second St. 
Philadelphia 6, Pa. 


Booth No. 


H. F. Staples & Co. ..........- 650 
Medford, Mass. 


Star Expansion Industries 
Corp. 

Box 108 

Mountainville, N. Y. 


Star-Line Housewares, Div., 
Bush Brothers 

651 Elmwood Ave. 

Buffalo 22, N. Y. 


Star Metal Products Co 
366 Butler St. 
Brooklyn, N. Y. 


State Steel Industries 
Box F-1 
City of Industry, Calif. 


Stearns Power Mowers 


7530 Forsythe 
St. Louis, Mo. 


Stelray Products 
65 Shelton Ave. 
Shelton, Conn. 


Sterling Forest Peat Co. ....1208 
Box 608 

Tuxedo, N. Y. 

Sterns Power Mowers . .1062, 1075 
4927 Delmar Blvd. 
St. Louis 8, Mo. 
Stevens Walden, Inc. ...... 80, 81 
475 Shrewsbury St. 

Worcester, Mass. 


Stim-U-Plant Laboratories . 
2077 Parkwood Ave. 
Columbus 19, Ohio 


.1161 


Stitt Ignition Co., 
Power Div. 

86 E. First Ave. 

Columbus 1, Ohio 


Marine & 
12 


Be sure fo visit 


HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 
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“root tease sesee Qer NOW from your jobber 


acetate plastic. ! +. Val | | a 


No. 700 W — Two layers 
of heavy acetate plastic 
fused over 4 x 4 mesh 
rustproof, corrosion-proof 
aluminum wire. 


e-v.tine Green coron WINDOW MATERIALS and 


Mesh No. 100C — Green 

wisted coron “" mesh PROTECTIVE COVERINGS 
bonded between layers of 

clear, tough acetate plas- 

tic. 


R-V-Tex Protective 
Covering No. 
500X — Clear poly- 
ethylene film rein- 
forced with %’’ 
mesh white Fiber- 
glas. 


a 


\ 


“ 


—— s 


ite \ \ | eee 
sae \e. ae 


nett seSe- o8% rv) 


4 


R-V-Tex Protective 
Covering No. 
600X — Black on 
one side, aluminum 
on other. Double- 
thick polyethylene 
film reinforced with. 
%"’ mesh Fiberglas. 


R-V-Lite Vinyl Plastic 
Sheeting No. 15V — 
Heavyweight crystal clear 
plastic, tough, waterproof, 
highly flexible. 


A completely new kind of material 


R-V-Tex Floor and Car- 
pet Runner — Lies flat, 
won't curl. Embossed un- Decorative— Practical 
derside grips carpet. Deep- ° 

embossed pattern traps 5 Sparkling Colors 


more water, snow and dirt. See it at the National Hardware Show 





Storm-Lite Storm Win- 
dow Kit No. 24SL— Each 


kit contains clear polyethy- A © 
lene sheet 36” x 72”, fiber ARVE) V E 7 ~~ eo x P eo R AT O N 
molding strips, nails. At- mos ® Cc} 


tractively packaged . 3500 NO. KIMBALL AVENUE, CHICAGO 18, ILLINOIS 
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the bill... 
happily 


= 
\} tC 4 


: ee ’ 


If you're going to have an unconditional guarantee .. . have one 
with teeth in it. 

Of course, at COLORITE our returns are the lowest in the business. 
This is important to anyone who sells Colorite hose. You know 
when Colorite goes out, it isn't coming back. 


COLORITE’S exemplary behavior isn't just luck. We make our hose 
more carefully than anyone else. We’re downright generous with 
the poundage of vinyl that goes into the product. You won't find 
comparable quality and sturdiness in any other hose. 

it all adds up to one thing: We produce a quality hose with a 
record for pleasing your customers. This means we can give a 
big unconditional guarantee. 


COLOR 1LTIX EE 


PLASTICS OF NEW JERSEY, INC. 
America’s Most Complete Line of Garden Hose 
50 CALIFORNIA AVENUE @ PATERSON 3, N. J. 


SEE US AT NATIONAL HARDWARE SHOW 8 BOOTH 733 @ NEW YORK 
Want more facts? Circle 243, p. 277 
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Hardware Show Exhibitors 





Booth No. 


Stix-On Products Co. Div....M-17 
Vee Bee Mfg. Co. 

104-19 Roosevelt Ave. 

Corona, N. Y. 


Ster-All CORP 2c cscces 1250, 1251 
1715 W. Florence Ave. 
Inglewood 5, Calif. 


Storz-All Industries 
30 Goodrich St. 
Buffalo, N. Y. 


..- 1465, 1466 


Streater Store Fixtures . 
Chatham, N. Y. 


.. 4l, 42 


Structo Manufacturing Co. 

1115, 1116, 1117 
Route 75 
Freeport, Ill. 


Sunbeam Corp. 
5600 Roosevelt Rd. 
Chicago 50, Ill. 


Superior Controls Div. ...... 1165 
Superior Screw & Mfg. Co. 

Box 436 

Crystal Lake, III. 


Superior Insulating Tape 

SO iit aon wn ae'é bata Sai ie a M-47 
3100 Lambdin Ave. 
St. Louis 15, Mo. 


Superior Rubber Products 

CA. cteeeeantiie< wows 473, 4 
1017 Lafayette Bldg. 
Philadelphia 6, Pa. 


Supreme Products Corp. 
380 Madison Ave. 
New York 17, N. Y. 


Swing-A-Way Manufacturing 
Co. 

4100 Beck Ave. 

St. Louis 16, Mo. 


ESE TS 
32-00 Skillman Ave. 
Long Island City 1, N. Y. 


Swiss Farms 
35 Avalon Rd. 
Garden City, Long Island, N. Y. 


Swiss Harmony 
844 W. Adams St. 
Chicago, Ill. 


Synthetic Fabrics 
261 Fifth Ave. 
New York 16, N. Y. 














BRAND NEW 


complete 
self-service 





The “Ever-Gard” fence protects 
trees and plants from destructive 
animals. Made of galvanized 








mesh... plastic coated in white or green. Ready to use! No 
cutting or staking necessary. Sections can be linked together for 
larger areas. Also ideal to fill with leaves as a cold weather 


plant protector. 


SEE THE COMPLETE GAY-MAID “PROFIT” LINE 


planter 

coasters 
Comes complete with 
our new “Swing-out”’ 
water pan. Eliminates 
removing tub to 


glass caddie 


A brand new patio 
item from Ohio 
Wire. Plastic coated. 
Colorful! Practical! 


VISIT WITH US 


syelouseme Bt) @ 17 ¢ \ 


i tekitelals Mea ltlach sacl acme Lileh a7 


=lolous= mam | @ Jc ; ples 


> 
— 


yn 


2 


folding fence 


(EA) 


fs —— 
The original Folding = 
Fence ... and still a 
national best seller! 
Now in four sizes. 


ay wee 


Tl 








plastic planters 


Several new styles of 
planters and stands 
now available. See 
them all at the 
show! 





planter stands 


Five popular sizes 
available. Gleaming 
brass plate to com- 
plement the redwood 


Mid-America Show 


HARDWARE SHOW SECTION 





more GAY-MAID products from 


Ohio wire products 
corm pany. imc. 


10025 east St’ avenue. 


columbus 3. ohio 





Want more facts? Circle 244, p. 277 








Hardware Show Exhibitors 





Booth No. 


Tasco Sales 
1075 Northwest 7ist St. 
Miami, Fla. 


071, 572 


S. G. Taylor Chain Co. ....... 467 
8-141st St. 
Hammond, Ind. 


Booth No. 


Taylor Lock Co. ......... 178, 179 
2034 W. Lippincott St. 
Philadelphia 32, Pa. 


Tecumseh Products Co., 
Lauson-Power Products Div. 
812, 813, 814, 815 
Tecumseh, Mich. 


Terra-Lite Div., Zonolite Co.. .1162 
135 S. La Salle St. 
Chicago 8, IIl. 





IN ONE SHORT YEAR 


A LIMITED NUMBER OF PROTECTED TERRITORIES 
ARE STILL AVAILABLE 


Dart/Karts are currently advertised in KAR'l' MAGAZINE, HOT 
ROD MAGAZINE, KARTING SPORT, ROD & CUSTOM, 
KARTING WORLD, ROD BUILDER and CAR CRAFT. 


Want more facts? Circle 245, p. 277 
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Booth No. 


L. Teweles Seed Co. ......... 769 
222 Third St. 
Milwaukee, Wis. 


. 9 ot Seer 458 
2762 Clybourn Ave. 
Chicago 14, Ill. 


Therm-O-Ware Electric 

_ TERRES IRR Mp ane 404, 405 
869 Rockaway Parkway 
Brooklyn 36, N. Y. 


Thermwell Products Co.. .599, 600 
120 W. 3l1st St. 
New York 1, N. Y. 


Thiel Industries 
N. 3rd & W. Fowler Sts. 
Milwaukee, Wis. 


Thomas Industries, Sprayit 

DG eGh eos ews 6Gwee bn cacee 583 
410 S. Third St. 
Louisville 2, Ky. 
Thomas Products Co. ....693, 695 
Johnson City, Tenn. 


Thorsen Manufacturing Co. ... 
5321 Horton St. 
Oakland, Calif. 


Tierney Candle Co. ........ 1462 
22 N. Union St. 
Somerville, Mass. 


Tip Tep Brush Ce. .......00:. 584 
400-18 E. 111th St. 
New York 29, N. Y. 


(Continued on page 204) 





HARDWARE HUMOR 


“It's lighter than this and darker 
than this...” 


HARDWARE SHOW SECTION 





“YOU'VE GOT TO TALK BIG 
TO SELL Bib"... 


HOME WORKSHOP 
BEST SELLERS... 





| did it with my 
Wen “All Saw” 


“ALL SAW" 
Model 909 





WEN 3 


SUPER-SALESMAN 
FOR FALL, 1960 


Buster Keaton, one of to- 
Keg Oe 2 day’s hottest “‘persuaders’”’ will 
cited diate be Wen’s top consumer sales- 
Model 505 man during the peak selling 
period of Fall, 1960. In the ads, 
Buster really “talks big,”’ as you 
can see. 

Buster is remembered by mil- 
lions of over 40’s as the leading. 
“‘dead pan’”’ comic of the silent 
film era, and by equal millions 
under 40 for his TV films. Wen 
welcomes him to the fold with 
the expectation that Buster’s 
spirit of fun will gain even 
higher reader recognition for 
Wen consumer ads... and more 
sales for you. 


Model 808 Model 202 
SANDER- 


2-SPEED DRILL POLISHER 





SOLDER GUN 
KIT Model 100K 


WEN Offers Best 
Merchandising Support 


When you join the WEN 
selling program, you have at i es * cin guide and 3 pea 
your disposal the best merchan- extra cost $44.95 


dising support in the field. You WEN) 


get a giant plastic lighted wall 
display, a handsome ‘‘complete 

FINE FINISH SANDER — Light, handy and quiet. Powerful 
motor delivers 14,400 straight-line-action 





home workshop”’ floor or counter 
display FREE—plus a really 





comprehensive tie-in merchan- 
dising kit with mailers, mats, 
additional displays, FREE. All 


strokes per minute. Perfect for fine finish- 
ing and polishing. Strong black plastic case. 
Comes complete with 6 assorted abrasive 


Consumer Ads 


this is backed by strong con- 
sumer magazine ads and Wen’s 
famous highway signs—selling 
for you across the country .. . 
over 500 million impressions 
strong. 


sheets and 2 polishing pads. $13.95 
SSCSHOSSSSSSSSSSSSSSSSSSOSSSSSEEEES 


MULTI-PURPOSE SOLDER GUN KIT —Feather-light slim gun 
with 100 watts power. Heats in 24% sec- 
onds. Built-in spotlight focused on work. . i, 
The kit includes the gun, extra tips for hot- hi. — 


cutting, smoothing, and rosin core solder , comet 
... all in a strong metal box for neat com- ’ Wen ads will break in these 
pact storage. $7.95 eading magazines in September, 
Scoeecseesessseseseesese October, November and De- 
Segqess cember to create bonus con- 


" 2-Speed Power Drill . 
5810 Northwest Highway lishoneiene Swag bg sumer demand during the peak 
Chicago 31, Illinois of 1960 selling. 


te WEN PRODUCTS, INC., 5810 Northwest Hwy., Chicago 31, Ill. 
Want more facts? Circle 246, p. 277 


HARDWARE SHOW SECTION 


Call your Wen Representative right away 
for more details ...or write: 


PRODUCTS, INC. 
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the ROCK’N RAIN 


eA Od ©] BR) Se) dd 


PATTERN LENGTH 
CONTROL 


EXCLUSIVE | HYDRO-JET DRIVE — THE 
ROCKING ACTION : | J POWER IS IN THE NOZZLE 


“FLIPPER” ASSURES 
EVEN WATER 
DISTRIBUTION sss 





NO GEARS TO CLOG 


PATTERN WIDTH 
CONTROL 


y | 
SHERMAN 


FIRST! — << HEAVY 
’ - RUST-PROOF 
BASE 


e Newer than new -— 
the all-purpose sprinkler! 


e Exclusive Sherman Design— 


: a ——— The Rock'n Rain — new in design — new in concept. 


Hydro-jet Drive! Sherman has combined the best features of America’s two most popular 

Trouble-free operation! sprinklers — the conventional gear-type oscillating and the impulse-type. 

Pattern length and The special Hydro-jet drive powers the Rock'n Rain using only a fraction 

width control of the water required by conventional oscillating sprinklers. For the first 

Advanced styling — CME ES CUR CO mUCE UM MUCES ICA CE ECR UCM Cirag 

precision engineered! — exclusively with Rock’n Rain. It is the one truly all-purpose sprinkler 
available today! 


NOW READY! NEW for '61 WAVE-KING 


NEW 1961 SHERMAN LAWN HOSE 
GOODS CATALOG! It’s loaded with new 
and improved products that mean PROFITS 
for your lawn and garden department! 


America’s 
Lowest Priced 
Wave Sprinkler! 


ONLY $2.95 


list 


H. B. SHERMAN MANUFACTURING CO. 
Battie Creek, Michigan 


Want more facts? Circle 247, p. 277 
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ve RAINGER 


W F ‘61 
NE W OR AUTOMATIC LAWN SPRINKLING AT MODERATE COST! 


The RAINGER—brand new from Sherman! It walks as it waters, 
faithfully follows hose in any desired pattern, then shuts itself off 
when the job is done! The new RAINGER is quality-built for years 
of trouble-free service. Its modern, functional design and rust-proof 
finish make it a welcome addition to any well kept lawn! 


@e WALKS AS IT WATERS— e INTERCHANGEABLE 
SHUTS OFF WHEELS PROVIDE 
AUTOMATICALLY! TWO-SPEED 

OPERATION 
@ePOWER TO SPARE— 
TRACTOR-TYPE @ POSITIVE PAWL DRIVE 
WHEELS GENTLY FOR SMOOTH TRAVEL! 
GRIP LAWN 
@SPRINKLES AREA 50’ 
BY 200’ (or more)! 


i 





‘AMERICA’S FINEST TRAVELING PAIR' 


The TRAVELER 


IT WALKS, WATERS, WINDS UP HOSE, SHUTS 
ITSELF OFF! THE ONLY ONE OF ITS KIND! The 
Traveler meets the needs of modern suburban living 
through superb automatic performance! 

It travels up to 200’, laying down the equivalent of 1” 
soaking, gentle rain. When the sprinkling chore is done, 
the hose is neatly coiled and ready for convenient storage 
until needed again. 


@IDEAL FOR HOMES, INSTITUTIONS, FAC- 
TORIES—WHEREVER A LARGE LAWN DE- 
MANDS THE FINEST CARE! 

@ POWER TO SPARE—2600 to 1 WHEEL/ 
SPRINKLER HEAD RATIO 

@ BEAUTIFUL FINISH—AUTOMOTIVE-TYPE 
BAKED ON ENAMEL 


@ PRECISION ENGINEERED—BUILT FOR YEARS 


OF DEPENDABLE SERVICE! | | NOW READY! 


NEW 1961 SHERMAN LAWN HOSE GOODS CATALOG. 
It’s loaded with new and improved products that mean 
PROFITS for your lawn and garden department. 


H. 6B. SHERMAN MANUFACTURING CO. 
Battie Creek, Michigan 


y : S : T lJ S AT T 4 E S 0 See the complete new line of 1961 Sherman Sprinklers and Lawn Hose Goods at the 
National Hardware Show, Booth 771, October 10 through 14 in New York. 
Want more facts? Circle 247, p. 277 
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NEW! NEW! NEW! 


Just 
in time 
for 
the 
N.Y. 
Show 





@ 














Day-Glo Sign 


LAWN STAKE 


Gives you 2 sales instead of 1 when you sell Day- 
Glo “FOR SALE,” “FOR RENT,” “NO TRES- 
PASSING,” etc., signs. Ideal for housewives—simply 
insert sign in slots on stake, push aluminum pointed 
stake in ground. A complete sign erection job with- 
out fasteners of any kind. Ends nuisance of hammer 
and nail hunting, sawed off broom sticks, etc. Won't 
rust, tarnish, discolor. When customers buy Day-Glo 
signs, sell "em Hy-Ko Aluminum Lawn Stakes, too— 
make 2 sales instead of 1. Stakes retail, ea. 39¢. 


Order from your jobber 


HY-KO PRODUCTS CO. 


6813 Wade Park Ave., Cleveland 3, Ohio 

















Want more facts? Circle 248, p. 277 





SHOW 
STOPPER 
SPECIALS ! 


* RAIN DRAINS 


* WHIRLING DERVISH 
Sprinklers 


* FENSTIX 
Flexible-Decorative Fencing 


* FLEXI-SPRAY 
Revolutionary New Hose Spray 


a 


ON DISPLAY AT 


BOOTH 1089 


HARDWARE SHOW 


COMMONWEALTH 
PLASTICS CORP. 


LEOMINSTER, MASS. 
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Hardware Show Exhibitors 
Booth No. 





Toccoa Metal Products & 
Implement Co., Swanco 
oa a 1 a ith Sa We ne 490 
Box 751 
Toccoa, Ga. 


Tomar Products 1121, 1122 


655 West Ave. 
Rochester, N. Y. 


Teeserals Carp... .2k cscweaiies 682 
Richmond, Ill. 


Toolkraft Corp. ..... .. .. ..06 
700 Plainfield St. 
Springfield 7, Mass. 


sb pee aes M-59 
935 W. Goodale 
Columbus, Ohio 


Tornado Aluminum 
Box 6 
Spring Glen, N. Y. 


Towne Products 
1010 Crescent Ave., N.E. 
Atlanta 9, Ga. 


Trans Oceanic Trading Corp.. .952 
33 W. 46th St. 
New York, N. Y. 


Trine Mfg. Corp 
1430 Feris Place 
Bronx 61, N. Y. 


Trio Manufacturing Co.. .937, 938 
101 S. Union St. 
Griggsville, Ill. 


Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWARE AGE Message 
Board if you expect messages 
while at the show. 


Booth No. 


aruecraft Teel Ce. ........- 641 
2425 S. Michigan Ave. 
Chicago 16, Il. 


1010 Hudson St. 
Union, N. J. 


Tucker Products Corp. ...... 1241 
345 Central St. 
Leominster, Mass. 


G. R. P. Turbo 

c/o Postlewait Glass Co. 
1819 Troost 

Kansas City, Mo. 


Tne Turmer Cerp. .......... 48-A 
821 Park Ave. 
Sycamore, Ill. 


Twix Manufacturing Co. ..... 334 
40-09 Twenty-First St. 
Long Island City 1, N. Y. 


Tyler Manufacturing Co. ....416 
1005 W. Arbor Vitae St. 
Inglewood 1, Calif. 


U-C-Lite Manufacturing Co. ..113 
1050 W. Hubbard St. 
Chicago 22, Ill. 


Union Carbide Consumer Products 
8 ERE CEES aap tan oes nee Peper = 827, 828 

535 Fifth Ave. 

New York 17, N. Y. 


Union Cycle Co., Ltd. ....482, 483 
314 Scholes St. 
Brooklyn, N. Y. 
Union Products 931, 932 
200 Fifth Ave. 

New York 10, N. Y. 


Union Steel Chest Corp. ...... 96 
54 Church St. 
LeRoy, N. Y. 


Union Steel Products Co. 
754, 755, 756 
North Berrier St. 
Albion, Mich. 
(Continued on page 209) 


Want more facts? Circle 250, p. 277 > 


HARDWARE SHOW SECTION 








_ 
a ie 
i” 





Advertised 
ine 
LIFE 


; . =. 
ae 








ROTARY MOWERS 


Cell the line that's 
pre-sold for you! 


Consistent national advertising .. . 
in LIFE, SATURDAY EVENING POST 
FLOWER GROWER, SPORTS 
ILLUSTRATED, BETTER HOMES & 
GARDENS, top magazines for 


reaching your mower customers... . 


sells Atlas-Aire during the peak 
buying months. Gives you faster 
turnover on the line that gives 
you full margin. 


e 


22” STANDARD 


MODEL A22 


BLADE: 21” pitched steel; ENGINE: 
4 Cycle 2% H.P. Briggs & Stratton, 
rewind starter, Choke-A-Matic 
control; HOUSING: 14-gauge steel, 
staggered wheels; CLUTCH: Steel 
non-slip; TRIMMING EDGE: 12”; 
WHEELS: 8” diameter, diamond 
tread, easy height adjustment; 
HANDLE: Stor-Mower—stands upright 
for storage — with Hi-Lo adjustment 
— 2 positions, 5” differential; COLOR: 
Deluxe red finish; NET WEIGHT: 54 
lbs.; SHIPPING WEIGHT: 62 Ibs. 


MODEL C20 


BLADE: 19” pitched steel; ENGINE: 2 Cycle 
24%2H.P. Clinton, rewind starter; HOUSING: 
16-gauge steel, staggered wheels; TRIM- 
MING EDGE: 12”; WHEELS: 6” diameter, 
diamond tread, easy height adjustment; 
HANDLE: Stor-Mower — stands upright for 
storage — with Hi-Lo. adjustment — 2 
positions, 5” differential; COLOR: Deluxe 
red finish; NET WEIGHT: 42 lIbs.; 
SHIPPING WEIGHT: 47 Ibs. 


e 


22” DELUXE 


MODEL B22 


BLADE: 21” pitched steel; ENGINE: 4 Cycle 3 H.P. 
Briggs & Stratton, Choke-A-Matic control, 
Wind-A-Matic starter; HOUSING: 14-gauge steel, 
staggered wheels; CLUTCH: Steel, non-slip; 
TRIMMING EDGE: 42”; WHEELS: Quick-A-Matic 
wheel adjustment — 8” diameter, diamond tread; 
HANDLE: Stor-Mower — stands upright for storage — 
with Hi-Lo adjustment — 2 positions, 5” differential; 
COLOR: Deluxe red finish, handle chrome-plated; 

NET WEIGHT: 60 Ibs., SHIPPING WEIGHT: 68 Ibs. 


MODEL A20 


BLADE: 19” pitched steel; ENGINE: 4 Cycle 
2 H.P. Briggs & Stratton, Choke-A-Matic 
control, rewind starter; HOUSING: 16- 
gauge steel, staggered wheels; TRIMMING 
EDGE: 2”; WHEELS: 6” diameter, diamond 
tread, easy height adjustment; HANDLE: 
Stor-Mower — stands upright for storage 
— with Hi-Lo adjustment — 2 positions, 5” 
differential; COLOR: Deluxe red finish; NET 
WEIGHT: 45 lbs. SHIPPING WEIGHT: 51 Ibs. 


ol, 
- & 


MODEL SP22 


BLADE: 21” pitched steel; ENGINE: 4 
Cycle 3 H.P. Briggs & Stratton, Choke- 
A-Matic control, Wind-A-Matic starter; 
HOUSING: 14-gauge steel, staggered 
wheels; CLUTCH: Steel, non-slip; TRIM- 
MING EDGE: 1%”; WHEELS: Quick-A- 
Matic wheel adjustment; 8” diameter, 
front — diamond tread; HANDLE: Stor- 
Mower — stands upright for storage; 
COLOR: Deluxe red finish, handle 
chrome plated; NET WEIGHT: 69 Ibs.; 
SHIPPING WEIGHT: 77 Ibs. 








22” \ SELF-PROPELLED* 


*Patent No. 2903081 


built to out-perform all others on the market. You see it 
in the rugged construction, the precision fittings and the 


Competitively pitched value story for every model in 
NEWS MATS 
Giant 4-foot WINDOW STREAMERS 
Colorful ENVELOPE STUFFERS 
GLOSSY PHO 4S of each model 
Available from your wholesaler or direct from Atlas-Aire. 
See your Atlas-Aire Catalog SAB-8-61 for complete details 
about sales aids. 


MODEL B20 


BLADE: 19” pitched steel; ENGINE: 4 Cycle 
2 H.P. Briggs & Stratton, Choke-A-Matic 


control, Wind-A-Matic starter; HOUSING: 
16-gauge steel, staggered wheels; TRIM- 
MING EDGE: 12"; WHEELS: Quick-A-Matic 
-7” diameter, diamond 
tread; HANDLE: Stor-Mower—stands upright 


for storage with Hi-Lo 


differential 


: 


wheel adjustment 


; 
a 


adjustment — 2 
COLOR: Deluxe 


chrome plated; NET 
SHIPPING WEIGHT: 62 Ibs 


LE 


positions, 5” 
red finish. handle 


WEIGHT: 56 Ibs 


H 


3 


New action 
feature starting 
easier ever before. 
Just wind the crank, 
release fingertip 
control handle and 


es 
| 
i 


‘, 
y 


MODEL A25 
BLADE: 24” pitched steel; ENGINE: 4 Cycle 3 H.-P. 
Briggs & Stratton, Choke-A-Matic control, rewind 
starter; HOUSING: 14-gauge steel, staggered wheels; 
CLUTCH: Steel, non-slip; TRIMMING EDGE: 2” 
WHEELS: Front — 7” diameter, diamond tread ... 
Back — 8” diameter, diamond tread, easy height ad- 
justment; HANDLE: Stor-Mower — stands upright for 
storage — with Hi-Lo adjustment — 2 positions, 


5” 
differential; COLOR: Deluxe red finish; NET WEIGHT 
59 |Ibs.; SHIPPING WEIGHT: 67 Ibs. 














18” 
MODEL 





’ 





ya ”“ 
MODEL 





\ Controls. 
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REEL MOWERS FOR 1961 


re oe 


} 


BLADE: 18” steel; 





‘ 


ENGINE: 4 cage ae 


Cycle, 2 H.P., Briggs & Stratton, 
rewind starter; Choke-A-Matic 


WHEELS: 
ter, 
height adjus 

diamond rolle 











MODEL ARR-24 





See your Atlas-Ai 


semi-pneumatic 


COLOR: Deluxe : 
WEIGHT: 101 Ibs.; SHIPPING ot 
WEIGHT: 106 Ibs. : 


10%” diame- 

tires, easy 

tment; DRIVE: : re : 
r chain-sprocket; | 
red finish. NET 


te)s) 1 AT]. ee i = 


BLADE: 21” steel; ENGINE: 4 
Cycle, 2 H.P., Briggs & Stratton, 
rewind starter; Choke-A-Matic 

Controls. WHEELS: 102” diame- 
ter, semi-pneumatic tires, easy 
height adjustment; DRIVE: dia- 
mond roller chain-sprocket; 
COLOR: Deluxe red finish. NET 





WEIGHT: 108 Ibs.; SHIPPING 
WEIGHT: 1T3 Ibs. ry 
MODEL 721R 
h 
x 


5 


ENGINE: 4.5 H-P. Clinton; TRANSMISSION: 


Semi-Automatic, 4 speeds forward, ] re 


verse, neutral, Free wheel clutch to move 
mower easily without turning engine or 


elielet as 





re catalog RRB-8-61 for complete details. 


ATLAS TOOL & MANUFACTURING CO. 


5147 Natural Bri 


Founded in 1926 


dge Blivd. St. Louis 15, Missouri 


Hardware Show Exhibitors 





Booth No. 


Union Tool Co. . . 433, 434, 435, 436 
48 E. River St. 
Orange, Mass. 


Union Wadding Co. ... .1106, 1107 
Pawtucket, R. I. 


United Industries 
278 Johnson Ave. 
Jersey City, N. J. 


United Plastic Corp. ....... M-27 
17 Simonds Rd. 
Fitchburg, Mass. 


United States Caster Cup Corp. 


1630 Oakland Ave. 
Kansas City 26, Mo. 


U. S. Electric Mfg. Corp..... .366 
222 W. 14th St. 
New York, N. Y 


U. S. Expansion Bolt Co. ..... 374 
Box 827 
York, Pa. 


U.S. Metal-Plastics ....1170, 1171 
1316 N. Oak St. 
Arlington, Va. 


How fto use information 
in advertisements 
in this section 


of HARDWARE AGE 


You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 


Booth No. 


United States Plywood Corp.. .15 
55 W. 44th St. 
New York 36, N. Y. 


United Wire Goods Manufacturing 
MEG’ shat oa 06) ood ae ene ae 

1150 Broadway 

New York, N. Y. 


Universal Metal Products Co., 
Div., Air Control Products 


940, 941 
Saranac, Mich. 
Universal Standard Corp. ...M-10 
89 W. 3rd St. 
New York 12, N. Y. 


Upland Industries 
115 Sixth St. 
Upland, Pa. 


Upson Brothers 
65 Broad St. 
Rochester 14, N. Y. 


The Upson Chemical Corp .... 
Lockport, N. Y. 


V 


Vaco Products Co. ........... 
317 E. Ontario St. 
Chicago 11, Ill. 


Valley Feed & Supply Co. .. 
Union Rd. & Railroad Ave. 
Spring Valley, N. Y. 


K. Van Bourgondien & Sons, 
Inc. 

Box 5 

Babylon, N. Y. 


Vari-Pac Corp. ............. Mell 
151 W. 40th St. 
New York 18, N. Y. 


Vaughan & Bushnell Mfg. 
Co. 

135 S. LaSalle St. 

Chicago, Il. 


Vaughan’s Seed Co. ......... 734 
601 W. Jackson Blvd. 
Chicago 6, II. 


Velsicol Chemical Corp. .1128, 1129 
330 E. Grand Ave. 
Chicago 11, I!. 


HAROWARE SHOW SECTION 
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i: 
Hue BIG Dealer 


Assistance Program 


MR. INSIDE 


. a carpet 
surface to rub- 
ber base vesti- 
bule mat. 





Tranquil-Ease 


. a thick 
carpet sur- 
face to soft 
rubber base 
fatigue mat. 





KING-SIZE 
Runner 

. @pproxi- 
mately five 
feet of rubber 
kitchen and 
utility runner. 





Royalty 
CARPET-treds 
...Carpet 
surface to rub- 
ber base stair 
treads. 


Ack Ue About... 


Dealer mark-up...national ad- 
vertising and promotion... turn- 
over...dealer assistance... de- 
livery...dealer designed packag- 
ing...local advertising. 

We have dealer success stories 
from outlets of all types and 
sizes. 


See us at the National Hard- 
ware Show in New York, Booth 
No. 491. 


THE BUXBAUM CO. 
Canton, Ohio 


Want more facts? Circle 251, p. 277 
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COODELL 


putty knives 
and scrapers 


GOODELL 


*Because it’s the best 
cutlery value your 
customer can buy! 


J ELL. 


COOQDELL 


bial; 
VALUE 


THE 
VALUE 


Small town costs, New 


England _— craftsmanship, 
plus modern machinery 

equal more 
Check 


Goodell quality . . . you 


profit for you. 
won't find better values 
| anywhere. 


4 
(@eeeese33s@eeeee#e?7s® 


DISPLAY 


i. “4 Securely fastened 


ia to NEW heavy 


J | gouge cards 


C-33 ASSORTMENT 


$33.84 ust 


SUBJECT TO TRADE DISCOUNTS 


ASK YOUR JOBBER SALESMAN 
FOR THE GOODELL LINE! 


oodell COMPANY 


ANTRIM, NEW HAMPSHIRE 


SEE US AT NATIONAL 
HARDWARE SHOW-BOOTH NO. 452 


Want more facts? Circle 252, p. 277 
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Hardware Show Exhibitors 





Booth No. 


Village Blacksmith Div., General 
I I a ea eweiraea 837 

201 Frederick St. 

Watertown, Wis. 


Vining Broom Co. ...........377 
2075 Columbus Ave. 
Springfield, Ohio 


The Vichek Tool Co. .......... 14 
3001 E. 87th St. 
Cleveland 4, Ohio 


Vocaline Co. of America 
Old Saybrook, Conn. 


174 Passaic St. 
Garfield, N. J. 


W 


Wagner Iron Works 

1210, 1211, 1226, 1227 
1905 S. First St. 
Milwaukee, Wis. 


Wallace Products 
North Creek Rd. 
Bellmawr, N. J. 


614, 615 


P. Wall Manufacturing 
Box 71 
Grove City, Pa. 


..173, 174 





HARDWARE HUMOR 
SPORTING | 


"I'll give you the fishing tackle if 
you tell me where you fish.” 


Booth No. 


ee. Sas came 1085 
2530 Spring Grove 
Cincinnati, Ohio 


Wea te Tees Ge GA... sass 443 
265 Canal St. 

New York 138, N. Y. 

Warner Manufacturing Co. .. .564 
801 Sixteenth Ave. Southeast 
Minneapolis 14, Minn. 


Warp Brothers 
1100 N. Cicero Ave. 
Chicago 51, Ill. 


Warren Dado Sawing Washers 
Co. 

Box 98 North End Station 

Detroit, Mich. 


Warren Products, Ltd. ...... 33-C 
401 Park Ave. South 
New York 16, N. Y. 


Waterbury Lock & Spe. Ity 

RNR cies ST ee ee 610, 611 
203 Broad St. 
Milford, Conn. 


Wayne Home Equipment Co. 

1108, 1109, 1110 
801 Glasgow Ave. 
Fort Wayne 4, Ind. 


Webster Industries, Pilgrim 
ee 142] 

45 Congress St. 

Salem, Mass. 


Weoles & BOOM ..... 0s ccc cs cme 
462 Broadway 
New York, N. Y. 


Weller Electric Corp. ........ 504 
601 Stone’s Crossing Rd. 
Easton, Pa. 


Weller Nurseries Co. ........ 1454 
Box 1111 
Holland, Mich. 


Wells Tool Co. . .433, 434, 435, 436 
106 Hope St. 
Greenfield, Mass. 


Welmaid Products . . .690-A, 690-B 
1529 Armitage Ave. 
Chicago 22, Ill. 


Wen Products 
5806 Northwest Hy. 
Chicago 31, Ill. 


R. D. Werner Co. ....484, 485, 486 
Box 580 
Greenville, Pa. 


HARDWARE SHOW SECTION 





See us at National Hardware Show in booth 399-400 


builds 
impulse 
sales 


takes less than 
two square feet of 
counter space 


displays a complete 
assortment of the fastest 
selling Magic Products 
—all bubble packed 
and prepriced 


* Magic Home Repair 
Center rack (worth $10.00) 
is given free with No. 124 
or No. 125 Home Repair 
Center Assortments. 


Assortment ... No. 124 
No. Items .... 72 
Retail Value... $40.44 
Dealer Cost... 24.26 
Profit. .. $16.18 


Magic 
products 
sel! 


op Quality 
lackaging 


“ 


JME REPAIR CE 


SELF SERVICE MERCHANDISER 


= — 4h 


oe: ETH 


CRYSTAL CLEAR 
@A\ CEMENT 
‘AN 


re um |= 


SEALER 





um MAGIC 
RUBBER 





RACK DIMENSIONS: 31” High, 22 Wide, 11/2 Deep 


increases sales saves selling time 


saves space 


Want more facts? Circle 253, p. 277 
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Vichek @ 


lisplays boost sales 
... Speed turnover 


es) 


30 piece punch and chisel display 


18 new displays feature 152 
Vichek tools listed as essential in 
the NRHA Turnover Handbook. 

Grouped together these form 
the world’s finest and most com- 
plete hardware tool display. Or, 
they may be used singly, or in 
combinations, to meet individual 
store needs. Ask your wholesaler 
today for Vichek profit facts! 


Vichek Turnover Handbook Tools 
Hammers, Chisels, Punches, Screw 
Drivers, Pliers, Adjustable 
Wrenches, Socket Wrenches 


Vichek Tool Co. 


Cleveland 4, Ohio 











Want more facts? Circle 254, p. 277 








DONT MISS THE 


BUYING CHECK LIST 


ON PAGE 266 














SPRING ASSORTMENT Te} 


AJAX Me. 750 — Comcisting of 
* METAL S-DRAWER CABINET 
* 1,000 SPRINGS (#1 te #100) 





NO. 618 
MEET US AT THE 
NATIONAL 
HARDWARE 
x. SHO 


RIE VA iT 
- 
‘UL YY Y < if \ i} 


AJAX WIRE SPECIALTY CO. 
Want more facts? Circle 255, Pp. 277 
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Hardware Show Exhibitors 





Booth No. 


West Bend Aluminum Co... ..844 
92 Island Ave. 
West Bend, Wis. 


Westclox Div., General Time 
Corp. 578, 580 
La Salle, Ill. 


West Point Products Co.....1203 
West Point, Pa. 


Western Brass Works ....... 1214 
1440 N. Spring St. 
Los Angeles 12, Calif. 


Western Industries 
2742 W. 26th Place 
Chicago 32, Ill. 


Western Newell Manufacturing 
Co. 
Freeport, Ill. 


Western Tool & Stamping Co. 
788, 789, 790, 791, 792 

2725 Second Ave. 

Des Moines 13, lowa 


Wetzler Clamp Co. ............ 77 
43-15 11th St. 
Long Island City 1, N. Y. 


Wheelhorse Products .. 
51467 U. S. 31 
South Bend 17, Ind. 


..704, 707 


White Metal Rolling & Stamping 
NS et uw aes ccanee 19, 20 

80 Moultrie St. 

Brooklyn 22, N. Y. 


Whiting-Adams Co. .......... 151 
700 Harrison Ave. 
Boston 18, Mass. 


Whitney Seed Co. ....... 763, 764 
Box 77 
Buffalo 5, N. Y. 


Hamilton, Il. 


Wickwire Bros. ............ 468-B 
189 Main St. 
Cortland, N. Y. 


Wilhold Glues 
2943 W. Carroll Ave. 
Chicago, Ill. 


Williams Cutlery 
Seaman, Ohio 


Booth No. 


Wilmart Products Corp. ...... 341 
50 Noble St. 
Brooklyn 22, N. Y. 


Wilshire Manufacturing Co. 
4865 San Fernando Rd. West 
Los Angeles 39, Calif. 
Wilson-Imperial Co. .........503 
115 Chestnut St. 

Newark 5, N. J. 


Wilton Tool Manufacturing 
Co. 

9525 Irving Park Rd. 

Schiller Park, Il. 


Wisconsin Marine Co. ....... 1066 
Lake Mills, Wis. 


a ey ee 12 
11-45 Littleton Ave. 
Newark 7, N. J. 


HARDWARE AGE 
invites you 
HARDWARE AGE invites you 

to visit its booths at the Na- 
tional Hardware Show. They 
are Nos. 45 and 46. Members 
of the staff will be there to 
help you. Come in and use the 
telephone, chairs and other 
facilities. Leave messages for 
your friends. 


Witherby Products Div., John H. 
RDG <u os 6s «a 0 eelone 30 

105 Duane St. 

New York 8, N. Y. 


, . % Sa roges 1219 
3235 George St. 
La Crosse, Wis. 


Wolfcrest Products 
Johnson & Wozniak Rds. 
Michigan City, Ind. 


The Woodhill Chemical Sales 
Corp. 

1390 E. 34th St. 

Cleveland 14, Ohio 


The Wood Shovel and Tool 
Co. 
Piqua, Ohio 


(Continued on page 216) 
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FOR OPEN WALL SHELVES No. 8 
|” Adjustn t. N 180 Bracket 


a1 41401861. ele 








K-V Shelf 
sEbaohiisehas 


FOR BUILT-IN SHELVES No. 255 Standard (24” to easily installed, 


144” lengths) 4%” Adjustment. No. 256 Support (%” 
long, “%«" wide.) Nickel, zinc or bronze finish. 


easily adjusted! 


For low cost, decorative effects or storage facilities wherever 
they're needed. Easily installed, easily adjusted. Lasts. the life- 
time of the home. Always keeps shelves straight, strong and sag- 
free. Ask for complete catalog. 


KNAPE &2 VOGT 
MANUFACTURING CO. 
Grand Rapids, Michigan 


Manufacturers of drawer slides, sliding and folding door hardware, closet and kitchen fixtures and Handy Hooks for perforated board 


Want more facts? Circle 256, p. 277 
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PINCOR 


Designed to PIONEER 


\ 


/ 





De luxe reel, self-propelled and 

push combination...trims to %” 
of edges... handy steel 
grass catcher...positive 
clutch drive... remote 
controls ...2 models. 











REEL-TRIM FEATURES 


TYPE: Self-propelled and push combination 
21” front throw reel mower. Trims up to 
%” of trees, walls, fences. No drivers on 
tires—rear wheels are positive-clutch driven 
for smooth operation without ‘“‘jerky’’ side 
motion. Front discharge into steel grass 
catcher which is simple to detach and 
empty. 


ENGINE: Rugged 3 H.P., 4-cycle lightweight 
aluminum engine with PINCOR’S float feed 
carburetor and new impulse starter. 


CHASSIS: Reinforced heavy, rigidly welded 
steel chassis finished in hard wearing baked 
enamel. 


ENGINE TRANSMISSION: Helicon gears 


specially hardened and heat treated for 
long life, sealed in aluminum housing. 


HANDLE: Chrome plated tubular steel han- 


die with plastic grip, has a special control 
feature: Lift the handle—mower moves for- 


ward; drop the handie—unit stops. No 
levers to push or pull. 

REMOTE CONTROL: PINCOR'’S latest in re- 
mote control. Simple one-knob control sets 
engine to start, run and stop. No bending 
required to adjust! 

CUTTING HEIGHT: Adjustable from %” to 
242". Easily accessible for fast changes. 
REEL AND CUTTER BAR: Austenized tough 
alloy steel resists dulling and nicking. 
Finger-tip reel engagement. 

WHEELS: The two front wheels are solid 
rubber. The two 8” rear wheels have dif- 
ferential clutched drives. 








Again Pincor offers the 
leaders for bigger 1961 
mower sales! Out- 
standing in design, 
quality and precision- 
built with unusual per- 
formance features, the 
New Pincor Pair above 
is sure to create excit- 
ing user interest and 
quick, profitable sales. 
When you check their 
features, you'll agree. 
Pincor manufactures 


a complete line of 


power lawn mowers — 
Reel, Rotary and Elec- 
tric from 17” to 24”, 
self-propelled and 
push types. 


ate). | 4-4 ae) 4 ee ek me) mete) )-le).7-uslel, 


MANUFACTURERS OF: POWER MOWERS © GASOLINE ENGINES @ 
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. 
4 
At 


y/ 


the Mower Market! 


NEW! 





It vacuum cleans the lawn as it 
mows...exclusive PINCOR baffled 
jet stream tunnel design... large 
steel grass catcher...6 models, 3 
self-propelled. 








Now is the time to 
plan for your best year 
in mower sales — with 
1961 Pincors! See them 
at the Hardware Show, 
Booth No. 745, or write 
us now for the com- 
plete details and Pin- 
cor Profit-Making 
Prices. 


There’s A Nationwide 
Network of Pincor 
Authorized 
Service Stations 


Pincor-trained me- 
chanics offer a com- 
plete mower and engine 
service throughout the 
United States and 
Canada. 





y 


Fee 4 





VACU-MOW FEATURES 


TYPE: 

Rotary, 3 push and 3 self-propelled models, 
in 20”, 22”, 24” sizes. Easily detached 
rear grass catcher. 


ENGINE: 

Powerful, long life 3 or 3% H.P., 4-cycle, 
aluminum engine with the more efficient 
float carburetor and new impulse starter. 


DECK: 

Heavy pressed steel. Exclusive PINCOR 
Baffled Jet Stream Tunnel design creates a 
powerful suction that vacuum cleans lawn 
of all grass, leaves and twigs. High velocity 
air stream solidly packs material in the 
catcher. Apron drops well below blade for 
safest operation. 


BLADE: 

Tough, one-piece suction-type blade of Aus- 
tenized alloy steel...stays sharp longer 
... resists nicking. 


HANDLE: 

Chromed Steel tubing with plastic grip. On 
self-propelled models handle lifts for for- 
ward motion, drops to stop mower. 


CONTROLS: 

All on handle for finger-tip start, stop and 
speed. Height adjustment on wheels for 
easy finger-tip change. 


WHEELS: 

Solid pressed steel with heavy semi- 
pneumatic diamond tread tires. Self- 
propelled models have natural rubber drive 
tires for most traction and wear qualities. 








October 





5840 W. Dickens Ave., Chicago 39, Ill. - Telephone BErkshire 7-4100 


ELECTRIC GENERATING PLANTS @ ELECTRIC PORTABLE POWER TOOLS Booth No. 745 
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best © 
Performance w& 


in dealer sales and on the job! 





a ~S 


Me 
ene 


Pcs 
es 


~ 


7 -— . 
a 


we Ve , <n 


Well-satisfied customers and healthy repeat sales breed 
strong turnover and a good return for dealers handling 
the solid line of TM Chain. Such performance stems 
from Taylor's 87 years’ experience in chain manufactur- 
ing and merchandising. Investigate your profit potential 
with TM Chain. Call your wholesaler or write today. 


Proof Coil, BBB, Machine, and Coil Chain e Log Chains e Utility 
Chains e Animal Chains e All types of Weldiess and Stamped 
Chain e A full line of chain fittings and attachments. 








1 
BBB 4 ™ Chain 
Proof Coil in Salesmaker 
Tay-Pails ae <y 


aylor SN 


ade Ry OER 
SINCE S.G. TAYLOR CHAIN CO., Inc. 


NATIONAL HARDWARE SHOW 
Cc ae Al A 1873 Hammond, Indiana 


| 
| 
} 


Specia! items 
in Poly Bags 


Distinctive, 
Easy-to-read 
Cartons 
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Booth No. 


Worldsbest Industries 
1164 Broadway 
New York 1, N. Y. 


Wright Sales Co. ........ 349, 350 
2902 W. Thomas Rd. 
Phoenix, Ariz. 

Wrightway Engineering Co. . .670 
339 W. 112th Place 

Chicago 28, Ill. 


X-Acto, Inc.. 
48-41 Van Dam St. 
Long Island City, N. Y. 


» 


The Yale & Towne Mfg. Co.., 
Towne Hardware Div. ...... 18 

144 E. 44th St. 

New York 17, N. Y. 


The Yale & Towne Manufacturing 
Co. 

11 8S. Broadway 

White Plains, N. Y. 


Yard-Man 
1410 W. Ganson St. 
Jackson, Mich. 


1039, 1040 


WOU Beem, GH onc ccc ees SLIMA 
1823 E. 17th St. 
Little Rock, Ark. 


Yuba Power Products ...114, 703 

Subsidiary of Yuba Consolidated 
Industries 

812 W. 5th St. 

Cincinnati, Ohio 


Zonolite Co. 
Terra-Lite Div. 
135 S. LaSalle St. 
Chicago, Il. 


' HARDWARE SHOW SECTION 
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EYE CATCHING, COMPACT 

a | COUNTER MERCHANDISER 
USEFUL avo HANDY — ; TURNS BIG PROFIT — IN 
| | MINIMUM SPACE. Discover the 

selling difference that imagin- 
ative merchandising makes! 
With BULL DOG, you get extra 
sales . .. impulse sales that 
speed turnover and build profit. 


BULL DOG is the name your 
customers know .. . the quality 
tape that sticks tight, stays tight! 


in 
HUNDREDS OF ogi 





MAKE BULL DOG = Sell the best. Sell BULL DOG! 
YOUR PET TAPE... 


' Sold only 
or every purpose through verified 


¢ FRICTION ‘ies sad tt wholesalers 


DiV. OF AMERICAN BILTRITE RUBBER CO.. INC. 


° RUBBER : BOSTON WOVEN HOSE & RUBBER eae 


e PLASTIC aad : BOSTON 3, MASS. 


ufach ord s : -_ Stair Treads - Automotive | Home 
AT THE NATIONAL HARDWARE SHOW BOOTHS 476- : 
Want more facts? Circle 259, p. 277 
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Your customers 
feel the difference! 


The new Ferry-Morse Gro-Cart weighs 
only 72 lbs. . . because it’s made of 


rugged, non-corrosible materials! 


There’s nothing else like it! Nationally advertised Gro-Cart is a 
big, deluxe 24-inch spreader, precision-made for long life and 
accurate spreading. Yet it weighs only 7% lbs.; can’t rust or 
corrode; needs no lubrication. 


Why? Gro-Cart is made of tough new wonder materials, including 
Marlex® developed by Phillips Petroleum Company. Gro-Cart 
is non-corrosible and highly resistant to abrasion, heat and cold. 
Colors are molded right into the material . . . can’t chip or peel. 


Gro-Cart is a completely new, unique gardening aid . . . a big-ticket 
item that means extra profits for you! 


Adaptable to cart for tot- 
ing leaves, soil, clippings, 
or cuttings. Its big wheels 
make handling easy. 








Designed to fit the popu- \ = ¥ New, improved Microjust 
lar trend for lightweight handle adjusts quickly and 
equipment and materials easily for accurate metering of 
for lawn seeding and care. all spreading materials. 


Product of Ferry-Morse Seed Co. © Mountain View, Calif. 


WRITE OR WIRE * 
TODAY FOR NEW 1961 FERRY-MORSE G ra 0 ad ¢ A ad T 
FULL DETAILS! 


*Used as Trademark 
See Gro-Cart at the National Hardware Show, October 10-14, Booth 804; and at the Mid-America Lawn and Garden Supply Show, November 13-15, Booth 119-A 
Want more facts? Circle 260, p. 277 
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TWO EXCITING, 
» NEW BORDEN 
PRODUCTS 


by the makers of Elmer’s Glue-All 


WILL BE 
INTRODUCED 
TO ALL 
AMERICA 
IN 


and other 
leading 
magazines 


Want more facts? Circle 261, p. 277 
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“ORTUNITY"A 


Elmer's 
Floor Grip 


the newest Borden product 
that belongs in 
50 million American homes! 


Apply, let dry—and see the won- 
derful way zt keeps scatter rugs from 
skidding and slipping. It’s the best 
thing that ever happened to the 
back of arug. Who says so? House- 
wives do! Elmer’s Floor Grip has 
been pre-tested and proven by ac- 
tual use in homes. It’s easy to ap- 
ply. It sticks to the rug, not to the 
floor. And it’s’ non-flammable, 
harmless to all surfaces. Comes in 
two handy, plastic squeeze-bottle 
sizes: 4-ounce and 8-ounce. Sug- 
gested retail prices: 59¢ and $1.00, 
respectively. Packed in attractive, 
help-yourself display trays. The 
market: 50 million homes. 


SPECIAL 
INTRODUCTORY 
OFFER FOR 
LIMITED TIME 
ONLY! 


(now through Nov. 18, 1960) 


ORDER anytime from right now 
through Nov. 18 and you save. Order 
12 of the 4- and/or 8-ounce size of 
Elmer’s Floor Grip but pay for only 11. 


Want more facts? Circle 261, p. 277 
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| New prowss 


~~ Elmer's 
ms Epoxy Glue 


the new wonder-glue 
made to order 

for the booming 
hobbyist and home 
handyman market! 


The miracle of glues, Elmer's 
Epoxy is almost too good to be 
true. It’s the “stickingest’”’ glue 
that ever bonded non-porous sur- 
faces. The molecules of the epoxy 
bond with the molecules of the sur- 
faces to be repaired. It works on 
metals, china, tile, glass, pottery, 
wood, leather, marble, concrete, 
brick, fabrics, rubber and most 
plastics! And it dries clear, strong 
and waterproof. Colorful twin tubes 
on attractive “take-me-home’’ blis- 
ter cards are packaged for space- 
saving display—and fast turnover. 
Suggested retail price: 98¢. 


Order 12 Elmer’s Epoxy Glue buf 
pay for only 11. Take advantage of 
this make-more-money special now. 
You know the selling’s fine with the 
Elmer line. See what these two new 
Borden products will do for you, in 
addition to the big profit opportuni- 
ties with famous Elmer’s Glue-All. 
The Borden Company, Dept. HA-90, 
350 Madison Avenue, New York 17, 
N. Y. (Also available in Canada— 
P. O. Box 610, Toronto.) 

Place your order today with your rege 
ular source of supply. 


if it’s BORDEN’S it’s got to be good! 


sont 


GLUE 


GLASS, PLASTIC AND OTHER NON POROUS MATERIALS 


now YOu CAN CLUE METAL, 


GLASS 


g ALUMINUM 


PORCELAIN 


PRODUCT 
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Increase 

Home 
Renovating 
Profits 

with 
3-Dimensional 


eo ee 


so Pt ae 


Paper backing peels away tly. Makes SCULPTURE CON-TACT ready-to-apply 
to almost any dry surface ...even cinderblock. No water, paste or tools. Pattern shown 
is PECKY CYPRESS. 


culpture 
Lon-Tact: 


The newest, most profitable additions to 
your Home Renovating department are these 
self-adhesive, molded plastic wall panels. 

Waterproof, washable SCULPTURE CON-TACT 
is a “do-it-yourself” product your customers will 
buy... to renovate, remodel and redecorate their 
homes (the average high mark-up sale is $15.84 
for 16 panels). 


Start with the easy-to-sell, introductory 7 
dozen “S-1” assortment. Contains one dozen 
each of 5 patterns and one-half dozen each of 


Molded plastic panels interlock for perfect fit. Makes any home renovating 4 patterns. Retail value—$83.16. 
project a snap! Ideal for finishing basements, attics, dens — any room. Pattern shown 
is WOVEN STRAW. : Stock other members of the CON-TACT profit 


te ~~ . SS family, too... CON-TACT (18” wide—49c a yard 
oo ‘i = - retail) and heavy duty CON-TACT TOP (36” wide 
$1.98 a yard retail) —both ned 
for hygienic protection. 


Sinha ROR hn 5" aa pps ae Oe , 
Bisa. : ‘ % Oe ee 
eee, POR Ane. nnraneiigy a ee tin, Pte ie «ihe 
; GR TIRE as ay : 
OLR ei ehcp cl PRs: tgs tue allie eis eis in 


ty Sree me 
ELE ETE AONE DLO! ACA: Via ae IIS rn ay 


a panel retail 
18” x 2442” 





Floor rack #SCF 

stock 9 dozen panels. 

: | _ _- Brings in BIG dollar 

oe . _— POD AE =a | ~~ volume in a minimum of 

Twenty-nine minutes is all it takes for “do-it-yourselfers” to put up an average floor space. 
sized “BRICK” wall with these 3-Dimensional wall panels. White, Red or Gold BRICK. 








For the name of your nearest CON-TACT products distributor, write to Comark@Plastics, Div. of COHN-HALL-MARX CO., Dept. H-2, 1407 Broadway, N.Y.C. 18 


See Us at Booth No. 653-654 National Hardware Show 
Want more facts? Circle 262, p. 277 
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New! Faultless 


EASY ROLLING, DOUBLE BALL BEARING 


ruities CASTERS 


FOR HEAVY WOOL FURNITURE 





Auto Creeper 


No. J9448 
Swivel Plate 
Non-marking 1%" Wheel 
Cushion Tread 
for Hard Surface Fioors 





SF ASY.RC NG. BA BEARING 
Sos OF. to bt OF at 
Casters a SR LIG TW - 4T WK ‘ ; ’ Se 
is 





Carded Stem Casters 


rues GLIDES 


Casters FOR WOOD FURNITURE 
PROTECTS FLOORS-RUCE-FURNITURE 


JUST tT -.\ Buffets ane ae a my 
DRIVE ONS = 
with J Al ory 
HAMMER view L Temes} Chair 


urniture 








Faultiess Caster Corporation « Evansville 7, Ind. 








Crests ~ : y J No. JANS-0O78 
4 ~s<, Rubber insert 
Bae «4 ”%” Nickel Finish 





Carded Furniture Glides 


..- ON THE 
COUNTER 


Help customers make quick, easy selection 
Heip you ring up more sales of 4 piece sets 
Sell to the Do-it-Yourself market 

Suggest new ideas of things to make 

Sell companion supplies 


Faultless Carded Casters—all “best sellers” based on na- 
tional retail experience— fill 80% of customer needs. Color- 
ful cards show uses—suggest a variety of do-it-yourself 
projects—sell companion hardware, tools and materials. 
Carded Casters are easily arranged in a variety of ways for 


quick self-service. Ask your jobber for complete facts today. 


Handsome 3-color, enameled 
wood Counter or Wall Dis- 
play, complete with mounted 
Casters and Glides free with 
your initial order for Faultless 


Big $ Deal. 


... ISLAND ... DISPLAY 
“FEATURE END,” sre BINS ON 


p sil wil OR ON A | 3 


COLUMN 


Faultless Caster Corporation, Evansville 7, Indiana. Representatives in Atlanta, Boston, Buffalo, Chicago, Cleveland, Dallas, Detroit, Grand 
Rapids, Greenville, S. C., High Point, Indianapolis, Los Angeles, New Orleans, New York, Philadelphia, Portland, Seattle, St. Lovis, Washington, D. C., 


Canada: Stratford, Ontario 
Want more facts? Circle 263, p. 277 
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THE PROFIT PUNCH ! 


POWERFUL 
PRODUCT 


Now for '61, and brand new for ‘61, 
all-purpose power gardening tool 
for under $100 plus a luxurious new 
rider with electric starting at no ex- 
tra cost—round out the biggest sell- 
out line in Lawn-Boy history! Cash 
in on the brand that is getting the 
attention of second-time-around 
buyers—50%.: of your market. The 
ol gelsleMialol MEM-1-ET(-letti>lailal> ME igelt) >) (om 
free, power-matched, better built 
throughout. The brand with a proven 
name for quality and profit. 
Lawn-Boy'! 


POWERFUL 
PROMOTION 


Strong national advertising in the 
big, buying books, yes! Plenty of 
it. But more important 3 big 
promotions for 61 that will top any- 
thing you've seen. To ‘‘traffic’’ your 
store. Extend your selling period 
Make you the envy of competitive 
dealers. Instructions, display ma- 
terials, 3 complete promotions —each 
time personally implemented by 
Lawn-Boy sales personnel. All this 
plus strong co-op advertising assis- 
tance from your Lawn-Boy Distribu- 


tor. Go Lawn-Boy for ‘61! 


THIS YEAR OF ALL YEARS IS YOUR 
YEAR TO GO LAWN-BOY! 


Get all the facts now ... the full profit story ... details 
about your LAWN-BOY protected franchise—mail coupon 
today! And be sure to see the LAWN-BOY line in person... 
Booth 701 at the National Hardware Show at the Coliseum 
in New York. You are welcome! 


The Top Profit Line In The Industry 


LAWN-BOY 


OMC ENGINES & EQUIPMENT DIVISION 
Outboard Marine Corp., Waukegan, lil. 


LAWN-BOY Grass Catcher 


Cleans and sweeps as it mows! 
Model 7250—21’—$99.95 


CLIP THIS COUPON ... MAIL IT RIGHT NOW 





LAWN-BOY, Dept. HA-? 
veurs. with OMC ENGINES & EQUIPMENT DIVISION 
LAWN_BOY Outboard Marine Corp., Waukegan, Ill. 
protected profits Check one square... 
protected franchise (_] Send me full details on the [[] Tell me how | can become 
_ protected service new 1961 LAWN-BOY line a LAWN-BOY dealer 


LAWN-BOY Quietflite 


The softer mowing sound that sells! 


Model 5250—19”— $99.95 


from over 3500 
Name 





Authorized Services 


D« alers covering 


Address 





the U.S.A 


LAWN-BOY reserves the right to make engineering changes 
without prior notification or responsibility to the purchaser. 


Want more facts? Circle 264, p. 277 A 
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Add the NEW 
Beaver Reels to your 
Steel Wool Orders! 





PATENT 
PENDING 





cy, 


The Steel Wool Judustry's 
Finest Quabity Iu 
America’s Smartest Packages 


REELS In Dispenser Package! 


More convenient for your customer * Ribbon of steel wool 
dispenses to make pad to fit the job *« Nowaste ¢« Easy 
to stock « Attractive to display ¢ Builds steel wool sales 
* Grades: 2/0-0-1-2 * Same price—same weight as 8 & 8 


8 and 8 The Original Break-Apart Package! 


16 pads in perforated package, separates easily for half package 
sales. A convenient package for quality steel wool selling to the 
home and industrial user. Grades: 4/0 -3/0-2/0-0-1-2-3-4. 


ONE POUND ROLL 


The most economical package of steel wool for industrial, main- 
tenance and painter use. Grades: 4/0 -3/0-2/0-0-1-2-3-4. 


FLOOR MACHINE PADS 2 Iypes 


REINFORCED heavy duty pads for rugged floor maintenance 
jobs. 8” to 24” diameters. FLOORMASTER pads for normal 
maintenance and for sale with rental machines. 5” to 18” 
diameters. Both types in Grades: 0-1 - 2 - 3. 


HANDY-MAN PACKAGE 


The ideal package for the small steel wool user. An impulse 


sales item for paint, variety and hardware stores. Grades: fine, 
medium, coarse. 


7a JAMES H. RHODES & COMPANY 


) BS : 
ia 1026 W. Jackson Boulevard 48-02 Twenty Ninth Street 
= - 


‘Oi sl lor-lolom Aum liilalelt— 


Long Island City 1, New York 


Want more facts? Circle 266, p. 277 
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Peg Pole is an accepted decorator trend featured by 
home editors in leading newspapers and magazines 
across the nation. A terrific space saver with func- 
tional utility for bathrooms, kitchens, family and liv- 
ing rooms. Each Peg Pole unit carries UNLIMITED 
Sales of accessories to every customer. You get 


multiple sales... 


multiple profits . . 


. backed by 


free dealer helps plus national advertising! 
the National Hardware Show. 
N. Y. Coliseum, Oct. 10-14, Booths M28 and M29. 


See Peg Pole at 


« 
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AD MATS 


Advertise Peg Pole 
in local newspap- 
ers. Increase store 
traffic. Build sales! 


FREE DEALER HELPS 


DISPLAY KIT 


Builds powerful 
display at the point 
of sale. Holds four 
Peg Poles and all 
accessories. 


“TAKE-ONE” FOLDER 


New Ideas and 
Uses for Peg Pole. 
Furnished with 
holder that fits Peg 
Pole slots. 


= 


Want more facts? Circle 267, p. 277 
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See it next month... 
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the ALLNEW £-% 
FLETCHER LINE 


GLASS CUTTERS © PUTTY KNIVES «© WOOD SCRAPERS 


B00 Li 4-COLO CARDS 
An outstanding attraction at the National Hardware Show in New York City next 
month will be the announcement of the ALL NEW FLETCHER LINE of products. Be 


sure to make Booth No. 55 one of your FIRST stopping places. 


Changing times demand a contemporary trend in merchandising and we have 
taken a drastic step to meet this challenge. We are introducing to the markets ol 


the world glass cutters, wood scrapers, putty knives, wall scrapers and other associ- 
N ATION AL ated products as “new as tomorrow.” 
These new items are mounted on attention compelling FOUR-COLOR display cards 


that will attract even the casual shopper, just as they will attract you at the Hard- 
ware Show. 


These fast moving FLETCHER products can start earning a handsome profit 
SHOW (40%) for you quickly if you place your order at our booth, or by mail now. 


THE FLETCHER-TERRY CoO. 
SOUTH ST., FORESTVILLE, CONN. 


ant more facts? Circle 268, p. 277 
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BALL 
BEARING 


® 





j 
4 


/ GLASS CUTTER 


The greatest improvement since the steel wheet 





Again FLETCHER leads with a major improvement in glass cutters. It is 


just a further convincing proof of FLETCHER supremacy in the glass cutter 
industry. 


If you can picture a free running, almost frictionless glass cutter, you 
can picture the new FLETCHER Ball Bearing Cutter, with the wheel 
smoothly revolving on a sphere. 


In addition to a uniquely new tool, we are furnishing built-in sales 

stimulators to entice your customers to buy a FLETCHER Ball Bearing 

Glass Cutter “on sight.” Each cutter comes in a handy plastic caddy that 

clips in the user’s pocket. At the bottom of the caddy is a saturated oil pad 

N BBOT which protects the wheel and keeps it constantly lubricated. The cutter 

0. and caddy are mounted on an attractive FOUR-COLOR card and packed 
one dozen in a counter display carton. 


These cutters will be on dislpay in our Booth No. 55 at the National Hard- 
ware Show next month. Increase your glass cutter sales by selling the 
cutter that’s different. Sell the FLETCHER Ball Bearing Glass Cutter 
No. BBOl. 


TO BE EXHIBITED AT THE NATIONAL HARDWARE SHOW 
BOOTH NO. 55 


THE FLETCHER-TERRY Co. 
SOUTH ST., FORESTVILLE, CONN. 


Want more facts? Circle 268, p. 277 
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Roll profits up to a new high with Hercules all-purpose 
Tape Dope, in the exclusive new 39¢ bubble pack. It 
ends the need for sticky pastes and drippy liquids, so 
anyone can do a fast, clean pipe sealing job. Now a 
single product—Tape Dope, made of DuPont 
TEFLON ®—can be used for all threaded pipe includ- 
ing steel, iron, brass, plastic, monel, aluminum and 
synthetic rubber. Tape Dope makes per- 

manent, leak-proof joints on pipes carrying 

almost all liquids or gases, and is not 

affected by extreme pressures, tempera- 

tures, or weather. Tape Dope will never 

harden. Joints are easy to assemble, 


and can be disassembled even after years of service. 
Your customers are reading about Tape Dope now, 
in home improvement magazines. Contact your whole- 
saler today and add Tape Dope to your stock of fast 
moving Hercules products: Swif Solder, R-D (Root 
Destroyer), Plastic Aluminum, and others. Colorful 
bubble pack in two sizes: 30” roll retails for 39¢, 90” 
for 98¢. Free display rack (on request) with every 
dozen. Also available in 300” and 600” rolls in handy 
pocket-size cans—one dozen cans per display 
unit. For literature and free sample write 

today to: Hercules Chemical Co., Inc., 

416 Broadway, New York 13, New York. 


al NEW HERCULES 


SEALS a THRE ADED nrg JOINTS "AND vat #£5 
Save’ Tape Dope regiaces deers af qaecialived compaend: F 
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Want more facts? Circle 270, p. 277 
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EMPIRE BRUSHES FOR 


MORE 


REASONS THAN an 
OTHER BRAND !!!!!! 


ALL OTHERS! 


EMPIRE BRUSHES, INC. *® PORT CHESTER, NEW YORK 








NOW... 


YAY 





Riot, 


brings you 





micro-balance 
pulleys 


with the 


Ba! 


features 


that mean... 


MORE SALES... 
MORE PROFIT 


for you! 








NATIONAL HARDWARE SHOW —Booths 53-54. See 
Congress Pulleys and sales building merchandisers 
... NEW YORK COLISEUM — October 10-14th. 


Want more facts? Circle 271, p. 277 





QUALITY 


. . constructed for longer life—maximum effi- 
ciency. Top quality raw materials, modern production 
techniques and rigid manufacturing : make 
Congress the finest pulley on the market. Exclusive 
Micro-Balanced design provides quieter performance— 
longer belt life. Congress quality construction means 


c 1 Q c k we dn 


these 


offered only fr , 
by Congress 2D 
Micro-Balanced 


Pulleys 


AVAILABILITY 


.. . over a million pulleys in stock. Congress backs 
you with one of the largest pulley stocks in the world. 
Orders are processed and shipped within — -four 
hours. You'll never miss a sale when you the 
quality line—Congress Micro-Balanced Pulley. 





DRIVES DIVISION 


Want more facts? Circle 271, p. 277 
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Pyramid 
your profits 


The Reports Pour In... These New Pilfer-Proof 
Assortments Are Breaking Records From Coast-To-Coast! 


““Your new watch cases are real merchandisers for us!”’ 
—HIGHLAND VILLAGE PHARMACY, Houston, Texas 
““Able to show a very sizable sales increase’”’ 


—SPENCE PHARMACY, Alpena, Michigan 
“These have very decidedly increased sales on Westclox’”’ 
—DeEsnick Bros., St. Paul, Minn. 


These are direct quotes from dealers about the new pilfer- 
proof display cases that stack high, wide and profitable. 
Place them where they can be seen—they’ll do the selling 
for you! You can remove watches—pilferers cannot! 


Plexi-glass interlocking cases are FREE with Ballet, 
Coquette, Lance Self-Winding, Dress Waterproof and Sport 
Waterproof assortments. And all of these watches are backed 


by the most tremendous advertising campaign in Westclox 
history. 

They’ll be featured on The “TAB HUNTER SHOW” 
every Sunday evening starting September 18th on NBC-TV 
network. Tab Hunter is one of Hollywood’s most outstand- 
ing young leading men. Over 50 million viewers are expected 
for each show! 

The watches will also be featured in advertisements in 
Reader’s Digest» TVGuide: Sports A field» Good House- 
keeping: Sports Illustrated and other leading magazines. 

Tie-in with Westclox to pile up sales and pyramid your 
profits. Order your assortments and FREE merchandising 
materials from your Westclox man today! 


WATCH THE “TAB HUNTER SHOW," STARTING SEPT. 18, NBC-TV, 8:30 P.M. (N.Y.T.) 


Depend on AF — = FCS L¢> xX: 


MAKERS OF BIG BEN « WORLD'S LARGEST MANUFACTURER OF TIMEPIECES ¢ LASALLE-PERYU, ILLINOIS 
Want more facts? Circle 272, p. 277 
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page after page of AG some fak wnae= Ee 
* Is there a kitchen in the house? ~ 
...if so, that’s where practical, durable = 
é Beauty Ware belongs... now, in elegant now Bs 


@ The look of wood, the feel of wood 
@ The permanence of steel 
« Won't scuff. mar or peel. Easily washed 


in America’s great . “Soe 
consumer magazines—plus = | 

I'V and newspaper ads— |e 

bring you customers for | 2a 

2 great new lines of ee a ee. 


iuetes oS : $ 3 
LINCOLN Stee On can with burt m Ge Fumer 4-Pc “Stackable” Canister Set : 
» 3 a - 3 

gee We, he. *S - 3 : ea t oe 


ae Spe: - = Sea aoe Rs a 


ALL-IN-ONE 


saves space, holds more—the new Lrecutly - Bi LN 


Compact chrome or copper unit for 
flour, sugar, coffee and tea. Sets on 
counter or hangs on wall. Removable 
bins with carrying handles...easy to 
hold, pour and clean. Protective lids on 
all bins keep contents fresh, sanitary. 
Other BEAUTYWARE kitchen mates in 
copper, stainless steel, chrome and dec- 
orator colors...at all fine stores. 


= 


Write for name of your nearest Beauty Ware dealer ©1960, t.m.r.c. 


LINCOLN METAL PRODUCTS CORP., DEPT “H”, 225 FORTY-SECOND STREET, BROOKLYN 32, NEW YORK 


“WOOD-TONES”’ I alsmiele) me) meee mm dal > miss) 


of wood, the permanence of steel. reduced size reproduction of advertisement appearing 


in the Oct. 1960 issue of GOOD HOUSEKEEPING 


SANDALWOOD SPATTER New dramatic 


fashion color, accented with copper. 


today’s newest kitchen color 
in copper accented essentials 


<i *~ Or 
$” Guaranteed by 
Good Housekeeping 


<2 ADVERTISED wits 
Write for catalog of complete BeautyWare line. 


LINCOLN METAL PRODUCTS CORP. reduced size reproduction of color-advertisement 


| as run in LIVING FOR YOUNG HOMEMAKERS 
225 Forty-second St., Brooklyn 32, N. Y. 


SEE THE NEW BEAUTYWARE EXHIBIT AT THE HARDWARE SHOW, N. Y. COLISEUM, BOOTHS 513-514 
Want more facts? Circle 273, p. 277 
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Cash in on your share of Church Seat national advertis- 


Stock Church Seats — available in a wide range of styles 
ing support — and the fame of the Church brand name. 


and colors through your hardware wholesaler. 





Church] ‘the best seat in the house... 


A St r 








d and Standard@ are trademarks of 
American Radiator & Standard Sanitary Corporation. 


C. F. CHURCH DIVISION 
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profitable 


[aust O84 drums 


P Guaranteed by = 
\Seod Housekeeping 


0, 
sovransee WOE 


fare fs-=24f 


wie «x ; 
dint 


Here’s all you need to offer your customers paints in 
Hage ss - ANY color they choose! Just add TINTS-ALL...the handy 
SHEFFIELD color chart shows the proper proportions 
..and your color range is complete. REMEMBER... 
Sheffield TINTS-ALL will tint ANY paint... Oil bases, 
Alkyds, Latex, Acrylics, P.V.A. finishes and all others. 
Your customers will find many uses for TINTS-ALL on 
their own...A vast array of TINTING COLORS AVAIL- 
ABLE... to make hundreds of different colortones. 


Sheftield BRONZE PAINT CORPORATION 


Want more facts? Circle 275, p. 277 
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MAGNETIC CAN OPENER 


| CES welstetese 
| Role) abate Moh phate Me o3¢-Vel <5: 


X 


pavers 8 Stfume oO, 
= Guaranteed by ™ 
a Housekeeping 

“ 


or a anveansto THE 











ANEW, 


ALL CHROME MODEL AK27 


INTRODUCTORY SPECIAL 


REG. $4.95 RETAIL 
$32 
RETAIL 





New See-through Display Pack 
Billboards Its Sparkling Beauty 


What a product! Sleek new can opener 
styling, super-hard cutting wheel, removable 
magnet, 3-position wall bracket...all bril- 
liantly accented with sparkling chrome trim. 


What a package! Transparent heavy acetate 
packaging shows off this smart can opener in 
all its beauty. Designed for both counter and 
pegboard display. A terrific impulse item! 


What a combination for opening customer 
pocketbooks. Stock up now and start raking 
in profits! 


x * & 


* * 
y ORDER THIS , 
NEW 


* * 
* '6-Pak' + 
* TODAY! * 
* CAT.NO. * 


ATTRACTIVE SPACE SAVER 
FOR WINDOW OR COUNTER 


Eye-catching. Colorful, compact—requires little 
counter space! Packed with 3 white, 2 yellow, 
1 red Rival Magnetic Can Openers—for fast 
impulse sales. Ask your distributor or write: 


RIVAL MANUFACTURING CO. Kansas City 29, Missouri 
Rival Mfg. Co., of Canada, Ltd., Montreal 


ze). > 
2 3c):\e)\.1 
| DISPLAY 


Want more facts? Circle 276, p. 277 A 
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New PYREX Royal Wheat Divided Serving Dish 
holds two packages of frozen vegetables or 
two kinds of party snacks. #61 — $2.95 


Turn the page for more new items, selling ideas > 





Here’s your Pyrex: Fall and 


NEW 
BEVERAGE SERVERS 


build your Fall Sales Volume 


New PYREX Little Gold Jug — 2 cup server for 
syrup, cream, hot sauces. #4602-2 — $1.35 





New PYREX Carafe — easy-grip handle and New PYREX Cinderella Carafe—stay-cool han- New PYREX Deluxe Carafe — beautiful on the 


flip-up cover make pouring easy. die and cover make beverage serving a joy. table. Electric warming tray keeps beverages 
8 cup #4608-1 — $3.95. 12 cup #4612-1 Sturdy candle warmer base protects table. 8 steaming hot for second servings. 12 cup 


— $4.95. Available without Candle Warmer, cup #6608 — $5.95. 12 cup #6612 — $6.95 #6712 — $9.95 
$2.95 and $3.95 


FEATURE GIFT DISPLAY 


PYREX 


eae? Tete 
oy. 


4 a | : 
dit .4 circ 


Help yourself to higher turnover, more profit: feature new Pyrex Gifts prominently in your store. Increase the 
impact by using FREE display materials—window banners, display streamers, pennants, shelf talkers, counter 
display. See your distributor salesman for details on ordering display kits. 
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PYREX LIGHTED DISPLAY 
FIXTURES BOOST SALES 
AT LOW COST 


(We Share the Cost 50-50) 


New PYREX Sales Maker 


4’ X 4’. Walk-around display sells from all four 
sides. Bright fluorescent lighting gives you 
a show-off display. $90 value only $45 with 30-case 


« 


New PYREX Profit Maker 


for medium-size stores. Central lighting makes 

Pyrex Ware sparkle, encourages impulse sales. 4’ X 6’. 
$170 value yours for only $85 with 50 cases of 

Pyrex Ware. Order No. PM-46. 


New PYREX Powerhouse 


for full-line stores displays complete 
Pyrex line. Four-sided, lighted 

fixture sells while it displays. Available 
with stock drawers (as shown) 

or with bottom shelf open for more 
selling area. 5’ X 10’. This 

$500 value only $250 with 75-case 
order for Pyrex Ware. 

Order No. PH-400. 


There’s a PYRE X fixture tailored to fit your needs 
For further information see your PYREX WARE Distributor or write to: 


Cc. J. Eygabroat 
Consumer Products Division « Corning Glass Works 
Corning, New York 





41 
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~ Motta 
the “fingertip” weatherstrip 


nen > DEALERS HAVE PROFITED FOR OVER 19 YEARS WITH MORTITE—the weather- 
packag EEE ae 


to carton. strip with 1001 uses . . . to stop wind, sleet, rain, snow ... the weather- 
Retails at $1.39 


strip that can be used around window screens, as a hole-plugger, even 


as a gasket—and youw’ll profit with this sales-maker again in 1960! 


You just can’t lose! Mortite, the No. 1 weatherstrip gives you... 


o- 
(X] PRE-SOLD, NATIONALLY ADVERTISED PRICE 
JUNIOR BOX, 


Stock No JR 48 [X] FAST TURN-OVER, FINEST QUALITY 
packag 


48 to carton. [X] BIG, SURE PROFIT 


Retails at 29¢. 


166 million advertising messages to move Mortite for you, profitably ! 
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FROM 


TECUMSEH 


«For Better Engine Performance 
on Better Garden Equipment 


Enolusive 


TECUMSEH 
AIRCRAFT-TYPE 


CARBURETOR 


For the first time, this precision aircraft-type, 
diaphragm carburetor is offered at the same cost as 
old-fashioned, combination units. Can be mounted 
in practically any position on vertical or horizontal- 
shaft engines. Does not require integral gas tank. 
Assures constant air-fuel ratio, which results in 
20% fuel saving and better engine operation. 


TECUMSEH 
TWIN-ACTION 


STARTER 


An entirely new concept that gives garden equip- 
ment new flexibility of seat or shroud design. 
Accommodates from 3 h.p. to 5 h.p. vertical shaft 
engine and all horizontal-shaft engines. Operates 
on a 360° wind-up or convenient ratchet principle 
with impulse release. Remote control if desired. 


Walsco does it again with the new 
Auto-Matic white steel measuring tape! 


Wider application includes riding or reel mowers, 
tillers, and similar equipment. Adds important 
new consumer sales feature for progressive manu- 


Smart styling gives it that just-right 
‘‘feel’’ in the hand and controlled power 
provides smooth, effortless, variable 


facturers. speed return. Release of pressure on 


button stops blade at any point. Blade 

is replaceable, has self-adjusting end 
hook, double graduation and 16” centers 
marked. Guaranteed accurate. Sturdy 
die cast case is deluxe chrome plated. 
Each tape bubble packed, 6 to a carton. 


TECUMSER 
GAS GAUGE 


Simple, float-type Crankcase oil 
with easy-to-read level checked at a 
legend. Handy ac- . glance. For all 4- 
cessory that solves po") cycle vertical- 
major mowing A shaft engines. 
problem. Four = Easy to install. 
sizes to fit all en- : | 

gines. 


Sees §=ATTO-MATIC 


BUHDERS OF 


JAUSON-POWER PRODUCTS | 
: | For information on the complete line of Walsco Products, write: 


THE WATERBURY LOCK & SPECIALTY CO. 
DEPT. HA, MILFORD, CONNECTICUT 
Want more facts? Circle 281, p. 277 
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Home Office: Tecumseh, Michigan 
Engine Plants: Grafton, Wisc. — New Holstein, Wisc. 
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THE FIRST OF ITS KIND 
AT THIS LOW PRICE 





sc REWDRIVER 


DRIVES ANY TYPE OF SCREWS INTO ANY MATERIAL 
... EASIER... QUICKER... WITH GREATER SAFETY! 


Quik-Drive is precision-built for maximum efficiency and power combined with 
safety and durability. Yet . . . with all its quality it sells for a fraction of the 
price of other screwdriver attachments of this type. 


IT MAKES ANY ELECTRIC DRILL 
, A SAFE POWER SCREWDRIVER 


oe r Fits any electric hand drill 
Takes all standard push drill bits 


ae 
Stops automatically when screw is driven 
Will not damage screw heads UNCONDITIONALLY 
Including standard and Phillips bits GUARANTEED 


POWERFUL BLISTER PACKAGE FOR 
COUNTER, PEG BOARD & BIN DISPLAY 








CASE HARDENED 
CONE CLUTCH 


CARBON STEEL 


RECEPTICAL DADO SAWING WASHERS 


SOLID ALUMINUM 
HOUSING With Warren Dado Sawing Washers on your pres- 


ent power saw you can cut 40 different, parallel 
HEAVY DUTY : 
STEEL SPRING grooves. Engineered to cut clean and accurate. 40 
micromatic adjustments . . . just dial the desired 
POSITIVE width. Strengthens blade, eliminates vibration. 
ATTACHMENT , : 
OF TOOLS Leave on saw for straight cuts. No burning or chew- 
ing. Guaranteed. Arbor sizes: 44", %”, %", 1”. 





USES 
STANDARD 
PUSH DRILL 
BITS 











MEET US AT THE NATIONAL HARDWARE SHOW 
COLISEUM, New York City, OCTOBER 10-14, Booth 197-A 


PLEASE SEND FULL INFORMATION 
WARREN DADO SAWING WASHER CO. 
BOX 98, NORTH END STATION * DETROIT 2, MICHIGAN 


[] JOBBER [] DEALER 








FIRM NAME 


oy Volomey Wil, ice 7 -0-1,13 aor 


BOX 98 NORTH END STATION * DETROIT 2, MICHIGAN 





ADDRESS 





CITY 
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si Ste 


SEE ROE AT THE SHOW 


For Good Measure 


See the new ROE steel measuring tapes as well as 
the traditional line of steel measuring tapes for a 
complete range of sizes and prices. ROE can be your 
one source for steel measuring tapes because ROE 
tapes have everything you need and all the features 
your customers are looking for: Lightweight, rugged, 
compact cases — Precision marked, easy-to-read 
numerals — A lifetime of trouble free service. 


SEE US AT NATIONAL HARDWARE SHOW N.Y. COLISEUM Oct. 10-14, 1960 


WRITE FOR FREE CATALOG TODAY 


POWER TAPES 

Contro! speed returt 

olor printing on wt 

34” width. Tw lislan eal 
TRADITIONAL TAPES 

25’. 33°, 50°, 66’, 735 nd.10, 15, and 3 

width, two colors on white, etched or piated 

Cases viny! covered steel or chrome plated stee 


» a on ie ee 
ry lel-aume ; i ’ > | > ‘ere n bw 50 
mupeped Piast ase Via al iv IU 


engths 34” width. Two color printing on white i ee a ag 
POCKET TAPES . { en e 
6’. 8’, 10’ and 12’ in 34” width, two color printing 4 = i= 
\ ' vr te 5 e 1( ina 12 ! — _ TT 
, : cs al - LN 


4 
nisZ” and +>” wiatr 
y 


as 


ne [ n ) romedc ase . 
elie) ' 1-:in attractive individual! pac Kage Send for mplete distributor informat aNd price , : wes 
sale 
5 - + JUSTUS ROE AND SONS, INC. cz | 
' ’ > | 
eT doe 4et-i a ) 

rat aie p ue New Y ( Tx . Qe 
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Sawhorses . . . this DALTON TRIO] NQ)WI coe on 














MEETS EVERY PURSE AND PURPOSE— Staple oun 


MAKES EVERY SALE A PROFITABLE ONE! 


America's Best-Selling Line of $ 
Top Quality Sawhorse Legs and Brackets— 
In Attractive Display Packaging. for only e 


oe tor : 1 With Exclusive Push-button Loading 
Carpenter's Saw- > ey oe. 
sven hl | and Built-In Staple Extractor. > 
Picnic and Train 
Tables; Barri- 
DALTON cades; Benches; 





Here's the fastest selling staple gun on the 
market today. Designed especially for home 
use. Staple sizes 44’, 4’. Nationally advertised 
* ane SAWHORSE | Platforms : : 
24” High - 
om ial 8s Immediate shipments—no wait, no delays. Order today. 


gz 2 cs Pe ‘ag Son \ 
$4 .99 : - < - . E 2 ; 
Two sizes—24” and 30” heights. Fully oe ; - - ® 
30” High mechanical. Sturdy all-steel. Wide pi INC 
. saddles hold crossbar securely. Cross ; Mi ime ee: = Long Island City 1, New York 
a bar can be any 2” lumber in any f gs ok ‘ 4 a 


length. Gray enamel finish. Safe'» Boy &§F \ 
withstands load of 1500 lbs | gad : Want more facts? Circle 285, p. 277 




















double the holding power ~~ neues SAWHORSE BRACKETS 
prevent separation of ° E No nails, bolte or mitre cutting | 
SAWHORSE | | Mr. William Deluse 


bracket _from_ rail of legs. A twist of the wingnut 


BRACKET locks legs and rail firmly in | 
& & Moderate duty place. Heavy duty. Sizes for KRUSE HARDWARE C0 
~ . 1x4’s | ° 


Now! 4 nail holes on top | New— DALTON Fully Mechanical | TAKE A PEEK! 








a ~- Exclusive Flang 3 and 2x4’s. 2x4 size, only, | 
ae a ed Nail Holes fos oe carton. $3.89 | CINCINNATI, OHIO 
a * ick. easy dis ‘ . tes 

14 . - ae peg ai (Slightly higher on West Coast.) 


Takes dressed op | ememmmeemme | | You and your friends are cordially 
eommen 2x¢"s are Tees ee invited to visit and see what we 
have for you at our... 


Booth #177 


Si OT - ars vane | National Hardware Show 
DT ee ee cont) ee | BB New York Coliseum, Oct. 10-14 
a Se We AR pat. Pend. | 
Your Jobber Stocks or Can Get for You i er | Booth #527 
30 S. Central, Spee-Dea Coast) . ‘ 

BALTON =e. CO, st sal 3." | Tot and Parts Molde “1 | Ha National Hardware Convention 

ee S in 5OO ' ationa are- Mount on wail. self-sellin Cc ti H il, . 
ware Show, Oct. 10-14, Coliseum, N.Y.C. |" dinyiay"puexaee "= | | TE Ktiantic ‘city, N. g, Oct. 17-18 
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CUSTOMER DEMAND 
FOR FUEL SAVERS 


PAYS OFF BIG 


WITH STANDARD PRODUCTS 


WEATHER 
STRIPS ! 


” 


3 LINES 0 


DE LUXE 


s 
LO lee ara ceil, ei i ai aia 
7 —_— ee eee) oo 6} ee —_——-~ 


ce me a aia iia na a ets ce em 


ae as 
yim my 


Aeris 








\ 


1. StanSeal* for home doors goes on 
instantly! Just uncoil and nail. Tight, 
permanent seal. Tough rubber lasts for 
years. De Luxe StanSeal conceals nail 
heads for that custom look. Both are 
tops for sales-to-space ratio. 


2. DrafTite * for home door bottoms 
has pile edge that seals tight, adjusts 
perfectly to uneven floors or rug sur- 
faces. Sales snowball! The colder the 
weather, the hotter your business. No 


time for out-of-stocks! 
*Trade Mork 


3. StanStrip* for garage doors seals 
out drafts, dirt and snow .. . cushions 
the closing impact of overhead doors. 
Special design for tops and sides, seals 
them draft-tight. New low price makes 
this line an even bigger seller for you. 


Contact your wholesaler now and stock up to meet demand. Ask about newspaper ad support 


HARDWARE SHOW SECTION 


PORT CLINTON, OHIO 
Want more facts? Circle 287, p. 277 
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SEE this NEW | 
PROFIT-MAKER Roel 
Torove Apaprer | ae coh THE 


: AT THE ce: ae ela SHOW R 


We are proud to introduce the newest 
MAKES A TORQUE WRENCH d 
anda most m 

Se ae odern AUTOMATIC KEY 

DUPLICATING MACHINE in this or any 
Amazing new invention con- 

: she: ue ailesdihe- alah (54% Shean other world, at the NATIONAL HARD- 
</ 14") into a torque wrench! Ideal for every 


home-workshop—sells on sight to the handy- WARE SHOW, N. Y. COLISEUM, 
man, woodworker, or metalworker. Drives OCTOBER 10 14 


screws and nuts to desired pressure, automati- 








cally slips when pressure limit is reached. 


Package complete with slotted and Phillips 
screwdriver attachments, retails for only $8.95 
—full profit to you. Order now for stepped-up 
winter sales, Christmas gift item—or place your 


order at Booth M59, National Hardware Show. 


) 
MEET US AT THE October B Drop in for a free 


TEAR 1Othrul4 § , 
but 2 ~ demonstration of the 


AND 


ome gySHOW ja “SATELLITE”. W 
TODAY! « al ; | . e Q re 
COLISEUM * NEW YORK CITY | 


TOOLS, INC. - 
our enthusiasm. 


Gentlemen: Please send me the complete dope on 


your new hot-seller, Torque Adapter. Price structure, 
If you cannot attend the show be 


discounts, name of your nearest jobber. 
3 © © L — i nw oe sure to see our full page ad, to 


935 W. GOODALE BLVD. « COLUMBUS 12, OHIO appear in this magazine soon. 


NAME—- 
ADDRESS 
CiITY_— —-- - ZONE 


STATE : : 
——-_ - Eh ne on oe oe se eee 
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¢ 


Homiko XY oa Lee 


ROTARY MOWERS 




















take your customers out of THE DANGER ZONE: ; 


¢ 
New Fingertip Starter Release 


Puts Them In The Safety Zone... 


There’s an all new safety selling feature to the 1961 
Homko rotary mowers. It’s an all new kind of starter 
release, in an all new place. . . mounted at fingertip WESTERN TOOL & STAMPING COMPANY 
height, in back of the handle, where it can only be _ ener niet as teannen a we —? 
reached trom Gahiing. Massing, of coures, Hat the about unusual “HOMKO HOEDOWN” promotion. 
the mower starts... out of the danger zone! 
There are other big selling features to consider, too. 
The famous Flexor Blade is lifetime guaranteed to 
eliminate bent crankshafts. Versatile Planitor Drive 
gives full cutting power at any one of 6 different Address 
driving speeds. Rugged all steel construction means 
utility for years. And so on. A wide choice of models are 
available. it will pay you to investigate all of them. City State 


SEE US AT BOOTHS 788-792—NATIONAL HARDWARE SHOW 
Want more facts? Circle 290, p. 277 A Want more facts about ad on p. 252 & 2537 Circle 291, p. 277 
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| PAR 








BROADEN 
YOUR 
DISTRIBUTION 
OUTLETS 
WiTH 


ERS TO 
_pLon 


NAKERS FOR EVER VONE { 


IT’S THE 


¥% 2-CUPS 
¥%& 5-CUPS 
¥%& 9-CUPS 





THESE 
SENSATIONAL 
ITEMS! 


WRITE 
FOR 
PRICES 
AND 
CATALOG 
TODAY! 


The METAL WARE Goréoration 


TWO RIVERS. WISCONSIN 








%e 12-CUPS 
xe 14-CUPS 
% NEW 25-CUPS 


ALCOA 





| 


ALL THESE 

C EXCITING ... NEW 
p } 2-CUP AND 5-CUP 

MODELS WITH 
DUAL ELEMENTS TO 


OPERATE ON: 


12-VOLTS ... 
FOR CARS ... BOATS... PLUS 


115-VOLTS ... 


FOR HOMES ... MOTELS... ETC. | 
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ROTARY 
GRASS SHEAR by 


W KOWEL-ELY 


PROFITS 


—. 
. 


‘4 Model 300 # America’s favorite 


$6 5 all purpose lawn and 


garden edgers... 


Model 100 / J 
$5.65 4g’ ¢ Finest Quality 
ki Materials and 
f y Workmanship 
M/s + A Real Labor 
Saving Garden Tool 


¢ Colorful 48-inch Handles 


a A FAST SELLER! 
3665. Ob NOW! A 40% 
' DEALER DISCOUNT ITEM 


CASH IN ON ROWE'L-EZY POPULARITY 


ORDER NOW FROM YOUR JOBBER 


Rowe Tool Company, Box 3185, Glendale 1, California 





The Snow White Plastic In A Tube 
TUB ano TILE CAULK 


DE WITT PRODUCTS CO. 
5868 PLUMER ST. DETROIT 9, MICH 


See us at the Midwest Hardware Show, Chicago, Oct. 23-25, Booth 631 
_____ Want more facts? Circle 294, p. 277 


TAKE A PEEK! 
Mr. E. W. Hirs Brunner 


BELKNAP HARDWARE & 
MANUFACTURING CO. 
LOUISVILLE, KY. 


You and your friends are cordially 
invited to visit and see what we 
have for you at our... 


Booth +177 

National Hardware Show 

New York Coliseum, Oct. 10-14 
Booth +527 


National Hardware Convention 


Cc i 
Atlantic City Oct. 17-18 Lo 


Want more facts? Circle 286, p. 277 
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J. 








at THE MID-ATLANTIC LAWN AND GARDEN SHOW in Chicago: 

You'll see the most improved tractor on the market today, with qyhay 
more hard-working weight per dollar than any other make. , oa 
You'll see the greatest combination of engineering features jj - 
available including Glide-matic Drive, independent rear <x 

wheel brakes, geared steering, parking brakes, actual 

automobile rear end and many others. See _ this \f 

new, improved, customer- pleasing tractor ; 


of tomorrow 


PANZER 


COMPACT FARM TRACTOR 
FOR LAWN AND GARDEN; 
Be sure to visit the Panzer ) 
booth at the New York and 

Chicago shows for a FREE 
SOUVENIR and a preview of 


profit potential for 1961. ‘ lla e 
ALCO 


gy HHI 
A MUUUIUII 


PANZER PRODUCTS INC. , Waynesboro, Virginia : 
Now a subsidiary of Virginia Metalcrafters, Inc. . . . Makers of Quality Metal Products Since 1890 . . . Phone Whitehall 2-8205 
Want more facts? Circle 295, p. 277 














For the Ist its at ae 
Competitive Price! Jaeia)? ie K 0 
1) ING LAWN, inc. 


n{nn dele ACOMPLETE =| | Wd) 
y NEW LINE of H | 9216 CHAKEMCO STREET * SOUTH GATE, CALIFORNIA 


wy y ‘|| EDGER MODELS | MOWER MODELS 
ae JUNIOR 18” HOME OWNER 
GARDENER 21” HOME OWNER 
| SPECIAL 21” COMMERCIAL 
SENIOR 26” COMMERCIAL 

SOFT CUSHION GRIP «1 OCK.GRIP” is LICENSED sh aan v0 0 


is BLISTERPROOF and 
under ORIGINAL CONSTRUCTIONGS | ALL MODELS 
GIVES EXTRA POWER! PATENT #2871899 | 


(No danger from present or future 
patent infringement suits.) 








POSITIVELY WILL NOT 
SLIP, SLIDE, TWIST, 
or COME OFF in use! 


MADE OF IMPROVED 100% VINYL PLASTIC PERMANENTLY 
DO'BLE-LOCKED to the ————a PLASTIC HANDLE. 


“LOCK-GRIP”’ SCREWDRIVERS are See the 
available in a PACKAGE to SUIT EVERY “LOCK-GRIP” LINE 
MERCHANDISING NEED... BOOTH #413-4, 


National 
© OPEN STOCK © CARDED SETS 
Hardware Show 


@ SELF-SELLING ASSORTMENTS 


ROSENBERG BROS. & CO. Smithtown, N.Y. 5 WRITE TODAY 
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FILE DISPLAY FREE! 


J ee | OI IN O 2 





Plus 
*“Fa2e¢6 


PROFIT 
FOR YOU! 


Here's the Deal! 


| : : 
Perfect for the beginner, male or 8 Assorted Files 


. _ Cost you ‘ 
female! Won’t burn, explode or | 
fume. Safe for all woods, all _ RESALE VALUE. . .$36.00 


metals. Guaranteed uncondition- : YOUR PROFIT $12.06 
ally. : 


ALL-PURPOSE 

WASH OFF 

NON-FLAMMABLE |g y,pq!NT 
easy to use! priced REM SH | 
right! easy to sell! Seat: 


iC KESSE 





VAAN SS 


~~ 





Your customer simply brushes on, 
lets stand, then WASHES OFF! tS 
In 5 to 15 minutes, KWIK re- Px. hall 
aan eoniek beakers to ytd | a: Take advantage of this versatile triple threat file 
synthetics and fiberglass. MS icrriti display deal to rack up record sales profits for you. 
it Made of gleaming chromed steel, this colorful eye- 
Easy to use means easy to sell. ein on catcher has attached hooks and screw eyes for peg- 
KWIK —the most economically ps an Te board or wall attachment. Can: stand alone for 
priced non-flammable remover on ’ counter use. Holds 6 each of eight varieties of 


the market—gives you a bigger Besenrnst the nationally advertised fast-selling Lenox File. 
share of do-it-yourself business 


. at full mark-up! 





Write for more information. 


AMERICAN SAW & MFG. COMPANY 
SPRINGFIELD, MASSACHUSETTS 
Want more facts? Circle 299, p. 277 


Liquid 


Cleaner = a ee ae ae 


ON WALL! 





KWIK 
Marine 
Non- 
Flammable 


KWIK 
Liquid 
No-Wash 


NEW! | [er . . 
KWIK — A Oe ELECTRIC 


Deglos a 1 a 
< 4 7 a 
- pe Be 
een os es ae me 
: Pe ; i , se Si See 
f = E er ; BE ip 
ee | = < Bee 4 ng Z 
< sii ae “4 a a > 
| d ie i 
ee pe 
; axe % 
bs 
‘ 


= 7 “ADDS GLAMOROUS CHANGING 
maWentl arg 7 : COLORED LIGHTING TO 
ERCAANDISING AIDS { ‘*+ 9% | ALUMINUM, STAINLESS STEEL OR 
« New, sell-on-sight 4 a FLOCKED CHRISTMAS TREES 


display cartons 


€ Fact-filled literature 


ae 
© Attractive window : i ts e Hardware 
and door streamers f Oct. “ 


ats 


@ Newspaper’ ad m 


— sc alae 
— See the Complete 
Line in Booth 345 at he 


os > NATIONAL HARDWARE SHOW 
Coliseum, N. Y. City— Oct. 10 thru 14 


Write for Literature to 


| CABLE ELECTRIC PRODUCTS, INC., PROVIDENCE 7, R. |. 
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AT LAST... | 
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SMALL ORDERS 
g “BOLIS NUTS 
SCREWS 
- WASHERS 
CASH 
IN ON 
“SELF-SERVICE” 
THE QUICK 
ed ee 


in one compact rack that takes only 28” of floor or wall 


space yet displays and SELLS every size 
and type your customer is looking for 





EXTRA SALES 


FASTER SERVICE 
MORE 
(Ccmrreifty DIABOLT MANUFACTURING coRP.’ — PROFITS 
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SEL-FAST UNITS 


¥ : 
= = 
. & 
Ne on . 
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HOLD-E-ZEE HEZ-9 ASSORTMENT 


The original automatic grip 
screwdrivers, gripper recedes 
deep into handle, patented 
LOK-BLOK insert, chrome va- 
nadium hex blades, special bit 
fits both crosspoint screws. 


Popularly priced. List $34.70 but low priced. 


,UPSON, a 


UPSON UP-39 ASSORTMENT 


Upson Standard Screwdrivers 
have same top quality and out- 
standing features (except grip- 
per) of famous Hold-E-Zees— 
List $30.50 


Each is different, outstanding and 
free! Durable, colorful combination 
pegboard and clear plastic shelf con- 
struction. Ideal for counter and peg- 
board wall. A traffic stopper. Imme- 
diate increased sales thru self-service. 
Compact—takes only 11” space. 
Shelf holds 39 drivers, 9 fastest 
moving sizes, two types (31 slotted 
head, 8 crosspoint), number and price 
each driver printed on shelf. Each 
assortment packed one to a carton. 
Order from your jobber today! 


UPSON BROS., INC. 
Rochester 14, N.Y. 
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[FREE SAMPLE OFFER 


| MARK UP ~ 
NEW PROFITS @ 
utth the 0 Yew... A 


FLASHORY INK MARKER 


never dries up when left uncapped 


exclusive Wet-Wick 
Valve Action* 


*Iit's a brand-new concept... it's the ALL-NEW 
FLASHDRY INK MARKER that's always ready 
for use. Just push down and Presto! The ink is 
flowing again ... no matter how long the cap 
has been off! 
@ Writes on any surface, including metal 
®@ Contains more ink than other markers at 
higher prices! 
8 brilliant colors 
Gucranteed 2-miles of writing 
Can't evaporate, completely leakproof 
Replaceable tips and inks mean g: 2ater 
economy 3 Sizes 
@ Made by the makers of famous Starting at 
Lewis Safety Knife and Flash 39¢ 
Box Opener LIST 
FOR FREE SAMPLE AND FULL PROFIT DETAILS WRITE: 
CANADA: Seal-o-matic of Canada, 2 Matilda St., Toronto 


169 MURRAY STREET, NEWARK 5, N. J. 














MANUFACTURING COMPANY | 
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NEW propuct 
PASSES 9.000.000 


IN SALES 


ACCEPTANCE and QUALITY 
PROVEN | in ONLY THREE, YEARS 


’ AVANG AAT Wh 


HOLLOW WALL ANCHORS 

“ay The preferred product by 
_ contractors and “do-it-your- 
_selfers.” Only three sizes for 
all walls and hollow doors, 

to keep your inventory low. 

Are you in on the profits? 


OTHER PRODUCTS for your 
_ PROFIT:- 








. |}  “DHD” Diamond Hammer Drive, 
-*sf Nail Type Anchors 
-» .*} Diamond Red Seal Calking Anchors 
~. Diamond “Multi-Size’’ Wood Screw 
_ Anchors 
Diamond “SPRING” Toggle Bolts 
& DIAMOND “P” tag Screw Ex- 
‘ pansion Shields 


“'DI-FORGE” Percussion Masonry 
rills 


Ask your Distributor. 


WRITE FOR SAMPLE packed in 
impulse- buying NEW BLISTER PACK 


DIAMOND EXPANSION BOLT CO., Inc. Garwood, N. J. 
Want more facts? Circle 304, p. 277 
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... 4% H.P. SELF-PROPELLED 


SN O THRO 


CLEARS 1500 LBS. OF SNOW A MINUTE 


Ariens new SNO-THRO is, we are told, the best 
engineered, best balanced, easiest handling machine 

on the market today! Powered by 42 h.p. “winterized” 
Lauson engine — has fingertip operating controls. 
Self-propelled — 2 forward speeds; reverse — 

just steer it! 2-stage operation clears approximately 

1500 Ibs. of snow a minute. Throws snow up to 25’ 
away through Sno-Chute that swivels 180° — And best 
of all — it’s competitively priced to sell fast! 


See Ariens new SNO-THRO, and other GARD-N- 
YARD tools at the New York Hardware Show — 
space 1007-8 — Coliseum — October 10-14, 1960. 


SNO-CHUTE rotates 
180° — instantly turned by 
handcrank within easy reach 
of operator. Only Ariens 
SNO-THRO has it! 


NEW ...5'% H.P. HEAVY DUTY 


Arians 
ROCKET 


witH NEW TURBO TINES tuat take 
LESS POWER FOR BETTER TILLING cabbacened aie 


Timken and needle 


Ariens 52 h.p. ROCKET, with new TURBO TINES, isa brand = NenoSe and Soubis 


new concept in tiller engineering. It’s engineered and built for en dan chet. 
custom tilling, estate and commercial grower use and rental opera- 

tors. Compare — see why this 20” tiller, with 2 speeds forward 

and reverse, stands alone for high quality — and low price! 


Write for the money-making facts — see why only selected independent distribu- 
tors and dealers sell the Ariens GARD-N-YARD line: SNO-THRO .. . ROCKET... 
JET and SUPER JET... TRANS-A-MATIC . . . IMPERIAL riding mower. 


ture 
an 
| os Plan, 
CALUMET STREET 
| ARIENS COMPANY 
Want more facts? Circle 305, p. 277 
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Be sure to see us at the Show: Booth 19-20 


SELL MORE 
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Outlast .. . outperform other ladders. 


Write for full information, catalog and prices 
on complete line and other household products. 


ITE METAL ROLLING « STAMPING CORP. 
443 FOURTH AVENUE, NEW YORK 16, N. Y. 


PLANTS: Warsaw, Ind. and Brooklyn, N. Y. 
sees World's Largest Producers of Magnesium Products. 


New 1/4 H.P. at Popular Price! Want more facts? Circle 307, p. 277 


Ideal outfit for the do-it-yourself and MAKE MORE MONEY 
shop gre gma ges Hage profes- | 
sional outfit, with No. 112 quart size | 
Spray Gun. Develops 25 Ibs. pressure USING LESS SPACE 
with any 4% h.p. motor with ¥2” shaft. 


Factory sealed bearings. No. 780 Outfit Two self-selling wood finishing products for more pro- 
—air hose, tire chuck, gun, less motor. 








fessional results— products you can recommend with 
confidence—in high style counter displays. 








PUTTY STIK 
color blends each nail hole or 
blemish in wood finishes with 
a permanent putty that won't 
stain or shrink. The original 
finishing putty. In counter 
saving self-selling displays of 
12 or 20 shades . . . with full 
b 4s 40% margin! 
No. 890 1/3 hp Sprayer No. 544 Mobile Twin 
Proved favorite since No job too big for this | 3 STAIN DROPS 
1921! Delivers 30-40 Ibs. powerful Master Twin | New water soluble wood stain 
pressure, 2 cu. ft. clean, Sprayer. Wheels easily | A for excellent finishing. Easy to 
oil-free air per min. Never On semi-pneumatic tires. | ° use, non-fading, non-toxic, 
needs oiling. Outfit with Delivers 4 cu. ft. air, 40 non-flammable, odorless, deep 
No. 112 Gun etc., without Ibs. pressure. With | dyeing stain gives uniform full 
motor only ..... $42.50 wheels, No. 131 Gunetc., color richness in six basic inter- 
909 Mobile Kit adds mobility to less motor only $88.00 | mixing shades... ata full 40% 
890 Sprayer, extra $7.50 margin! 


ORDER FROM YOUR WHOLESALER Order your profit making pair now! Made by the producers of 


Or Write for Complete Line Catalog better wood finishing products—through research. 
Prices slight! higher in th vy © 


w. R. BROWN CORP. 


See us at the Nat'l Hardware Show, N. Y., Booth M-61 & M-62 
Distributor and jobber inquiries invited 
FOREST INTERIORS CORP. 


P.O. BOX 1848 . SEATTLE 11, WASHINGTON 
Want more facts? Circle 306, p. 277 Want more facts? Circle 308, p. 277 
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SPECIALISTS IN PAINT SPRAYERS SINCE 1921 





Ever Made in the U.S.A. . 


ie ENNIS 
Taster Drv’ver 


LOOKS, FEELS and DRIVES like the 
HIGHEST PRICED HAMMER 


° FINE TOOL STEEL DROP FORGED 
ELECTRO TEMPERED HEAD 


* DURABLE HARDWOOD SHAFT 

* DELUXE COMPOSITION GRIP HANDLE 

° FULL OR PART POLISHED MIRROR FINISH 

°* EACH HAMMER TAGGED WITH A GUARANTEE 


See Your Jobber 


ENNIS MFG. CO. READING, PA. — 


Visit Us at Booth 335 National Hardware Show 
Want more facts? Circle 309, p. 277 








oY PY.VNK Booth 356 sie > 
Plastic-Aluminum ” Ask Your Distributor | f <p 


about these other | “ig 2% NEW ... plastic housing 
JORDAN Quality Items At) 


NCCE GE 6 02|||(MO and double-face opening 
BULK - CARDED - RACKS Plastic . 
, aa SPRAY CAN HANDLE 
Carbide Tipped 7 : 
MASONRY DRILLS | * (PAT. APP. FOR) 
PLASTIC LEG TIPS fn 


for versatile application 


10 


Sizes = : 7 3030 4. W 7Sth Street miami 47, FLA. 


_Want more facts? Circle 310, p. 277 











TAKE A PEEK! | re u /. 
Mr. Raymond Evans : MAGNETIC CATCH 


DECATUR & HOPKINS CO A powerful magnetic catch designed to work efficiently 
+ 


on any door. Elongated holes for easy installation 
. self-aligning and self-adjusting. Priced for vol- 
ume use. 


BOSTON, MASS. 


You and your friends are cordially 
invited to visit and see what we 
have for you at our... 


Booth #177 

National Hardware Show 

New York Coliseum, Oct. 10-14 
Booth #527 


National Hardware Convention 
onvention Hall, y 
Atlantic City, N. J. Oct. 17-18 — 





Want more facts? Circle 286, p. 277 
HARDWARE SHOW SECTION 


SEE US AT BOOTH 182 
NATIONAL HARDWARE SHOW, N. Y. COLISEUM 


Write, Wire or Phone for Free Sample and Quotation 
PENN-AKRON CORPORATION 
(Hardware Division) WOODSIDE 77, N.Y. 


1, p. 277 
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s and Spoons 
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Baby ware and gadgets . . . part of the 
complete line of quality made, quality 
designed, and quality packaged kitchen tools 
and gadgets made by Foley. 


AS SEEN IN 


Minneapolis 18, MAGAZINE 


Minnesota, Dept. 103 


Want more facts? Circle 312, p. 277 





BUY 
(yoOEB CABINET HARDWARE 


EXTRA FEATURES PROVIDE EXTRA QUALITY 
MODERN STYLES WITH MORE EYE APPEAL 


el O oo 1G Kc 


NEW IMPERIAL QUALITY 
7 FINISHES IN CHROME, BRASS, COPPER AND BLACK 
TRIPLE PLATED—FOR GREATER WEAR AND LUSTER 
ZINC ALLOY DIE CAST METAL IS STRONGER 


FORELINE QUALITY 
WHITER AND BRIGHTER—DOES NOT FINGER MARK 
3 TIMES MORE RESISTANT IN SALT SPRAY TEST 


TRIMLINE QUALITY 
CHROME, BRASS AND COPPER FOR THE THRIFTY 


SELF SELLING DISPLAYS 
INCREASE SALES- REDUCE SELLING COST 


ge 
o 





Oe, 
o | 





FORELINE 
IMPERIAL BAG IMPERIAL BLISTER TRIMLINE DISPLAY COUNTER 
BAG WITH TAG SHELF BOX CARD CARD BOARD DISPLAY 


BETTER PRICES — UP TO 30% SAVING 
WRITE FOR CATALOG AND PRICES 


YODER MFG. CO. 1823 €. 17th ST. e LITTLE ROCK, ARK 


Want more facts? Circle 313, p. 277 
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TAKE A PEEK! 
Mr. Marvin Meyer 


FRANKFURTH HARDWARE CO. 


MILWAUKEE, WISC. 


You and your friends are cordially 
invited to visit and see what we 
have for you at our... 


Booth #177 
National Hardware Show 
New York Coliseum, Oct. 10-14 
Booth #527 - 
National Hardware Convention 


Convention Hall, 


Atlantic City, N. J. Oct. 17-18 _ 





Want more facts? Circle 286, p. 277 











NEW 
WALL TILE 
CLEANER 


ecleans e polishes 
e resists dust 


plastic 
ceramic 
enamel 
tiles 


BOOTH 426 


Want more facts? Circle 314, p. 277 


HARDWARE SHOW SECTION 








WHATS 
NEW! 


ATLANTIC 


the complete line of Precision Measuring Tapes 


announces 
still another exciting new product 


to bring you a good measure of sales and profits! 





We invite you to visit us, see 


our new product and our com- NATIONAL HARDWARE SHOW 


plete line, newly packaged and 


displayed at the BOOTH 93 
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Atlantic is the leading manufacturer of industrial-type razor blades. For information, write: 


ATLANTIC Industrial Corporation 


Superiority you can measure...in sales and profits! 
91-97 West Runyon St. * Newark 8, N. J. © Blgelow 3-5000 
Want more facts? Circle 315, p. 277 
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IT PAYS TO STANDARDIZE ON STANSCREW 
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Build Customer Acceptance... 





With Stanscrew-Quality Bolts 


The wise dealer builds customer acceptance in every 
possible way . . . conveys the impression of a progres- 
sive, modern service organization in every detail of his 
see we : ATTENTION WHOLESALERS 
Stanscrew’s complete line of hex machine bolts, car- P ied gS SP lit 
riage bolts, and lag screws enable you to demonstrate ee ee eee 
outstanding quality even in those “bread and butter’ Stanscrew fasteners are offered at 
fastener sales. Attractively packaged in newly designed fully competitive, moderate prices. . . 
boxes, their clean threads, precise dimensions, and over- and on a fast delivery basis which 
all appear aie are en er oa wo — are will come as a pleasant surprise. If 
remium quality products... manufactured to the same 
sa of on and uniformity as Stanscrew’s sts a a rit — 
broad line of 5,500 industrial fasteners. profit making line to your dealers, 
Stanscrew quality and consumer appeal are evident write today for details. 
in its complete fastener line . . . and is especially pro- 
nounced in two counter displays on socket set screws 
and hex key kits. Ask your wholesaler for details. 














STANSCREW FASTENERS 


CHICAGO | THE CHICAGO SCREW COMPANY, BELLWOOD, ILLINOIS 
HMS | HARTFORD MACHINE SCREW COMPANY, HARTFORD , CONNECTICUT 
WESTERN | THE WESTERN AUTOMATIC MACHINE SCREW COMPANY, ELYRIA, OHIO 


STANDARD SCREW COMPANY 2701 Washington Boulevard, Bellwood, Illinois 
Want more facts? Circle 316, p. 277 
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Tie in, cash in on the big nationwide campaign on 


(eller TOOLS FOR CHRISTMAS 


POWERFUL NATIONAL ADVERTISING WILL AP 


+*s alle > & 
ee “ef 
: *« $ : 
S¥naays fo 


NOVEMBER AND DECEMBER IN 


DUAL HEAT 
SOLDERING GUN KIT 
model 
8200K $799 
SINGLE HEAT 
SOLDERING GUN 


model $644 


81008 list 


HEAVY DUTY 
SOLDERING KIT 


| s2soak $1495 
HEAVY DUTY GUN 
model $1295 


8250A list 


Want more facts? Circle 317, p. 277 
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PEAR OCTOBER, 


POWER SANDER — $1348 
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Buying Check List 


of new hardware items 


Keep up to date. Check these new ifems 


Each item in the following pages has a number above it. When 
you want more details about an item, just circle corresponding 
number on postcard on page 277, and mail 


Item 1 
All-purpose utility pan 

Here’s a new all-purpose utility 
pan for roasting and baking. The 
9 x 15 x 2% in. pan is made of 
heavy gauge tinplate. Available in 
two styles, with fold-down handles. 


Retails for 89¢ with handles, and 
69¢ without handles. Chicago Me- 
tallic Mfg. Co., Dept. HA, 3711 S. 
Ashland Ave., Chicago 9, Ill. 


item 2 
Unbreakable chalk line reel 


Here’s a chalk line reel that is 
compact, light weight, and un- 
breakable. Case is rigid polyethy- 
lene with special metal bushing at 
all points of wear. Other features 
include an extra large chalk reser- 
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* 
CHALK LINE REEL 


SPUN NYLON LINE 


voir, and special spun nylon line. 
Available in 50 or 100 ft sizes. 
Each is bubble packed on an indi- 
vidual card, three cards on a perfo- 
rated strip. King Cotton Cordage, 
Dept. HA, 105 Duane St., New 
York 8. N. Y. 


Item 3 
Nylon mechanism lockset 


For customers who want a dur- 
able and simple mechanism lockset, 
Rocket line units are offered for 
passage doors and for bath and 
bedroom doors. The latter provides 
push-button privacy. Molded Zytel 
nylon resin is used for all major 
internal parts. Resilience and low- 
friction qualities provide quiet op- 
eration and need no lubrication. A 


self-aligning latch case enables in- 
staller to swivel latch right or left 
of central lock assembly to com- 
pensate for bevel-edged doors or 
for incorrect boring. Inside and 
outside chassis units are designed 
with round and square. sleeves 
which mate with round and square 
grooves. Roses, and knobs of lock- 
sets are offered in brass, bronze, 


chrome and aluminum finishes. 
Lockwood Hardware Mfg. Co., 
Dept. HA, Fitchburg, Mass. 


Item 4 
Blister pack folding rules 


Eagle blister packed wood fold- 
ing rules are shown on this rack 
which holds 8 each of rules pre- 
priced at 79¢, 98¢ and $1.29. This 





Here is a quick Check 
List of items described 
in the following pages 


EAGLE RULES 
eee WADE tor PRECISE MEASUREMENT 





display stand is furnished either 
with all regular marking rules 
(Rack B-60) or with all inside 
marking rules (Rack ’ B-60F). 
Dealer price with rack is $14.69. 
Total retail value of merchandise 
is $24.48. Eagle Rule Mfg. Co., 
Dept. HA, New York 59, N. Y. 


Item 5 
Bath scales merchandiser 

You can get this bath scale mer- 
chandiser with Triple-Season sales 
cards free with Hanson’s D-110 as- 
sortment of 10 scales. The rack 
needs 13 x 18-in. of floor space. The 
sales cards for the display promote 
scales as gifts for Christmas, 
weight watchers, and June bride 





Quick Index 


to Buying Check List 





All-purpose utility pan 


) Unbreakable chalk line reel 


] Nylon mechanism lockset 


| Blister pack folding rules 


) Bath scales merchandiser 


} Quick-heat aluminum roaster 


] New line of steel shelving 


| Budget priced wrench set 


] New 5!/-hp rotary tiller 


Ladies’ wrist watch line 


"] Battery tester-display 


Modern, seamless dust pan 


“) Brass plated tripod planter 


~) All-purpose repair kit 


Carousel display for rollers 


| Three new play items 


| Modern design door pulls 


| Quiet electric switch 


| Water ski tow bar 


| Expanded funnel line 


"] Carbide cap-hand lamp 


| Outward clinch staple gun.. 


] Lightweight finishing sander .. 


] Garden tool merchandiser 


] Tree-cutting mower engine 


| Bug killer spray cans 


Two aluminum towel bars .. 


| 7'/o-in. electric saw 


"] Low-priced roller latches 


| Marine carburetor cleaner | 


a 
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] Lightweight lawn spreader 


Compact rotary tiller 
Extra-short screw anchor 
Display panel for tools . 
Gasoline engine starter 
Triple-pack air filter ........ 
New plug lock package _. 
New addition to line 
Non-splash drink holder 
Winking eye mug and bowl 
Hacksaw blade display .... 


| Flammable liquids drain can 


Spray, steam and dry iron. . 
Brighter fluorescent lamp .. 
Decorator wall clocks 
Flashlight battery showcase 
Outdoor electric grill 
Folding table leg brackets 


Rustproof hose nozzle _... 


PAGE 
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Multi-purpose silo cap 

lce remover in new package 
Paint looks like marble 
Glide for tubular furniture 
lron bracket display panel 
Packaging box for key blanks 
Single runner shoe skate 
Plastic-pack cake sets 

Steel tape with coating 
Plastic cabinet catch 

Tree and plant protector 
Tile in six new colors 
Heavy-duty tape dispenser 
20-to-25-in. rotary mowers 
Polished brass pole lights 
Automatic shift tractors 

Low cost hard tooth saw blade 
Plastic-pack juvenile books 
Cold-welding adhesive 
Self-adhesive plastic cover 
Nylon housing electric drill 
Quadrant for Dutch door . 
Lawn seed in foil package 
Improved live bait harness 
New line of rotary mowers 
Redesigned pocket compass 
Adhesive line expanded 
Instant frost, ice remover 
Portable electric drills 
Spackling paste in tube 
Complete wood finishing kit 
Latex outside house paint 
Lightweight aluminum rules 
Magneto parts container 
Paste form stainless steel 
Outdoor light cover plates 
Wireless electric clock 
Rotary tiller literature 
Drapery hardware display ideas 
Outdoor supply sales aids 
Housewares catalog 
Transistor radio battery catalog 
Socket cap screws brochure 
Solderless terminal price schedule 
Aerosol spray paint catalog 
Firearms display chart 
Replacement wheel catalog 
Aluminum sales aids 

Paint dealership data 


Precision tool catalog 


[] New protector packaging [] Plumbing brass folder 
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BUYING CHECK LIST 


WANT MORE DETAILS ON THESE ITEMS? JUST CIRCLE 


gifts. Retail value of the assort- 
ment is about $93.50. Hanson 
Scale Co., Dept. HA, 1777 Shermer 
Rd., Northbrook, Ill. 


Item 6 
Quick-heat aluminum roaster 


This quick-heat aluminum 
roaster by Mirro holds a 22-lb fowl 
or a 25-lb roast. Straight-side con- 
struction provides maximum ¢Ca- 
pacity within the roaster. Con- 
venient drop side handles require 
less oven space. Cover is self-bast- 
ing with an adjustable vent for 


. ee 
Ves Se 


browning. Overall dimensions are 
17% x 12% x 9% in. Retails for 
$9.95. Mirro Aluminum Co., Dept. 
HA, Manitowoc, Wis. 


Item 7 
New line of steel shelving 


This new line of steel shelving 
features a compression shelf clip 
which enables users to erect, dis- 
assemble, or rearrange units with- 
out tools, nuts, or bolts. Clip has 
two extrusions that fit firmly into 
slots on shelving upright supports. 
Shelves are placed over the clips 
and snapped into place. Can be used 
at extreme and intermediate up- 
rights. The shelving is box formed 
from 18-gage steel. All edges have 
a return flange. Corners are lapped 
and spot welded. All shelving parts 
are Bonderized to make finish more 
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durable and attractive. Available 
in willow green and gray. Republic 
Steel Corp., Dept. HA, 1038 Belden 
Ave., N. E., Canton 5, Ohio. 


Item 8 
Budget priced wrench sets 


Three budget priced wrench sets 
are featured in this Lectrolite XC3 
merchandiser. Each set is indi- 


vidually Christmas- boxed. The 
unit holds Lectrolite sets No. 
X3150C, XP46 and X850C. S-K/- 
Lectrolite Tools, Dept. HA, De- 
fiance, Ohio. 


Item 9 

New 5'/2-hp rotary filler 
Ariens’ 5%-hp rotary tiller is de- 

signed primarily for men who do 

custom tilling work, for large scale 

home gardeners, commercial grow- 

ers, or for professional or estate 


use. Features of the Rocket tiller 
include all steel Turbo Tines that 
are unbreakable and provide 20-in. 
tilling width, adjustable handle 
bars, and fingertip throttle control. 
Tiller drive is engineered with 
Timken and needle bearings and 
double Neoprene oil seals on tine 
shaft. Attachments include Tine 
Extension Kit which extends till- 
ing width from 20-in. to 28-in., and 


Hood Extension Kit which extends 
hood width to 28-in., and a 10-in. 
furrower. Ariens Co., Dept. HA, 
Brillion, Wis. 


Item 10 
Ladies’ wrist watch line 


Inexpensive but fashionable la- 
dies wrist watches are offered in 
the Golden Ballet series to retail 
at $17.95 to $19.95. Each of the 
four bracelets has a distinctively 
designed gold plate finish bracelet 
and case. Three feature Florentine 
style links. Watches have unbreak- 
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ITEM NUMBER ON FREE POSTCARD, P. 277 


able mainsprings, stainless steel 
backs and shock resistant and anti- 
magnetic features. Westclox Div., 
General Time Corp., Dept. HA, La 
Salle Peru, Ill. 


Item 11 
Battery tester-display 


The B-103 radio and photoflash 
battery testing station includes dis- 
play sections for radio and photo- 
flash batteries. It encourages cus- 
tomers to bring in old batteries and 
test them. The unit measures 30 
in. in width, and is 7%4 in. high and 
10%4 in. deep. Built-in voltage- 
amperage tester is located between 


two self-service merchandisers. 
Special printed battery tray gives 
suggested inventories and_ stock 
numbers for easy ordering and re- 
stocking. Tester, merchandiser, 
selling kit costs dealer $79.40. Re- 
tail value of batteries is $110.85. 
Ray-O-Vac Co., Dept. HA, Madison 
10, Wis. 


Item 12 
Modern, seamless dust pan 


This Prettyware dust pan sits 
level on all floors. A small support 
leg at the rear angles the edge of 
the pan flush with floor so that no 
dirt is swept under the pan. The 
dust pan has no seams or crevices 
and is not affected by hot water, 
soaps or detergents. The 10 x 13- 


in. dust pan is available in red, yel- 
low, pink and turquoise. Pretty 
Products, Inc., Dept. HA, Coshoc- 
ton, Ohio. 


Item 13 

Brass plated tripod planter 
Artistic Wire’s new Tripod Tub 

planter is available in black or 

brass plated. The tripod holds an 

oversized 8-in. tub. The plastic tub 

is available in a choice of colors. 


® 


No. 350 planter may stand on the 
floor or table. Suggested retail is 
$1.79. Artistic Wire Products Co., 
Inc., Dept. HA, Taftville, Conn. 


Item 14 
All-purpose repair kit 

Devcon’s home repair kit con- 
tains Plastic Steel for rigid repairs, 
Devcon Rubber for flexible repairs, 
and Devcon 2-Ton for porcelain and 
enamel. An attractive gift band 


comes with the unit for use as a 
gift. Retails for $2.79. Devcon 
Corp., Dept. HA, Danvers, Mass. 


Item 15 
Carousel display for rollers 


This carousel roller display unit 
from Wooster Brush is a compact 
counter-top display for 7- and 9-in. 
MagikKoter rollers and Jet frames. 
The unit is 18-in. in diameter and 


stands 28-in. high. The white 
enamel rack is free with purchase 
of an assortment of Woostron and 
Fabric X covers and Jet frames. 
Wooster Brush Co., Dept. HA, 
Wooster, Ohio. 


Item 16 
Three new play items 


“Screwball,” the Mad game is a 
board game (illustrated) of Madi- 
son Ave. advertising business, and 
is one of the new items in the 
Transogram line. Lists at $2.98. 
Tak-A-Peg Desk-Ettes are a black- 
board lid with alphabet and num- 
bers enscribed which lifts up to 
reveal 188-hole Pegboard with ham- 
mer and wooden pegs. List at $4.98 
with aluminum legs, and $5.98 for 
birch model. A Toy Chest-Book 
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SEND FOR CATALOG, & 
DISPLAY INFORMATION & 
AND JOBBER’S NAME 




















Free vise display hangs on peg 
board tool wall or stands on 
counter. Sells Simplex vises on 
sight for high profit. 


Simplex vises really move when | 
they're shown on this eye-catch- 
ing merchandiser. Unit given 
free with order of 5 Simplex i 
utility vises (V-5 Deal). Sell the 
high profit. fast turnover line. i 


| 
i 
; 


The Desmond-Stephan Mtg. Co. 9 
Urbana, Ohio | 


a SS RN 
Want more facts? Circle 396, p. 277 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 277 


Shelf for storing toys has two 
angled sliding blackboard doors, 
wide book shelf and high storage 
area with sliding doors and top 
shelf. Lists at $14.98. Transo- 
gram, Dept. HA, 200 Fifth Ave., 
New York 10. 


Item 17 
Modern design door pulls 


Leigh’s line of decorator door 
pulls is made of high impact, shat- 
terproof plastic that will not crack, 
mar or tarnish. Pulls are installed 


by drilling hole in door 2-in. in 
diameter by 5/16-in. deep and 
pressing in the pull. No screws or 
nails are necessary. Used for slid- 
ing doors, by-passing doors, pocket 
doors, cabinets or sliding windows. 
Available in two packs. No. 708 
is a special offer of a counter-top 
display box containing 72 pulls, 12 
each of six colors. Pack No. 707 
consists of 144 pulls, all one color, 
packed 12 per box. Leigh Building 
Products, Div. of Air Control Prod- 
ucts, Inc., Dept. HA, Coopersville, 
Mich. 


Item 18 
Quiet electric switch 


The Touch-A-Matic switch has 
both screw and E-Z wire pressure 
terminals. It also has three com- 
mon terminals for convenient feed 
through connections. This switch 
can be pressed, tapped, flipped or 
rolled. It is individually show 








me TOUCH-A-MATIC 
Quiet switch 


. SCREW wo £2 wine 
>>" PRESSURE TERMINALS | 


LS pup it 


E 3 
|7~R ROLL iT 


packed with box mounting screws 
captive on the strap. Eagle Elec- 
tric Mfg. Co., Inc., Dept. HA, 23-10 
Bridge Plaza South, Long Island 
C2, Mc Zz. 








Item 19 
Water ski tow bar 


The Delta-Combo is a combina- 
tion water ski tow bar using a new 
design which eliminates the handle 
bridle. It is constructed of strong 
tubular aluminum with soft Cush- 
ion-Grip hand areas. A simple lock- 
ing device allows tow bar to be 
locked together for single skiing or 
easily separated for slalom skiing. 
Brilliant Coast Guard orange Cush- 
ion-Grip adds to visibility. The 





Delta-Combo will float. Available 
in packaged tow rope sets or in in- 
dividual packaging, equipped with 
bridle and float ready for attaching 
to tow rope. Marine Div., Dept. 
HA, Puritan Cordage Mills, 124 
Cabel St., Louisville 6, Ky. 





Item 20 
Expanded funnel line 

This king-size 32-oz funnel has 
been added to Lustro-Ware’s line 
of boil-proof funnels. The F-5S is 
molded of hi-density polyethylene. 
It is boil-proof, dent-proof and un- 


breakable. Available in natura! 
and copper. Funnel is labeled and 
pre-priced for self service. Colum- 
bus Plastic Products, Ine., Dept. 
HA. Columbus, Ohio. 


Item 21 
Carbide cap-hand lamp 


Here’s a combination cap lamp- Ri 


hand lamp unit which features a ay 

y SELECT-0-LOCK 
the fool-proof 
self-locking wrench! 


Select-O-Lock is the new perfected 

Utica-quality wrench that locks in any 

position. All it takes is a flip of the 

thumb. Simple! Handy! Positive! Noth- 

ing to go wrong and affect use of the 

tool! And it is quality backed by famous 

full guarantee. Sizes range from 4” 

ss ile ae through 12”. Parts are interchangeable 

7 , f : with same size regular wrenches. For 

; full information contact your Utica dis- 

tributor or write for our new tool 
catalog. 














brass lamp with highly polished 7- 
in. reflector and new type carrying 
handle. Handle is quickly removed 


by taking out one bolt. Cap spring . 

T 
is snapped in place and lamp can be | | fe pee ct 2 * png 
fastened to a canvas lamp cap for | elsey-Hayes Company, Utica 4, N. Y. 


wearing as a head lamp. Lamp is | tools the experts use! 
more facts? Circle 318, p. 277 
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rated at 2144-hour capacity and in- 
cludes flame protector and spark 
lighter attachment. Justrite Mfg. 
Co., Dept. HA, 2061 Southport Ave., 
Chicago, Ill. 


Item 22 
Outward clinch staple gun 


Arrow Fastener’s T-500c staple 
gun ejects a staple whose legs turn 


outward to clinch under or inside 
work. Practical industrial uses 
for the gun include stapling insula- 
tion around pipes and ducts, tags 
to corrugated cardboard containers, 
attaching cloth to cardboard dis- 
plays, etc. Uses Arrow T-50 staples. 
Arrow Fastener Co., Inc., Dept. 
HA, 1 Junius St., Brooklyn 12, 
ae 


Item 23 

Lightweight finishing sander 
Stanley’s new H37 finishing 

sander has an auxiliary handle 

which is removable for close work 
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and a non-slip pistol grip with 
grooved housing for hand control. 
Has a Stanley-built motor, 2.2 
amps at 115 volts, and maximum 
ventilation for cool operation. 
Other features include ball-bearing 
construction, and out-of-the-way 
cord and trigger switch with lock- 
ing pin. Complete with two pack- 
ages of assorted sanding sheets for 
$34.95. Stanley Electric Tools Div., 
Stanley Works, Dept. HA, 480 
Myrtle St., New Britain, Conn. 


Item 24 
Garden tool merchandiser 

Great Neck Saw’s garden tool 
merchandiser measures 13 x 18-in., 


and can be placed either on counter 
or wall. Called the TF-24, it con- 





tains four garden tools with heavy- 
plated, cold forged steel blades that 
will not rust or tarnish. The hard- 
wood handles are fine grain and 
weatherproof. The assortment con- 
tains six trowels, six transplanters, 
six weeders, three forks and three 
cultivators. Great Neck Saw Mfrs., 
Inc., Dept. HA, Mineola, N. Y. 


Item 25 
Tree-cutting mower engine 


Here’s a reel mower in combina- 
tion with a flexible shaft gardening 
kit. Easily attached kit converts 
mower’s engine into a source of 
power for four garden maintenance 
accessories. These are: an extra- 
strong chain saw that will cut 
through timbers up to 10 in. thick 


in seconds; rotary hoe tiller for 
garden work; lightweight, sturdy 
reciprocating - action hedge trim- 
mer; rotary edger-trimmer for 
lawns. Line also includes a con- 
vertible outboard-mower including 
deluxe rotary mower from which 
engine can be detached and con- 
nected to a standard outboard kit 
to propel a 14-ft boat. Pennsyl- 
vania Lawn Mower Div., American 
Chain & Cable Co., Inc., Dept. HA, 
Exeter, Pa. 


Item 26 
Bug killer spray cans 


Onex brand products in push-but- 
ton spray cans include four bug 
killers each part of the Bugonex 


line. A house plant bug killer is a 
formula of insecticide, miticide and 
fungicide for controlling plant 
diseases. Three sizes: 5 oz, 98¢; 
10 oz, $1.59; 15 oz, $1.89. African 
violet bug killer combines health 
protection and insect killing mate- 
rials. Rose and plant bug killer 
for killing outdoor leaf-eating and 
sucking insects also combats pow- 
dery mildew and black spot. Both 
in 5 oz for 98¢ and 15 oz for $1.89 
spray cans. A roach and ant killer 
product is a residual surface spray 
to kill ants, roaches, silver fish, 
spiders, other crawling bugs. 
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‘Shuck, if its a full fine you want... 


SPECIFY U-BRAND FITTINGS.” Why waste valuable 
time buying from different sources? When you stock and 
use U-Brand fittings you are assured a complete, 
top-quality line from one source. All fittings are 
conveniently packaged and marked for immediate use. 





FOR ALL YOUR FITTING NEEDS: e Galvanized and Black U-Cote 
Malleable Fittings e Unions e Plugs and Bushings e Steel and 
Brass Nipples and Reducing Nipples e Steel and Brass 

Insert Fittings « Poly-Plus Blue and Nylon Plastic Insert 
Fittings « Dielectric Fittings e« Sanitary Well Seals. 


ow 
6%, 7 ' 
200068 2 


\ nes Ans ve o 

















The Union Malleable 


Manufacturing Company 


Ashiand, Ohio + Vernon, Calif. 


SOLD THROUGH WHOLESALERS ONLY SHIPPING DEPOTS IN PRINCIPAL CITIES ASSURES OVERNIGHT SERVICE 
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OCEAN BRAND MANILA—SUPER-TUFF SYNTHETICS 
makes sales—the easy way 
... with the finest rope money can buy 








JAK-PAK COILS 


—clean, tough Manila rope snugly 
packed in convenient dispensing car- 
tons. Dependable and smart-looking 
packaging. 





JACKSON ROPE BAR 


—builds sales, cut selling time with 
this good-looking, permanent dis- 
play. The “backbone” of your rope 
department, it displays Nylon, 
Polyethylene and Manila rope to 
best advantage. 


aaa. 
PREPACKAGED—SELF SERVICE 


Corts and CONNECTED COILS 
—famous JACKSON Super-Tuff 
Synthetics and Ocean Brand Ma- 
nila in 50’ and 100’ lengths. Make 
self-service easy and profitable 
with Jackson. 


JACKSON JUNIOR SPOOLS 


—Super-Tuff Synthetics in easy-to-sell 
spools of approximately 10 lbs. each. 
600 ft. % in. dia.; 400 ft. “6 in. dia.; 300 
ft. % in. dia.; 150 ft. 4 in. dia. 





BUYING CHECK LIST 


Want more details? Just 


Bombs are 5 oz, 98¢, 15 oz, $1.89. 
Hydroponic Chemical Co., Dept. 
HA, Copley 21, Ohio. 


Item 27 
Two aluminum towel bars 


Hoover has added these two low- 
priced aluminum towel bars to its 
line of bathroom accessories. The 


bars feature a high polish that will 
not tarnish or water spot. Avail- 
able in 18 and 24 in. lengths with 
a modern square-shaped design. 
Easy to install with concealed fast- 
eners. Hoover Bathroom Acces- 
sorties, Dept. HA, Fowlerville, Mich. 


Item 28 
72-in. electric saw 

Black & Decker’s 7'-in. Utility 
electric saw features a sawdust 
ejector, calibrated depth and bevel 
adjustments and an automatic 
telescoping blade guard with king- 
size retracting lever. The unit has 
a maximum cutting depth of 2-7/16 


Your JACKSON distributor has the details on these profitable items, | AO 5 ‘ 
and others in the sales-building line. Get in touch with him now. | 


practical, durable rope— 


SYNTHETICS—MANILA 
| _ packaged for 
BOATING - INDUSTRY - HOME - RECREATION 


Manufacturers 39-< G3 v—* Since 1829 


THOMAS JACKSON & SON CO., READING, PENNSYLVANIA 


So ie Rtas be 
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in. at 90 degrees, and full 2-in. at 
45 degrees. Weighs 10%4 lb. Other 
features include saw-grip handle 
with instant-release trigger switch, 
and a Black & Decker saw motor. 
Black & Decker Mfg. Co., Dept. 
HA, Towson 4, Md. 


Item 29 
Low-priced roller latches 


Here’s one of two new light-duty 
roller latches for holding closet and 
other interior doors closed, for 
mortised installation. The other 


latch is for surface mounting. II- 
lustrated model can be _ surface 
mounted on door with strike mount- 
ed on jamb. Other type can be sur- 
face mounted on the door with the 
strike mounted on stop strip. Fur- 
nished in all finishes complete with 
combination wood or metal screws. 
Functional parts are of stainless 
steel. Latching pressure of nylon 
rollers is easily adjustable. Glynn- 
Johnson Corp., Dept. HA, 4422 N. 
Ravenswood Ave., Chicago 40, Ill. 


, 


Item 30 
Marine carburetor cleaner 


Marine Gumout is used directly 
with fuel to clean marine carbure- 
tors and fuel systems. It works 
while engine is operating by dis- 
solving and removing fuel system 
gum, varnish and moisture. Pack- 
aged in one-pint cone-topped cans. 
Other uses include cleaning spark 
plugs, as a fast penetrant, and for 


Stan, corbore™ 


removing tar and oil stains from 
boat hulls. Retails for $1.69. Gum- 
out Div., Pennsylvania Refining Co., 
Dept. HA, 2686 Lisbon Rd., Cleve- 


land 4, Ohio. 


Item 31 
Lightweight lawn spreader 
This garden spreader by Ferry- 
Morse, Go-Cart, weighs only 7% 
lb. The 24-in. spreader adjusts 
easily for spreading seeds and 
fertilizers. An improved handle 
makes operation easier. Comes 
ready to assemble without nuts or 
bolts. Ferry-Morse Seed Co., Dept. 
HA, Mountain View, Calif. 


Item 32 
Compact rotary filler 

Here’s a tiller rugged and power- 
ful enough for all tilling jobs, in- 
cluding rental and commercial use. 
Nine new Hahn Pow-R-Boy models 


feature gear box and engine di- 
rectly over and slightly forward of 
tines for weight distribution. These 
tillers have 93 percent of total tiller 
weight over the tines. Compact de- 
sign includes unbreakable wrap- 
around handles, heavier flanged 
10-in. wheels, finger-tip controls, 


60 PAGES IN FULL COLOR 


This new lighting fixture catalog in- 
structs, intrigues and excites — even as 
it displays a product line of unmatched 
breadth of selection and ability to sat- 
isfy a particular need. Budget-priced 
favorites and superb decorator lumi- 
naires alike are found on these pages 

. . a8 are dimming and photo-electric 
light controls; a complete range of 
pendants and pulldowns, posts and lan- 
terns; fluorescent and recess lighting. 
Profusely and handsomely illustrated in 
full color . . . descriptions that are in- 
formative and action-provoking. This 
happy combination of merchandise, ar- 
tistry and text adds up to a catalog that 
will be a delightful source of reference 
for all home decorators. 


PROGRESS MANUFACTURING CO., INC. 
Dept. HA-9, Philadelphia 34, Pa. 


Please send me 
new No. 105 Catalog. 





—FREE copy(s) of your 


Name 





Company 
Address_ 
i 


| om ; 10. 
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instantly adjustable depth bar, de- 
tachable wheels. Model shown has 
specially designed Hahn tines, with 
20 cutting edges. Six and eight- 
in. furrower attachments optional. 
Up to 3% hp engines with optional 
impulse starters. Reverse drive 
available on three models. Priced 
from $124.95. Hahn, Inc., Dept. 
HA, 2000 N. Sixth Ave., Evansville, 
Ind. 


Item 33 
Extra-short screw anchor 


Here’s an extra-short screw 
anchor for fastening fixtures to 


hollow walls, hollow doors, or thin 
room dividers. Called the XS Wall- 
grip, it securely attaches light or 
medium weight fixtures to surfaces 
14-in. thick or less. Fixtures can 
be removed or replaced while Wall- 
grip remains in place. Standard 
packages contain 100 XS Wallgrips. 
Star Expansion Industries, Dept. 
HA, Mountainville, New York. 


Item 34 
Display panel for tools 


This 24-in. display panel for tools 
by Vichek contains 36 items. Called 
the A-150, it holds feeler gauge 
sets, spark plug gap gauges, brake 
pliers, brake spring tools, brake ad- 
justing tools, screw extractor sets, 
hack saw, ignition wrench sets, 
stud removers, punches, chisels, 
and hex key wrench sets. Can be 
used singly or in combination with 
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other Vichek units. Weight is 40 
lb. Vichek Tool Co., Dept. HA, 
3001 E. 87th St., Cleveland 4 Ohio. 


Item 35 
Gasoline engine starter 


This gasoline engine starter has 
a special ratchet feature for appli- 
cations where working space is 
limited. The twin-action starter 


winds up on the same principle as 
a watch. Release lever can be op- 
erated at the engine, or can be used 
with a Bodin wire for remote re- 
lease. Available with a standard 
spring for engine applications up 
to 31%%-hp, and a heavy-duty spring 
for 41% and 514-hp models. Lauson 
Div., Tecumseh Products Co., Dept. 
HA, New Holstein, Wis. 


Item 36 
Triple-pack air filter 


The Dust-Stop air filter 3 Pak 
provides the homeowner with spare 
filters and helps you triple sales of 


filters. This package has three fil- 
ters packed in a plastic bag. 
3 Pak Dust-Stops are available in 
four sizes. Other sizes of Dust- 
Stop air filters are also available in 
cartons of 6 or 12. Counter dis- 
plays, window banners, mats and 
art sheets are offered for dealer 
use. Owens - Corning Fiberglas 
Corp., Dept. HA., Toledo, Ohio. 


Item 37 
New plug lock package 


For better display, and to in- 
crease sales, Safety Plug Locks are 
now packaged three in a plastic 
covered pack. Card shows how the 


SA re 7 rm Ue. Lo : K CORP 

lock is used to eliminate accidental 
disconnecting of refrigerators, 
other appliances. Safety Plug-Lock 
Corp., Dept. HA, 1270 Broadway, 
New York 1. 


Item 38 
New addition to line 

LePage has added Epoxy Weld to 
its line. The new mender is avail- 
able in white, aluminum, clear and 
iron and steel. Each of the four 
types handles a variety of mending 
from castings and concrete to jew- 


(Continued on page 279) 
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LIST SERVICE FOR HARDWARE AGE READERS 


Use this new, quick way to 


KEEP POSTED on 


NEW ITEMS AND NEW SELLING IDEAS 


These two easy steps wil keep you up-to-date on latest information on new items, new 
merchandising ideas, special deals and other profit building information. 


As you read through this issue you will find numbers beneath all adver- 
tisements and with all items described in the Buying Check List. 


When you want more information on any of the items or ideas in the 
advertisements or in the Buying Check List, just circle the corresponding 
number on the Quick Check Postcard below, and mail. We pay the 
postage as a service to readers. Your request will be promptly passed 
on to the manufacturers involved. 


Print name and address carefully. This special Post Office Box address is for Quick Check Postcards 
only. Address all other mail to HARDWARE AGE, Chestnut & 56th Sts., Philadelphia 39, Penna. 
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P Each issue of HARDWARE AGE contains hundreds of new profit 
making ideas on selling, merchandising, etc., as well as 
the largest listing of new items of any hardware magazine. 


> You must keep posted on these new ideas if you want to 
keep your store profitable. HARDWARE AGE makes it easy 


for you to keep posted by using this Free Quick Check 
Postcard Service. 


P Circle the numbers on the card below that correspond 


with the numbers under the new items in this Buying 


Check List and under the advertisements. We will promptly 


forward your request to manufacturers and you will receive 
from them the latest information available. 


> Remember, with competition so strong, you must keep posted 


on everything that will help you do a better selling job. 
Be sure to also check with your wholesaler about new items. 
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NEW FROM THE WORLD’S LARGEST MANUFACTURER OF FIX-UP, PAINT-UP TOOLS 


SEE IT 


Sm or dg q S ag hog la d = NATIONAL 


HDWE. SHOW 


Pix up Paint up Booths 72—73 
New, Versatile No. 400 4-way Tool Salesman TOOLS 


» For Your Floor, Wall, Counter or Ceiling. Fea- wen 
tures 168 Practical, Fix-Up, Paint-Up Tools. A Riot © 1. FLOOR 
of Colorful, Self-Serve Packaged Sales Makers. —s | 


A REAL BEAUTY 
FOR IMPULSE SALES 


Here is the last word for 
eye and buy appeal on the 
sales floor. All wood con- 
struction, finished in pea- 
cock blue. A_ revolving, 
two-sided unit, supported 
with a gleaming, extruded 
aluminum bracket. Most 
versatile, colorful and 
' practical stand ever pro- 
duced for any size, type 
or kind of store that sells 
paint. Six each of 22 in- 
dividually packaged tools 
packed complete with No. 
400 Smorgas-Board 
Stand in one corrugated 


FITS ON YOUR COUNTER OR GONDOLA = “°"""'"e"- 

You can fasten the No. 400 to the top of 2. WALL 
the paint sundries floor counter or gondola . 

for a 2-sided, colorful, topper of Fix-Up, Paint- 

Up Tools. 


FASTENS TO STORE POST OR WALL 


If you lack floor space, the 400 may be fas- 
tened to wall, shelving or store post. 


HANGS FROM CEILING IN STORE 


Chains or wires can be used to suspend the unit 
over counter or against wall. 


CEILING we 


2. COUNTER - 


























NEW Take-it-Off Put-it-On Tool Center 


This new No. 500 unit with 208 tools is the 
most complete, Fix-Up, Paint-Up Tool Center Ot in 

ever developed. Designed for the new or NO. 400 
modernized store. Solid, substantial unit fin- 
ished in peacock blue, with handsome 3-color, 
two-sided top sign. 


al 





Full particulars on how to obtain the No. 400 
or the No. 500 Fixtures, available at Show or 
write Hyde. 


HYDE MANUFACTURING CO. 


Southbridge, Massachusetts, U.S.A. 
Want more facts? Circle 322, p. 277 
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OF PROVEN SELLERS BACKED 
BY THE BEST GUARANTEE 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 277 


(Continued from page 276) 


| _elry and china. Holds up to 2000 Ib 


per sq in. Packaged in colorful dis- 
play card with instructions. Retails 
for 79¢. LePage Div., Papercraft 
Corp., Dept. HA, 5850 Center Ave., 
Pittsburgh, Pa. 


Item 39 
Non-splash drink holder 


Here’s a 
drink holder 


no-spill, 
for 


no-splash, 
use on a boat. 


Made of Marlex plastic, its free 
swivel action keeps a drink level at 


all times. It may be used for hold- 


ing glasses, bottles and cans. Day- 
ton Bait & Marine Products Co., 
Day- 
ton 9, Ohio. 


Item 40 


Winking eye mug and bowl 

A Popeye mug with an eye that 
winks when the kiddies lift it to 
drink is offered in 10-0z size. Made 
of shatter-proof styrene to with- 


ad 
MN, el 


stand rough usage. It is offered in 
pink, yellow or blue. Packed six 
dozen to a shipper with car- 
toon type sign. Prepriced at 29¢. 
A companion Popeye cereal bowl, ® 
x 6 in. deep has an eye that wig- 
gles. Available in pink, yellow or 
blue styrene. Prepriced at 39¢. 
Beacon Plastics Corp., Dept. HA, 
Newton, Mass. 


Item 41 


Hacksaw blade display 

Here’s a display package for 15 
carded double-edge hacksaw blades. 
Designed for wall, counter, or per- 
forated board display use this unit 
displays hacksaw blades with one 
edge for 18 teeth per inch for gen- 
eral heavy cutting and one 24-teeth 
per inch edge for cutting thin sec- 


tions. Cards tell story and each 


blade is painted to show teeth per 
inch and use for each edge. G. W. 
Griffin Co., Dept. HA, Franklin, 
N. Gi. 


Item 42 


Fiammable liquids drain can 
Here’s a new drain can for drain- 
ing flammable liquids from indus- 
trial drums, automotive crankcases, 
etc. Top of the drain can has a 
large funnel with a wide opening 
and perforated metal fire baffle to 
guard against flames or spark ignit- 
ing the contents. Has seamless 
body drawn from one piece 24- 
gauge terne coated steel, and heavy 








Dept. HA, Wellsburg, W. Va. 


SF i7),. Sales 
wire handle. Drain capacity is a | Y / | 
three gallons. Eagle Mfg. Co., q en a a Ly: / >} 


Item 43 


Spray, steam and dry iron 


GE’s new spray, steam and dry 
iron, Model F71, has three settings 


for wash-and-wear fabrics in addi- 
tion to wool, cotton and linen set- 
tings. Other features include an 


external spray nozzle and a larger Sh ? el’ 
fill funnel. The iron weighs 3'4- ‘J or § 


lb, and has a 30-sq in. soleplate. 


® 
General Electric Co., Dept. HA, 
1285 Boston Ave., Bridgeport, 


Conn. 


Here's a sure seller at a popular price . . . Shuford’s 
Polished and Unpolished Twine and Cable Cord in the 
exclusive* Stay CLEAN package. Makes wrapping of 


packages easier . . . so it’s especially in demand during 
item 44 Pcaaratoed by * the Christmas mailing season. 
F Good Housekeeping 
Brighter fluorescent lamp <tor y 


A new fluorescent lamp provides 
15 percent more light than stand- ; 
ard 40-watt cool white lamps, and Advertised! Shuford's ee cham Tete eee Arms ag se 
36 percent more than daylight type office, industry and store! 
lamps, as the result of a new phos- 
phor combination. It produces 3200 
lumens, compared to 2800 for ordi- 
nary 40-watt fluorescent lamps. CLOTHES LINES « TWINES 
Made in universal preheat rapid PRESSURE - SENSITIVE PAPER TAPES 
start design, the 40-watt high ef- | conon & RAYON CANS «EXTRUDED PLASTICS 
ficiency lamp fits present fixtures | 
and ballasts. Lists at $1.30, or | World's Largest Manufacturer of Cotton Cordage 

Want more facts? Circle 324, p. 277 
HARDWARE AGE, September 22, 1960 © 281 


Shuford’s Stay CLEAN Twine has customer eye-appeal 
and buy-appeal because it stays wrapped and stain-free 
Nationally until the last inch is used . . . saves time and twine! 


45 apvraniseo WES 


* U.S. PATENT NO. 2,720,309 


Write for full information to 











BUYING CHECK LIST 


Want more details? Just circle item number on p. 277 


$3.30 for 96-in. slimline design. 
Westinghouse Lamp Division, Dept. 
HA, Westinghouse Electric Corp., 
Bloomfield, N. J. 


Item 45 


Decorator wall clocks 


The Olympiad electric decorator 
wall clock is one of several new 
models in the Sessions line. Form- 
ed metal case is 12% in. square 
with Greek key designed border. 
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Hammered finish dial rises away 
from the wall with black debossed 
roman numerals. Black cut out 
hands with brass sweep second 
hand. Lists at $24.95. Sessions 
Clock Co., Dept. HA, Forestville, 
Conn. 


Item 46 


Flashlight battery showcase 


This new showcase for flashlight 
batteries by Union Carbide is de- 
signed for fast, self service impulse 


| ee 
| CEN Pullers 
cos ea 


ne 
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sales. The unit is satin-finished 
wood, and provides extra storage 
space for flashlight lamps, features 
a gravity feed design for easy use. 
Also included is a handy tester for 
batteries and lamps. Available free 
with an order for Eveready bat- 
teries. Union Carbide Consumer 
Products Co., Dept. HA, 270 Park 
Ave., New York, N. Y. 


Item 47 


Outdoor electric grill 

Outdoor cooking electrically with 
charcoal-broiled flavor is a feature 
of this new Universal Perma-Char 
Grill. Perma-Char, when placed 
over the electrical unit, heats up 


and gives off plentiful smoke. Cook- 
ing rack is adjustable. Interior is 
of stainless steel. Retails for $29.95. 
Landers, Frary & Clark, Dept. HA, 
New Britain, Conn. 


Item 48 


Folding table leg brackets 


Three series of folding table leg 
brackets by Larson offer improved 
features to give greater rigidity. 
Eight metal straps are now in- 
cluded with each set of No. 1200, 
No. 900, and No. 600 leg brackets. 
Straps provide a stronger hold on 
the leg and prevent bolts from turn- 
ing as wing nuts are adjusted. A 
template to be used as a guide for 
drilling the legs is provided with 
each set. Chas. O. Larson Co., 
Dept. HA, Box 358, Sterling, Ill. 


Item 49 


Rustproof hose nozzle 


This new Jet Speed hose nozzle 
by Gilmour has no metal seat, 
threads, or springs, making it rust- 


proof. It’s made of alloyed metal 
and will fit any standard hose con- 
nection. Gilmour Mfg. Co., Dept. 
HA, Somerset, Pa. 


Item 50 


New protector packaging 


Blister pack cards for packaging 
and displaying Saf-Gards electrical 
outlet protectors have been rede- 
signed for better display attention. 
The card is printed in vivid red and 
black and displays five plugs for 
29¢. Saf-Gards plug in without 
any wiring changes and require 
adult fingernails to remove them. 
Tillinghast Products, Burlington, 
NM. ds 


Item 51 
Multi-purpose silo cap 


This multi-purpose tarp and silo 
cap by Kordite is made of sunlight 
resistant polyethylene. Designed 
for use in silos, as a fertilizer 
cover, or for boats, cars, etc. Avail- 
able in three sizes: 14 x 14 in., 16 
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Thi 1s al Hum-Bus 


It makes lots of noise...buzzing around with high-sounding claims. 
But that doesn’t fool Customers for long. They’ve been stung by a 
Hum-Bug too often. They go for a Product whose Name they 4vow. 


z ee 
er 


sDETECTO 


Customers know this name...and know there’s no Humbug about 
it. For 60 years they’ve looked to it for quality...Styling... Perform- 
ance. Half your selling-job is done by the Detecto name alone! 


SEND FOR INFORMATION ON THE ENTIRE DETECTO LINE FOR ’60! Exciting new promotional scales and hamper ensembles... with 
built-in quality features for higher markups, higher profits! Shown above: Model #790H, our best-selling, popularly priced “Magnif-Eye” scale. 


Stainproof Mylar mat. Chrome carrying handle and headpiece. And in luxurious fluted vinyl, Model #992-996 and Model #R202-206 hampers 
and baskets. Both ensembles in white, black and pink, And in high fashion gold, too! 





For information, write Detecto, or contact: Baltimore, Md.: A. Littlejohn * Birmingham, Ala.: R. Custred + Boston, Mass.- J. McElroy ae 
Parker + Denver, Col.: Archibald & Millie + Kansas City, Mo.: O’Connor-Sawyer & Assoc. + Los Angeles, Calif.. J. J. Firestone + Memphis, 


0, lll.: W. Jacobson + Cleveland, Ohio: Myers & Co. + Dallas, Texas: D. U. 
F. Daub + Oak Park, Mich.: Phil Entin * Oklahoma City, Okla: T. L Gooch + Rochester, N. Y. H. N Metzger - 


enn.: T. J. Carroll + Miami, Fia.: J. W. Robertson + New York: J. Goldner, 
San Francisco, Calif.: Wagener & Swanson + Seattle, Wash.. P N. Smith + Toronto, Canada: Diwalt Sales 
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»ee McGILL 
MOUSE TRAPS 


and RAT 


“Snap up" unit sales with the “Can't Miss”, 
attractive, self-service 2-PAC. This con- 
venient, eye-appealing, buy-appealing, pre- 
priced two for nineteen cents, transparent 
package is a proven traffic stopper. Easy 
ond dependable, four-way trigger action 
builds customer satisfaction. 


McGILL ALSTEEL 2-PAC 


These attractive, nickel- 
plated, Alsteel 2-PACS 
sell themselves. Easy 
and safe to set, sanitary 
ejection plus fast, de- 
pendable action fea- 
tures trap more sales. 


GEM TICKET PUNCHES 


A quality pressed steel 
nickel-plated punch with 
knurled handles at a 
popular low price. Avail- 
able with six assorted 
dies and three round 
dies. Pre-priced card 
attached. 


McGIL 


MARENGO 8 


COMPANY 
ILLINOIS 
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METAL PRODUCTS 


BUYING CHECK LIST 


Want more details? Just circle item number on p. 277 


x 16 in., and 20 x 20 in. Free 
counter disp ays containing various 
sizes of covers are offered. Kordite 
Co., Dept. HA, Macedon, N. Y. 


Item 52 


Ice remover in new package 
Speco’s Ice Rem Super is avail- 
able in a new 25-lb carry-out pack- 
age. Made of tough fiber-board, the 
package is easy to hold while ma- 
terial is applied. Sketches on the 
package illustrate product features, 
and list instructions. The package 


has a moisture-proof plastic inner 
bag that protects against deteriora- 
tion. Speco, Inc., Dept. HA, Cleve- 
land 9, Ohio. 


Item 53 


Paint looks like marble 

Breicraft Antique Marble paint 
achieves a marble-like textured 
finish. Nine marble color types are 
available. This paint is available 
also in do-it-yourself kits, a large 
room kit for 12 x 12-ft room and 
an Accent Area Kit, enough for a 
10 x 15-ft wall, for four doors, a 
small bathroom, closets, etc. Each 
kit has instruction sheets, marbel- 
izer applicator, and a quart jar to 
hold paint. Marbelizer applicator 
is a paint sprayer attachment 
which can be used with a home 
vacuum cleaner. List prices, large 
room kit, $11.95; accent area kit, 
$5.93. Breinig Bros., Inc., Dept. 
HA, 117 Grand St., Hoboken, N. J. 


Item 54 


Glide for tubular furniture 
Franklin’s new Swivel-Lok Glide 
is for tubular metal legs of various 
sizes, and swivels to accommodate 
angled furniture legs. It locks on 
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PLASTIGLIDE “SMOOTHIES” 


SWIVEL-LOK GLIDES 


FOR METAL TUBULAR LEGS 
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with a spring clip. Its plastic base 
is the only part which touches the 
floor, giving maximum protection 
from rust, stains, etc. Suggested 
retail is 69¢. Franklin Metal & 
Rubber Co., Dept. HA, Jacksonville 
Rd., Hatboro, Pa. 


Item 55 


Iron bracket display panel 

This forged iron bracket display 
panel is free with purchase of Mc- 
Kinney’s Ornamental Bracket As- 
sortment No. 24. The assortment 
includes two pairs of brackets, 4 x 


3-in., three pairs 6 x 4%-in., five 
pairs 8 x 6-in., and three pairs of 
the 10 x 7%-in. size. Available in 
dull black (DB) or old copper (OC) 
finish. McKinney Mfg. Co., Dept. 
HA, 1715 Liverpool St., Pittsburgh 
33, Pa. 





Item 56 


Packing box for key blanks 
Kwikset’s 400 line of key blanks DIFFERENT! 
are now packaged in this box of * ° 


two-piece construction. The new 


box carries the same design as all Th ONLY SWITCH 
tie 3 oe : e 


other Kwikset 400 line packages. Se a 
< 
of Its Kind 


THE ONLY 


SWITCH WITH 


BOTH 


Holds 50 Kwikset nickel silver key SCREW AND T 
blanks. Kwikset Div., American ob E-Z WIRE Sw CH 
Hardware Corp., Dept. HA, 516 E. PRESSURE 


Santa Ana St., Anaheim, Caltf. TERMINALS 15 and 20 niet 20-277 V AC ONLY 


op 
Oi AUTOMATIC POSITIVE ACTION 
0) pce — Patent No. 2,743,330 


Item 57 CONVENIENT Works Mechanically . .. Not Manwolly | 


Single runner shoe skate ‘ FEED 
This single runner shoe skate by THRU , 

a aie CONNECTIONS i TURNS ON 
Arco features nylon _ stitching vA ) 


throughout for added strength, 3 COMPACT a Le THE LIGHT . e6 
leather counters, hard rubber soles ais er 
C o Ze, NOT THE 
USE IN ANY | | ; NOISE! 
POSITION “ 


























IN 
SINGLE POLE 
AND 3 WAY 


ALSO AVAILABLE IN 
INTERCHANGE TYPE 


THE switch with ALL 
THE ADVANTAGES 
and water repellent all-leather shoe. 7 0 
Available in Model No. 225 in black e AT N 7s 
for boys in sizes 10-3, and Model mt * bad | EXTRA COST — 
No, 226 j us . tt ; ] 


226 in white for girls in sizes 


10-3. Arco Skates-Tye Dee Corp., : STOCK AND SPECIFY 


Dept. HA, Marathon, N. Y. = i.) TOUCH-A-:MATIC 


CASH IN ON THE DEMAND 
FREE SAMPLE UPON REQUEST 


| 58 | 3 See the TOUCH-A-MATIC at EAGLE booth No. 196 
oes wae Oct. 24-26 NECA Exposition — Las Vegas, Nevada 


Pepys om tor hg containing EAGLE ELECTRIC MCE CO., INC. 


two Sweetheart cake pans is offered LONG ISLAND C 














—1TY 
for Valentine’s Day promotions. "PERFECTION IS NOT AN actin 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 277 


Each poly-pack contains two 9 x 
1%4-in. size tinware pans and fea- 
tures a colorful printed display 
header. Full color labels give a 
strawberry heart cake recipe. Of- 
fered in standard cartons of one 
dozen each priced to retail at 79¢ 
per package. Chicago Metallic Mfg. 
Co., Dept. HA, 3711 S. Ashland 
Ave., Chicago 9, Ill. 


Item 59 


Steel tape with coating 


Here’s a steel tape with Life 
Guard yellow blade, clad in Mylar, 
a Du Pont polyester film which is 


of 
aaa 


not affected by most solvents, alka- 
lies and acids. The easy-to-read 
black-on-yellow blade rules are of- 
fered in 6, 8, 10 and 12-ft lengths 
with half-inch width blades, and in 
10 and 12-ft lengths with %-in. 
blades. Other features. include 
Tru-Reading mouth, Tru-Zero hook, 
foot and inch markings and stud 
markings. Priced from $1.49 to 
$2.98 retail. Fits-All Mylar re- 
placement blades for Stanley and 
other popular tape rules are also 
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offered. Stanley Tools, Div. of 
Stanley Works, Dept. HA, 111 Elm 
St., New Britain, Conn. 


Item 60 


Plastic cabinet catch 


This newly designed plastic hous- 
ing cabinet catch by Penn-Akron 
has a double-face opening and 
elongated screw-hole slots for use 





in any position or on any cabinet 
door. Self-aligning and self-adjust- 
ing for positive holding action. 
Penn-Akron Corp., Dept. HA, 
Woodside 77, N. Y. 


Item 617 


Tree and plant protector 


This Ever-Gard tree and plant 
protector is made of galvanized 
mesh with three hand grip steel 
stakes welded to the mesh for easy 
installation. Each section is 3 ft 


g. Available in 12 and 18 in. 
heights with white or green coat- 
ing. Comes in a self service dis- 


play carton. Ohio Wire Products 
Co., Dept. HA, 1025 E. 5th St., Co- 
lumbus 3, Ohio. 


Item 62 


Tile in six new colors 


Six new Antiqua colors have been 
added to Mastic’s tile line. These, 
and the six original Antiqua colors, 
simulate the classic beauty of nat- 
ural marble with a specia! swirl- 
type design. This low-priced viny] 
asbestos series meets the demand 
for fashion colors in metallic and 
non-metallic styling. Gold Marble 
Field Tile, with matching corners, 
has also been introduced. Mastic 
Tile Div., Ruberoid Co., Dept. HA, 
Vails Gate, N. Y. 


Item 63 
Heavy-duty tape dispenser 


You can get a heavy-duty, long- 
roll tape dispenser for half price 
with the purchase of 12 rolls of %- 
in. by 2,592-in. Scotch brand cello- 
phane tape. The portable dispen- 


ser has a heavy-duty non-slip base 
and can be moved from counter to 
counter for packaging needs. Avail- 
able through November. Minnesota 
Mining and Mfg. Co., Dept. HA, 
900 Bush Ave., St. Paul 6, Minn. 


Item 64 


20-to-25-in. rotary mowers 


The new Atlas-Aire line includes 
rotary mowers from 20-in. econ- 
omy, to a 22-in. self-propelled, and 
up to a 25-in. model. Also added 
to the line is a 24-in. riding mower, 
two reel mowers, and a gasoline 
powered lawn edger-trimmer. De- 
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The Short Story on LAMSON 
Plated Assortments 


All bolts plated, nuts included. Six assort- 
ments—the fast-moving types and sizes that 
cover 90% of your customers’ needs: Cap 
Screws, Hex Screws (two assortments), 
Carriage Bolts, Lag Bolts, Stove Bolts. 
Refills available from stock. Steel trays 
have movable dividers, price tickets, can 
be mounted on Lamson floor stand to 
form a complete four-tray bolt depart- 
ment. Cash register cards are furnished 
for each assortment. 


There's 
more profit 


in plated 


fasteners 


(and 


more volume 
when 


they're 
displayed) 


LATED fasteners produce more profit, and they 

move better than black bolts. Given a choice, your 
customers will reach for the clean, good-looking, 
rust-resistant product. 

Sell them the easiest way possible: display your 
plated inventory in Lamson “Serve Yourself” Bolt 
Trays. Volume and profits will jump nicely, we can 
promise you that. 

Why wait for details? Tear out this page and mail 
it to your Lamson Wholesaler—or pin it to your want- 
book, if he’s coming by soon. 


LAMSON & SESSIONS 


5000 TIEDEMAN ROAD + CLEVELAND 9, OHIO 
Plants in Cleveland and Kent, Ohio + Chicago and Birmingham 
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Want more details? Just circle item number on p. 277 


luxe models have Wind-A-Matic 
starter, chrome-plated handles, and 
three height wheel adjustment. 
Most models have Chok-A-Matic 
control. Reel mowers in 18 and 21- 
in. models have diamond roller 
chain sprocket drive, semi-pneu- 
matic tires, and height adjustment. 
The riding mower has a semi-auto- 
matic transmission with 4-speeds 
forward. Atlas Tool & Mfg. Co., 
Dept. HA, 5147 Natural Bridge Rd.., 
St. Louis, Mo. 


Item 65 
Polished brass pole lights 


Here are two new pole lights 
from Thomas Industries. Conven- 
tional pole light technique, featur- 


y 


: 





; 
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ing plastic bullet lights, right 
(M-1401) contrasts with unit at 
left (M-1403) which combines pull- 
down convenience with pole light 
portability. The 91%-in. bullet cones 
hold 75-watt bulbs and have turn 
switches on each shade. Both are 
finished in polished brass with black 
trim. Thomas Industries Inc., Dept. 
HA, 207 E. Broadway, Louisville 2, 
Ky. 


Item 66 

Automatic shift tractors 
Featuring instantaneous forward 

and reverse operated with one 

handy lever, the Panzer-T70 Com- 

pactor offers a glidematic drive pre- 

viously found only in automatic 
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transmission automobiles. .Move- 
ment of one shift lever in forward 
or reverse provides smooth accel- 
eration. It has a 5°%4 hp Briggs & 
Stratton engine. Lists at $495, 
$595 with an electric starter. It 
is. available with optional equip- 
ment including redesigned snow 
blade for light bulldozing, snow re- 
moval; power sprayer; motorized 
rotary tiller; a power driven wood 
saw. Virginia Metalcrafters, Inc., 
Dept. HA, Waynesboro, Va. 


Item 67 


Low cost hard tooth saw blade 


The teeth of Skil’s low cost hard 
tooth combination saw 
specially 


blade are 
hardened all the way 


through to stay sharp three times 
longer than standard blades. The 
new blade, for cross cutting and 
ripping jobs, is useful for cutting 
tempered laminates and _ other 
tough materials. Blades with dia- 
mond arbors are available for Skil- 
saws in 614, 714, and 814 in. sizes. 
Round avbor hard tooth blades for 


other makes of portable or table 
saws come in sizes from 414 to 8% 
in. All blades have a rust preven- 
tive black coating. Skil Corp., Dept. 
HA, 5033 Elston Ave., Chicago, Ill. 


Item 68 


Plastic pack juvenile books 

To enhance point-of-sale appeal, 
permit complete view of contents, 
and to discourage loss and pilfer- 
age some Saalfield children’s books 
and puzzles are packed in poly- 
ethylene. The combination retail 


package and protective casing opens 
like a book. Another plastic pack- 
age, used for small coloring books, 
is shaped like a purse. Snap-close 
flap adds home storage feature. 
Heat-sealed polyethylene bags are 
used for larger puzzles. Saalfield 
Publishing Co., Dept. HA, Saalfield 
Square, Akron 1, Ohto. 


Item 69 
Cold-welding adhesive 


This two-part cold-welding ad- 
hesive mixes easily and requires 
no accurate measurement. Gives 
permanent, high strength bonding 


to all metal, wood, concrete, and 


WILHOLD 98" 


EPOXY-METAL 


COLD WELDING ADHESIVE 


AUTO BOaY SHOP 


ue 
pS EPOXY-METAL . 








Americana will appear in Glass and Brass will catch the 

BetTeR Homes & GARDENS eyes of millions of shoppers in 

in October, and House House Beavutiru.t, October issue, 

BEAUTIFUL in November. and the November issues of McCALt's 
and Betrrer Homes &« GARDENS. 


Brillians Gift id, oF 
“as! 


J? | 
S He (47 aad LS = a. 


Sa OG: ¥ Libbey 


Told and sold from coast to coast 


New ideas from Libbey 
for the gift-giving season 


These ads will pull customers to your store! 


Here are exciting glassware ideas from Libbey . . . 
ready for the big gift-giving season. Americana 
... Glass and Brass ... Textured Glassware... 
they ll be shown in eye-catching, full-color, full- 
page ads in BETTER HOMES & GARDENS, HOUSE 
BEAUTIFUL, and McCa v's . . . magazines read by 
millions of women across the nation. 

Get ready now for the sales excitement these ads 
will create. Ask for full information on all the 
lovely Libbey patterns . . . high-turnover items with 
the most popular brand name in glassware. And 
remember, every glass is backed by the famous 
Libbey guarantee: “A new glass if the rim of a 
Libbey “Safedge’ glass ever chips.” 

See your Libbey Distributor now, or write to 


Libbey Glass, Division of Owens-Illinois, Toledo 1, Readers of the October issue 
Ohio of McCa.u’s will enjoy the 
description of Textured Glassware 


LIBBEY SAFEDGE GLASSWARE OweENs-ILLINOIS 


AN (1) PRODUCT GENERAL OFFICES « TOLEDO 1, OHIO 


Want more facts? Circle 329, p. 277 
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& GIFTWARES 


609B 

TRAY TABLE 
Decorative and 
useful, your 
customers will 
love this new, 
brass plated 
table with 
Lamidol wood 
grain inset. 
Complete with 
plastic 

pot holder. 





B57-2R ‘“‘Carry-Pak’’ Beverage serving set, 
brass plated caddy, complete with 8 plastic 
tumblers. Pre-packaged at the factory. No 
further wrap necessary. 


B345/340 

TUB PLANTER 
For table or 
floor, oversized 
8” pot for larger 
plants. Black or 
Brass plated 
tripod stand 

and plastic tub 
in choice of color 
can be ordered 
separately. 


Send for catalog of 
over 80 fast-selling 
money-making 
housewares and 
giftwares. 


—— 


o]. . ” P cf 
JS See T tote *ADH 
¥\ ae ALS AL 


WIRE PRODUCTS 
CO., INC. 


“wi 


vept. HA, Taftville, Conn. 








BUYING CHECK LIST 


Want more details? Just circle item number on p. 277 


many problem surfaces. Available 
in 98¢ display kits (shown), or in 
larger patching kits for boats, autos 
and shops. Wilhold Glues, Ince., 
Dept. HA, 2943 W. Carroll Ave., 
Chicago 12, Ill. 


Item 70 
Self-adhesive plastic cover 


Lido stripe is the newest pattern 
of Stix, a self-adhesive covering 
for use on any smooth, dry, clean 
surface. Available in gray, pink, 
blue, yellow; it will cover every- 
thing from shelves, cabinets, splash 
areas, to complete walls. Lists at 
49¢ per yard. Stix Products, Inc., 
Dept. HA, 866 Sixth Ave., New 
York 1 


Item 71 
Nylon housing electric drill 


Increased safety, high strength 
and saving in weight are advan- 
tages of the Safe-T-Drill No. 1144. 
Its insulated chuck spindle and 
Nylon housing are other features. 


|. Safe-T-Drill serves as the power 


unit for a complete 14-tool power 
workshop. Attachments include 
finish sander, portable and bench 
sabre saw, hedge trimmer, circular 
saw, bench grinder, bench sander. 
Several attachments incorporate 
new on-and-off-in-seconds Quik- 
Change feature. List price $24.95. 
Millers Falls Co., Dept. HA, Green- 
field, Mass. 


Item 72 
Electric motor chain saw 


Strunk’s new electric motor 
driven chain saw has a centrifugal 
clutch on the motor which allows 
for smooth and easy disengagement 
of the cutting chain. The clutch 
also automatically disengages the 
cutting chain when motor is 
brought down to a speed at which 


it would overheat. The motor de- 
velops 7-hp. Retail prices start at 
$229. Strunk Power for Modern 
Living, Inc., Dept. HA, Coatesville, 
Pa. 


Item 73 
Lawn seed in foil package 


This 25-lb foil package of lawn 
seed is the newest addition to Sea- 
board Seed’s line. The heavy- 


* 


weight pliable foil package has a 
pull top opening. Can be carried 
by a rubberized plastic handle af- 
fixed to the top. Contains instruc- 
tions for seeding and grass mainte- 
nance. All of Seaboard’s standard 


Want more facts? Circle 330, p. 277 
290 © HARDWARE AGE, September 22, 1960 





seed mixtures are available in the 
new package. Seaboard Seed Co., 
Dept. HA, 701 S. Front St., Phila- 
delphia 47, Pa. 


Item 74 
Improved live bait harness 


Wright & McGill live bait harness 
is now available with Eagle Claw 
hooks. The harness has three hooks 
and a spinner. Available with pro- 
peller or Colorado spinner blades in 


\} 


nickel and brass. Hook styles come 
in Eagle Claw pattern 80, or Aber- 
deen. Packaged one to an envelope, 
24 envelopes to a display card 
which is designed for use on per- 
forated paneling or counter. Wright 
& McGill, Dept. HA, Drawer 518 
Aurora Station, Denver 8, Colo. 


Item 75 
New line of rotary mowers 


This new line of Pincor rotary 
mowers features a_ steel grass 
catcher. Available in six models, 
three are self-propelled. The mow- 





Holiday time is EXTRA PROFIT time 
with these Bake King specials... 


rer 


ee a ay ag 
‘ “a 


TIER CAKE PANS 


For every party or holiday occa- 
sion, tier cakes are the ever pop- 
ular favorite. Choice of 3 or 4 
tier sets packaged in colorful 
printed Poly-Packs or gay display 
cartons for increased holiday ap- 
peal. In tin or aluminum. 


5 eo a 


SPRING FORM HEART PAN 


An all-occasion Sweetheart Cake 
Pan for angel food, sponge, chif- 
fon cakes, etc. Delicious recipe on 
every label. Available with tube 
or flat bottom. In tinplate, 91’’x 
94"'x3e" size. 


HOLIDAY COOKIE PANS 


FREE floor display and sign 
furnished with 8 dozen or 
more Holiday cookie pans. 
Sets up in minutes, takes lit- 
tle space, builds impulse 
sales. 4 and 6 dozen pre- 
packed counter display as- 
sortments also available. 
Pans have attractive full- 
color label with cookie reci- 
pes. Housewives love ‘em! In 
tin or aluminum. 


TREE CAKE PANS 


What could be more appropriate ' 
for a holiday party than a cake 
shaped like a Christmas tree? A 
festive, full color recipe label 
helps make this pan tops on your 
best seller list. In tin or aluminum. 


TWO SWEETHEART CAKE 
PANS IN POLY PACK 


For gay, heart shaped cakes. 
Colorful label has strawberry 
heartcake recipe. Each Poly-Pack 
contains two 9” x 1%” tinware 
pans, and has display header. 





Complete line, many merchandising aids 
assure quick turnover, bigger profits 


Chicago Metallic offers a complete line of Bake King ware — 
hammered, smooth and satin-finished tinware, seamless 
aluminum ware, packaged aluminum foil containers and 
chrome ware. Colorful, eye-catching labels and many 
merchandising aids such as signs, ad mats, ban- 
ners, shipper display cartons, etc. help you sell. 


Write for full information and prices on Chicago 
Metallic Bake King Ware 
tunnel design which creates a 


“ a 
strong vacuum pickup. Safety fea- » C H I C A ec O M E TA | F ) F I & 


tures include a one-piece, heavy, CHICAGO METALLIC MFG. CO. + 3711 South Ashiand Avenue, Chicago 9, Illinois 
Want more facts? Circle 331, p. 277 
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ers have a Vacu-mow jet stream 








: BUYING CHECK LIST | 
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suction-type blade, and a_ heavy 
pressed steel deck. Other features 


‘ 


include 3 or 3%-hp engines with 
VICTOR Animal Traps | float-type carburetor, snap impulse 


New, humane, body-gripping | : . +] . «nic ‘ 
eous Cisthane wane Ul aukgan starter, fingertip controls, and 


wl Ideal for all types of sets. Available height adjustment lever. Pioneer 
in 4Y2"" and 10” jaw sizes for ig 
muskrat, mink, opossum, Gen-E-Motor Corp., Dept. HA , W841 
skunk, beaver, otter and : oa 
similar size animals. Dickens A ve., ¢ h ago 39, Ill. 

Also a complete 
line of Victor 
leg-hold traps. 
; 


it’ it shelf 
Rete V Item 76 


VICTOR Mouse Redesigned pocket compass 


and Rat Traps 
tre Pocket compasses by Marble 
Victor traps are quality-built, ¥ 


assure positive action. Mouse Arms now include a small brass 
traps ore packaged and priced . : 
to sell; available in colorful ring on the case. The new addi- 
wath 2-Pac and 4-Pac cartons and 
: \ Pea Twin-Pac clear plastic bag. 








Only Victor offers a complete 
Victor Twin-Pac ‘ine of rodent traps. 





VY It’s a profit shelf that displays V 
VICTOR Duck Decoys 

So realistic you'd swear 

they could fly. Victor No. D-2 

offers a complete line J Victor Premier 

including molded fiber, P 

hard and soft plastic, 

and wood. Regular and 

oversize models; 9 

species. Also goose, crow 

and owl decoys. 


\Y It’s a profit shelf that displays VV 
OLD PAL Tackle Boxes 


Brand New...in 


design and construc- tion permits the outdoorsman to 
tion. They're quality 


boxesthatlookexpen- fasten it to his belt, sleeve, button 
sive—priced to sellin | 


the popular price hold, etc. by attaching a thong to 
range with exclusive . Y 
ee fishermen the ring. Marble Arms C OTp., Dept. 
want. Steel and alumi- , 
num, one and two sa HA, Gladstone, Mich. 

No. SFI220 Deluxe models. 
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It’s a profit shelf V/ 
that displays 
OLD PAL Bait Buckets 


Tomorrow's designs today in 
metal and molded fiber buckets. a I , ‘ ry Va 
+ Prange: Soran cena Elmer’s Epoxy Glue and Elmer’s 


No. 24GI0 metal and fiber worm " mem « roat « ++ 
Minnow containers, metal and Floor Grip are the newest additions 


Bucket _ plastic fly and lure boxes. to the Borden line of adhesives. The 





Item 77 
Adhesive line expanded 





aerial 


VY It’s a profit shelf that displays V 
TRUMP Garden Tools 


TRUMP offers a quality garden tool 
in every price range. From the 


heavy chrome-plated Estate line jp» 
through the Trump Deluxe, Trump ? 
800 series and the Trump | eo. ae No. 212 


700 series, you can't finda ff Estate 
finer tool at a lower price. ( Trowel 


tc 
To make profit you've got to 
stock profitable items... 
Order these profitable brands by 
name from your wholesaler. 











Apply te oack of 


ANIMAL TRAP COMPANY OF AMERICA sire are 


Lititz, Pa. ¢ Pascagoula, Miss. ¢ Niagara Falls, Ont. 
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epoxy glue kit is a two-part system 
consisting of resin and hardener 
for use on metals, china, wood, tile 
and most plastics. Packaged in in- 
dividual metal squeeze tubes on 
blister card to retail for 98¢. The 
floor grip product is for applica- 
tions to backs of throw and scatter 
rugs that slip and skid. Also recom- 
mended for under ashtrays, mats, 
bookends, etc. Packaged in 4-oz. 
squeeze bottles to retai! for 59¢, 
and in 8-oz size for $1. Borden 
Chemical Co., Dept. HA, 350 Madi- 
son Ave., New York 17, N. Y. 


Item 78 

Instant frost, ice remover 
Osrow’s new Instant Windshield 

De-Icer melts frost and ice from 

car windshields and window panes. 

The De-Icer prevents frost from 

forming overnight by pre-spraying 


with a light coat. The De-Icer is 
contained in a new aerosol spray 
ecntainer with protective cap. The 
614-0z can retails for $1.29. Osrow 
Products Co., Dept. HA, Glen Cove, 
| ie 


Item 79 
Portable electric drills 


For use in tradecrafts, indus- 
tries, home and farm shops. Three 
more 14 and %-in. portable electric 
drills are being offered in the Thor 
1400 speed drill series. New drills 
include: special duty 1420-R 1-in. 
drill with heavy-duty and _ end 





thrust ball bearing on spindle and CHAINS. 
self-aligning bronze bearings; [or omens semen me 
heavy-duty 1435-R %-in. drill with md 

all sealed ball bearing construction ; 

heavy-duty 1440-R %<-in. drill with 

sealed ball bearing construction. 

Retail list prices are $49.95 for 

1420-R, $70 for 1435-R and $75 for 

the 1440-R. Speedway Division, 

Thor Power Tool Co., Dept. HA, 

LaGrange Park, Ill. 


Item 80 


Spackling paste in tube 
Rutland Kex Paste Spackling is 
available in a hand-squeeze tube, in 
addition to three can sizes. Kex 
Paste is a white vinyl latex paste 











new! compact chain display 





helps dealers build sales 


material for all around patching of 
cracks, nicks and gouges, or for re- 
surfacing of plaster, wall board, 
wood and interior masonry. Comes 
in 44-pt tube, and 1%-pt, 1-qt, 1- keep chain sales going up, up, up. A full assortment 


gal. cans. Rutland Fire Clay Co., | of 4 reels of the four most popular and fast moving types 
Dept. HA, Rutland, Vt. 


Here's a sturdy, space-saving sales promoter designed to 


and sizes of Turner & Seymour small chain. 


Features: Rack of heavy, gauge nickel plated steel rod... red 
Item 81 and white top-tag . . . plastic-covered non-scratch base. Uses only 
Complete wood finishing kit minimum counter space or can be hung if desired. Choice of two 
Pees ae Seay Pe PAE ERR a chain assortments. Stand and 4 reels in one carton. 
will be interested in this Wood Fin- 
ishing Kit. Designed for the aver- 
age home owner, the kit contains : jack ¢ register ¢ safety « furnace © universal « cable « double 


loop © and many other chains in a complete size range. 


There's a wide range of Turner & Seymour chain—sash e 


For complete information and prices, 
write today. 


THE TURNER & SEYMOUR MFG. CO. 


TORRINGTON, CONNECTICUT 


ewe o>e—S ee = SS —— } 
Want more facts? Circle 333, p. 277 
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EVERYONE'S A CUSTOMER 
FOR A DEARBORN 





“What a lure!” 


No one can resist the beauty... the 
charm .. . the downright heating 
comfort of a new Dearborn. Your 
“regular” customers, too, are certain 
to buy when you show them a few 
of Dearborn’s great heating features. 
The Dearborn Control Center, for 
example . . . assures complete heat 
control and greater operating econ- 
omy because it activates the Thermo- 
thrust Blower exactly as the user 
desires. Another reason Dearborn 
is the top heating value on the 
market today. 


CONTROL CENTER J 


Push-button con- 
trols activate the 
most powerful 
blower in the 
industry. May be 
used for summer 
as well. With 
Dearborn, it’s a 
‘set it and forget 
it’’ operation. 


The Dearborn Regency is the world’s 
finest gas area heater. Lower, longer 


and loaded with sell-on-sight appeal! 


’ Dearborn 
Get details of Dearborn’s clean-cut selling 


policy from any of these regional sales 
offices: Atlanta, Chicago, Dallas, Los 


Angeles, San Francisco. 
1960 Dearborn Stove Co., mcy SS 


Want more facts? Circle 334, p. 277 
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BUYING CHECK LIST 
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stain (non-bleeding), stain _ sol- 
vent, sealer, filler, lacquer, non- 
blooming oil, rubbing compound, 
wet and dry sandpaper, No. 400 
steel wool and complete instruc- 
tions. Additional materials are 
available for open stock. Retails 
for $5.95. Hit Home & Industrial 
Tool Distributors Co., Inc., Dept. 
HA, 27 W. 46th St., New York 36, 
Ni 2 


Item 82 
Latex outside house paint 


Here’s a latex outside house 
paint, for all surfaces, which forms 
a tough, plastic film that resists 
formation of blisters. It may be 
applied over damp surfaces and 
dries in 30 minutes. Comes in 12 
ready-mixed colors. Pittsburgh 
Plate Glass Co., Dept. HA, 632 
Fort Duquesne Blvd., Pittsburgh 
22, Pa. 


Item 83 


Lightweight aluminum rules 


This new line of precision hard 
aluminum rules features straight, 
smoothly undercut edges, non-re- 


aes Se Bae 
Da ae eS a co $5 “B! Tgseor any LRA 97H» . ars 
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flecting markings, and non-reflect- 
ing chrome-like finishes. A sepa- 
rate attachment allows transform- 
ing of any length of Loc-Rule to a 
precise left or right hand T-square. 
Available in 24, 30, 36, 48, 60, and 
72 in. sizes with T-square or hook 
attachments. Each item is seal 


packed in clear polyethylene. A self 
service floor merchandiser is free 
with first purchase. Loc-Rule Div., 
Kay-Ess, Inc., Dept. HA, 8 North 
St., Danbury, Conn. 


Item 84 


Magneto parts container 


This re-usable plastic box for 
small engine magneto parts has 24 
individual screw top containers to 


hold parts such as cotter pins, clevis 
pins, lock washers, etc. Wico Elec- 
tric Co., Dept. HA, W. Springfield, 
Mass. 


Item 85 
Paste form stainless steel 


For homeowners and profession- 
al mechanics, Robo Liquid Stain- 
less Steel is designed for mending, 
bonding and patching metal, wood, 


FIX -1T ~ YOURSELF 





plastic, glass and porcelain. It is 
shrink-proof, can be drilled, bored 
or tapped and matches any metal 





color simply by rubbing it with a 
piece of copper, bronze, brass or 
silver. This cement is_ bubble- 
packed on four-color cards. Adver- 
tising and merchandising aids 
offered. Alden Speare’s Sons Co., 
Dept. H.A., 136 Sixth St., Cam- 
bridge, Mass. 


Item 86 
Outdoor light cover plates 


Made of cast aluminum, Bell 
cluster lighting plates are made in 
standard rectangular or round 
shapes. They are for weatherproof 
junction boxes with single or mul- 
tiple outdoor flood or spot lights. 
They are offered with one, two, or 
three 4%4-in. threaded outlets. Plates 
are rustproof, corrosion-resistant, 
finished in baked aluminum enamel. 
They are individually packed with 
mounting screws, rubber gasket 
and aluminum close-up plug to seal 
outlet not in use. Plates are packed 
in polyethylene pouch seals. Bell 
Electric Co., Dept. HA, 5735 S. 
Claremont, Chicago 36, Ill. 


Item 87 
Wireless electric clock 

Here’s Club Aluminum’s new 
wireless electric clock with decora- 


tive pattern in 22 carat gold, black 
and white. Made of extra heavy 
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bent glass 14 x 14-in. Keeps time 
for one year using three flashlight 
batteries. Sells for $25. Club Alu- 
minum Products Co., Dept. HA, 
825 Twenty-Sizth St., La Grange 
Park, Il. 


Turn to p. 296 for a listing of 
new aids to help you sell better. 











Why have so many building supply and hardware dealers tagged Griffin 
as “A Good Line to Handle?” 


Because Griffin makes a product builders and architects respect; be- 
cause Griffin offers a complete line of hinges, straps, “‘t”’-hinges, brackets 
and braces; because Griffin prices its product to offer the distributor a 
good profit margin; because Griffin service is exceptionally quick and 
dependable. Write today for complete information and the name of 
your nearest distributor. Griffin Manufacturing Company, 1515 Cherry 


Street, Dept. 20, Erie, Pennsylvania. GRIFFIN HINGES 
Want more facts? Circle 335, p. 277 
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NEW AIDS TO HELP YOU SELL 


New catalogs, specification sheets, catalog sheets and other free 
literature to keep you posted, Circle number, p. 277 for your copy 


ITEM 105—ROTARY TILLER LITERA- 
TURE—Hahn’s compact Pow-R-Boy 
rotary tiller line for 1961 is cov- 
ered fully in this literature. Details 
are given on all nine models, which 
range from 16 to 24 in. tilling 
widths. Information is also given 
on gear ratio, engines (up to 3% 
hp), adjustable depth bar, and at- 
tachments. Hahn, Inc., Dept. HA. 
Evansville, Ind. 


ITEM 106—DRAPERY HARDWARE DIS- 
PLAY IDEAS—You can get a lot of 
ideas on how to display drapery 
hardware from this Newell litera- 
ture. Complete details are given on 
Newell’s 7-point Golden Touch mer- 
chandising program and on a spe- 
cial “automatic” stock control pro- 
gram. Newell Companies, Dept. 
HA, Freeport, Ill. 


ITEM 107—-OUTDOOR SUPPLY SALES 
AIDS—Free window streamers and 
store signs are available for the 
big fall Spotlight Promotion on out- 
door products by Thermos. They 
are designed to help you build store 
traffic in the outdoor sporting sea- 
son. American Thermos Products 
Co., Dept. HA, Norwich, Conn. 


ITEM 108—-HOUSEWARES CATALOG— 
An up-to-date listing of the latest 
products in the Dennis Mitchell 
housewares line. It is illustrated 
with accurate line drawings and 
photographs of the products, and 
has complete information about ex- 
act measurements of each product, 
design features, method of packag- 
ing, weight, etc. Dennis Mitchell 
Industries Dept. HA, 4424 Paul St., 
Philadelphia. 


ITEM 109——-TRANSISTOR RADIO BAT- 
TERY CATALOG — Features a con- 
densed replacement guide which 
lists the proper Bright Star battery 
for over 700 radio models. It lists 
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eight new batteries designed for 
transistor radios and electronic in- 
strument service. Round types are 
listed in various sizes and ratings 
from lt. to 22% volts, including 
C and D size models. Bright Star 
Industries, Dept. HA, Clifton, N. J. 


ITEM 110—SOCKET CAP SCREWS BRO- 
CHURE — Contains latest informa- 
tion on the Stanscrew 1960 Series. 
In addition to explaining the new 
industry standards, the brochure 
contains complete dimensional data 
on both the 1960 Series and the 
1936 Series. Separate thread length 
charts are also provided with the 
brochure. Standard Screw Co., 
Dept. HA, 2701 Washington Blvd., 
Bellwood, Ill. 


ITEM 111— SOLDERLESS TERMINAL 
PRICE SCHEDULE—With Vaco’s new 
price schedule you select the solder- 
less terminal you want by means of 
a picture. Under each picture are 
stock number, hole diameter, stud 
size and wire size. You then turn 
to the back pages where this in- 
formation is repeated along with 
the terminal type, the quantity per 
pack and price per pack. Punched 
to fit any size bindings. Vaco Prod- 
ucts Co., Dept HA, 317 E. Ontario 
St., Chicago 11. 


ITEM 112— AEROSOL SPRAY PAINT 
CATALOG—Contains eight pages of 
full color illustrations of Plasti- 
Kote push button spray paint prod- 
ucts. Complete information on op- 
erating features, color selections 
and assortment numbers. Other 
pages include fast drying lacquers, 
plastic sprays, hammer finish and 
specialized sprays. A selection of 
point of sale and counter displays 
for aerosol paints are included in 
the catalog. Plasti-Kote, Inc., Dept. 
HA, 9801 Harvard Ave., Cleveland, 
Ohio. 


ITEM 113— FIREARMS DISPLAY 
CHARTS — Winchester - Western’s 
three new charts for display pur- 
poses are available free on request. 
Each chart is in color and measures 
25 x 36 in. They are: Winchester 
firearms chart, Winchester ammu- 
nition chart and a Western ammu- 
nition chart. Winchester-Western 
Div., Olin Mathieson, Dept. HA, 
New Haven 4, Conn. 


ITEM 114— REPLACEMENT WHEEL 
CATALOG—Presents full line of Al- 
lied small wheel display assort- 
ments and shoulder stud and re- 
placement mower parts. Allied 
Wheel Products, Inc., Dept. HA, 27 
Broadway, Toledo, Ohio. 


ITEM 115 — ALUMINUM SALES AIDS 
—Dealer aids for aluminum sales 
and advertising are available for 
Reynolds aluminum Go Carts, 
shower doors, patio lights and 
storm windows. These aids include 
display materials and newspaper ad 
mats. A booklet entitled “How to 
Use Aluminum” is also available. 
Reynolds Metals Co., Dept. HA, 
Richmond 18, Va. 


ITEM 116—PAINT DEALERSHIP DATA 
Rust-Oleum offers complete details 
on how you can benefit from its 
long- margin dealership arrange- 
ments. Highlight of the informa- 
tion revolves around the rust-pre- 
ventive paint “department” on one 
merchandising unit that takes up 
only 444 sq ft of floor space. Rust- 
Oleum Corp., Dept. HA, 2572 Oak- 
ton St., Evanston, Ill. 


ITEM 117—PRECISION TOOL CATALOG 

More than 3000 Starrett preci- 
sion tools are described in this new 
catalog No. 27. Dial indicators, 
steel tapes, ground flat stock, hack- 
saws, band saws, band knives, and 
hole saws are also covered in the 
big book. L. S. Starrett Co., Dept. 
HA, Athol, Mass. 


ITEM 118—PLUMBING BRASS FOLDER 
—This illustrated folder, called 
“Sterling’s Hardware Group of 
Plumbing Brass,” gives the story 
on the profitable plumbing replace- 
ment business. It includes details 
on such items as faucets, strainers, 
traps, valves, flexible supplies and 
related items. Sterling Faucet Co., 
Dept. HA, Morgantown, W. Va. 





=A7BELLSAW 400 


THE POWER 
HAND SAW 
THAT'S MADE 
TO SELL 
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The simple, but unique, design of the Wellsaw 400 
gives it sales appeal unmatched by any other 
power hand saw. After a few minutes trial, most 
potential owners recognize the versatility, con- 
venience, and ease of handling of this remarkable 
saw. They like the way it handles—much like a 
hand saw. They like the way it cuts—no whip, no 
kick, no pull. 

You'll like the way it adds to your profits and 
creates happy customers. The Wellsaw 400 is a 
fast mover and moving faster every day. 


The Wellsaw 400 is made and backed by a 
company with over 30 years’ experience in manu- 
facturing high quality industrial saws. An exten- 
sive merchandising package is available including 
descriptive literature, stuffers, counter display 
stand and advertising mats. A sales-building 
dealer’s demonstrator plan is also available. 

Plan to get in on the profit opportunities of the 
Wellsaw 400 right away. Write for full informa- 
tion, or, if you prefer, ask your wholesaler to place 
an order for you. 


Here are afew ofthe many jobs tor which you can selia 
WELLSAW 4200 
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Ordinary Sawing Tree Trimming 


SAW SPECIALISTS SINCE 














Cut Posts and Beams 
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WELLS MANUFACTURING CORPORATION 


503 Fourth Avenue, Three Rivers, Michigan 
Want more facts? Circle 336, p. 277 
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ung warehouse moves goods 


conveyor system 





During the interview Hugh 
M. Davis, McClung presi- 
dent, pauses to confer with 
Fred Atchley, right, who 
was given the responsibility 
for supervising the entire 
construction plan. 


The economics of modernizing older C. M. McClung & Co. has been selling hardware 
at wholesale out of Knoxville, Tenn., since 1884. 


warehouse buildings, and the benefits of Like many other hardware wholesale companies, its 
history has been one of growth in sales and in ware- 


faster handling of merchandise —_»use facilities. Like many other companies, this 
physical growth has meant additions and extensions 


as told in interview by company president of buildings. Every so often, management has come 
up against the problem of realigning facilities to 
make all areas of the warehouse function more 
smoothly, more efficiently as a single operating unit. 
Over the years McClung’s main office and ware- 
house in Knoxville at 501 W. Jackson Ave., made 
up now of four multi-story buildings, has been 
welded into one plant. Several years ago manage- 
ment came up against this periodic problem of mak- 
ing a major realignment. 
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Tote box with filled order is placed on the conveyor, 
first step in its trip to the packing department. 


: 


The problem was how to speed up order filling, 
how to move merchandise in and out more efficiently. 
The answer came after much study of hardware 
warehouses, and of materials moving methods. The 
result was installation of a conveyor system. 

Key to the new materials moving method was 
relocating the packing department. How McClung 
management solved this problem, and other prob- 
lems of installing a conveyor system are related 
in this interview conducted by a Hardware Age 
editor and Hugh M. Davis, president of C. M. Mce- 
Clung & Co. 


Q. Why did you decide to improve your present ware- 
house, rather than build a new, one-story warehouse? 


A. We have four multi-story buildings. The way 


Se, Od ee. % 
ae eo 


At packing department, tote boxes are lifted off the 


conveyor to racks. 


these buildings are arranged, they lend themselves 
admirably to the mechanical movement of merchan- 
dise. In fact, after a considerable period of study, 
and certain rearrangement of our functions, we 
were able to get a maximum of movement with mini- 
mum footage of equipment. This also was made pos- 
sible by a revolutionary change in our packing de- 
partment. 


Q. What handling equipment did you install in your 
warehouse? 


A. After considerable study we installed a mechani- 
cal conveyor system. Basically, the system has a 
number of stations where filled orders, in tote 
boxes, are put on the system. The tote boxes go to 
the packing area. Merchandise in the boxes is 
packed, and these packages go on the conveyor sys- 
tem, over automatic ball bearing roller table scales 
for weighing, and to the shipping dock. The con- 
veyor is a combination of belt drive in certain areas, 
gravity in others, and a combination of both in still 
certain other locations. 


Q. How did you handle merchandise before install- 
ing the conveyor system? 


A. Goods to the packing rooms, and case goods, 
moved in or on warehouse trucks from the various 
order filling departments to the packing room, or the 
shipping room, as the case may be. 

Goods from the packing room then moved to the 
shipping room on a slide conveyor. Also, in one of 
our buildings we used, on certain classes of goods, 
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On opposite side of racks, tote boxes come off, to packing tables. Many orders can be 
put in racks, feeding through to packing tables, in a minimum of space. 


McClung warehouse moves goods with conveyor system 


a spiral conveyor. We lost considerable time on ac- 
count of the slow transportation of goods by the old 
method. 

There was an inestimable loss of time waiting on 
the elevators, of which we have four, due to con- 
gestion of goods moving both up and down by this 
method. 


Q. Was the handling of will-call orders a factor in 
setting up a conveyor system? 


A. Yes. On account of the central location of our 
buildings, and the convenience of Knoxville as an 
area purchasing center for merchants, we have had 
quite a few will-call customers over the years. The 
handling of will-call orders confuses, considerably, 
the order-filling operation of a warehouse if such 
orders have to be pulled ahead of orders for ship- 
ment by common carrier. With the conveyor, we can 
give immensely improved service to “will call” or 
waiting customers without delay in other types of 
orders. 


Q. Were changes necessary in the warehouse set 
up to conform to the conveyor system? 


A. We early realized that the conveyor could only 
do certain things for us. We realized that after we 
got so far along it would be necessary to change our 
system to conform to what the conveyor could do, 
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(Continued ) 


rather than to expect the conveyor to do the entire 
job. We estimate that the conveyor will carry ap- 
proximately 85 percent of our merchandise, and that 
the other 15 percent will continue to move on the 
elevators. 


Q. What changes are you going to make in the or- 
ganization of your warehouse? 


A. This is the step that will add greatly to the effec- 
tiveness of the conveyor and that will contribute a 
great deal to time and manpower saving. It will be 
the final phase of the conveyor installation. We are 
now engaged in that phase. 

What we are doing now is making a detailed study 
of the movement of goods. After that is completed, 
we will move closest to the conveyor heads those 
conveyable items which sell with the greatest fre- 
quency. We will also concentrate, near the elevators, 
the non-conveyable items which sell with the great- 
est frequency. Thus, by moving back merchandise 
from the elevators and from the conveyor, in the 
order of frequency of sale, we will be able to fill our 
orders with a minimum of steps. 

We have wasted a great deal of valuable space 
with base counters and wide aisles brought about 
by the necessity of using wider equipment than we 
will now have to use. We will ultimately recon- 
struct, rearrange, and redesign every bin in our 
warehouse, making the bin size fit the items. 





Q. How did you start the study of your materials 
handling problem? 


A. Before going in to a program as extensive as this 
we made a very detailed study of first our problem, 
and second what other people were doing to solve it. 

We visited many distributors’ plants looking for 
ideas. The two that we received the greatest bene- 
fit from were Baker & Hamilton in San Francisco, 
and Union Hardware & Metal in Los Angeles. While 
their problems, and their buildings, were consider- 
abiy different from ours, we saw they had some solu- 
tions that were applicable to our needs. 

From that point, we developed in our minds what 
we needed and then turned the information over to 
two or three groups of sales engineers to see what 
they could come up with in the way of equipment 
to solve our problem. What they did come up with 
wouldn’t do the job and our own group worked over 
the thing for several more months. This went on 
through two or three different progressions until 
we began to come up with something that would 
work. 

We really began to make progress when we worked 
out a satisfactory method of moving materials from 
the central floor or packing floor to our loading docks 
and to our small order pick-up department. 

It finally dawned on us that there was no particu- 
lar reason why our packing floor couldn’t be moved 


From packing tables, orders return to conveyor to start 
trip to shipping areas. 


Packages on the conveyor /ine go over automatic ball 
bearing roller table scales for weighing. 
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McClung warehouse moves goods with conveyor system 


to any place where it would be most convenient. It 
was moved from the upper basement area to a loca- 
tion immediately in the center of the buildings. 
We are able to bring the conveyable merchandise 
on relatively short leads to this central packing floor, 
while the case goods is routed around the packing 
facilities and conveyed to the ultimate destination 
in tunnels or tubes which run down the outside of 
the building. 

The merchandise which goes through the packing 
floor makes its trip through that department and is 
conveyed by a special conveyor into these same tubes 
or tunnels. There are two of these tunnels: One 
which discharges at the small order counter on the 
Jackson Ave. floor, and the other goes direct to the 
shipping room. 


Q. What are some of the unusual features of this 
material handling system? 


A. I believe that the new idea in the packing room 
is worthy of note, particularly the assembly or stor- 
age racks for orders as merchandise comes down 
from the various departments. I have visited many 
wholesale hardware plants and this is the first thing 
of its kind that I have seen. 

Previously, we had 135 packing bins strung over 
6000 sq ft of space. As the various portions of the 
orders came down from different departments they 
were assembled in one of these bins. 

In the storage rack we now have 135 slides or sec- 
tions. As the tote boxes come from the departments, 
each with a bin number, the tote box is placed in on 


End of the line, at the shipping dock. 





(Continued ) 





the side of the storage rack immediately adjacent to 
the conveyor, slides through to the packing section, 
and stays there until ready for checking. These 
tote boxes are then removed and the merchandise 
checked out of them on to a packing table. This is a 
tremendous saver of room and saves many steps. It 
has speeded up the movement of merchandise 
through our packing floor. 


Q. Are you filling orders faster now? 


A. Our new system hasn’t had a full capacity test 
as yet. Spring business in the Tennessee Valley has 
gotten under way very slowly on account of bad 
weather. However, we ran guinea pig operations on 
this equipment, trying to eliminate any problems 
which might arise before throwing the entire opera- 
tion on the conveyors on Jan. .. This we were able 
to do. We are happy to report that while still in the 
guinea pig stage, the conveyor was successful be- 
yond our original expectations. 

We have already noticed, and we think that will 
become more apparent as spring business unfolds, 
a considerable saving of time of employees not di- 
rectly concerned with the downward movement of 
merchandise but who were losing untold minutes, 
or hours, waiting on elevator service when the ele- 
vators were handling downward movement. 

This saving of time has materially speeded up the 
movement of merchandise into our warehouses from 
car and truck unloading docks. 

(Continued on page 304) 





ss 


a big 
slice... 





of the profitable plumbing replacement business! 


EVERY HOME, SOONER OR LATER, IS A LIVE : . 
PROSPECT FOR PLUMBING REPLACEMENTS! . FAST TURNOVER 
. and the Hardware Dealers who profit most, carry : HIGH PROFIT 


a complete stock of well-designed, well-made, and value- 


NO OBSOLESCENCE 


packed Sterling Faucets, Strainers, Traps, Valves, : 
Flexible Supplies and related items. Write us for ; EASY STOCKING 
illustrated Folder — or, better still, call your Wholesaler : 


and ask him for the Sterling Faucet Story! 
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MORGANTOWN + W.VA OPPS? OEY THIS FOLDER 
The Wortd's Largest independent in Plumbing Brees 
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McClung warehouse moves goods with conveyor system 
(Continued ) 


We have less carryover at night. 

We have faster movement of orders for which cus- 
tomers are waiting. 

We are getting our city deliveries ready for deliv- 
ery considerably quicker than we previously were 
able to do. 

I believe the greatest single improvement that has 
been apparent, up until now, is our ability to fill the 
small order which a customer does not place until 
he comes in and must wait and carry his goods out. 
Most of these orders are placed by merchants who 
have run out of one or two items and as they go to 
lunch, or to the bank, run by to pick up the material 
and as a general rule are in a hurry. Test runs show 
that merchandise on such an order can be moved 
from the small hardware department or industrial 
supply department to our order dispatching depart- 
ment in two to three minutes. 

We know that this is true because of the many 
testimonials and enthusiastic comments we have had 
from customers who are enjoying this improved ser- 
vice. 


Q. Who, in the McClung organization, handled the 
various phases of the system: 


A. In the final stages of determining whether the 
equipment as finally designed and selected would do 
our work, those who had worked with me on the 
project in a meeting with the operating personnel 
and Fred Atchley, assistant to the president, washed 
our hands of the project. We turned the full scale 
plans over to this operating group and asked them 
to take whatever time was necessary and pick the 
project to pieces, tell us of any mistakes we had 
made or any improvements which they could sug- 
gest. This is the group that is charged with the 
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responsibility for operating our warehouse at a 
reasonable cost. 

It is our feeling that this one move alone con- 
tributed greatly to the success of the plan as certain 
ideas and suggestions did come forth which have 
added materially to its effectiveness. 

One of the things that developed by this committee 
was an automatic scale with a ball bearing platform in- 
serted right in the conveyor line which enables us, 
as a by product of the movement of the goods, to get 
the exact shipping weight on every package that goes 
across it. The idea for the signal lights which con- 
trol traffic on the conveyors came from this operat- 
ing committee. 

Fred Atchley was given the responsibility then for 
supervising the entire construction plan and of work- 
ing with the vice-president and house manager, Hu- 
bert Davis, in adapting it to our operation. 


Q. As for the future, you believe the decision to 
modernize, rather than build, will prove to be cor- 
rect? 

A. Our present buildings in addition to being adapta- 
ble to the wholesale hardware operation and to 
mechanization have the added advantage of being 
centrally located, so that merchants coming in from 
north, south; east or west can get to our shipping 
docks with a minimum of travel and traffic conges- 
tion. 

It was interesting to note in looking over the pro- 
posed superhighways that this condition will be im- 
proved rather than detracted from when our high- 
way improvement program is finished. 

The matter of the increased cost of building and 
occupying new buildings, inflated land costs, and 
inflated construction costs, and the high cost of 
financing, all entered into the picture. @ End 
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WITH THE DUST-STOP* 3 PAK! 


Marplan Consumer Research has shown that though most 
people change their furnace filters once a year, they would 
change more often if there was a new fresh filter handy at 
home. Most people will not make a special trip to the store 
just to buy anothei filter. 
The logical thing to do is to sell people spares when they are 
making their yearly purchase. How? The Dust-Stop 3 PAK 
—three Dust-Stop Filters packaged in an attractive polyeth- 
ylene display bag—eliminates wrapping and serves as a handy 
storage container at home. 
To help you sell this new package, Owens-Corning Fiberglas 
has assembled a complete, hard-hitting, free Promotion Kit. 
It’s available through your wholesaler. Here’s what you get: 
@ 3 PAK Counter Display 
@ Window, Wall, and Door banners telling the Filter Story 
@ Ad Mats and Art Sheets 
@ Consumer Mailers and Stuffers 


Fall is the time for your customers to change filters for top 
winter comfort and more healthful living. Take advantage 
of this fact, and make sure that they buy filters in the handy 
3 PAK. 3 PAKS are available from your wholesaler now. 
Be sure to specify Dust-Stop on your next filter order. 

Ask your wholesaler how you can get the customer-stopping, 
eye-catching Clean Air Sales Center—an attractive, com- 
pact, metal floor merchandiser available to all Dust-Stop 
dealers. Owens-Corning Fiberglas Corp., Dept. 38-I, To- 
ledo 1, Ohio. 


38-H *T.-M. (Reg. U.S. Pat. Off.) O-C.F. Corp. 
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FIBERGLAS 


Want more facts? Circle 339, p. 277 
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Hardware mystery 


Dear Editor: 

Will you please advise if HARD- 
WARE AGE printed an article “Tak- 
ing the Mystery Out of Builders 
Hardware” by A. Brownell? 

Very truly yours, 
David L. Levinson 
Flemington Hardware 
Flemington, N. J. 





Editor’s note: A series of articles, 
with that title, was published many 
years ago. Because of the interest 
in the subject, the material was re- 
vised and brought up to date in 
book form, by the same author, 
under the title, “Hardware Age 
Builders’ Hardware Manual.” I’m 
enclosing a brochure describing 
this book. I’m sure you'll find it 
as helpful as have the many thou- 
sands of readers who have already 
bought the book. 


Who sells toys? 


Editor’s note: On page 83 of the 
June 30 issue appeared a letter 
from 17-year old Jack Fried, ask- 
ing some questions about the 
profitability of selling toys. The 
following letter is in answer to this 
young man’s questions. 





Dear Jack: 

Your letter on p. 83 of the June 
30 issue of HARDWARE AGE was 
most interesting. I admire your 
ambition and industriousness and 
your concern for the hardware 
business. But so far, Jack, I’m 
afraid you’ve only been listening 
and accepting, instead of thinking 
and observing along with it. 

There are many in the hardware 
business .. . or toy business... 
who will tell you that only the 
manufacturer is making money. 
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from Hardware Age Readers 


But they’re wrong, Jack .. . dead 
wrong! While far too many hard- 
ware men are gathered in the 
gloom of the back room, worrying 
about the manufacturers’ profits, 
and the food stores that sell hard- 
ware and toys, other dealers have 
been so busy buying and selling 
and keeping up with current mar- 
keting, advertising, and merchan- 
dising trends . . . and making a 
profit . .. that they haven’t ex- 
perienced the things you have 
accepted as gospel. 

Permit me to remind you that 
success is not born of negative 
thinking. Nor will merely “faith in 
the future” bring about any sus- 
tained success in the hardware or 
any other business. 

Every business, including the 
one you’re in, needs action by 
courageous men who accept the 
challenges of today and boldly plan, 
and do, what has to be done to meet 
them. 

At 17, yours is a future un- 
limited if you but gear yourself to 
doing what has to be done today 
instead of longing for what you 
have heard “used to be.” 

I can assure you, Jack, that not 
only will food stores, for example, 
continue to sell hardware and toys, 
but they’ll sell more and more of 
each until consumers are convinced 
that a better place to buy them is 
in the hardware store. 

How the consumer eventually re- 
acts is in your hands. 

Sincerely, 

Earl W. Lewis 

Vice-president 
Meyer Merchandising Service, Inc. 
Chicago, IIl. 


Drop shipments 


Dear Editor: 
I have just finished reading the 
editorial “A Big Whistle, But” on 


-_p. 7 of the Aug. 11 issue. To me 


this is one of the most outstanding 
statements of fact [ have ever 


read, and I am certainly most hope- 
ful that dealer management will 
make an analysis along the lines 
you have so well outlined. 

As representatives of many ma- 
jor hardware suppliers in the 11 
Western states, we have concen- 
trated our distribution through 
jobbers and in working with them 
have found many, many instances 
where dealers have made the in- 
vestment error discussed in your 
editorial. 

It is our considered opinion that 
more of this type information to 
dealers could, in many instances, 
be their salvation. 

Very truly yours, 
D. S. Riser 
president 
Lippincott Co. 
San Francisco, Calif. 





Editor’s note: Judging by the mail 
we have received on this discussion 
of drop shipments, the subject is 
quite controversial. What are your 
opinions ? 


Small town dealers 
Dear Editor: 

We are constantly amazed at 
your appreciation of the problems 
of the small town and other hard- 
ware dealers. 

Your May 5 editorial again 
struck home. The “giant cards” 
you mention as used for small 
items (and low priced) is most 
ridiculous. To use them would 
prove the dealer is as out of pro- 
portion as the high salaried pack- 
aging expert who designs them. 

Yours truly, 
Irvin Chapman 
Chapmans 
Lu Verne, Iowa. 





Editor’s note: Reader Chapman is 
referring to oversized cards used 
for some hardware packaging. 
There are still too many such cards 
being used by manufacturers. 
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with painting power! 





There is no substitute 
for nature’s ingenious creation 
of the perfect painting bristle 


A natural bristle has inherent flagging...and liter- 
ally thousands of microscopic “hands” that hold 
paint. And when paint-loaded natural bristle comes 
in contact with any surface, paint is instantly re- 
leased in an even, consistent flow that “works into 
the pores” of the surface for a durable, protective 
bond. A master painter never settles for anything 
less than a natural bristle brush. 





This advertisement is sponsored by 


BRISTLE and HAIR DIVISION OF THE AMERICAN BRUSH MANUFACTURERS ASSOCIATION 


Want more facts? Circle 340, p. 277 
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How to remind customers 


that you sell hardware 


You can do it with calendars. Everytime your 


customers look up the date, they are 


reminded of the name, address, of your store. 


Bob Black sits at the desk in his 
living room to write a letter to 
his son away at college. What is 
the date? Oh, yes. It is Sept. 19. 
How does he know? There is a cal- 
endar right there on the desk. 

The calendar tells Mr. Black 
two things. First, the date. Sec- 
ond, the name of the store that 
gave him the calendar. In this 
case, Mr. Black may be your cus- 
tomer, so he reads “Blank Hard- 
ware Store.” 

Now, the name of the store may 
not be important at the moment. 
Mr. Black is interested in com- 
municating with his son. But the 
name of the store, nevertheless, 
has registered once more. Some 
day, when Mr. Black wants to buy 
some hardware, he’ll recall the 
name of “Blank Hardware.” 

Calendars are one form of ad- 
vertising. They are a means of get- 
ting your name into the homes of 
your customers. And they keep 
your name in the home for 365 
days. They remind your customers 
of your address, of your telephone 
number, of any departments or 
lines you feature on the calendar 
advertising copy. 

Calendars do this one job for 
your store. They do not compete 
with other forms of advertising. 
They do not advertise specials, 
season lines, or other promotions. 
They do not arouse your custom- 
ers to impulse buying. But they 
do keep plugging away, day after 
day, keeping the name of your 
store and.business before custom- 
ers as a source of supply when 
they are ready to buy. 

Everybody wants and uses a cal- 
endar. Your advertising message 
is long-lasting. 
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Cost of calendars is relatively 
low, an inexpensive form of adver- 
tising. Before you consider cal- 
endars further, here are some 
questions about the use of calen- 
dars, that will help you decide on 
using this form of advertising: 


Have you ordered early enough? 


Dealers planning to use calen- 
dars should place their orders 
early. Ordering Dec. 15 may make 
it difficult if not impossible, to 
get delivery in time for distribu- 
tion to customers. 

Order early and ask for an early 
delivery date so you will be ready 
to give calendars to your custom- 
ers before the year ends. 


Are numbers on the calendar large 
enough? 


Advertising calendars come ina 
variety of sizes and have different 
size numbers for the days. Some 
have a small pad (about 1 x 2 in.) 
listing the days of the month. 
This type of calendar is hard to 
see across the room or in a had 
light. Most people prefer a calen- 
dar with large size numbers that 
are easy to read. 


Does the calendar have extra fea- 
tures? 


You can buy advertising calen- 
dars that have pockets for keep- 
ing monthly bills and receipts. 
These calendars do not cost much 
more than other types, but are ap- 
preciated by most of the trade. 

Other calendars have space to 
write in important days or ap- 
pointments that need to be re- 
membered. If your calendar has 


this feature, it may be possible for 


you to print some advertising mes- 
sages in these spaces. 


What about desk calendars? 


Desk calendars do not cost much 
more than the wall type. For in- 
stance, one firm sells leatherette 
desk calendars at $12.50 per 100 
and has plastic desk calendars for 
$9.95 per 100. These calendars are 
handy for businessmen on 
mailing list. 

However, you may find that most 
customers will use a wall calendar 
more frequently and give you an 
advertising opportunity more 
times a year. 


your 


Will the picture you select be ap- 
propriate? 

Calendar art is of all types, for 
all types of customers. 

Most persons who hang calen- 
dars on kitchen walls are not look- 
ing for a subject of conversation. 
They want the calendar to blend 
in, rather than stand out and at- 
tract attention. It is useful as well 
as ornamental. 

To be most effective and to keep 
delivering your advertising mess- 
age 365 days a year, you will want 
an illustration that is in good 
taste. 


How much advertising do you get 
on the calendar? 


You are giving your customers 
a calendar as a way to bring your 
advertising message into their 
homes. You will want to consider 
how much space there is for your 
advertisement. 

Some standardized calendars al- 
low only three lines of copy. 
Others permit five to eight lines 
of advertising on the calendar. 
You can usually buy more space at 
an extra cost. 


How will your calendars be dis- 
tributed? 


Before you make final arrange- 
ments to buy calendars, you will 
want to consider distribution. 

If you are planning to send cal- 
endars through the mail, you will 
need to check on the cost of en- 
velopes or tubes for mailing. This 
may throw the cost factor out of 
line with what you had anticipated 
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when you made your seleciion of 
the calendar. 
will you 


How many calendars 


need? 

Ordering calendars is not like 
ordering stock for your store. 
What is left over after distribu- 
tion is not good the next year. A 
calendar left in stock after Jan 
15 might just as well be discarded. 
You will want to order only 
enough calendars to accomplish 
your advertising objective. 


Is your advertising message com- 
plete? 


You will want to plan the adver- 
tising message for your calendar. 
It should include your name, ad- 
dress, telephone number as a start. 
Then on the extra lines provided, 
or that you can buy, you can list 
your special services, your slogan, 
and the lines you handle. Good 
copy gives your customers a terse 
sales message every time they re- 
fer to your calendar, 365 days a 
year. 


Maps show neighborhood 
buying power of cities 

Maps, color coded to show the 
income level of marketing neigh- 
borhood in 50 major U. S. cities, 
are being prepared by 
Map Co., Pelham, N. Y. 

With these maps, wholesalers 
and dealers can determine the 
average income of consumers in 
their marketing area and regulate 
buying, expansion and choice of 
new locations accordingly. 

Each map is broken down into 
homogenous neighborhoods. These 
sectors ignore political or natural 
boundaries and are set up to in- 
clude areas that make up so-called 
individual marketing areas. 

The number of households, net 
income, and average income is 
given for each neighborhood. Five 
levels of income are pinpointed by 
neighborhood in color on the maps. 

The Sanborn Buying Power Map 
is $15 per copy. Some maps of 
cities are available now and the 
remaining ones are expected to be 
available by October. From then 
on, the maps will be updated on 
the average of once every other 
year. 


Sanborn 


For quick turnover, 
steady profits... 
Display Anchor Brand snaps 













No. 1 Snap Assortment 

2 doz. %” No. 5037 Open 
Eye Spring Snaps 

2 doz. %” No. 437 Swivel 
Eye Spring Snaps 

1 doz. %”’ No. 231 Open Eye 
Bolt Snaps 

1 doz. 3%’ No. 225 Swivel 
Eye Bolt Snaps 


SNAPc 


Anchor Brand snaps are a profitable staple, sell steadily all year 
around because they have hundreds of uses for home, farm, ranch 
and shop. Display them — and you profit. 

Try our No. 1 Display Box on your counter, and watch the cus- 
tomers buy. It contains four of the most popular spring and bolt 
type snaps — six dozen in all, open eye and swivel eye. 

You can be prepared for all requests when you stock a wide 
variety of Anchor Brand snaps. They come in all sizes and types, in 
steel, iron, brass, bronze and drop forged steel for use with rope, 
leather, wire or chain. Check with your jobber for your supply of 
the Anchor Brand line of snaps with quick turnover, steady profits. 


C0 CO 
No. 3142 Snap, No. 251 Snap, 


swivel eye, swivel eye, %” to 
4%" 1%”, five sizes 





No. 5016 Snap, 
loop eye, 1” 





No. 734 Snap, 
swivel eye, 


4%”, %"", y," 


NORTH |\\ JUDD 
Manufacturing Company 


New Britain Connecticut 

New York « Boston «+ Philadelphia « Atlanta « Jackson (Miss.) 

Rochester (N.Y.) ¢ Pittsburgh -«- Detroit °« Chicago ¢* Minneapolis -« St. Louis 

Dallas . Los Angeles . San Francisco . Seattle . Montreal . London 
Want more facts? Circle 341, p. 277 
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West Palm Beach (Fla.) 





Off-season lines: to make money 


on them, keep them on display 


Seasonal merchandise that’s left Considering this problem last 
over poses problems of storage and summer, general manager Ray 
display. There is limited demand Porter of Seattle, (Wash.), Paint & 
in many such items, such as for Hardware, noted the narrow 


gifts, during the off-season, but (about 2 ft wide) overhang above 
seldom enough to justify space on the entrance to the back part of the 
the sales floor. company’s main store. That wall 





\ 








Manager Ray Porter demonstrates 
his off-season section and retriever 
pole. 


space was not being used for any- 
thing. 

Mr. Porter reasoned that this 
would be a good place to display 
seasonal merchandise when it was 
out of season. He mounted per- 
forated wall board to this facing, 
and brackets to support a number 
of items. 

Merchandise displayed here 
usually includes such things as 
baseball gloves and other sports 
items, and barbecue equipment. 

Mr. Porter also made a device 
with which he can lift most of 











Your wife can sell WAS these items off their brackets with- 
: out using a step ladder. This con- 
packaged like these sists of a stick with a small metal 
Maybe your wife helps out sometimes, and maybe she doesn’t fork attached to its end. 
— but ask any woman who has seen our Mil-Pac Twins pack- ‘We just happened to use this 
age; and we'll bet she’ll agree this is the best way yet developed particular space this way, but 
to sell washers! there’s no reason why space over 
Naturally Wrought Washer, the world’s wall shelving in any store could 
Maes rT MEN erepet Srerenens nenenee this peg not be adapted in the same man- 
a maker ... all dolled up in a neat yellow- ¥ ; 6 
ae and black carton holding two red-topped asinine? we. Weeter. we — 
/ , ' now planning to adapt space above 
=o. 3 plastic tubes of lock washers and flat wash- i state: tn Ohad £ 
Pe ek, ef wt ers. We repeat: you sell two items instead our wall shetving in this way tor 
(eo of one, every time. other items. 


“This will take these items out 
Packaging alone isn’t enough, so you should remember this , 
is top-quality merchandise, offered only by the best-known ns ose — essa Dna yee ” 
brand name in washers, completely "3 ... very profit- always getting into the way “ae 
able, too. Stock up now. baa the off-season of the year. It will 


put them up where they will be 


mk " es 7 WROUGHT | _ will add sales that would not 
ments and Single Tubes, ‘ ‘you WASHER MFG. CO. od - mae normally, and make it 


easier to get these items for cus- 
Standard Shelf Packs, Bulk . . 
Washer Containers. 2108 SOUTH BAY STREET, MILWAUKEE 7, WIS. tomers. And it will make our store 








Order from your jobber. Ask 
aed jobber to show you 

rought Washer’s other 
sales-minded packages: ex- 
clusive Klip-Pac, Assort- 





SHeridan 4-0771 * twx MI 277 more attractive, since it will be 
ieedindien ip WORLD’S LARGEST PRODUCER OF WASHERS more fully stocked with neatly dis- 
: played merchandise.” 

Want more facts? Circle 342, p. 277 Want more facts? Circle 343, p. 277 > 
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Its 
Revolutionary. . , 














COLOR ON BOLT DENOTES PRICE 
MACHINE BOLT 
CARRIAGE BOLT 
LAG BOLT 









PRICE FOR TWO 
STOVE BOLTS 


SCREW AND BOLT CORPORATION OF AMERICA 

















QUICK-AS-A-GLANCE 
PRICING...match the bolt 
with the color chart... and 
here's what it means: 


+sales + profits 
tel is the -+- turnover — expense 
— space 
— 7 WHO said it couldn't be 
price: done? Screw and Bolt 
Corporation has done it! 


here’s how it works... turn page, please... * 























New pre-assembied 
color-coded-bolt 
merchandiser puts 
you in business... 







*¢tieeecse « Ee 


DISPLAY 





Merchandiser holds standard package quantities . . . 
53 sizes and types . . . all fast-moving sizes recom- 
mended by NRHA Turnover Handbook .. . and 
every bolt is rust-resistant plated. 
















INITIAL STOCK SHIPPED WITH MERCHANDISER 
Size and Quantity Shown 














a. i os ates MACHINE BOLTS (Con'’t.) 
3/8 x 4” 50 

3/16 x 3/4” 100 1/2 x 1-1/2 50 
3/16x 1 100 1/2x2 50 
1/4 x 3/4 100 1/2 x 2-1/2 50 
1/4x1l 100 1/2x3 50 
1/4 x 1-1/4 100 1/2x4 25 










FLAT HEAD STOVE 


















































BOLTS—ZINC PLATED CARRIAGE BOLTS 
3/16 x 3/4” 100 1/4x1” 100 
3/16x1 100 1/4 x 1-1/2 100 
1/4 x 3/4 100 1/4x2 100 
1/4 x 1 100 1/4 x 2-1/2 100 
1/4 x 1-1/4 100 1/4x3 100 
5/16 x 1-1/2 100 
MACHINE BOLTS 5/16 x 2 100 
1/4x 1” 100 5/16 x 2-1/2 100 COLOR CODED PRICES 
1/4x 1-1/2 100 5/16x3 100 emmeminmaimeetee 
1/4x2 100 3/8 x 1-1/2 100 eee 
1/4 x 2-1/2 100 3/8 x 2-1/2 100 Peace. 
1/4x3 100 3/8x4 50 ROR 7¢ 
i /4 x 3-1/2 100 1/2 x 2-1/2 50 meteinene 
x 1 100 1/2x3 50 —— 
5/16 x 1-1/2 100 1/2x4 25 —— on 
5/16 x 2 100 168 Merchandiser—36’ wide, 
5/16 x 2-1/2 100 LAG BOLTS Dee 22” deep, 64” to top of sign. 
5/16x3 100 1/4 x 2” 100 COLOR ON BOLT DENOTES PRICE 
3/8x1 100 1/4x3 100 | PRICE FOR EACH: 
3/8 x 1-1/2 100 5/16x 2 100 ee Checkout, color- 
3/8x2 100 5/16x3 100 LAG BOLT coded price card. ; 
3/8 x 2-1/2 100 3/8 x2 100 PRICE FOR TWO: 
3/8 x 3 100 3/8 x 3 100 _ STOVE Bots 
SCREW A00 80 PRPORATION OF AME RICe ' 
Here’s what Screw and Bolt’s revolutionary color-code the customer says “‘I want some of these .. .” | 
— — hoe e attractive display of bright, plated, rust-resistant 
e quick-as-a-glance pricing . . . just match the bolt bolts upgrades sales for higher profits 
with the color chart ; 
ie bl aan e merchandiser equipped with prominently-displayed 
—— ss color-price chart (with additional handy charts for 
* no more price-marking . . . the color tells the price check-out locations) 
. : 
¢ sae ton | — ge problems . . . new color charts e re-stocking simplified . . . labels for all sizes included 


: Here's what the new color-coded bolt merchandiser Contact your preferred wholesaler for the profit story 
on Screw and Bolt’s revolutionary color-coded, pre- 


- merchandiser changes bolts from de- priced bolts. 
| a d to impulse items Place your order now for immediate delivery of the new 
st-moving bolts (nuts attached) stocked at one profit-boosting color-coded bolt merchandiser . . . the 
cation . . .no more running to the back room when really new idea in selling nuts and bolts. VMA-7624 


OF AMERICA 





AND BOLT CORPORATION 


P. Oo. Box 1708 . Pittsburgh 30, Pennsyivania 


Pittsburgh « Gary « Southington Hardware « American Equipment 


































These ROSS features 
SELL FOR YOU! 


e Aerodynamic Styling 
—4 Bar Frame Construction 







The ROSS American-Made 
bicycle line outsells 
competition with quality, 
styling, price! No other 
bicycle line offers so 

many quality features at 

our prices. A proven 

success with leading 
retailers. Send for 

catalogue of fast-selling 
Ross models for every 

price requirement. 

Our new promotion kit 

helps you sell bicycles 

right off the floor. 





@ Lifetime Frame Guaranteed 






e Regulation American Bicycle Construction 


® Regulation American Drop Forged 
p Crank Construction 






e Eye-catching Flamboyant Colors 
— permanent lustre finish. 





e “Jet Wing’’ Rear Luggage Carrier 
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ROSS Mowers create 
sales volume... 
' fast turnover! 


© Briggs and Stratton Engines—with New “‘impulse”’ starter 
e Easy ‘‘Adjusta-wheel” height control 
© Reinforced steel wheel pads at all axle locations 





; ae e Lifetime Guaranteed—sturdy 14 gauge steel deck—with 
, Styled with every wanted sone + staggered a eon to rman partes ee 
| consumer feature! : e Completely baffled under carriage assures good grass ejection. 
Quality constructed for ae e “Vacuumatic Action” — lifts reclining grass! 
Trouble Free Customer & = © Exclusive “STA-SHARP”’ Cutting Blade! 


e Heavy duty Steel wheels—with new ‘Safety Tread” Tires! 
e Convenient 4 position remote throttle controls 
@ FREE Leaf Mulcher with every mower! 


Satisfaction! 
Dollar for dollar 
America’s Finest 
Mower Value! 











Sales-Stimulating Dealer Promotion Kit 
includes Fact Cards, Window Streamers, Ad Mats, 
Counter Cards, Sales Training Hints. 


Jobber and Distributor 
inquiries invited. 
Exclusive territories available 

































WRITE TODAY—Catalogs : : | 
and Illustrated Shcets : — | eo Z ATT. BICYCLE DEPT 





a ak 
PoE © SUre Your store 
e Q has fast-selling 
¥' “s BICYCLES 
| ee Or Christmact 
i, evtcan Ht ” 





CHAIN BIKE CORPORATION, 350 BEACH 79th STREET, ROCKAWAY BEACH, NEW YORK 
Want more facts? Circle 344, p. 277 Want more facts about the ad on pages 314-315 Circle 345, p. 277> 
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ANCHORGLASS HL 


Primrose 
CANDLEWARMER SETS Sell on Sight! 


Housewives love these new Primrose Candlewarmer Sets! 


Sets Per 
The gleaming white Fire-King Ovenware dishes with their Shipping Lbs. 


; Set No. Description Ctn. Cth. 
handsome, brass-finished candlewarmers and genuine wal- W400/263 142 at. Round Casserole, 4 20 


nut handles add glamour to every table setting. They can mancminll 
W400/264 642” x 10%” (1% qt.) Baking Pan, 18 
be used to bake, serve and store foods. They’re priced to Candlewarmer 


> 1 
appeal to every housewife who enters your stores. Then, W400/265 1% at. nae — 17 


ANCHOR HOCKING GLASS CORPORATION 
each is packed in a beautiful display-gift carton. Lancaster, Ohio, U.S.A. 


to make it still easier for you to move these sets in volume, 


Soest 
eS 
pants 
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Make holiday sales better than ever! 


ver Popular 
PUNCH SETS 


High sales and profits will come your way if you display 
all three of these beautiful 27-piece punch sets. Different 
in style, to please different tastes, each of them has proved 
to be a fast mover. They’re moderately priced to appeal to 
all your customers...make perfect gifts...come packed 
in beautiful gift-display cartons. Each set consists of a 
punch bow! and base, twelve 6 oz. cups, twelve cup hangers 
and a lucite ladle. 


No. 


600/75 
W600/77 
800/137 


Bowl 
Size 


6 Qt. 4 93 
6 Qt. 4 93 
8 Qt. 2 33 


Approx. 
Retail 


$5.00 
$6.00 
$6.00 


For additional information on these sets, contact your wholesale 
distributor or write us direct. 


Now...more than ever... 


ANCHORGLASS 


makes you money...makes you friends 








SLUE BIRD What would you do? Leading dealers say... 


(Continued from page 81) 
you can 


count on 





chandise with a manufacturers’ 
guarantee: 
“You will not be purchasing an , products 
| ‘orphan,’ nor gambling on the guar- 


| antee. We will gladly honor the PRECISION GUNS 


obligation for you.” 
What happened as a result of the 


advertisement? Here is Mr. Mer- . ————_” 


chant’s report on the results: ‘ze WN FULL BARREL 

“The ad was run for the sincere | 
purpose of helping our friend and ary 
competitor sell the merchandise | 
which carried a guarantee but i Y/Y | \ 
which Smith Hardware, obviously, 
would not be on hand to service. 

“The selfish part was that the Super-elastic . . . | A truly complete range of 
quicker Frank Smith could com- applies easier... | sizes in FULL BARREL, 
plete his liquidation, the quicker lasts longer. Colors | DROP-IN CARTRIDGE and 

. in BULK and CART- | AIR PRESSURE models. 

our store could get on with our pro- RIDGES. 
motions. 

“Frank told me and others that | 


the ad helped him very substan- og Vm -7:\ R, Ty lew 


tially. | : ; 
“Two unexpected by - products | Philadelphia 25, Pa. 


have been very good for us. | Manufacturers of Technical Products 
“Many of Smith’s longtime for over 40 years : 
friends and customers have trans- | wont more facts? Circle 347, p. 277 
ferred their hardware business to —- ar inereemeneetnrieetamenermeninsiieaciniatee 
us, expressing appreciation of our ——— ae 
—. | = THE TRADE CALLS — 
“Then Frank Smith, the last day = for = 
he was open, gave me his list of ac- = 
counts. There are about 75 we have D » a a wm : 
never had on our books whose credit ST - E i et LU | a , 





DROP-IN TYPE 





Ask your jobber about other quality CALBAR products 


is tops. Believe me, they are get- —~ 
ting the best letters from me that I = 
am capable of writing. And they 
are responding nicely.” @ End 


Blue Bird is everybody's candidate. ————™ JT}. and 

He gives you a complete snip de- ey at | NS 
artment in this colorful, compact, ————— 

meinen display. It's yours free HARDWARE HUMOR — 

when you buy just six assorted Bive —_—_—_— 

Bird snips. It hangs on wall or perf- 
board and holds 3 or more snips of 


each number from your stock. Vote 
Blue Bird now! 





» 
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Cash in on bonus profits 
with the Fall Promotion 


BERGMAN SPECIAL 


Be an early bird... see 
your Blue Bird jobber now. 


j 
| 
Te 


| i 
itil 
| ' 


Popular package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 


\ 


I; 


for applying right at bench; metal sur- 
face ready for layout in a few minutes. 
The dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi- 
ciency and accuracy. 


Write for full information 


BERGMAN THE DYKEM COMPANY 


yy TOOL MANUFACTURING CO., INC. | = Established 1920 
2 di 1573 Niagara St. Buffalo 13, New York | "I'm not condemning the building, = 2305B North 11th St. 


Manufacturing Fine Quality Tools for 60 Years 


—— | 
by, 
\ 
3 
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Now! / 
Modern Hager Hardware in an 


crisp! clean! attractive! 
for high-speed shipping without re-packing. 


New materials-handling advantages, too. 


Jobbers ship “‘as is’; without re-packing and re-counting. 
It arrives “‘in the pink’’— ready to display or stack, 
handsomely, on counter or shelf. 


Decimal packing, throughout the line, simplifies pricing 
and inventory. New billboard label can be read at a glance 
an aisle away. The folding top thumbs open conveniently; 
stays friction-tight shut when closed. 


Newly designed, newly constructed for high-speed selling, 
shipping and handling Modern Hager Hardware. 


new design + modern construction + new decimal count + new billboard labels 


} 


EVERYTHING HINGES ON / 


FULL WAREHOUSE STOCKS ATLANTA, BOSTON, DALLAS, DENVER, LOS ANGELES, SAN FRANCISCO, SEATTLE, ST. 


_- Folding Top 







New 1-piece ae 
eiiemasted: Dion _ Tough, double-walled 


“ eorrugated kraft 


Stacks Evenly .. 
Shelves Solidly ... 
Displays Handsomely 


‘Seeing-Eye’’ Labels 
in 3 attractive 
“signal’’ colors 


The shipping carton:-is new, 
too —contains fewer boxes for 
easier warehouse handling. 


©1960 C. Hager & Sons Hinge Manufacturing Co., St. Louis 4, Mo. 
Hager Hinge Canada Limited, Kitchener, Ontario 


LOUIS 


How to plan your future 
(Continued from page 89) 


Display of all merchandise is bet- 
ter than at the old store because 
there is so much more room to allo- 
cate. The business is operated on a 
semi self-service basis. Thecheckout 
counter is up front where salespeo- 
ple can greet customers, help them 


Mr. McManus abandoned the 
storage room concept when he 
moved because, with one-day de- 
livery available from San Fran- 
cisco wholesalers, he sees no need 
to tie up capital and precious floor 
space. 


Despite the more than 100 per- 
cent increase in selling area, staff 
remains the same: two persons full 
time and two part-time. But there 
is one additional big difference. The 





with purchases, yet keep an eye on 
the whole interior. 


new operation is so smooth-running 
that the owner can absent himself 








Fishermen and Tool Users: 


~~! 
fo” They’re ready spenders when 
. 5 they see a KENNEDY KITS display! 


Fishermen and tool users take pride in their equipmeni— 
and the kits they keep it in. Turn this pride into big profits 
and fast turnover by keeping your Kennedy Kits where 
they can be seen and handled. 


These fine kits invite close examination. The minute your 
prospect examines the detailed workmanship of a Kennedy 
Kit, your sale begins. 


Watch him sell himself as he opens the covers—slides the 
drawers in and out—lifts up the cantilever trays to see how 
smoothly they operate. He likes to imagine his own equip- 
ment in one of these attractive new kits. 





The Kennedy Profit Plan shows you how to capture the interest of this 
ready-spending hardware traffic. And how to tie-in hand tools and fishing 
equipment for extra related-item profits. 


SEND FOR YOUR KENNEDY PROFIT PLAN TODAY! 





“— 





Please send me complete details about the 
Kennedy Profit Plan. 


Kennedy Kits 


Business name 





Requested by 





Address 





DEPT. 113, VAN -YERT, OHIO 


City Zone State 








l 
| 
! 
! 
| 
! 
KENNEDY MANUFACTURING CO. | 
| 
! 
' 
' 
‘ 
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from the business to devote time to 
other interests. 


Total inventory also remains at 
about the same level as in the down- 
town store. However, the type of 
inventory is completely different. 


Before moving the proportion of 
housewares to hardware was ap- 
proximately 75-25. The ratio took 
in a considerable amount of gift 
items in the housewares’ section. 
Now hardware comprises close to 
three-quarters of the total volume. 

Mr. McManus says that he should 
have had a removal sale when re- 
locating, but that it was impossible 
to foretell the drastic change in the 
nature of the business. As things 
were, he says, it took a year or two 
to get inventories back in balance. 

One of the first steps this dealer 
had to make in the new store was 
to increase greatly the number of 
hardware items. Admittedly he lost 
much gift and housewares business. 
But, as he had hoped, the eventual 
gain outweighed the loss. 


There is industrial business now 
that the store never had before, 
largely because of parking difficul- 
ties, and partly because there was 
never the inventory to meet the de- 
mand. 

The latest news is that a tele- 
phone company building and a big 
supermarket are to be built near 
the store. 

There will be a lot more com- 
mercial, industrial and residential 
construction in the vicinity, exactly 
as Mr. McManus had the foresight 
to predict. Nevertheless, the bulk 
of the hardware volume is still with 
do-it-yourselfers who own some of 
the older homes in the area. 


“Customers come in their old 
clothes, or working clothes, from 
home projects, from machine shops, 
trucking companies and manufac- 
turing plants. Electricians and 
plumbers, who once didn’t want to 
become involved in a downtown 
store, now buy frequently at this 
store,” Mr. McManus says. 


All was not rosy during the tran- 
sition period. 

The business retained an esti- 
mated 70 percent of its former dol- 
lar volume. By the end of the sec- 
ond year it had returned to 90 per- 
cent of normal. 


At the former location volume 
had been static, but when Mr. Mc- 
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Manus moved he foresaw expan- 
sion. In the past year there was 
an 8% percent gain over the pre- 
ceding similar period, something 
which “could not have happened 
before. We were stopped, but now 
we can grow,” he declared. 

The owner has no regrets about 
the shift. Overhead is reduced, be- 
cause several services were dis- 
pensed with. The staff has no trou- 
ble and plenty of time to maintain 
a clean store. 

There is no trash removal prob- 
lem and a janitorial service was 
dropped. There are no windows to 
dress, because the whole store is a 
big window display. 

The newspaper advertising ex- 
penditure now is only a tenth of 
what it was, because there is no 
need to buck other stores’ competi- 
tion for the consumer dollar. The 
former ad budget ran about four 
percent of gross sales, so the sav- 
ing is important. 

Besides, Mr. McManus no longer 
has to devote a lot of time to ad 
layout. His latest advertising ap- 
proach was a series of 12 institu- 
tional insertions, to keep the store 
name before the public. Included 
in the copy were weekly specials. 
Otherwise, the principal advertis- 
ing effort is in Christmas catalog. 

Pilferage was a problem in the 
crowded downtown store, but is not 
at the neighborhood store. In fact, 
it is negligible, salespeople say, be- 
cause there is seldom any crowding. 

That doesn’t mean that people 
aren’t coming in, merely that the 
newer store doesn’t experience the 
numerous peaks during the day 
that a central store does. 

Certain categories have grown 
remarkably since the move. The 
most notable of these is the lawn 
and garden department, which has 
more than doubled its size and 
turnover. One reason is that it is 
now up front, spread over several 
display fixtures, whereas it former- 
ly was crowded into a rear corner 
of the old store. 

Mr. McManus has a tip or two 
for hardware dealers who may be 
considering a move such as the one 
he made: 

“Pick an area that is still grow- 
ing, not too isolated, and with 
plenty of room to grow. Stay clear 
of the fast-traffic speedways.” 

end 
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CUSTOMER SATISFACTION 
ib your wast valued, assee 


It bespeaks the complete confidence that your 
customers have in you — your services — the 
products you offer. It is that which keeps cus- 
tomers coming back to you — time after time. 


For more than 30 years dealers everywhere have 
found that Wilbur & Williams’ Protectioneered 
Coatings have meant more prestige, increased 
sales, and profits in the industrial maintenance 
market resulting in greater customer good will. 








RE-3 THE THREE-POINT product for re-roof- 
ing with a brush 


REFLECTS HEAT & COLD—INSULATES ROOFS AND SIDING 
RENEWS ROOF—PREVENTS LEAKS 
RECOLORS & BEAUTIFIES 


An ADVANCED COATING from 


THE WILBUR & WILLIAMS CO., INC. 


Factory and General Offices. 657 Pleasant St., Norwood, Mass. 
In Cdnada. WILBUR & WILLIAMS, 7920 léth Ave., Ville St. Michel, Montreal 38, P.O. 


Want more facts? Circle 351, p. 277 
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A birthday card sells toys 


(Continued from page 85) 


bothersome, Mrs. Stapp .tactfully 
steers them along. A toy store man- 
ager must thoroughly like children, 
she thinks. 

Mrs. Stapp does all of the toy 
buying. She studies the habits of 
children on her block to see what 
they are playing with. She reads 
everything she can on toys, talks 
with salesmen, corresponds with 
suppliers, pours over catalogs. 


. “Always .try to be.the..first to 
stock a new toy,” Mrs. Stapp says. 
“Luckily I guessed right on hoops 
and we cleaned up on them. 

“Dolls rank high on the sales list. 
Each year little girls want a new 
doll. One year it may be bride dolls, 
another year they want large life- 
size dolls, and may want high- 
heeled, stylishly dressed dolls,” Mrs. 
Stapp says. 

When this 
slow-moving items, 
played prominently to 


manager does get 
they are dis- 
increase 





Display racks free! 


Pe 
. “ 


Kee 
rN 





Ce 


| 4 eee 


EXTRA 


foe! screens, ceieinee. 
re-upholstering and 
other jobs at home! 


SHARP 


Cyd royal © cya FAA, 


Make it easier for your Cus- 
tomers to buy tacks in your 
store. Don’t let them go else- 
where just because they don’t 


see tacks on display. 


Cross Tackrax remind people » 
to buy their tacks and related ' 


items when in your store. 
Te ee 


18:2) 2) 
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TACKS 


‘Ask yeur jobber for Cross Tacks and TACKRAX. 


FREE! No deals required... 


order only the 


sizes yOu need 
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sales. If they don’t sell at once, 
she puts a special sale price on them 
and advertises widely. 

“Don’t keep a lot of out-dated 
items on the shelves,” she says. 

Perforated paneling is used so 
more toys can be displayed on walls. 
Displays consist of two long island 
counters, 4 ft high. Mrs. Stapp dis- 
plays the large, expensive toys close 
to the entrance to attract immedi- 
ate attention. 

Although toy sales during the 
Christmas season amount to about 
40 percent of total year, sales are 
steady throughout the year. Each 
spring Mrs. Stapp promotes play- 
ground equipment, and last spring 
sold 50 swing sets at $29.95 each. 

This store has become a consult- 
ing center for gifts of all kinds. 
Mrs. Stapp advertises this gift ser- 
vice. She will select the gift the 
buyer wants, wrap it, and send it 
to the recipient. 

For instance, a woman calls and 
says she wants to buy her nephew 
a birthday gift, but doesn’t know 
what to select, or maybe doesn’t 
have the time. She tells Mrs. Stapp 
the boy’s age and subjects that in- 
terest him, and the price range. 

The store manager then selects 
a gift, wraps it attractively and 
either sends or keeps it until the 
buyer comes in. 

“We get dozens of these calls 
some weeks,” Mrs. Stapp says. “I 
suppose customers are pleased with 
our suggestions, because this ser- 
vice is growing each month.” 

Most of the time, Mrs. Stapp has 
one assistant saleslady. Others are 
added during Christmas season. 
Since the department is set up for 


self service, the overhead for sales 
people is low compared to gross 
sales. @ End 
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"Could you deliver them separately, 
please?" 
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=> |S ID Builds Tool Sales 
In The No.1 Farm Magazine 


The leading hardware manufacturers know that noth- 
ing influences country trade like a farm magazine— 
and no farm magazine means so much to so many 
as FARM JOURNAL. 

That is why The Ridge Tool Company supports its 
dealers with consistent advertising in FARM JOURNAL. for a good life 
And this is the kind of support dealers understand as well as a good living 
and appreciate. v7 

Feilatt dealers know the selling power of 
FARM JOURNAL. They know that RIG adver- 
tising in FARM JOURNAL is reaching their best rural 
customers with coverage /ike that of a local news- 
paper, and the sales impact of the Nation’s No. | 
Farm Magazine. 


The magazine 
farm families depend on 
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CLOVER Abrasive 
Papers and Cloths 


For the Professional 
® Craftsman or 
Household Handyman 








In counter-display boxes: 
Saudpaper Packs 
Emery Cloth Packs 
Oscillating-Sander Sheets 
Sanding Discs 
Check the profit possibilities in other Clover 
standard Home and Industrial coated-abrasive 
items: Garnet Cabinet and Finishing Papers, Clovalox (Aluminum 
Oxide) Paper Sheets, Sil-Carb All-Rez (Waterproof) Paper, Emery 
Cloth and Crocus Cloth, and all kinds of Belts, Rolls and Discs. 
There is more than luck in Clover Abrasive Products. 
Ask your Clover Distributor for net-price schedule or write direct 
for name of the Clover Distributor in your city. 


Clover Manuiacturing Company 


WYorwalk, Connecticut 


i -451 
Waters of, the Victor 7-4515 
CLOVER Grinding and Lapping COMPOUNDS 
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Quality Abrasives 
Since 1903 

















WATER CANS » 





WATER — 









RIGID POLYETHYLENE 


Carry and keep any drinkable liquid 
HOT or COLD for much longer 
periods of time. The lightest and 
most sanitary water cooler available. 


* Withstands temperatures 240° 
above zero...150° below zero. 


* Tough and resilient... will not crack 
or become brittle. 


* Sanitary and pure... 
* Light in weight. 
* Will not corrode. 


POLYETHYLENE- 
LINED LID AND 


easily cleaned. 

NYLON 

FLUSH-MOUNTED 
FAUCET 


URETHANE 
FOAMED 
SUPPORT 


Made in 2-, 3-, 5- 
10-galion sites with 
or without recessed 
flush - mounted 
faucet. 






HP MANUFACTURING CO 


o'r TT 


WINFIELO © KANSAS 


Want more facts? Circle 355, p. 277 
322 e HARDWARE AGE, September 22, 1960 








How to make money 


in the basement 
(Continued from page 77) 


for this occasion. Upstairs’ sales 
do not suffer, either.” 

The arrangement of the depart- 
ment places artificial flowers at the 
front along with woodenware, 
decorative glass, and _ porcelain 
ware. In the center of the layout 
is an attractive setting featuring 
casual rattan and redwood furni- 
ture such as chairs, stools, lounges, 
and divans. 

At the rear is a complete toy 
shop. Arranged on glass shelves 
up one side is an extensive dinner- 
ware display. On a series of four 
open island units through the cen- 
ter are displays of milk glass, 
bridge accessories, brass and hand- 
made glassware. Each of these 
lines has been found necessary to 
maintain balanced gift selections. 

The 12 x 15 ft toy shop draws 
repeat patronage with traffic-priced 
items under $5. Guns, books and 
stuffed toys dominate the inven- 
tory. 

The 25 x 20 ft patio shop is de- 
voted to big ticket casual furniture 
arranged in model room settings. 
The selection ranges from wrought 
iron stools priced at $20 to rattan 
sectional groups priced from $300 
to $400. 

The store has developed a good 
nucleus of customers for casual 
furniture among suburban home- 
owners equipping recreation rooms. 
The big seller with these customers 
are rattan bars, with plastic fronts 
and six stools, averaging $132. 

The store aims for the business 
of collectors of milk glass by main- 
taining a widely varied stock of 
items, priced from $1 to $10, and 
by constantly keeping on the alert 
for new merchandise that comes on 
the market. Milk glass collectors 
are numerous. 

“From the standpoint of traffic 
and sales,” says Mr. Waters, “din- 
nerware, woodenware and porcelain 
rank highest. The 24 ft section of 
shelving devoted to dinnerware in- 
cludes low priced pottery at $4.49 
per set, to place settings of china 
for $14.95. 

“It’s a gradual process for a 
hardware store to build china and 
pottery trade. But we’re doing it 


wrap WIR 











designed 


“Move: : 


Move into the Christmas money with AMF 


The line that says ACTION from the word “grow!” Like the new 
Scat Car Model 495 for the toddler trade—with sports car flair and 
an adjustable pedal drive! AMF Junior Velocipedes give the trike set 
a taste of grown-up styling, too—like Model 960 with its padded vinyl 
saddle and generous dashes of chrome sparkling against the flamboyant 
red finish! Junior Roadmaster sidewalk bike Model 986 features hinged 
tank that converts from boy’s to girl’s model...plus a “‘big bike” 
coaster brake. And as for the Roadmaster bicycle, just see for yourself 
how AMF has restyled its Jet Pilot Model K-1653 to excite youthful 
imaginations more vividly than ever! The AMF line means more 
holiday action for you. Get full details. Write now. 
















WHEEL GOODS DIVISION 


American Machine & Foundry Company 

Junior Toy Division, 215 Marbie St., Hammond, Ind. 

AMF Cycle Division, W. 65th & Patterson, Little Rock, Ark, 
Hercules Division, 200 Fifth Ave., New York, N.Y. 
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NEW 





ONE PIECE 


CUSHION GRIP 
Slslbr A\2< 


by Bridgeport ‘ 







Gift for 
Sportsmen 
Campers 
Homeowners 
Handymen 
Profession 
Craftsmen 





SAFER 


One piece construction 
guarantees against com- 
ing apart—handle can't 
break — head won't fly 
off. Neoprene handle 
contoured for greater 
comfort. 


STRONGER 


One single piece of solid 
drop-forged steel — 
scientifically hardened 
and tempered. 


LASTS 


LONGER 


Neoprene Grip can’t be 
hurt by oil, water, tem- 
perature extremes. 


BEAUTIFUL 


Bright red, baked enamel 
finish is a proven fav- 
orite — attracts impulse 





Sales. Polished poll and 
keen-honed bit for max- 
imum sharpness. 











‘4 “0 RETAIL 


complete with 
leather sheath 





THE BRIDGEPORT HARDWARE MFG. CORP 
5, Conn 
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How to make money 
in the basement 


(Continued ) 


by giving customers a choice of 35 
different dinnerware patterns. We 
have substantial “open” stock for 
customers who want to add new 
pieces or have breakage problems.” 

The 6-ft paper party goods’ dis- 
play is a traffic magnet, with the 
demand for paper tablecloths, cock- 
tail napkins and plates particularly 
lively. 

Most surprising new development 
in the gift shop has been the 
steady build-up in sales of ladies’ 
deerskin purses and gloves and 
men’s neckties. The store has sold 
10 dozen neckties priced at $3 dur- 
ing a six-month period. Deerskin 
purses, from $10 to $15, are a 
favorite purchase of men looking 
for presents for their wives. 

The emphasis on giving custom- 
ers a good choice is shown by the 
selection of 50 different pieces of 
decorative glassware priced from 
$1.50 to $10. 

Items on the 13-ft woodenware 
display are priced from $4.95 to 
$24.95. This line yields substantial 
unit sales with the average pur- 
chase around $20. A portion of the 
display is devoted to  porcelain- 
ware, with a selection of 40 differ- 
ent samples. 

The emphasis on quality lines is 
demonstrated in the artificial 
flower alcove, where the _ price 
ranges from 69¢ to $2 per unit. 
Sales frequently range upward to 
$20, especially when Miss Brickner 
helps customers with flower ar- 
rangements. 

Waters’ gift department 
weekly newspaper advertising. 

Pottery, china and _ artificial 
flowers are favorite advertising 
subjects. Price is only mentioned 
occasionally in ads. The copy-slant 
is on brands, selection, etc. 

The store realized good dividends 
from a recent ad devoted to “china”’ 
in a medium-priced line with high 


uses 


| acceptance. The 16 piece set for 


| four was 


priced in the ad for 


| $24.95. A footnote in this advertise- 


ment publicized the bridal registry 
service. 

In luring the bridal _ trade, 
Waters’ frequently ties-in to pro- 
motions featured in key shelter and 
bride magazines. @ End 
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THE COIUMMBIAN VISE & MFG. CO. 


Cleveland 4, Ohio 
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LOW-COST 
STORE FIXTURE 





PROVED BY THOUSANDS 


TO INCREASE: 
e IMPULSE BUYING 
© SELF-SERVICE 
e RELATED ITEM SALES 


SELL MORE—SELL FASTER—SELL EASIER 

all with the amazingly LOW-PRICED, HIGH- 
QUALITY, FLEXO-SPACE. Self-Service makes 
it easier for your customers to buy. 


USABLE -~ postamaad SPACE ALL AROUND the 
entire island : NO BLIND SPOTS! Use 
in all departments. 


Write today for full details of how YOU can 
make your sales soar at an unbelievable low cost 
with FLEXO-SPACE. 


FREE ALL NEW 50-PAGE 
WHOLESALE DISCOUNT CATALOG 


ADD SALES CO. 
824 YORK STREET 


MANITOWOC, WISCONSIN 
Want more facts? Circle 359, p. 277 
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M-IN MODERATE DEMAND 





O-IN OCCASIONAL DEMAND 


YOU CAN make more money on fasteners if you stock up on the 
types and sizes in steady demand, and keep your inventory of 
“slow-movers” down. 


But which are the fast-selling fasteners? Now, Continental’s 
Basic STOCK PLAN tells you what they are, and makes it easy for 
you to select and stock them. 


Dealers everywhere who are using the Basic STOCK PLAN say it 
is just what they need to put more profit in fastener business. Find 
out how it can simplify your fastener buying, eliminate dead stock, 
and concentrate your inventory in the relatively few types and sizes 
that account for 90% of retail fastener sales. Write today to your 


t the CONTINENTAL Booth 917 Continental wholesaler for complete information. 
t the HARDWARE CONVENTION 


Atlantic City October 16-19 


NTINENTAL 


SCREW COMPANY, NEW BEDFORD, MASS. 


HOLTITE FASTENERS 


HY-PRO TOOL COMPANY ... DIVISION 
RESEARCH ENG. & MFG., INC. SUBSIDIARY 


Want more facts? Circle 360, p. 277 





HOLTITE PHILLIPS 

AND SLOTTED HEAD 

WOOD * MACHINE * TAPPING 
THREAD CUTTING °* 

HANGER AND STOVE BOLTS + 
SEMS * NYLOK 


HY-PRO PHILLIPS 
INSERT BITS AND HOLDERS 
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TAP-A-LINE=The Handiest 
Thing Since Electricity... 


Mount TAP-A-LINE back of work benches, along production or U.S. Patent 
assembly lines, in experimental labs, on test tables, in display 2680233 
rooms — wherever utility or convenience demands multiple taps Pat. Canada 
to the power source. 1953 


TAP-A-LINE is safe — plastic sheathed with concealed condue- 
tors — engineered to grip plugs securely — insures positive 


electrical contacts — is easy to install anywhere in any posi- LENGTHS: 

tion, or can be used unmounted. 6 INCHES 

Sold only through Hardware Wholesalers. Some Wholesaler 3 TO 
territories still open. Write us today for details. 10 FEET 











TAP-A-LINE MFG. CO., P.O. Box 563, Pompano Beach, Fla. 
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Mil Rite Step Ladders 
for 
HOME 
INDUSTRY 
PAINTERS 


{ALL PURPOSE) 








At the top for quick turnover 
and a full mark-up. 

The Mil Rite is especially 
designed with safety in mind. 
With each step rodded, mortised 
and nailed, Made in 4’, 5’, 6’, 
7’, 8’, 10’, 12’ lengths. This 
ladder is only one of the 
most-profitable and complete 
line of wood and Metal Lite 
Aluminum Ladders, Scaffolds 
and Stools for Home, Industrial, 
and Marine use. 

Write for your free catalogs. 





HOWARD B. RICH, INC. 


P. O. Box 120 °* Carrollton, Kentucky 
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Credit swings a sale 
(Continued from page 74) 


on this score. 

As to abuse of credit, this dealer 
says that he has found a minimum 
of it. 

“Our losses in five years haven't 
exceeded 1 percent of our sales.” 

Here he opens his books and says, 
“One fourth of 1 percent in bad 
debts last year.” This was on a 
gross sales volume of $200,000, 20 
percent in credit accounts. 

“All in all, it was a good move,” 
says Mr. Reed “The only thing that 
keeps me from going whole hog is 
enough money to do it with.” 


Goal: 50% credit sales 


In the next five years, Dealer 
Reed hopes to reach a credit rate 
of 50 percent of gross sales. 

As to the actual mechanics of es- 
tablishing a credit business in your 
store,” invest first in a cash regis- 
ter posting machine and in a mem- 
bership at your local merchants’ 
credit bureau. 

“The latter helps you get an im- 
mediate credit rating on your pro- 
spective customer. We also check 
the man’s place of employment,” 
says Mr. Reed. “They usually know 
the man’s ability to pay. 


Accounts always open 


“After the credit has_ been 
cleared, the man’s name is put into 
a file of credit customers and kept 
at the cashier’s checkout counter. 

“Any customer that has had an 
active account can select merchan- 
dise and charge it right here,” Mr. 
Reed points to the enclosure where 
his father is on duty. 

“The cash register credit post- 
ing machine itemizes purchases by 
departments and shows the cus- 
tomer the total of the immediate 
purchase, plus his previous bal- 
ance.”’ 

Statements with name and ad- 
dress already typed in, show the 
balance on the account and the new 
purchases are posted. Up to date 
statements are mailed out on the 
last day of each month. Carbon 
copies are held and watched for 
slow payment. @ End 
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Any kind of hardware you’re shipping—from nuts 
and bolts on up—gets where it’s going faster on 
Greyhound Package Express. Shipments going hun- 
dreds of miles can arrive the same day they’re sent! 


Whatever the destination of your shipment, chances 
are, a Greyhound is going there anyway...right to 
the center of town. Greyhound travels over a million 
miles a day! No other public transportation goes to 
so many places—so often. 


You can ship anytime. Your packeges go on regular 
Greyhound passenger buses. Greyhound Package 
Express operates twenty-four hours a day...seven 
days a week...including weekends and holidays. 
What’s more, you can send C.O.D., Collect, Prepaid 
...0or open a charge account. 


a a a 




















SEND THIS COUPON “YY NOW! IT 
CAN SAVE YOU TIME AND MONEY! 


GREYHOUND PACKAGE EXPRESS 
DEPT. 10-1, 140 S. DEARBORN ST.. CHICAGO 3, ILLINOIS 
Gentlemen: Please send us complete information on Greyhound 


Package Express service...including rates and routes. We 
understand that our company assumes no cost or obligation. 














NAME TITLE 
COMPANY 

ADDRESS_ 

=e ZONE__STATE 
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IT’S THERE IN HOURS...AND COSTS YOU LESS! 


Want more facts? Circle 363, p. 277 


HARDWARE AGE, September 22, 1960 © 327 








REVOLUTIONARY NEW TOOLS PREPARE 
WOOD FOR SCREWS...WITHOUT 





SURFACE DAMAGE OR SPLINTERING! 


® PILOT HOLE DRILLS 
5 q DEPTH STOPS 
ircieesin PLUG CUTTERS 


Cirele-sink Pilot Drills perfectly prepare wood for 
screws flush, counterbored and angle driven... without 
surface damage or splintering. Give screws greater hold- 
ing power. They make the expert better and the novice 
an expert. 

Circle-sink tools present an entirely new concept of 
preparing wood for screws, since no wood is removed 
under the screwhead! After drilling both body and pilot 
holes to correct size and depth, the Circle-sink Drill 
scores a circle in the wood surface the exact size of the 
screwhead .. . eliminating splintering. There is no stop 
collar or fixed depth stop to mar the surface of the wood 
around the screw ... Circle-sink tools do the cleanest, 
most accurate job possible. 


NO-MAR DEPTH STOPS, for repetitive and 
production work, fit all Circle-sink Drills. 
They have ball bearing action and come 
in two sizes . . . flush driven and 4" depth 
of counterbore. Spacers are included for 
other depths. 


CIRCLE-SINK PLUG CUTTERS produce satin- 
smooth plugs which mote perfectly with 
holes counterbored with Circle-sink Drills. 
Made for screws sizes 6, 8, 10 and 12. 
Circle-sink Plug Cutters make it easy to 
match grain for fine professional work. 








aN PILOT HOLE 
CENTER-SINK LOCATOR 
Zz TM 


SEF 


For installing hardware...automatically centers and 
drills screw pilot holes with perfect accuracy ...in one 
operation. 
® Cuts hardware installation time in half. 
® Provides professional accuracy and appearance. 


® Makes perfectly centered, accurate pilot holes. 
every time, even in slanted or cross-grained wood. 


@ Gives screws greater holding power. 
@ For use with hand or electric drill. 





GREATER HOLDING POWER...a screw 
driven into a hole prepared with ou: 
Circle-sink Drill compresses wood fibers 
downward around the screw shank .. . 
gives high compression and clamping 
force when screwhead is driven flush. 


TTT 


/ 


é 


“he 


With 





Guide tube automatically centers in 
countersunk hole in hardware, drill 
travels through guide tube into wood 
as spring is compressed. When pressure 
is relieved, spring retracts drill. Chip 
remover removes chips from hole. 





PRECISION TOOLS YOU CAN BE PROUD TO SELL 


NORFOLK PRODUCTS CORPORATION NORFOLK, CONNECTICUT 


SALES REPRESENTATIVES: JOHN H. GRAHAM & CO... INC 105 DUANE STREET « NEW YORK 8, N.Y —————_—_ > 


ORNS SRF a pe ° 
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YOU CAN 
MAKE 46.4%* 


PILOT DRILLS 





PLUG 
CUTTERS 
DEPTH STOPS 


Y 


SGnieun , 


Your Price 


| itt $29.73 
is} Your Profit 
bes 





$19.82 








MERCHANDISER 


irclessin . 
*#2973 





Free, colorful, permanent self-seller display. Balanced 
stock ...3 Circle-sink #5 Handy Sets @ 5.95 ($17.85) 
five most popular sizes; 3 Depth Stop sets @ 1.50 
($4.50); 7 Circle-sink Plug Cutters @ 1.50 ($10.50); 
13 Cirecle-sink Pilot Drills ($16.70) eoch in _ plastic 
pouch, individually carded. 





Your Price 


$14.88 


Your Profit 
$9.92 





yp) 


VSN 





CENTER: SINK “ercHanoiser 
Y TM 


WS *1488 


Free, colorful, permanent self-seller display. Balanced 
stock ... 4 Center-sink #3 Sets @ 3.95 ($15.80); 
6 Center-sink Pilot Hole Locators @ 1.50 ($9.00) ; 
each in plastic pouch, individually carded. 


Retail value $24.80 


Retail value of both Merchandisers $74.35 


* When bought together for $39.87 you get free 
merchandise and your profit is 46.4% ... $34.48 


See demonstration at the National Hardware 
Show .. . Booth 32 
Want more facts? Circle 364, p. 277 
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Credit customers buy more! 


(Continued from page 75) 


but “where’s business?” This implies search, and 
that’s where you come in. 

Anybody can sell to premium accounts in a seller’s 
market. But it takes real credit understanding of 
the nature of the risk to select marginal accounts and 
build volume. A preview of the account is an impor- 
tant aspect of selling today. 

Many, many retail outlets are losing untold busi- 
ness by being too conservative in aceepting doubtful 
credit applicants. 

Stores would be well advised to inspect credit ap- 
plications more closely before declining credit to cus- 
tomers. Many borderline cases taken may increase 
sales by 10 percent in one year. 

Actually, credit facilities have passed through three 
stages of development in reaching their present exis- 
tence as full-fledged merchandising tools for stores. 
These are the nuisance stage, the privilege stage and 
the necessity stage. 

Today, large and small stores are being squeezed 
between three mounting pressures. These are: 

(1) Rising costs, such as labor, which raise the 
break-even point between fixed expenses and sales 
volume, thus demanding more and more volume to 
eke out narrow profit margins. 

(2) Branch and neighborhood store competition 
which is being intensified by down-town parking 
problems and personalized service. 

(3) Mail order and specialty chain store competi- 
tion at cash prices. 

In the face of these pressures, the charge account 
convenience becomes more and more of a selling tool 
to build and maintain store sales volume. Once this 
factor is recognized, it is but a short step to the real- 
ization that the controlled systematic solicitation of 
charge accounts is also a necessity which should be 
as much a part of merchandising policy as price lines, 
quality standards, advertising, floor and window dis- 
plays, and other devices designed to attract and hold 
increased sales volume. 


Credit as a sales tool 


One of the ironies of modern business is that in the 
daily rush of things, we know what it costs to manu- 
facture a product, but we are apt to forget what it 
costs to manufacture a customer. We are not adver- 
tising to make sales but to buy customers. And that’s 
where the great three creative forces—personal sell- 
ing, advertising, credit—come into triple play. 

If the customer buys just once and doesn’t repeat, 
you’ve put on an expensive performance. It’s the 
encore that keeps the show on the road. 

But now merchandising executives realize that while 
a charge account might still be a privilege of sorts, 
that the store was receiving a favor in terms of in- 
creased sales and not extending a favor every time 
one was opened. 

Thus, charge accounts reached the culmination of 
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RIGID Thread Cutting Oils are available 
in convenient (4 ounce Nu-Clear only), 
1 quart, 1 gallon, (2 gallon 
Nu-Clear only), 5 gallon, 
30 gallon and 55 gallon 
containers. 


Same dies, same pipe, 
but RIGID Thread 
Cutting Oil made the 
difference! 


O iest prove Fl! sib 


Thread Cutting Oil gives you better threads 
faster...lengthens die life, too! 


Recently a distributor in Atlanta, Georgia 
investigated a complaint of ‘“‘bad pipe’’. Test 
threads were made in all sizes. Torn threads 
resulted. Then RI@att& Nu-Clear Thread Cutting 
Oil was substituted for the oil being used. Perfect 
threads were obtained every time. 


Here, then, is dramatic proof that you and 
your customers need a special purpose thread 
cutting oil . . . an oil that cools, speeds metal re- 
moval, produces a smooth finish, and prevents 
chips from welding to your dies. 


No oil—in its pure state—will perform all 
these functions. That’s why Ri@eip Thread 
Cutting Oils are an exclusive, exactly formu- 
lated combination of oils, blended for easier, 
faster threading . . . longer die life. What’s more, 
these special-purpose RIGID oils are com- 
pletely antiseptic . . . no danger of irritation or 
infection. 


For easy sales . . . and for better threads in your own 
Pipe Service Department, order RIMA1D Thread Cut- 
ting Oil from your Supply House today. Tops for all 
metal cutting ... sell an extra supply for home lathes. 
drill presses and other metal cutting equipment. 
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Credit customers buy more! 
(Continued ) 


their developments as a merchandising tool in be- 
coming a necessity to most retail merchandising es- 
tablishments which depended on volume for a profit- 
able existence. 

Competitive selling takes imagination to attract 
and keep customers. Business in general must not be 
bound and shackled to its own traditions. We do not 
sell to a fixed audience but to a constantly passing 
parade. 


The credit department can use a medium which 
every store has to let customers know by seeing, 
namely, the display windows, which have always been 
used in the past to display merchandise. Why not 
use these same windows to display your credit de- 
partment and thus acquaint the buying public with 
the many advantages of using your credit facilities? 


Inactive accounts 


An analysis shows that 20 percent of an average 
store’s charge accounts become inactive each month. 
That is from 30 days to many months, depending on 
the promotional effort used to reactivate them. 


It also has been determined that out of every 100 
customers who quit a store, 1 is either dead or un- 
accounted for; 5 are influenced to trade elsewhere by 
friends; 14 have unadjusted grievances (real or 
imaginary): 3 move beyond that store’s trade area: 
9 buy elsewhere because of price; while 68 drift 
away because of store indifference. 


The exclusive possession of a charge account at one 
store greatly increases the preference for particular 
departments and merchandise in that store. This 
shows the competitive advantage which accrues to 
the store which is first to offer a charge account to 
a customer. 

All departments have a chance to sell more mer- 
chandise when the customer has a charge account. 
Without exception, charge customers show a much 
greater preference for specific departments of any 
store than do cash shoppers. 


The possession of ‘a credit account creates a magi- 
cal influence on buying habits. Coupled with the nat- 
ural forces of impulse buying, the charge account is 
a constant sales promotion device which works for 
any store entered by a person who has an account in 
that store. 


Charge it means... 


More dollars per purchase. 

More purchases per customer. 

More purchases per shopping trip. 

More purchases of better merchandise. 

More purchases by telephone. 

More purchases from specific departments. 

More purchases per advertising dollar. 

Charge customers buy more, in fact: 3.8 to 1 times 

more! @ End 


QUALITY LEVELS if} 

& LEVEL 

FOR EVERY &t | 
aes 






From °25 to 5450 a year 
on Gil Alone ... witha 


RiBbgOILE 


How much oil do you use each day 
threading pipe, rod or conduit by hand 
or power drive in your pipe service 
department ? 

One-half pint? One gallon? If it winds 
up on the floor, you’re spending some- 
where between $25 and $450 a year just 
for the privilege of cleaning up oil. 

The RIGZDILR saves that money 
for you .. . lets you use all the oil you 
should! 
® Ends Oil Waste and Messy Floors—Costly 

oil is double screened and re-used 

again and again. 
@ lengthens Die Life— Well oiled dies last 


longer, stay sharper .. . gives cleaner 
threads for fast, easy installation. 
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Rp Fitisses. svcd 
Want more facts? Circle 366, p. 277 The easy-to-carry RIBSDILRE comes 
: complete with a screened chip pan, 
circulating oil reservoir and hose- 
connected hand pump-gun. See it... 
¢ buy it from your wholesaler today. 
' You'll be glad you did! 
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Costs Only +23 202 


with 2 gallons of RIMAID Thread Cutting Oil! 





2-IN-1-PACK! 


te 
FLEX-FOLD PADS 


16 pads. You can split package — make more sales. . 
FRiGAID Dark and Nu-Clear Thread Cutting Oils are available in 
1 PO'JND TUBES @ SPOOL WOOL convenient (4 ounce Nu-Clear only), 1 quart, 1 gallon, (2 gallon 


FLOUR PADS @ HANDI-KITS Nu-Clear only), 5 gallon, 30 gallon and 55 gallon containers. 
SCOUR PADS @ SOAP-FILLED PADS 


Not sold direct. Order through your Wholesaler. 


Ng cree 





| 
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new from Miami-Carey 


solid 
forged 
brass 


BATH 
ACCESSORIES 


in three 
refreshing finishes 


These new bathroom ‘“‘jewels’’ 

. by Miami-Carey were designed 
— for the most fashionable 
baths. Three tustrous 
finishes—Suncrest Brass 
(shown here), Satin 
Chrome and Bright 
Chrome—all in the 
unexcelied quality 

of forged brass. 


fu ae 
ts, 


| Write Dept. HA-960 


for the free color cat- 
alog on the new 
MIAMI CABINET DIVISION MIAMI LINE of solid 


0 
THE PHILIP CAREY MFG. COMPANY — forged brass acces- 
MIDDLETOWN, OHIO 3 sories. 


Mite meiseaasntitiiteasdl 
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EXCITING NEW 
STOVE MAT DESIGN 
BY reo -TEA 








increase your profits. 
Tie in with the 
“MOSAIC” rage. 


Gorgeous new metal and asbestos stove and 
table mat to capture the heart of every style 
conscious homemaker. Mosaic is realistic, color- 
ful, modern and will blend beautifully with 
the decor of any room... not only the kitchen. 
Mosaic is popularly priced to give you fast 
sales, big profits and happy customers. Stock 
your housewares department with Mosaic 


today ! 


e FULL RANGE OF SIZES TO FIT ALL STOVES 


e IN FIVE ATTRACTIVE COLORS ... YELLOW, 
RED, TURQUOISE, SANDALWOOD, GREY 


e POPULARLY PRICED FOR FAST TURNOVER 


Pro-Tex stove and table mats protect fine 
surfaces against heat, scratches and marring. 


Contact your jobber for the profit-packed Pro-Tex story, 


Ballovoff METAL PRODUCTS COMPANY 
2490 LEE BLVD. e P. 0. BOX 3573 e ELAND 18° 


cic ~ & . HID 
ULC VOLAINU i J ae 


Offices in principal cities in the United States and Canada 
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Convention Calendar 





conventions 


conferences 











September 
25-28 Nationa! Builders’ 
Convention, Chicago. 
26to American Hardware 
Oct. 13 Co., Fall Group 
Pittsburgh 


October 

9-14 Annuc! Hardware - Housewore 
Fair of the U. S.. New York. 

10-14 National Hardware Show, New 
York, N. Y. 

16-19 Atlantic City Convention of 
American Hardware Manufac- 
turers’ Assn.—National Whole- 
sale Hardware Assn.—National 
Assn. of Sheet Meta! Distribu 
tors. 

24to Cotter & Co., Semi-Annual 

Nov. 4 Convention, Fishing Tackle & 
Spring Goods Show, Chicago. 

25-26 M. S. Young & Co., Fall Mar- 
ket, Allentown, Pa. 

30 to Hordwore Wholesalers, Inc. 

Nov. | Annual Convention and Mer- 
chandise Show, Fort Wayne 
Ind. 


Hordware 


Supply 
Meetings 


November 
3-5 Montana Hardware & Imple- 
ment Assn., Billings, Mont. 
13-15 Mid-America Lawn, Garden & 
Outdoor Living Trade Show 


Chicaao. 


January 
8-10 Hibbard, Spencer, Bartlett & 
Co. Annual Convention of True 
Value, Auburn, Associated & 
Buh! Sons Dealers, Evanston, Ill. 
15-17 Ace Hardware Corp., Annual 
Convention & Exhibit, Chicago. 
15-18 Pennsylvania & Atlantic Sea- 





Convention Check List 


For complete details about the conventions listed by dates below use 
the alphabetical listing following this quick check 


board Hardware Assn., Phila- 
delphia. 

Minnesota’ Retail 
Assn., Minneapolis. 
National Housewores 
Chicago. 
Intermountain Assn. of Hard- 
wore & Implement Dealers, Salt 
Lake City, Utah. 

Pacific Northwest Hardware & 
Implement Assn., Spokane 
Wash. 

Texas Hardware & Implement 
Assn., Houston, Texas. 

United Hardware Distributing 
Co., Annual Stockholders’ Meet- 
ing & Merchandise Show, Min- 
neapolis. 

South Dakota Retail Hardware 
Assn., Sioux Falls, S. D. 
Mountain States Hardware & 
Implement Assn., Denver, Colo. 
Oklahoma Hardware & Imple- 
ment Assn., Oklahoma City 
Okla. 

Illinois Retail Hardware Assn. 
Honolulu, Hawaii. 

Louisiana - Mississippi R etai | 
Hardware Assn., Jackson, Miss. 
Indiana Retail Hardware Assn. 
Indianapolis. 

North Coast Retail Hardware 
Assn., Inc., Seattle, Wash. 
American Hardware Supply 
Co., Merchandise Fair, Pitts- 
burgh. 


Hardware 


Exhibit 


February 
5-6 Nebraska Retail 
Assn., Lincoln, Nebr. 
5-6 Tennessee Retail Hardware 
Assn., Nashville, Tenn. 
5-7 Virginia Retail Hardware Assn.. 
Roanoke, Va. 


Hardware 


list. 


5-8 Ohio Hardware Assn., Cleve- 
land, Ohio. 

6-7 Wisconsin Retail Hardware 
Assn., Milwaukee, Wis. 

7-9 C. Y. Schelly & Bro., Inc., An- 
nual Spring Show, Fairgrounds. 
Allentown, Pa. 

8 Connecticut Hordware Assn., 
“artford, Conn. 

12-13 Arkansas Retail Hardware 
Assn., Little Rock, Ark. 

12-13 Tri-State Hardware & Imple- 
ment Assn., Amarillo, Texas. 

12-14 California Retail Hardware 
Assn., San Francisco. 

12-14 Kentucky Retail 
Assn., Louisville, Ky. 

12-14 Michigan Retail 
Assn., Detroit. 

12-15 lowa Retail Hardware Assn.. 
Des Moines, lowa. 

12-15 Our Own Hardware Co., Spring 
Convention, Minneapolis. 
15-16 Piedmont Hardware Co., Gen- 

eral Trade Show, Danville, Va. 

19-21 West Coast Hardware & 
Housewares Show, Los Angeles. 

19-21 New England Hardware Deal- 
ers Assn., Boston. 

20-22 Western Retail 
Hardware Assn. 

}. 

21-23 Hardware Assn. of the Caro- 
linas, Charlotte, N. C. 

26-28 West Virginia Hardware Assn. 
Huntington, W. Va. 

27 to New York State Retail Hard.- 

Mar. I ware Assn., Syracuse, N. Y. 


March 


7-9 Alabamo Retail Hardware 
Assn., Birmingham, Ala. 


Hardware 


Hardware 


Implement & 
Kansas City, 








National Events 


Annual Hardware-Houseware Fair of 
the United States, Oct. 9-14, Barbi- 
zon-Plaza Hotel, New York. Al- 
bert Schroder, Barbizon-Plaza Ho- 
tel, 106 Central Park South, New 
York 19, general manager. 


Atlantic City Convention of the Amer- 
ican Hardware Manufacturers’ 
Assn.—National Wholesale Hard- 
ware Assn.— National Assn. of 
Sheet Metal Distributors, Oct. 16- 
19, Atlantic City, N. J. Headquar- 


ters Dennis and Shelburne Hotels. 
Arthur L. Faubel, AHMA secre- 
tary, 342 Madison Ave., New York 
17. Thomas A. Fernley, Jr.. NWHA 
managing director, 1900 Arch St., 
Philadelphia 3. 


National Builders’ Hardware Conven- 
tion, Sept. 25-28, Chicago, Hotel 
Headquarters, meetings, and ex- 
hibitions at Hotel Sherman. Spon- 
sored by National Builders’ Hard- 
ware Assn., William S. Haswell, 
managing director, 515 Madison 
Ave., New York 22, and American 


Society of Architectural Hardware 
Consultants, George P. Merrill, ex- 
ecutive secretary-treasurer, 220 “E” 
St., Santa Rosa, Calif. 


National Hardware Show, Oct. 10-14, 
Coliseum, New York City. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17. Frank Yeager, managing direc- 
tor. 


National Housewares Exhibit, Jan. 
16-20, Exposition Hall, Chicago. 
Sponsored by National Housewares 
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MANN’S 
“TRUE AMERICAN” 


means value... challenges 
all higher price axes 
for quality 








Versatile, too: 7 double-bit patterns from 3 to 
4% \|bs.; 5 double-bit patterns from 3 to 5 Ibs. 
Precision crafted by tradition-trained workmen 
from finest American made steel; 

black finish; handles 28” to 44”, 
Weatherproof®, flame hardened 

or lacquered. 








We believe there is 
NO BETTER AXE MADE 
ANYWHERE IN THE WORLD in this price range. 


Call, wire or write for catalog and prices. 


MAR 


EDGE TOOL COMPANY 


LEWISTOWN 1, PENNSYLVANIA 
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mu HOME PLUMBER Yam 


POLISHED CHROME PLATED COPPER TUBE 





EVERY WATER SUPPLY HOOK-UP 





FLEXIBLE SUPPLIES AND FITTINGS FOR THE HO 
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Packaged to 
Sell on Sight 


Transparent Skin Packed And Carded On Well 
Designed Yellow Cards With Black Printing 


- A TERRIFIC EYE CATCHER 
INCREASES SELF SERVICE 
ELIMINATES PILFERING 


YOU CAN’T EQUAL THIS SILENT 
QUICK SERVICE SALESMAN 





tom. 


— 
ana 
\ 80 





Heee heer ete. | 


TRY OUR NO. 78 PACKAGED DEAL: 
78 pieces of quick-moving merchandise, 
plus free merchandise, along with peg- 
board, hooks and header. Remove from .) 


case, set up and you are in business. Here - sae 
is the deal: fia Fo 


HANDY PRODUCTS CO. 


2591 W. GRAND BLVD., DETROIT 8, MICHIGAN, TRINITY 5-6300 
Want more facts? Circle 372, p. 277 
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(Continued ) 


Mfrs. Assn., 1130 Merchandise 
Mart, Chicago 54; Dolph Zapfel, 
secretary. 


Regional Events 


Ace Hardware Corp., Chicago, An- 
nual Convention and Exhibit, Jan. 
15-17, at Conrad Hilton Hotel, Chi- 
cago. 


American Hardware Supply Co., Fall 
Group Meetings, Sept. 26-Oct. 13, 
and Merchandise Fair, Jan. 30-31, 
1961, at company offices, 41 Termi- 
nal Way, Pittsburgh. 


Cotter & Co., Semi-Annuz! Conven- 
tion, Fishing Tackle and Spring 
Goods Show, Oct. 24-Nov. 4, at com- 
pany offices, 2740 Clybourn Ave., 
Chicago. 


Hardware Assn. of the Carolinas 
Hardware & Housewares Show & 
Convention, Feb. 21-23, Hotel head- 
quarters at Charlotte Hotel, sessions 
and exhibits at Radio Center Audi- 
torium, Charlotte. Martin F. Kael- 
ke, Box 6215, Charlotte 7. 


Hardware Wholesalers, Inc., Annual 
Convention and Merchandise Show, 
Oct. 30-Nov. 1, at company offices, 
Nelson Rd., Fort Wayne, Ind. 


Hibbard, Spencer, Bartlett & Co., An- 
nual Convention of True Value, 
Auburn, Associated and Buhl Sons 
Dealers, Jan. 8-10, at 2201 Howard 
Ave., Evanston, Ill. 


Intermountain Assn. of Hardware & 
Implement Dealers Convention, Jan. 
22-24. Hotel headquarters and ses- 
sions at Hotel Utah, Salt Lake City. 
Leon L. Weeks, 308 Bank of Idaho 
Bldg., Boise, Idaho. 


Mid-America Lawn, Garden & Out- 
door Living Trade Show, Chicago, 
Nov. 13-15. Navy Pier, Chicago. 
Frank Yeager, 331 Madison Ave., 
New York 17, managing director. 


Mountain States Hardware & Imple- 
ment Assn. Convention, Jan. 24-26. 
Hotel headquarters and sessions at 
Cosmopolitan Hotel, Denver, Colo. 
Francis W. Reich, Box 73, Boulder, 
Colo. 


New England Hardware Dealers’ 
Assn. Convention, Feb. 19-21. Hotel 
headquarters and sessions at Stat- 
ler-Hilton Hotel, exhibit at First 
Corps of Cadets Armory, Boston. 
Chester C. Putney, 665 Boylston St., 
Boston 16. 


North Coast Retail Hardware Assn. 
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Convention, Jan. 29-31. Hotel head- 
quarters and exhibit at Olympic 
Hotel, Seattle, Wash. Martin W. 
Danko, Route 12, Box 109, Fife 
Square, Tacoma, Wash. 


Our Own Hardware Co., Spring Con- 
vention, Feb. 12-15, at company 
offices, 618 N. Third St., Minne- 
apolis, Minn. 


Pacific Northwest Hardware & Imple- 
ment Assn. Convention, Jan. 22-24. 
Hotel headquarters and sessions at 
Davenport Hotel, Spokane, Wash. 
J. Malcolm Smith, 303 Empire State 
Bldg., Spokane, Wash. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn. Convention, Jan. 
15-18. Hotel headquarters, sessions 
and exhibit at Sheraton Hotel, 
Philadelphia. J. Wayne Tisdale, 
3820 Walnut St., Harrisburg, Pa. 


Piedmont Hardware Co., Annual Gen- 
eral Trade Show, Feb. 15-16, at com- 
pany display room, 554 Craghead 
St., Danville, Va. 


C. Y. Schelly & Bro., Inc., Allentown, 
Annual Spring Show, Feb. 7-9, at 
Agricultural Exposition Hall, Fair- 
grounds, Allentown, Pa. 


Tri-State Hardware & Implement 
Assn. Convention, Feb. 12-13. Hotel 
headquarters, sessions and exhibit 
at Herring Hotel, Amarillo, Texas. 
R. B. Allen, 1409 Fourth Ave., Can- 
yon, Texas. 


United Hardware Distributing Co., 
Minneapolis, Annual Stockholders’ 
Meeting and Merchandise Show, 
Jan. 23-25, at Minneapolis Audi- 
torium. 


West Coast Hardware & Housewares 
Show of the Pacific Southwest Hard- 
ware Assn., Feb. 19-21, at Great 
Western Exhibit Center, Los An- 
geles. Otto H. Grigg, 1519 S. Gar- 
field St., Los Angeles. 


Western Retail Implement & Hard- 
ware Assn., Feb. 20-22. Hotel head- 
quarters at President Hotel. Ses- 
sions and exhibit at Municipal Audi- 
torium, Kansas City. J. Keith 
Melvin, 638 W. 39th St., Kansas 
City, Mo. 


M. S. Young & Co., Allentown, Fall 
Market, Oct. 25-26, at New Agri- 
cultural Hall, Fairgrounds, Allen- 
town, Pa. 


State Events 


Alabama Retail Hardware Assn. Con- 


Copper? ang, 


To harden in such a way that it will cut faster and easier... and last 
longer. Of course, you can’t “just put a file in a fire” and hope for the 
best. It requires the combination of the most modern equipment and 
experienced people. You have to bring it to just the right temperature 
... keep it there just the right amount of time... and temper it to just 
the right degree-of hardness. This is the way you make a rugged, de- 
— file. This is the way Clemson Star “Copper Tang” Files are 
made. 

Newest addition to the quality line of Clemson Star metal cutting 
tools, “Copper Tang” Files are available in American Pattern and Milled 
Curved Tooth and are individually checked and tested before being 
released from the factory. Check as many as you choose. You'll never 
find a defect. Nor will your customers. 

For information, contact your local Clemson Star Authorized Whole- 
saler. He'll gladly give you all details on new “Copper Tang” Files... 


ee the other outstanding Clemson Star metal cutting tools. Call him 
today. 


CLEMSON STAR 


CLEMSON GROS., INC. + Middletown, N.Y. + METAL CUTTING PRODUCTS - 
POWER HACK SAW BLADES « HAND HACK SAW BLADES « HACK SAW FRAMES 
BAND SAW BLADES « HOLE SAWS «+ FILES +» CLEMSON HAND MOWERS 


Want more facts? Circle 373, p. 277 
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STOP AIR 
AUTOMATIC 
DOOR BOTTOM 


You'll cash in on a real money- 
maker when you stock National’s 
newest product for comfort-con- 
scious home owners. The Stop Air 
Automatic Door Bottom will turn 
over fast because it’s budget priced, 
easy to install and attractively 
packaged. 

Designed for interior doors, the 
unit eliminates under door drafts, 
minimizes loss of warm or cool air, 
helps reduce noise and dust. It con- 
tains a thick felt strip which raises 
automatically when door opens, 
lowers to fit snugly against floor or 
rug when door closes. 


To help you sell 


SELF-SERVICE 
DISPLAY CARTON 


A real shopper-stop- 
per! Contains 24 units, 
individually wrapped 
in polyethylene bags, 
in 3 popular sizes in 
GOLD and ALUMI- 
NUM finishes. Fur- 
nished at no extra 
cost with each order 
of 24 or more door 
bottoms. 





FREE 
WORKING MODEL 


— demonstrates 
simple, effective seal- 
ing action. Available 
on request with any 
order of 24 units. 


Order from your jobber today 
or write for literature. 


REESE METAL WEATHERSTRIP CO. 
712 Park Ave., Minneapolis 15, Minn. 


: | 
amen aanieend Subsidiary of 
——' National Metal Products Co. 


2 Gateway Center, Pittsburgh, Pa. 
Want more facts? Circle 374, p. 277 
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vention, Mar. 7-9. Hotel headquar- 
ters at Tutwiler Hotel. Sessions 
and exhibit at Municipal Audi- 
torium, Birmingham. A. B. Hill, 
2201 Highland Ave., Birmingham. 


Arkansas Retail Hardware Assn. Con- 
vention, Feb. 12-13. Hotel head- 
quarters at Marion Hotel. Sessions 
and exhibit at Robinson Auditorium, 
Little Rock. Tom R. Pickney, 1014% 
Main, Little Rock. 

California Retail Hardware Assn., 

Western States Hardware-House- 

wares Show, Feb. 12-14. Hotel 

headquarters and sessions at Jack 

Tar Hotel. Exhibit at Brooks Hall, 

Civic Center, San Francisco. Krue- 

ger B. Jacobsen, 122 Ninth St., San 

Francisco 3. 


Connecticut Hardware Assn. Conven- 
tion, Feb. 8. Hotel headquarters 
and sessions at Bond Hotel, Hart- 


ford, Conn. Russell Carlson, New 
Milford. 


Illinois Retail Hardware Assn. Con- 
vention, Jan. 27-30. Hotel head- 
quarters and sessions at Hawaiian 
Village Hotel, Honolulu, Hawaii. 
William F. Ewert, 1451 Merchan- 
dise Mart Plaza, Chicago 54. 


Indiana Retail Hardware Assn. Con- 
vention, Jan. 29-31. Hotel head- 
quarters at Sheraton-Lincoln Hotel. 
Sessions and exhibit at Murat Tem- 
ple, Indianapolis. W. J. Sheely, 4120 
N. Keystone, Indianapolis. 


Iowa Retail Hardware Assn. Conven- 
tion, Feb. 12-15. Hotel headquarters 
at Hotel Savery. Exhibit at Veterans 
Memorial Auditorium, Des Moines. 
Philip R. Jacobson, 520 W. 35th St., 
Des Moines 12. 


Kentucky Retail Hardware Assn. Con- 
vention, Feb. 12-14. Hotel head- 
quarters, sessions and exhibit at 
Kentucky Hotel, Louisville. Edward 
Keiley, 501 Republic Bldg., Louis- 
ville 2. 


Louisiana-Mississippi Retail Hardware 
Assn. Convention, Jan. 29-30. Hotel 
headquarters, sessions and exhibit 
at Heidelberg Hotel, Jackson, Miss. 
David O. Mansfield, Box 1696, Jack- 
son. 


Michigan Retail Hardware Assn. Con- 
vention, Feb. 12-14. Hotel head- 
quarters at Pick-Fort Shelby Hotel. 
Sessions at Pick-Fort Shelby Hotel 
and Cobo Hall. Exhibit at Cobo 
Hall, Detroit. Harold W. Schu- 


(Continued ) 


macher, 1916 Michigan National 
Tower, Lansing 8. 


Minnesota Retail Hardware Assn. 
Convention, Jan. 16-18. Hotel head- 
quarters, sessions and exhibit at 
Leamington Hotel, Minneapolis. 
C. J. Christopher, 3033 Excelsior 
Blvd., Minneapolis 16. 


Montana Hardware & Implement 
Assn. Convention, Nov. 3-5. Hotel 
headquarters and sessions at North- 
ern Hotel, Billings, Mont. Norman 
O. Blevins, Box 1152, Helena. 


Nebraska Retail Hardware Assn. Con- 
vention, Feb. 5-6. Hotel headquar- 
ters and sessions at Hotel Corn- 
husker. Exhibit at Pershing 
Municipal Auditorium, Lincoln. 
Frank Capalino, 303 Insurance 
Bldg., Lincoln 8. 


New York State Retail Hardware 
Assn. Convention, Feb. 27-Mar. 1. 
Hotel headquarters and sessions at 
Syracuse Hotel. Exhibits at Onon- 
daga County War Memorial, Syra- 
cuse. Nicholas H. Kiley, Hills Bldg., 
Syracuse 2. 


Ohio Hardware Assn. Convention, Feb. 
5-8. Hotel headquarters and ses- 
sions at Sheraton Cleveland Hotel. 
Exhibit at Cleveland Public Audi- 
torium, Cleveland. John B. Conklin, 
1540 W. Fifth Ave., Columbus 12. 


Oklahoma Hardware & Implement 
Assn. Convention, Jan. 27-29. Hotel 
headquarters and sessions at Skir- 
vin Hotel. Exhibit at State Fair- 
grounds, Oklahoma City. William 
B. Ruxlow, 607 N. Dewey Ave., 
Oklahoma City. 


South Dakota Retail Hardware Assn. 
Convention, Jan. 23-25. Hotel head- 
quarters and sessions at Sheraton 
Carpenter Hotel. Exhibit at Coli- 
seum, Sioux Falls. Harris T. Ben- 
son, 2108 S. Western Ave., Sioux 
Falls. 


Tennessee Retail Hardware Assn. 
Convention, Feb. 5-6. Hotel head- 
quarters at Andrew Jackson Hotel. 
Sessions and exhibit at State Fair- 
ground Coliseum. R. J. Parish, Box 
784, Nashville. 


Texas Hardware & Implement Assn. 
Convention, Jan. 22-24. Hotel head- 
quarters, sessions and exhibit at 
Shamrock Hilton Hotel, Houston. 
R. M. Souder, 1108 Gibraltar Life 
Bidg., Dallas 1. 


Virginia Retail Hardware Assn. Con- 
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vention, Feb. 5-7. Hotel headquar- g , 


ters, sessions and exhibit at Hotel 
Roanoke, Roanoke. G. T. Omo- 
hundro, Jr., Scottsville. 


West Virginia Hardware Assn. Con- Dy: VA' 
Feb. 


vention, 26-28. Hotel head- 
quarters, sessions and exhibit at 
Hotel Frederick, Huntington. Leon- 


ard Holdren, Box 1005, Parkers- | 
burg. | 


Wisconsin Retail Hardware Assn. 
Convention, Feb. 6-7. Hotel head- 


quarters and sessions at Plankinton | 
Hotel, Milwaukee. L. C. Wood, 200 
Strongs Ave., Stevens Point. 


—_ 


Display board boosts AN os (0) 54 


electrical potential 


A small, two-sided plywood dem- 
onstration panel has proved an ef- : : 
fective traffic and Retr at An aw anchor for quick and 
Holliday Hardware, Topeka, Kan. easy fastening of fixtures to wall- 

Set up by proprietor Les Servis, board, plasterboard, lath and 
on the premise that many do-it- plaster, hollow tile, plywood, and 
yourselfers don’t know how to in- similar construction. 
stall a door buzzer or chime, the 


board gets a daily workout. 
Customers near the electrical 
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counter are tempted to try the ee . 
buzzer, whether they plan to install 1 “4 


Insert Anchor Expand Fasten Fixture 


ames ee ee eaaAaeese 


» oor e 


ca 


&& 4 4.4624 OS 


ALSO NEW! An attractive assort- 

ment of carded products for self- 

service merchandising including 

Toggle Bolts, Dazy Hollow Wall 

Anchors, Nail Anchors, Fiber ae as Y 
Anchors with screws, and Dart Se. 
Carbide Masonry Drills. _ 


Made in U.S.A. 


SR 





Complete 


LINE OF 
This few inches of counter space is _ | MASONRY 
a good investment. 


ANCHORING 
one or not. Customers who have to | AND 
wire a buzzer find the display | DRILLING 
board answers all of their ques- | DEVICES 
tions about installation. 
The panel shows each item, its 


number, and its price. It helps the Arro Expansion Bolt Company 


customer buy all of the right items 


for the job, without guesswork, in [o> act: t: wilela on, @hiite 
one trip to the store. 
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How's the Hardware Business? 





Wholesaler takes exhibit to dealers’ stores 
showing how to improve floor covering sales 


3 BRR ene 


gos Re 


More profits from floor coverings is objective of Farwell’s mobile showcase. 


Hardware dealers looking for a 
new approach to better profits in 
floor covering are the target of the 
“showcase on wheels” which Far- 
well, Ozmun, Kirk & Co., whole- 
saler at St. Paul, is sponsoring in 
conjunction with Armstrong Cork 
Co., Lancaster, Pa. 

The “showcase on wheels” is a 
customized trailer developed to pro- 
vide hardware dealers with up-to- 
date merchandising techniques to 
make floor coverings a more profit- 
able line. 

Through the educational mate- 
rial contained in the showcase, 
dealers can plan a model store lay- 
out, be guided in financial manage- 
ment, receive instructions on in- 
stallation and find a merchandising 
library which takes the guesswork 
out of selling. 

Other aids presented by Far- 
well in the showcase include an ex- 
planation of how Armstrong’s ad- 
vertising program can be applied 
to meet a dealer’s local require- 
ments. Merchandisers shown in the 
trailer are designed to make a 
dealer handling floor coverings be 
well recognized in his community. 

Farwell will also directly assist 
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dealers in planning the layout of a 
store, and show the way to modern 
store display techniques. Included 
in this planning are special coun- 
ter-books providing free store lay- 
out plans and display ideas tailored 
to the individual requirements. 

The “showcase on wheels” will 
be manned by eight representatives 
of Farwell and two from Arm- 
strong. All men are fully prepared 
to bring first hand facts to the 
dealer’s door. 

The trailer began its tour of the 
Farwell trade area in August and 
will complete the tour by the end 
of September. 


Business failures up 


Business failures in the week 
ending Aug. 25 totaled 315, ac- 
cording to Dun & Bradstreet, Inc. 
This was an increase of 36 from 
the previous week, and 58 higher 
than in the comparable week a year 
ago. Business failures in 1960 to 
date total 10,079, 475 more than 
for the like period in 1959. 


industrial supplies, 
machinery orders dip 


I I 
Industrial Supplies & Machinery |_ 
| New Order Index—July 1948-100 


Seasonally Adjusted 
Source: American Supply & Machinery Mfrs.’ Assn. 
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New orders for industrial sup- 
plies and machinery in July drop- 
ped 3 percent from the June level, 
according to the American Supply 
& Machinery Manufacturers’ Assn. 

The new order index in July was 
at 191 (July 1948=100), six points 
or 3 percent below the previous 
month’s level. 

The July drop marked a slight 
setback from a recent trend. The 
new order index, after being on the 
down grade since March 1959, 
showed increases in May and June. 

From November 1959 up to May 
1960 the index ranged between 202 
and 198. In April, the index was 
at the lowest point since January 
1959. The highest point reached 
on the index, 221, was set in Janu- 
ary 1959, and matched in March 
1959. 


Buyers report gains in 
new orders, production 


The purchasing agents of the 
nation report increases in new or- 
ders and production, but look for 
no sharp upturn in business ac- 
tivity. 

According to the monthly survey 
by the National Association of 
Purchasing Agents, 35 percent of 
the purchasing agents polled re- 
port an improvement in new or- 
ders, while 23 percent reported a 
reduction, and the remainder re- 
port no change. 

In contrast, the previous monthly 
survey showed 24 percent report- 
ing higher orders and 36 percent 
lower. 

Production figures also were bet- 








YOU MAKE MORE PROFIT 
WHEN YOU SELL 


PYROIL FIX IT PRODUCTS 


EXTRA BONUS DURING THE 
MONTHS OF SEPTEMBER AND OCTOBER 


GET THIS CAR WASH 


BRUSH 


When you buy 2 dozen tubes of Py roil Flex-O-Fix or Pyroil Plastic 
Aluminum, 89¢ or $1.00 sizes. Mix ’em or Match ’em, for each two 
dozen you get a Master Fountain Car Wash Brush FREE. THIS 
OFFER EXPIRES OCTOBER 3lst, 1960. 


MASTER FOUNTAIN B6RUSH Flex-O-Fix is the original plastic rubber. Spreads 
— _ with — 30 mandle like paste, dries into tough elastic rubber. This is 
i ‘ was CATS Simpie anc "ASV. 

9 Bangg Boas See ‘filled with the liquid rubber featured in that 4 page article in 
Agil Bristles. the Mechanics Books. 


Pyroil Plastic Aluminum is the one that really 
works, can be drilled, filed, sanded. Both of these 
Fix-it products come in 59¢, 89¢ and $1.00 sizes. 


Special Sportsman Pak 


packed on a_ coiorful 

$1.00 size bubble pak. 

NATIONALLY ADVERTISED. Pyroil Fix-it products Natural tan color 

are manufactured by The Pyroil Company, Inc., La Crosse, Wisconsin, blends with hunting 


Toronto, Canada. clothes. 


sf your Free Car Wash Brush from your supplying jobber. THIS OFFER EXPIRES OCTOBER 31ST, 1960 
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Meets Federal Specifications 


ilo 


NEW _™ IMPROVED ri 


— a y-y-). CLOSERS 


OT with 5 Year Guarantee 
M 


“ NO FUSS NO BOTHER 


WF Ready for either right or left ° "Sea 
| hand doors...Without Any Satin- Finish 


Adjustments Whatsoever / 


‘SPARTAN’ . . READY TO INSTALL INSTANTLY! ALUMINUM 


Rugged construction, precision machined Swedish 


Steel. Unconditionally guaranteed for 5 years by CLOTHESLINE 


us. Fast delivery from complete warehouse stock. 
Spare parts immediately available. Meets every 
heavy duty demand, yet COMPETITIVELY PRICED. WIRE 


Aluminum or Brown 


Finishes. ; ' alpal, 
mh 2 6 ead 5 Mr. Wire Buyer: Another quality ANCHOR product. Satin-Finish 

oy (la Aluminum Clothesline Wire is produced from Alcoa aluminum. . . has 
Wide range of closing av a satiny smooth finish . . . will not kink or twist. Select from No. 9 
speeds. aise and No. 11¥%2 gauge Solid or No. 18/7 Stranded. Connected 50’ or 
100’ coils in a colorful display carton. 





* The Public Service Testing Laboratories inc., reported 
“The Spartan proves to be superior in quality and design 
(7-)-) Ae) ee de Le 


ssllliieiiinenitiiatiemenitimeesie 
S. PARKER HARDWARE MFG. CORP. Nam )Q 


@ Quality Hardware Since 1900 @ 
27 LUDLOW STREET + Phone WAlker 5-6300 - NEW YORK 2, WN. Y. 


WIRE CORPORATION 


ee ee | i 
l 


ns tchn 10ea AND, NEW YORK 
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Buyers report gains in 
new orders, production 
(Continued ) 


ter than in the previous month. 
Twenty-six percent of the mem- 
bers report higher production, com- 
pared with 22 percent in July. 
Twenty-five indicated a lowered 
production rate, compared with 30 
percent in July. 

However, the survey showed no 


change in inventory policy. The 
emphasis is still on reducing pur- 
chased stocks on hand, rather than 
making any effort to increase 
them. Forward commitments are 
being held to a minimum to meet 
production schedules. 

The survey also indicated that 
the downward price slide has ap- 
parently stopped. Only 8 percent 
of the buyers surveyed reported 
lower prices, compared with 13 
percent in July, and 11 percent 
said prices firmed, compared with 
5 percent in July. 





Cut Yourself In on Extra PROFITS With The 


1961 Clemson Line 
Of Hand Lawn Mowers 


Engineered for Those 
who Want the Best 


Ctbap- 


Super Special 16” cut, 
E-16 (16” cut), and Cub 14” cut Models. 


THRIFTEE 
16” CUT 


A Quality 
Leader 


5 Models--A complete Line—and every- 


one of ther top-rated, top-profit perform- 
ers. Clemson’s not letting any grass grow 
under your feet — just profits — by making 
a mower for every lawn—for every budget 
— spells easier, faster sales for you. Light- 
weight and sturdily constructed, Clemson 
mowers trim any lawn clean— put more of 
the green stuff in your pockets. Get full 
details on the complete Clemson ’61 line 


from your distributor now! 


@ 2753 


e High carbon, self honing steel 
cutting blades 

e Cutting widths from 17” to 14” 

e Easily adjusted height from 
7/16” to 2”° — without tools 

e Oversize wheels with semi- 
pneumatic tires for easier 
pushing 

e Attractive stay-on yellow infra- 
red baked enamel finish 

e Protected cone-type ball bear- 
ings for long life : 





The large majority, 81 percent, 
said the price situation is un- 
changed, with keen competition 
prevailing and a continuation of 
the opportunity to negotiate good 
deals. 


Five percent decrease 
in August construction 


New construction put - in - place 
during August declined $270 mil- 
lion or 5 percent from the August 
1959 level, but was $22 million 
ahead of the July total. 

According to the Commerce 
Dept., the value of August construc- 
tion was $5,162 million. This com- 
pares with the $5,432 million in 
August 1959, and the $5,140 mil- 
lion in July. 

The value of new construction 
expenditures in the first eight 
months of 1960 was $35.5 billion, 
3 percent less than the total for the 
like months of 1959. 

New private construction spend- 
ing in August amounted to $3.5 
billion, about the same as in July, 
but 8 percent under the August 
1959 level. 

In the first eight months this 
year, the cumulative value of total 
private construction spending was 
$25.3 billion, as compared with 
$25.8 billion in the like months of 
1959. 


More small businesses 
receive SBA loans 


A total of 539 smali business 
loans were made during June by the 
Small Business Administration. 

On a cumulative basis, 20,362 
small business loans have been 
made since the beginning of SBA’s 
financial assistance program in 
1953. 

The SBA report on _ business 
loans approved during June, release 
No. 670, includes four to hardware 
dealers: 

A dealer in California with one 
employee, $38,000. 

A dealer in South Dakota with 
five employees, $65,000. 

A dealer in Texas with three em- 


CLEMSON BROS., INC. 


Middletown, N. Y. @ Since 1883... Makers of quality cutting tools: 
Hand and Power Hack Saw Blades, Metal and Wood Cutting Band Saw Blades, Files and Hole Saws 


ployees, $10,000. 
A dealer in California with one 
employee, $10,000. 
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ROLL UP BANNER 
TOY SALES THIS 
CHRISTMAS... 
ORDER FROM TRYON— 
THE DISTRIBUTOR 
THAT OFFERS YOU 
MORE THAN 
JUST TOYS! 


You get more than quality toys 
when you order from Edward 
K. Tryon Company, the leader 
in toy merchandising. You get 
buying and merchandising ad- 
vice, if you wish, plus floor and 
window displays, and prompt, 
accurate delivery tailored to 
your needs. Exclusively a dis- 
tributor, Tryon has a huge 
three-floor toy department. 

Find out now how Tryon, 
Philadelphia’s oldest distrib- 
utor, can help you break all 
records for Christmas toy sales. 
Visit the Tryon toy center or 
write for a Tryon representative 
to discuss toys with you. 











Add to your profit picture: suggest 
“SCOTCH” BRAND Masking Tape 
with every paint sale. 





SCOTCH” IS A REGISTERED TRADEMARK OF THE 3m CO 
Miiamesora [ffinine ano \ffanuracturine company 
«++ WHERE RESEARCH IS THE KEY TO TOMORROW 





Playskool « Marx « Tonka «+ Structc 
ideal « Bradley « Madame Alexander 
Fisher-Price « Lionel « Wonder Horses 
Wolverine « Parker « Gilbert + Mattel 





When they say, 
“It sells itself!” 
don’t believe *em. 
Nothing sells itself! 





lf you have a well made product which fills a 


definite customer need . . . . is attractively pack- 
aged .... and competitively priced to give you 
a fair profit—brother, hook on to it! Put it up front 
where it will be seen, because every time you sell 
one, it will sell another. 


Travco has a line-up of repeat-sellers like that. For 
example 


R EPIAC EA-KNO ... 


KITCHEN GAS STOVE KNOBS @ | 


Plastic Blister 5 te 


REPLACE-A-KNOB 


KITCHEN GAS 
STOVE KNOBS 


a Cord 


987 


Suggested Retail 


All of your customers who have broken or discolored 
gas stove knobs, will go for this! Guaranteed to fit, 
easy to instal!, in heat resistant decorator colors: 
White, Black, Pink, Yellow, Turquoise—they make 
old stoves look new! 
See your Jobber or write for name of nearest Jobber. And 
ask about Matching REPLACE-A-HANDLE for OVEN 
OOR REPLACE-A-WASHER NYLON FAUCET 


D AS ee 
WASHERS—made of Spencer 401. On Plastic Blister Display 
Cards. 


(0) PLASTICS CO., INC. 


Price 


division of Travel Aids Co 1041 E. 46th St., Brooklyn 3. ! 
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Remco « Mirro «+ Allied-Grand 
Artistic « Daisy « Appleton + Lincoln 
Auburn « Halsam « Archer « Amsco 
Eildon « Nylint « Hubley + Gong Bell 
Ungar « Transogram + Hassenfeld 
Ohio Art + Chein + Banner + and 
other leading manufacturers. 


EDWARD K. TRYON CO. 


815-819 Arch Street, Philadelphia, Pa. 
Established 1811 








- 


“« 


> 


t+ 


“- 
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Now, your profit line of quality garden tools can be Ames 
all the way! And, remember, with Ames, orders are 
shipped from one plant, all at one time. 


Garden Tools « Shovels * Casual Furniture » Metal Housewares 


O. AMES CO. PARKERSBURG, WEST VIRGINIA 
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On INT: every home and 


TOILET TANK BALL factory is a prospect for.. 
GUARANTEED TO TRI-CON 


TOILET TAN} 
LEAKS 44 





@SEATS IN DIFFERENT 
POSITION EACH TIME 


@NO TOOLS REQUIRED 
@SELF THREADING /% 
@ACID RESISTANT 


@ GUARANTEED 
5 YEARS 





Rol-O-Valve is a vinyl plastic device 
guaranteed to stop tank leaks, 
It's New—It's Different—It Works 
and It Sells. Returns good profit at  Baget 
a suggested retail of $1.00. pe 
Sold through leading distributors, bble pac ag 
lf your present source cannot sup- | » ORT bubble 

nl atti ior uaa es | ‘SOLD BY LEADING WHOLESALERS 


Write 
ROL-O-VALVE SALES now for catalog sheet and price list! 


BOX 167 AMERICUS, GA. MOLDED SPECIALTIES, INC. 
19801 St. Clair ¢ Cleveland 19, Ohio 
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Promotions 


Manufacturers’ New 
Merchandising Plans 








Henry L. Hanson Co. has 
two Christmas specials 


Henry L. Hanson Co., Worces- 
ter, Mass., is repeating its two 
special Christmas promotions 
again this season. 

The first promotion, No. CP4113, 
features Hanson’s No. 113 drill 
set containing 13 high speed drills 
from 1/16 to 4%-in. Each will have 
a three-color holiday gift wrap- 
per. This promotion includes four 
No. 113 drill sets at a dealer costs 
of $14.95, and a retail value of 
$25.00. 

The second promotion, No. 
CP614, features the No. 614 Ace 
Super-Set of taps and dies which 
contains 39 taps, dies and related 
tools in an unbreakable polyethy- 
lene case. Comes with a free holi- 
day insert on top of each case. 
Dealer cost is $16.77, a saving of 
$1.20 on each set. Suggested re- 
tail price is $27.95. 


Skil Corp. schedules 
5-star fall promotion 

Skil Corp., Chicago, has sched- 
uled the largest merchandising and 
advertising program in its history 
to support dealer sales this fall. 

Billed as a Five-Star Promotion, 
it offers Skil dealers a program 
built around new products, promo- 
tions, packaging, displays, and 
lower prices designed to increase 
store traffic and provide extra 
profits. 

The promotion will be backed by 
ads in Look and Popular Mechanics 
magazines, along with ads in Amer- 
ican Weekly, This Week, and inde- 
pendent supplements covering 69 
major market areas. 


Ice bucket and pitcher 
in Plas-Tex promotion 

A combination offer featuring a 
Plas-Tex ice bucket and companion 
deluxe pitcher is available for fall 
and holiday promotion from Plas- 





STOCK DeWALT...SHOW DeWALT... 


SELL DeWALT! 


... the power tool most customers ask for 


NEW! SELLS 
FOR ONLY 
$199 





OPENS NEW 
MARKETS 
FOR YOU 


Only the new DeWALT 925-E gives 
you all these sales-closing features: 


Totally-enclosed, custom-built direct drive 
motor « Motor delivers over 1.8 H.P. at the 
cutting spindles « Dual arbor motor shaft 
permits use of low-cost, right-hand tools « 
Safety cam-type key switch starts and stops 
motor « Big-capacity 9” saw cuts 214” deep, 


BEST SALES 
LEADER 
EVER 


BIG STORE 
TRAFFIC 
BUILDER 


rips 24” wide « Cut-tested at factory to assure 


accuracy « Fullone-year warranty on machine 
and motor « True DeWalt quality built in. 


Be the first to offer this exciting, low-priced 
model! It has features still not available on 
other makes selling for 25% more...is the 
biggest bargain you can show and sell! Stock 


now! Direct factory franchises still available. 
Write: DeWalt, Inc., Dept. HA-69, Lancaster, Pa. 


Visit DeWalt Booth No. 530 at National Hardware Show, New York Coliseum, October 10-14 
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SELL MORE... AND REDUCE 
HANDLING COSTS WITH 


SELF-SERVICE RMurctvo 


ee 


“NAILS AT THE SCALES” 
No. 25B (Scales Ex- 
tra) 5 sections, 25 
compartments that 
hold a keg of nails 
each. Diameter: 44”. 
Height: 56’’. Order 


now from your 
Jobber. 


She 
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100 KEGS OF NAILS 
DISPLAYED AT 
POINT OF SALE 


Sales go up and handling costs come down 
when you use Revolvo Bins for nails, rivets, 
fittings and other similar items. 

In only a few square feet of floor space, you 
store, display and sell without having to touch 
your stock! With Revolvo, your customers may 
serve themselves, then look around and sel] 
themselves some more from 
Revolvo’s spacious, easily 
accessible revolving bins. 


Write today for free Folder 320-A 
“MODERNIZE WITH REVOLVO.” Shows 
full range of sizes and models. The 
Frick-Gallagher Mfg. Co., 102 S. Mich- 
igan Ave., Weliston, Ohio. 


REVOLVO 
COUNTER 


BONDERIZED 


PARTS CASES REVOLVO NAIL BIN DISPLAY 


NAIL BINS COUNTERS COUNTERS 


Manufacturers Promotions 
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Tex Corp., Div. of Cal-Dak, Los 
Angeles, Calif. 

Both items, each individually gift 
packed, will be specially priced to 
retail for $10.93. Regular retail 
price of the two items is $12.95. 
The special price is in_ effect 
through December. 

Dealers receive full margin on 
the combination offer. In addition, 
a 50-50 co-op ad program and a 
free supply of ad mats are avail- 
able. 


National ads to promote 
two new Borden items 


A strong consumer advertising 
program, at the national level, has 
been set up by the Borden Chemi- 
cal Co. for introduction of two 
new products. 

The new products are Elmer’s 
Epoxy Glue and Elmer’s Floor 
Grip. Both products will be dis- 
tributed through wholesalers. 

Consumers are to be reached by 
advertising and direct mail. The 
promotion program also includes 
dealer sales aids such as display 
trays, catalog pages, and colorful 
packaging. 

Borden’s national chemical con- 
sumer product line now contains 
12 items. 

The floor grip product is to pre- 
vent slipping, and can be applied 
to rugs, ashtrays, mats, tele- 
phones, bookends and_ similar 
items. The epoxy glue can be used 
on many types of surfaces. Sug- 
gested retail prices are 98¢ for the 
glue kit, and 59¢ and $1 for the 
four and 8-oz sizes of Floor Grip. 


Two workshop tools in 
Delta fall promotion 


Delta Power Tool Div., Rockwell 
Mfg. Co., Pittsburgh, Pa., is offer- 
ing two specials to help dealers 
boost fall sales of home workshop 
tools. 

With the first special, dealers can 
offer Delta’s 9-in. tilting arbor saw, 
complete with stand, for $122.90. 
This is a cash savings of $22.05 for 
the customer. 

With the second special, dealers 
ean offer Delta’s new dust collector 





DEPENDABILITY makes 


Launp-R-venl 


the first choice 
of appliance 
servicemen. 


THe OricginaL LAUND-R-VENT for automatic clothes dryers that 
appliance servicemen have always preferred because it gives them 
perfect customer satisfaction . . . no expensive service call backs . . . 


install it, that’s all 


Ask your jobber or write us 
COLE-SEWELL ENGINEERING COMPANY 
2268 UNIVERSITY AVE., ST. PAUL 14, MINNESOTA 
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NEW BROCHURE | 


CONTAINS 
TAY ea 








Me Tf couPLinGs 
7 FT 
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BEFORE IT SNOWS 





ORDER SNOW TOOLS 
FROM YOUR JOBBER 
A Complete Line of Aluminum & 


Steel Snow Shovels & Pushers 


RUGG MANUFACTURING CO. 
Greenfield, Mass. 
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PLASTIC 
MIRROR HOLDERS 


BETTER HOUSEHOLD 
HARDWARE SINCE 1872 


E. H. TATE CO. © 251 CAUSEWAY S1. © BOSTON, MASS. 
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\/ ~ STEEL COUPLINGS 
‘\ =6and STEEL PIPE 


Yours, free! Specification data on standard 
merchant, standard half and other types of 
Wheatland Couplings. Also complete data on 
Wheatland Pipe—standard, extra strong, double 
extra strong and structural. 


A handy, helpful addition to your 
files. Illustrated. Printed in color on 
durable stock. 


WHEATLAND STEEL PRODUCTS CO. | 
Dept. H, Bankers Securities Bidg. 
Juniper & Walnut Sts., Phila. 7, Pa. 


MILL: Wheatland, Pa. 


Please send me your free coupling brochure. 
NAME 
TITLE 

COMPANY. 
ADDRESS 
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Manufacturers Promotions 
(Continued ) 
a for $49.95, $10 less than the regu- 
lar retail price. 
The promotion will be backed by 
an ad program in national con- 


sumer magazines, and free selling 


ee aids to stimulate customer interest 
There’s a STANDARD Drill for al- in the store. 
most every drilling requirement! ey ' | 
’ 


METAL CUTTING DRILL with %’ Sunbeam & Johnson's Wax 


shank for Portable Electric Drills. join in sales promotion 
Cuts Sheet Metal, Steel, Die Cast 


, , Hardware dealers can offer cus- 
Misceiignenun Motels. tomers a complete floor care pro- 
: _gram through a joint sales promo- 


_ tion offered by Sunbeam Corp., and 





| Johnson’s Wax. 
The program provides dealers 


ee ¢ with a complete package to sell 
Sunbeam’s new Floor Conditioners 
and Johnson’s Wax floor products. 


: A key part of the program is a 
The satisfied purchaser sf Floor Care Center display, valued 


: at $35, and offered free to partici- 
JOBBER S LENGTH DRILLS mm © TA 4 Db A Sa D pating dealers. Included in the dis- 
fractional, Letter, or Wire Gauge 
: : ‘ play center are an assortment of 
: ee oe eeans Aken: Drill, walks out of your store, large-size Johnson’s floor products 
num, Brass, Copper and Steel. SOLD on you, as a dependable 3 CS reemigaitaRgS 3 AORN irs 
hcl seal des eo TONNE a guide to automatic floor care in 
SILVER and DEMING DRILLS. For ee y the form of a flip chart, a supply of 
Blacksmith Drill Presses and as a reliable source . . . head- 


iiaieisae ise quarters for Quality Cutting | "°F care Dooklets, and a demon- 
i stration floor panel. 
capacity. Tools. 


Why . because he knows 
that ST AND. ARD Drills are Proen Products offers 


quality merchandise . .. he . 
knows either from experience, special package deal 


or the “‘say-so” of users... Proen Products Co., Berkeley, 
that STANDARD products Calif., has a special promotion for 
are reliable .. . and have been dealers which offers a 48 percent 
accepted by Industry since1881. discount on orders placed before 


Not only drills, but a complete oan. SI, } us 
line of Reamers, Taps and Dies The promotion package, No. 155, 
WOOD BORING DRILL with 4’ are available thru your Hard- gives the dealer three free Square- 
shank for Portable Electric Drills. ware Wholesaler— and thev’re... | spray lawn sprinklers with the pur- 
Carbon Steel. | chase of three Squaresprayers, one 


: : | counter display of Waterfeeders, 12 
MASONRY DRILL. Available _ | boxes of Waterfeed 30-10-10, and 
oa OF Slow agwel Regs. Wee. pe ' two boxes of Waterfeed 30-10-10 
bide-tipped for drilling brick, ; | 8 
stone, concrete and other types e t | bulk pack. 
of masonry. The entire package costs the 
dealer $27.03 and will return $51.54. 





BVI paint sprayer gets 
nationwide promotion 


Burgess Vibrocrafters, Inc., 

: ” 5 Grayslake, Ill., will promote its BVI 

NTAN DARD : CO. Electric Paint Sprayer in a national 
consumer advertising campaign. 

Theme of the campaign is “spray 

(Continued on page 351) 
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3950 CHESTER AVENUE CLEVELAND 14, OHIO 
BRANCH WAREHOUSES IN: NEW YORK - DETROIT - CHICAGO - DALLAS - LOS ANGELES - SAN FRANCISCO 








50,000,000 BUYING IMPULSES 


in the next 90 days for the CME 


WARDROBE OF HOUSEHOLD GLOVES 


te Cash In! 


sheerness “ 
to make F 


wy : Free 
===) Revolving Counter 
Wardrobe Display 


Customers Pay You $48.60 


$17.15 


Fast-turnover 4-dozen 
Assortment: all sizes, all 4 
brands. Display Rack, 14 
in. square and 31 in. high. 


Display now! Get full sales 
impact of ads in LIFE, 
Ladies’ Home Journal and 
publications to leading 
Home Economists and 
Dermatologists. 


The PIONEER RUBBER Company 
108 Tiffin Road - Willard, Ohio 


Hands Tell Your Age. Keep Them Young ' 


& ~ UA Lt 4 
it Noms / thd , 
alr 


~ 
PIGEIEL Wardrobe of Liquedproot Cloves 











Stevens 87 


ANNOUNCING THE NEW STEVENS 87 
STREAMLINED 22 AUTOMATIC RIFLES! 





Look at that new sleek shape, those new 
graceful proportions. Note the new stream- 
lined Stevens 87’s handsome new stock 
with deeply fluted comb, slim pistol grip 
and well-shaped fore-end. 

Inside its eye-pleasing exterior is an 
auto-loading action proved by over a mil- 
lion sportsmen. Pours out 15 shots (.22 
long rifle) as fast as the trigger is squeezed. 
Lock the cross-bolt-—you’ve got a repeater 
or single shot handling .22 long rifle, 
long or short cartridges. 








This new streamlined look and famous 
action are also features of the new 87-K 
“Scout” carbine, along with desert tan 
stock, chromed trim, gold-plated trigger, 
white-line butt plate. 

These Stevens auto-loaders have out- 
standing balance, accuracy, dependability. 
There are no better values in 22 auto- 
matics...no better ways to step up your 
fall sales...no better Christmas gifts. Get 
the full story on the new 87s from your 
Savage distributor now. _ 














Streamlined receiver. New 
trigger guard. 


Model 87, $40.95 retail. 87-K “Scout” carbine, 
$42.50. 85-K,$38.95. Prices subject to change. 


Receiver grooved for “tip- 
off” type scope mounts. 


85-K has same auto-loading 
action; both 5 &10 shot clips. 


Slightly higher in Canada. Savage Arms Corpora- 
tion, Sporting Arms Division, Chicopee Falls, Mass. 


bed 


Savage | Stevens | rox 
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it Tae Dust lireiill 


with S-K/LECTROLITE 


You've struck a “rich vein’’ when you sell 
S-K /Lectrolite. Users know they can count on 
the quality of these fine wrenches... they 
like the highly polished finishes. And there’s real 
pride in owning professional quality tools, each 
machined to precise tolerances by dedicated 
craftsmen. These are only a few of the reasons 
S-K /Lectrolite tools are consistently bought and 
used by men who make their living with tools. Isn’t it time 
you started selling the tool line your customers prefer ? 


A complete socket set with an all-purpose selec- 


MASTER COMBINATION SET—No. 4189 
tion of wrenches. 


. t oy es ; Bat Roky. 5 ae. - fa 
i ee i E xo ve Be +t oe P "Se 
: +t ‘= #) oeeet SCS eS a _ 7 » ee ee is 2 Fe Hy 


— x Stee cucemnenill 


LECTROLITE WRENCH SET—No. 1711-R 
Lectrolite sets give you twice the volume of 
individual wrenches. 


CHICAGO 32, ILLINOIS / DEFIANCE, OHIO 
Designers and Manufacturers of Quality Wrenches Since 1923 


4to6 TIME TURNOVER 


Here’s a sales record unmatched in the wrench industry. 
Actual sales records in all types of outlets prove that 
S-K/Lectrolite tools MOVE! 


ESTABLISHED ACCEPTANCE 


Men who make their living with tools have made S-K/Lectro- 
lite their favorite. Handymen are consistent users, too! Line 
satisfies over 90% of the demand. 


PROTECTED PROFIT 


S-K/Lectrolite tools are available only through established, 
reputable outlets—protecting you from “cut throat” 
competition. 


FULLY GUARANTEED 


Every S-K/Lectrolite tool is guaranteed against defects in 
material or workmanship. Lasting satisfaction is assured. 


Lectrolite wrench sets are easily displayed in attractive 
viny! and plastic rolls or bags, each with grommets for 
hanging. 





NEW! TRULOK! 
The Only Key Door Chain 
That Locks Inside and Out 


Trulok is the only door chain that locks from 
outside when leaving . . . can be opened from 
outside when returning . . . and also locks 
from inside when at home. Heavy steel attrac- 
tively gold plated. For wood or metal jambs, 
mounts easily without drilling. Complete with 
lock, chain, screws, template, 2 keys, $5.98 
retail. Special keying available for hote! and 
motel operators. Advertised in Sunday WN. Y. 
Times. Distributor inquiries invited. 


See TRULOK at The National Hardware Show 
in N. Y. C., Oct. 10-14—Booth 21463 


THE TRUSON CORPORATION 


P.0. Box 446, Mineola, New York 
Want more facts? Circle 397, p. 277 
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Safety Plug Lock 


NEW ELECTRICAL 
SAFETY DEVICE 
PREVENTS COSTLY 
DAMAGE! 


Protects children 

from possible 

harm. Eliminates 

accidental discon- 

necting of refrig- 

erator, freezer 

(and consequent 

food spoilage), 

appliances, any 

electrical apparatus that plugs in. Lecks 
plug into outlet, keeps it secure. Prevents 
shorts due to partial contact. Installs 
easily in a moment, adjusts for any size 
plug. Best insurance you can get. For 
homes, offices, stores, factories. Available 
on 4 x 6 skin packed cards of 3 Safety 
Plug Locks per card. Dealer inquiries invited. 
7-HA 


Write for name of 
nearest local distributor. 


SAFETY PLUG-LOCK CORP. 
1270 Broadway 
New York I, N.Y. 





the theme 
| with copper.” 
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| Manufacturers’ Promotions 





(Continued) 


is easier (saves money 
. seven times faster) with a BVI 


| Electric Paint Sprayer.” 


Half-page ads promoting the cam- 


| paign will appear in Family Weekly 


and Suburbia Today. Ad space has 
also been scheduled for Life, Satur- 


|_day Evening Post, Argosy, Cava- 
lier, Ebony, Esquire, Popular Me- 


chanics, Popular Science and Me- 
chanics, Sports Illustrated and 
True magazines. 

Local dealer newspaper tie-ins 
are also included in the program. 


Daisy to launch biggest 
ad campaign in 74 years 

Daisy Mfg. Co., Rogers, Ark., 
will launch its biggest advertising 
campaign in 74 years. 

The promotion will be carried to 
customers in TV spots, Sunday 
newspaper comic sections, and con- 
sumer magazines. The promotion 
will start on Oct. 31 and run to 
Dec. 17. 

Starting in October, and running 


' through to Dec. 23, full page ads 
will appear 
| Group of magazines, Boys’ Life, 
and Scouting and Parents’ maga- 
| Zines. 


in the Dell Comics 


In November, one-half and one- 


_ third page ads will appear in met- 


ropolitan newspapers throughout 


| the country. 


Starting on Oct. 31, until Dec. 
17, TV spots will present the Daisy 
message at least three times a week. 


Revere Ware promotion 
aimed at gift buyers 


The functional and decorative 
aspects of cooking with copper is 
being emphasized in the fall pro- 
motion of Revere Copper and 
Brass, Inc., New York, N. Y. 

The campaign is build around a 
series of four-color ads which 


stress Revere cooking utensils as 


prestige gifts. The copy stresses 


“good cooking starts 


Beginning this month, ad will 


| appear in American Home, Better 
Homes & Gardens, Brides, Good 

















hammers for a 

g Chem-Clean 
Nails start easigr am@, drive easier 
without splitting th@§ wood. The 
sharper point an@cleamier shank as- 
sure a good bit@ in @%e wood so 
they hold better. § 


These plus-values @f § 
Clean Nails are pr@yide 
cost. They are the | atu 
velop new customelg an 
ume repeat sales. 


There’s a Sterling every 
purpose, including rig am@@ screw 
shank types. Availabl@an 1,8, 10 Ib. 
packages; 25 and 50 1& bulk 


ng Chem- 
t no extra 
that de- 


win vol- 





¢ 
You Can Offer t 
Extra Value | 





at no Extra 


Cost! 
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COMPANY 


Sterling, Illinois 
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Manufacturers’ Promotions 
(Continued) 





Housekeeping, Gourmet, Modern 
Bride and Parents’ magazines. In 
addition, the This Week Sunday 
supplement will carry local dealer 
listings. 

The campaign will be supported 
by merchandising aids including 
window streamers, statement stuf- 
fers, newspaper ad mats, display 
fixtures, and counter cards. 





Arrow 5-point program 
designed to pre-sell 


A 5-point program aimed at pre- 
selling the office, home, industrial 
and do-it-yourself markets will be 
promoted this fall by Arrow Fast- 
ener Co., Brooklyn, N. Y. 

The program consists of adver- 
tisements in national consumer 
magazines, and a broader dealer 
co-op advertising program which 
includes a variety of ad mats for 
local promotion. 

A consumer-to-dealer inquiry re- 


You asked for it!... 
Plastex 


TROJAN 


Stronger 


and Still 


Plastic pipe users said, “Keep it flexible, but make it 
stronger!” Plastex laboratories found the answer — 
Formula T-4 Polyethylene — which gives TROJAN 
100-LB Pipe excellent flexibility for all of its extra 
wall thickness and extra strength. In test after test of 
this and other plastic pipes, only TROJAN 100-LB 
passed both requirements — strength and flexibility. 


TROJAN 100-LB Pipe is performance rated for 100- 
pound working pressures, with ample safety factor. 


So, here’s your answer: TROJAN 1600-LB Pipe — 
flexible, for time-saving, joint-saving, money-saving 
installation—strong, for 100-pound working pressures 
and trouble-free performance. 


~ DLAS 
mss S/NCE 793 


TEX 


COM PAN 


3232 CLEVELAND AVENUE 














ferral plan will enable dealers to 
profit from Arrow’s year ’round ad- 
vertising program. 

Selling aids available for in-store 
promotion include displays, decals, 
window streamers, and envelope 
stuffers. 


Philip S. Olt Co. has 
special fall package 


Philip S. Olt Co., Pekin, IIl., is 
offering dealers a special fall bonus 
package which provides $54.30 in 
profits. 

The package contains 36 calls, 
including 18 regular duck calls, six 
goose calls, six regular vow calls, 
and six fox-coyote calls. In addi- 
tion, it contains three neoprene re- 
coil pads and a free point-of-pur- 
chase Dura-rack display. 

Total value of the bonus package 
is $120. Dealers can order the 
package for the price of the calls 
alone, or $65.70. The offer expires 
Nov. 15. 


Kenner chooses TV for 
fall toy promotions 

Starting in October, 64 top TV 
markets will be saturated with pro- 
motions on two key building sets of 
Kenner Products Co., Cincinnati, 
Ohio. 

The Girder & Panel and Bridge 
& Turnpike building sets will be ad- 
vertised on TV an average of 35 to 
50 times during the nine week pe- 
riod, as part of a $200,000 sales 
campaign. 

Dealers may tie in with the pro- 
motion with envelope stuffers and 
window streamers, available 
through wholesalers. 


Consumer Mailers 


New Wholesalers’ Aids 


for Dealers’ Use 


Supplee-Biddle-Steltz 
will promote gift book 


Supplee-Biddle-Steltz Co., Phila- 
delphia wholesaler, is making avail- 
able to its dealers a new Four-Way 
advertising program to back up 
distribution and consumer accep- 
tance of its Sally Ann Gift Book. 

Supporting the gift book are ra- 
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FAST MOVING 


Just what the level market needed—a highly 

accurate level at a down-to-earth price. Tough 

extruded “I’’"-beam magnesium frame with con- 

48” Level trasting black vial caps, easy to read. 12”, 18”, 
retai/s $8.95 24” and 28” available too. 


<> 
WORLD'S 
FINEST 

— 





Magnelite™ LEVELS 


Dazzling in appearance—remarkably precise. In 
13 sizes from 18” to 96”. Double picture window 
vials that read at a glance, tough lightweight “I” 

beam extruded magnesium frame, concave work- 

ing edges, machined, smooth hand-holes. 





J.H. SCHARF Manufacturing Company 
6120 Binney Street Omaha, Nebraska 
Want more facts? Circle 401, p. 277 











ASK YOUR DEALER 
FOR A Pern Onna 


$1495 complete with removable serrated jaws 


At your tool suppliers, or write VERSA-VISE, Dept. 553, Ta ‘OHIO 


Want more facts? Circle 402, p. 277 
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SMALL 


UR ITEMS 
eave vou BIG 


EASY-T0-SELL 
PROFITS 
GRIES 


ez WINGED 
SHOULDER HOOKS 


Self-screw one-piece hook 
for draperies and cur- 
tains in nickel or brass 
finish. Integral wings for 
easy hand ea 5 

sizes ('/."" to a") 

Packed 100 to a x 


CUP HOOKS 


One-Piece Durable 
6 sizes ('/."" to 14") in Nickel and 
B each 


GRIES 
E-Z 


popular colors 
lus Nickel and 
rass. 


ez UTILITY HOOKS 


Handy self-screw all purpose hook in 
bright plated finishes. 2-to-a-card or 
in boxes of 50. 


Lacquered Brass, Nickel 
Chrome or Bright Iridite 
Finish in boxes of 25 with 
2 flat head steel screws 
per hook. 


Bright rustproof finish . 
lar sizes of each. ‘Each type 
boxed in attractive, self-selling 

counter display assortments. 
Also — in bulk or 
Es 

to a x in 

a complete 


range o 
Avdad sizes. 


4 popu- 


JOBBERS: Write now for prices and 

catalogue sheets on GRC’s full tine of money 

making hardware items, including DRAP- 

ERY RINGS, SCREEN & WINDOW HARDWARE, 

DRAIN COCK KEYS. 

DEALERS: See your job- 

ber salesman for Immediate 

delivery on these and other 

GRC hardware items. 

World's foremost i of sald dle — 

161 Beechwood Avenue, New Rochelle, N. Y. 
NEw Rochelle 3-8600 
Want more facts? Circle 403, p. 277 
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New Wholesalers’ Aids 














(Continued ) 


dio spot announcements containing 
the name and address of partici- 
pating dealers. In addition, news- 


PRESENT THEIR 1960 


SUGGESTED 


GIFTS, 


paper ads will carry a complete 
dealer listing along with the gifts 
available. 

Each participating dealer will 
receive 1,000 gift circulars with the 
dealer’s name imprinted on them. 
The circular will contain the same 
items as advertised in the news- 
paper. 

The program opens on Oct. 4. 


$&Q Stores distribute 
16-page fall circular 

More than one million copies of 
the fall sale circular prepared by 
Janney, Semple, Hill & Co., Hop- 
kins, Minn., wholesaler, have been 


distributed by S&Q Hardware 
Stores. 

The booklet type mailer is 
printed on 16 pages in four colors. 
Approximately 180 merchandise 
items are featured. 

Two pages on Janney Best Paint 
promote fall painting. In addition, 
the mailer contains larger ticket 
merchandise such as dinette sets, 
dinnerware sets, kitchen cabinets, 
water heaters and guns. 

To tie-in with the promotion, 
SEQ dealers throughout a 22 state 





ve 











DEALER NAME 


Ds. 


aoperss 





This is the newspaper ad S&Q deol- 
ers use to support the mailer. 


area will use a 60-column inch 
co-op newspaper ad in their local 
papers. 

Also included with the mailer is 
a kit of Day-Glo store material 
along with a three-dimensional Jan- 
ney Best Paint display piece with 
a direct tie-in with the sale booklet. 


Manufacturers expand, 
move to new facilities 


Barrett Sales & Mfg. Co. has 
moved to new headquarters at 4200 
W. Victoria St., Chicago. The 
building contains 27,000 sq ft of 
floor space. Additional land has 
been acquired for future expan- 
sion. 

Hamilton Cosco, Inc., has com- 
pleted the addition of a new re- 
search and development building at 
its plant in Columbus, Ind. The new 
building contains 25,600 sq ft of 
floor space. 

Holt Manufacturing Co., Oak- 

(Continued on page 357) 





FOR THE RENTAL CUSTOMER | Dade LY a4 


WITH SMALL JOB, ° 


Wle)1'41 Te); | —T A SPECIAL # 


A Campbell-Hausfeld 


Portable 
Paint Sprayer 


Complete with gun and hose... 
ready to spray, outperforms, outlasts all others in its 
price class! Displaces 4.7 CFM. . . delivers over 
2.2 CFM at 40 psi! 


Write for complete line catalog CH-100 now! 
The Compbell-Hausfeld Co., 215-U Reiiroad Ave., Harrison, Ohio 


OF G7 8 ad =) Oy Ds FOR) oe 2 


facts? Circle 404, p. 277 Reg. List $2.75 
————— spucins FOR $ 2 49 
STOP PROFIT LEAKS CHRISTMAS... 


Parker dresses up this famous 10 piece Wood 
Hundreds of dealers have 4 ' Pe : ; ; 
Semanal Gee alinatial Boring Drill Set, for all %4” electric drills, with 


ness of HARDWARE AGE HARDWARE AGE a big, pressure applied, Christmas decora- 
Pocket Want Cards for Pocket Want Card 


minimizing outs and keep- ten ea ot 8 ete ws neh, We tion, Seal strips off cleanly and in a jiffy, 
ing track of shorts and | == so that you can put sets back in regular stock 
special’ requests. is after the holidays. 

ae Reo yy Sa ® Look at the boring range! From %” to 1%” 


Want Cards have been © 8 different bits: 4”, %”, 2", 5%”, %”, 7”, 1”, 
purchased by dealers this 1%". 

year. Many have reor- | 
dered several times. Faster, cleaner, truer boring of wood, plastics 


panelboaord, plaster and compositions. 
Cards fit neatly in jack- 


et or shirt pocket. Write eisiaemaientandiaameamell Hardened tool steel bits take and hold a keen 
down outs, etc., immedi- edge. 

ately, as soon as you discover them. Card is 
turned in each evening to store manager for 
review. Take a new card each morning. 















































Clearview plastic case serves as a moisture 
resistant tool box. 


Tell-all display card hangs up or stands up — 


Save time and money. Order a supply now. ideal for self-service. 


90 cards for $1.00 or 600 cards for $5.00, postpaid. 


Send order with check or money order to -_orrme 
Pocket Want Cards, Harpware AcE, Chestnut Por ker 
& 56th Streets, Philadelphia 39, Penna. Make - 
checks payable to “HA Reader Service Dept.” 


MANUFACTURING CO. 


WORCESTER 1, MASS... GU. Ss Az 
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setting 
Sales 
Records 
the First 
Year! 


Night-Flying Insect Trap = 


Customers like the new convenience of a night- 
flying insect trap that needs no cleaning; that 
operates for 30 full nights at a current cost of 
less than $1.00; that disposes of insects in a plas- 
tic bag. That’s Spinsect — a revolutionary prin- 
ciple in insect trapping —that builds an 
imaginary screen around your customer’s picnic, 
pool, or patio area. 


Full discounts to jobbers and retailers, display 
material, and national advertising in Popular 
Mechanics, House Beautiful, and LIVING for 
Young Homemakers have made Spinsect a hot- 
seller in hardware stores and garden supply cen- 
ters. Write for full details today. 


See our exhibit at the 
National Hardware Show, 
Coliseum, New York City, 
October 10-14, 1960. 


AM PSCO4) po 2 CON 


Ampsco Corporation, 1281 S$. Front Street, Columbus 6, Ohio 


{Fe eee 
Gentlemen: My customers would like to have a Spinsect unit 
to get rid of mosquitos, moths, gnats, millers, June Bugs. Please 
send me the name of my nearest jobber. 


. State 
BE SaSanmrnBaaanannananaanm es 
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MAKE MONEY 
SELLING 
AIR! 








EASY TIE-IN SALES 
FOR YOU 


Make a buck — selling Midget 
Louvers on every building, roof- 
ing, ae and painting job. 
The original Midget Louvers ven- 
tilate dangerous dead air spots 
. » release trapped moisture, 
excess heat that cause corrosion, 
rot, peeling paint. 
Easily installed in wood, metal 
and concrete without nails or 
screws — merely tap into drilled 
hole. Available in anodized alu- 
minum, chrome and copper in 7 
sizes from 1” - 6”. Ask your job- 
ber, or write: 


“LD” — SCREENED FOR 


INTERIOR AND PROTECTED 
EXTERIOR LOCATIONS. 


MIDGET 
LOUVER 


COMPANY 


6 WALL ST., NORWALK, CONN. 
Want more facts? Circle 408, p. 277 


“REGULAR” 
— WITH SCREEN AND 
ALL WEATHER DEFLECTOR. 





2 Fast-Selling — 
0 


seed King 


NEW “SILENT 8" 


Large diameter wheels with 
long-lasting rubber tires 





Guarontee 


Double Ball-Bearing Wheels 

Exclusive hard tempered wheels 

give amazing performance. 

“Sha to the Shoe” comfort 

and lance bring extra sales. 

wo other models to choose 
m. 








lt will pay you to display fast selling 
RUBYFLUID soldering flux —liquid or 
paste — from eye-catching counter mer- 
chandisers. Get repeat sales because 
customers prefer RUBYFLUID, the solder 
that is fast acting . . . wets out freely 

. makes strong, neat unions ... 
easy to use. 


RUBY CHEMICAL CO. 


58 S. McDowell S+., Columbus 22, Ohio 


Want more facts? Circle 410, p. 277 





RUGGED 


TROUBLE LIGHTS 


FOR HOME AND INDUSTRY 


Four models in 15- to 100-foot 
lengths, popular-priced for profit- 
able retailing at $1.19 to $3.49. 
Exclusive permanent Sidelok Cage, 
wire guide for changing bulbs, 
U.L. approved socket, streamline 
shockproof handle, durable heavy 
wire covering. 


Write, wire, phone NOW for 
cotalog sheets, prices, samples. 


drop-lite 


307 First St., Brooklyn 15. N. Y. © HY 9-4554 


p. 277 
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DON'T MISS THE 


BUYING CHECK LIST 


ON PAGE 266 























( WRITE FOR YOUR n FRE 3) 


¥ Complete Newest Set 
of Key Boord Togs 
vColorful Streamers 


Thot Will Brighten Up \\\ 

Your Store \\\ 
v New Edition of ce 

Blank Comparative List 

STAR Key & Lock 


Manufacturing Co. 


51 South First Street 
Brooklyn, N. Y. 
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THERE I$ A DIFFERENCE IN CHAMOIS 
SUNSHINE 


“Trem f) R i>? 
GENUINE 
CHAMOIS SKIN 
aan eeleme) aes}. 1. 7G: 


"EASIER TO USE 
"LASTS LONGER 
"CLEANS BETTER 
HOYT & WORTHEN TANNING CORP HAVERHILL MASS 
& 
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Manufacturers expand, 


move to new facilities 
(Continued from page 354) 


land, Calif., nas completed a new 
plant at 10702—46th St., Tampa, 
of 40,000 sq ft for continuous 
flow production of floor mainte- 
nance machines. 

Kordite Co., Macedon, N. Y., will 
have a new warehouse of 28,000 sq 
ft completed here early next year. 
New building will be part of com- 
pany’s $1.5 million warehousing 
system. 

Simplicity Mfg. Co. has started 
a new half-million dollar plant ex- 
pansion to its present plant in 
Port Washington, Wis. The new 
facilities will add 65,000 sq ft of 
floor space for a total of more than 
190,000 sq ft. 

Sylvania Electric Products, New 
York, has set up a sales office at 
2380 Palm Ave., Hialeah, Fla., with 
complete service and warehouse fa- 
cilities to serve 10 southern Flor- 
ida counties. 

Trewax Co., Culver City, Calif., 
is completing a new 20,000 sq ft 
plant in Elkgrove, Ill., next month 
to handle needs of the midwest 
market. 


Wholesalers’ sales dip 
eleven percent in July 


July sales of hardware, plumb- 
ing, and heating goods wholesalers 
were 11 percent below the July 
1959 level, and 8 percent less than 
in June, reports the Commerce 
Dept. 


Sales for the group for the first 
seven months this year trail the 
like months of 1959 by 2 percent. 
Inventories at the end of July were 
1 percent lower than in July a year 
ago. 

Sales of all wholesalers in July 
were 10 percent lower than in the 
previous month and the like month 
a year ago. 

Sales in the durable goods trade 
totaled $4.2 billion in July, as com- 
pared with $4.9 billion in July 
1959, and $4.8 billion in June. Sales 
in the non-durables goods trade 
amounted to $5.8 billion in July, 
down from the $6.3 billion in July 
1959, and the $6.3 billion in June. 





There's just one reason why 
more stores sell Atlas Tacks, 
Nails and Brads than any 
other brand: 


BETTER 
PROFITS 


But there are four reasons 
why they make better profits 
with Atlas: 


Better packages 
Complete line 
Faster turnover 


BETTER 











DISPLAYS 





More than 25,000 of these famous 
Atlas Tack & Nail Bars in actual 
use have proven their ability to 
move merchandise at 2 to 3 times 
normal rate — through self-service, 
impulse buying. Holds more than 
200 of Atlas’ famous % Ib. window 
boxes. Takes less than 1% sq. ft. 
of counter space. 


ct 18:0 


TACK 


Atlas = 


Fairhaven, Mass. ¢ Henderson, Ky. 


1810 -1960 


ONE HUNDRED AND FIFTY YEARS OF SERVICE 
Want more facts? Circle 414, p. 277 
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BEST basket 
SALESMAN, 


Deluxe assortment of Lustro-Ware 
POLYETHYLENE WASTE BASKETS 
with FREE revolving, steel 
MERCHANDISING TREE 








A6 pitBeeassortment 


Choice of SOLID COLORS or 
METALLIC DECORATED styles 


REFILLS 
FROM 
OPEN 
STOCK 


Put this sales whiz to work for you. Displays 
and sells 8 different styles of popular 
Lustro-Ware baskets. This revolving, 
steel merchandiser takes less than 3x3 feet 
of space . . . wonderful for hot traffic spots 
. - . attracts customers to a Lustro-Ware 
housewares section. Display FREE with BT-8 
or BT-8D decorated basket assortment. 

All profitable, nationally advertised values. 
Order from your supplier or write — 
COLUMBUS PLASTIC PROD., INC., Columbus, Ohio 


Sales offices in principal cities Bust O8 4 Btrung > 


Guaranteed by © 
1B\ Good Housekeeping 
243 aovenrsste WEG “ 


Guaranteed by WORLD'S LARGEST 
manufacturer of plastic housewares 


Want more facts? Circle 415, p. 277 
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by watching the calendar 


There’s year-round volume in this big ticket 


line as gifts, and for summer-winter sports. 


Ice chests are a hot item for Rob- 
erts Hardware & Appliance Sales, 
Inc., Corpus Christi, Texas, for 
about 10 months out of the year. 

The four or five late-spring and 
summer months naturally produce 
the major volume of 250 sales an- 
nually, according to Tom Campbell, 
manager of the sporting goods de- 
partment. 

“But sales are encouraging 
through many other months. The 
most important thing we have 
found in selling a lot of ice chests 
is to carry a large enough stock 
to allow for a mass display, and to 
give the prospect anything he pos- 


sibly can want in the way of picnic, 
fishing, or week-end cottage use,” 
Mr. Campbell says. 

The chests occupy a special dis- 
play and fixture across the aisle 
from the fishing tackle department. 

Management has found that most 
people who fish also live a lot in 
the outdoors. These customers need 
containers for. carrying ice while 
fishing or for over-night or week- 
end camping. 

“The best thing we have done to 
sell the chests is to display them 
in a spot where the most passersby 
see them,” Mr. Campbell says. “The 
next most effective thing is to men- 





hot 


EXTENSION CORD 


Profitable, fast-selling pro- 
motional item. Oversized 
and rugged for indoor and 
outdoor use. Guaranteed 
unbreakable rubber connec- 
tors. Red, green and black 
wire in 1[5-, 25-, 50-, and 
100-foot lengths. 


Write, wire, phone NOW for 
catalog sheets, prices, samples. 


e 
drop-lite 
ELECTRIC MFG. CORP 
307. First St., Brooklyn 15, N. Y. * HY 9-4554 





Want more facts? Circle 416, p. 277 


How to survive and make 
money in hardware is subject 
of HA's Store Managers’ 
Guide. Gives useful figures 
on store sales, bankruptcy 
rates, etc. Send 25¢ for a 
copy to Reader Service Dept. 


Start a profitable Rental Busi- 
ness. 12 p. reprint tells what 
to rent, how to set charges, 
customer agreements, book- 
keeping forms, and other 
information. Send 25¢ to 
Reader Service Dept. for 
your copy. 


HARDWARE AGE 


Chestnut & 56th Sts., Philadelphia 39 








Don’t limit 
ice chest sales 


(Continued ) 


tion the chests in all our store ad- 
vertising that appears during the 
spring and early summer.” 

The company stocks four differ- 
ent lines of chests in order to give 
the customer a wide price range 
and a choice in construction as 
well. 

The four lines represent con- 
struction of aluminum, plastic, and 
galvanized metal. One line is man- 
ufactured especially for fitting into 
a well in a boat and the sale of it 
adds considerably to annual volume. 


Although more than half the vol- 
ume is done in about three months 
of the year, there is sufficient de- 
mand for ice chests to justify keep- 
ing them on display throughout the 
year. 

Temperatures are mild enough in 
the area to allow considerable out- 
door activity during every month. 
In winter, for example, when there 
is not much demand for the chests 
from fishermen, hunters buy them 
to carry on hunting trips and to 
supply ice for hunting lodges. 

“There’s always somebody want- 
ing a chest for something, regard- 
less of the time of year or the tem- 
perature,” Mr. Campbell says. “Re- 
member, chests keep food hot as 
well as cold.” 


Booklet to help sales 


of new latex paints 


A study by the National Paint, 
Varnish & Lacquer Assn. points 
up how important it is for dealers 
to be sure their customers follow 
instructions closely when using ex- 
terior emulsion paints. 

The association has published 
a booklet for salesmen or custom- 
ers emphasizing correct prepara- 
tion of the surface to be painted 
before applying latex. 

You can get the booklet “Ex- 
terior Latex Paints” by writing to 
the National Paint, Varnish & 
Lacquer Assn., 1500 Rhode Island 
Ave., Washington 5, D. C. Avail- 
able in quantity or singly at 10¢ 
per copy. 














SPACE-SAVING 
ASSORTMENTS 


STIMULATE 
SELF-SERVICE, 


SPEED TURNOVER 


TURNBUCKLES 


52 Turnbuckles in 10 fast 

selling sizes and styles. Attractive 14” 
x 6" all metal display panel in 3 colors. 
Unit packed for shipment. A complete 
line. Available from open stock. 





EYE BOLTS 
Ten each of the most 
popular sizes of Eye Bolts, 
boxed by size. Sturdy 14” x 6” all metal 
display panel in 3 colors. Unit packed. 
Open stock Eye Bolts in 8 thread sizes. 


U-BOLTS 
Ten each of the 5 most popular sizes 
of U-Bolts, boxed by size. 14” x 6” all 
metal display panel in 3 colors. Unit 
packed. Also available from open stock. 


LAG THREAD 

EYE BOLTS 
80 bright zinc plated Lag 
Thread Eye Bolts in 6 
popular selling sizes. Packed for ship- 
ment with durable, colorful 14” x 6” dis- 
play panel. Available in open stock. 


ORDER FROM YOUR WHOLESALER 


py rf 4 4, Py 


“OME GOOD TURN (BUCKLE) DESERVES ANOTHER” 
BOX 333, MICHIGAN CITY, IND. 
FACTORY: GRAND BEACH, MICH. 


Want more facts? Circle 399, p. 277 
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TREATED 


3 
SILICON POPPET 


RUBBER 


Tapped one or two 
holes for attaching 
™ Pressure Switch, 
Pressure Gauge or 
Snifter Valve. 


No. 350 


Here’s the answer to your 
Check Valve problems on submersible 
pumps. The taper-type rubber poppet 
is noiseless, can’t leak, opens easily. 
Works in any position. All bronze body. 
Four sizes, 1” through 2”. May be 
tapped for one or two side connections 
as shown. Used as original equipment 
by many leading pump manufacturers. 


Write or telephone Harrison 3313 
today for Bulletin No. 304 


STRATAFLO PRODUCTS, INC. 


FORT WAYNE 1, INDIANA 


Want more facts? Circle 418, p. 277 


ee 


How to make 





Merchandise 
Disappear — 


and Profits 


Appear 


Flexible-View Displays by HELLER 
increase store-wide sales by an 
average of 36%. Yet the cost is 
surprisingly low. 

HELLER provides in-store engi- 
neering and merchandising assist- 
ance. 

Why not check with us today for 
complete information. 


THE 


ELLER 


COMPANY 


MONTPELIER, OHIO 


WCH 4 





sos oe 
Want more facts? Circle 419, p. 277 
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“Don’t keep your tool rental 


business under the counter .. . 


99 


. . - says a dealer who has found that a big tool 


rental sign never stops paying for itself. 


The customer’s eyes dart about 
the store, “where is that tool de- 
partment?” he asks himself. Then 
he sees the massive rental sign. He 
is intrigued by the number of items 
available on rentals. 

This customer was shopping for 
a bit to fit his old hand drill, and 
for some sandpaper to smooth off 
a do-it-yourself project. Chances 
are, the sign will stir up ideas. 

Instead of buying a bit for $1.25 
and 30¢ worth of sandpaper, this 
man may rent electric tools for the 
job and spend much more. Further, 
he may be so thrilled by using the 
tools that he’ll become a prospect 
for sales of power equipment. 

This is, in a nutshell, how rentals 
can pay off today, and next week 
or next month. 

“A big sign such as ours,” says 
management at O. S. Stapley Co., 


Phoenix, Ariz., “lets everyone know 
we're in the rental business. You’d 
be surprised at how many custom- 
ers didn’t know this, before we put 
up the sign.” 

A big sign stirs up traffic for 
rentals, much of it brand new traf- 
fic. It also, at the same time, gives 
new exposure to the tool depart- 
ment. It has been the experience 
of many dealers that when you rent 
a man a power tool he has not used 
before, you automatically set up a 
prospect for the sale of that tool. 

And the customer who wants a 
power tool only for a one-time use”? 
“Well, if you don’t have a big sign 
to tell him you’re in the rental 
business, you are likely to lose the 
rental profit, and the tie-in acces- 
sories needed on almost every job 
where a power tool is_ rented,” 
Stapley’s management says. 


This large sign speaks for itself, and it is pretty hard to miss. 
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More customers too! 


BUILT LIKE A GROTE — Bete. we WITH THE NEW PERMANENT 


This phrase has come to mean graceful eee 


i 
lines and lasting beauty... that “extra touch 
of glamour” so necessary for a quick 

sale! Why settle for less when it costs no 
more to have the very best. Let Grote's 


S. A. go to work for you. 








| These new low-cost, perma- 

RACES CU, | - | \ -“ % nent electrostatic filters are 

State Rt. #7, P. 0. Box 766 NMS, Madison, indiana CR: 3-1296 ) completely washable and 
| \ : never need oiling. Each is 
| | | : framed in zinc-coated steel 
for rugged, rust-resistant 

wear. The electrostatic action 
of the Skuttle DusT-ban Filters 
guvarantees removal of dust, 
dirt, and pollen particles, but 


“Cares (| PPEAL 
Want more facts? Circle 420, p. 277 


. = allows the free flow of air 

Ton has if \ \ 2 2 > for maximum heating or cool- 

ay suiting sh ing efficiency. A FREE Filter 

f Gage to each customer pur- 


chasing 2 DusT-ban Filters or 
$1 cost with 1 filter. 
4 popular sizes. $4.95 ea 


Pan Fish Floats Soe 1.95 Ga 


Ree, 


DAYTON BAIT AND MARINE or VAPOGLAS PLATES 


PRODUCTS COMPANY = =«s_ cule QIN : SKUTTLE PATENTED VAPOGLAS PLATES. These 
2701 S. Dixie Dr., Dayton 9, Ohio —— ANAK NA plates are made of compressed pure glass 
—e””llUL ies As wool. They are porous (taking up to as much 
EAS “SRO ee LE ee ' ‘ as 70% more water per pound than ordinary 

: : ome , » filter plates) and resist clogging longer. Avail- 
in Canada: Dayton Bait Reg., 11580 Poincare Street, Montreal 12, Quebec able in packages of 5. 


Want more facts? Circle 421, p. 277 


TAKE A PEEK! MODEL 711 HUMIDIFIER 


Mr. R. A. Klein | This highly efficient, counter-balanced 


low-priced unit requires one installa- 

HIBBARD, pare aang & CO. tion, one adjustment. It is shipped 
» HEE. completely assembled with 5 Vapo- 

3 ; glas plates, stainless steel plat a 
You and your friends are cordially “Model 711 | 


"ve od and copper tubing. The Model 711 is 
invited to visit and see what we compact, easily installed, trouble-free 


have for you at our... and is self compensating for all 
water pressures. 

| Booth #177 Write today for complete 

National Hardware Show information and prices. 

New York Coliseum, Oct. 10-14 


Booth #527 


National Hardware Convention @egkuttile MANUFACTURING CO. 


Convention Hall, Oct. 17-18 S MILFORD, MICHIGAN 
Atlantic City, N. J. Lom IN CANADA: WAIT-SKUTTLE CO., OAKVILLE, ONT. 
Want more facts? Circle 286, p. 277 Want more facts? Circle 423, p. 277 
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News About Dealers: Palo Alto Hardware 
Finishes $60,000 Modernization Project 





i + 


. 








naan 


morro iran 


OSE 


The newly remodeled front of Palo Alto (Calif.) Hardware. 


Palo Alto, Calif. — PALO 
ALTO HARDWARE has _ just 
completed a $60,000 remodel- 
ing job on its 60 x 100 ft 
building, according to owner 
David B. Haight. A major 
alteration was made on the 
store front where 18-ft re- 
cessed entryways were elimi- 
nated to provide more floor 
space. The appliance display 
room was also increased. 


Shillington, Pa.— BROWNS 
HARDWARE & SUPPLY opened 


a new hardware store and 
garden center Sept. 15 at 
400 W. Lancaster Pike. 


Dickinson, Tex.—A _ part- 
nership has purchased WARD 
HARDWARE store. Two of the 
partners, Gordon and Rufus 
Anderson, operate the West- 
ern Auto Store in Dickinson. 
The third partner, James L. 
Wood, who has spent many 
years with Western Auto, 

(Continued on page 372) 





Valspar And Rockcote 
Set Plans For Merger 


Plans have been proposed 
to merge Rockcote Paint Co., 
Rockford, Ill., into Valspar 
Corp., Ardmore, Pa. Direc- 
tors of both companies have 
approved the proposal, and 
it will be submitted to stock- 
holders next month, accord- 
ing to Ralph J. Baudhuin, 
president of both firms. 

The agreement calls for 
exchange of 1% shares of 
Valspar stock for each share 
of Rockcote. Mr. Baudhuin 
recently acquired 125,000 of 
Valspar’s 476,000 outstanding 


shares and became president 
of that company in July. 
Merger plans _ propose 
transfer of Valspar offices to 
Rockford. No other changes 
are planned for subsidiaries 
or either company involved. 
Proposed board members 
are: Ralph J. Baudhuin; 
Francis J. Baudhuin, Rock- 
cote executive vice-president; 
John R. Baudhuin, Rockcote 
vice-president; John J. Car- 
ney, Rockcote secretary-trea- 
surer; Robert I. Fredericks, 
Valspar treasurer; Herbert 
W. Hirsh of Chicago; Raw- 
son G. Lizars of Philadel- 
phia; and C. Edward Slezak. 
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ROGER E. STRANGELAND 


Roger E. Strangeland 
Joins Coast-To-Coast 


Roger E. Strangeland has 
been appointed _ sporting 
goods merchandiser of the 
Central Organization of 
Coast-To-Coast Stores., Min- 
neapolis. 

Mr. Strangeland once op- 
erated his own sporting 
goods store and also was a 
sales manager, merchandiser 
and vice-president for a 


large sporting goods whole- 
sale firm in Chicago. In ad- 
dition, he has spent several 
years working with sporting 
goods dealers throughout the 
midwest. 


Turner & Seymour Buys 
Style Line, Equipment 


Turner & Seymour Mfg. 
Co., Torrington, Conn., has 
purchased the inventory, 
equipment, and style line of 
Taplin Mfg. Co., New Brit- 
ain, Conn. 

Turner & Seymour has 
also purchased the machin- 
ery and equipment of the 
foundry division of Water- 
bury Farrel Foundry & Ma- 
chine Co., Waterbury, Conn. 

The Taplin purchase will 
add new items to the Turner 
& Seymour kitchen tool and 
housewares specialties lines. 
Operations for these new 
products will be moved to 
Torrington. 





Young Rebels Materials’ Handling Clinic 
Demonstrates Modern Moving, Storing Ideas 


Two questions kept whole- 
salers and manufacturers on 
the edges of their chairs at 
the Materials’ Handling 
Clinic at Memphis, Tenn., 
Sept. 13-14. The questions: 

(1) How can you get bet- 
ter use of existing ware- 
house space? 

(2) How can you set up 
merchandise for easy access 
for order picking? 

The Clinic was the first to 
be sponsored by the Young 
Rebels of Southern Whole- 
sale Hardware Assn. 

The questions were an- 
swered in part through live 
demonstrations of modern 
warehousing equipment. 
Representatives of the Na- 
tional Wholesale Hardware 
Assn. and Southern Whole- 
sale Hardware Assn. were 
among the 125 individuals 


in attendance. Some 67 man- 
ufacturers were also rep- 
resented. 

Equipment manufacturers 
demonstrated general prin- 
ciples of better use of cubic 
space to get more value out 
of existing area. These man- 
ufacturers showed better, 
modern ways to handle goods 
via hand trucks, fork lifts, 
tow lines, etc., for economies 
in labor and time. 

The main areas of study: 
in-flow and out-flow of goods, 
order picking, and more use 
of cubic space. 

Registrants came from all 
over the country to get new 
ideas to improve materials’ 
handling. The stage is set 
for individual wholesale con- 
siderations later of the many 
ideas they saw in action. 

(Continued on page 374) 
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Mac A. Cousins Joins 


Worthington Names Demshar Sales Manager; 


Towne Hardware Div. 


Mac A. Cousins has been 
appointed sales manager of 
Towne Hardware Div., Yale 
& Towne Mfg. Co., New York. 
He will make his headquar- 
ters in New York. 

Before joining Towne, Mr. 
Cousins operated his own 
hardware manufacturers’ 
representative firm with 
headquarters in Dearborn, 
Mich. Prior to his entry into 
the hardware field, Mr. Cous- 

baie 2 i Ag if 
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MAC A. COUSINS 


ins owned and operated su- 
permarkets in Detroit. Before 
that he was a sales executive 
with Outdoor Neon Corp., 
Detroit. 


EMANUEL GANTZ 


Emanuel Gantz Elected 
To New Empire Post 


Empire Brushes, Inc., Port 
Chester, N. Y., has elected 
Emanuel Gantz vice-presi- 
dent of marketing. He was 
general sales manager. 

Mr. Gantz had been sales 
manager of the housewares 
and sanitary supply divi- 
sions before becoming gen- 
eral sales manager. 


Calahan Appointed 


John C. Calahan has been 
named sales promotion and 
merchandising manager for 
the Radio Receiver Dept., 
General Electric Co., Syra- 
cuse, N. Y. 





Amarillo Hardware’s Merchandise Market 
Moves to Fairgrounds to Handle Crowds 


Attendance at a_whole- 
saler’s show is the accepted 
way for many dealers to 
keep in touch with the mar- 


ket. Proof that wholesaler 
shows are helpful is evident 
in wholesalers seeking larger 
accommodations. 

That is what happened to 
Amarillo Hardware Co., 
Amarillo, Texas, wholesaler. 

For two years Amarillo 
Hardware held its Merchan- 
dise Market in the ware- 
house. The company’s third 
show, last month, was in the 
Commercial Exhibits Build- 
ing on the Tri-State Fair- 
grounds. 


“Dealers were in a buying 
mood, and we were highly 
pleased with the overall re- 
sults, reports R. C. Neely, 
Jr., president. 


Attendance went over the 
1000 mark. There were 100 
booths manned by 150 man- 
ufacturers’ representatives. 
Dealers came by auto, train 
and private aircraft from 
distant points such as 
Grants, Gallup and Farm- 
ington, N. M.; Durango and 
Denver, Colo.; Mead Spring, 
Odessa, and Electra, Texas. 
(See photo p. 377.) 


W. G. Fritz, E. R. Hennen Get New Posts 


Joseph Demshar, Jr. has 
been appointed sales mana- 
ger of the dealer division of 
Geo. Worthington Co., 
Cleveland wholesaler, ac- 
cording to an announcement 
made last week by N. F. 
Luekens, president. 

Mr. Demshar, a _ veteran 
of 26 years with Worthing- 
ton, will direct 143 sales 
representatives in 11 states. 
He joined the company in 
1934 as a sales trainee and 
later took charge of a ter- 
ritory in Indiana. His most 
recent post was as coordin- 
ator of dealer services. As 
yet, no successor has been 
named to this post. 

Mr. Demshar _ succeeds 
W. D. Campbell who has re- 
signed because of ill health. 
Mr. Campbell was _ vice- 


president and sales manager 
and has held that position 
since 1952. 

In another move, Worth- 
ington has appointed Wil- 
liam G. Fritz as assistant 
sales manager and Ed. R. 
Hennen as acting manager 
of hardware purchasing. 

Mr. Fritz, who has been 
with Worthington since 1934, 
was western division sales 
manager. He will retain 
these duties in addition to 
his new responsibilities. 

Mr. Hennen, a hardware 
department purchasing ex- 
ecutive for 30 years, has 
assumed the responsibilities 
of A. C. Maecker, vice-presi- 
dent. Mr. Maecker is on a 
leave of absence due to an 
iliness. 





New Building Going Up 
For Tulsa Wholesaler 


Builders Hardware & Sup- 
ply Co., Tulsa, Okla., build- 
ers’ hardware distributing 
firm, is building a new office 
and warehouse in Tulsa. 

The all-masonry, one-story 
contemporary building at 
2005 E. 7th Pl., will triple 
the company’s warehouse 
space. It will feature a dis- 
play room and a conference 
style sample room. 

Builders Hardware & Sup- 
ply started business eight 
years ago with six employes 
and now has 23 employes, 
according to the founder, 
Robert A. Wesche, who is 
president and general man- 
ager. 


Liberty Stores Group 
Elects Four Dealers 


Four dealers were elected 
to the executive committee 
of Liberty Retail Stores, 
Inc., at its second general 
membership meeting held 
Sept. 7 in Philadelphia. 


Committee members are: 
Howard Kincaid, Jr., Oak- 
lyn (N. J.) Hardware; Sol 
Nathanson, Sonnie’s Hard- 
ware, Philadelphia; Wiiliam 
Opdyke, Sheily & Fenster- 
macher, Souderton, Pa.; and 
H. H. Ulmer, Ulmer’s Hard- 
ware, Elsemere, Del. 

Plans for 1960-61 promo- 
tions were outlined during 
the dealer meeting by Wm. 
Geo. Steltz, Jr., president of 
Supplee-Biddle-Steltz Co., 
Philadelphia wholesaler. 


Warner Hardware Co. 
Enters Door Market 


Warner Hardware Co., 
Minneapolis wholesaler, has 
established a new division to 
distribute, fabricate and sell 
metal doors, frames and hol- 
low metal work to the com- 
mercial building industry. 

Dealers for the new or- 
ganization, called the Tuff- 
test Division, will stock 
standard size doors and 
frames and will quote esti- 
mates for specialty hollow 
Items. 
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Contaminants $ 
like Glop and Gunk a) 


make every homeowner ‘~~ ) 
a good prospect for 


AQUI: 


WATER 
FILTERS! 


Replacement cartridges assure 
profitable repeat business! 











Impurity of drinking water has been the sub- 
ject of enlightening, featured articles in several 
national magazines and newspapers. Home- 
owners are ready and anxious to safeguard their 
water supply. Aqua-Pure Water Filter removes 
all particles of iron, rust, dirt, sand, silt and 
algae. The unit is easily installed on new or 
existing cold water lines supplied by well or 
municipal system. The easy-to-change, throw- 
away filter cartridge is replaced about every 
eight weeks. Aqua-Pure makes washes whiter 
. . . extends life of pipes, appliances, other 
water treating devices... 


NOTHING POLISHES WATER LIKE AQUA-PURE 
SELF-SELLING, SELF-SHIPPING cm acliy ” 
DISPLAY PACKAGE eer in 
is ready to use for a 

window or counter display. 

Complete with instructions 

and typical installation shown. 


$29.95 complete with extra ONLY he hia 
RETAIL filter cartridge. — 


THE CUNO ENGINEERING CORPORATION 
Dept. HA7, Meriden, Connecticut 


Please rush me complete details, price lists and 
literature on AQUA-PURE. 


Name 





Company 





St. & No 





City Zone State 





Want more facts? Circle 424, p. 277 
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Joseph Mendelsohn Gets 
Kenner Promotion Post 


Kenner Products Co., Cin- 
cinnati, Ohio, has named 
Joseph Mendelsohn special 
assistant to the vice-presi- 
dent of sales promotion and 
advertising. 

Mr. Mendelsohn, who has 
been with the firm for four 
years, will carry on liaison 
between the sales force and 
distributors and will also 
correlate sales promotion ac- 
tivities. He also handles a 
sales territory. 

Kenner has appointed John 
Gordon to director of special 
projects. Mr. Gordon, for- 
merly with a television 
agency, will also work with 
the vice-president of adver- 
tising and sales promotion. 


| Warehouse Strike Ends 
| At American Hardware 


A strike of warehousemen 
at American Hardware Sup- 
ply Co., Pittsburgh dealer- 


| owned wholesaler, is settled. 


The men went back to work 
Sept. 12. 

The settlement is reported 
to include an immediate 10¢ 


an hour increase, plus a 7%¢ 


an hour increase in a year, 
and another 7%¢ an hour 
Increase in two years. A 


_ three-year contract was ac- 


cepted by union members on 
Sept. 7. The package comes 
out to around 36%¢ in bene- 
fits, management reports. 
The former contract ex- 


_ pired April 27, and 103 ware- 


housemen went out on strike 
May 6. 


Ames Names Forbes 
To Tool Sales Post 


Frederick F. Forbes has 
been appointed assistant to 
the sales manager of the tool 
division of O. Ames Co., 
Parkersburg, W. Va. 

Mr. Forbes, former Middle 
Atlantic district sales man- 


| ager, will also handle adver- 
| tising, 
| product development. 


catalogs and new 


Shetland Sales Staff 
Holds Market Meeting 


Forty-five officials and rep- 
resentatives of Shetland Co. 
gathered at Shetland Indus- 
trial Park in Salem, Mass., 
recently for an all-day meet- 





News of the Trade 


ing on sales, marketing, and 
advertising plans for the 
coming months. 

New models of Shetland’s 
floor polishing and cleaning 
machines held the spotlight 
during the sessions. A big 
fall-to-Christmas advertis ~ ¢ 
drive also came under discus- 
sion. 


New Mexico Wholesaler 
Closes Out Business 


The New Mexico Co., 
wholesaler at Albuquerque, 
N. M., is going out of busi- 
ness by selling its stock to 
dealers. 

The announcement to the 
trade stated that the com- 
pany decided to close out “in 
order to devote our time and 
capital to other business in- 
terests.” 

The company was estab- 
lished in 1946. It had nine 
salesmen calling on retail 
outlets in New Mexico, ear - 
ern Arizona, and southern 
Colorado. 


National Sales Meet 
Held by Western Tool 


The 1961 Certified lawn 
mower line was the focal 
point at a nati ‘al sales 
meeting Aug. 29-31 by West- 
ern Tool & Stamping Co., 
Des Moines, lowa. 

The national advertising 
program, sales promotion 
program and product dem- 
onstrations were other high- 
lights of the meeting which 
had a nautical theme. 

The affair, held mostly at 
the Savery Hotel in Des 
Moines, was concluded with 
a tour of the plant. 


Grote Gets Sales Post 


Walter F. Grote, Jr., has 
been named assistant sales 
manager for the cabinet di- 
vision of Grote Mfg. Co., 
Madison, Ind. He has been 
with the firm since 1948 in 
the production, purchasing, 
and sales departments. 


Gunk Sales Manager 


Norman C. Wolf has been 
named sales manager of the 
Gunk Div. of Radiator Spe- 
cialty Co., Charlotte, N. C. 
He was assistant sales man- 
ager with Magnus Chemical 
Co. 





ew concept in roo 
.-. 


4 “Mid ifiers 
Flankionatt> 


COOL-VAPOR (NO HEAT) 


HUMIDIFIER - VAPORIZER 


pit 


finest on the market / 


BENEFICIAL—Creates healthful atmosphere 
by automatically raising relative humidity 
to comfort level — eliminates “dry air” 
damage to furniture and woodwork 
PRACTICAL—Fill at faucet— 2 -gal. capacity 
—vaporizes 12 to 16 oz. per hr., place where 
needed—runs hours without attention 
and profitable—large margin, low price and 
huge potential (over 30,000,000 prospec- 
tive users!) make this the most exciting 
new appliance on the market. Nationally 
advertised. 
Make over 42% profit on each unit 
with special introductory deal—1 FREE with 11! 
. . ask your wholesaler! 
HANKSCRAFT COMPANY, Reedsburg, Wisconsin 
Stock the complete line of famous Hankscraft Vaporizers — $4.95 to $9.95 
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WY pictuRE HANGERS 
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SETTER HOUSEHOLD 
ARDWARE SINCE 1872 
—E H. TATE CO. © 251 CAUSEWAY ST. © BOSTON, MASS. 
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TAKE A PEEK! 
Mr. J. Wesley Ruttle 


SUPPLEE-BIDDLE-STELTZ CO. 


PHILADELPHIA, PA. 


You and your friends are cordially 
invited to visit and see what we 
have for you at our... 


Booth +177 

National Hardware Show 

New York Coliseum, Oct. 10-14 
Booth #52/ 


National Hardware Convention 


Cc tion Hall, : 
Convention Md. Oct. 17-18 
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IDEAL BRASS 
WORKS, INC. 


215 E. 9th St. 


‘) 


d $2.86 
ls, 


Telescoping stainless steel push bars and matching pulls available 


for lighter doors from 24” to.36”" wide. 
LATCHES » CLOSERS © OILITE BEARING HINGES + CHAINS « PUSH BARS + SASH ADJUSTERS + QUIK! WINDOW CONTROLS 


as pictured. Finished in two coats of baked enamel—super hard 
clear top coat. List prices start at $9.90 for pair of push bars an : 
for a pull. Deluxe set as pictured $22.26. Write for complete detail 


can be cut to length on the job! Clearance under bars is }". 
Matching pull can be used with one pair of bars or with two, 


price! Fit doors up to 42” wide—114" x 3” x 38” bars 


push bars and pulls at a new low 


Now! Solid aluminum 


sf 


& 
e 
# 
& 


St. Paul |, Minn. 


a gecnreecanrtecess 
ideal aluminum push bars 
and pulls 

«* 
ccoocccccee?® 
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brief reports of 


MANUFACTURERS’ SALESMEN 


-e@ Saw & Tool Div., Sandvik Steel, Inc., Fair Lawn, N. J. 
|—W. A. Strauss, former manager of several Des Moines 
| hardware stores, to Missouri, Iowa, Kansas, Nebraska, 
| southern Illinois and parts of Oklahoma and Arkansas. 
| Before moving into the retail business, Mr. Strauss held 
'a sales post with Shapleigh Hardware Co., St. Louis 
| wholesaler. J. T. Soderholm, whom Mr. Strauss replaced 
‘has been assigned to Ohio, Indiana, Michigan, northern 
| Kentucky, western Pennsylvania and West Virginia. 


SS 
FREE GOODS 
OFFE 3 


YOU MORE THAN DOUBLE YOUR MONEY! 


| @ Moto-Mower, Inc., Richmond, Ind.—Gerald L. LeHouillier, 
'formerly with Kenneth W. Seitz & Assoc., Milwaukee ad- 
'vertising agency, to Wisconsin, Minnesota, Iowa, ~‘orth 
| Dakota and South Dakota; Donald Seibert, mower industry 
| veteran, to Oregon, Washington, Montana and Idaho. 


| @ Mirro Aluminum Co., Manitowoc, Wis.—Richard J. Du- 
_fano, formerly with Johnson Hill Department Stores, to 
| Delaware, Washington, D. C., Maryland and Virginia. He 
_replaces Arthur P. Gosz, who was transferred to eastern 
| New York. 

| @ Dexter Lock Div., Dexter Industries, Inc., Grand Rapids 
| Mich.—Vince James, veteran of the building supply in- 
| dustry, to southern Ohio and parts of West Virginia, 
| Pennsylvania and Kentucky with headquarters in Columbus, 
| Ohio. 


_@ Kordite Co., Macedon, N. Y.—Tor B. Arneberg from 
| salesman in the industrial division to district manager of 
|New England and the Middle Atlantic states; Paul Jen- 
| nings from the industrial division to district manager of 
| the South Atlantic states. 





MIRACLE 
BLACK MAGIC 
ADHESIVE 


MIRACLE 
BRITE MAGIC 
ADHESIVE 





_@ Arro Expansion Bolt Co., Marion, Ohio—William P. 
| Gulliford to cover Minnesota, North Dakota, South Dakota 
_ and northern Wisconsin. He will maintain a factory ware- 
_house in St. Paul, Minn. 


@ McKinney Mfg. Co., Pittsburgh—Gordon N. Plumb from 
_ Sales trainee to northeastern Ohio, western New York and 
_ northeastern Pennsylvania. 








@ Landers, Frary & Clark, New Britain, Conn.—George 
| E. Meshes, Jr., formerly retail sales co-ordinator with 
| Dormeyer Corp., Chicago, to district manager, Chicago. 


@ P. & F. Corbin Div., American Hardware Corp., New 
Britain Conn.—Martin J. Walsh, Jr., to cover Iowa and 
| Nebraska. 








YOUR SPECIAL BONUS PACKAGE CONTAINS: 


1 display (12 Tubes 2/4 oz.) 


4 extra 2% oz. ($.59 retail) Tubes... FREE 
16 Tubes 2% oz. Sell for $9.44 
Costs you $4.25 
YOUR PROFIT 


$5.19 55% 


a sensational 55% profit on Brite Magic and 
Black Magic. Reported by store fame store 








@ Turner Corp., Sycamore, IJl.—Paul Stump to St. Louis; 
Frank Ludwiczak to Cleveland. 





_@ Knape & Vogt Mfg. Co., Grand Rapids, Mich.—Kenneth 
_C. Talbot to cover Washington, Oregon and Idaho. 


_@ Ruberoid Co., New York—Robert D. Spurgeon, veteran 
hardwareman, to Maryland and Washington, D. C. 











DuPont Names Two 
In Garden Chemicals 


Donald G. Zinter has been 
promoted to sales promotion 
supervisor for the garden 
chemicals section of the In- 
dustrial and Biochemicals 
Dept. of E. I. DuPont Co., 

Wilmington, Del. He has 
| been covering the feed and 


and service representative 
for the same section. Mr. 
Larsen had been a sales rep- 
resentative and also handled 
new product development re- 
cently. 


as their fastest selling item. Customer ac- 
ceptance and enthusiasm increasing! 


Easy-to-use nozzle for neater, 
faster application! 
Dramatic, eye-arresting display. 


BACKED BY BIG ADVERTISING CAMPAIGN! 











GE Appoints Lunney 


Charles R. Lunney has 





MIRACLE ADHESIVES CORPORATION 
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fertilizer industries in Mary- 


land, Virginia and Delaware 
_ since 1957. 
250 Pettit Avenue, Bellmore, Long Island, New York o | 


| promoted to development 


Robert O. Larsen has been 


been named sales promotion 
and advertising manager for 
the television receiver de- 
partment of General Electric 
Co., Syracuse, N. Y. 





moves faster.. 


_.when it’s marked for sales 
with Listo, the one marking 
pencil that writes on 
anything you sell or service. 
(Including glass, rubber, 
plastic— even cellophone. ) 
Husky case, pocket clip... Ap : 
refills in 6 me 


flash - for-sales colors. a 








Ask your wholesaler or write 
LISTO PENCIL CORPORATION, ALAMEDA, CALIF. 


Want more facts? Circle 430, p. 277 








aPAnw!* | >< 


Soluble PLANT FOOD aan nt 


FAST SELLING, NATIONALLY ADVER 


Now demanded by millions for houseplants, flowers, —— — <c = "7 
igardens. Produces vigorous, beautiful growth in all plants quickly. Pays HYPONGX ’ 
dealer 33149, profit. Attractively packaged for display. Does not deter- 
jorate, 1s clean, odorless and SAFE. Dissolves instantly in water for use 
l-oz. makes 6 gallons liquid plant food. 

Retail Price Dealer & Grower Cost 

%, oz. pht. 15 48 to case. — wi. 3 ibs....... $4.80 case 
2 ov. 29¢ ' Le Used 





: 24 to case. — wt. 11 Ibs 
10 ov. 12 to case. — wt. 12 Ibs 
2 ibs. 6 to case. — wt. 15 Ibs... 
5 ibs. 4 to case. — wt. 24 Ibs. , $13.20 case 
Larger Sizes Available. If Jobber Can't Supply, Order Direct. 


Write for list of other ONeX home and garden products. 


HYDROPONIC CHEM. CO., Copley 21, Ohio, U.S.A. 
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Kenberry GADGETS —— 
ARE PROFITABLE | 


Se/l/ Fast, Use 
Little Space 


Display as a family of 
gadgets in one place on 
peg boards or counter 
bins for fastest self- | 
service sales. Serving © 
Tongs in many sizes, | 
styles. Cheese Slicers. ©— 
Jar Wrenches. Deluxe * 
Roast Rack. Skewers = 
in «ll sizes. Lacing & 
Pins. Plate Hangers. 
Potato Bake Rack. = 
Broom Clips. Food = =. 
Mixers. Beaters. Mony © 
other gadgets. Be: 
More than 50 
Kenberry GADGETS 
Ask your jobber 
or write for list 





Ge me tee a MOLDS sn cers. 
PLEX-BLADE LIFTER & TURNER 
JOHN CLARK at ic ime 


ONE MONTGOMERY S$ rf 5 
BELLEVILLE 9,N.u. A@7OE/7TY GADGETS 
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NEW tureans 


make the difference! 


Wipes Clean 
in Seconds! 


* New 3-Twist Lok-Spin Cap! 

* Draws in Bulk Caulk—Vacuum Fast! 
* Fits All Cartridges Snug! 

* Takes All Standard Nozzles! 


ae ee - 


oe 


Only “VITAL” makes 
Caulk Guns exclusively 
— completely. From us 
you select only the guns 
best suited to your cus- 
tomers’ requirements — 
shipped to you direct — 
on time ... No need to 
overstock. 


CRADLE-CAULKER 
Takes spouted cartridges 


CAULK-MASTER 
For spoutless cartridges 


Our wide selection of 
both guns and nozzles 
with all the established 
diameters and lengths, is 
the result of years of ex- 
perience in interpreting 
what the industry requires. 


MAINTENANCE 

Bulk and cartridge gun 

All of the improvements 
on caulking guns are con- 
tinually being made at 
“VITAL” where .we can 
serve you better than any- 
one else, at lower prices, 
and with quality “w=: 108 ANN ou 
beyond your - cree = a "1 
expectations. vata ul }s iT 


STOUngy W\3\) 


’ 


T established 1909 
| yay PRODUCTS 
wir Wa liz Vegi di. (cm ees 


7504 Quincy Avenue * Cleveland 4. Ohio 


ot 
ode 


CONTRACTOR'S 
Bulk and cartridge gun... 
for longer loads 


1 
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43-30 38TH STREET * LONG ISLAND CITY 1, NEW YORK 
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STICKLEBACK SELLS—SELF SERVICE—STICKLEBACK SELLS 


DRILL 
ROUTER 





DRILLS! 
REAMS! 
SAWS! 

ROUTS: 

















With Any 
Electric Drill 








SELF MERCHANDISING 
FOUR COLOR DISPLAY CARD 
PRE-PRICED FOR FULL PROFIT 


STICKLEBACK SELLS—SELF SERVICE—STICKLEBACK SELLS—SELF SERVICE—STICKLEBACK SELLS 


Ask Your Jobber 


Or Write: TEC IMPORTS 


15001-03 CALIFA STREET 

VAN NUYS, CALIFORNIA 
STICKLEBACK SELLS—SELF SERVICE—STICKLEBACK SELLS 
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News of 


RONALD J. WINTERS 


Ronald Winters Joins 
Fred Schilling & Son 


Ronald J. Winters has 
been appointed general man- 
ager of Fred Schilling & 
Son, Franklin Square, N. Y., 
builders’ hardware distribut- 
ing firm. 

Mr. Winters, who will as- 
sume his new position Oct. 
17, will be responsible for 
management of the contract, 
wholesale, retail and archi- 
tectural specialties divisions 
of the company. 

Mr. Winters is assistant 
treasurer of the National 
Builders’ Hardware Assn., 
where he began his career in 


1950. 


WILLIAM L. WOOD 


Wood Gets New Post 
At Motor Wheel Corp. 


William L. Wood has been 
named to the newly created 
post of metropolitan sales 
manager for the consumer 
products division of Motor 
Wheel Corp., Lansing, Mich. 

Mr. Wood, who joined the 
firm in 1959 as sales promo- 
tion and advertising man- 
ager, will coordinate distrib- 
utor sales in metropolitan 
areas across the country. He 
will oversee the sales activi- 
ties of distributors for Reo 
power lawn mowers and snow 
throws, and Duo-Therm heat- 
ing and air conditioning 
equipment. 


the Trade 





John Letkey Appointed 
By Portable Electric 

Portable Electric Tools, 
Inc., Chicago, has appointed 
John T. Letkey sales promo- 
tion manager. 


Before joining Portable 


Electric, Mr. Letkey was ad- 
vertising manager for Fair- 
banks, Morse & Co., Chicago. 


é ee 
So Se 


JOHN T. LETKEY 


Corpus Christi Man 
Does Outstanding Job 


Walt Gallagher of Corpus 
Christi Hardware Co., Cor- 
pus Christi, Texas, whole- 
saler, won the top prize in a 
General Electric contest. Mr. 
Gallagher won a_ weekend 
trip to New Orleans for his 
outstanding work with deal- 
ers. 

The contest was held for 
wholesalers in the Southwest 
by General Electric Portable 
Appliance’s Southwest Div. 


Motor Wheel Appoints 


Motor Wheel Corp., 
Lansing, Mich., has appoint- 
ed James Schiller general 
service manager of the con- 
sumer products division. Mr. 
Schiller, formerly service 
manager for Reo lawn mow- 
er products, now will add 
Duo-Therm heating and air 
conditioning equipment to 
his responsibilities. 


Gale Appoints Two 


James H. Sherwood has 
been promoted to the newly 
created post of regional sales 
manager and will supervise 
the national field sales or- 
ganization of Gale Products, 
Galesburg, Ill. Robert Burk- 
halter, formerly with Allis 
Chalmers Mfg. Co., replaces 
Mr. Sherwood as representa- 
tive in Michigan, northern 
Indiana and Ohio. 








only HOWARD has it! 


oD aa Oh | 1, ae pele) & 
BRUSHES 


with 
sensational 


SLIDE - PAK 


and 


3. D Display! 


Now, the Howard line 
of cup and wheel 
wire brushes for all 
power tools in a new 
hard-sell package! 
Plus free metal rack 
with assortment for 
counter or pegboard. 
Also in open stock. 
Full 40% dealer 


Send for illustrated bulletin. 


"To TN 
Cr) HARDWARE PRODUCTS. INC. 


Newark 8, New Jersey 
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thin HARDWARE 
HOUSEWARE FAIR 


OCTOBER 9-14 
BARBIZON-PLAZA HOTEL 


106 CENTRAL PARK SOUTH, NEW YORK 
Featuring popular-priced American lines 
plus European, Japanese imports 

hardware, tools, housewares, 
automotive, premiums, toys, | Sun., Oct. 9—1la.m.-10p.m. 
cutlery, variety, sporting goods, 
lawn and garden, appliances, | ft. 10, 11, 13—1la.m.- 
power tools and accessories, etc. 8p.m. 

SHOW specials fe Oct. 12—11a.m.-6p.m. 
close to subways, Coliseum 
air-conditioned show area Oct. 14—11a.m.-2p.m. 
Show open to the trade only 
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reac “dustpak”’ PROFITS 


SALES-PACKED 
PRINTED POLYETHYLENE 
mies = "SHOWCASE" PACKAGE 


Outsell because they excel! 


ES DISPOSABLE VACUUM |i 
CLEANER DUST BAGS Aveileble! 
for TANK, Made to standard -seraheowa 


om CANISTER, **<ifcctions 1 swivet 
UPRIGHT = "y,0 en _ RACK 


filter paper 


DUSTPAK LTD., Inc. Dept. 6, 205 N. 7th St., Bklyn. 11, N. Y. 
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NEW TYPE 


POWER PLUG LOCK 


wos 


°° 

ak 
fe 
S$ 


» IG 


7 as pig Be AIT 
Lge POU be ae Se es ae Xi. io 9 


Prevents injury to children! 
Protects power tools & appliances 


e Electric Heaters e Fans and lroners 

e TV Sets e Business Machines 
e Hi-Fi Sets e Power Tools 

e Electric Can Openers e Washing Machines 


HERE’S HOW IT WORKS... 


SLIP PLUG INTO ... LOCK WITH KEY AND CORD 
POWER-BLOK | CANNOT BE USED 








FREE wire display rack 
with each box of 10 Power 
a 6 mm: Bloks, each on an indi- 
vidual self-selling blister 
pak, as illustrated. 





Order by Hurd Package 
No. 98-300-1 @ $8.94. 
(Retail value $14.90.) 








Order from your hardware 
or locksmith jobber. 





LOCK & MANUFACTURING CO. 
IVISION OF —WAWIS INDUSTRIAL CORPORATION 


AL MONT, MICHIGAN 
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FOR INSTANT SALES... 


JUST ADD DOFF 
The New STERLING fri 


Instant 


Wallpaper Remover DOFF 


WALLPAPER 
REMOVER 


DOFF, Sterling’s all new 
instant wallpaper remover takes 
the unpleasant task of remov- 
ing wallpaper out of the dark 
ages and makes it a simple, 
clean and instant job. 

Easily handled non-breakable plastic measur- 
ing bottle ; attractive green and white design; 12 
bottles to counter display case. DOFF contains 
four concentrated ounces of miracle liquid. . . 
makes 3 not 2 gallons of wall paper remover. 
Harmless to hands, fabrics, and all woodwork. 
No messy residue, no unpleasant odor. 

DOFF is just one more fine quality product 
by Sterling, long time producer of Paint & 
Varnish Removers, Caulking and Glazing 
Compounds, Brush Cleaner, Putties and other 
materials for home maintenance and repair. 


TO SELL QUALITY 
STOCK STERLING 
STERLING QUALITY PRODUCTS, INC. 
ra 
Want more facts? Circle 440, p. 277 











: Send us, via Parcel Post, the initial stock and 
display unit of DUN-MOR rural mail box nameplates, con- 
sisting of: 

25 Doz. Letters, 6 each Q-X-Z-&; 
12 each all others 

2 Doz. Periods 
3 Doz. Blank Spacers ; 
1 Doz. Nameplate Raceway Brackets........... 1.50 
1 No. 1 Aluminum Rural Mail Box. (Special Price) 
1 Sample Nameplate, Mounted Complete 

12 Letters, 1 Period 











2 Stock Retaining Trays—No Charge— 


Less 40% 
Terms 2/10 net 30 F.O.B. Akron 


SHIP TO: 
ADDRESS: 


CITY: 

















ZONE: ———STATE: 


foRUR how. W pen hol -2-Sk—am ot eM 


en ee 2. oe oe . 


AKRON, OHIO 
| 
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News of the Trade 


news in brief of 


MANUFACTURERS’ AGENTS 


@ Caldwell & Kister, Greensboro, N. C.—Eugene B. Cald- 
well and Paul D. Kister have formed a sales agency to 
cover Virginia, North Carolina, South Carolina, Georgia 
and Florida. Mr. Caldwell, a 38-year veteran in the hard- 


EUGENE B. CALDWELL PAUL D. KISTER 


ware sales field, has been an agent for the past eight years. 
Mr. Kister recently resigned as vice-president of sales and 
director of Jackson Mfg. Co., Harrisburg, Pa. He had been 
with Jackson for 22 years. 


@ Hampden Speciaity Products Corp., Easthampton, Mass. 
—Four representatives have been named. Upper New York 
state to W. S. Owen Co., Syracuse, N. Y.; eastern Penn- 
sylvania, southern New Jersey, Delaware, Maryland, 
Washington, D. C., and Virginia to J. W. McGrory Co., 
Narberth, Pa., for the bridge, juvenile and summer lines; 
Henry T. Price of Philadelphia will cover the same area 
as McGrory for the institutions seating line; western Penn- 
sylvania and West Virginia to Abe Goldman, Pittsburgh. 


e@ F. F. Dunbar & Co., Burlingame, Calif.—This agency 
has moved from San Mateo to a new location at 425 Hill- 
crest Rd., Burlingame. The phone number remains the 
same—Dlamond 3-2115. 


@ Fry-Holbrook & Associates, Atlanta, Ga—Richard J. 
English has joined the firm to do dealer sales promotion 
for several accounts. He was with Miles Laboratories. 


@ Quickee Products, Inc., Yonkers, N. Y.—Indiana and 
Kentucky to Shaw Brothers of Indianapolis. 





turers 
William 
Corp. 

Date for the annual fall 
golf outing has been set for 
Sept. 20. Inquiries can be 
sent to Mr. Toman or Mr. 
Koppen. 


Badger Housewares Men 
Elect 1961 Officers 


New officers for 1960-61 
were elected by the Badger 
Housewares Club at its an- 
nual summer golf outing in 
Milwaukee. 

William Toman of General 
Merchandise Co. was elected 
president. 


representative; and 
Olson, West Bend 


Salzer Joins Waring 











Other officers are vice-pres- 
ident, Ray Koppen, Badger 
Paint Co.; secretary, Gordon 
Alberts, Morley-Murphy Co.; 
and treasurer, Winfield Clay- 
ton, Schusters. 

Newly elected board mem- 
bers are Ted Sowinski, Gen- 
eral Merchandise Co.; Rich- 
ard Callahan, Rival Mfg. 
Co.; Joe Koeppler, Hesco Dis- 
tributing Co.; Tory Smith- 
back, Wolff, Kubly & Hirsig 
Co.; Frank Snyder, manufac- 


As Promotion Manager 


George W. Salzer has been 
appointed sales promotion 
and advertising manager of 
Waring Products Corp., Win- 
sted, Conn. He replaces Col- 
lingwood J. Harris, who has 
taken a post with Waring’s 
parent company, Dynamics 
Corp. of America. 

Mr. Salzer joined Waring 
after being an independent 
marketing consultant in 
Hartford, Conn. 





PIONEER LINE 
“Vinylite” KUSHION- KOATED 
WIRE KITCHEN AIDS 


THRIFTY SHOPPERS 


Want their money's worth! 


PLATE STORING RACKS 
No. 750 — 10%” x 6” Small 


No. 7000 — 21” x 6” Large 
DINNERWARE STOR/FGE RACK 


8 — 17%" long, 9” Deep, 


PLASTIC DRAIN A TRAY 
Hi-impact Styron 


DRI-ALL DISHDRAINERS No. 400 ae 21" x 14” x 1h” 


No. 2800 — 17” x 1342" x 52" 
No. 3750 — 18” x 15” x 6” 


DOUBLE DUTY 
DISHDR AINERS 
No. 109 — 17” x 13" x 3%" 
No. 119 — 17” x 13” x 4” 


PROTECTORS 


No. 149 — 13%" x 10” Twin Sink 
No. 149 — 16” x 12” Regular 


Send for complete Catalogue today or contact our local representative. 


ARTUWIRE CRLANONS LNG. SUFFERN, N.Y. 
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SHOWER 
CURTAIN RINGS 


BETTER HOUSEHOLD 
HAROWARE SINCE 1872 


E. H. TATE CO. © 251 CAUSEWAY ST © BOSTON. MASS. 
Want more facts? Circle 443, p. 277 


TAKE A PEEK! 
Mr. H. E. Sauage 


BOSTWICK-BRAUN CO. 


TOLEDO, OHIO 


You and your friends are cordially 
invited to visit and see what we 
have for you at our . 
Booth +177 
National Hardware Show 
New York Crliseum, Oct. 10-14 
Booth +527 
National Hardware Convention 


Convention Hall, 
Atlantic City, N. J. Oct. 17-18 


Want more facts? Circle 286, p. 277 


Meets or exceeds latest 
F.H.A. requirements . .. 


Mansfield 501 
lemperature-Pressure 
Relief Valve 


Mansfield 501 


it 
(Mau full. = ) MANSFIELD sanitary, inc. 


ae PERRYSVILLE. OHIO 
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News About Dealers: 





(Continued from page 362) 


has moved from Houston and 
will be manager of the hard- 
ware store. 


Janesville, Wis.— Bob 
Mellon and Don Grosenick 
are the new owners of the 
S&Q hardware store in the 
Creston Park Shopping Cen- 
ter. More than 3,000 cus- 
tomers attended the recent 
grand opening sales of the 
combination hardware and 
appliance business. 


Wellsboro, Pa.—James E. 
Clark of Washington, Pa., 
has purchased ENGLISH & 
REED HARDWARE STORE. Mr. 
Clark was a partner in a 
lumber and building supply 
business in Benton, Pa. A 
grand opening will be held 
at the hardware store at a 
later date. 


Tomahawk, Wis.—DAIGLE 
HARDWARE marked its affilia- 
tion with S&Q Hardware 
Store, Division of Janney, 
Semple, Hill & Co., Hopkins, 


Minn., wholesaler, by hold- 
ing a grand opening sale re- 
cently. The owners of the 
store are Al and Ed Daigle. 
Al will be responsible for 
the store operation. 


Salida, Colo.—J. C. Part- 
TERSON HARDWARE Co. has 
been purchased by Mr. and 
Mrs. Ed Kochman and Ed 
Kochman, Jr. from W. E. 
Patterson. This is the oldest 
continually operated business 
in Salida and was establish- 
ed in 1880 by George Bate- 
man. The store was pur- 
chased by J. C. Patterson 
and his son W. E. Patterson 
in 1927. 


Payette, Idaho — Charles 
V. Wilson of Canada has 
purchased PARR HARDWARE 
Coast TO COAST store from 
Bill Parr. The store name 
will be changed to WILSON 
HARDWARE COAST TO COAST. 
Harold Teel, an employe un- 
der Mr. Parr, will be mana- 
ger. Mr. Parr plans to re- 
tire after operating the store 
for about 10 years. 


Lake Worth, Fla. — Car- 
PENTER’S HARDWARE STORE, 


News of the Trade 





112 N. Dixie Hwy., the oldest 
hardware store in Palm 
Beach County, has gone out 
of business, according to 
owner Dick Carpenter. The 
store was established in 1924 
as Brandon’s Hardware 
Store. Mr. Carpenter joined 
the store in 1932 and in 1942 
he purchased the store and 
combined it with the H. M. 
Varney Hardware Store 
which he also purchased. 


Richmond, Calif.—Stanley 
Silva and Al Good have 
purchased RICHMOND HARD- 
WARE Co. located on Mac- 
donald Ave. Mr. Silva has 
been with the firm for nine 
years. Leon Campbell was 
the previous store owner. 


Wright & McGill Elects 
Mrs. McGill President 


Mrs. Madeline F. McGill 
has succeeded her late hus- 
band, A. D. McGill, as presi- 
dent and treasurer of Wright 
& McGill Co., Denver, Colo. 

In another move, Wright & 
McGill has elected Walter W. 


Deline executive vice-presi- 


dent. Mr. Deline was head 
of Deline Paper Box Co., 
Denver, before he joined 
Wright & McGill. 

Two officers were re-elect- 
ed to their posts. They are: 
Mrs. Mary E. Kline, vice- 
president, and James Doyle, 
secretary. Other executives 
will continue in their posts. 


Car Company Acquires 
Clarke Floor Machine 


Studebaker-Packard Corp. 
has acquired Clarke Floor 
Machine Co., Muskegon, 
Mich. Clarke will operate as 
an autonomous division of 
the parent firm. 

No changes will be made 
.n policies, management, or 
field personnel, according to 
an announcement by Ernest 
Cooper, president of Clarke. 

The floor, rug and sweeper 
machine maker was founded 
in 1918 as Clarke Sanding 
Machine Co. with the intro- 
duction of a portable floor 
sander. The firm name was 
changed to Clarke Floor Ma- 
chine Co. in 1958 to reflect 
the broader scope of prod- 
ucts it offers. 





Put this hard-hitting display to work for you 








Selling Unconditionally Guaranteed QUICK-WEDGE* 


SCREW-HOLDING screwdrivers 


Nationally Advertised in 8 National Magazines 


ORDER TODAY — We'll Invoice Your Jobber 
KEDMAN CO., P. O. Box 267, Salt Lake City, Utah 


sarees Wodes Reg. U. S. Pat. Off. 
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PLASTIC 
PAPER 
COTTON 


PAINTERS DROP CLOTHS 


ay r May Ma-Crepe cy 


DurkAM, NortH CAROLINA 
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PECORA, inc. 


300-400 W. Sedgley Ave., Phila. 40, Pa. © Garland, Texas 
Want more facts? Circle 448, p. 277 
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USE PECORA’s P.P.P. 


FOR SALES 200M! 


Homeowners love this easy-to-apply 

tub sealer that stays so brilliant white. 

it’s one of Pecora’s P.P.P.* (Perfect Profit Pair}, They 
ask for it by name and recommend it too! 





NOW-COMPLETE STOCK! IMMEDIATE DELIVERY! 


=\ KROMEX BEST SELLERS 


KROMEX (aig lagauce. .the brilliant new 
line so popular with today’s smart young moderns. In.. 


WOODGRAIN .. .Two shades of realistic woodgrain viny! 
(walnut or natural) over tempered steel 


CHROME. ... Always right... always the smart seller! 


COPPER... Dazzling Tru-Copper, perfect with tradi- 
tional or Early American 


BRASS...Gleaming Tru-Brass to complement the con- 
temporary kitchen. 


KROMEX PANTRY PARTNERS 


.. inTu-Tone aluminum . . . the “classic” 
, 7 .. | line that made... and is still making 
information 4 | pantryware history! 


FIRST FOR QUALITY . . . FIRST FOR PROFIT 


rome 


KROMEX CORP. « 880 EAST 72nd STREET - CLEVELAND 3, OHIO 
pemsiccn aincrammtl nccocar sted th ee." 

















Because our—' No. 55 COVER GUARDS” have done such a good job of 
guarding the covers of the popular 15 and 20 gal. Garbage and Ash cans— 


As « reward—their sales have consistently increased for the past six years 
since their introduction by us in 1955. 


Distributed through wholesale channels only. Your inquiry will be promptly 
honored with sample and all relevant information. 











914 East 84th St., Brooklyn 36, N. Y. 
Light Pulls, Shade Pulls, Lamp Finials, Auto Novelties, Key Chains, etc., since 1930 
ATTENTION MFRS. REPRESENTATIVES: Many choice territories open 
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ALWAYS SELL GENUINE 


> Wl : 
ee — “i a, OB. 
———F7 aM OZ1L if = 
ares NT iy aaa i \ 
Write for as re MOLLY CORP. 


Literature SCREW ANCHORS folate my Gl 4 NUTS. ~ Reading, Pa. 


Want more facts? Circle 451, p. 277 
BOOM SALES WITH PECORA’s P.P.P: 


Customers reach for Red Devil spouted cartridges, 
one of Pecora’s P.P.P.* (Perfect Profit Pair)... 
Through the years homeowners everywhere have demanded 
and rated it the top calking compound. Order yours today. 











. Inc. 


300-400 W. Sedgley Ave., Phila. 40, Pa. © Garland Tevas 
Want more facts? Circle 448, p. 277 
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QUALITY 
* TOOLS 
GUARANTEE 


> YOUR PROFIT 


> Here are the tools your custom- 

> ers want at the price they want! 

© There’s a full margin for you 

© and — best of all — you can 

© stand behind your JSB line of 

> tools, because we'll stand be- 
hind you! What more could you 
ask for than that? 





_ Wrenches 

© Vises 

© Abrasives 

> Saws 

» Hammers 

© Axes 

- Hatchets Norway 

> Pliers Japan 
Hundreds of other items 


ASK YOUR JOBEER 
JAMES S. BAKER / Imports /CO. INC. 


INQUIRIES 
INVITED 


Want more facts? Circle 452, p. 277 


FROM: 
Sweden 
England 

Germany 
italy 


311 CALIFORNIA ST 
The West's 


SAN FRANCISCO 4, CALIF 


Largest Importers of Hand Tools 





hamper SPRINKLERS 


LIST PRICE 
ANTI-SYPHON CHECK VALVE 


bes Full water-way.No restriction, 34"" pipe 5 A 
UNION VALVE (Non-Union $2.60) 
Swivel seat for long life, 34°’ pipe 


POP-UP SPRINKLER HEAD 


Pops up 112” above grass 


$190 


REGULAR SPRINKLER HEAD 


Fully adjustable, solid brass 


HOSE TO PIPE FITTINGS 


Various sizes available 


HOSE Y 


ideal for Siamese connections 


NN RE 


68 


OUR PRODUCTS MANUFACTURED FROM HIGH QUALITY BRASS, 
GUARANTEED AGAINST DEFECTIVE WORKMANSHIP 
PRODUCTS SOLD THROUGH YOUR LOCAL JOBBER ONLY 


CHAMPION BRASS MFG. CO. 
1460 NAUD ST, © LOS ANGELES 12, CALIF. meal’): 
Want more facts? Circle 453, p. 277 
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se 


public. Legitimate businesses 
ean help protect themselves 
from such practices by issu- 
ing joint complaints and ap- 
_ peals to federal and state 
| agencies. 


20 | meeting by Dee Belveal, ex- 
| ecutive vice-president of 


30. 





News of the Trade 





_ Six-Point Program Is Given Paint Industry 
To Combat Deceptive Advertising Practices 


In Chicago there are 27 
paint operators advertising 
“2 for 1” or “1¢ sale” deals 
on a continuous basis. Only 
a few months ago there were 


| none, according to William 


| 


R. Sector, vice-president of 
the Retail Paint & Wall- 


| paper Distributors of Amer- 
| jea. 


This comment at a recent 


| meeting of the Joint Paint 


Industry Coordinating Com- 
mittee, in Chicago, points up 
the industry’s interest in 
this paint advertising prob- 
lem. A six-point program to 
combat deceptive advertising 
was presented at the meet- 
ing. Another suggestion was 
for an industry “seal of 
quality” program. 

The Joint Paint Industry 


| Coordinating Committee has 


representatives from the Na- 
tional Paint, Varnish & Lac- 


quer Assn., Retail Paint & 


Wallpaper Distributors of 


| America, and the Painting & 
| Decorating Contractors of 
_ America. 


The meeting in Chicago 


| was called specifically to con- 


| the rise of deceptive adver- 


sider possible solutions to 


| tising throughout the nation 


(see HA, Aug. 25, p. 111). 
Lewis H. Griffith, National 
Paint, Varnish & Lacquer 
Assn., pointed out that the 
Federal Trade Commission 
issues cease and desist or- 
ders when it is satisfied that 
advertising and sales promo- 
tion tends to mislead the 


A paint industry “seal of 
quality” was proposed at the 


RPWDA. Mr. Belveal sug- 
gested that manufacturers 


might consider adopting a 





seal of quality such as 
“Tested and Approved as 
Quality Paint by 
Laboratories.” To do this it 
would be necessary to set up 
an independent testing labo- 
ratory similar to the Under- 
writers Laboratories. Such 
a seal of approval would 
help the public identify good 
and bad paint. 

Wm. H. Bergman, of S. A. 
Bergman Sons, chairman of 


Has deceptive paint adver- 
tising been a problem for 
your store? If so, what have 
been your best means to 
combat it? You can tell us 
how you handled this prob- 
lem, to help other dealers, 
by writing “Hardware Age,” 
Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 


the meeting, summed up the 
committee’s recommendations 
with a_ six-point program. 
These points apply to deal- 
ers and manufacturers, re- 
garding misleading advertis- 
ing. The points are: 

(1) Report illegal sales 
practices to appropriate au- 
thorities. 

(2)Take advantage of le- 
gal channels available to 
stamp out misleading adver- 
tising. 

(3) Campaign vigorously 
through public information 
channels the benefits of qual- 
ity paint. 

(4) Maintain ethical stand- 
ards in your own advertising 
and exert influence on others 
to do so. 

(5) Demonstrate the prop- 
erties of quality paint. 

(6) Use the services of 
Better Business Bureaus to 
protect customers. 


Young Rebels’ Clinic 
Shows Storage Ideas 
(Continued from page 362) 
Top management men and 
warehouse managers jointly 
witnessed solutions to many 
problems. 

The Clinic, at Memphis’ 
Ellis Auditorium, included 
inspection tours to ware- 
houses of Orgill Bros. and 
the Stratton-Warren Co. A 
reception was held Sept. 12 
at the Claridge Hotel. 


M & D Men Get Stock 


M & D Store Fixtures, 
Inc., City of Industry, Calif., 
awarded 25 shares of M & D 
stock to the winners of a 
three month contest for its 
salesmen. Winners are Ray 
Phillips, John Humphrey and 
Bob Hassink. Grand prize 
winner for all three months 
was H. Allyn Jones, who also 
received 25 shares. 





products that carry the most important 


name in gracious living... 


W hat other name gives so much pres- 
tige to the products it identifies? To 
millions of Americans, the Duncan 
Hines name is synonymous with the 
best...in dining, lodging, vacation 
resorts. 

All Duncan Hines products for the 
home carry this same built-in prestige. 


They are as appealing to your cus- 
tomers at the point of purchase as the 
Duncan Hines “recommended” places 
are to discriminating travelers. 

Share in the advantages of carrying 
this famous symbol of gracious living 
by letting the Duncan Hines products 
go to work for you! 


HINES-PARK FOODS, INC. Duncan 408 E.STATE ST., ITHACA, N.Y. 


Want more facts? Circle 455, p. 277 


VINYL and ALUMINUM | 
HOPPE’S 








THE BIG NAME 
IN GUN 
CLEANING 


WEATHERSTRIP for — 
DOORS and WINDOWS 


Be prepared for BIG PROFITS with this 
new combination vinyl and aluminum 
weatherstripping for windows and 
doors. Double tubing vinyl can be re- 
versed when worn without removing 
permanent aluminum casing. Eliminates 
drafts and dirt— easily installed — 
just cut to size and nail in place. Now 
available in individual sets for doors 
and windows. 


FOR ALL TYPES OF WINDOWS® 


Window set for lower and upper sash 
includes meeting rail strip and nails. 





than ever! SSS 
GUN CLEANING OUTFITS 
Show ‘EW aud you Sell ‘EM! 


Put Hoppe’s Outfits Right On Your Counter 
Millions of hunters and gun fanciers have proved Hoppe’s Gun 
Cleaning Outfits best! Hoppe’s Outfits contain everything needed 
to keep guns in A-1 condition — famous Hoppe’s No. 9 Solvent, 
Oil, patches, wipers, nylon bristle brush, cleaning rod, instruc- 
tions. All in a beautiful redwood chest (De Luxe: $3. 75 retail) 
or in a sturdy green enameled steel carrier (Utility: $3 retail). 

Sells on — the year ‘round. Perfect for gifts. 
Display them for fast turnover. 





Door set for top and sides includes 


nails and sweep bar for bottom. UTILITY 


ASK YOUR 


JOBBER FOR 
HOPPE’S 


FRANK A. HOPPE, INC. 


WEATHERSTRIP & CALKING CORP. 2314A N. 8TH STREET + PHILADELPHIA, PA. 


2050 W. 59th St., Chicago 36, Ill. 


Want more facts? Circle 454, p. 277 Want more facts? Circle 457, p. 277 
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Fitzgerald Elected 
Permacel President 


George A. Fitzgerald has 
been named president of Per- 


GEORGE A. FITZGERALD 


macel, a division of Johnson 
& Johnson, New Brunswick, 
N. J. He succeeds George C. 
Riegger, who has resigned 
as president and a Johnson 
& Johnson board member. 

Mr. Fitzgerald, former 
vice-president of sales and 
merchandising, joined Per- 
macel 22 years ago as an 
industrial tape salesman. He 
became sales manager in 
1951 and in 1955 he was 
elected vice-president. 

Robert S. Bradford re- 
places Mr. Fitzgerald in the 
vice-presidency. He has been 
with the firm for 13 years in 
various sales capacities with 
Permacel and the parent 
company. He became sales 
manager of Permacel last 
March. 


P. C. Fikkan Heads 
Marshall Wells-Canada 


Gamble-Skogmo, Inc., Min- 
neapolis, has selected P. C. 
Fikkan president of its Win- 
nipeg, Canada, firm, Mar- 
shall Wells of Canada, Ltd. 
He was vice-president and 
regional manager for Gam- 
ble-Skogmo. 

Mr. Fikkan replaces R. A. 
Hobday, who has_ become 
chairman of the board of 
Marshall Wells. 

Mr. Fikkan joined the 
firm directly from college 
and was manager of several 
stores. He later became a 
regional manager. In 1955 
he became assistant vice- 
president and was elected a 
vice-president early this 
year. 

Gambles has promoted 
M. S. Rotzien from assis- 
tant regional manager to re- 
gional manager of the north- 
ern region. 


News of the Trade 





OBITUARIES 


Mark Lyons, Sr. 


Mark Lyons, Sr., 82, 
chairman of the board of 
McGowin-Lyons Hardware 
& Supply Co., Mobile, Ala., 
wholesaler, died Sept. 8 at 
his home in Mobile. Mr. 
Lyons started his business 
career as an office boy with 
Southern Log Cart Co., Mo- 
bile, which later became 
Southern Supply Co. In 
1906 the firm was purchased 
by Southern Hardware & 
Supply Co. and Mr. Lyons 
went into the investment 
business. In 1913 Mr. Lyons 
and the late J. F. McGowin 
organized the McGowin- 
Lyons Hardware & Supply 


MARK LYONS, SR. 


Co. which purchased the as- 
sets of Southern Hardware 
& Supply Co. Mr. Lyons be- 
came treasurer and general 
manager. He was elected 
president in 1927 and chair- 
man of the board in 1937. 
Mr. Lyons is a past presi- 
dent of the National Whole- 
sale Hardware Assn. and 
the Southern Wholesale 
Hardware Assn. 


Jerome B. Wiss 


Jerome B. Wiss, 64, board 
chairman and executive vice- 
president of J. Wiss & Sons 
Co., Newark, N. J., died 
Sept. 10 at his home in South 
Laguna, Calif. Mr. Wiss, 
who had been semi-retired 
was president of Wiss for 
33 years. He was also board 
chairman of a jewelry firm, 
Wiss Sons, Inc. 


Harry F. Burges 


Harry F. Burges, 77, re- 
tired official of Union Hard- 
ware Co., Hartford, Conn., 
died Aug. 17 in his New 
Preston home. Mr. Burges 
was with the firm for 44 
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years and was a member of 
the board from 1924 until 
his retirement in 1953. He 
was a vice-president and 
secretary at retirement. 


H. A. Burns 


H. A. Burns, 60, vice-presi- 
dent of Warner Hardware 
Co., Minneapolis, died Sept. 
5. Mr. Burns was comptrol- 
ler and treasurer of Warner. 
He joined the company in 
1920 as a member of the ac- 
counting department. Within 
a short time he moved up 
to assistant office manager 
and then to office manager. 
In 1937 Mr. Burns was named 
general manager and held 
this post until 1953 when he 
was elected a vice-president. 


Chester M. McCreery 


Chester M. McCreery, 74, 
retired vice-president of 
Revere Copper & Brass, Inc., 
New York, died Sept. 9 in 
Venice, Fla., after a long 
illness. At the time of his 
retirement in 1956, Mr. Mc- 
Creery was vice-president of 
three Revere manufacturing 
divisions. Well known in the 
housewares industry as a 
salesman and administrator, 
he joined Revere in 19382. 
Some years ago, Mr. Mc- 
Creery served two terms as 
president of the National 
Housewares Mfrs. Assn. 


John H. Pitcock 


John H. Pitcock, 82, senior 
member of Pitcock Bros. 
hardware store in Havre de 
Grace, Md., died Aug. 10. 


John L. Bowden 


John L. Bowden, 81, for- 
mer hardware store em- 
ployee, died Aug. 3 at his 
home in Montgomery, Ala., 
after a long illness. 


Clarence W. Bohm 


Clarence W. Bohm, 44, 
hardware dealer of Lacon, 
Ill., died suddenly Aug. 10 at 
his home in Lacon. He estab- 
lished his store in 1951. 


David Edelman 


David Edelman, 55, sales 
representative for Standard 
Wholesale Hardware Co., 
Chicago, died Aug. 22 in his 
Chicago home. 


Henry W. Stein 


Henry W. Stein, 85, senior 
partner of Stein Hardware 
& Supply Co., Peoria, IIl., 
died Aug. 10 at his home in 
Peoria. Mr. Stein started 
his career in hardware 70 
years ago with William Bit- 
tel hardware store in Peoria. 
He assumed ownership of 
the firm in 1920 and re- 
named it Stein Hardware 
Co. 


Robert Perkins 


Robert Perkins, 62, city 
salesman for Vonnegut 
Hardware Co., Indianapolis, 
died Aug. 10 in St. Francis 
Hospital after a short ill- 
ness. Mr. Perkins had been 
a salesman at Vonnegut for 
33 years. 


Albert L. Lahr 


Albert L. Lahr, 73, former 
hardware store owner and 
retired power tool salesman, 
died Aug. 12 in Lincoln, 
Neb. Mr. Lahr managed 
Lahr’s Hardware Co. store 
in Lincoln from 1919 to 1939. 
The store was established by 
his father, Frank E. Lahr, 
in 1886. Mr. Lahr was a 
power tool salesman in re- 
cent years. 


Ralph Daughaday 


Ralph Daughaday, 72, 
Kansas City, Kans., hard- 
ware store operator, died 
Aug. 4 at Bethany Hospital 
in Kansas City. Mr. Daugh- 
aday retired five years ago. 


Anthony B. Oliver 


Anthony B. Oliver, 67, 
owner of Coombs & Oliver 
Hardware store in Oyster 
Bay, N. Y., died suddenly, 
recently. 


Ralph W. Cramer 


Ralph W. Cramer, 76, 
owner of a hardware and 
implement business in Glasco, 
Kan., died recently. Mr. 
Cramer started his business 
in 1915. 


Herbert H. Wietfeldt 


Herbert H. Wietfeldt, 41, 
sales _ representative for 
Schlatter Hardware Co., Inc., 
Fort Wayne, Ind., wholesaler, 
died Aug. 15. Mr. Wietfeldt 
joined Schlatter in 1937. 


Henry James Pelton 


Henry James Pelton, 88, 
retired hardware dealer 
from Mackinac, Mich., died 
Aug. 24 in Sarasota, Fla. 





A report in pictures of events in the trade 


HA Photo Angles 


Dealer buying was brisk and new records 
were made at the 3rd annual Fall Mer- 
chandise Market held recently by Ama- 
rillo Hardware Co., Amarillo, Texas, 
wholesaler. During the two-day show, 
R. C. Neely, Jr., president of the whole- 
sale firm, received a ceremonial key 
from the mayor of Amarillo in recogni- 
tion of the company's business integrity. 
Left to right: Wm. L. Macleod, Yale 
Lock & Hardware Div. district manager; 
Mr. Neely; Mayor A. F. Madison, and 
G. C. Ratcliff, vice-president of sales 
for Amarillo. (See story on page 363). 


New products, the color program 
and sales promotion for 1961 got 
the spotlight during the Martin- 
Senour Co. sales meeting held in 
Chicago early this month. Among 
the featured speakers were: J. R. 
Degnan, vice-president and di- 
rector of sales; William M. 
Stuart, president (both in ex- 
treme left foreground); and, J. R. 
Rawley, vice-president (right 
front end of table). 


Results of an exhaustive survey for release to dealers and consumers this month were a highlight of the eight-day 
sales meeting held recently for Lawn-Boy salesmen by the OMC Engines & Equipment Div., Outboard Marine 
Corp., Waukegan, Ill. The 1961 line was demonstrated and sales, market research and promotion plans filled most 
of the program. Shown at the meeting are: Front row (left to right); Don Berret, George Doull, Jr., Art Timmer- 
man, Sanford Scott, |. M. Bussels, John Clark, Clarence Henk, Rex Alexander, Robert Price, Don Carothers, Karl 
Tate. Second row: Kenneth Howard, Pat Phillips, John Conley, Paul Regan, Dick Cahan, John P. Litchfield, Lawn- 
Boy sales manager; Frank Veasey, Leroy Blake, John Jansing, Phil Chapple, Sam Barry. Rear: Chas. Lear, Ron Reese, 
Dick Leach, Grif Knapp, J. T. Brown, Ted Bell, John Chesluk. 


By eee saa igh ee 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 

Set solid, maximum 50 words...........$5.00 

Each additional word........... .10 
Positions Wanted 
— Rate) set solid, wane 
- rd 
Each additional word. . 


.05 
Allow Seven Words for Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5%, discount allowed for 4 or more cop- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not eocepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & 5éth Sts., Philadelphia 39, Pa 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not torwarded to box 
number advertisers, unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE is rans every other 
Thursday. Classified rms close 3 weeks 
prior to publication date. 


Remittance must accompany order in 

of check of money order, payable to MAR. 
WARE AGE—Classified Section, not currency 
or stamps. 








REPRESENTATIVES WANTED REPRESENTATIVES WANTED REPRESENTATIVES WANTED 





REPRESENTATIVE WANTED 


Leading Hardware Jobber has opening for experienced 
salesman with following to call on Hardware, Lumber 
and Garden Supply dealers in New Jersey :—Sussex, 
Warren, Hunterdon, Mercer. Burlington & Gloucester 


Counties. All replies confidential. Our Men know 
of this ad. 


Box K-13, ¢/0o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


SALESMEN WANTED 


With following to 
Paint, Building 
Yards, a 


sell direct to Hardware, 
Supply Stores and Lumber 
leading line of competitive uncon- 
ditionally guaranteed paint brushes. Full or 
side line. Guaranteed territories. Give par- 
ticulars and territories covered in first letter. 


Box K-32, ¢/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


PAINT BRUSH SALESMEN WANTED 


Several protected territories 
with established following 
Paint, Hardware Stores and 
ete. Give all particulars first letter. all in- 
quiries held strictly confidential. Write: 


MAJESTIC BRUSH MFG. CORP. 
210 W. 29th St.. New York | 


open for men 
now calling on 
Lumber Yards, 








MANUFACTURERS REPRESENTATIVES 


Established Manufacturer of Epoxy Resins, formu- 
lated into porcelain refinishing products, aerosol ap- 
plied, has exclusive territories available for qualified 
men calling on hardware wholesalers. distributors, 
variety chains, housewares, plumbing and building 
supplies. Product thoroughly tested and guaranteed. 
After use in its service department, for past two 
years, now perfected so it can easily and successfully 
be applied by anyone. 


Box H-49, c/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 





REPRESENTATIVES WANTED 
EXCELLENT LINE for sales represen- 
tatives calling on the retail trade in 
hardware, department, variety and chain 
stores. Item has excellent repeat busi- 
ness! Good commissions. Write, giv- 
ing territory and background. 


MIDWEST PLASTICS INCORPORATED 
208 Bates Avenue St. Paul 6, Minn. 








SALESMAN WANTED 


For one of East Coast’s oldest and largest whole- 
salers of Hardware, Housewares, Toys, Sporting 
goods, etc., Excellent opportunity for experienced man 
with a following to associate with this aggressive 
full-line company, whose territory covers lower New 
England down to Virginia. Submit complete resume. 


Box H-30, ¢/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 











°. 
Garden Hose Representatives Wanted 
A New England manufacturer of the finest 
line of plastic garden hose available is seek- 
ing representatives in various parts of the 
United States. Only representatives with ex- 
perience in garden hose desired. State quali- 
fications, lines earried and territory covered. 


Box K-24, ¢/o HARDWARE AGE 
Chestnut & 56th Sts., Philadeiphia 39, Pa. 











AGENTS WANTED, covering builders’ 
ware jobbers, for hot new (patent pending) 
insert aluminum threshold. Design 
others obsolete. Price competitive. Most terri- 
tories still open. Box H-23, c/o Harpware AGE, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


hard- 
vinyl 
makes ll 





REPRESENTATIVE WANTED TO SELL 
DIRECT to large users, retail or jobber level, 
plastic pipe, fittings and clamps, vinyl and mother 
of pearl covered closet seats. All types Industrial 
hose including hose for automatic washers. Box 
C-30, c/o Harpware Ace, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 





SALESMEN WANTED contact 
builders’ supply and manufacturers for sale of 
packaged do-it-yourself and standard sheet line 
perforated metal, also enamel cast iron cookware, 
two or three other attractive items available for 
right man. State experience, lines now handling. 
Covering 200-mile radius Philadelphia. Box H-29 

c/o HARDWARE AGE, Chestnut & 56th Sts., Phila- 
39, Pa. 


hardware, 


delphia 





REPRESENTATIVES WANTED calling on 
wholesale hardware, lawn equipment, department 
stores, chain stores, to sell the outstanding gaso- 
line powered lawn edger, patented EMSCO. Com- 
petitively priced, nationally advertised. Most ter- 
ritories open—particularly strong representation 
desired in Florida and California areas. Send 
resume listing lines now handled and territory 
covered to: A. D. Goodman, EMSCO Edger- 
Trimmer Div., P.O. Box 14446, Houston 21, 

exas. 





MASTER CASTERS HAS SEVERAL 
RITORIES open for established 
Manufacture complete volume 
See Don Rubinfield, National 
Booth 2671, or write Master 
Company, 9200 Inman Avenue, 
Ohio. 


TER- 
representatives. 
production line. 
Hardware Show 
Manufacturing 
Cleveland 5, 
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SALESMAN PLUMBING & 
SPECIALTIES. Sell for established 
commission. Exclusive Territory. 
confidential. Akron Supply Co., 
Street, Brooklyn 11, N. Y. 


HEATING 

firm 10% 
Replies held 
Inc., 216 Grand 





MFRS. REP. TO CALL ON RETAILERS. 
Protected territories for aggressive men (with 
proven sales records) calling directly on retail 
hardware, lumber, dept. store & supply houses. 
Sell well established, complete, fine-quality garden 
hose line to retailers at distributor’s prices. Give 
full details first letter. Box K-10, c/o HARDWARE 
Acre, Chestnut & 56th Sts., Philadelphia 39, Pa. 





REPRESENTATIVES WANTED, 
Wholesale Hardware, Plumbing, Department and 
Chain Distributors. Packaged line of competi- 
tively priced drain cleaning wires. Excellant re- 
peat business. State territory, experience and 
lines now carried. Box K-38, c/o HARDWARE AGE, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


calling on 





NEW 
lished, 


YORK TOOL 
large stock has opening for salesmen 
covering retailers, lumber yards and _ hobby 
wees Full line of domestic and imported items. 
Catalog supplied. Good commission. No objection 
to another line you are presently carrying. An- 
swers considered confidential. Write to Box K-34, 
c/o Harpware Ace, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 


JOBBER 


long estab- 





ESTABLISHED MANUFACTURER OF 
PLASTIC GARDEN HOSE and _ “Sprinklers, 
Floor Matting, Drop Clothes, Weatherstrip, 
Storm Windows, Clothesline, Freezer Bags has 
territories open for aggressive Sales Representa- 
tives. Competitive prices, dependable _ service. 
Advise area covered and lines carried. RELI- 
ANCE PLASTIC & CHEMICAL CORP., Pat 
erson 26, New Jersey. 


EXPERIENCED SALESMEN 


with following 
housefurnishing 


hardware and 
sell the most 
popular branded line of dog furnishings. 
Can be handled as a side line. Liberal 
mission. Choice territories open. 


Box K-30, ¢/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


among retail 
stores, to 


com- 








SALESMEN WANTED 


Jobbers. Furniture Man- 
Supply Dealers to 
of Bolts, Screws, 


Calling on Hardware 
ufacturers, and Lumber 
represent us for the sale 
and Nuts on Commission Basis. State ex- 
perience, References, lines now handled, and 
territory covered in first letter 


Box K-22, ¢e/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 











SALES REPRESENTATIVE. 
Pages 248, 254, 261, 262, 361, 
World’s largest manufacturers of 
screen door hardware interested in 
sales representation. See us at our booths in 
— York and Atlantic City, or write Box Kk 

c/o Harpware Ace, Chestnut & 56th Sts., 
Philsdelphia 39, Pa. 


See 
382. 


Salesmen! 
365, 37 , 


storm and 
country wide 





MANUFACTURER OF LUMINOUS PLAS 
TIC house numbers and letters seeking repre- 
sentative calling on hardware, lumber builder 
supplies and chain outlets to sell original re- 
fillable inventory setup. High commission with 
continual proven repeat business. Box K-43, c/o 
Harpware Ace, Chestnut & 56th Sts., Philadel 
phia 39, Pa. 





TOP MANUFACTURER OF 
PRODUCTS is seeking aggressive 
zations selling to Hardware and Garden Trade 
at wholesale level only. Several territories 
be available for the 1961 selling season. We 
be at the National Hardware Show in New 
City. Box K-26, c/o Harpware Acer, Chestnut 
& 56th Sts., Philadelphia 39, Pa. 


ACCOUNTS WANTED 


LINES WANTED to sell on exclusive basis to 
the wholesale hardware trade in the Province of 
Quebec, Canada. We have long experience in 
this bi- lingual (Fr.-Eng.) market of five million. 
Robert Walby Limited, 4805 Cumberland Ave., 
Montreal 29, Quebec, Canada. 


AEROSOL 


sales organi- 


will 





OPEN FOR NEW LINES 
ERAGE, OHIO & W. PENNSYLVANIA. Well 
established with ten years’ good acquaintance 
with jobbers in this territory. Top experience 
and sales know-how with tools, hardware, garden 
supplies. References from the trade and 
cipals. Please write Box H-12, c/o 
Ace, Chestnut & 56th Sts., Philadelphia 


Rory re COV 





ACCOUNTS WANTED ACCOUNTS WANTED BUSINESS OPPORTUNITIES 


WE ARE LOOKING REPRESENTATIVES 
Covering all phases of jobbers. Can render 
FOR NEW PRODUCTS reliable aggressive service. We are national FX 
distributors with established actively oper- 
Reputable company with nationally ating branch offices in New York, Phila- 
. " . ° delphia, Detroit, Cleveland and L rille. . r ys 
distributed and nationally advertised wa tase te pata on vou din ban di. Prominent old established EX 
line of hardware-housewares mer- rect. Inquiries invited. WRITE ANCO Cor- PORT HOUSE specializing in 
: : tion, 7 W Street, Pit 22, 
chandise seeks expansion through rr aeninonamenenta kale canal “* promotion and sale of American 
addition of promising items. Prefers ae eee d houseware 
packaged specialties salable through oraware, Tools an 

















hardware, housewares, food and Western Pennsylvania, West Virginia products through its world-wide 
variety outlets. Has facilities for Two Salesmen, selling Hardware, Auto- organization, seeks connection 
further laboratory and research de- motive Jobbers, also Chains and Volume with American manufacturer in- 


velopment, if needed. Prefers royalty buyers, in above territory Twenty Years. 
arrangement. Can use two Top lines, Hand Tools, terested in expanding export 


K-39, ¢/0 HARDWARE AGE sige a tat sales. All paymen ts made 


Box 
: ) Box K-25, ¢/o HARDWARE AGE : , 
Chestnut & 56th Sts., Philadelphia 39, Pa. PO aay eh A ggg 9 ow = agg promptly in U. S. Dollars. Will 
also arrange routing and docu- 


ADDITIONAL LINES WANTED for T nt 
BOOMING SOUTHERN CALIFORNIA. Box mentation of . uaer 3 Please 


Complete, Consistent and Conscientious Cover- | K-19, c/o Harpware Ace, Chestnut & 56th Sts., send all particulars to: 
age of Metropolitan New York and New Jersey Philadelphia 39, Pa. 


to BOBROW-LEWELL Associates, 814 Broadway, Box K-42, c/o HARDWARE AGE 
New York 3, New York. ORegon 4-4540. BUSINESS OPPORTUNITIES Chestnut & 5éth Sts., Philadelphia 39, Pa. 


WE GET RESULTS 
TO BUY or SELL 


prelate A HARDWARE BUSINESS wee gp ry: 
AGGRESSIVE, ESTABLISHED ST. LOUIS Call or Write 


LOCATED, Manufacturers Representatives, Sell- y TAN = AN 

ing Housewares, Hardware, and Garden Supplies DAVID JARET CORP. Ba age yo EM: 5 gy cagenet ta Bll ween 
eg major line Degg, Ah wl ty, apo 150 Montague St. Brooklyn, N. Y. partment of a large established retail lumber and 
southern Illinois. Box K-31, c/o HARDWARE Ace, ULster 2-5600 Est. 37 Yrs. Sas Sant COEORy. Viens Sees Se 


, we see «Phil ae a America’s Leading Business Broker fications, past experience, education, salary de- 
Chestnut & 56th Sts., Philadelphia 39, Pa. g sired, etc in first letter. W. F. HOPPE 


LUMBER ‘COMPANY, 9th & S Street, Lincoln, 
MANUFACTURERS AGENTS, established FANTASTIC POTENTIALITIES IN NEW Nebraska. 

with the trade for thirteen years, seeking one NEW MANUFACTURING process combining 

additional good line. Three men traveling through plastic and steel. National markets and major 

Ohio, Michigan, Indiana, Western Pennsylvania chains already interested. Seeking hardware man- POSITIONS WANTED 

and Louisville, Kentucky, calling on the Hard- ufacturer or wholesaler in a position to finance 

ware-Houseware wholesalers, chains, rack jobbers production equipment and initial raw materials 
and generally all volume users. W e can guar requirements in exchange for 50% interest. $60.- 


intensive coverage and a mutually profit- 000 required. Details P.O. Box 222, Laurel, EXPERIENCED DISTRICT SALES MANAGER 


association. Box K-29, c/o Harpware AGE, Marvland. 
Chestnut & 56th Sts., Philadelphia 39, Pa. ; wants to represent hand tool manufacturer 
— COME TO VERMONT. Hardware business in Eastern Seaboard area. Well known by 
HARDWARE PRODUCT GENERAL SALES 6s ffor sale stock and building. With a little capital hardware wholesalers and industrial supply 
MANAGER becoming sales agent with partner to invest in stock anyone can make a good distributors. More than 15 years in sales 
Oct. 1. Covering Pa., Me, Del, D. C. and _ living. With store well stocked, our gross sales of quality tools. 
S. N. Jersey. Will give “Company man” cover were $75,000 a year. Reason for selling death Box K-28. c/o HARDWARE AGE 
age to two additional lines. Can meet at Na in family. Box 40, c/o Harpware AGE, ; 
tional Hardware Show. Don Brandt, RD #2, Chestnut & 56th Sts., Philadelphia 39, Pa. Chestnut & Séth Sts., Philadelphia 30, Pa. 


York, Pa. 
nocianpiaiitioatin BELIEVE IT OR NOT! For less than $.05 naa onal — ow wer? 
ESTABLISHED ORGANIZATION SELL. each you can buy as few as three dozen brass EXPERIENCED WHOLESALE EXECU- 
ING OWN products to hardware retailers and -y blanks beautifully embossed with your name TIVE. Top wholesale management man available. 
lumberyards seeks additional lines for national or md address in permanent raised letters. Write Over 25 years experience buying, selling, mer- 
regional distribution. Make details as complete as today for free bulletin #858. HAZELTON  chandising, management, including operation of 
possible in first letter. Box K-36, c/o Harpware CHAIN CO. (manufacturers of key blanks and voluntary chain. Some manufacturing experience. 
Ace. Chestnut & 56th Sts.. Philadelphia 39. Pa. sash chain), 81 Kemble St., Roxbury 19, Mass. Presently a vice-president-general manager of 



















































































going wholesale firm. Box K-37, c/o HARDWARE 
nal FOR SALE—HARDWARE AND INDUS- Acoe, Chestnut & 56th Sts., Philadelphia 39, Pa. 
a STRONG LINE W. ANTED by m anufacturers TRIAL SUPPLY STORE established over 40 —— : age ong 
York, Western Mass. Established 12 years with 27S ™ the heart of Newark, N. J. industrial HARDWARE MAN WITH 28 YEARS of 
ooae 308. aoe . omer °c ala andl Paint area. Good return, terrific potential, $15,000 re wholesale and retail experience. Ability to act in 
Saal a" ' : : aon quired. Other interests. Box K-27, c/o Harp- administrative capacity in either wholesale or re- 
Stores, Chains, some discount and salvage ware Ace, Chestnut & 56th Sts., Philadelphia tail hardware. Box D-17, c/o Harpware Ace, 
houses. Must be exclusive territory with no 39 pa Chestnut & 56th Sts., Philadelphia 39, Pa. 
house accounts. Box K-21, c/o Harpware AGe, < 
Chestnut & 56th Sts., Philadelphia 39, Pa. FOR SALE  HARDW ARE STORE. handling STORE MANAGER wants to relocate. 25 
“TWO AG oF LP gas, building materials and the nation’s lead years, buying, sales management, chain store 
\GG sRESSIVE MANU FACTURERS ing appliances, located in the fastest growing supervision, store management. For National 
REPRESENTATIVES with eight years experi section of Central Florida. Annual gross sales (M.QO.) chain, large retail hardware including 
ence and have accumulated close relationships $300,000. 6000 sq. ft. of floor space. Controls shopping center operations. Familiar with modern 
with over 300 Wholesale Hardware and Indus majority of business in a fast expanding trading methods. Can put together and open new stores. 
trial Mill Supply houses in greater New York area. Must sell due to failing health. Box K-18, Available soon. Write details Box K-23, c/o 
ae oo Jersey verrstories. W a araty ones Tor c/o Harpware Ace, Chestnut & 56th Sts., Phila HarpwaRE Ace, Chestnut & 56th Sts., Phila- 
additiona progressive lines. ox K-33, Cc lelp 39. Pa. delphia 39, Pa. 
HARDWARE AGE, Chestnut & 56th Sts., Philadel =< < : matenitinpdina ' pinaisncimniens 
phia 39, Pa. IMP ORTS! ‘JAPAN! HONG KONG! Competi- ’'M AVAILABL E. Currently employed as 
ne NL tion tough. business hard to get? Let’s solve Sales Manager for New England hardware man 
WANT SALES RESULTS? We get them your problem. We represent large manufacturers ufacturer. Interested in challenging national oi 
because we concentrate in Michigan, Ohio, Indi in all fields of Hardware, acting as commission regional sales position with growth opportunity. 
ana. Will handle two additional lines—only agents. Send us your inquiries for direct impor- College graduate. Age 37. Will attend National 
highest grade considered. Write Box A-10, c/o tation. We can show you profitable results. Hardware Show, N. Y. Coliseum. Box K-35, c/o 
HARDWARE AGE, Chestnut & 56th Sts., Philadel BERKELEY PRODUCTS CORP., 1178 Broad- HarvWARE Ace, Chestnut & 56th Sts., Philadel 
phia 39, Pa. way, New York 1, New York. phia 39. Pa. 


WILHOLD * WILHOLD® 


Glu-bitd. WILHOLD CONTAX 
mute GLUE & SéST THERE IS! CEMENT 


BONDS ON CONTACT 


| ONE COAT COVERS 
MILLIONS SOLD YEARLY  APRIUO CORTE COM 0 3) eee 


Want more facts? Circle 463, p. 277 
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THE ADVERTISERS INDEX is published as a convenience ani not as a part of the advertising contract. Every care is 
taken to index correctly. No allowance wi'l be made for errors or failure to insert. 


Add Sales Co 

Ajax Wire Specialty Co........... 

Allison Co., Inc., David... 

Aluminum Co. of America 
Pigment Div. 

American Air Filter Co., 

_— Biltrite Rubber Co.., 
nc. 


American Biltrite Rubber Co., 
Boston Woven Hose & Rubber 
Co. Div. 217 


American Brush Mfrs. Assn. 
Bristle & Hair Div...... 
Paint Brush Div 

American Chain Div. 
American Chain & Cable Co.. 


American Machine & Foundry Co. 
Wheel Goods Div.. 


American Machine & Seuniiey Co. 
The Walt Div 


American Plastic Products, 

American Power Tools 
Div. American-Lincoln Corp. 

American Saw & Mfg. Co 

ee Steel Wool Mfg. Co., 
ne 


. 323 


ae 190 


158-159 


American = Products Co. . 4! 
Ames Co., .. 16, 342 
Ampsco hy nek 356 
Anchor Hocking Glass Corp. . 314-315 
Anchor Wire Corp.. fe . 339 
Animal Trap Co. of iments. . 292 
Annual Hardware Houseware Fair 3469 
Ariens Co. 259 
Arro Expansion Bolt Co . 337 
Arrow Fastener Co. Inc.......... 126 
Arrow Metal Products Co. 

Artistic Wire Products Co., 

Artwire Creations, 
Arvey Corp. 
Atlantic Industrial Corp. 
Atlas Tack Corp 

Atlas Tool & Mfg. Co... 


ee 


B. B. Chemical Co.. hak ake 
Baker Co., Inc., James S......... 
Ballanoff Metal Products Co..... 
Baltimore Brush Co......... 
Bassick Co. aCe: 

Behr Manning Corp. 

Berger & Sons, Inc.., 
Bergman Tool Mfg. Co.. 
Black & Decker Mfg. Co. 
Bonney Forge & Tool Works. 


Borden Chemical Co. 
2. div. of The Borden 


. 89-96 
. .226- 227 | 


....219, 220-221 
Bvidecwert Mardware Mfg. Corp. 324 
Briggs & Stratton Corp... 
Brown, Inc., John Clark......... 
Brown Corp., W. R. yore 
Buxbaum Co., The.. kacowcie'y hau 209 
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Calbar, Inc. 
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Campbell-Hausfeld Co. 
Capitol Mfg. Co. 
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Champion Brass Mfg. Cc: 374 
Champion DeArment Tool Co..... 58 
Chemical Products Co.., 

Inc., (Kwik) 
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Chicago Metallic Mfg. Co...... 
Chicago Spring Hinge Co...... 
Church, C. F. 


Inc...... 256 
co ee 

“4 30-31 
replsgiasy 355 
. 383 


256 
127 


. 291 
. 38 





| Dustpok Ltd., 
| Dykem Co., 


| Eagle Electric Mfg. Co., 


- 194-195 | 
. 367 | 
. 260 














Div. of American Standard 
Clarke Floor Machine Co......... 
Clayton & Lambert Mfg. Co..... 
Clemson Bros., Inc.... 

Cleveland Mills Co 
Clover Mfg. Co. 
Cohn-Hall Marx Co. 

Comark Div. 

Cole-Sewell Engineering Co.. 


Colorite Plastics of New maven 
Inc. ‘3 


Columbian Vise & Mfg. Co. . 324 
Columbus Coated Fabrics Corp. 45 
Columbus Plastic Products, Inc... 358 
Commonwealth Plastics Corp. 


Congress Drives Div. 
Tann Corp. 
Consolidated Chemical 
Mfg. Co., Inc. 
Continental Scale Corp. 
Continental Screw Co. 
Cordomatic Div. Vacuum Cisener 
Corp. 


Corning Glass Works, 
Consumer Products Div. 


Crescent Tool Co. 
Cross & Co., W. W. 
Cuno Engineering Corp. 


234-235 
& Paint 


D 


Dalton Mfg. Co. ... Pa ; 
Dayton Bait & Marine ‘Products 

Co. . i 
Resthors : thaws Co. . 294 


Delta Power Too! Div 
Rockwell Mfg. Co. 


Desmond-Stephan Mfg. Co. 
Detecto Scales, 


DeWalt Div. American Mechine & 
Foundry Co. 


DeWitt Products Co. ee 
Diabolt Mfg. Corp. . 257 
Diamond Expansion Bolt Co.., ne 258 
Dille & McGuire Mfg. Co. ..... 2 
Drop-Lite Electric Mfg. Corp. 357, 359 
Duncan Morris Co. 


Duro Metal Products Corp. 
Indestro Hand Tool Div. 


Inc. 
The 


.. 152-153 
. 270 
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Inc. 


E 


285 
. 233 


a 
Empire Brushes, Inc. 
Mfg. Co. 


Evans Rule Co. 


Ennis 


Farm Journal 
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Ferry-Morse Seed Co. 
Gro-Cart Div. 


Firestone Tire & Rubber Co. 
Flash Mfg. Co. 
Fletcher-Terry Co. 

Foley Mfg. Co. 

Forest Interiors Corp. 
Foxcraft Products Corp. 
Franklin Metal & Rubber Co 
Frick-Gallagher Mfg. Co. 
Fuller Tool Co., 


. 165, 175 
. 344 


Inc. . 148 


GRP Turbo Co. 
Gates Rubber Co. 


General Electric Co. 


Christmas Lamp Div. 39, 
Gering Products, Inc..........125, 177 
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Glamorene, 
Goodell Co. ase 
— industrial Praducls Co. 


Gott Mfg. Co., 
Goulds Pumps, Inc. 
Grabler Mfg. Co. 


Graham & Co., John H. 
Bevin Bros. Mfg. Co. 


Greyhound Corp., The 

Gries Reproducer Corp. 
Griffin Mfg. Co. 
Grote Mfg. Co.., 
Gulton Industries, 


Inc. 
Inc. 
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Hager & Sons Hinge Mfg. Co., 
Hahn, Inc. 

Handy Products Co. 
Hankscraft Co. 
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Hanson, Co. Henry L. 
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Hercules Chemical Co., 
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Hydroponic Chemical Co. 

Hy-Ko Products Co. 


Inc. 
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International Salt Co. 
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Inc. 
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Inc. 
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| North American Press, 
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The 


Inc. 
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199 


Olin Mathieson Chemical 
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Inc. 
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... 18-19 
. 189 
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132 


Home Building Products Div. 


Inc. .. 129, 
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Panef Mfg. Co., Inc. 
Panzer Products, Inc. 
Parker Hardware Mfg. Corp., 
Parker Mfg. Co. 
Pecora, Inc. 
Peerless Industries, 
Penn-Akron Corp. 
Petersen Mfg. Co. 
Pioneer Gen-E-Motor Corp. 
Pioneer Rubber Co. 
Domestic Div. 
Plastex Co. 
Plastic Products Co. 
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Portable Electric Tools, Inc. 
Progress Mfg. Co., Inc. 
Puritan Cordage Mills, 
Pyroil Co., Inc. 


Inc. 


Inc. 
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Quality Steel Products, Inc. 
Quick Mfg., Inc. 


Quickee Products, Inc. 


Red Devil Tools 
Reynolds Metals Co. 
Rhodes & Co., James H. . 
Rich, Inc., Howard B. 
Ridge Tool Co. 
Rival Mfg. Co. 
Rockwell Mfg. Co. 
Delta Power Tool Div 
Roe & Sons, Inc., Justus 
Rol-O-Valve 
Sheffield Hardware Co 
Rosenberg Bros. & Co. 
Rowe Tool Co. 
Royal Electric Corp. 
Ruby Chemical Co. 
Rugg Mfg. Co. 
Rupp Mfg. Co., The 
Rust-Oleum Corp. 
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S-K/Lectrolite Tools 
Safety Plug Lock Corp 


Sager Weatherstrip & Calking 
orp. 
Savage Arms Corp 
Firearms Div. 
Savage Arms Corp. 
Lawn Mower Div. 
Savogron Co. 
Scharf Mfg. Co., J. H 
Screw & Bolt Corp. 
of America 311, 
Security Storm Lock & Hardware 
Co. 248, 254, 261, 262. 361, 365. 


Sheffield Bronze Paint Corp 
Sheffield Hardware Co. 
Rol-O-Valve 
Shelton Products, Inc. 
Sherman Mfg. Co., H. 8 
Shetland Co. 
Shuford Mills, Inc. 
Simonds Saw & Stee! Co. 
Skuttle Mfg. Co. 
Southern Screw Co 
Sprayon Products. Inc 
Standard Products Co 
Standard Screw Co 
Standard Too! Co. 
Stanley Works 105, 
Star Key & Lock Mfg. Co. 
Star Metal Products Co. 
Starrett Co., L. S. 
Sterling Faucet Co. 
Sterling Quality Products 
Stevens Walden, Inc. 
Strataflo Products, 
Supplex Co. 
iv. of Amerace Corp. 
Rubber Co. 
Swingline, 


138-139, 


Inc. 


Inc. 


Swan 


Inc. 


Tann Corp. 
Congress Drives Div. 


Tap-A-Line Mfg. Co. 
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254 
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355 
345 
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Tate Co., E. H. 345, 365, 
Taylor Chain Co., S. G. 
Taylor Lock Co. 
Tec Imports . 
Tecumseh Products Co. 
Lauson Engine Div. 
Thomas Industries, Inc. 
| Wright Saw Div. 


| Toastmaster Div. 
McGraw-Edison Co 








Tools, Inc. 

| Travco Plastics Co., Inc. 
True Temper Corp. 

| Truson Corp., The 

| Tryon Co., Edward K. 

| Turnbuckles, Inc. 


Turner & Seymour Mfg. Co 
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Uliman Devices Corp. 
Union Fork & Hoe Co. 
Union Malleable Mfg. Co. 
Union Steel Chest Corp. 





U. S. Metal-Plastic, Inc. 


United States Rubber Co 
Cycle Tire Dept. 


| Upson Brothers. Inc. 


Upson Chemical Corp 
Utica Drop Force & Tool Div 
Kelsey-Hayes Co. 


v 


| Vital Products Mfg. Co. 
| Vichek Tool Co. 


Ww 


Wallace Silversmiths 
Wallmaster International 


Div. of American Export !mport 
Co. . vd 


62 | 


203 


70 | 


28! 
137 
361 

33 
156 
249 


360 


26 
38 
248 


.. 234-235 
.... 326 | Yoder Mfg. Co. 


Warren Dado Sawing Washers Co 
Warren Tool Corp. P 
Waterbury Lock & Specialty Co. 
Weller Electric Corp. 
| Wells Mfg. Corp. 
| Wen Products, 
Werner Co.., 
Westclox Div. 
General Time Instrument Co. .. 
Western Tool & Stamping Co. ... 
Wheatland Steel Products Co. 
Wheeling Corrugating Co. 


| White Metal Rolling & Stamping 
| Co. 


Inc. 


Inc. R. D. 


| Wickwire Brothers, Inc 

| Wilbur & Williams Co., Inc. 
Wilhold Glues, 

| Will-Burt Co. 

| Woodhill Chemical Co. 

| Worthington Co., George 

| Wrap-On Co. . 

| Wrought Washer Mfg. Co. 


Inc. 


| 
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Yale & Towne Mfg. Co. 
| Lock & Hardware Div. 


371 


184-185 


250 


. i 
. 60-61 


351 
34) 
359 
293 


42-43 


| STRONGER 


NEW! seve; MAGNETIC 
WALL STUD FINDER 


With The Amazing 
Power That 
Lasts For Years! 


For every carpenter, handyman 
and home owner. When Stud 
Finder is held with arrow up and 
moved along baseboard, mag- 
netic pointer swings from side 
to side until attracted by nails 
in studs. 


T-8—Magnetic Wall Stud Finder 
on individual card, or one doz- 
en mounted on Counter Display 
Card. 


Retail Price 
Handsome 


Silver-Grey 
Finish! 


FOR EVERY CARPENTER 
... HANDYMAN... HOME! 


a 


ULLMAN DEVICES CORPORATION 
ric Ridgetieid, Connecticut 


each 





Power lasts indefinitely— 
Magnetic power never 
dies on shelf! 








Send for FREE CATALOG HA-22 


Want more facts? Circle 458, p. 277 








SPRING HINGES 


INDUSTRIAL 
AND 
COMMERCIAL 


PUBLIC 
AND 


Type 1001 PRIVATE 


**Simplex"* 
Shallow Mortise Design 


Modern architectural __re- 
quirements demand the use 
of expertly designed and 
durable spring hinges. To be 
assured of quality, be sure to 
specify "Chicago." 


“Spring Hinges of Quality’ 
Chicago Spring Hinae Co. 
1500 CARROLL AVE., CHICAGO 7 ILL 


Want more facts? Circle 459, p. 277 
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MARSHALLTOWN 
TROWELS 


MACON OI’ PO C7790 0007006 “\} 
i 








Want more facts? Circle 460, p. 277 








The newest sensation in Soldering Irons. 


The SOLDER PEN 


* A pencil iron that 

folds up and _ tucks 

away in your pocket 

*  Attractively pack- 

aged and carded for 

impulse sales ¢ Re- 

placeable Wear-Resistant Tip * Speedy-Heat Element for fast 
soldering * Shatter-proof Plastic Construction * Complete 
with carrying case * U. L. Approved Cord and Plug « Weighs 
only 13 ounces. 


A complete line of general purpose irons, Pencil irons, and 
Heavy-Duty irons. Jobbers: Write for prices and catalog sheets. 


L. 1. Electro-Labs, Inc. ''* “Picnck ney. oA" 











Hewlett, N. Y 
Want more facts? Circle 461, p. 277 


KRYLON 


SPRAY PAINT 


Advertised in Life, Saturday Evening Post, Good 
Housekeeping, Better Homes & Gardens, American 
Home, McCall’s, Ladies’ Home Journal, Popular 
Mechanics, and Sunset Magazine. 


The Brand with Demand! 


KRYLON, INC. NORRISTOWN, PA. 
Want more facts? Circle 456, p. 277 





Most items available, 
too, in standard deci- 
mal pack. 


See Your Jobber or Write for Literature 


Sterling, 
Illinois 


CHAS. O. LARSON CO. 

















TAKE A PEEK! 
Mr. William Loneth 


WITTE HARDWARE CORP. 


ST. LOUIS, MO. 


You and your friends are cordially 
invited to visit and see what we 
have for you at our... 


Booth #177 
National Hardware Show 
New York Coliseum, Oct. 10-14 


Booth #527 
National Hardware Convention 
Convention Hall Oct. 1 7-1 . _ > 


Atlantic City, N. J 
Want more facts? Circle 286, p. 277 








Furniture Rest — Pintle Type 





RUBBER CUSHION GLIDES 


and metal 


Glide softly, 
Rubber . Se 


Crutch Tip 





B ORIGINAL et st) 


Wonderful for all wood 


, 11/16", 1%", 1%". 


PROMPT SHIPMENT 


venracy polit ve 


Set of 4ina 
3-color Box, 


Rubber Expander 
12 Boxes in pa 


Tubular Glide 





on. 
iY2", ive”. 
Ve”, %”", 
%”, 





pots SM Ete, 


SA FLOORS Sat mcs 
eS 





Ask your jobber, if he is not supplied, write 


ROBERT E. MILLER & CO., INC.., 
35 Pearl St.. New York 4, N. Y. 
Want more facts? Circle 464, p. 277 


Ae 


Single prong 
Monopoint Glide 


Adjustable Rubber 


Adjustable Tubular 
Cushion Glide 


Spring Type 

















Bakelite Caster Cup 
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@ Compare Capitol U.L. Unions with @ Larger sizes are all forged-steel, 





any other unions. Check workman- smaller sizes machined from solid 
ship, dimensions, weight, and fin- bar steel. High tensile strength —_ 
ish; perform any test within their no porosity — no sand holes. 
Pressure rating — then, compare 

escceoes: @ Packaged in convenient quantities 
Listed by Underwriters’ Laboratories wey” carton displaying the U.L. 
for use with all piping applications, seal. : 
including hazardous liquids up to 

250= Steam Pressure. 


MANUFACTURING CO. 


DIVISION OF HARSCO CORP. 
COLUMBUS, OHIO 





